
PARTNER, TRANSACT & NETWORK

A Retail Meetup is a one-of-a-kind, online meetings and 
collaboration event that brings a large group within the retail 
industry together for curated, double opt-in meetings and 
expert-led peer discussions. It’s the new standard for virtual 
events and a proven and productive way to connect online with 
both new and familiar faces, in a fun, friendly and open 
environment. Plus, it’s incredibly efficient--you can have 3 
months worth of meetings in just 3 half-days!

Connect with the People You Know,
Meet the People You Don’t

Retail’s Largest Online Meetings Programs
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Plan Your Year, Every Year!
Shoptalk Fall Meetup in October 2020 was a tremendous success! So, we’ve added a permanent series of Retail Meetups to 

complement our Shoptalk and Groceryshop in-person events. We’re now omnichannel, just like retail, so you can utilize both our 
online and offline events to meet with your customers, partners, prospects, colleagues and friends throughout the year, every year. 

Omnichannel is truly where it’s at!

A fun, productive way to connect online 
with the Grocery and CPG community. 

Connect online with the people you 
know and meet the people you don’t--in 

a friendly and open environment.

Shoptalk Meetup for Women is a fun and 
productive way for women in the retail 

community to connect online with each 
other to accelerate their business and 

career goals, make meaningful 
connections and support each other in a 

friendly and open environment.

Upcoming Retail Meetups

LEARN MORE:
groceryshopspring.retailmeetup.com

LEARN MORE:
shoptalkwomen.retailmeetup.com
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Plan Your Year, Every Year!

What’s a Retail Meetup?

Shoptalk Fall Meetup in October 2020 was a tremendous success! So, we’ve added a permanent series of Retail Meetups to 
complement our Shoptalk and Groceryshop in-person events. We’re now omnichannel, just like retail, so you can utilize both our 

online and offline events to meet with your customers, partners, prospects, colleagues and friends throughout the year, every year. 
Omnichannel is truly where it’s at!

A fun, productive way to connect 
online with the retail community, and 

the largest retail event in the fall. 
Engage with the people you know and 

meet the people you don’t--in a 
friendly and open environment.

LEARN MORE:
shoptalkfall.retailmeetup.com

Oct 19-21, 2021 May 10-12, 2022 June 21-23, 2022
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Plan Your Year, Every Year!
Shoptalk Fall Meetup in October 2020 was a tremendous success! So, we’ve added a permanent series of Retail Meetups to 

complement our Shoptalk and Groceryshop in-person events. We’re now omnichannel, just like retail, so you can utilize both our 
online and offline events to meet with your customers, partners, prospects, colleagues and friends throughout the year, every year. 

Omnichannel is truly where it’s at!
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More than 2,000 participants joined Retail Meetup’s inaugural event in October 2020. They completed over 20,000 
meetings, making it retail’s largest meetings program ever! How were the meetings? When asked if they were satisfied 

with their meetings, an incredible 92% of participants said YES! 

Here’s what else they said: 
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The virtual setting worked well - It was 
oddly better and more personal meeting 

on video than trying to talk in a 
crowded/noisy conference floor.

I’m already working with 3 of the 
vendors who I met.

Much more efficient meeting people vs. 
an in-person conference. In future years I 
wonder if you could do both an in-person 

conference and regular conference at 
different points of the year.

The 1:1 meetings were great, the entire 
infrastructure and communications were 

fantastic, it was the best online conference 
I've participated in so far.

I wanted to let you know, I am 
planning business with two vendors I met 

at tabletalks and sent a job offer to 
another! So thank you for making 

meaningful conversations!

Loved how structured it was! I was able 
to prepare for each meeting, and know 

that the person I was speaking with 
understood my role. This led to more 

productive conversations. I have already 
had great follow up responses.

Was able to meet with someone that had 
interest in my company’s offering that I 

wouldn’t have met otherwise.

I went into it a bit cynical about the 
process but it was amazing and I ended 
up being completely captivated by each 
step. This is possibly the only setup that 
could get me excited about going to a 
sales pitch meeting. I loved the whole 
process. The 15 minutes was perfect, 

it was exactly what I needed.

A possible future for trade shows? I’m 
on the last day of Shoptalk 2020 which 

transitioned from Vegas to digital due to 
COVID. I was initially skeptical of the speed 
dating meetings + extended round tables 

format but find myself loving each day more 
than the last. So many great introductions 

and posibilities!!!! I’m looking forward to 
some awesome new partnerships as we 

stare down the end of 2020.

This was the most successful 
Shoptalk ever. Period. Hands down.

Great meetings at @shoptalk 
#shoptalk2020 so far. The structure 

of the meetings is actually a lot more 
productive than hunting for people in 
large conference centers and running 

to get to the next talk.

It was the best event for lead gen 
that we've ever participated in. 

Between me and one other person, 
we met with 52 prospects and are 

having follow up calls with many of 
them now. We believe it will be the best 
new business investment we have ever 

made, and we’ll certainly do it again.

I loved the ease of the platform and 
the matching process, it was a quick 

and efficient use of time!

We would not have been able to fly the 
team to Vegas and secure this many 

valuable meetings in one event!

Efficiency! Like it better than the in 
person chaos of trying to determine 
where to show up next! Plus I think 

the matching was much better - more 
of the connections were relevant 

conversations than were made for the 
in person version previous years.
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What is Shoptalk Fall Meetup?

They’re joining to do what every community does to move forward--work together, learn from each other and collaborate.

Shoptalk Fall Meetup includes a version of our world-famous Hosted Retailers & Brands Program, but it’s very different because it 
focuses on all of the interactions you have on-site at Shoptalk and Shoptalk Europe--not just lead gen. Here’s what you’ll get to do:

Now that you know what Shoptalk Fall Meetup is, a few words about what it isn’t.
Shoptalk Fall Meetup isn’t a virtual conference or webinars...those are commonplace now, and we’re anything but common.

Why is everyone joining?

Get Answers to
Burning Questions

• Ask an expert during office hours
• Learn from ask-me-anything attendees
• Discuss pressing issues with Tabletalks     
peers

Bring Home the Bacon
• Reach out to venture and strategic investors 
• Reach out to startups raising capital
• Reach out to potential acquirers 
• Reach out to potential acquisition targets

Climb Ladders
• Seek career opportunities 
• Meet headhunters
• Get resume feedback and sharpen
   interview skills
• Get an executive coach for personal and     
   leadership development
• Find a mentor

Make the World
a Better Place

• Be a mentor
• Partner with nonprofits
• Support diversity, equity and inclusion
• Support environmental, social and governance   
  (ESG) initiatives
• Learn about mental health initiatives

Grow Your Business
• Meet new potential partners
• Source new vendors and solutions 
• Sell your products and services
• Hire talent

Touch Base Bring Home the BaconGrow Your Business
• With existing clients
• With existing vendors and partners
• Reconnect with old friends

? A

Make Headlines
• Make announcements and share news
• Launch new products
• Conduct media and analyst interviews
• Interview industry executives for press      
   coverage

Join Tabletalks
• 55 minute expert or peer led group conversations—the 
  most engaging virtual event content available today 
• You choose the topics you’re interested in from a selection 
  of the most pressing issues facing the retail industry
• Exchange contact information with group participants 
  and continue the conversations offline 

WHERE: Online     WHEN: Tue-Thurs, Oct 19-21, 2021 • 11:00 am-1:45 pm ET (4:00 pm-6:45 pm BST)

A fun, productive way to connect online with the retail community through meetings 
and interactive small-group content. Shoptalk Fall Meetup lets you engage with the 
people you know and meet the people you don’t—-in a friendly and open 
environment. Fall Meetup includes 3,500+ participants from the US and European 
retail communities.

You’ll get to:

• Reach out to thousands of US and European industry changemakers 
  to share your ideas and request meetings, and hear from them about 
  how they’d like to work with you
• Participate in 15-minute meetings* with mutual matches—the only 
  double opt-in meetings program you’ll find
• Join expert or peer led 55-minute “Tabletalks”— peer group 
  conversations on pressing issues facing the industry
• Get post-event introductions for your high priority matches that 
  weren’t scheduled as meetings

* Average of 8-12 meetings

Shoptalk Fall Meetup takes place on Oct 19-21, 2021 (Tue-Thurs) from 11:00 am-1:45 
pm ET, (that’s 4:00 pm-6:45 pm BST for our European participants). You can choose 
the slots you’re available during these times and plan to join about 3-4 hours of 
meetings and Tabletalks over the course of the three day event.
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Who’s joining (Everybody!)

How it works:
Select People You Want 

to Request to Meet
& Select Peer Group

Discussions

Get Your Ticket, 
Complete Your Profile 

and Tell Us Your 
Availability

Opt-In to New Meeting 
Requests You Receive

Get Additional Email 
Introductions

If you have additional questions regarding attending or sponsoring Shoptalk 
Fall Meetup, email us at shoptalkfall@retailmeetup.com and we’ll be in touch!

GET YOUR TICKET/SPONSOR:
SHOPTALKFALL.RETAILMEETUP.COM

I’m in! How do I register or sponsor?

Giddyup!

It’s Time to Meetup!
Engage in Video-Conference 
Meetings & Tabletalks

OCT 19-21
2021

Thousands of your customers, partners, prospects, coworkers, friends and other people you know will be at Shoptalk Fall 
Meetup and so should you! Join 3,500+ US and European retail and ecommerce changemakers!

WHERE: Online     WHEN: Tue-Thurs, Oct 19-21, 2021 • 11:00 am-1:45 pm ET (4:00 pm-6:45 pm BST)
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Sample Participating Companies

WHERE: Online     WHEN: Tue-Thurs, Oct 19-21, 2021 • 11:00 am-1:45 pm ET (4:00 pm-6:45 pm BST)
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• 1-800-Flowers.com, Inc.

• 1440

• 3DLOOK

• A-Tout-Age

• aava swim

• Absorbits

• AC Ventures

• ADA Collection

• Address America

• Adidas

• Aerie

• AG Jeans

• Aite Group

• Alexandretta Transportation 

Consulting, Inc.

• Aliya Wanek

• Aloi.io

• Altria Group, Inc.

• American Eagle Outfitters, Inc.

• Ann Inc.

• APEXX Fintech Ltd

• Apple Inc.

• Appleton’s Market

• Aristocrazy

• Ark Foods

• Ascena Retail Group, Inc.

• Ashley Furniture HomeStores

• ATB Capital Markets

• Atlas Bar

• Augusta Sportswear

• Authentic Brands Group

• Avery Products

• Avocados From Mexico

• Azalea Park

• B Riley Securities

• Baby Brezza

• Bagatelle International

• Balsam Brands

• Bank of America Corporation

• Barcel USA

• Barnes & Noble

• Bartell Drugs

• Bath & Body Works

• Beam Suntory

• Beauty Momme

• BED|STU

• Bellwether Farms

• Benefit

• Big Lots

• BIKINI.COM

• Birdie

• Bloomingdale’s

• Blue Moon Digital

• BlueSnap

• Bold Metrics

• Brand3P

• BT Furnishings

• Business France

• Cadillac Fairview

• Canada Post

• Cape Union Mart International

• Carter’s

• Cascadia Capital

• CB Insights

• Celebrity Cruises

• Centric Brands Inc.

• Centric Software

• Charlotte Tilbury Beauty

• Clare V.

• clean.io

• CLEVR AI

• Clorox

• CNBC

• Colorado State University

• ComCap LLC

• Commerce Dynamics

• Constellation Brands

• Content Status, LLC

• Coppel S.A. de C.V.

• Coyuchi

• D’vash Organics

• De Cecco USA

• Deka Lash

• Delta Galil Industries

• Dickies

• Diva International

• Dob

• Dom’s Kitchen & Market

• Draper Nexus Venture Partners

• Duracell

• Eddie Bauer

• Edoughble

• Elevate My Brand Podcast

• ELOQUII

• Endeavour Drinks Group

• Enso Rings

• Epsilon

• et Tigre

• Ettitude

• EXO (A Pyur Solutions Brand)

• Express, Inc.

• EY

• Farfetch

• Farmstead

• Feelter

• Flomo

• Foragers Present

• Forbes

• Forever Gifts Inc.

• Francesca’s

• Gap, Inc.

• Gelson’s Markets

• Gentec International

• Georgia-Pacific

• Gifting Brands

• GlaxoSmithKline

• Glossier

• GoFor Industries

• Golden Steer Steak Company

• goumi inc.

• Granit AB

• Greenlist

• Greensource

• Grupo Padrao

• GS Futures

• Gugu Guru

• H2 Home Collection

• Hain Celestial Group

• Hardpops Inc.

• Harry Rosen Inc

• Havenly

• Hearst Magazines

• Hermes

• Hewlett-Packard

• Homage

• ICG America

• iDesign

• iLevel Lab

• Immerss

• Industrias St. Jack’s

• Instant Brands

• International Apparel Journal

• Italic

• Ithaca Sports

• J.P. Morgan Chase Bank

• JOANN Stores

• Joe Van Gogh

• Johnston & Murphy

• Jonathan Louis

• Kara Mac Shoes

• Kari Gran Skincare

• KeHE Distributors, LLC

• Kellwood Apparel

• Keynes Digital

• Kingfisher plc

• Koalifyed

• L’Agence

• Lafayette 148

• LAMIK

• Lamps Plus

• Lett Direct, Inc.

• LH Licensed Products, Inc.

• LINEIJ™

• Lipari Foods LLC

• Little Pickins

• Live PURE

• Liverpool Jeans

• Lotame

• Lowes Foods

• Lucent Diamonds

• Lulu and Georgia

• lululemon athletica

• Lulus

• Luna & Stella

• Maaji

• Macy’s, Inc.

• Madewell

• Maesa Group

• MAIKA

• Marcella

• Mars

• Mars Wrigley Confectionery

• MASAMI

• Masco Corporation
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Sample Participating Companies

WHERE: Online     WHEN: Tue-Thurs, Oct 19-21, 2021 • 11:00 am-1:45 pm ET (4:00 pm-6:45 pm BST)
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• Maui Jim

• Maurices

• Mavette

• McKesson Medical-Surgical

• MDesign

• Meijer

• Mercado Libre, Inc.

• Merchant Distributors (MDI)

• Mine and Yours

• MineMine Kids, Inc.

• Mission Restaurant Supply

• Mizuno USA

• MMTUM Inc.

• Modli Fashion

• Moen Incorporated

• Molton Brown

• Mondofora

• Moosh Walks

• Motorcycle Holdings

• MyFormulary Health LLC

• MySureFit

• NadaMoo

• Nautical Commerce, Inc.

• NBCUniversal Media, LLC

• Nebraska Furniture Mart

• Nest, Inc.

• Nestle S.A.

• Neural Trend

• Nike, Inc.

• nkd Life Ltd

• NorQuin

• OLITA

• OMSutra

• On Campus Marketing

• Oracle Data Cloud

• Palladium

• Pampered Chef

• Peet’s Coffee

• Perform[cb] Agency

• Pick8ship Technology AG

• Pierce Manufacturing

• PlushBeds

• Pratt Industries

• Present Life

• Prestige Brands

• PREVAIL Jerky

• PROCLAIM

• Progressive Grocer

• Project Social T

• Pulley.ai

• Qurate Retail Group

• Raley’s

• Randa Accessories

• Rapport London

• Raymour and Flanigan

• Recart

• Reckitt Benckiser Group plc

• Recurate

• Red Bull

• Red Clay Hot Sauce

• Redbarn Pet Products

• REI

• RELEVANT

• Renfro Brand

• Results Imagery

• Retail Aware

• Retail SEE Group

• RetailWire

• RETHINK Retail

• RevAir

• Riba Smith

• Richemont

• Rimowa

• RIS News

• Rite Aid

• Riveron

• Roam Often

• Robert Graham

• ROI Revolution

• Ruze Shoes

• SageBerry Consulting LLC

• Sageview Capital

• Sally Beauty Holdings

• SaltyGirl Beauty

• Sam’s Club

• Satya Jewelry

• Selva Negra

• Senreve

• Sephora

• Shiekh Shoes

• Shoe Carnival

• Shop Premium Outlets

• ShopCore Properties

• Simple Mills

• SimpleTire

• Skylar

• Snapper Rock

• Soles4Souls

• Southern Champion

• Spanx

• St Johns Fragrance Company

• Stan’s Fit For Your Feet

• Stitch Fix

• StockX

• Sunday

• Swap.com

• Sweft

• Synchrony Ventures

• syndic8

• Tabacalera USA

• TakeTask

• Tapestry, Inc.

• Target Corporation

• Tarte Cosmetics

• Tea Drops

• Tekmovil LLC

• Texas A&M University

• The Beaufort Bonnet Company

• The Daily on Retail

• The Estee Lauder Companies Inc.

• The Goldman Sachs Group, Inc.

• The Good Tee

• The Home Depot, Inc.

• The Honest Company

• The Kellogg Company

• The Kroger Company

• The North Face

• The Simply Good Foods Company

• The Walt Disney Company

• Theory

• ThirdLove

• Thistle

• Thos. Moser

• Three Ships Beauty

• Thrive Commerce

• Tier1water.com

• Tilebar

• Tillamook

• Tire Pros

• TJX Companies

• Tommy Hilfiger

• Too Faced

• Torani

• Torrid

• ToughBuilt Industries

• TransUnion

• Trelawear Inc

• TRIMFOOT

• Tyson Foods

• UCLA

• ULTA Beauty

• United Wheels

• University of Massachusetts 

Boston

• V’s Barbershop

• Venture Fuel

• Vertex, Inc.

• VF Corporation

• Village Maternity

• Violets Are Blue

• Virtual Logistics Inc.

• Vital Choice Wild Seafood & 

Organics

• Vitasunn International

• VoiceFront

• Volvo Group

• VYRL

• Walmart

• Walmart Canada

• Walmart eCommerce

• Warburg Pincus LLC

• Wells Fargo & Company

• Wild Birds Unlimited

• Winning Streak Sports

• WithCo

• Woodhouse Spas

• Wuxly Movement

• WW International, Inc.

• Xtreme Time

• Zound Industries

• ZX Ventures
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$15,000Pre-Event Goody Bag
only5 LEFT

sponsored by

YOU!

Sponsorship Opportunities

Mobile App 

Branding Eats & Treats

Registration $25,000

$45,000

$40,000

$2,500

This sponsorship includes your banner 
and logo on the registration site. In 
addition, your logo will be placed in 
registration confirmation emails all 
attendees receive. In addition, you'll 
also be listed on a Featured Selection 
List, receive general branding and 
promotion, and the ability to pick 
additional categories at the 
organization level.

Stand Out and Be More Visible!
Here's what you'll get: 

Listing on a Featured Selection List, 
arranged in alphabetical order
Branding and promotion, including 
on our website, on sponsor email 
campaigns, on research Shoptalk 
shares during the event 
Ability to pick additional categories at 
the organization level

Sponsor Eats & Treats for partipants during the 
Retail Meetup! 

Participants who have opted-in will receive an 
UberEats code, valued at $20, and customized 
with your name/tag, as mutually agreed on, that 
can be used for meal delivery. Sponsor may 
choose Tuesday, Wednesday or Thursday, or all 
three days!  In addition, you'll also be listed on a 
Featured Selection List, receive general branding 
and promotion, and the ability to pick additional 
categories at the organization level.

Sponsor the highly coveted Retail Meetup Goody 
Bag! Participants will receive a goody bag with 
4-6 popular and highly desired items (such as a 
premium candle, choice candy, deck of cards or a 
fun game etc.). Sponsor logos will be on the 
goody bag or box, and they will be recognized 
and denoted as a sponsor on the note that 
accompanies the gift. In addition, you'll also be 
listed on a Featured Selection List, receive general 
branding and promotion, and the ability to pick 
additional categories at the organization level.

This sponsorship includes: co-branding on 
the mobile app splash page, banner on login 
and home pages, as well as logo and 
branding placement on emails to 
participants to promote downloads of the 
mobile app. In addition, you'll also be listed 
on a Featured Selection List, receive general 
branding and promotion, and the ability to 
pick additional categories at the 
organization level.

PER DAYAND UP

Banner Ads contact us FOR OPTIONS

sales@retailmeetup.com
To Secure a Sponsorship:

Only 2 
left

Oct 19-21, 2021 
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Category sponsorship offers you prime placement (within the top 3) on the list of 
results for your selected category filter. Your listing may be expanded so that 
participants are able to see all attendees from your organization and select them for 
meetings. You may sponsor more than one category -- the more categories you 
sponsor, the more frequently your organization will appear in the top 3 results. In 
addition, you’ll also be listed on a Featured Selection List, receive general branding and 
promotion, and the ability to pick additional categories at the organization level.

Category Sponsor $3,000 - $20,000
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