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The 125th Army-Navy Game presented by USAA
December 14, 2024 • Washington, D.C.

Corporate Sponsorship Summary and Introduction for 2024
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ARMY-NAVY GAME SPONSORSHIP MODEL
America’s Game featured a 1 + 4 + 4 sponsorship model. USAA is the one (1) Presenting Sponsor. Chevrolet, Exchange, 

Duke Cannon and Palantir are the four (4) Participating Sponsors and American Legion is an Associate Sponsor.
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Investment
Army-Navy Game Sponsor Investment 

goes directly back to the two Academies’ 
501 c 3 Athletic Associations, which funds 

and supports Army’s 30 and Navy’s 36 
varsity sport offerings. 

Pre-Promotion
Sponsors use Game Branding in Pre-
Promotion to build association, drive 

game awareness and increase CBS and 
Worldwide TV Audience with Tune-In 

messaging. 

On-Site Activation
On-Site Fan Fest Activation, In-

Market Events and Visibility,  
Videoboard Creatives in Stadium, 

Patriotic/Cause Marketing 
Initiatives and Recognitions.

ARMY-NAVY GAME PARTNER PILLARS
The Army-Navy Game values each of these three pillars when considering an Official 

Army-Navy Game Participating Sponsorship Role.
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AMERICA’S GAME
The 2023 Game drew 7.18 million US TV viewers (and more worldwide on AFN) and viewership was up 3.5% 

from 2022’s double overtime thriller. This was the first time the Army-Navy Game was played in New 
England and featured another Sold Out Stadium (65,878 fans). 
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SOLD OUT STADIUM
The Army-Navy Game is an annually sold-out event played in NFL Stadiums.

“I can tell you that the ticket demand for this game is greater than any AFC Championship game, greater than Taylor 
Swift, greater than anything else we’ve ever seen.” Jonathan Kraft (President of the Kraft Group)
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TRADITIONS
“Everyone before they die should go to the Army-Navy Game. 

It’s the greatest spectacle in sports.”  - Lee Corso, ESPN
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PATRIOTISM
“Every player on the field is willing to die for every person watching.”
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TELEVISION – POSTSEASON
7th highest ranked game of all college football games played after the conference 

championship weekend (Dec. 2-3) and the Army-Navy Game viewership beat the Fiesta 
Bowl by 2.5 million viewers, which is a “New Years 6” Bowl Game.

27.8

25.1

18.8

10.4
9.7

7.8 7.2 6.8

4.7

Top TV Ratings for Postseason Games
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TELEVISION
Compared to the rest of Bowl Season (New Years Six Bowls comparison shown on previous page), the 

Army-Navy Game would have ranked as the most-watched Bowl Game with 7.2 million viewers.

7.2 ARMY-NAVY GAME Army 17, Navy 11

6.8 CHEEZ-IT CITRUS BOWL Tennessee 35, Iowa 0

4.6 RELIAQUEST BOWL LSU 35, Wisconsin 31

4.3 POP-TARTS BOWL Kansas State 28, NC State 19

3.9 ALAMO BOWL Arizona 38, Oklahoma 24

3.8 DUKE’S MAYO BOWL West Virginia 30, North Carolina 10

3.6 LIBERTY BOWL Memphis 36, Iowa State 26

3.5 HOLIDAY BOWL USC 42, Louisville 28

3.4 GATOR BOWL Clemson 38, Kentucky 35

3.3 SUN BOWL Notre Dame 40, Oregon State 8

3.1 LAS VEGAS BOWL Northwestern 14, Utah 7

3.1 TEXAS BOWL Oklahoma State 31, Texas A&M 23

3.0 PINSTRIPE BOWL Rutgers 31, Miami 24

2.8 FIRST RESPONDER BOWL Texas State 45, Rice 21

2.7 BIRMINGHAM BOWL Duke 17, Troy 10

2.7 GUARANTEED RATE BOWL Kansas 49, UNLV 36

2.6 MUSIC CITY BOWL Maryland 31, Auburn 13

2.4 ARMED FORCES BOWL Air Force 31, James Madison 21

2.4 GASPARILLA BOWL Georgia Tech 30, UCF 17

2.4 LA BOWL UCLA 35, Boise St. 22 

2.3 MILITARY BOWL Virginia Tech 41, Tulane 20

2.2 QUICK LANE BOWL Minnesota 30, Bowling Green 24

2.0 CURE BOWL App St. 13, Miami-OH 9

1.6 CAMELLIA BOWL Northern Illinois 21, Arkansas State 21

1.5 FENWAY BOWL Boston College 23, SMU 14

1.5 CELEBRATION BOWL Florida A&M 30, Howard 26

1.2 FAMOUS IDAHO POTATO BOWL Georgia State 45, Utah State 22

1.2 MYRTLE BEACH BOWL Ohio 41, Georgia Southern 21

1.1 BOCA RATON BOWL South Florida 45, Syracuse 0

1.1 NEW ORLEANS BOWL Jacksonville St. 34, Louisiana 31 (OT)

1.1 ARIZONA BOWL Wyoming 16, Toledo 15

1.0 FRISCO BOWL UTSA 35, Marshall 17

1.0 HAWAI’I BOWL Coastal Carolina 24, San Jose State 14

1.0 INDEPENDENCE BOWL Texas Tech 34, California 14

0.8 MOBILE BOWL South Alabama 59, Eastern Michigan 10

0.8 NEW MEXICO BOWL Fresno State 37, New Mexico St 10

N/A FAMOUS TOASTERY BOWL W. Kentucky 38, Old Dominion 35 (OT)
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Pre-Bowl Game Final Viewership Totals
1. Ohio State-Michigan (11/25 Fox) 19.07 million

2. Alabama-Georgia (12/2 CBS) *17.52 million

3. Colorado-Oregon (9/23 ABC) 10.03 million

4. Michigan-Iowa (12/2 FOX) *10.02 million

5. Ohio State-Notre Dame (9/23 NBC) 9.98 million

6. Penn State-Ohio State (10/21 Fox) 9.96 million

7. Colorado-Colorado State (9/16 ESPN) 9.30 million

8. Washington-Oregon (12/1 ABC) *9.25 million

9. LSU-Florida State (9/3 ABC) 9.17 million

10. Michigan-Penn State (11/11 Fox) 9.16 million

11. Alabama-Auburn (11/25 CBS) 9.09 million

12. LSU-Alabama (11/4 CBS) 8.82 million

13. Texas-Alabama (9/9 ESPN/ESPN2) 8.76 million

14. Nebraska-Colorado (9/9 Fox) 8.73 million

15. Oklahoma-Texas (10/7 ABC/ESPN2) 7.87 million

16. Tennessee-Alabama (10/21 CBS) 8.01 million

17. Texas-Oklahoma State (12/2 ABC) *7.89 million

18. Colorado-TCU (9/2 Fox) 7.26 million

19. USC-Colorado (9/30 Fox) 7.24 million

20. Alabama-Texas A&M (10/7 CBS) 7.23 million

21. Army-Navy (12/9 CBS) 7.18 million

22. Oregon-Washington (10/14 ABC) 7.04 million

23. Florida State-Louisville (12/2 ABC) *7.03 million

*Conference Championship Game

TELEVISION AUDIENCE SIZE
17th highest ranked regular season football broadcast

21st highest ranked pre-bowl game broadcast

Regular Season Final Viewership Totals
1. Ohio State-Michigan (11/25 Fox) 19.07 million

2. Colorado-Oregon (9/23 ABC) 10.03 million

3. Ohio State-Notre Dame (9/23 NBC) 9.98 million

4. Penn State-Ohio State (10/21 Fox) 9.96 million

5. Colorado-Colorado State (9/16 ESPN) 9.30 million

6. LSU-Florida State (9/3 ABC) 9.17 million

7. Michigan-Penn State (11/11 Fox) 9.16 million

8. Alabama-Auburn (11/25 CBS) 9.09 million

9. LSU-Alabama (11/4 CBS) 8.82 million

10. Texas-Alabama (9/9 ESPN/ESPN2) 8.76 million

11. Nebraska-Colorado (9/9 Fox) 8.73 million

12. Oklahoma-Texas (10/7 ABC/ESPN2) 7.87 million

13. Tennessee-Alabama (10/21 CBS) 8.01 million

14. Colorado-TCU (9/2 Fox) 7.26 million

15. USC-Colorado (9/30 Fox) 7.24 million

16. Alabama-Texas A&M (10/7 CBS) 7.23 million

17. Army-Navy (12/9 CBS) 7.18 million

18. Oregon-Washington (10/14 ABC) 7.04 million

Source: Sports Media Watch
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TELEVISION
Ratings are annually very strong and rank among the best regular season college 

football broadcasts each year

Year Network Final Rating Viewers Kick-Off

2013 CBS 3.9 6,222,000 3:00pm

2014 CBS 4.1 6,259,000 3:00pm

2015 CBS 4.5 7,129,000 3:00pm

2016 CBS 5.0 7,940,000 3:00pm

2017 CBS 5.2 8,419,000 3:00pm

2018 CBS 5.0 8,050,000 3:00pm

2019 CBS 4.9 7,716,000 3:00pm

2020 CBS 2.8 4,910,000 3:00pm

2021 CBS 4.2 7,575,000 3:00pm

2022 CBS 3.8 6,940,000 3:00pm

2023 CBS 3.8 7,180,000 3:00pm

• CBS ran approximately 30 Army-Navy Promos in 

NFL, College Football Regular Season, SEC 

Championship Game, Prime Time Shows and Late 

Night leading up to the Army-Navy Game. 

• The promos ran during the SEC Championship 

game on CBS (Alabama vs. Georgia) on Dec. 2, 

which had 17.52 million average viewers, as well 

as during the NFL on CBS on Dec. 3 (game 

window drew an average of 14.38 million viewers). 

For the third year in a row, CBS aired an Army-

Navy Pre-Promo spot in Times Square (below 

image) in the week leading up to the game.
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The 2023 Army-Navy Game averaged 7.18 Million viewers, which was up 3.5% (and 240,000 average viewers) from 2022. The Army-Navy 
Game outdrew the combined totals of the 2 other big events on Saturday, Dec. 9: NBA’s first-ever In-season championship game between 
the Lakers and the Pacers (4.58 million across ESPN & ABC) and the Heisman Trophy ceremony (2.31 million)!
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TELEVISION
Quarter Hour Metrics and Top Metered Markets

Quarter Hour
HH RTG HH  SHR

Viewers 
(Persons 2+ ) in 

Millions

2:55 PM 3:15 PM 2.3 10 4.031

3:15 PM 3:30 PM 3.0 13 5.476

3:30 PM 3:45 PM 3.3 14 6.064

3:45 PM 4:00 PM 3.5 15 6.486

4:00 PM 4:15 PM 3.8 16 7.102

4:15 PM 4:30 PM 3.9 16 7.223

4:30 PM 4:45 PM 3.6 15 6.686

4:45 PM 5:00 PM 3.6 15 6.737

5:00 PM 5:15 PM 4.0 16 7.652

5:15 PM 5:30 PM 4.3 17 8.262

5:30 PM 5:45 PM 4.5 17 8.692

5:45 PM 6:00 PM 4.6 17 8.962

6:00 PM 6:15 PM 4.5 16 8.838

6:15 PM 6:30 PM 4.6 16 8.981

6:30 PM 6:44 PM 3.9 14 7.634

The CBS TV audience peaked at the end of the game (6:15 

PM to 6:30 PM) with 8.981 million viewers.
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TELEVISION
CBS Sports, CBS Sports Network and ESPN delivered over 8.5 hours of live Game Day coverage. ESPN was live on site with 

College GameDay from 10 am to 12 noon, CBS Sports Network was live with the March On Show and Tailgate Special from 
12 noon to 2:30. CBS Sports was live at 2:30 pm with a pregame show and the game broadcast began at 3 pm.
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ESPN College GameDay broadcasted live from just outside the stadium from 10 am to 12 noon. The College 

GameDay broadcast drew an average of 1.26 million viewers!

New England Patriots Head Coach Bill Belichick, Patriots Owner Robert Kraft, the Chairman of the Joint Chiefs 

of Staff, the Academy Superintendents, and two team head coaches all appeared live on the show. 

The Army-Navy Game Mark and Official Sponsor Logos received significant background visibility during the 

broadcast. 

TELEVISION
CBS Sports, CBS Sports Network and ESPN delivered over 8.5 hours of live Game Day coverage. ESPN was live on site with 

College GameDay from 10 am to 12 noon, CBS Sports Network was live with the March On Show and Tailgate Special from 
12 noon to 2:30. CBS Sports was live at 2:30 pm with a pregame show and the game broadcast began at 3 pm.
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TELEVISION
CBS Sports, CBS Sports Network and ESPN delivered over 8.5 hours of live Game Day coverage. ESPN was live on site with 

College GameDay from 10 am to 12 noon, CBS Sports Network was live with the March On Show and Tailgate Special from 
12 noon to 2:30. CBS Sports was live at 2:30 pm with a pregame show and the game broadcast began at 3 pm.

ESPN College GameDay
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CBS TELEVISION COOPERATION
The Academies and CBS work together to ensure the Army-Navy Game Official Partners stand out in the television broadcast. 
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CBS TELEVISION COOPERATION
The Academies and CBS work together to ensure the Army-Navy Game Official Partners stand out in the television broadcast. 
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CORPORATE SPONSORSHIP DELIVERABLES
Field wall signage, videoboard exposure, on-site activation, radio, print, digital, social, VIP hospitality, IP rights and more!

18Pillar 1 (Traditional Deliverables)



2023 Army-Navy Game | Game Recap 19

CORPORATE SPONSORSHIP DELIVERABLES
ACTIVATIONS AND FAN FEST

Pillar 3 (On-site Activation)
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CORPORATE SPONSORSHIP DELIVERABLES
ACTIVATIONS AND FAN FEST

20Pillar 3 (On-site Activation)
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CORPORATE SPONSORSHIP DELIVERABLES
ACTIVATIONS AND FAN FEST

21Pillar 3 (On-site Activation)
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CORPORATE SPONSORSHIP DELIVERABLES
ACTIVATIONS AND FAN FEST

22Pillar 3 (On-site Activation)
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CORPORATE SPONSORSHIP DELIVERABLES
MUSTER AREA

23Pillar 3 (On-site Activation)
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CORPORATE SPONSORSHIP DELIVERABLES
MUSTER AREA

Pillar 3 (On-site Activation)
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CORPORATE SPONSORSHIP DELIVERABLES
VIDEOBOARD BRANDING AND EXPOSURE

Pillar 1 (Traditional Deliverables) and Pillar 3 (On-site Activation)
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CORPORATE SPONSORSHIP DELIVERABLES
VIDEOBOARD BRANDING AND EXPOSURE

Pillar 1 (Traditional Deliverables) and Pillar 3 (On-site Activation)
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CORPORATE SPONSORSHIP DELIVERABLES
VIDEOBOARD BRANDING AND EXPOSURE

Pillar 1 (Traditional Deliverables) and Pillar 3 (On-site Activation)
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CORPORATE SPONSORSHIP DELIVERABLES
FIELD LEVEL SIGNAGE AND BRANDING

Pillar 1 (Traditional Deliverables)
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CORPORATE SPONSORSHIP DELIVERABLES
PRINT MATERIALS

Pillar 1 (Traditional Deliverables)
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CORPORATE SPONSORSHIP DELIVERABLES
SOCIAL MEDIA

Pillar 1 (Traditional Deliverables)
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DIGITAL/SOCIAL MEDIA
Increased following and exposure across all platforms 

Army-Navy Facebook

76,000 followers

Army-Navy X (Twitter)

36,600 followers

Army-Navy Instagram

32,600 followers

The Army-Navy Game also has a mobile 

App that is used to execute Mobile Ticketing
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DIGITAL/SOCIAL MEDIA
In 2023 the Army-Navy Game, in partnership with USAA, launched two new social/digital initiatives to increase fan 

engagement (Army-Navy Fan Cam and Army-Navy Mobile App Arcade). 
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CORPORATE SPONSORSHIP DELIVERABLES
DIGITAL ASSETS

In 2023 the Army-Navy Game launched a redesigned website (armynavygame.com) and mobile app.

Pillar 1 (Traditional Deliverables)
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• Army Regional/National Radio Network (20 Stations)

• Navy Regional/National Radio Network (13 Stations)

• Westwood One National Radio (301 Stations)

• Sirius XM Satellite (Nationwide) 
• Sirius carried the Army, Navy and Westwood One Radio 

feeds (3 separate channels)

Game carried on over 330 terrestrial 
stations in the United States! 

34

Palantir CTO Shyam Sankar, Duke Cannon CEO Ryan O’Connell and 
Exchange CCO Judd Anstey were interviewed by Tina Cervasio for the 

Westwood One Nationwide Radio Broadcast as part of the annual 
Army-Navy Corporate Partner C-Level Roundtable Interview. 

CORPORATE SPONSORSHIP DELIVERABLES
RADIO COMMERCIAL SPOTS AND INTERVIEWS

Army-Navy Partners receive commercial spots, billboards and 
interviews on the Army-Navy Radio broadcasts. 

Pillar 1 (Traditional Deliverables)
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CORPORATE SPONSORSHIP DELIVERABLES
VIP/CELEBRITY INFLUENCER HOSPITALITY AND ACCESS 

(SUITES, FIELD ACCESS, SUPERINTENDENT’S WARMING ROOMS, GALA)

Pillar 1 (Traditional Deliverables)
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CORPORATE SPONSORSHIP DELIVERABLES
VIP/CELEBRITY INFLUENCER HOSPITALITY AND ACCESS 

(SUITES, FIELD ACCESS, SUPERINTENDENT’S WARMING ROOMS, GALA)

Pillar 1 (Traditional Deliverables)
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CORPORATE SPONSORSHIP DELIVERABLES
IP RIGHTS AND OFFICIAL DESIGNATIONS

Pillar 1 (Traditional Deliverables), Pillar 2 (Pre-Promotion) and Pillar 3 (On-site Activation)



2023 Army-Navy Game | Game Recap

ARMY-NAVY GALA
The annual Friday night Gala was held at the Hynes Convention Center in Back Bay Boston. The 1,500 guests were 

treated to dinner, cocktail hour, dancing, guest speakers (including New England Patriots owner Robert Kraft, 
highlight videos, premium giveaways, cheerleader and band performances and more! 

38Pillar 1 (Traditional Deliverables)



2023 Army-Navy Game | Game Recap 39

CORPORATE PARTNER PATRIOTIC & CHARITABLE CAUSES
The Army-Navy Game allows its Official Corporate Partners to bring forward Patriotic and/or Charitable causes that are near 

and dear to them. Corporate Partners can include, promote and amplify these organizations through Cause Marketing leading 
up to and at the Army-Navy Game. Only organizations formally brought forward by the Official Corporate Partners will have 

the rights to activate at the Army-Navy Game.  

Pillar 3 (On-Site Activation)
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CORPORATE PARTNER PATRIOTIC & CHARITABLE CAUSES
The Army-Navy Game allows its Official Corporate Partners to bring forward Patriotic and/or Charitable causes that are near 

and dear to them. Corporate Partners can include, promote and amplify these organizations through Cause Marketing leading 
up to and at the Army-Navy Game. Only organizations formally brought forward by the Official Corporate Partners will have 

the rights to activate at the Army-Navy Game.  

40Pillar 3 (On-Site Activation)
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CORPORATE PARTNER PATRIOTIC & CHARITABLE CAUSES
The Army-Navy Game allows its Official Corporate Partners to bring forward Patriotic and/or Charitable causes that are near 

and dear to them. Corporate Partners can include, promote and amplify these organizations through Cause Marketing leading 
up to and at the Army-Navy Game. Only organizations formally brought forward by the Official Corporate Partners will have 

the rights to activate at the Army-Navy Game.  

Pillar 2 (Pre-Promotion) and Pillar 3 (On-Site Activation)
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CORPORATE PARTNER PATRIOTIC & CHARITABLE CAUSES
The Army-Navy Game allows its Official Corporate Partners to bring forward Patriotic and/or Charitable causes that are near 

and dear to them. Corporate Partners can include, promote and amplify these organizations through Cause Marketing leading 
up to and at the Army-Navy Game. Only organizations formally brought forward by the Official Corporate Partners will have 

the rights to activate at the Army-Navy Game.  

Pillar 2 (Pre-Promotion) and Pillar 3 (On-Site Activation)
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CORPORATE PARTNER PRE-PROMOTION
Army-Navy Official Partners bring forward robust pre-promotion campaigns to increase game awareness and 
drive tune-in to the national TV broadcast. Efforts have included: national TV commercial spot buys, In-store 

and at dealership point-of-sale branding print advertising, paid social and digital media and more!

43Pillar 2 (Pre-Promotion)
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CORPORATE PARTNER SOCIAL INITIATIVES

44Pillar 2 (Pre-Promotion)
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GAME WEEKEND MEDIA ROW
“…only the Super Bowl and Army-Navy have one!” 

– Desmond Howard, ESPN College GameDay

45Pillar 2 (Pre-Promotion)
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HOST CITY WELCOME BRANDING
Bringing Army-Navy Game awareness to the Boston, Providence and greater New England market.

Kraft Sports + Entertainment, the parent company of the New England Patriots and the host entity of the 2023 Army-Navy 
Game, executed a Welcoming, Branding and Awareness campaign leading up to the event in and around the cities of 
Boston, Providence and the greater New England region using Army-Navy Game Branding and tune-in information. Out of 
home branding was executed on highway billboards, street pole banners at the stadium/Patriot Place and in the cities, in 
the airport and much more! 

46Pillar 2 (Pre-Promotion)
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HOST CITY WELCOME BRANDING
Bringing Army-Navy Game awareness to the Boston, Providence and greater New England market.

47Pillar 2 (Pre-Promotion)
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HOST CITY/TEAM SOCIAL & DIGITAL INITIATIVES

48Pillar 2 (Pre-Promotion)
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HOST CITY/TEAM SOCIAL & DIGITAL INITIATIVES
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ARMY-NAVY GAME FUTURE SITES
The Army-Navy Game is currently in a five-game, five-city cycle from 2023 to 2027! 
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LOOKING AHEAD TO THE 2024 ARMY-NAVY GAME 
The 125th edition of America’s Game will be played on Dec. 14, 2024 in our Nation’s Capital, Washington, 

DC! The game will be played at FedExField, home of the Washington Commanders and many ancillary 
game events will be held in the District of Columbia. 
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Jon Starrett
Senior Associate Athletic Director –
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Naval Academy Athletic Association
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Army West Point Athletics
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