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The 126" Army-Navy Game presented by USAA
December 13, 2025 ¢ Baltimore, Md.
Corporate Sponsorship Summary and Introduction for 2025



ARMY-NAVY GAME SPONSORSHIP MODEL

'America’s Game featured a 1 + 4 + 4 sponsorship model. USAA is the one (1) Presenting Sponsor. Chevrolet, Exchange,
Duke Cannon and Palantir are the four (4) Participating Sponsors and the American Legion is an Associate Sponsor.
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ARMY-NAVY GAME PARTNER PILLARS

The Army-Navy Game values each of '?hes.e- three pillars when considering an Official

Army-Navy Game Participating Sponsorship Role.

Investment Pre-Promotion On-Site Activation
Army-Navy Game Sponsor Investment Sponsors use Game Branding in Pre- On-Site Fan Fest Activation, In-
goes directly back to the two Academies’ Promotion to build association, drive Market Events and Visibility,
501 c 3 Athletic Associations, which funds g3 me awareness and increase CBS and Videoboard Creatives in Stadium,
and supports Army’s 30 and Navy’s 36 Worldwide TV Audience with Tune-In Patriotic/Cause Marketing
varsity sport offerings. messaging. Initiatives and Recognitions.
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AMERICA’'S GAME
The 2024 Game drew a regorgﬂ 4 millio £ J’ V viewers (and more worldwide on AFN)!

The 125 playing of America’s Game was _f__”,'largest audience on record and surpassed the
1992 game’s television draw of 8.45 million.
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PRESIDENTIAL APPEARANCES

4 >

Dating back to 1901 when President Theodore Rooseve_lt attended the seventh playing of the Army-Navy Game, it has
been a long-standing tradition for Presidents to attend "Amenca s Game.” President Trump has attended the game five
times in recent years: three times as a sitting President (2018, 2019, 2020) and twice as President-Elect (2016 and 2024)

Sitting U.S. Presidents who have attended the Army-Navy Game: Theodore Roosevelt (1901,
1905), Woodrow Wilson (1913), Calvin Coolidge (1924), Harry Truman (1945, 1946, 1947, 1948,
1949, 1950, 1952), John F. Kennedy (1961, 1962), Gerald Ford (1974), Bill Clinton (1996), George
W. Bush (2001, 2004, 2008), Barack Obama (2011), and Donald Trump (2018, 2019, 2020).

D) 2024 Army-Navy Game | Game Recap




ARMY-NAVY GAME IN THE NEWS
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« USAA Extends Sponsorship of the Army-Navy Game Through 2030
e Sub-Sponsorships remain available.

« Army-Navy, CBS Sports Reach Multi-Platform Rights Extension Through 2038

e Army-Navy Game Averaged a Record 9.4 Million Viewers on CBS in 2024

* Inside the big business of the Army-Navy football game (Sports Business Journal 12/9/24)

agP, 2024 Army-Navy Game | Game Recap :


https://armynavygame.com/news/2024/12/13/usaa-extends-sponsorship-of-the-army-navy-game-through-2030
https://armynavygame.com/news/2024/12/9/army-navy-cbs-sports-reach-multi-platform-rights-extension-through-2038
https://armynavygame.com/news/2024/12/18/army-navy-game-averaged-a-record-94-million-viewers-on-cbs
https://www.sportsbusinessjournal.com/Articles/2024/12/09/army-navy-game

s 2024 game was played in the Washington, DC area in front of a Sell Out Stadium of 60,726 fans. The Army-
Navy Game annually sells out NFL Stadiums. “I can téll]"idu that the ticket demand for this game is greater than
any AFC Championship game, greater than Taylor Sw:ff'r greater than anything else we’ve ever seen” - Jonathan

Kraft (President of the Kraft Group on the ticket demand for the 2023 Army-Navy Game in New England.)
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TRADITIONS

“Everyone before they die should go to the Army-Navy Game.
It’s the greatest spectacle in sports.” - Lee Corso, ESPN

v ) 2024 Army-Navy Game | Game Recap 8




PATRIOTISM

“Every player on the field is wiliinfg:vr‘to die for every person watching.”
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TELEVISION

Ratings are annually very strong andf_[anked as a Top 10 College Football Regular
Season Broadcast in 2024!

Final Rating Kick-Off . The_Army—Navy Game was CBS’ largest television

audience for a College Football Regular Season

2013 6,222,000 3:00pm Game in 2024 at 9.4 million average viewers.
» CBS ran approximately 30 Army-Navy Promos in
2014 CBS 4.1 6,259,000 3:00pm NFL, College Football Regular Season, Big Ten

Championship Game, Prime Time Shows and Late

2015 CBS 4.5 7,129,000 3:00pm Night leading up to the Army-Navy Game.
. * The promos ran during the Big Ten Championship
2016 CBS >0 7,940,000 3:00pm game on CBS (Oregon vs. Penn State) on Dec. 7,
2017 CBS 5.2 8.419 000 3:00pm which had 10.5 million average viewers, as well as
during the NFL on CBS on Dec. 8 (game window
2018 CBS 5.0 8,050,000 3:00pm drew an average of 15.1 million viewers).
2019 CBS 4.9 7,716,000 3:00pm
2020 CBS 2.8 4,910,000 3:00pm ;
2021 CBS 4.2 7,575,000 3:00pm SATURDAY DEC14 3€T e g
* X x
2022 CBS 3.8 6,940,000 3:00pm
25ARMY vs NAVY
2023 CBS 3.8 7,180,000 3:00pm @®CBS | P+
2024 CBS 4.6 9,400,000 3:00pm

The 2024 Army-Navy Game averaged a record 9.4 Million viewers, which was up 31% (and 2.2 million average viewers) from 2023. The 2024
audience is the highest on record, surpassing the previous mark of 8.45 million in 1992. The Army-Navy Game was the 7t-most watched
College Football Regular Season game in 2024. The postgame show audience was 5.27 million.

) 2024 Army-Navy Game | Game Recap =



TELEVISION AUDIENCE SIZE

oth highest ranked regular season football broadcast
11t highest ranked pre-bowl game broadcast

Regular Season Final Viewership Totals Pre-Bowl Game Final Viewership Totals

1. Georgia-Texas (10/19 ABC) 13.2 million ; georg!a-$exas (13;I£E§éESPN) %626 ”.‘I'I'."O”
2. Michigan-Ohio State (11/30 FOX) 12.3 million - Georgia-Texas ( ) -2 million
: - 3. Michigan-Ohio State (11/30 FOX) 12.3 million
3. Georgia-Alabama (9/28 ABC) 12.0 million 4G i2-Alab 9/28 ABC 12.0 mili
4. Alabama-Tennessee (10/19 ABC) 10.2 million 5' Oeorgla-P a ag:at( 12/7 CB)S *1(') 5m|_|||c_>n
5. Tennessee-Georgia (11/16 ABC/ESPNU) 10.0 million - Oregon-Penn State ( ) - mitiion
. - 6. Alabama-Tennessee (10/19 ABC) 10.2 million
6. Ohio State-Penn State (11/2 FOX) 9.8 million . -
. - 7. Tennessee-Georgia (11/16 ABC/ESPNU) 10.0 million
7. Ohio State-Oregon (10/12 NBC) 9.6 million i -
-~ 8. Ohio State-Penn State (11/2 FOX) 9.8 million
8. Texas-Texas A&M (11/30 ABC) 9.5 million . -
T 9. Ohio State-Oregon (10/12 NBC) 9.6 million
9. Army-Navy (12/14 CBS) 9.4 million 10T T AGM (11/30 ABC 9.5 mill
10. Indiana-Ohio State (11/23 FOX) 9.3 million - | exas-fexas ( ) - Mmition
., - 11. Army-Navy (12/14 CBS) 9.4 million
11. Texas-Michigan (9/7 FOX) 9.2 million . . -
- 12. Indiana-Ohio State (11/23 FOX) 9.3 million
12. USC-LSU (9/1 ABC) 8.6 million 13 T Michi 9/7 FOX 9.2 mili
13. Georgia Tech-Georgia (11/29 ABC) 8.5 million 14' Ues)gsl__SllJC Sl)?fr,l\(BC ) 8.6 m!”!on
14. Notre Dame-Texas A&M (8/31 ABC) 7.9 million P, T( e ) 11726 ABC oo miion
15. Alabama-LSU (11/9 ABC) 7.9 million . Georgia Tech-Georgia ( ) - mifion

*Conference Championship Game

Source: Sports Media Watch

®CBS SPORTS s o> HREN

American Forces Network

3P, 2024 Army-Navy Game | Game Recap =




TELEVISION

Compared to the rest of Bowl Season (excluding the CFP Playoffs), the Army-Navy Game would have

9.4 ARMY-NAVY GAME
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ALAMO BOWL
POP-TARTS BOWL
RELIAQUEST BOWL
GATOR BOWL
CHEEZ-IT CITRUS BOWL
LIBERTY BOWL

TEXAS BOWL
PINSTRIPE BOWL
BIRMINGHAM BOWL
CACTUS BOWL

SUN BOWL

MAYO BOWL
HOLIDAY BOWL
ARMED FORCES BOWL
MUSIC CITY BOWL

LAS VEGAS BOWL
DETROIT BOWL

Navy 31, Army 13

BYU 36, Colorado 14

lowa State 41, Miami 41
Michigan 19, Alabama 13

Ole Miss 52, Duke 20

lllinois 21, South Carolina 17
Arkansas 39, Texas Tech 26

LSU 44, Baylor 31

Nebraska 20, Boston College 15
Vanderbilt 35, Georgia Tech 27
Kansas State 44, Rutgers 41
Louisville 35, Washington 34
Minnesota 24, Virginia Tech 10
Syracuse 52, Washington State 35
Navy 21, Oklahoma 20
Missouri 27, lowa 24

USC 35, Texas A&M 31

Toledo 48, Pittsburgh 46
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ranked as the most-watched Bowl Game with 9.4 million viewers.

FENWAY BOWL
CELEBRATION BOWL
HAWAI'l BOWL
GASPARILLA BOWL
MOBILE BOWL

FIRST RESPONDER BOWL
LA BOWL

POTATO BOWL
FRISCO BOWL

NEW MEXICO BOWL
CAMELLIA BOWL
INDEPENDENCE BOWL
BAHAMAS BOWL
CURE BOWL

MILITARY BOWL
MYRTLE BEACH BOWL
NEW ORLEANS BOWL
ARIZONA BOWL

N/A BOCA RATON BOWL
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2 BOWL
§ SEASON.

UConn 27, North Carolina 14

Jackson State 28, South Carolina St 7
USF 41, San Jose State 39

Florida 33, Tulane 8

Arkansas State 38, Bowling Green 31
Texas State 30, North Texas 28

UNLV 24, Cal 13

Northern lllinois 28, Fresno State 20
Memphis 42, West Virginia 37

TCU 34, Louisiana 3

South Alabama 30, Western Michigan 23
Army 27, Louisiana Tech 6

Buffalo 26, Liberty 7

Ohio 30, Jacksonville State 27

East Carolina 26, NC State 21

UTSA 44, Coastal Carolina 15

Sam Houston 31, Georgia Southern 26
Miami (Ohio) 43, Colorado State 17
James Madison 27, Western Kentucky 17

) ) 2024 Army-Navy Game | Game Recap
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TELEVISION

CBS Sports and CBS Sports Network and ESPN delivqugi,@é&kly 7 hours of live Game Day coverage in 2024. CBS Sports
Network was live with the March On Show and Tailgate Special from 12 noon to 2:30. CBS Sports was live at 2:30 pm with
a pregame show and the game broadcast began at 3 pm.

®CBS SPORTS
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ARMY\N
NAVY
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o ; ) ®CBS SPORTS
NFLWEEK 15 BALTIMORE (8-5) MY Ny GIANTS (2-11) @CBS ity

@®CBS SPORTS

COLLEGE

FOOTBALL

' ARMY-NAVY

®CBS SPORTS

b
COUNTDOWN TO ARMY-NAVY GAME (2R
USAR 42 MINUTES, 32 SECONDS Lnps

@CBS SPORTS

NFL WEEK 15 TA RAT SVESHS BERA MON 830 ET @CBS SPORTS HEADLINES  Live games, scores, breaking news and highlights. Download the CBS Sports App. NETWORK

NETWORK




CBS TELEVISION COOPERATION

The Academies and CBS work together to ensure the Arnmvy Game Official Partners stand out in the television broadcast.

WAYNE PEACOCK

HOFSHOWCASE & FORDHAM (6-5) i BRYANT (6-6) CRETWORK

L)
O vy 21RO (1] 4 14:54 125
—y

USAA PRESIDENT&CEO OF USAA

)@ TOM SHULL
Beaay  DIRECTOR/CEO OF THE EXCHANGE

@CBSSPORTS EFL CHAMP NCAAW Pririvint+ HEADLINES NCAAF NCAAM LR
NETWORK 5

@CBS SPORTS S— @®CBS SPORTS
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CBS TELEVISION COOPERATION

The Academies and CBS work together to ensure the ArmﬁfNavy Game Official Partners stand out in the television broadcast.
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CORPORATE SPONSORSHIP DELIVERABLES

P AA

Field wall signage, videoboard exposure, on-site act:vat’faﬂ_ . radio, print, digital, social, VIP hospitality, IP rights and more!

OQPdertr  WNUSAA®  omwower =y WNUSAAT  FIOUECANNONE

Grab a bag and
toss for your team!

Each player receives 3 bags
10 try and help your team win.

D CANNON &

Pillar 1 (Traditional Deliverables) 16




CORPORATE SPONSORSHIP DELIVERABLES
ACTIVATIONS AND FAN FEST

PALANTIRTITAN
Y “TIEENOSS

> ARMY. NAVY
84— 105

Pillar 3 (On-site Activation) 17




AMERICA’S GAME
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CORPORATE SPONSORSHIP DELIVERABLES

A

ACTIVATIONS AND FAN FEST

RECEIVER
CHALLENGE

READY TO SHOW OFF YOUR CATCH
BODY-MAPPING AND MOTION CAPTL
POWER THE RECEIVER CHALL

Pillar 3 (On-site Activation) 19




CORPORATE SPONSORSHIP DELIVERABLES

¥

ACTIVATIONS AND FAN FEST

: 1,:4‘:“}"”" 7
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CORPORATE SPONSORSHIP DELIVERABLES
MUSTER AREA

Pillar 3 (On-site Activation) 21




CORPORATE SPONSORSHIP DELIVERABLES
MUSTER AREA

o IWiham

Pillar 3 (On-site Activation) 22
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CORPORATE SPONSORSHIP DELIVERABLES

¥ olgPinls
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VIDEOBOARD BRANDING AND EXPOSURE

SsHoP TAXCFREE FOR LIEEY
spoP TAX-FREE FOR LIFEL
SHOP TAX-EREE FOR LIFE!

A
l j m\ U wg =

2025 ilverado €Y HET N : / 251054
e == , S EXCHANGE
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CORPORATE SPONSORSHIP DELIVERABLES
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VIDEOBOARD BRANDING AND EXPOSURE
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CORPORATE SPONSORSHIP DELIVERABLES

¥ olg iy a? s
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VIDEOBOARD BRANDING AND EXPOSURE

[] DUKE CANNON ™

l‘JKE CANNON ™ U\U—SAA’; EXCHANGE'

EXCHANGE -
shopmyexchange.co:n/vets - Together
let's drive”

Pillar 1 (Traditional Deliverables) and Pillar 3 (On-site Activation) 25




CORPORATE SPONSORSHIP DELIVERABLES
FIELD LEVEL SIGNAGE AND BRANDING

byUSAA © ‘Welcoma to t-* 124 ‘ \

Jum L ,LLL_, !,

Pillar 1 (Traditional Deliverables) 26




CORPORATE SPONSORSHIP DELIVERABLES

g

PRINT MATERIALS

PALANTIR

Since 1895, the Exchange has served Warfighters
wherever they go. As a proud participating partner
of the Army-Navy Game, the Exchange is honored

to share this unique moment in game history

GET READY : » - 1 . ¢ - < i asthe battle is played in Washington, D.C.
FOR NEXT YEAR’S GAME ; P . e o
wa . 2 we're sharing news about expanded military exchange

J shopping benefits. Scan the QR code to learn
WORK HARDER. SMELL BETTER. ors ST e s

and tax-free shopping benefits.

B AT “ Avv Engineering Solutions Built To Win ]

—— Powered by Palanti,

|
s g DUKE. Buit by veterans.
v |CANNON ‘ d

AMERICA”S GAME AMERICA’S GAWE

GILLETTE STADIUM * DECEMBER 9, 2023

GWLETTE STADIUM * DECEMBERS,202%

AHERTEATS EAME

GILLETTE STADIUM + DECEMBER 9, 2023 /

Pillar 1 (Traditional Deliverables) 27




CORPORATE SPONSORSHIP DELIVERABLES

SOCIAL MEDIA

Army-Navy Facebook

80,000 followers TN Army-Navy Game & @ArmyNavyGame - Dec 14, 2024 .
Your @Duke 1 Players of the Game for the 125th Army-Navy Game!

Army-Navy X (Twitter) e #ArmyNavy

41,500 followers T —

Army-Navy Game & @ArmyNavyGame - Dec 14, 2024
Fans out enjoying Army-Navy Fan Fest before kickoff!

Army-Navy Instagram
36,800 followers

. Army-Navy Game & @ArmyNavyGame - Dec 14, 2024 E DUKE
Thanks to our #A  partners for providing Mids & Cadets with food, CANNON
fun & games prior to the March Ons! PLAYERS

OF THE GAME

Qs 048 Q 218 ihi 10K o
=l LY Army-Navy Game @ArmyNavyGame - Dec 6
EGI®H @ ... e e
Saluting the Navy team captains heading into Saturday 6!
#ArmyNavy
- Army-Navy Game @ArmyNavyG e 7 Army-Navy Game 14 NavyG
e cane sy ® :

Oa 39 o ‘(“9 zds il 9.4k A a @ =7 CA"AINSCAu

CHEVROLET

. Army-Navy Game & @ArmyNavyGame - Dec 14, 2024 N NAVY MIDSHIPMEN TEAM CAPTAINS

34

1993 ARMY-NAVY GAME -
ARMY 16, NAVY 14

= Army held off a e
Aoy bkt ot e e ety by e
mping out £2.8 16-0 lead

= Johwy Lane and Rick Ropor 0ach
scored for the Cadets In the victory.

WL HARBOUR LEBON MURTEZY JAYDEN
L[ SR 61| 330 cisn|e3| M Wi | 68 | 901106
FRESCO, TX PITTSBURGH, PA BALTIMORE. MO

« A goal ine stand by Amy's dofense
a0 11 the Game resutod in a missad
feid goal by Navy

Pillar 1 (Traditional Deliverables) 28




CORPORATE SPONSORSHIP DELIVERABLES

S

WEBSITE, APP AND E-MAIL MARKETING

THE RIVALRY STAR SERIES CORPORATE SPONSORS

CHEVIOLET, EXCHANGE
PARTICIPATING SPONSORS

ECANNON QPalantir LEGION

ASSOCIATE SPONSOR

Football . December 14, 2024

Navy Wins the T
Playing of America's
Game

0N READY FOR A SMART PLAY? |

You'll score big with USAA's award-winning service and great insurance.

MEET THE
FAMILY.

Explore CHEVY 2

: The Official Software
O Palantir | Partner of America’s Game

iLed by quarterback Blake Horvath, the Navy Football
team defeated Army, 31-13, to win the Army-Navy
Game presented by USAA and the Mids earned the
Commander-in-Chief’s Trophy with the victory.

Read article >

work wanoen. sMELLBETTER, | 3] 2RKE e ©

WHERE HEROES SHOP
WHERE HEROES PLAY

ARMY-NAVY MOBILE
TICKET DELIVERY

vy Game presented by USAA

YOUR 2024 ARMY-NAVY MOBILE
TICKETS ARE AVAILABLE NOW!

The 234 Ammy-Nany Gay s 1y USAA W gerdng closar ts Eckam
N Tarcagh e el Arrey-Navy Game
azel

Tha 3334 gane marks e frazdna e ama wil tiee place 3 Kadin

irary Tl praviear 15 Ao yeir TCke Yoe
W yeor kel A TR Yo have

& 3ccount with 3 d¥arare avall s3raan v wil nee
1 yeu accans o Tha Hsen

azcaare, plases chick S bk balow and

Learn More

—AMERICAN OFFICIAL VETERAN SERVICE ORGANIZATION OF

LEGION G AMERICA’S GAME

JOINTHE LEGION | VISIT LEGION.ORG/JOIN

Army Holds Off Navy to
Win the 2023 Army-Navy
Game presented by
157,

The Army West Point Black Knights defeated the Navy
Midshipmen, 17-11En the 124th edition of the annual

Army-Navy Game presented by USAA Proudily serving the
Readarticle > military community

and their families. Bl

Pillar 1 (Traditional Deliverables) 29




CORPORATE SPONSORSHIP DELIVERABLES

RADIO COMMERCIAL SPOTS AND INTERVIEWS
w

((SiriusXm)) \\\\\' SN N

SATELLITE RADIO -
Westwood One m&ww

Army-Navy Partners receive commercial spots, billboards and
interviews on the Army-Navy Radio broadcasts.

*  Army Regional/National Radio Network (21 Stations)
*  Navy Regional/National Radio Network (14 Stations)
*  Westwood One National Radio (308 Stations)

*  Sirius XM Satellite (Nationwide)
*  Sirius carried the Army, Navy and Westwood One Radio
feeds (3 separate channels)

Game carried on over 330 terrestrial

stations in the United States!

Palantir Head of Defense Mike Gallagher, Duke Cannon CEO Ryan
O’Connell and Exchange CCO Judd Anstey were interviewed by Tina
Cervasio for the 2024 Westwood One Nationwide Radio Broadcast as
part of the annual Army-Navy Corporate Partner C-Level Roundtable
Interview.

727P, 2024 Army-Navy Game | Game Recap Pillar 1 (Traditional Deliverables) 30




CORPORATE SPONSO;}SHIP DELIVERABLES

Pillar 1 (Traditional Deliverables) 31




CORPORATE SPONSORSHIP DELIVERABLES

VIP/CELEBRITY INFLUEI&CErR HOSPITALITY AND ACCESS
(SUITES, FIELD ACCESS, SUPERINTENDENT’S WARMING ROOMS, GALA)

Gillette sTaDIUM

Pillar 1 (Traditional Deliverables) 32




ARMY-NAVY GALA

The annual Army-Navy Gala presented by Palantir is held the Friday evening before the game is annually

attended by approximately 1,500 guests. The evé/ntfeatures dinner, cocktail hour, dancing, guest speakers
(including Patriots owner Robert Kraft and Commanders owner Josh Harris in 2023 and 2024, respectively), team

highlight videos, premium giveaways, cheerleader and band performances and more!
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2024 Army-Navy Game | Game Recap
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V PCORPORATE PARTNER PATRIOTIC & CHARITABLE CAUSES

The Army-Navy Game allows its Official Corporate Partners to bring forward Patriotic and/or Charitable causes that are near
and dear to them. Corporate Partners can include, promote and amplify these organizations through Cause Marketing leading
up to and at the Army-Navy Game. Only organizations formally brought forward by the Official Corporate Partners will have
the rights to activate at the Army-Navy Game.

B — - =

i

WREATHS
AMERICA

e W RS %

Pillar 3 (On-Site Activation) 34



The Army-Navy Game allows its Official C;qrgo ,,gte Partne .L ;_
and dear to them. Corporate Partners can'mcl (

WE WILL
FACE THE FIGH
TOGETHER.

We're more than a car company.
We're a company that cares.

CARES
WREATHS ACROSS.

Pillar 3 (On-Site Activation) 35




"(‘A’)R.IE"OR-ATE PARTNER PATRIOTIC & CHARITABLE CAUSES

The Army-Navy Game allows its Official Corporate Partners to bring forward Patriotic and/or Charitable causes that are near
and dear to them. Corporate Partners can include, promotézgﬂd amplify these organizations through Cause Marketing leading
up to and at the Army-Navy Game. Only organizations formally brought forward by the Official Corporate Partners will have
the rights to activate at the Army-Navy Game.

~ 4 =L
@1 Liked by usnaalumni and others @A Liked by usnaalumni and others

gronk #ad Truly an honor to join @USAA for their NABC gronk #ad Truly an honor to join @USAA for their NABC
Recycled Rides program which refurbishes vehicles for Recycled Kides program which refubishes yenicles for
those in need. This year, we gifted two vehicles to. € those in need. This year, we gifted two vehicles to.

usaa Thanks for your continued support of the military hanks for vOUIf continued support of the military
community, mmunk 4= commui @gronk! “@

usnaalumni Gronk is the GOAT. | think we know which usnaalumni Gronk i the GOAT. | think we know which
team he is pulling for! @ team he is pulling for! @

#ad Joined @USAA for the NABC Recycled Rides program to gift
refurbished cars to military families in need ahead of the Army-Navy
Game. It’s a true honor. Don't miss the #ArmyNavy game this today at 3
PMEST! &

@usaa President and CEQO Wayne Peacock and
NFL great @gronk were on hand today at Faneuil
Hall to present vehicles to two deserving veterans
as part of USAA's Recycle Rides Program
#ArmyNavy

USAA’S RECYCLED RIDES VEHICLE =~ LOCAL
GIFTING CEREMONY STATION

ec 14, 2024 - 3,671 Views g T

2024 Army-Navy Game | Game Recap Pillar 2 (Pre-Promotion) and Pillar 3 (On-Site Activation) 36




[5] DUKE CANNON &

=2 AL TN GO ARMY, GO NAVY,
GO FREE SOAP.
CANNON CANNON CANNON CANNON e

GRCAN BRICE o

DUKE
CANNON

5] DUKE CANNON &7

The Army-Navy Game presented by USAA i
Just hours away and right now, when you order
anything on our site we'll send you a FREE
Army-Navy Big American Brick of Scap. Tune
in to CBS on December Mth at 3 PM ET to catch
0 the greatest rivalry game of the year
BUNTRY SINCE 1919

Pillar 1 (Traditional Deliverables), Pillar 2 (Pre-Promotion) and Pillar 3 (On-site Activation) 37




CORPORATE PARTNER PRE-PROMOTION

& Army-Navy Official Partners bring forward robust pre-promotlon campaigns to increase game awareness and drive
tune-in to the national TV broadcast. Efforts have mdu{ded national TV commercial spot buys, co-branded officially
licensed merchandise and product, In-store and at dealership point-of-sale branding print advertising, paid social
and digital media and more!

CAN BRICy
o o
.

Official Software

ner of
erica’s Game

%&’ eeoas c/ /é )‘

EXCHANGE

F“J DOD CIVILIANS WITH CACHAVE )
EXCHANGE SHOPPING BENEFITS o
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A

" USAA G The Exchange @s!
SUSAA 'S HERE

tte Stadium to experience the @ Amy-Navy Geme presented by USAA
y. oxborough, MA

»E* Robert Griffin 1l &

11

tad Turning gratitude into action. We were able to gift two vehicles to a
couple of service members. Honored to see lives change with @USAA
through the NABC Recycled Rides program ahead of the

e Tune into the game today at 3PM EST! 0

Taking in the calm before the storm as @Armyw
get ready for game time. A )

hype for him:

ARMY-NAVY:
SPIRIT WEEK @

&

VSAA HOME ornc:‘
8_2 .

Duke Cannon Supply Co. @DukeCannon - Dec 2 * waIoN T,he Alnerican Leglon °
We are one week away from the 124th installment of America’s Game and @AmericanLegion
all the folks at Duke Cannon are thrilled to be sponsoring this historic

rivalry again this year. See you there.

It's Game Day and America's Al Advantage is back.

“Our No. 1 priority is called ‘Winning the War Within." It's about breaking
the broken veteran narrative & reaching resiliency as a veteran

community.”
DC Legion executive director shares top Iegrslatlve pnonty on

Media Row. legic rg/Information-Ce... via @Baxtert
8 | Today, who are you rooting for - Team Army or Team Navy?

As the Official Software Partner, we're excited to present a
AlIP-powered football simulation game before kick-off.

& Army-Navy Game and Na
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HOST CITY WELCOME BRANDING

l'{
Bringing Army-Navy Gam _:awareness to the local market.

i AMERICA’S GAME,
AMERICA’S CAPITAL
December 14, 2024
300 PM ET on CBS @
WASHINGYON, bC JOS—

AMERICA'S GAME, o &

(ARMY) AMERICA's CAPlTAL
,.y.v‘.r NAVY December 1, 202,

Events DC executed a Welcoming, Branding and Awareness campaign leading up to the event in and around our
nation’s capital using Army-Navy Game Branding and tune-in information. Out of home branding was executed on
highway billboards, street pole banners, city buses, transit stops, DC Metro and much more!
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L3 Army Newy Gaime reposted < Events DC @TheEventsDC - Dec 9, 2024

Washmgton Commanders & 8 @Commanders - Dec 14, 2024 DC DC. get ready to salute this epic rivalry! 4 AV
{ e ready € ey -

The 125th @Army ne week has arrived! Join us December 11-14 as

we celebrate America’s Game in America’s Capital €

See the schedule 3 Army!

oQv R

TP Liked by justcuriouspoe and 1,028 others

2 TE a Ms 4 eventsdc America’s Game, America’s Capital | |

The 2024 @armynavygame is returning to Washington,

1 ELEBRATI N DC for the first time since 2011! @goarmywestpoint will
take on the h

athletics in one of the most enduring
rivalries in college football 9

. 4 The 125th playing of the game will take place at
Q 29 t_l B2 O 77 | | 48K E] » evenTspc Northwest Stadium on Saturdav. December 14 at 3.
e 0SS ra thl 48K U
= @ Vi . 202
Be Events DC @TheEventsDC - Dec 13, 2024 m E:"ems PC = The? e‘mSDC De? 10, _‘O‘a _
Let's do this, DC! Welcoming America’s Game to Washington, DC

Check out free events across ‘he c1ty today celebrating the 125th meeting Game week is ofﬂctaHy underway as we count down to the 125th meeting
of America’s Game 2 ) #/ y ne N 3

B e e s

 “'I|IIII'

w1

OFFICIAL ARMY-NAVY
BLOCK PARTY

Friday, December 13

<8P | Yards Park

sam

“»

You and 3 others
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ARMY-NAVY GAME FUTURE SITES

The Army-Navy Game is currently in a five-game, five-city cycle from 2023 to 2027. The site of the
2025-27 games will be Baltimore, New York/New Jersey and Philadelphia. The 2023 game was played
in New England and Washington, D.C. hosted last year’s 125t edition of America’s Game.

#ARMYNAVY
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LOOKING AHEAD TO THE 2025 ARMY-NAVY GAME

The 126 edition of America’s Game will be g[qyéd on Dec. 13, 2025 in Baltimore at the home of the
Ravens. The Army-Navy Game was last played in Baltimore in 2016.

NAVY ARMY-NAVY ARMY

Jon Starrett Matt Muzza Tricia Brandenburg

Senior Associate Athletic Director, Assistant A.D. Corporate Sales & Services Deputy Athletics Director, Chief Leadership
Corporate Sales NAAA (Army-Navy Game) Officer & Senior Woman Administrator
Naval Academy Athletic Association (o) 410-293-8778 Army West Point Athletics
starrett@usna.edu muzza@usna.edu tricia.brandenburg@westpoint.edu
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