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STOCK. EXG/ AG/ 2022-23 

The Corporate Relationship 
Department 
BSE Limited, 
I st Floor 

, 

Phiroze Jeejeebhoy Towers, 
Dalal Street, 
Mumbai - 400001 

Scrip Code : 509480 

Dear Sirs, 

The Listing Department 
National Stock Exchange of 
India Limited 
Exchange Plaza, 5111 Floor, 
Plot No.-C/1, 'G' Block, 
Bandra- Kurla Complex, 
Bandra (E) 
Mumbai - 400051 

Scrip Code: BERGEP AINT 

Sub : Presentation 

24111 March, 2023 

Listing Department 
The Calcutta Stock 
Exchange Ltd. 
7 Lyons Range, 
Kolkata-700001 

Scrip Code : 12529 

This is with reference to our letter no. STOCK. EXG/ AG/ 2022-23 dated 10th March, 
2023. 

Please find enclosed a copy of the presentation made during the meeting with a group of 
select Institutional Investors at a conference organised by Kotak Securities Limited today 
at Kolkata. 

We request you to take the above information on record. 

Thanking you. 

Yours faithfully, 
Fo BERGE PAINTS INDIA LIMITED 

Company Secretary 

Encl. a/a 

BERGER PAINTS INOIA LIMITED 

Berger House 129, Park Street, Kolkata • 700 017, Phone: 2229 9724-28, 2229 6005-06, Fax: 91-33-2249 9009/9729, www.bergerpalnls.com 
' 

CIN. L51434WB1923PLC004793, E-mail: consumerfeedback@bergerlndla.com 
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Berger India Group‐ Corporate Profile

o Flagship company, Berger Paints India Ltd (BPIL)
incorporated in 1923.

o BPIL is the 2nd largest paint company in India having
operations in Poland, Nepal and Russia.

o BPIL through its wholly owned subsidiary Bolix SA,
Poland has operation in UK, France and Ukraine.

o Berger group is in Top 15 among paint companies in
the world & Top 4 paint companies in Asia & Top 7
Architectural(decorative) coatings companies in the
world.

o Present in all significant paint segments/business
lines either directly or through JV’s and
collaborations

o Promoter group also controls Berger Bangladesh Ltd,
the largest paint company in Bangladesh. However,
their numbers are not consolidated in Berger India.



Deloitte’s global marquee programme



Berger Paints features on the list of 
Forbes India Super‐50 companies 

every year since its inception in 2015.



Present Across All the Business Lines
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Market Share 

Market Share percentage calculated on 6 listed paint companies
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Business Outlook

o Company expects double digit volume & value growth in Q4 FY23

o Income from operations expected to touch INR 10000 crs in FY23

o Non‐urban markets have picked up in February 2023

o For the first time Indian market share seen above 20%

o Gross margin expected to improve significantly in Q4 FY23 over Q3 FY23

o Advertisement and Promotion expenses to increase as a % of sales going forward by about 
0.5 to 0.7%

o Increased capacity to help in easing out pressure of inventory build up and working capital 
management



o Present capacity ‐ 95000 to 100000 MT 

o Biggest Plant went on commercial 
production in February 2023 (33000 MT) 
– will manufacture products across all  
categories

o New plant to be commissioned in West 
Bengal for production of Industrial and 
construction chemicals

o Further capacity being explored in the 
state of Orissa

Capacity Expansion



 Network Expansion

o Build on existing strength & work on fundamentals

‐ Company has added around 8000+ retail touchpoints in FY23 
‐ Plan to add 10000 retail touchpoints in FY24

 Product Innovation

o Several innovative products introduced over the years 
and some more in pipeline

o Recently launched “Long Life 15” & “Dampstop Duo”        

Competitive Strategy



 Increased spend on Branding and Trade Promotion

o Focus on digital side of advertising

 Cost restructuring

o Raw material 
‐Working with R & D to find more cost‐effective alternatives
‐ Formulation efficiencies

o Manufacturing Cost
‐ Improvement in manufacturing efficiencies through automation

o Other Overheads




