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What do we do?

PB Fintech

The umbrella entity comprising of | ndita-éndinduranaedd credjt solonskoe t p | a (

consumers. Our platforms simplify complex choices, present personalized solutions & enable smart financial decisions. We
leverage technology & data to drive product & process innovation for our partners as well as for our own operations. Our
business model benefits from network effects resulting from consumer -pull, deep understanding of risk & best  -in-class service.

Paisabazaar
Credit marketplace focused on credit availability and convenience for all

We provide credit options across consumer segments and help them make the right decisions using proprietary algorithms.
Paisabazaar is also the largest destination for consumers to access their credit scores and manage the same .

PB Partners
Enablement platform  for more than 100k partners to help them manage insurance sales using technology




policybazaar@ paisabazaar@
— Key Highlights

Q4: Core Insurance New Premium grew 47% YoY,
Health & Life Insurance New Premium grew  53% YoY"

Consolidated Adjusted EBITDA *improved from aloss of 119 Cr YoY to a profit of
Core Adjusted EBITDA* margin improved from 6% to 14% YoY

* Adjusted EBITDA is non-GAAP measure excluding ESOP charges



@ _ policybazaar@ paisabazaar@
Overall business FY24

Fintech

Crores

Core Core Core
; NEWY : New : New
Online e Online o Online e
. Initiatives . Initiatives . Initiatives
Business Business Business
Premium 11,589 8,486 3,103 15,875 11,356 4519 37% 34% 46%
Revenue 2,558 1,710 848 3,438 2,375 1,062 34% 39% 25%
Contribution 623 741 (118) 1,028 1,061 (34) 65% 43% 71%
(non -GAAP) * ! ! 0 0 0
Contribution % 24% 43% (14%) 30% 45% (3%)
Adjusted EBITDA 0 0 0
(non -GAAP) (119) 107 (226) 144 324 (180) 221% 203% 20%
Adj EBITDAY% (5%) 6% (27%) 4% 14% (17%)

# 0 Contribution: Revenue minus  Direct Costs (Employee direct cost + Acquisition Marketing )

Online brand acquisition spendis included as a part of fixed  costs



Fintech

Overall business Q4:

policybazaar@ paisabazaar@

Q4 FY23 Q4 FY24
Crores
Core New Core New Core New
Online e L Online e L Online e L.
. Initiatives . Initiatives : Initiatives
Business Business Business
Premium 3,586 2,520 1,067 5,127 3,528 1,599 43% 40% 50%
Revenue 869 504 365 1,090 669 421 25% 33% 15%
Contribution
0, 0, 0,
(non -GAAP) # 216 220 4) 302 302 (0) 40% 37% 107%
Contribution % 25% 44% (1%) 28% 45% 0%
Adjusted EBITDA 0 0 0
(non -GAAP) 28 64 (36) 69 112 (43) 146% 75% (19%)
Adj EBITDA% 3% 13% (10%) 6% 17% (10%)
# 0 Contribution: Revenue minus  Direct Costs (Employee direct cost + Acquisition Marketing ) 5

Online brand acquisition spendis  included as a part of fixed

costs




Fintech

_ _ policybazaar@ paisabazaar@
Overall business: Rolling 12 months

12 months ending Jun-22 Sep-22 Dec -22 Mar-23
( Crores)

Revenue 1,425 1,692 1,986 2,229 2,558 2,718 2,956 3,217 3,438
Contribution

(non -GAAP )# 323 359 419 497 623 737 844 942 1,028
Contribution % 23% 21% 21% 22% 24% 27% 29% 29% 30%
Adjusted EBITDA

(non -GAAP) (282) (306) (290) (227) (119) (30) 36 103 144
Adj EBITDAY% (20%) (18%) (15%) (10%) (5%) (1%) 1% 3% 4%
PAT (833) (926) (909) (698) (488) (295) (130) (5) 64

PAT% (58%) (55%) (46%) (31%) (19%) (11%) (4%) 0% 2%

# 0 Contribution: Revenue minus  Direct Costs (Employee direct cost + Acquisition Marketing )

Online brand acquisition spendis included as a part of fixed  costs 6
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Core Online Business: Rolling 12 months

Fintech

12 months ending

( Crores)

N - B

Revenue 1,200 1,337 1,484 1,591 1,710 1,855 2,043 2,211 2,375

Contribution

(o -GAAP)? 459 542 629 690 741 818 905 980 1,061
Contribution % 38% 41% 42% 43% 43% 44% 44% 44% 45%
Adjusted EBITDA 4, (75) (14) 53 107 171 227 277 324

(non -GAAP)

Adj EBITDA% (9%) (6%) (1%) 3% 6% 9% 11% 13% 14%

# 0 Contribution: Revenue minus  Direct Costs (Employee direct cost + Acquisition Marketing )

Online brand acquisition spendis included as a part of fixed  costs 7
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@ Core Online Business: FY?24 ®

Crores
Revenue 1,710 2,375 (39;650Y)
Contribution (non -GAAP) * 741 1,061 ( 433230\()
Adjusted EBITDA (non -GAAP) 107 324 (205,/% 7yoy)

# 0 Contribution: Revenue minus  Direct Costs (Employee direct cost + Acquisition Marketing )

Online brand acquisition spendis included as a part of fixed costs
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New Initiatives: Rolling 12 months

Fintech

%Zgg?g;)sendmg - b -

Revenue 225 355 503 638 848 863 914 1,007 1,062

Contribution

o oAnp Y’ (136) (183) (211) (193) (118) (81) (61) (38) (34)
Contribution % (60%) (52%) (42%) (30%) (14%) (9%) (7%) (4%) (3%)
AR BRI | o (232) (277) (280) (226) (201) (191) (174) (180)

(non -GAAP)

Adj EBITDA% (76%) (65%) (55%) (44%) (27%) (23%) (21%) (17%) (17%)

# 0 Contribution: Revenue minus  Direct Costs (Employee direct cost + Acquisition Marketing )

Online brand acquisition spendis included as a part of fixed  costs 9
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== Renewal / Trail revenue

Current Renewal / Trail Revenue 577 Cr"

Insurance M Credit
= —>

L]
ARR ARR
388 Cr 577 Cr

Ql Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4
FY19FY19FY19FY19FY20 FY20 FY20 FY20 FY21 FY21FY21FY21 FY22 FY22 FY22 FY22 FY23 FY23FY23FY23FY24 FY24 FY24 FY24

": Based on ARR of Q4 FY24, Unaudited management accounts
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@ Insurance Continues to Scale ®

Fintech

U oHarrami |y Hogi | ns uproted !everyWdmily mindia tagainst the financial impact of Death, disease & disability
by having Health and Life insurance. We continue expanding our regional reach using TV campaigns in regional languages
like Tamil, Telugu and Marathi and offering sales support in 180+ cities in 12 languages

U Scale is key for a marketplace: we sourced 5,127 Cr insurance premium ( ARR 20k Cr) in Q4 FY24 marking a 43% growth
YoY. Health & Life Insurance New Premium grew 53%  YoY

u c.476% Cr ARR renewal revenue " which typically has 85% Margins

U Our consistent efforts to improve customer service and claims support are paying off with multiple heartening customer
messages and continues to be reflected by a CSAT" of 89% for Q4 FY24

U Quality of business in terms of Claims ratios and Retention rates makes our business profitable for our partners

U High disclosure rates & fraud detection are helping improve claims settlement ratios for our partners. We continue to offer o n-
ground claims support with a TAT of 30 mins in 117 cities

U Continued focus on product & process innovation

U Increasing efficiency of operations
U 80%-+ of Motor (four and two wheeler insurance) and travel insurance transactions continue to be unassisted
U Physical leg of the business continuing to deliver meaningful impact on Health and Life Insurance businesses
U Steady growth in premium per enquiry
U Increasing percentage of business via  this hybrid mode

11

AN - ARR of Q4 FY24;* CSAT is for Policybazaar online Businessonly; #Unaudited management accounts
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@ Credit Continues to Scale ®

U Pai sabazaar continues to cater to Indiads diverse consumer se(
of access and transparency to ~ consumers

U InFY24, we did a loan disbursal of 14.8k Cr and card issuance of 5.8 Lacs

U About 4.34 Cr consumers from over 820 cities & towns across India have accessed their free credit score on our platform till
date, representing over 15%*" of | ndi ads active credit score consumer s

U 75%+ disbursals from the Paisabazaar platform are to existing customers ¥, demonstrating strong customer trust, leading to
repeat behavior

U This was our first full year of adjusted EBITDA positive with ~10% adj. EBITDA margin

U Out trail revenue is now at >15% of total revenue primarily driven by our co -created strategy and is helping strengthen the
robustness of the business.

U Digitization continues to move forward with 75%+ of Cards issued in Q4 FY24 through end -to-end (E2E) digital processes *

* Management estimates
# Consumers having at least 1 active trade line; 12-month average
$ Customers who ever accessed credit score from Paisabazaar

12



policybazaar@ paisabazaar@
— Two leading consumer destinations

/7.3 mn 43.4 mn

Consumers accessed

Registered Consumers | .
their Credit Scores ¢

c.21%

Average transactions
c.14 per transacting
consumer

Average policies per
c. 2.5 transacting
consumer

Consumers registered on Policybazaar platform as of Mar 31, 2024

Cumulative number of unique Consumers who bought at least one product on Policybazaar since its inception till Mar 31, 2024

Cumulative number of new life and non  -life insurance policies sold and non  -life insurance renewals on Policybazaar since its inception till Mar 31, 2024
Consumers who accessed their credit scores through Paisabazaar till Mar 31, 2024

Cumulative number of unique Consumers who made at least one transaction on Paisabazaar since its inception till Mar 31, 2024

Cumulative number of transactions made on Paisabazaar since its inception till Mar 31, 2024

ogkrwnNpE

13
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INDIA'S LARGEST MARKETPLACE FOR INSURANCE

I 93% 16.6mn
= ‘Market share Transacting Consumers
(online aggregators) * till date

5,127 Cr
42 1 : Insurance premium
=N | (Q4 FY24)
Insurance Policies sold
(till date)
4
. 20K G
: : Insurance premium :
5 0 : $
, . 39% (ARRQ4 FY24)
. Protection (Health & Term) A ; 53
S new premium growth : : Insurance
B : Partners n
‘l,l'; - v
"N Market share is as per the Frost & SullivanReport t i t 1 ed o0State of I nsurance an d Consumer Credit Market fool d Un | king tpse D

* New insurance premium - India Business(excluding PoSP
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@ India continues to have one of the widest protection gaps

Health Expenditure by Source of Financing

- - . Out-of-Pocket

Country as % Healthcare

H" B
Expense

India 66%
Australia 15%
Canada 15%

China 36%

France 9%
Germany 12%
Indonesia 47%
Japan 14%
Malaysia 34%
Singapore 38%
Thailand 12%
UK 14%

India Canada Germany Japan France China Slngapore Us 11%

® Government Out-of-Pocket ~ m Other Vietnam 42%

16
Note: Source & Swiss Re Report on Health Protection Gap, OECD
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€ India continues to have one of the widest protection gaps

Fintech

Mortality protection gap

(Protection required minus Life Coverage)

India US Canada Germany France Japan Australia China Brazil

m Life Coverage Protection Gap

Note: Mortality protection gap figures are as of 2023 ; Source 0 Swiss Re Report on Sigma Restoring Resilience 17



) India is vast and growing

policybazaar@ paisabazaar@

0 200km

Lambert Azimuthal Equal Area Projection
Based on 2.5 arc-minute resolution data

Population by City Tier (Cr) Density (USD)
et 1008 Life Non-Life Total
_ | USA & Canada 2.7 8.6 |11.3(1,999| 6,416 |8,415
Advanced EMEA 4.3 3.0 74 1957 1,351 |3,308
n Emerging EMEA 0.6 1.0 15 | 30 49 80
4
;”7 Advanced Asia Pacific 54 3.1 8.6 |1,964| 1,133 |3,096
: "i? | Emerging Asia 21 | 16 |36 |131| 98 | 229
7| world 28 | 40 |68 |354| 499 | 853
[
-1«-\{\ City wise Insurance Premium _ »
N Y Tier 1 cities
N contribute 10%
) population of the
S country
e but 41% of
=250-999 3?], L3 Insurance
1,000 - ' e FY17 - Fy22 FY27 premium
\ N mTier 1 = Others

18
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Challenges faced by the insurance industry

= Human Intensive Operations

Dependence on high cost physical distribution

Information Asymmetry

Blanket Portfolio Underwriting

19
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@ PB Advantage for consumers ®

Policybazaar provides a holistic product suite with seamless experience

Extensive Product : :
Unbiased advisory

Selection
e L . e
10 product categories Commission agnostic
(Health, Life, Four Wheeler, Two Wheeler, (highly transparent)

Travel, Corporate, etc. ) 0



@ PB Advantage for insurance partners

policybazaar@ paisabazaar@

High quality
customer disclosures

Extensive historical
data

Enhanced scoring
using digital data

Rich insights from
voice analytics

A Data disclosure directly from the customer - bypassing agent channel which is prone to fraud

A Tech based document verification

A 15 years digital vintage : Rich data on customers & claims variables

A 16.6mn transacting customers since inception

A Intricate data collected by PB which is unavailable in an offline environment

A Risk pricing simulation: Use of digital variables exclusive to PB  in addition to traditional variables;
niche/customized product conceptualization

A Risk scores calculated for fraud and shared with insurers at the time of case login

A 100% of calls converted to text & analysed for behavioural insights, thus sharp risk assessment for
insurers

A Reducing false positives through customer conversation tone analytics

21
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Insuring Indian Middle Class Families

Inbound
consumers with
high purchase
intent

(Direct Traffic)

Consumer OHar Family Hogi | nsur ed ¢

education through
mass media & PR

High disclosure
Better Conversion leading to sharp

High intent
consumer, thus

leading to efficient risk assessment,
operations thus lower claims
ratio

lower lapse rates &
higher renewal
persistency

High volume / Good Quality
scale business at scale

Capital to invest in
bettering
consumer service J

Fraud Detection &
Driving first loss of
notification

Insurers can focus

ssssssssEEEEEEEEEEEEEEEEEES

on product &
process innovation

& claims support
22
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Compliance -led
Products

21 13

Insurance Insurance
Partners Partners

Savings &
Investment Products

18

Insurance
Partners
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New -age products for all consumers

Salaried consumers NRI consumers

Term insurance i e, Term Insurance Buyers
Premium increases as
your age

Women

A ‘o After 30 years
¥449/month* e ¥1848/month*

H Men

FY19 FY23 O4 FY24 i L -
Get plans with zero commission charges &

an in -built life cover
Manage your funds from anywhere in the
world, anytime

A wide variety of offerings
Zero cost Term Plan

Affordable & comprehensive plans
for NRIs and PI1Os
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Catering to all insurance needs: Special products

Consumers with Pre -Existing Diseases get
Day 1 Cover

Senior Czen Plans

policybazaar @
HAR FAMILY HOGI INSURED

Get Your
Parents Health Insurance

Buy 1x Cover (35 Lacs) Get 2x Cover from Day 1 (10 Lacs)

Q Free Health Check-up
Aapke Customer ko mile pehle din se hi

5 Q Free OPD consultation
2x coverage at no major cost!

*Standard T&C Apply | PBIB/Print&DM/Health Insurance/Ad No.XXX

Global Health Coverage

Tips for expecting mothers: How to cover
maternity costs through health insurance 25
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Unbundled offers & personalized options

Existing disease waiting period

Unbundled offers: Choose the features you want !

It is a time span before a select list of ailments get
covered in your policy

T
policybazaar @ O Nopreference
—

Policy benefits Covered after 1year

If you have an existing illness

These benefits are part of your insurance cover. You can check plans as per your desired benefits
Covered after 2 years

Pre-hospitalization covered | Post-hospitalization covered
Covered after 3 years

Day care treatments | No claim bonus - -

Policy period

Selecting a multi-year plan saves your money and the

trouble of remembering yearly renewal
Restoration benefits Free health checkup

o 1year
Doctor consultation and pharmacy Maternity cover 2 years
Save up to 10% on premium

Recommended
Apply filters 3 years
Save up to 15% on premium

26
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An assortment of offerings to suit all consumer needs

Capital Guarantee Solutions Wealth + Health Solutions

Wealth Creation + %10 L Health Cover + I58.1L Life cover

[ NewLaunch §

Wealth + Health Solution

&, Midcap Momentum Index Fund Sheet

HPFC 5 ¥r Returns Lumpsum Payout™
Life 23.2% 37.27 Cr
Sarwtha ke jigo! : . Health Cover

10 Yr Returns Lumpsum Payout

18.6% IN4Cr

TATA AlA

e LIFE INSURANCE

Midcap Momentum Index Fund  |f you had invested 20 yrs ago

niva

Health Insurance

Capital Guarantee Solution

10L

In 2053

&/ New Fund Launched | 31st March Instant Tax Receipt Save Tax Upto 2749 Lac @

Guaranteed Plans with return higher

than fixed / term deposit

5 Yr Returns

22%

Lumpsum PGYOUt#

TATA AlIA

mmmm LIFE INSURANCE

Capital Guarantee Solution

Instant Tax Receipt

Multi Cap Fund

%6.17 Cr

If you had invested 20 yrs ago

Save Tox Upto 263.9 Lac @

(En

You Give .
G Edelweiss You Get
=~ Tokio
zindagi unlimited %12 L 7.3% ?20.6 L
in 5 Years Interest Rate IN10 Years

Guaranteed Growth
Plan

Tax Saving ¥5.01L +

Get Details >

27
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Usage based plans: Pay -As-You-Drive

‘ 21,20,174 33,772
— BUY YOU Save

CAR : PAY AS YOU GO
INSURANCE | YCAR INSURANCE Change driving limit: 5,500 KM v

® L ooy bg.zaaf@w

P —
f—
HAR FAMILY HOGI INSURED
ON voo
-
.
S—
*Savings calculated on Honda Wo with amIDVol HE 11.8 lac, 0% NCS on 1 year standalone own damage policy promium including add-on (Zero Dep,
Rondside Assistance, Engine Protector, and Invoics Price), 1or a customer uging the car for 4 ditys In a weok and Switching Off the Own Damage cover using
the dosgnatod app for the remaining perod wook. The discounts are provided by ingirers as per their IRDAI approved plans. In case of a claim during the policy A"tel' payment, YOl.I can get a topup Wheﬂ
period, no discount shall be applicable. For more detais on sk factors, terms and conditions, please read the sales brochure carefully before concluding a sa. STANDARD
TERMS AND CONDITIONS APPLY. Policybazaar Insurance Brokers Private Limited | CIN: U74099HR2014PTC053454 | Regstered Office - Piot No.119, Sector - 44, upload odometer you are about to exhaust
Gurgaon, Haryana ~ 122001 | Rogistration NO\742, Vaiid till 090672024, Liconse calogofy- Diroct Broker (Life & General) | PBIB/VidooSAudioMotor Insurance/Ad No. 70
1 reading on the your yearly driving limit.

Policybazaar app

kotalk DV Cove
o= ik ~

& Save up to 40% more by switching off this 'Meter’ @ 5000Km
policy when not using your car & get a discount Your car is covered only if it is
: within the chosen driving limit
on next years renewal. know more (2500 km, 5000km, 7500 km
10000 km & more)

(@)

You can switch off the
insurance when you are

not using the car for an
extended period

28
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Fintech |

Consumer Connect: Tools & Reminders

policybazaar @
Pay As You Go Insurance Calculator o Just 4 days left! Renew your
Which car do you drive? Maruti SWift's insurance tOday
Avail 7% early bird discount. Renew | ,
‘ Search car by brands . e eur . Protect your NCB & avoid challan of up to 2,000/- by renewing
your Maruti Swift's policy now. now!
Popularbrands e + Curmentinsurer & Incl. 25% NGB discouot b} * Cuenlisiey Qlielss v/NcEbicoin
.ﬁ{) | "Ti O —_ [ Premium a v Premium
s @ . \ / ; 1A T‘;g.i digit 2481602 e5182 digit 74,81,602 25,155
MARUTI HYUNDAI HONDA TATA TOYOTA _ o = Current policy expires on 23 Feb, 2023 - Your new policy will start from the 24 Feb
= Your new policy will start from 24 Feb, 2023
PN SR
'enew now
NISSAN MAHINDRA RENAULT KIA
Car Depreciation Calculator policybazaar @ .
policybazaar @
Which car do you drive?
Your Maruti Swift's insurance
Search car by brands ' . . . . I .
expires at midnight. Renew Now! Policy expired! You can still get your
o . .
Popular t Protect your NCB & avaid challan of up to 32,000/~ by renewing 25 % NCB dlscount by reneWIng now
) now!
v U ) >
s @ | U | 'r":\r:\ TOYOTA ~---# Currentinsurer & Incl. 25% NCB discount  No inspection required
MARUTI HYUNDAI HONDA TATA TOYOTA T e T et dia oV Premium
dl_lt DV Premium Ig it ¥4,81,602 5,155
g 24,81,602 25,155
.y K = Your policy expired on 28 Dec, 2022
U @ @ = Cumert policy expires on 23 Feb, 2023 - Your new policy will 2tart frem 1omarmow
NISSAN MAHINDRA RENAULT KIA
.
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Awareness brand campaigns in local / regional languages

f 4
SWETA KUMARI O DHARMENDRA KUMAR
Patna ! « . Patna

. o
policybazaar
POLICYBAZAAR CUSTOMER & POLICYBAZAAR CUSTOMER &
HAR FAMILY HOGI INSURED WIFE OF THE DECEASED - 3 BROTHER OF THE DECEASED

Marathi

Check out our Nominee
Grief Support Program

DOWNLOAD APP

policybazaar @ o g8 | Malyalam

HAR FAMILY HOG! INSURED




Awareness brand campaigns with Kapil Sharma

DOWNLOAD APP

policybazaar €
HAR FAMILY HOG! INSURED

DOWNLOAD APP
policy bazaar @
HAR FAMILY HOGI INSURED

DOWNLOAD APP
. 5
policybazaar €@
HAR FAMILY HOGI INSURED

Save Up To

38000*

On
Car Insurance

Kapil ki Suno

policybazaar@ paisabazaar@

Engaging popular
comedians like Kapil Sharma
to create consumer
awareness about serious
subjects like

U The critical need of
protection products
(Health & Term insurance)
for middle class families

Benefits of comparing to
find the best suited

Term Insurance Khareedo insurance product
Family Ko Khush Rakho solutions

e d il I Y X
(e dddddl LI Y XY
XL Y X
9000 eceecsce
90000 eesee
920000 eoecee

DOWNLOAD APP

_—
.
-
-——

policybazaar @
HAR FAMILY HOGI INSURED

i e

4
|

Save Up To

: 78000*
‘I . ‘ - Carlnsarance
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ATele-assistance during purchase
AChoices of products & pricing

ATech & customer -center based
service / claims assistance

ADistribution Commission only

ASharp risk assessment + real -time
control on claims / frauds / mis  -selling

ATele-assistance + Human touch
AcChoices of products & pricing

ATech & customer -center based
service / claims assistance

ADistribution Commission only

ASharp risk assessment + real -time
control on claims / frauds / mis  -selling

Intermediary Led Business ‘
B2B2C

Agent Led / Initiated business

Consumers

AHuman touch
ALow choices of products & pricing
ALimited service / claims assistance

Insurers ‘

ACost of maintaining the agency
channel / B2B2C partners commission

ACannot control high claims / frauds /
mis-selling

32




@ New channels of access

policybazaar@ paisabazaar@

=

Website / Mobile site

Choice of products, pricing,
combos

Unassisted purchase

Service 0 book health tests,
upload documents, etc.

Video Call / Video Uploads
Higher trust factor
Video medicals / KYC

Fraud detection 0 liveliness
scores

Motor claims

Telephone
A Assistance during purchase

A Service coordination &
medicals + documentation

Retail Store
Walk in purchase
Human touch
Service & Claims assistance

Multiple product purchase
& combos

Chat

A Assistance during purchase
through chatbots

A One -click renewals

A Real-time updates on service
& claims requests

In person
Convenience of location
Human touch
Service & Claims assistance

Multiple product purchase
& combos

33
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On-ground sales support in 180+ cities, helping convert better

Cities with on-ground
salessupport

HAR FAMILY HOGI INSURED

policybazaar @ . 4&' -
- .
-

Book your home appointment on Policybazaar.com. Download app P> Googic play @8 %o siore >

”n :
)

Omni -channel experience for trust building

Extension of PB experience from tele -assistance to
human -touch & physical accessibility

One stop solution f or consumers who do
transact online

Map not to scale, locations indicative of state, only for representation purposes
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Seamless services using integrations for dedicated & real -time data pipes

PB PLATFORM

CUSTOMER INSURER INTEGRATION LAYER

EXPERIENCE
LAYER A Quotes Services

A Proposal Form /
Underwriting
SALES Insurance

JOURNEYS A Issuance ’ + Ecosystem

A Endorsement

A Claims

SERVICE
MODULE A Refunds & Cancellation

35
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Easy Documentation
using OCR &
Computer Vision
Technology

Personalized
guotations & plan
recommendations

Payment Gateways for
single payment for
combo purchases

360 degree consumer First Loss notification
view using mobile app

Easy access to
1-click refunds 1-click renewals Garage & Hospital
network information

Real-time
Endorsements

Smooth coordination
Calendar with insurance
Management for partners, surveyors,

medical tests TPAs, garages &
hospitals

Motor Vehicle
Inspection
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User friendly interface assisting customers throughout the lifecycle

Payment and Plan Summary

Compare Premiums in 30 Seconds
[ ] 24236 5% Off

T —— 1Cr 60yrs 98.6%
L Max Limit: 85 yrs TL174 montty 2 SELECT PAYMENT MODE Pay using Credit Card
NAME Mr. ~  Enter Your Name roeet smort
@ hsuance Tima12 days + No Medicals 213745 ge .
] B ceditcad > visa GDED Rupays
T4248 5.5% Off
HDFC 1¢
* r 60 yrs 99.0% .
Debit Card >
E DoB DD v MM v oYY v d Life MoxLimit 85 yrs T1I78 momhly > o
o Crodit Card
30 Plustifeoption @ bstiance Tenat doys Vo Medcals 213710 annually Changs NotBanking 5 e
p Pay Rs. 592 (1 Month Premium) now & opt for standing instruction for
MOBILE  +g] v Mobile Number {,MAX 1Cr 60yrs 98.7% Z1060 morthly > promium
‘L;!.l_!; Max Limit: BS yrs standing Instruction shall be setup on this card
Onlina Torm Plus @ ssuoncaTime o days . rolo Msdicals F12036 annually hangg
n Pay Securely
Compare & Save Bi .
e 5 YLEGONLffe 1cr 60yrs 96.4% T0BImonmy ¥
—— Max Limit- 100 yrs. Please do not Press ‘Back™ or "Refresh” the Page
By clicking on "Compare” you, agreed to our Privacy Policy and Terms of use Term O lomsmos T 8oy . Telo Modicale #1280 annuelly Chenge

Fill-in customer details Compare products across insurers Self video inspection (Motor) Easy payment
or Telemedical (Life / Health) process
or upload docs

Unique customer journey through Chatbots

V Handles customer queries resulting in faster fulfilment
V Response within a minute
V Increased Unassisted Share of Business
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Al based risk framework used to detect fraud

Current Interactions

Risk Score less than Cut-off

Explicit
Variables AWebsite / M -site
ATele / Video
AMeeting

Historical Interactions

Sent to the insurer for
processing

AEnquiries

ATransactions

Claims History

. ANormal
Implicit AAbnormal

Variables

Additional checks Higher

Claims
Payment Graph

Settlement

Document Verification

Risk Score greater than Cut-off

Biometrics / Identity Verification
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Fintech |

e o . __ A

_— T

Al based risk framework used to detect fraud

“n-nn]ﬂn-—-nn“A

NoseRootieft
EVEDrOWLETlinner s— \
Ewbrow_ef‘.Outer\ Q
Eyetelllop —_
Pupman

EycLe‘K)ure« i
EyeieftBottom _/
Eyelefinmer
NoseTip
NosaleftAlkerTop -‘
Nosel eftalarO. /mp

Facial feature
coordinates,

including eye
coordinaies

Face detection using Caffe
(Deep leaming based Face
detector)

NoseRootRignt

/_-__.__._. EyabrowRightinner
@ A
R EyeRightTep
PugiIRight

_ EyeRlthf\er’
EyeRightBottom

\-/L, NoseRightaarOutlip

EyeRightinner

NoscR';)HMIU'

\AOumRnght

\\7— UnderlipTop

Underlip8ottom

1. Face stillness check
across all frames

[using relative moverment of facial
coardinates)

Deep fakes detection

Eye blink detection
across oll frames

[Using (EAR) eye aspect
ratio logic]

op

Lip Movement detection
across oll frames

[Using relative movement
between Lip top and
below coordinates with
{considering horizontal
distance)]

Eye gaze detection
across all frames

[on movement of iris
region across eye space]

R: LEFT
L: LEFT

Hand Raise detection
across all frames

Optional check [As pb
suggests for hand raise too
while video capture]
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Al based risk framework used to detect fraud

Voice Matching

Verification with Public Databases

ro
_>.

ENROLLMENT VOICE
AUDIO SIGNATURE

A

Verification has failed

o r =
a — © ’*H*Jr*F
a 'l

RECOGNITION VOICE
AUDIO CHARACTERISTICS

Our records show that the vehicle number
DL9-SW-XXXX is a Two wheeler (Bike).

Continue to Bike insurance

Enter vehicle number again ‘

LB,

I'll provide RC after payment

CLAIMED IDENTITY

Voice biometrics of Pre -Issuance Video Call

matched with sales call data
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Technology for Operations: CRM systems

policybazaar @

paisabazaar@

. Vansh Negi
S67255264 (Manual added]

LTo1%00

View Profile Co‘l None Set

Vansh Negi

Recommendations

Proprietary systems for lead management & booking management

i n

Comments @ Customer History

System (System) - 567255264

On ,_1'.

System (System) - 567255264

On Ca

System (System) - 567255264

yr Call Details
System (System) - 567255264

On Ca

W - S I - Sy T e oy e Gy

P 14374s

"o No Scheduled Appointment "~

Tickets v

FOS Cities and Offline Stores

Q

DEDICATED FOS , SELF FOS

Delhi (Delhi)

Find other centers >

Additional Info

System conducts
ol ntent A

Match
Lead -score
with
Agent -score

Auto -allocation
of leads, system
based DND
mode, call
reminders

ML based voice
analytics for

Pitch Quality
Check




@ policybazaar@ paisabazaar@

Customer Centricity is the key for us  d reflective in

Relationship Management
A 360 degree view
Centralized KYC documentation

A
A Nominee management
A Easy renewals, add -on/rider purchases, cross -purchases

CLAIM
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policybazaar@ paisabazaar@
A wholesome experience

Consumer Education Policy Management

/| Awareness

Investment Guaranteed Retirement Child
Plans Returns Plan Savings Pl
c < Q
Family Group Travel View all
Health Health Insurance products
A Digit Insurance
- Complete your car
T ~— . pletey
How insurance works o —— e
for you

Your car Registration number

Renault Kwid HR51DW5158
CAR INSURANCE

s ¥ e
[’. r,}i' r:. AT Your policy will expire on
£ |—} l“ N e 20th December Startinspection >
) Ok |
2PN

: N Namaste, Anuj <
Are your parents Maruti Swift HR28AB8213 I _k]
nearing 60? e're glad to have you bac

Be ready with health

iInsurance 1or your parents Are' m Renew (Cl\) Q7,983 ’

= 40% agai ? ﬁ ‘Q_,

Explore now o N~ e ‘ @ e - I
A Bk M. Mypotcis. /Asioums L~ = 2 ®

Explore Claims My policies Account Help

Let’s get you & your family insured

2
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policybazaar@ paisabazaar@

popularized through media campaigns

: ‘ licybazaar@
DOWNLOAD APP | 1LY HOGI INSUREL . DOWNLOAD APP

A p()h( y ba/a \r@ ‘ policybazaar @
- MILY INSUS HAR FAMILY HOG! INSURED

v;
|

Our consumers enjoy cashless claims at 15,000+ hospitals for Health Insurance

Our dedicated team ensures a hassle -free experience in the hospital and for pre & post hospitalization engagement
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: . policybazaar paisabazaar@
@ Claims Assistance ©

policybazaar @ On-ground supportin 117 cities
Walk -in stores in 50 cities

We Provide

3 o M i n u te* | for online & offline support

Claim Support ~ policybazaar@
. Y #prouatose @)

Dedicated relationship  manager

» On Ground Support
» Dedicated Claim Specialist

Term Insurance Claim

A term insurance claim is filed by the policy beneficiary to the insurance company in
order to avail of the death benefit in case of the policyholder's unfortunate demise.

A majority Read more
b Policybazaar with Late Mr. Ch o u h aWwifé s

Crore Claim assisted in 2022 Location: Bhopal, Madhya Pradesh
e . B Claim Amount: 71.25 Cr

After Mr. Chouhan passed away, Policybazaar stepped up to help

Free Dedicated Claim Assistance . . ) .
Know more his wife with the claim process off
Policybazaar Guarantees claim support for your family — . . .
a part of the grlef SUppOft program. It was a great motivation for
Q Jorhat, Assam Q Ludhiana @ Mohali our customer service advisor as well to witness the real  -life impact
Mr. Mishra Mr. Roshan Mr. Pandey Mr. Kunal Mrs. Narang Mr. Sandip M of his assistance in the sale of the insurance pOIICy'
oy e | | Doy Ecsve | | Oehimy G || 8 Free grief support programs for beneficiaries of term

insurance in case of an unfortunate demise




@ policybazaar@ paisabazaar@

Fintech

Claims Day

Claims Samadhan Diwas

WY A cmsamaonaanpas A YNl

policybazaar @

Y HAR FAMILY HOGI INSURED |

ON THE SPOT
SETTLEMENT OF
CLAIMS FOR 29
CUSTOMERS
AMOUNTING
TO THE TOTAL

% 31.15 LACS

Real-time re -assessment of repudiated / rejected claims
In a tripartite conversation with the  insurance partner, consumer and Policybazaar
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: . policybazaar paisabazaar@
Claims Assistance ®

Physical card sent to the customer, which they can safely keep
with themselves or with the  nominee
(for use at the time of claims)

Special Recognition cards sent to all customers

policybazaar @
sy oe e | |
You have earned the status of
&/&/ W policy bazaar @ You are a hero f family!
. . P P o s umes o a superhero for your family!
i your / i “ ¥
éi Plan Name __ilt“ E Superhero Jor gour family Cﬁng‘!ﬂhlpahsﬁé' Policybazaar wishes you and your
XXX Life insurance Co. = 2
Click 2 Protect Super (U7054435355) > E loved anes zll the best for 2 bright
RISHABH MEHROTRA Lﬁ a5
& Nominee Name ] \ . o % N |
> %k_?i.‘ d On taking a wise step towards and secure future

Ms. Roshni Singh »Qin tc r PB Acc
securing your family's future by

CUSTOMERID 5673 X XXX
purchasing term life insurance!

By doing so you have ensured that YOu
your loves ones will be financially
protected in the event of an
unfertunate incident. ‘
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policybazaar@ paisabazaar@

Awards & Recognition

Best Customer Service
for Claim Samadhan
ETEntrepreneur Awards

Best use of consumer tech
for PBMeet
ETBFSAwards

Best Domestic Broker
Insurance Asia Awards

-~ Insurance
&!
Awards

e ENTREPRENEUR

Awards

N

—

Best Insurance Brokers
India Insurance Summit

| n d ileading online Insurance
platform

Brand Identity Campaign for
Mr. Policybazaar

= S\ /4
o, T TS \{m]
... INDIA INSURANCE B st S > biGmAL -
OB musmn PR INFLUENCER
SUMMIT & AWARDS 2023 AL A . AWARDS
—— A :\‘\ arep 4 & // /,/2023; ’ \.\> .

2023

N
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policybazaar@ paisabazaar@

Large, underpenetrated & growing retail lending Industry;
Large Consumer Credit Market -.. ..IS underpenetrated
Household debt to GDP ratio *
84%
(\l_n' 63% 64%

8.5 Lac Cr

Unsecured
Loans disbursed 15%

Annualized)

India China USA UK
Growing at a healthy rate..
Consumer credit market # (Lac Cr)
CP@Q}v 86 ""40%
\'Zﬂ°/ ’
, .
pGR
\V 46 ~209

23 ~12%

FY 15 FY 21 FY 26E FY 22 FY 25 FY 30
#Management estimates
ACEIC data 50

*Google Temasek & Bain report 2023



Paisabazaar offering consumers wide choice

policybazaar@ paisabazaar@

& ease of comparison

Solving structural problems by keeping consumer at the core

Consumer Pain -points

@ Difficult to find best offer

Paisabazaar Advantage

e

Transparent & Neutral Comparison
Credit offers from 65+ partners

Relevant Offers Rank -ordered
Powered by SmartMatch

O
f' \o Lack of transparency, fairness
O¢

o)
c’m: Lack of assistance

End-to-end assistance

With o6rightoé, personal

Delays & intensive paperwork

o
o
.

Seamless onboarding
E2E digital processes, instant approval

i zed ad
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policybazaar@ paisabazaar@

f or |l ndi ads credit N e e

Paisabazaar:

12:00 0o 4%
Independent, unbiased & transparent platform with E2E assistance

= paisabazaar@ Sign In

Get Lifetime Free Credit

Score & Report
— Track Credit Score. Free Forever
— No impact on Credit Score

Check Credit Score Now

-—

CARDS & LOANS

= ®
= == =
Industry -first SmartMatch algo to help find most relevant offers

Business

Personal Micre Loans
(Under T50K) Loan

Credit Cards

Transfer New Home Transfer Loan Against

Personal Loan Home Loan Property

Loan

Step Up
Credit Card

~8%' of Credit enquiries in India happen on Paisabazaar

“~ @ § @

Direct Mutual Guaranteed
“Management Estimates; 12 -month average 52

Term Life Health
" Consumers having at least 1 active trade line




Fintech

intec! /

Pal sabaza

policybazaar@ paisabazaar@

a ran | conapariaod platform for credit products

Q 20 Lacs
Q Monthly Enquiries
(credit products) "
AR

A, 19 Lacs

Transactions ARR"

Consumer enquiries " from
H 1,000+ cities

| ndi ads

credit score awareness initiative

4.3 Cr

‘ Credit Score consumers "

| 21.2 Lacs

New consumers added in
Q4FY24

—~
\.3/

CREDIT
SLOHE

| ar ge

[

14,800+ Cr

Loan disbursals *

Credit Cards issued * -

~6 Lacs

Acquiring a
& consumer every *
=/ -4 seconds

" Data pertains to Mar -24
* For FY ended Mar 624 53



@ policybazaar@ paisabazaar@

Consistently growing at a than industry

Disbursals ( Cr)

14,808

583

11,619

6,550 6,607

5,102 COVID
year

2,918 2,917

78

45

FY18  FY19  FY20 | FY21 | FY22  FY23  FY24 Fyls FY19 FY20 | FY21 | FY22 FY23  FY24
54

Credit Card issued prior to FY21 are management estimates



@ policybazaar@ paisabazaar@

Fintech

Full year of ad,. consistently improving margins
©
FY21 FY22 FY23 FY24

10%

Continued investments in brand, product & tech

to improve margins
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@ policybazaar@ paisabazaar@

Building sustainable trail revenue,

Growing Trail Revenue

Currently >15% of credit revenue

Trail revenue improving robustness & margins for the
business

H1FY23 H2FY23 H1FY24 H2FY24
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@ policybazaar@ paisabazaar@

We continue to focus on moats that help us

\
Scale &

diversification

Credit Score

: Product
Responsible

lending
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paisabazaar@

Sharper on Secured Loans, to tap a large, growing market

Home Loan 10 Lac Cr Building a diverse & robust business for changing
credit cycles, evolving external environment

Loan Against
Property 4 Lac Cr
Increased digital & app -led processes to lead to

stronger CX, higher conversions
@ Gold Loan

Loan Against
Securities

Expl ore emerging categori e
2,000 Cr Securitieso t hatdisrupted be di

F

i3
S

*Management estimates
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@ Depth & width of product offerings across all credit segments

Helping drive

policybazaar@ paisabazaar@

2015

Super Prime

2018 2019 2020 2021 2022 2023 2024

Co-cretion: Credit Line
—

Pre-approved Programs (Credit Info based/Banking relationship based)

Co-creation: Card cum Line
—
PL, Cards Marketplace with integrations

Prime

MSME/Self Employed

Near Prime
Sub Prime

New to Credit

Pre-Approved programs

C
HL Marketplace
BL Marketplace
® Fintech Lenders for Sub-Prime
Co-created STPL
—
Co-creation: Secured Card
—
Collection
C
Credit Advisory
C

@ Co-creation: Secured card

STPL partners with NTC focus
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Fintech

Driving India &

Initiative

policybazaar@ paisabazaar@

FREE for Life

with monthly updates

Segmentation & offers basis

proprietary algo

12:00 (]

= paisabazaar@

@ @ 6
Offers

Credit Report

CIBIL EXPERIAN CRIF

Hey Jyotika!

Your Credit Score for Jan'24

Credit Alerts Install App

491

‘Q English v

EQUIFAX

Next report on

1Feb'24

All Fj

166

\
300 860 >9 900

Excellent®

[ L Dowload Report ]

Pre-Approved Offers

Exclusive offers only for chosen few

Pre-Qualified
B CREDIT CARD

English| U S

Hindi

/ Languages

Vernacular focus

F&“P 0o | BB T

Marathi Kannada Telugu Tamil Bengali
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@ policybazaar@ paisabazaar@
Helping consumers get actionable insights, to

manage & improve score

4.3 Cr consumers have accessed credit score Help track score Insights on score Help raise dispute
changes change

4.3

12:00 ©

CIBIL

12:00 o

) =
paisabazaar@  fieaith Report

3 . 5 Credit Factors
o e i s oy i

What's Changed in the last 6 months

This section offers a preview of your credit report,
highlighting the changes in important credit factors over
Next report the last 6 months

Credit Score Trend on 21 May 24 )C(;e;)w(l BC;;;I ::zmnen[ Delayed By
804 e
2.73 " - = - ™ 770
s o~ I 765 34 Point ¥
i —e Select an Issue

Dec 2023 Apr 2024
My account is closed still showing active

2.15

jan24 Feb 124 Mar 24 Apriza =
» B Payments made on-time  went from 100% to 97%
Recent payment not reflecting

1.75

B Credit Card Utilization remained same
B Active Credit Accounts remained same at 12 Need help in paying outstanding dues

B Credit Enquiries 4 enquiries
Account does not belong to me

Please download the report to view further details
about your Credit Report.

| have settled my account

I'm a guarantor in this loan

Manage Credit Health Report Plan

s il “
¥99/month XXXX 9865
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policybazaar@ paisabazaar@

play becoming significant:

Post Covid ecosystem decisively moving

towards digitization

A VKYC allowed for non F2F customer identification
A cKYC, Digilocker have become mainstream

A AA wheels starting to turn

Paisabazaar built Digital Stack to stay ahead

of the curve

oy

A Endtoend 0 all steps
A Configurable , DIY & ready to deploy via ~ APIs
A Compliant with Digital Lending Guidelines

Q4 FY22 Q4 FY23 Q4 FY24
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policybazaar@ paisabazaar@

Co-created strategy driven by  strong consumer needs/market gaps
Deepen lending ecosystem play and capture LTV

Seamless Customer
Expand the market |
Serving credit -starved segments Experlence

Innovation in Product

Propositions solving consumer
needs

Higher LTV per
customer

Trail revenue stream through consumer
lifetime

Brand building

Deeper engagement with
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@ policybazaar@ paisabazaar@

= Creating a across need/segment gaps
Credit Card Offerings Loan Offerings
8 Product Innovation - Duet Credit Card
< . A Credit Card -cum -Line
New to Credit A Cashback on all spends
& Secured  Bank 2
. Card
Sub Prime Expanding Supply - StepUp Credit Card
A Instant Virtual Card
A Starts at 5k, Limit upto FD amount
— Near Prime
Q0
3
& Unsecured Product Innovation - Credit Line
Prime Credit Card Premium A Full flexibility of withdrawal, payback
Credit Card A Pav as vou use
Bank 1 Bank 4 e
Loans for underserved segments
Super Prime Gl Bank 3 A STPL (Small Ticket Personal Loan)
A FMCG of Lending
©
2
g Sub Prime Products for future development
£ BUSi S 4 Card - A Premium Credit Card
g usiness Secure ar SME Credit Line A SME Credit Line
2 Prime

64

Products for future development




Collaborating with ecosystem to

policybazaar@ paisabazaar@

manage risk, detect fraud

1. Review performance of various segments diligently
with key partners

Example Partner

Bucketwise Collection performance across months

m0-29dpd W30-59dpd  m E0-ESdpd

=0.0%

B7.0% B5.0% BR.0%

S

=

£ 24.0%

|- 20.0% ’ 35.0% A44.0%

o

o

13.0%
&k 7.0% £.09%
hanth 1 nanth 2 Month 3 Manth 4
6.00% -
Helping partners to improve acquisition quality by reducing FEMI bounce
5.00% -
a00% 4
3.00% — 2.88%
277%
2.00% -
1.00% e FEMI{3%)
------ Linear (FEM %))
0.00%
rzs Aug'l3 Sep'23 Oct'23 Novi2 Dec'23 Jan'z4 Feb'Z4

2. Building Al/ML based fraud detection models with the help of
own and industry capabilities

A Collaborating with lending partners to capture & implement best

practices
A Partnering with fintech ecosystem to develop advanced capabilities for

fraud

Use industry data to
go deeper into pin
codes to highlight
customers with higher
risk to lenders

. Lo
B Medium ,
I High

Data Missing

Source: Experian
There are i with high pr ity for ication-level fraud and additi
mitigation measures need to be factored in over and above credit risk mitigation.
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@ policybazaar@ paisabazaar@

Fintech

Responsible lending: Aim to be the platform of

Combining parameters from different sources

Application Behaviour Fraud Reporting Fintech Ecosystem

ATime spent on page
A# of re -attempts

A Changes in submitted
information

ABack & forth on
application journey

A Credit bureau reporting

AIncidence of lender
+ reported fraud

A Selfie image checks for
image imposition

A Background visuals for
fraud triggers

A Liveliness check

A Partnering with fintech
service providers

A Use of browser/ device
meta data

A Hesitation/tone of voice
A Application IP address

A Distance of application
location from address

&

Fraud Score

| 4 4

A l

HIGH RISK MEDIUM RISK

A/

A\

LOW RISK

>
2
2
D
2
92}
=
@D
>
—




One of India

policybazaar@ paisabazaar@

mMost Fintech Brands

92

ET THE EcoNoMic TiMes

* Best Lending

Fintech *
x
¥

Best Fintech
Consumer Lender

Entrepreneur of ‘K

the Year |

* Best Television

24
Advertisement *

India

11»
* FinTech Awards

Bharat Fintech
Awards

E4AM Prime Time Financial Services
* Awards ET Entrepreneur *
* * l | | Awards
X * %
* Baby Elephant - ‘K * Silver for ‘K * Gold for Creativity *

Branded Content storytelling . in BFSI & Fintech *
& Entertainment * * *
Shark Awards by E4M Prime Time
* Kyoorius, Zee * * ET Brand Equity * * Awards *

**4

*
4.

67



New Initiatives



policybazaar paisabazaar@
@ PBPartners ©

u A platform for independent sellers of Insurance and other financial )
products Zone wise

Share of business

U Enable sellers to sell across Products and Suppliers via an app

U Tech based platform for Research, Issuance, and Customer
Management

U Market Leadership in Premium as well as technology platform
U Highest proportion of non -motor business in the industry

U Improvement in sales & marketing efficiency

U Expanding reach in the country

U Presentin 17.8k pin codes out of 19.1k pin codes in India

»

U Tier 2 & Tier 3 cities contribute 76% of the business

Share of Business
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