b

;’ h a p plest mi.nd s Regd. Office: #53/1-4, Hosur Main Road, Madivala,

Bengaluru-560068, Karnataka, India
The Mindful IT Company CIN of the Co. L72900KA2011PLC057931

P— - P: +91 80 6196 0300, F: +91 80 6196 0700
Born DIngUI . Born Ag 1 |e Website: www.happiestminds.com

Email: investors@happiestminds.com

November 01, 2022

Listing Compliance & Legal Regulatory Listing & Compliance

BSE Limited National Stock Exchange of India Limited
Phiroze Jeejeebhoy Towers Exchange Plaza, Bandra Kurla Complex
Dalal Street, Mumbai 400 001 Bandra East, Mumbai 400 051

Stock Code: 543227 Stock Code: HAPPSTMNDS

Dear Sir/Madam,

Sub: Disclosure of Material Event / Information under Regulation 30 of SEBI (Listing Obligations and
Disclosure Requirements) Regulations, 2015 - Corporate Presentation.

Pursuant to Regulation 30 of the Securities and Exchange Board of India (Listing Obligations and
Disclosure Requirements) Regulations, 2015, please find enclosed a copy of the corporate presentation
for your records.

The said presentation is also uploaded on the website of the Company
(https://www.happiestminds.com/investors/).

This is for your information and records.

Thanking you,

Yours faithfully,
For Happiest Minds Technologies Limited
DARSHAN KA Digitally signed by

DARSHANKAR

R PRAVEEN  PRAVEEN KUMAR

KUMAR S0 10530

Praveen Kumar Darshankar

Company Secretary & Compliance Officer

Membership No. F6706



http://www.happiestminds.com/
mailto:investors@happiestminds.com
https://www.happiestminds.com/investors/

0 g .
“@ . happiest minds
Y The Mindful IT Company

Born Digital . Born Agile

Project DELIGHT
Corporate Presentation

November 2022




‘W" happiest minds

The Mindful IT Company

l Safe Harbor s i3 A

This presentation has been prepared for general information purposes in respect of Happiest Minds Technologies Limited (“Company”) together with its subsidiary (together, with the Company, the "Group”) only, without regard to any specific objectives, suitability, financial situations and needs of any particular person and does not
constitute any recommendation or form part of any offer or invitation, directly or indirectly, in any manner, or inducement to sell or issue, or any solicitation of any offer to purchase or subscribe for, any securities of the Company in any jurisdiction, nor shall it or any part of it or the fact of its distribution form the basis of, or be relied on in
connection with, any contract or commitment therefor. This presentation does not solicit any action based on the material contained herein. Nothing in this presentation is intended by the Group to be construed as legal, accounting or tax advice. This presentation does not constitute a prospectus, a statement in lieu of a prospectus (as
defined under the Indian Companies Act, 2013), an offer document under the Securities and Exchange Board of India (Issue of Capital and Disclosure Requirements) Regulations, 2018, offering memorandum or an offer, an advertisement or a solicitation of any offer, to purchase or sell any securities.

This presentation should not be considered as a recommendation that any investor should subscribe for or purchase any securities of the Group and should not be used as a basis for any investment decision. The information contained in this presentation is only current as of its date and has not been independently verified. The Group will
not update you in the event the information in the presentation becomes stale. Moreover, no express or implied representation or warranty is made as to, and no reliance should be placed on the accuracy, fairness or completeness of the information presented or contained in this presentation.

None of the Group or any of its affiliates, advisers or representatives accept any liability whatsoever for any loss howsoever arising from any information presented or contained in this presentation. Furthermore, no person is authorized to give any information or make any representation which is not contained in, or is inconsistent with, this
presentation. Any such extraneous or inconsistent information or representation, if given or made, should not be relied upon as having been authorized by or on behalf of the Group.

This presentation has not been approved and will not or may not be reviewed or approved by any statutory or regulatory authority in India or by any Stock Exchanges in India or abroad.

This presentation is highly confidential, being given solely for your information and for your use, and may not be copied, reproduced, or redistributed to any other person in any manner. The distribution of this presentation in certain jurisdictions may be restricted by law. Accordingly, any persons in possession of this presentation should
inform themselves about and observe any such restrictions.

This presentation contains certain statements of future expectations and other forward-looking statements, including those relating to the Group's general business plans and strategy, its future financial condition and growth prospects, and future developments in its sectors and its competitive and regulatory environment. In addition to
statements which are forward looking by reason of context, the words ‘may’, ‘will’, ‘should’, ‘expects’, ‘plans’, ‘intends’, ‘anticipates’, ‘believes’, ‘estimates’, ‘predicts’, ‘potential’ or ‘continue’ and similar expressions identify forward looking statements. All forward-looking statements are subject to risks, uncertainties and assumptions that could
cause actual results, performances or events to differ materially from the results contemplated by the relevant forward-looking statement. The factors which may affect the results contemplated by the forward-looking statements could include, among others, future changes or developments in (i) the Group's business, (ii) the Group’s
regulatory and competitive environment, and (iii) political, economic, legal and social conditions in India or the jurisdictions in which our Group operates. Our operations could also be negatively impacted by a range of external factors not within our control including those due to the pandemic, resulting in decrease in our customers’
technology spend, delay in prospective customers’ purchasing decisions and impact our ability to provide services, all of which could adversely affect our future revenue, margin and overall financial performance. The forward-looking statements, including those cited from third party sources, contained in this presentation are based on
numerous assumptions and are uncertain and subject to risks. A multitude of factors including, but not limited to, changes in demand, competition and technology, can cause actual events, performance or results to differ significantly from any anticipated development. Neither the Group nor its affiliates or advisors or representatives nor
any of its or their parent or subsidiary undertakings or any such person's officers or employees guarantees that the assumptions underlying such forward-looking statements are free from errors nor does either accept any responsibility for the future accuracy of the forward-looking statements contained in this presentation or the actual
occurrence of the forecasted developments. Forward-looking statements speak only as of the date of this presentation and are not guarantees of future performance. As a result, the Group expressly disclaims any obligation or undertaking to release any update or revisions to any forward-looking statements in this presentation as a result
of any change in expectations or any change in events, conditions, assumptions or circumstances on which these forward-looking statements are based. Given these uncertainties and other factors, viewers of this presentation are cautioned not to place undue reliance on these forward-looking statements.

The information contained in these presentations and materials are only current as of the dates specified herein and have not been independently verified. None of the Group, its directors, promoter or affiliates, nor any of its or their respective employees, advisers or representatives or any other person accepts any responsibility or liability
whatsoever, whether arising in tort, contract or otherwise, for any errors, omissions or inaccuracies in such information or opinions or for any loss, cost or damage suffered or incurred howsoever arising, directly or indirectly, from any use of this presentation or its contents or otherwise in connection with this presentation, and makes no
representation or warranty, express or implied, for the contents of this presentation including its accuracy, fairness, completeness or verification or for any other statement made or purported to be made by any of them, or on behalf of them, and nothing in this presentation or at this presentation shall be relied upon as a promise or
representation in this respect, whether as to the past or the future. Past performance is not a guide for future performance. The Group undertakes no obligation to update or revise any information in this presentation as a result of new information, future events or otherwise. Any person/ party intending to provide finance/ invest in the
shares/ businesses of the Group shall do so after seeking their own professional advice and after carrying out their own due diligence procedure to ensure that they are making an informed decision.

This presentation includes certain industry data and projections that have been obtained from industry publications and surveys. Industry publications and surveys and forecasts generally state that the information contained therein has been obtained from sources believed to be reliable, but there is no assurance that the information is
accurate or complete. Certain data in this presentation has been sourced from the industry report prepared by Frost & Sullivan (India) Private Limited, which has been commissioned and paid for by the Company. Industry data has been obtained from publicly available documents from sources believed to be reliable, accordingly no
investment decision should be made solely on the basis of such information, as such data involves risks, uncertainties and numerous assumptions and is subject to change based on various factors. Neither the Company nor any of its advisors or representatives have independently verified any of the data from third-party sources or
ascertained the underlying economic assumptions relied upon therein. All industry data and projections contained in this presentation are based on data obtained from the sources cited and involve significant elements of subjective judgment and analysis, which may or may not be correct. For the reasons mentioned above, you should not
rely in any way on any of the projections contained in this presentation for any purpose.

Further, certain numbers in these presentations and materials have been subject to routine rounding off and accordingly figures shown as total in tables and diagrams may not be an arithmetic aggregation of the figures that precede them.

This presentation is strictly confidential and may not be copied or disseminated, reproduced, re-circulated, re-distributed, published or advertised in any media, website or otherwise, in whole or in part, and in any manner or for any purpose. Any unauthorized use, disclosure or public dissemination of information contained herein is
prohibited. No person is authorized to give any information or to make any representation not contained in or inconsistent with this presentation and if given or made, such information or representation must not be relied upon as having been authorized by any person. Failure to comply with this restriction may constitute a violation of
the applicable securities laws. Neither this document nor any part or copy of it may be distributed, directly or indirectly, in the United States. The distribution of this document in certain jurisdictions may be restricted by law and persons in to whose possession this presentation comes should inform themselves about and observe any such
restrictions. Accordingly, any persons in possession of the aforesaid should inform themselves about and observe any such restrictions. By reviewing this presentation, you agree to be bound by the foregoing limitations. You further represent and agree that you are located outside the United States, and you are permitted under the laws of
your jurisdiction to receive this presentation. You may not repackage or sell the presentation. Information contained in a presentation hosted or promoted by the Group is provided “as is” without warranty of any kind, either expressed or implied, including any warranty of fitness for a particular purpose.

This presentation is not an offer to sell or a solicitation of any offer to buy the securities of the Company in the United States or in any other jurisdiction where such offer or sale would be unlawful. Securities may not be offered, sold, resold, pledged, delivered, distributed or transferred, directly or indirectly, in to or within the United States
absent registration under the United States Securities Act of 1933, as amended (the “Securities Act"), except pursuant to an exemption from, or in a transaction not subject to, the registration requirements of the Securities Act and in compliance with any applicable securities laws of any state or other jurisdiction of the United States. The
Company's securities have not been and will not be registered under the Securities Act.

The distribution of these materials in certain jurisdictions may be restricted by law and persons into whose possession these materials comes should inform themselves about and observe any such restrictions.

By accessing this presentation, you accept this disclaimer and any claims arising out of or in connection with this presentation shall be governed by the laws of India and only the courts in the concerned state in India and no other courts shall have jurisdiction over the same. Further, by attending this presentation and/ or accepting a copy of
this document, you agree to be bound by the foregoing limitations and conditions and, in particular, will be taken to have represented, warranted and undertaken that: (i) you have read and agree to comply with the contents of this notice including, without limitation, the obligation to keep this document and its contents confidential; (ii)
you will not at any time have any discussion, correspondence or contact concerning the information in this document with any of the directors or employees of the Group nor with any of their customers or suppliers, or any governmental or regulatory body without the prior written consent of the Company; and (iii) you agree not to remove
or copy this document, or any materials provided in connection herewith.
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Executive Chairman and Director Executive Vice Chairman President & CEO

Digital Business Services (DBS)
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President - Infrastructure Management & Managing Director & Chief Executive Vice President & CTO
Security Services (IMSS) Financial Officer
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I Mission, Vision & Values
Our 2021-31 Vision - DELIGHT Our SMILES Values

Design for Perpetuity @ o) Sharing
& o
ESG Excellence /’/ \\\ Mindful
// N
/ S \
(@) ! 0ur.M|55|on ) Integrity
Happiest People

Happiest Customers
(A

N // =7
Ambassador for Happiness
0L0

/
\\\ //
~ Phd
See L _-- - Excellence
Sustainable Team by establishing \aas

: : ‘@ Social Responsibility
succession plans across leadership

Foundation of Corporate Governance

Thought Leadership

Profitable Growth

© Confidential — www.happiestminds.com 4




I About Happiest Minds

Focus on delivering a seamless digital experience

Company overview!

Leading next generation Digital Transformation Company with three business units:

Product Engineering, Digital Business, Infrastructure Management & Security Services

“Born Digital. Born Agile” — with c.96.8% of revenues from Digital Services and c.93.3%

®® @@®®

of projects delivered through Agile model

"Happiest People. Happiest Customers” mission statement and SMILES Values (Sharing,
Mindful, Integrity, Learning, Excellence, Social Responsibility) at the core of Happiest Minds

Global delivery model with 4,5812 employees, across 7 countries and 27.6% gender
diversity (4.4 rating on Glassdoor)

Deep and extensive relationships with 226 clients? — 54 Fortune2000 / Forbes200 / Billion
$ corporations with 91.0% repeat business

Acknowledged consistently by marquee industry experts and recipient of prestigious
awards and accolades

Microsoft

NelsonHall

Zinnov

Everest
Group

Golden
Peacock

@ happiest minds

The Mindful IT Company

Born Digital . Born Agile

Industry overview

NN NN N

Global IT is expected to grow at a CAGR of 7.3% (FY21-25) with Digital IT spend expected
to grow at 26.4%

By 2025, the enterprise digital spend is projected to be ~50% of the total technology
spend with the digital spending growing at a healthy CAGR of 26.4% between 2021 to 2025

Growing Global technology spend in verticals such as Healthcare - 21.9%#, Edutech -
20.1%* and Media - 9.9%*

The global PES market is expected to grow at a CAGR of 6.7% between 2021 and 2025, the IMSS
market is expected to grow at a CAGR of 10.3% between 2021 and 2025

Organizations are making significant progress to boost performance and efficiency, optimize
processes, and improve security thanks to Al and ML

US and Canada are the largest source of IT export revenue in 2020-21, at USD 58.0 bn,
second-largest being the Europe region (excluding UK), with a market share of ~15.7%

FY22 Income

I 113,075 lakhs

otherwise stated; 2. As of Sep 30, 2022; 3. Percentage is calculated based on Equity Share capital and vested stock options in force 4. CAGR (2021-25E), 5. RoCE / RoE are YTD annualized

7o

Q2FY23 EBITDA

Key financial and operating metrics’

26.3%

Source: Frost & Sullivan — Assessing the Market Potential of Information Technology Services Market, October 2022, All logos are properties of their respective owners. Note: 1. Data for Q2FY23, unless

Jr/
er

= &

RoE / US$bn corporations / Offshore Headcount /
RoCE3> US$mn accounts Utilization
31.3%/ 95.4% /
35.2% S 80.6%

© Confidential — www.happiestminds.com 5
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MINDFULLY

I Born Digital . Born Agile The Mindful IT Company

CREATING
DIGITAL CAPITAL AGILE
d o I n g :/’ O xxﬁ
Gy ® | Agile
@ ® ' Organization

mindful

Business
Transformation
Perform
Business | Empathetically ST Agile
Insights S Business

g" iﬁi " Agile
. Delivery

‘ él Focus on Engineering &
f | Operational Excellence
6

© Confidential — www.happiestminds.com
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Our Offerings, Capabilities & Key Alliances

PES DBS iMiss
M Anomaly Detection
"(2)'; @ X Feedback based domain agnostic
\i solution that runs a variety of
Platform Engineering Digital Transformation Security algorithms to check data anomalies
= Digital Foundry = Digital App Development and = Cyber, Infrastructure & Data Security
= Startup Technology Acceleration Modernization = Data Privacy, Governance, Risk & Compliance CRPP
= Platform Engineering = Development and Implementation of = |dentity & Access Management o Helps companies to automate,
= Device Engineering Solution Accelerators Infrastructure accelerate and orchestrate defense
= Quality Engineering = Enable Automation and IoT led = DC & Hybrid Cloud Services lifecycle
Capabilities = Workspace Services
= Consulting and Domain-led Offerings = ITSM & ITOM O Digital C(:jntent Monetizatio:; Saalls
Al powered engine to manage digita
m_ 21.9%' -+ asspets through?)ut their Iifec?/cle ’
CoEs Ellipse
. . — . . @ Al-enabled managed service delivery
Al / Analytics Internet of Things | Digital Process Automation | Security | platform to ensure agile IT operations
= Modern Data Warehouse, = Connecting Manufacturing = Digital Automation = Governance, Risk & Compliance Pro-RiTE
Al & Data Science = Connecting Supply Chain Consulting for Applications = |dentity & Access management @ . .
= Data Lakes & Distribution / Infrastructure = Advance threat Management A test automation solution
= Stream Analytics . Connect!ng Proc!uct = Data security & Privacy ' Thing Center
= Connecting Services = Infrastructure & Cloud security oo 0T platform for appliance
®e® manufacturers to create smart products
Key Strategic Alliances And Partners
ThreatVigil 2.0
Microsoft AWS Appian AutonomlQ Q2 Banking McAfee éb ?n;@em?nt?, cloud based, penetration
)" Gold Certified Partner 2% Advanced Consulting Partner eoing pratiomm
/a] Univu
Odessa Outsystems Pimcore PTC ThingWorx Salesforce ServiceNow | Big data-based university analytics
. solution
'/’3}‘ Gold Partner m‘ Silver Partner

Note: 1. % of overall Q2 FY23 revenues & excludes other income portion © Confidential — www.happiestminds.com 7




Product Engineering Services

Startup Technology

Platform Engineering

Device Engineering i}

] . .
“@’,happiest minds
The Mindful IT Company
Born Digital . Born Agile

EduTech
Hi-Tech

&
mﬁiﬁ

Ifgﬁ, »

Media & Entertainment

Healthcare & Life Sciences

Quality Engineering EMERGING
TECHNOLOGIES TECHNOLOGIES @E
Industrial
+ Cloud * Blockchain
Mobile & Ul/UX « Al
Hardware & * Edge Computing
Embedded * Drones & Computer Vision
DevOps * Metaverse and Web 3.0

Digital Foundry

Manufacturing

SaaS Partners

Analytics

Internet of Things Digital Process

Microsoft Pimcore Salesforce

Automation

© Confidential — www.happiestminds.com 8
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Digital Business Services

Mindful
Framework
Led Strategy

Digital Product,
Platforms, Applications

Digital Factory
Led Transformation

Digital Experience
Led
. Transformation

Cognitive
Intelligence & Hyper
Automation

Mindful Bridge
To The Future

E@ %@ Verticals E

BFSI Travel, Transport, Retail / CPG Energy & Utilities
Logistics & Hospitality

IP And Solution Accelerator Partners

Y B P ®

Q2

Microsoft AWS Pimcore Salesforce .
Banking

Digital Content Conversation Digital Connected Enterprise Energy
Monetization Chatbot Factory Product Monitoring

© Confidential — www.happiestminds.com 9




I Infrastructure Management Security Services

DC and Hybrid Cloud Services

Workspace Services

ITSM & ITOM Tools and
Services

>

O

(®

O

i . .
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Cyber & Infra Security

RNErC 9
§o06

@. Governance, Risk
2 & Compliance

M |

INFRA SECURITY
Database and Middleware Identity & Access
Services Management
. % Threat &
SD Network Services Vulnerability Management
Advise Transform Manage
Powered by IPs & Solution Accelerators Partners
= B .
@ o — @ ' | Microsoft AWS IBM CyberArk Paloalto
Ellipse CRPP ThreatVigil IdentityVigil !

© Confidential — www.happiestminds.com 10




#29 Among India’s
Best Companies to
Work for in 2022

r Xy

India’s Best
Workplaces
in Health &
Wellness
2021

)

Top 15 of India’s
Best Workplaces in
Health and Wellness

Recognized
for COVID-19
Support
2022

Recognized for
supporting employees
and their families during
COVID-19 crisis for 2022

Acknowledged Consistently By Industry Experts

] /

g XN

Best Workplaces
InIT & IT-BPM
2021

S

India’s Top 25 Best

Workplaces in IT &
IT-BPM 2021

#68 Best Workplaces

@ happiest minds
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¢ ¥y

Asia’s Best
Workplaces
2022

¢ ¥y

Best Workplaces
For Women
2022

% ) % )

India’s Top 50
Best Workplaces
For Women 2022

in Asia™ 2022

Golden
Peacock Awards
Excellence in

Corporate
Governance
2022

Golden Peacock Award for
Excellence in Corporate Governance
2022

for 2021

Best in Class

(-2 2

Intel Network
Builders

4 A

Microsoft Business
Applications Power

Build on IBM Cloud
(] Partner )

2021 IBM Geography Excellence
Award for APAC Best in Class — Build
on IBM Cloud Partner

Winners
Circle

Gold Partner - Intel Network
Builder's Winners’ Circle

Finalist
Business Applications Power
Automate Partner of the Year Award

NelsonHall

‘Innovator’ in NelsonHall’s Digital
Banking Services NEAT Report

Zinnov Forrester

ER&D Services 2021 for Robotic Process
Enterprise Software, loT and

Al

Analyst Report

Source: Frost & Sullivan — Assessing the Market Potential of Information Technology Services Market, October 2022

Automation Services

Two 2021 ISG Digital Case
Study Awards™

Everest Group

‘Major Contender’ in Everest
Industry 4.0 PEAK Matrix® 2022

Aspirant’ in Everest IT Security Services
PEAK Matrix® 2022 — North America

© Confidential — www.happiestminds.com 11
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Strong Sales & Marketing Effort

Focused sales & marketing strategy, seeking to increase revenues from new and existing customers

Synergistic Sales & Marketing Team

Domain Expertise
&
Q @ = Snn h%

Deep Domain & Technology Expertise! Are a Key Selling Point

Sales M Vertical iali . .
aies anager ertical specialist Hi-Tech EduTech BFSI Mfg. / Industrial ~ Retail / CPG
Coordinated Sales Effort # SX [@
Engaging with Ene.rf_?ly & Media & Travel Healthcare
customers Utilities Entertainment & Life Sciences

Selected Technology Expertise

e N oo P 50

Referrals Branding

Digital Open Source & Disruptive Emerging

Account Managers Platforms Commercial Solutions Technologies Technologies

Acknowledged Consistently By Marquee Industry Experts

Inbound requests &

RFP Response Gartner Forrester IDC Zinnov

Source: Frost & Sullivan — Assessing the Market Potential of Information Technology Services Market, October 2022
Note: 1. Disruptive Technologies — Mobile, Cloud, loT, Blockchain, RPA etc., Emerging Technologies — AR/VR, Drones & Robotics, Metaverse etc. © Confidential — www.happiestminds.com 12
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l Mindful Approach To Culture, Recruitment, Training L
And Retention Methods

Attract, develop and retain skilled employees to sustain customer experience

Values, Philosophy & Culture

Enable customers’
happiness through
people’s happiness

v Mission of “Happiest People. Happiest
Customers” and Happiest Minds seeks
to enable customers’ happiness through
its people’s happiness

v Culture based on the foundation of
SMILES Values (Sharing, Mindful,
Integrity, Learning, Excellence, Social
Responsibility)

Recruitment

Recruitment of
with

Recruited IT professionals with
significant industry expertise

Focus on recruiting IT professionals with

significant industry expertise
Lateral hiring through a dedicated IT
professional talent acquisition team

Objective is to locate and attract
qualified and experienced IT
professionals

Dedicated resources to training and

development of IT professionals

v Continue to dedicate resources to the

training and development of IT
professionals

Provides management and soft skills
training, intensive workshops and
management and technical
advancement programs

Committed to systematically
identifying and nurturing the
development of middle and senior
management through formal
leadership training

<

Learning & Development Human Resources

- ~
4 N
/ \

| i ;

~ -

Employee Satisfaction and
Performance

Awarded Golden Peacock Award for
Excellence in Corporate Governance 2022
& Golden Peacock Business Excellence
Award 2021

Ranked #29 India's Best Companies to
Work for 2022

Ranked #68 Asia’s Best Workplaces 2022

Among 50 Best Workplaces for Women
2022

India’s Best Workplaces in Health &
Wellness 2021

Special Recognition for COVID-19 Support

© Confidential — www.happiestminds.com 13
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Happiest Minds — Leading Digital Player Delivering e
Seamless Digital Experiences

» | 01 ) Operating in expanding industry with high growth runway ahead
TAM estimated to be USD 5,926 bn by 2025 with drivers in place for growth in key operating segments

Strong brand in digital IT services with leading capabilities across the digital lifecycle of business

02 Vertical-specific domain expertise developed by working with alliances and emerging innovative
technology

_____________ , 03 Strong domain expertise with focus on customer centricity backed by effective R&D capabilities

Full lifecycle software development services from roadmap to deployment, maintenance and experience
in next-generation technologies backed by strong strategic partnerships

Scalable business model with multiple drivers of steady growth and profitability

Well diversified across industries, functions and geographies having developed key operational drivers
delivering steady growth

Growing repeat revenues diversified across geographies, services and verticals

Increasing trend in share of high value customer accounts in revenue contribution with highly diverse
revenue streams

N\ Mindful approach towards systems, employee policies and practices led by experienced leadership & senior
> 06) management

Professional management team with high corporate governance underpinned by belief that “Happy people lead to
Happy Customers”

Source: Frost & Sullivan — Assessing the Market Potential of Information Technology Services Market, October 2022 © Confidential — www.happiestminds.com 14
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I Strong Track Record of Growth & Profitability
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Annual Metrics | Half Yearly Metrics
1
CAGR: 22.1% —»> !
Revenue ($) 146,634 | 68,960 86,571
98,348 1,04,592 | '
Total Income .
($ '0005) |
1
1
1
1
; 68,443
, ,
Revenue (INR) CAGR:258% > i s0914
Total Income - 1,13,075 .
(% Lakhs) 71,423 79,765 :
|
1
1
| -
EBITDA : (25.8%) (264%>
————— 1 Sem——
(% Lakhs) & <. %..> 1 18,209
Margin % ! 13,631
|
1
. H1 FY22 H1 FY23
1
High FCF Conversion G/u 986%. :
_____ 60.6%
(% Lakhs) 9% — . cAGR 29,064 !
. 99.6% 21,476 I NA NA
11,266 !
1
1
1
. 39.8% |
ROE and ROCE 28.9% 31.2% |
— —= 27.3%
ROCE 27.1% 29.8% Dl | NA NA
——@— ROE ; : X
FY20 FY21 FY22 !

© Confidential — www.happiestminds.com 16




Optimized Delivery Model
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I .o
Annual Metrics ! Quarterly Metrics
1
. . !
Happiest Minds & 79.5% 80.5% L 816% 826% 82.1% 5 81.0% 80.6%
=St I . 5% . 79.7% 79.4% 79.1% 6%
Utilization 76.9% e — — i B
| 1
By No. of Employees 4168 | 3,538 3,796 4,021 4,168 4188 ’
y No. ploy: 666 3,228 : 2 685 3,228 ,
:
1
1
1
1
1
1
Onsite/Offshore :
1
1
By Revenue 77.5% 81.0% 84.5% . 81.0% 85.0% 84.0% 83.9% 85.7% 85.7% 85.7% 84.7%
Onsite Offshore 1
1
For Annual  © () !
1
For Quarter eas% 19.0% 15.5% L 190% 15.0% 16.0% 16.1% 14.3% 14.3% 14.3% 15.3%
i
Onsite/Offshore !
1
By Employees .
Onsite Offshore 95.4% 94.9% 95.9% : 95.0% 94.9% 94.9% 95.2% 95.4% 95.9% 95.6% 95.4%
For Annual  © (®) :
1
1
For Quarter 4.6% 5.1% 4.1% ! 5.0% 51% 51% 4.8% 4.6% 4.1% 4.4% 4.6%
i
e 227% .
24.49
Voluntary Attrition % 18.79% i o 2119 92 7% % 23.5%
| ) 18.5%
0,
12.4% ! 131% 12.4% 14.7%
|
1
1
1
1 T T 1
FY20 FY21 FY22 : Q321 Q4 21 Q122 Q222 Q322 Q4 22 Q123 Q223

Note: 1. Trailing 12 Months

© Confidential — www.happiestminds.com 17
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Diversified Business Model with Robust Client Metrics

Revenue Model

(Q2 FY23)
Model Geography ——————— —————————— Digital Revenue Vertical’
. 6.7% 5.1% 3.2% 5.8% .
24.4% 16.1% 12.8% 10.4% 23.8%
45.4% 7.7%
9.3% 12.3%
14.2% 5
679% 16.6%
75.6%
21.3% 12.5% 8.9%
Digital / Infra Cloud B SAAS Edu Tech M Hitech M Retail / CPG
T&M mFP USA ® Europe MIndia ™ RoW W Security M Analytics / Al = TME W BFSI M Industrial
HoT = Others MFG = Others
Average Annual Revenue /
Revenue Concentration? Million $ Customers3 9 .
Active Customer
(% Revenue) (US$ lakhs)
i 77 78 79 80 81 81
38 38 33 40 75

[ ! 1
58.5% E 31 31 32 6.2 6.3 !
43.3% 25 26 § §
30.8% |
13 1% I § §

T 1 ; T T T T T 1 ;l T T T T T 1

Top 1 Top 5 Top 10 Top 20 FY20 FY21 FY22 Q122 Q222 Q322 Q422 Q123 Q223 FY20 FY21 FY22:Q122 Q222 Q322 Q422 Q123 Q223

Notes: 1. TME: Travel, Media & Entertainment, 2. Top 20 includes Top 1, 5 & 10, 3.Based on quarterly revenues annualized. © Confidential — www.happiestminds.com 18
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Deep And Entrenched Client Relationships

Focus on building & sustaining long term relationships has contributed to growing revenue from existing customers

driven by digital technologies and agile delivery methodology
.. Dgta ] _ Agl

% of Revenue % of Revenue

96.8% 96.6% 96.8% 87.9% 93.9% 93.4% 93.4% 93.2% 93.4% 93.4% 93.1% 93.3%

96.9% 96.8% 96.5% 96.2% 96.7% 96.0%
FY20 FY21 FY22 Q122 Q2 22 Q322 Q4 22 Q123 Q223

Q2 22 Q322 Q4 22 Q123 Q223

FY20 FY21 Fy22 3 Q122
Split by Client Relationships

o .
% of Clients > 5yrs 0-5 yrs
27.0%
47.0% 50.0%
73.0%
53.0% 50.0%
FY20 FY21 FY22

© Confidential — www.happiestminds.com 19
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I Competitive Landscape

il cuserz

25%
~
S
[F 9
= 20%
X
£
D 15%
©
=
= 10%
=
o
(F 1]

5%

Happiest Minds leads peers on a Revenue Growth + EBITDA basis

@ Infosys
OHappiest Minds Z Digital service
providers with
i higher revenue
Mindtree ® g
Globant
Accenture ) growth
o
Cognizant @ Endava @ EPAM
Thoughtworks @
0% m
0% 10% 20% 30% 40% 50% 60% 70% 80%

Revenues CAGR (%) (2020/21 - 21/22)

* In FY22, Happiest Minds reported a revenue growth of 41.4% (INR, Y-o-Y) and an EBITDA margin of 26.1%

* On a Revenue growth + EBITDA margin basis, Happiest Minds is in Cluster 1 among its peers

Source: Frost & Sullivan — Assessing the Market Potential of Information Technology Services Market, October 2022
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Grid
Dynamics
o
90% 100%

© Confidential — www.happiestminds.com
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Key Strategies

Acquire new accounts and deepen key account relationships across ST T e o T (e ] G R e s

geographies
Significant increase in clients of high value Identified Focused Technology Areas
(#)
1.5x 38 e [ei Qﬁ
25 26
Analytics / Artificial . Digital Process
Intelligence Security Automation

Il @%@ B

[ — | =

Fy20 Fy21 Fy22 Robotics Drones loT

1M+ Customers

Strengthen existing partnerships and enter into new partnerships Domain led approach towards customer acquisition and revenue generation

in specific verticals

Select Partnerships Focus sectors have delivered stellar revenue growth
(Revenue contribution %)
Edutech 21% 26% o 23% S 24% 24%
AWS Google Cloud Microsoft Hitech — 21% 18% 6% 16% 17%
BFSI  18% 16% 3% 4% 14%
TME*  17% 14% 13% C13% 13%
Retail / CPG 8% 5% 0% 0% 9%
Oracle Suite Salesforce Industrial - e 7% T i 8%
Manufacturing 4% 7% 9% L 0% 10%
FY20 FY21 C FY22  QiFv23 Q2FY23

Source: Frost & Sullivan — Assessing the Market Potential of Information Technology Services Market, October 2022; *Travel, Media & Entertainment © Confidential — www.happiestminds.com 22
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I Well-Executed Inorganic Growth Strategy

PGS Inc
Cupola Technologies (d.b.a Pimcore Global Tech4TH
Services)
, , , * Jan 2021 - Strategic partner for Pimcore + Sep 2021 - Provides digital services to the
« May 2017 - |IoT business offering loT Austria, to sell, implement, support and maintain travel and hospitality sectors for companies in
engineering and solutions with  customer applications built around the Pimcore open- North America and Europe.
presence in US and India in the space of source framework
consumer  loT, industrial loT  and o . « Strengthened our focus in the travel and
telecommunication + Complemented our digital commerce practice hospitality sectors by leveraging Tech4TH's
_ _ and has made us the largest Pimcore service industry knowledge, experience and connections
+ Solutions powered by Intelliasset platform focused provider in the world
on cloud and edge intelligence
* Resultant synergies enabled us to cross-sell and
» Strengthened and enhanced our loT service upsell into each of the customer base while

offerings continuing to grow PGS’s digital commerce
J services / /
M&A Alignment - Guidelines

= Pure play digital services companies — Managed Services, App modernization, Engineering Services, Cloud Services
= Assets which strengthen our geographical presence in US, Europe, Middle East and ANZ

= Enhance the length and breadth of our technology offerings — Low Code / No Code, Salesforce, Security Services

= Enhance vertical focus especially in BFSI, Healthcare & Life Sciences

= Enhance partnerships and strategic alliances — Microsoft, Outsystems, ServiceNow

= Scalable customers, profitable and has shown growth

=  Assets with certain revenue threshold

Source: Frost & Sullivan — Assessing the Market Potential of Information Technology Services Market, October 2022 © Confidential — www.happiestminds.com 23
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Acquisitions by Top IT Service Providers & Key Focus Areas (Jan 2018 - July 2022)

Acquisition Focus Areas

Acquisition Focus Areas

Acquisition Focus Areas
« BPM + Cloud

« Digital Engineering *  Customer Experience

*  Analytics

Infosys
15+
Acquisitions

Acquisition Focus Areas

ER&D + Cloud Wi
. . ipro «  Software Testing +  Software
Cyber Security »  Consulting 15+ 7 key Data Enci . Development
. . ere . ol . ata Engineerin
Strategic Engagement / Acquisitions ACQUISITIONS Acquisitions g "3 Cloud Services

Captive - Digital Marketing

Acquisition Focus Areas

Business *  Technology Consulting + Digital Services *  Web Development

Transformation «  Software * IT Consulting

Development

» Digital Strategy
Data Analytics

» Digital Strategy

Source: Frost & Sullivan — Assessing the Market Potential of Information Technology Services Market, October 2022 © Confidential — www.happiestminds.com 24
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M&A: Top Acquisitions in The Technology Services Market

Target rerllvelle Rationale
9 (USD Million)

Singtel

Rizing Intermediate
Holdings

Navint

GeneXus

FIVE

Enginiety

S4N

Hunter Technical
Resources

Capco

Oddity

Thirdwave

Infosys
Consulting

Wipro

Globant

Globant

Endava

EPAM

EPAM

Cognizant
Wipro

Infosys

Tech Mahindra

540

Undisclosed

Undisclosed

40

Undisclosed

Undisclosed

Undisclosed
1,450

50

42

Infosys’ Consulting business acquired Singtel's delivery center in Malaysia to expand on its CMT vertical and customer
experience.

Wipro made the acquisition to expand its breadth of capabilities in helping businesses transform into intelligent
enterprises.

Globant announced its acquisition of Navint, a leading Lead-to-Revenue Salesforce partner, to enhance its business
process improvement offering.

Globant acquired GeneXus, a company specializing in low-code development, to deliver faster and high-quality digital
transformation.

Endava, in 2021, announced its acquisition of FIVE, an agency offering a full spectrum of digital services and solutions, to
enhance its capabilities in digital product strategy and performance optimization services.

In Jan 2022, EPAM acquired Enginiety, a commerce delivery platform, to expand EPAM’s capabilities to deliver end-to-
end solutions for designing and building sophisticated commerce platforms.

To expand its footprint in the LATAM region, in August 2021, EPAM acquired S4N, a Columbian software development
services company.

Cognizant acquired the digital engineering assets from Hunter Technical Resources as part of Cognizant's strategy to
expand in key strategic focus areas for digital.

Wipro acquired Capco to provide end to end digital consulting and transformation services to the BFS sector.

To strengthen Infosys' creative, branding, and experience design capabilities and highlights the company's ongoing
commitment to co-create with customers and guide them through the digital transformation process.

The ability of Thirdwave to carry out global rollouts and end-to-end deployments of ERP solutions will give Tech
Mahindra a competitive edge in the manufacturing sector.

Source: Frost & Sullivan — Assessing the Market Potential of Information Technology Services Market, October 2022 © Confidential — www.happiestminds.com 25







I Select Case Studies
s

1

Client - Global provider of online
learning software solution

Solution - Provided common platform
services to increase end user
satisfaction and improve student
learning outcomes using advance
analytics

4

Client - Provider of chemical-based
solutions for industrial applications

Solution - Provided services to improve
control over the operations and allowing
for ordering and tracking of chemical
consignments

2—

Client - A industrial supply chain
company

Solution - Consulting led approach to
build a focused and scalable solution
to provide a robust forecasting model
for product demand forecast,
improved operational efficiency and
better customer experience

5—

Client — Producer of non-alcoholic
beverages

Solution - Developed a solution
focusing on full automation of the
end-to-end order processing, to
increase productivity and reduce
manual tasks, effort and errors

i 2 .
“@’, happiest minds
The Mindful IT Company
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3

Client — A pharmaceutical company
in United States

Solution - Provided offshore
infrastructure operational and project
execution for better adaptability in
dynamically changing contexts and
environments

6

Client - A retail chain in the ANZ
region

Solution - Large scale
implementation of centralizing
security event monitoring and
remediation capabilities

© Confidential — www.happiestminds.com 27




Q2 Key Project Wins

For a global energy
company, Happiest Minds
was chosen to provide digital
transformation services
across its multiple lines of
businesses

s

For a global
communications company,
Happiest Minds was chosen
to design and implement
one of their analytics
products

e

For a Fortune 100
pharmaceutical
corporation, Happiest
Minds is working with its IT
organization on cloud and
data projects

s

For a European digital
housing marketplace,
Happiest Minds is enhancing
and maintaining its digital
platform

e

ftee s

For a US-based food
retailer, Happiest Minds is
helping them in launching
their e-commerce initiatives

s

For an ANZ-based leading
fashion clothing and
accessory brand, Happiest
Minds is building its new
data platform and also
implementing cybersecurity
solutions

s

s

e

‘W" happiest minds
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For a leading US energy
company, Happiest Minds
was chosen to build a
platform for their last mile
delivery services

For the Asia Pacific
subsidiary of a beverages
major, Happiest Minds is
automating two of its key
business processes using the
Microsoft Power Platform

ftee s

© Confidential — www.happiestminds.com 28




I Leadership Team

Board of Directors

Executive Chairman and
Director

RAJENDRA SRIVASTAVA

Lead Independent Director

Independent Director

r‘ :

A

& ’ .
JOSEPH VINOD KUMAR
ASHOK SOOTA ANITHA RAMACHANDRAN ANANTHARAJU

Executive Vice Chairman

: ; /]
o iy 19 W
SHUBA RAO MAYYA VENKATRAMAN NARAYANAN

Independent Director

Managing Director & Chief
Financial Officer
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Senior Management Personnel

4

JOSEPH VINOD
KUMAR
ANANTHARAJU

<
{

/

RAJIV
SHAH

President & CEO,
Digital Business Services (DBS)

8 A

/
CHALUVAIYA VENKATRAMAN
RAMAMOHAN NARAYANAN

President - Infrastructure
Management and Security
Services (IMSS)

Executive Vice Chairman

Managing Director &
Chief Financial Officer

PRAVEEN KUMAR
DARASHANKAR

Head of Legal, Company Secretary & Compliance
Officer

© Confidential — www.happiestminds.com 29
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Environmental, Social and Corporate Governance (ESG)
/- =  Approach to evaluate environment & social goals

= Ascertain extent of going beyond maximizing profits
= Accomplished by senior members across major functions & chaired by a member of the senior

management team
Jd’CARBON " ESGReport (integrated with Annual Report) published
Claan, Jasured and Responsitle = Focus on Clean, Assured and Responsible Building of Outcomes towards Neutrality (d’"CARBON)

Building of Outcomes towards Meutrality

= Making a difference to the environment and aligning corporate values with action

Happiest Minds'
Sustainability Framework is
derived from:

B Environmental B Social B Governance Global Reporting Initiative (GRI)
Continuously seek to improve Being Mindful to the needs of our Committed to conducting its Sustainability Accounting
environmental performance by members by establishing people-centric business in accordance with the
adopting and promoting use of Practices and Policies has resulted in applicable laws, rules, and Standards Board (SASB)
energy-efficient and environment- higher people satisfaction. regulations with highest standards
friendly technologies and use of Committed to an inclusive and diverse of business ethics, integrity, Task Force on Climate-related
renewable energy in our operations - workplace, where people can be who they environmental responsibility, and . . .

are and be their best, professionally, and social responsibility. Financial Disclosures (TCFD)
personally

© Confidential — www.happiestminds.com 30
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All amounts in ¥ Lakhs unless stated otherwise

Revenues ($'000) 98,348 104,592 146,634
Revenues 69,821 77,341 109,365
EBITDA 11,312 21,573 29,477
% 15.8% 27.0% 26.1%
PAT 7,171 16,246 18,120
% 10.0% 20.4% 16.0%

© Confidential — www.happiestminds.com 32
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Operational & Financial Metrics

FY20 FY21 FY22 Q1 FY22 Q2 FY22 Q3 FY22 Q4 FY 22 FY23 Q1 FY23 Q2

Customer Industry group

Edutech 21.3% 25.6% 23.4% 23.2% 22.6% 23.6% 23.2% 23.7% 23.8%
Hitech 21.0% 18.2% 14.2% 13.5% 18.3% 16.7% 15.8% 15.6% 16.6%
BFS| 17.5% 16.4% 13.4% 13.3% 12.5% 13.7% 13.2% 13.7% 14.0%
(TTr:XE)I Media and Entertainment 17.1% 13.6% 13.9% 13.0% 12.3% 13.7% 13.2% 12.7% 1> 5o

. (o]
Retail / CPG 7.5% 5.4% 9.6% 10.6% 10.6% 10.1% 10.3% 10.0% 8.9%
Industrial 7.0% 7.1% 7.1% 6.6% 7.3% 6.6% 6.9% 8.2% 7.7%
Manufacturing 3.7% 6.6% 6.3% 8.3% 9.4% 10.1% 8.6% 10.0% 10.4%
Others 4.9% 7.1% 12.0% 11.6% 6.9% 5.4% 8.8% 6.1% 5.8%

Digital Service Offerings

Digital infrastructure/Cloud 31.2% 41.6% 42.3% 42.8% 43.6% 45.5% 43.6% 45.7% 45.4%
SaaS 29.4% 22.7% 20.2% 19.6% 19.6% 21.7% 20.3% 21.5% 21.3%
Security Solutions 14.9% 8.7% 11.0% 12.2% 12.2% 11.8% 11.9% 11.7% 12.3%
Analytics/Al 11.6% 13.3% 12.9% 12.5% 11.9% 11.3% 12.1% 11.6% 12.8%
loT 9.8% 10.5% 9.9% 9.8% 8.5% 6.6% 8.6% 6.2% 5.1%
Total 96.9% 96.8% 96.2% 96.7% 96.0% 96.8% 96.5% 96.6% 96.8%

Automation as a % of total
revenue

20.7% 25.2% 23.9% 23.9% 27.1% 26.2% 25.4% 26.0% 25.4%

© Confidential — www.happiestminds.com 33
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Operational & Financial Metrics

FY20 FY 21 FY22 Q1 FY22 Q2 FY22 Q3 FY22 Q4 FY 22 FY23 Q1 FY23 Q2
Revenue by Customer Geo
USA 77.6% 73.4% 67.8% 65.9% 66.6% 65.7% 66.4% 66.6% 67.9%
India 11.9% 11.8% 12.4% 13.0% 14.6% 16.2% 14.1% 15.8% 16.1%
Europe 7.1% 10.4% 10.4% 11.1% 9.8% 10.4% 10.4% 10.7% 9.3%
ROW 3.4% 4.4% 9.4% 10.0% 9.0% 7.8% 9.0% 6.9% 6.7%
Million $ Customers'
$10M + 1 1 1 1 1 1 1 2 2
$ 5M to § 10M - 3 3 6 4 4 4 4 4
$3Mto $ 5M 9 6 6 3 4 8 8 7 7
$ 1M to $ 3M 15 16 21 21 23 25 25 25 27
Total 25 26 31 31 32 38 38 38 40
Revenue Mix
Onsite 22.5% 19.0% 16.0% 16.1% 14.3% 14.3% 15.5% 14.3% 15.3%
Offshore 2 77.5% 81.0% 84.0% 83.9% 85.7% 85.7% 84.5% 85.7% 84.7%
Revenue by contracting Model
Fixed Price 19.0% 21.7% 26.0% 24.4% 25.7% 24.5% 25.1% 24.9% 24.4%
Time and Material 81.0% 78.3% 74.0% 75.6% 74.3% 75.5% 74.9% 75.1% 75.6%
Active customers
# of active customers 157 173 180 186 195 206 206 211 226
Billion $ corporation
# of customers 37 46 53 50 53 54 54 56 54

Note: 1: Based on quarter revenue annualized 2: Offshore: Revenues from customers served from India

© Confidential — www.happiestminds.com
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Operational & Financial Metrics
FY22 Q1 FY22 Q2 FY22 Q3 FY22 Q4 FY23 Q1 FY23 Q2

Happiest Minds

Onsite 123 166 180 182 183 172 172 185 210
Offshore 2,543 3,062 3,358 3,614 3,838 3,996 3,996 4,003 4,371
Total 2,666 3,228 3,538 3,796 4,021 4,168 4,168 4,188 4,581

Happiest Minds %

Onsite 4.6% 5.1% 5.1% 4.8% 4.6% 4.1% 4.1% 4.4% 4.6%
Offshore 95.4% 94.9% 94.9% 95.2% 95.4% 95.9% 95.9% 95.6% 95.4%
Utilization

% 76.9% 79.5% 82.1% 79.7% 81.0% 79.4% 80.5% 79.1% 80.6%
Diversity

Women Happiest Minds 24.0% 24.5% 25.2% 26.1% 26.1% 26.4% 26.4% 26.0% 27.6%
DSO

Billed 60 57 46 58 61 55 55 58 60
Unbilled 23 28 36 30 32 35 35 36 31
Total 83 85 82 88 93 920 90 94 91

Capital Return Ratios'

RoCE 28.9% 31.2% 30.7% 33.8% 32.9% 39.8% 39.8% 39.1% 35.2%
RoE 27.1% 29.8% 24.7% 27.5% 28.2% 27.3% 27.3% 31.5% 31.3%

Note: 1: Capital Return Ratios are YTD Annualized © Confidential — www.happiestminds.com 35
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I Operational & Financial Metrics

(All figures in ¥ Lakhs) FY20 FY21 FY22

Revenue by BUs

IMSS 15,361 21.5% 16,421 20.6% 24,168 21.4%
DBS 19,167 26.8% 21,288 26.7% 32,887 29.1%
PES 35,293 49.4% 39,632 49.7% 52,310 46.3%
Total Revenue 69,821 97.8% 77,341 97.0% 109,365 96.7%

IMSS: Infrastructure Management & Security Services
DBS : Digital Business Services
PES: Product Engineering Services

© Confidential — www.happiestminds.com 36




I Summary Profit & Loss Statement

FY 20 FY 21 FY 22

(All figures in X Lakhs)

Income

Revenue from Contracts with Customers
Other income

Total income

EBITDA

%

Depreciation and Amortization

%

Finance cost

PBT before exceptional items and tax

%

Exceptional Items”
Profit Before Tax
%

Current tax
Deferred tax

Total Tax

%

Profit for the Year
%

*Exceptional items for FY20 refer to Impairment of Goodwill

69,821
1,602
71,423
11,312
15.8%
2,023
2.9%
802

8,487

11.9%
1,126
7,361
10.3%
190
190
0.3%
7,171
10.0%

77,341
2,424
79,765
21,573
27.0%
2,274
2.9%
697

18,602
23.3%

18,602
23.3%
3,527
(1,171)
2,356
3.0%
16,246
20.4%
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109,365
3,710
113,075
29,477
26.1%
3,288
3.0%
995

25,194

22.2%
609
24,585
21.7%
6,310
155
6,465
5.7%
18,120
16.0%
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Condensed Balance Sheet

Assets

Non-current Assets

Property, plant and equipment 93 69 78

Goodwill 610 7,644 7,896
Financial & Other Assets 5,598 10,029 11,788
Total non-current assets (A) 6,301 17,742 19,762

Current assets

Financial assets

i. Trade receivables 11,487 12,192 16,738
ii. Cash and cash equivalents, Investments & Other Financial Assets 31,967 60,928 72,609
iii. Other assets 1,060 1,333 3,392

Total current assets (B) 44,514 74,453 92,739
Total assets (A + B) 50,815 92,195 112,501

Equity and Liabilities

Total equity (A) 26,531 54,599 66,580
Non-current liabilities

Financial liabilities 1,863 7,339 7,134

Provisions & Deferred tax liability 1,255 2,378 2,086

Total non-current liabilities (B) 3,118 9,717 9,220

Current liabilities

Financial & Contract liabilities

i. Trade payables 3,442 4,101 6,072
ii. Other financial liabilities 15,947 20,340 26,266
Provisions & Other current liabities 1,777 3,438 4,363
Total current liabilities (C) 21,166 27,879 36,701
Total liabilities (D = B + C) 24,284 37,596 45,921
Total equity and liabilities (A + D) 50,815 92,195 112,501

© Confidential — www.happiestminds.com 38
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I Expanding Industry with High-Growth Runway (1/2)
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Rapidly growing IT — BPM services sector in India
Total India IT-BPM market expenditure, FY2019-2025 (USD Billions)

381

199
177

424
36.0 16.3 G
15.0 :

40.3
35.0 205.2

180.0
1385 157.9
121.5 :
91.0 100.3
2019 (A) 2020 (A) 2021 (A) 2022 (Est) 2023 (F) 2024 (F) 2025 (F)

IT Services ®WBPM M®Hardware ™ ER&D + Software

* Emerging technologies are now opening up a whole new range of
options for leading IT firms in India, who have demonstrated their ability

to provide both on-shore and off-shore services to clients

Source: Frost & Sullivan — Assessing the Market Potential of Information Technology Services Market, October 2022

Digital spends outpacing growth in legacy IT spends
India Digital and legacy split; FY2019-2025 (USD Billion)

91 101
110
83 % 97 104
65 71
2019 (A) 2020 (A) 2021 (A) 2022 (Est) 2023 (F) 2024 (F) 2025 (F)

. CAGR
Legacy C?;R M Digital 259,

*  Using solution- and platform-centric strategies, IT service providers are
expanding their digital technology capabilities
* Itis expected that this trend will continue as Indian businesses strive

to become future-ready firms

© Confidential — www.happiestminds.com 40




Sector-wise Breakup of Indian IT Services Export Revenues, FY2019-2025 (USD Billion) |

5.3%

CAGR: A

183

160

139

121

103

81

75

97.3
736 85.2

54.6 64.1

m
403 427

2019 (Est) 2020 (F) 2021 (F) 2022 (F) 2023 (F) 2024 (F) 2025 (F)

BFSI M Hi-Tech MRetail M Manufacturing M Healthcare M Others

* India offers robust on-shore and off-shore IT capabilities
+ Emerging technologies in verticals such as BFSI, Hitech, Healthcare

provide a new gamut of opportunities for top IT firms in India

Source: Frost & Sullivan — Assessing the Market Potential of Information Technology Services Market, October 2022
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Expanding Industry with High-Growth Runway (2/2)

US, UK-oriented play with strong use cases driving growth
Geographic Breakup of Indian IT Services Export Revenues, FY2019-2025 (USD Billion)

183

103 121
81
75
4.0
10.1
3.5
23 - 16.2
17075 115 14.9
3 8 10.8 98.8
87.1 :
63 76.1
58.0 :
459 46.9
2019 (A) 2020 (A) 2021 (A) 2022 (Est.) 2023 (F) 2024 (F) 2025 (F)

USA & Canada B UK M Restof Europe M APAC M Others

CAGRs (FY21-25): USA & Canada — 14.2%, UK — 18.9%, Rest of Europe —
18.3%, APAC — 11.9%, Others — 12.2%

Demand for IT services increased across multiple industry verticals,

particularly in sectors such as manufacturing and healthcare
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I Our Business

PES

Platform Engineering

= Digital Foundry
= Startup Technology

Digital Transformation

Digital App Development and
Modernization

Infrastructure

DC & Hybrid Cloud Services
Workspace Services

Acceleration Development and [TSM & ITOM
= Platform Engineering Implementation of Solution Security
= Device Engineering Accelerators Cyber, Infrastructure & Data
= Quality Engineering = Enable Automation and loT Security

= Data Lakes

led Capabilities
= Consulting and Domain-led
Offerings

= Modern Data Warehouse, ]
Al & Data Science ]

= Stream Analytics .

Internet of Things

Connecting Manufacturing
Connecting Supply Chain &
Distribution

Connecting Product
Connecting Services

Digital Process Automation

= Digital Automation Consulting
for Applications / Infrastructure

L o

Data Privacy, Governance, Risk
& Compliance

Identity & Access
Management

Cyber Security

= Governance, Risk & Compliance
= |dentity & Access management
= Advance threat Management

= Data security & Privacy

= |nfrastructure & Cloud security
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@ happiest minds

The Mindful IT Company

I CoE: Analytics/Al

Consulting Implementation Implementation Operations
services @ services-Data services-Al &Bl and Governance
Data Strategy Data Architecture Services Data Science/ML/AI Services - DataOps (Data Operations)
Strategy formulation, maturity * Cloud Native Data Platform  Operationalize Al . )
3§sessment, rqad map & architecture & Ic\l/levdeloprr[\)et[\t s . Adaptive Models + Continuous Intelligence
iscovery services * Modern Data Platform . . . . MLObs and ModelOps
» Data Architecture - cloud and on Compu'ter 'V|S|c‘)n.a.nalyt|cs P P
premise » Al applications: vision, NLP, and ML
Data Governance » Data engineering - batch and Realtime apps
Assessment and RoadMap, DG tool ingestion, orchestration Marketing Analytics

» Containerized data pipelines
» Graph DB

Data Governance Services
* DG implementation services
Al @Scale » Data quality & Data Cataloging

Strategy formulation, maturity Master Data Management
assessment, road map, architecture &

discovery services

selection, Discovery services and DG
governance coaching services

« Marketing Discovery — Optimization,
Measurement , Roadmap

* Sales Analytics

+ Customer Analytics

Business Intelligence & Visualization

» Development of reports & dashboards

* Bl Self Service/Discovery
* Augmented BI

+ Data consolidation services - golden
profile

* MDM Integration services

+ Customer Data Platform

Campaign
Effectiveness &
Measurement

m Microsoft AWS Google Fivetran Alation Snowflake Confluent Azure Purview
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The Mindful IT Company
Born Digital . Born Agile

CoE: Internet of Things

Solutions Focus Areas

Connected Factory Smart Industries

Manufacturing, Renewable

Energy and Utilities 40 + 3 00 T

Customers SMEs

Employee Tracking

Smart Enterprises

Field Force Management Smart Homes/Buildings/Offices,

Retail, Telecom

50+

Anomaly Detection
y Partners
Smart Living
Asset Tracking Wearable, Healthcare, Security
Partner Ecosystem
L == mmmmm e m oo o m oo qm e mmmmm oo 1
1 1 H 1
: IC Member | ! Platform : Device | Semi |
' TSDSI Industrial i . i i '
1 i 1 1
: Internet | Microsoft Thing R Advantech | ADLINK = MULTITECH = Kontron | 1 TS ARM Intel !
i Consortium ! Worx Sphere ! ! Instruments |
! 1
L o o e e e e e e s EEE oo ey — D L L L L L L L e Yy o J
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I CoE: Digital Process Automation

Domain
Centric

Retail /CPG

BFS

Edu-tech

Insurance

Alliances

A

loT

Experiences
Focused

Natural User
Interaction

Personalization

Insights

Omni Channel
CcX

Microsoft

Cognitive
Digital .LIMELTTY
Automation [Kei:
Consulting EXEETS

TV Infrastructure
Ui i1 Automation
ITIENENIENT M services

%,
2
.

o Y $

/ RN | %/ - “@(5‘0

TIBCO

Software Mule Soft

Appian

Intelligence
Enabled

Agile DPA in
DevOps mode

Intelligent
Automation

Dynamic Case
Mgt

Predictive
Analytics

Mobile

DELL Boomi

i 2 &
“e’ happiest minds
The Mindful IT Company
Born Digital . Born Agile

End to End
Offerings

Consulting

Assessment

Roadmaps

Accelerators

Ui Path

_

Softomotive
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@ happiest minds

The Mindful IT Company

Born Digital . Born Agile

CoE: Cyber Security

400+ 60+ 20+ 16 8 Vendor Our IP And Packaged Solutions

Smart minds Customers Partners Cities Countries Agnostic
CRPP ( MDR Platform) —l IdentityVigil
SOC 2.0 Platform and Services E' Identity and Access Governance for
and from cloud
Governance, Risk Identity & Access
& Compli t ("] soc & MDR - — "
ompliance managemen ) Threatvigil ] EvallAM
g: Thre§t Ir.ltelligence and Brand g: IAM assessment and roadmap
+  Compliance Assurance +  Identity & Access Management . SOC/EDR/NDR/XDR Services Monitoring
* Risk Management *  Access Governance +  Security Automation (SOAR)
) gRge':‘ng;T:gsn * E/’I"V'leged Actcount «  Endpoint Security z&& ComplianceVigil T VCIsO
: y tency anagemen +  Threat Intelligence 1Y = i i
«  Audit & Assessment « Identity as a Service (IDAAS) g & GRCAutomation = \élf:(ilcjzl 150 Senvice and sk
EE' Risk and threat Data security & Infrastructure & & Cloudvigil E AUTO
Management @ Privacy @: Cloud security z\ 7 Hybrid Cloud Security i Security Automation & RPA
* Red Teaming . . ) ]
- »  Data Discovery & Classification .
*  Vulnerability Management « Data Loss Pre\)//ention . gfvusicsgggmy ASOC (App Security Center) & 10TVigil
’ ﬁspsﬁjl'r;?\tézn SEal +  Data Encryption & Masking «  Next Gen Network Security % End to Bnd Application Security 5] or security Assessment
) »  Data Privacy Management (Zero Trust/ SASE)
*  DevSecOps & Automation +  Data Security Governance «  OT/IOT/M-IOT Security
Key Alliances & Partnerships
Check Point
Microsoft Software Rapid 7 IBM Fortinet SecuPi Archer Okta CyberArk Onelogin CrowdStrike
Technologies
Dataguise FireEye Splunk Netskope KnowBe4 ServiceNow R::ct’:::d Securonix Help Systems One Identity Darktrace
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l Our Key Alliances & Partnerships

Microsoft

Cloud Platform & Productivity,
Business Apps, 10T, Data & Analytics,
Security, Collaboration & Messaging,

DevOps

IBM

Cyber Security, Cloud

Tableau

Data & Analytics,

AWS

Pimcore

IOT, Security, Cloud & DC

Transformation

Paloalto

Risk & Compliance,
Identity Management

Fivetran

Gold Partner

Google

Outsystems

Cloud & Analytics, Security

Snowflake

Low Code Application
Platform

CyberArk

Data & Analytics

Data & Analytics

Security, Privileged Access
Management

SAP

E commerce Partner

‘W" happiest minds

The Mindful IT Company

Born Digital . Born Agile

Talend

Gold Partner

VMWare

Virtualization Partner

Salesforce

CRM, Sales Cloud, Service
Cloud, Commerce Cloud,
Marketing Cloud, Consulting
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l Glossary

Term
Agile
Al
AWS
BCP
BFSI
BI
BU
CFO / CMO
CoEs
CRM
CRPP
CX
DBS
DC
DevOps
DW
EduTech
EDW
ER&D
ESOP
FX
HiTech
HR
IAOP
IMSS

Description
Agile software development methodology
Artificial Intelligence
Amazon Web Services
Business Continuity Plan
Banking, Financial Service and Insurance
Business Intelligence
Business Unit
Chief Financial Officer / Chief Marketing Officer
Centers of Excellence
Customer Relationship Management
Cyber Risk Protection Platform
Customer Experience
Digital Business Services
Data Center
Development and Operations
Data Warehouses / Data Warehousing
Educational Technology
Enterprise Data Warehouse
Engineering Research and Design
Employee stock option plan
Forex Exchange
High Technology
Human Resource

International Association of Outsourcing Professionals

Infrastructure Management & Security Services

Term
Infra
loT
ISVs
IT
IT-BPM
ITOM
ITSM
KPIs
MFG
ML
NFV
NSI
PES
RFP
RPA
SaaS
SD Network Services
SD-WAN
TME
T&M
ul
UK
UXx
VPN
WFH

‘W" happiest minds

The Mindful IT Company

Born Digital . Born Agile

Description
Infrastructure
Internet of Things
Independent Software Vendors
Information Technology
Information Technology — Business Process Management
Information Technology and Operations Management
Information Technology Service Management
Key Performance Indicators
Manufacturing
Machine Learning
Network Functions Virtualization
National Systems Integrator
Product Engineering Services
Request for Proposal
Robotic Process Automation
Software as a Service
Software-defined Network Services
Software-defined Wide Area Network
Travel, Media and Entertainment
Time-and-Materials
User Interface
United Kingdom
User Experience
Virtual Private Network
Work-From-Home

© Confidential — www.happiestminds.com 48




vosenving

Eui 1y CUNIOUS slenat
- g canthing tes 3 hig
d oraidng Ue
i N -
. surroundings
v -

Listening ey
beyons hewing and
Intererg  wis  full
aMenthan 10 Wk 2

a REng o Belng i et
wtructursd Mindful Dno,'c;se -
appeach ® warewak . 1o 0 e mament
undeestanding, Mindful neceae amdl perfre 1 wath e
Nty dErg  ane orctiing Immenshely  Process A trustworthy
mindfulness resngies Non-judgement pertreestip, Ty IMog e e
wil et zecs us o e al  Perform s CREons a5 an
‘Happinass thame, Empathen{ A empattetic copoane o
Corsider caedul 6ss a5 @ mae ervraTent to e In Happiest Minds - uw
O Working Tt w i Ircrease “r gody ‘hm b brocme

of  wr  Happiness ‘The  Mindful IT
“ I s H H Qﬁi’? p iness .,(.:o.m paln{. i
® ~happiest minds Eungotsts e
. CLETLMans war
The Mindful IT Company p g

& - prcsss Non-judgemental verform
Born D |g“u| Born Ag ile Empathetic a- ekcrmznto fos b themement
L] et parfzem wi s zurpoes 4 ETUSTWOREIY partrsendrg by
14rg our core Wiuss Canrbutions &2 2 omEahctic corpane
citieas HAppiest Minds « ihe fiea gheted fier in seome The
Mindful IT Company’ raving stz on to the momens compbataly,

- ¢ chetrtizers AUAPE Peng conscious of ste mamsat and staging,
focused @ el of atanmon nZuling sdf Alive Baing Jdert a7d

Happlest cheerful geresatiog bre mepy b sty fooseed irs e CAlM Staig
e frz gobal fom e capens b siltior s (s ek g o 2 iz Happiest Minds s oe
Mindful IT Company’ «nsm et gl i bz tecom: “The Mindful IT Company’ wird-at aggrasches asprossee
ovuis and arabika 2 parson oo be i# the MomesE srtbins inalnitsl sl beaebs o0 sruabe a porscan b Gy oo Lo e nen. -t I

wa joyful & suu

indertatdng  minmalaicp and  practelg G ctructire 2 azprcach b

ermandhi mzmalzng and prazeing mindfulness

oo oustones  add  seciy Quotient & :he Happiness Evangelists fo seh zther, cur
canthng We 3 thd and astomare a0t sociers ODS@IVINE 3urg CUMIDUS acut sveneing ke a
Listening carg tewrd o s.rrzunzings LIST@NING Loerg evons heanrg ard

Observing =

amTng  the

N N Pk and Istucirg with ful
sk-errion to what I bing 53k Sstening wits ful 1607 50 i B X6i0g 4 ing Mindful 1.c-¢ Being Mindful o e
«cemrz Doing Mindful meract DOING  MINGfUl - sarcone mmnrranyy Svacess Parconst_Immwataty ez
Non-judgemental Non-judgemental rwren Empathetic & peteen Empathetic 2
sererurimeect b baw e the mzimect rwanment 1 Iie in te mament md pearfes with 3 perfunem wet *
tmsmmhv o \ by pusiee A tNS\‘.W’OﬂhV SULGLR, v M

FArg our coe ealues 0
Happiest Minds « the iee
std 4 o bere The M € C0rpa b O i Mindful IT Company’ ruirg
Attmotizn ba the mrenese cnmplett, ouroone ks wthaut my ctociees AWare
Bam comsdcious o U monent and SR focused o ce abfect of
attention ndudng =it AlIVE feng dert s cheerful ard gareati-g toe woegy
woalay foluwes Pside alm  sauim Compirsad 0 al Soaliiie Aol Aoy i e
retizs actio Happiest Minds « peto Hm b becomz Th@ Mindful IT
Compa::’ﬁ;?mr.. - strve boods wind ....ud.f.‘.;'....-.., 1o e 0 e rmnzenmest
H H H e Aoostrumerss dapecact % urderetytding ntereal 2ing and pracki=g MIN NeSS tochrizues vl
investors@happiestminds.com et o o HADDINESS! o s e sl ey b il o o HBPPINESS QUOLIENE e
e Happiness Evangelists «r coch ovver tomers ane soc ery ODSOIVING Be rg CUROUS azcut svzntaing I a chizand
rataig the swerzacdngs LiStening o 16wt imp acd bab .ummlmm.\m:nbmgmuselnwlnﬂful n
e momere Doing Mindful Auceve mmersaty Frocse Non-judgemental rotorm Empathetic o-
serarasmast ba law i= the memest mnz pecsenm wi= pu-pase 2 LPUSTWOITNY pertrend-n oy rang a.r com vediam
COmIRUions 25 30 v@uhIlic Covooate clizen Happiest Minds & te first gobal 7im e becone
The Mindful IT Company' g aeathon bo the mement coepisbey s any
dstiocons AWAre e g constous of The mo~ont ard <3y na focused
T\ th;f\vﬁwr al sesecoe ineh wi Alive rwrg -L--'c;'-u
. . . H N H chee| S0 RAMGALIR NI eNIRY B0 Stay fooused irace m
India | United States | United Kingdom | Canada | Australia | Dubai Sinjrg compmot . o snanmn nct rATNG ® 8 refles aon
Happiest Minds < fi-st gz fiom o zecone The Mindful IT
Companv' Mndtyl aparmaches redires nohicusl st epem ang enabie 8
parwa s b i e et an? JOYFUL 2 Stusonsd appeca o ur derstanding,
Irbyrayidng and patieng mindfulness tretnig. s will sentoece our oy
el "HRPPINGSSE tanime. Craraaler nnnsfuons e 4 oy <f warkang Lot ml
to.r Happiness Quotient 6.+ Happiness Evangelists
i castuners oz ity ODSBIVING iy CUMIOUS dicie
erything 1he 2 chie ard nzbdng the 2.moenzigs Listeml'llﬁc:-anzb:.- 1 e g and
Iargs w21 attmobion b what s terg sz Being Mindlul i ithe memest DoOING
Mindful perceis meerseey mowss Non-judgemental mercn Empathetic
A errznment ke ber in the romart and pertoe whh curzoen & RFUSEWOILRY cart-erstiz, oy
Iaig Cur Core X s 15 35 an enahetc o dties Happiest Nangsg

Wit g 2o 3¢ secems ThE Mindful IT Company’ ks ,.,.,.m’g’:‘... mmr'dentlal ~ www.happiestminds.com

‘ o i Cor 1he
B e ) o re whes Corbibuticns ms an

Minds ~
Tt

49

ne

stacuni siness
yproxh w

mindfulness o es i eetoen s

Happiest People . Happiest Customers Sl e it sl s e o g v o e b o o HoppieaS

Happiness Evangelists - o ote

LA




	HappiestMinds_Corporate Presentation_November 01, 2022
	Happiest Minds Corporate Presentation v1Nov22

		2022-11-01T23:13:50+0530
	DARSHANKAR PRAVEEN KUMAR




