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Subject: Disclosure of information pursuant to Regulation 30 read with Part A of Schedule
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; WEL—TRAK'
Bamboo Charcoal WEL-TRAK
Anti-Microbial #TheNewWe k WE:)SVPUN“ WELHOME"
Properties HEALTHW
3 ;‘ ' Y G 5 MAKING WORK STATIONS
Benefits of #NotYourRegular ! MR e i [ENOWSEfefOrvomn

Bamboo Charcoal Home Linen ™ K
e §

Sleep mode \ )
made healthier ! (
Lifelong Antimicrobial \
: Keeps you glued ‘ ( § V
Laze away fordays | to the bed - U
without a wash i Softness ar_ld comfort

Freshness stays intact

DISPOSABLE COVERALL

80 GSM : PV SPUNLACE NON-WOVEN + PE FILM

MARVEL

Awesiian Catton

AMERICAN PRIDE IN EVERY THREAD

-SOFT, LIGHTWEIGHT, SWEAT-ABSORBENT SPUNLACE NON-WOVEN FABRIC

-POLYMER BARRIER COATING TO PROTECT THE WEARER FROM HAZARDOUS
PARTICLES & LIQUID SPLASHES
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Response to COVID-19
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Swiftly restarting our operations with all safety protocols

Advantages of our vertically integrated facilities Taking care of Health and Safety of workforce

» Vertically integrated / Composite mill
g ° Provision of all the essential items

and PPE’s

» Worker’s colony in factory vicinity

» Cotton warehouse — coverage for 6 months

: o _ * Nutritious food and immunity
* Ancillary units in same premises

booster drinks

« Location close to the ports 24*7 well equipped
medical centres

Preventive
measures Commuting Safety
in from home to standards at
residential work work place
colonies e

Common Material
touch areas handling ® Self Assessement

= Policy & FAQ

Reod your organiantion policy ond
FAQ

@

Project Saksham
WelHeal App Connecting with associates
(Testing, Tracing, Treatment) families in Bihar, Jharkhand

Using technology to change behavior 3




Keeping extended Welspun family & neighbourhood Safe, Healthy and Motivated

Medical services for Welspun employees, their families & neighbourhood

Al based robotic consultancy, |5 Srirmrve |
virtually connecting with

A Hospital tie ups, COVID Arrangement of 100+ Isolation
specialist doctor

Committee, Awareness drives Wards & Quarantine homes

EMPLOYEE TRAINING & CONNECT THANK YOU
CALENDAR (MAY 11 T0O MAY 15)

for the fabulous response

KEEP YOUR

IMMUNITY
STRONG

Michael Mullen,

e

#WorkFromHome o function well it requires balance and harmony.
system

ONE WELSPUN

“Together, we'll
get through this”

band
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Q1 FY21
Financial Performance
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15t company in India to
get BIS quality
certification for the
disposable coverall

Key Highlights - Q1 FY21

Domestic E-Commerce

business grew by 29% YoY

& global E-commerce
business grew by 100%-+

WELSPUN
had

Spaces.com doubled
its sales YoY and
Christy E-Commerce
grew by 70%+ YoY

Spaces becomes one
of the the top online
brands on Myntra in
Home category

Strategic arrangement
with one of largest US
distributor, 50% capacity

of Hard flooring secured

‘Women of Influence’
award from Home
Textiles Today, USA

Welspun won the ‘Home
Private Brands

Supplier of the Year’
award from Walmart

Core business
EBITDA Margin at
22.1%, steady YoY

Core business Net Debt
reduced by
Rs. 3,485 mn



WELSPUN

Financial Performance - Q1 FY21 NV
(Rs. Million)

Particulars NS ZI O1 FY20 Ch\;on\;e Q4 FY20 Cr?a?%e FY19 Ch\;on\;e
Total Income 12,160 17,363 (30.0%) 16,645 (26.9%) 68,362 66,084 3.4%
EBITDA 2,381 3,712 (35.9%) 2,963 (19.6%) 13,098 11,467 14.2%
EBITDA Margin (%) 19.6% 21.4% (180 bps) 17.8% 178 bps 19.2% 17.4% 181 bps
Finance Cost 412 374 10.3% 612 (32.7%) 1,777 1,593 11.6%
Depreciation 1,106 1,094 1.1% 1,247 (11.3%) 4,811 4,358 10.4%
PBT (Before exceptional) 863 2,244 (61.5%) 1,103 (21.8%) 6,510 5,516 18.0%
Exceptional Items” - - - - 434 (2,647)

PAT (After Minority Interest) 491 1,500 (67.3%) 856 (42.7%) 5,074 2,098 141.8%
Cash Profit* 1,648 2,746 (40.0%) 1,960 (15.9%) 9,702 8,977 8.1%
EPS (Rs.) 0.49 1.49 (67.3%) 0.85 (42.7%) 5.05 2.09 141.8%

Note:

1. "FY20 Exceptional Item: Rs. 434 mn (Reversal of excess provision related to provenance)
2. *Cash Profit = PBDT (before exceptionals) less Current Tax

3. Prior period figures are restated wherever necessary



WELSPUN

Segment Results - Q1 FY21 Ny
(Rs. Million)
Cartedars OTFYZL IR Ch\;onge Q4Fv20 cfa%(ée SXeS Y ChYa%Yge

Home Textile

Revenue 11,846 17,178 (31.0%) 15,845 (25.2%) 66,633 65,137 2.3%

EBITDA 2,613 3,795 (31.1%) 3,767 (30.6%) 14,692 11,278 30.3%

EBITDA Margin (%) 22.1% 22.1% (3 bps) 23.8% (172 bps) 22.0% 17.3% 474 bps
Flooring

Revenue 254 104 144.1% 421 (39.7%) 872 131 564.4%

EBITDA (273) (86) - (597) - (1423) (275) -

Note:
1. Prior period figures are restated wherever necessary



. . WELSPUN
Financial Performance Trend

o’

(Rs. Million)
Particulars FY17 FY18 FY19 FYZ20
Total Income 67,211 61,318 66,084 68,362 12,160
Growth % 11.8% -8.8% 7.8% 3.4% (30.0%)
EBITDA 16,639 12,046 11,467 13,098 2,381
EBITDA Margin 24.8% 19.6% 17.4% 19.2% 19.6%
Depreciation 5,054 5,042 4,358 4,811 1,106
Finance cost 1,583 1,408 1,593 1,777 412
PBT (Before exceptional) 10,003 5,597 5,516 6,510 863
Exceptional Iltems (4,648) - (2,647) 434 -
PAT (After Minority Interest) 3,576 3,850 2,098 5,074 491
Cash Profit* 9,131 9,413 8,977 9,702 1,648
EPS (Rs.) 3.56 3.83 2.09 5.05 0.49

Note:
1. *Cash Profit = PBDT (Before exceptionals) less Current Tax



WELSPUN

Balance Sheet Trend NV
(Rs. Million)
Particulars 31-Mar-17 31-Mar-18 31-Mar-19 31-Mar-20

Net Worth 23,971 26,057 27,793 29,721 30,698
Short Term Loans 11,721 12,580 14,080 17,717 16,315
Long Term Loans 21,393 20,228 19,024 16,704 9,368
of which Flooring Debt - - 2,870 6,378 6,774
Gross Debt 33,114 32,807 33,104 34,421 32,457
Cash & Cash Equiv. 2,725 2,538 2,821 4,803 5,928
Net Debt 30,389 30,269 30,283 29,618 26,529
Net Debt excluding Flooring debt 30,389 30,269 27,412 23,240 19,755
Capital Employed* 61,259 62,962 65,456 68,825 68,298
Net Fixed Assets (incl CWIP)? 35,713 33,641 36,154 38,105 38,347
Net Current Assets 20,114 23,734 22,210 21,828 19,781
Total Assets 73,283 72,249 77,423 83,103 82,502

Core business Net Debt reduced by Rs. 10,514 mn from 315t March 18

*Capital Employed = Net worth + Gross Debt + Other long term liabilities | “Net current assets does not include Cash & cash equivalents 10



Financial Ratio Trend WE\";?UN

FY17 FY18 FY19 FY20 TT™M
Net Debt/Equity 1.27 1.16 1.09 1.00 0.86
Solvency ratios Net Debt/EBITDA 1.83 2.51 2.64 2.26 2.25
EBIT/Interest 7.32 4.98 4.46 4.66 3.83
Current ratio 1.41 1.42 1.25 1.19 1.22
Fixed asset turnover 1.86 1.80 1.81 1.77 1.62
Total asset turnover 0.91 0.84 0.84 0.81 0.75
Operational ratios Inventory days 70 79 75 83 87
Debtor days 53 56 60 59 57
Payable days 41 39 39 49 53
Cash conversion cycle 82 96 95 93 91
Return ratios ROE 29.6% 15.4% 1572870 16.1% 12.1%
ROCE (Pre-tax) 19.3% 11.3% 10.9% 12.3% 10.3%

Continuous Improvement in Net Debt/Equity

ROCE = EBIT / Average Capital Employed & ROE = Net Profit / Average Net worth

ROCE (pre-tax) excluding Welspun Flooring is 13.9% for FY20 & 11.9% on TTM basis

Total asset turnover = Sales/ (Fixed assets + Gross current assets)

FY17, FY19 & FY20 Return Ratios figures adjusted for Exceptional item

TTM ROE adjusted for Exceptional item & tax 1

aprwdhE



WELSPUN
Focus on Free Cash Flow NV

Rs. in Millions

mFCF

®m Dividend

G

&

I o€ I
sm on mn A

FY16 FY17 FY18 FY19 FY20

FCF positive and utilized for dividend payout

12



. . WELSPUN
Trend of Financial Performance NV

TOTAL
INCOME

CAGR 9%

EBITDA
CAGR 11%

16,831 16,639

68,362
143 072 51318 66,084
54,924 90 13,601 o 15,008
< 44.772 c 11467
£ 36,965 S 10,253
- € 6,438
£ wn
- 12 160 0: —
-
FY13 FY14 FY15 FY16 FY17 FY18 FY19 FY20 QlFY21 FY13 FY14 FY15 FY16 FY17 FY18 FY19 FY20 Ql1FY21

CASH
PROFIT

CAGR 13%

NET
PROFIT*

CAGR 12% 7,365 6,979

12,074

5,398 5,074 9,017 9,131 9413 gg77 9,702
4,195 agsg 4242 .
, - 6,237
2 248 : 4 178

FY13 FY14 FY15 FY16 FY17 FY18 FY19 FY20 QI1FY21 FY13 FY14 FY15 “ElGESSENM17 FY18 FY19 AEXZEOLEY2E

Rs. million
Rs million

*Net Profit for FY17 & FY19 is adjusted for exceptional items | CAGR is based on FY13-FY20 12



WELSPUN

Dividend POlle VY
@_Eg Board approved dividend distribution policy I][I@ Consistent track record
A& 25% of Standalone PAT to be the total payout olo|” | of dividend distribution

(incl. dividend tax if any)

Period Standalone EPS DPS Dividend Tax Per Share Payout Percentage
FY15 5.09 1.05 0.21 25%
FY16 & D 1.30 0.26 26%
FY17 3.05 0.65 0.13 26%
FY18 3.03 0.65 0.13 26%
FY19 1.41 0.30 0.06 26%

FY20 4.73 1.00 0.20 25%

14



Capital Allocation Strategy WE\';S;UN

It has been our endeavor to allocate capital efficiently in order to enhance stakeholder value. Hence over the last few years
our net debt has reduced, even though we have added capacities in various businesses, including our investment in the
flooring business.

Our strategy on capital allocation is to:

v’ Calibrate our capex based on the cash flow available; and keep it around the total depreciation charge

v' Maintain a steady dividend distribution of at least 25% of standalone profit

v' Continue to invest in our brands across geographies and channels

v' Continued focus on reduction of Net Debt; we have already reduced net debt in our core business by Rs 1,000 crore

over the last 2 years and would continue to allocate capital towards net debt reduction

Any capital we are allocating, is after a comprehensive discussion and exercise which is supervised by the
board. Any capital invested is with view to grow with a significantly higher margin than the current average

margins.




Shareholding and Trading Snapshot

WELSPUN
had

B pPromoter
N _ ~—————— ; M Fs
Shareholding Pattern e8.9% | B \utual Funds / AIF
Ais on June 30, 2020 B Banks and Insurance Cos
B pyblic
As on July 23, 2020 INR USD
Price per share 34.35 0.46
Market Statistics No of shares outstanding (Mn) 1,005
Market capitalization (Mn) 34,512 462
Daily average trading Volumes (Q1 FY21) (Mn) 0.97
Daily average trading Value (Q1 FY21) (Mn) 29.25 0.39

Source: BSE & NSE

16



Corporate Overview

WELSPUN
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Welspun Group - Global Conglomerate WELSPUN

V& WELSPUN CORP

PIPES AND PLATES

W WELSPUN ONE

Logistics Parks

Global Leader Leading
In Large Warehousing
Diameter Pipes player

I}
1
[}
]
\

I}
1
[}
]
\
\
\

WELSPUN INDIA

HOME TEXTILES

WELSPUN ENTERPRISES

INFRASTRUCTURE AND ENERGY

Global Leader Infrastructure,
in Home Investments in
Textiles Oil & Gas

st US$ 2.7sillion =~ US$ 1.1silon | - 0.8 x

25,000+

5 Group Revenue ‘B Fixed Asset Base @® Net Debt / EBITDA | ﬁ% Employees



WELSPUN
v

$1 Bn

Global Home
Textile leader

A Certified
Woman Owned
Business

35+ Years
History

YWY
Trusted Partner

Preferred Supplier to
Top Global Retail giants &
Hospitality players

. ® A2
Chrigty BEEEEE" weispun

ENGL BATH « RUGS
e

2
A

Diversified Brand
Portfolio

. Vertically Integrated

Facilities

Presence in 50+ countries
with DC’s in North America,
Europe and Asia

Ranked #1

Among Home Textile
Suppliers to USA
5 Times in
Last 6 Years*

* Source: HTT Magazine

()

Q)

Socially Responsible,
Sustainability-focused

Thought leader
iIn Home

AUTHENTIC M
WEL-TRAK
)] FIBER

traced - tracked - trusted”

1Iin5
Towels

1In9
SHEEIS
Sold in the US**

** Source: OTEXA data



WELSPUN
Welspun India: Growth Drivers Ny

WELSPUN20

N

3 4

6 i 5 ¢ @
. Channels /

S @
169 2 [ eh
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. . WELSPUN
Increasing Share of Innovative Products

» 15 successful years of Hygrocotton
Lt Contributing $1bn in FOB sal 38%
of Sales from o Sales
Innovative « Gaining traction in hospitality &
Products domestic market
« Patented construction provides I
superior allergy protection

o 30 FYl5  FY16 FY17  FY18 FY19  FY20
unique inventions

filed globally =\ ° Patented traceability solution, Innovative products account for
constitutes 3% of total revenue A1% of revenue (Fy2o)

> ®
il ) Top Universities HYGROCOTTON

Global Collaboration _ _ % -\

Regulates temperature for individual comfort

'w

W,
LY

% Technology Partners

Before washing  After 3 washings £

on Innovation ) § i
Industry Associations P . N /1 A

21
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WELSPUN

WEL-TRAK : Patented Global Cotton Integrity Solution NV

WHEEELCTﬁ' Welspun’s patented Wel-Trak® process, supplemented by scientific traceability @, )
== "  from Oritain™ is now the industry defining end-to-end fiber tracking process ORITAIN

)) @

Dedicated Ginning Spinning Weaving Finishing Cut & Sew Pack & Ship Retail
Suppliers of Cotton

) AuTHENTIC M— (
WEL-TRAK - 3
/) FIBER

Chemical Finger Chemical Finger

Printing Printing Wel-‘\lfri;;:.com
Seal of Authenticity of Origin DkyA0)]
Traceability Like No Other O]

Verifies fiber from the  Ensures rigorous process ~ Authenticates cotton ~ Assures independent Allows consumers to
origin and at every stage | control of fiber’s - from dedicated sources | third-party testing track fiber in product

of production physical parameters ~ back to the farm where
it was produced




WELSPUN

Diversified Brand & Licensed Portfolio S
Dual Brand Strategy Christy as Digital brand
WELHOME™
® WellLivingHome
EE (Premium) Chrl . (Luxury) L ?., .
LIVING
W LIVING KINGSLEY by Christy

’ WELSPUN (Mass) by Christy

1)

@ L
MAnericarn {5tz STAYCMWELL

AMERICAN PR

auTHenTic fif—
WEL-TRAK care ) |
=y FintrR

Licenses

Branded products contributed to ~ 20% revenues in FY20
Global Brand Strategy
16 17
+ Grow B2C & B2B2C business - online & offline i 13
» Invest in building/acquiring relevant brands/licenses I
« Build customer stickiness & tap global sourcing FY15 FY16 FY17 FY18 FY19 FY20
Increasing % share of Branded Products

23



Premium Brand: Spaces BEREES"  WELPYM

BED » BATH « RUGS

Focus on Tapping Domestic Market Potential Unique campaign called
#SafeSPACES to make people
_ _ o + Spaces is 2"d most famous brand in premium category feel comfortable and at peace in
India — One of the fastest growing economies in their homes amid COVID-19
the world with huge potential for increasing * Spaces continues to be No 1 in shop-in-shops

organized market + ‘Spaces’was recognized as best brand in home category by Myntra.

SAFE

BRAEEE

* Amazon Marketing Services Award for Spaces.
2000+ Outlets across 350 Cities & Towns

Presence in 200+ shop-in-shops Licenses for Domestic Market

ILLUMINATION oacsevcrs

DESPICABLE
®%NEP ME m ILY SAFETY

8 INSECURITY

SHOPPERS STOP ﬁfestyle HomeTOWI‘ly

START SOMETHING NEW Jr— T
THE MEGA HOME STORE Ao ghar banana kitna assaan!

BERRES sBA f;s

Brand Strategy Art N A o175 i A
" inpired ; pusn

Use of 360 degree marketing bed linen
approach by increasing customer
touch points including social media,
POS, in-store, PR news, TV, outdoor,
radio, customer service.

HYGROCOTTON

WITH THE SUPERPOWER OF

' TEMPERATURE 4»

REGULATION

Breathea _y

; pillows = :
WITH THE SUPERPOWER OF

© ANTI-ALLERGENS ‘ @

BED « BATH + RUGS

Spaces brand campaign

24



Value Brand: Welspun WELSPUN

Aiming to be “Har Ghar Welspun”

Campaign starring Amitabh Bachchan Outdoor Advertising Towel Hygiene Campaign
Educating people about personal
hygiene & role of towel

YW

‘Welspun’ brand HYG|ENE KI HO BANL WELSPUN
has catapulted to SAAFHNA OWE
2nd position in value RAPATH
segment*
https://www.youtube.com/watch?v=_aVUdYzpPog Festive Campaigns

https://www.youtube.com/watch?v=1F pdoX 0-O

Reaching Larger Audience - 2500+ Outlets across 50 Cities



https://www.youtube.com/watch?v=_aVUdYzpPog
https://www.youtube.com/watch?v=1F_pdoX_0-Q

WELSPUN
had

strong and . .
growing daily | J Real-time “chat” on a
social media-like
platform, with results
segmented across
various demographics

FAMILY-FIRST CONNECTION.

Welspun is creating and maintaining a
community that we interact with regularly
to help guide our decision-making with
regard to product development, consumer
marketing and retailer assortments.

the welspun

bram trust

Leveraging consumer insights to accelerate innovation




Sustainability woven in Value Chain WELSPUN

Sourcing of Raw Materials recyeling Fopeveling
Sustainable
Sourcing
Farming
2t A - - Projects
= '-ri':-... Organic Bt Recycled mit
oy one Bol o Rt e ; mery
PRODUCTS
Manufacturing Process &
* OFFERINGS f
- Zero Fresh
- Water Usage illarisation

, Green Cover Reducing Carbon

Footprint

OEKO-TEX® _ Hi '
MADE IN GREEN &0 |nd|g)g( %

Weaving Sustainability in all aspects of the Value chain




Sustainability Targets

Areas

Becoming
Carbon Neutral

% Sustainable
raw materials

Becoming Water
Positive

Zero waste

to landfill
Impacting lives
through CSV

Impacting farmers,
cotton projects

10%RE

23%

18KL/MT (freshwater)

1019MT

1,09,787

10,000

20%RE

35%

10KL/MT

50% reduction

3,00,000

1,30,000

50%RE

50%

S5KL/MT

5,00,000

2,50,000

WELSPUN
had

100%RE

100%

10,00,000

5,00,000

28



T WELSPUN

T

Inclusive Growth: Corporate Social Value -.:... W

Environment & health Education —

- WWEL-
- gz ACCELERATE) )

%

Our initiative to improve the

“.
Building Model Villages R Rl B

Sustainable business
practices, clean water,
iImproved sanitation and
development of green spaces
within the communities

v @

s * Wel-Netrutva

Welspun 2.0, spun centers,
smart villages are empowering
the women in Gujarat to lead the
way to economic independence
and growth. 450+ Women
Entrepreneurs across 205

Villages

guality of education at schools
serves over 160+ schools,
~317 digital Classroom,
1300+ teachers and
65,000+ students in Gujarat

250+ Medals won through
Welspun Super Sports across 11
different sports. Partnership with
sports agency — Meraki Sports

26 Athletes across India

29



Emerging Business: Flooring Solutions WESN

Wide range of flooring products

Carpet tiles Click n Lock tiles Artificial grass

Welspun Flooring
Only company to
manufacture both Hard &
Soft Flooring under one roof

One day flooring with company
provided expert installation

» Facility located in Telangana » 50 distributors and ~500 dealers
- have been appointed so far pan-
* Investment of ~Rs. 8.8 billion India
Vertically integrated _ e
company * Ongoing Digital « Aim to become leading one-stop
transformation at breakneck Flooring solution provider in
speed with upcoming tools Domestic & Global markets

such as Virtual retailing tour

experience, Online Design

studio, interactive e-catalogs

etc. 30

LEED Gold In-house

certified Design lab




Emerging Business: Advanced Textile Ve

Tailor made for end applications like Baby Care,

Cater to medical disposables, hygiene and

cosmetic applications Personal Hygiene, Cosmetics, & Home-care
Successfully tested for manufacturing - “Made in India” products range gaining traction
Aerospace cleaning material Y globally

utie, 3

Spunlace for Delicate touch

Applications like Air filtration, EAF (Engine air filter),
liquid filtration- Industrial oil, fuel, food & beverage,
paint, pharma etc.

Products include specialized features such as fire
retardants, anti-bacterial, PET resistant, among others

Technology >  Hydro Entanglement Thermo bonding Needlepunch

Markets = Automotive Protective Filtration Coating Substrates Personal Hygiene

31



Health & Hygiene foray

Leveraging integrated capabilities in woven & non-woven fabrics

National and international certifications on Facilities & Products
Product range : Masks, coveralls, wipes, disposable linen

1st company in India to get BIS quality certification for the
disposable coverall

Current Capacity: Daily > 250,000 Masks and 10,000 Coveralls

Catering to business requirements both within India and exports

WELSPUN"

AHLTVEH NOASVAN N

< . Anti-Viral Textiles

. WELSPUN'
/. HEALTH®

Textile capacity for making Personal
Protection products

Partnership with HealthGuard

corporation, Australia

WELSPUN
had

VY

#TheNewWe | WELSPUN
A HEALTHY

WELSPUN BECOMES THE FIRST COMPANY
IN INDIA TO RECEIVE BIS CERTIFICATION
FOR DISPOSABLE COVERALL.

HealthGuard®

Intelligent Biotech Solutions

32



WELSPUN

Ecommerce - Multipronged strategy to drive growth ~ v

éj B2B Brand Play amazon  waimart ewayfair

«* Private Label -
E@’m B2C < White Label ®loverstock.  zoLA OHLS
. + Branded

& g

00 T Sliann % Hospitality CosTce s
Choice Channels Strategic Balanced Portfolio mix

Play Levers

Categories & Brands Partnerships
H > _—
¢ Target Consumers _é Profitability — Margins

QN0
Supported by - : : :
o- &P O
dib Core Capability Digital marketing Supply chain Data Analytics

33



Vertically Integrated Presence with Significant Capabilities

WELSPUN

India Supply Advantage Vertically Integrated Facilities Across Manufacturing Chain
@
Cotton Spinning Weaving Processing Cutting & Sewing Logistics

Captive
Power
Current integration of about 70% in Spinning and Weaving

Sheets, TOB,

Towels,

Bath Robe

EE

Utility & Fashion Bedding

Carpets, Rugs,
Flooring Solutions

Towel Bed Linens Rugs & Carpets
(‘O00MT) (‘Mn mtrs) ('Mn sq. mtrs)
7 A 7 N\ 77N
Capaciti /( \ I \ [ !
apacities \ 80 , \ 90 , \ 10 ,
N — N = N —
FYZ20
Effective 84% 74% 78%
Utilization

34



Global Distribution Network with Marquee Clients WELSPON

ASDA Zuchan Carrefour (¢ DEBENHAMS

99 : ey #usta Johnlewis [KKaufland
9 9 § Sainsbury’s TESCO
> v 9089989 __________________
9 \ b9 9 999 Q 9
'/ o .
Y9 R
9 9 9 w 9 Warehouses
| / I/ @ Manufacturin ili
| \ g Facility
iR&is Costeo g \
JCPenney MOHLS Q HomeTown [ifestyle ¢ Corp HQ/Marketing Offices
*mOCyS Qé\g SHOPPERS STOP 9 9 Country Served
Walmart =< K35 0 '
amazon.n
N

amazon swayfair

Delivery and Reach in Over 50 Countries

35



Awards & Accolades - Testimony to Excellence WESPUN

FUTURESCAPE 332_5““
Sustainability & Marketing Walmart
CSR Marketing Services i .

Amongst Top 100 GIGA GURU status from Walmart for

Companies in India (2019) Sustainability (2019)

®,®

El ‘Y
-
435 Q @

%, &

oo

BW BUSINESSWORLD

Most Influential Women

" TEXPROCIL

Dipali Goenka S
Recognized for contribution to Walm_art Highest Exports

India’s economy and society (2020) Supplier Winner of Platinum (2019)

Won ‘Home Private Brands Supplier of

the Year’ award from Walmart (2020)
and many more...

36



Experienced Board & Management with Proven Track Record W%SJUN

U% Board of Directors QQ@' Management Team

) Rajesh Mandawewala, Managing Director; Member of Board
B. K. Goenka, Chairman * Qualified Chartered Accountant; Played an instrumental role in establishing Welspun’s Textile & Pipe business

- Amongst India’s most dynamic businessmen » Leading new strategic initiatives of the Group

* Past President ASSOCHAM (2019)

+ Recipient of Asian Business Leadership (ABLF) Award, 2019 Ms. Dipali Goenka, CEO & Joint Managing Director; Member of Board
» Driving force behind textile business, successfully led development of two brands — SPACES and Welhome
« Graduate in Psychology & completed Management Program from Harvard

Arun Todarwal, Independent Director, Audit Committee Chairman Sanjeev Sancheti, CFO (Welspun India)
» 29+ years of experience in corporate finance, accounts and strategy

* 20+ years of experience in Finance, Audit, Taxation and Quality Management. » Was with SREI as Chief Strategy Officer for 12 years before joining Welspun

Member of ICAI, practicing since 1981

Ms. Nemisha Ghia, CEO (Retail)

) ) _ * 18 years+ of diverse experience across E Commerce, FMCG & Telecom
Ms. Anisha Motwani, Independent Director + Worked with Swiggy, Amazon, Mondelez, HUL, PepsiCo Fritolay, Reliance Telecom and Bharti Airtel

* 28+ years experience in advertising, auto-manufacturing, financial and health services.
Currently advisor to World Bank. Voted among ‘50 Most Powerful Women in

Cherian Thomas, CEO (Advanced Textiles
Indian Business’ by Business Today for 3 consecutive years ( )

* 24+ years of experience across diverse functions & global functional expertise
+  Worked with Essel Propack, ITW Signode, Packaging India Private India Limited, Amcor Flexibles India

Pradeep Poddar, Independent Director Mukesh Savlani, CEO (Welspun Flooring - Exports)
« Home-grown CEO with 17+ years experience in various roles at Welspun; Engineering graduate

«  Technocrat & Corporate Leader with 30+ years of experience in consumer - Leadership Program from Harvard

products industry and vast experience in brand building

Mahesh Shah, CEO (Welspun Flooring - Domestic)

) ) ) » 30+ years of experience in Turning around businesses, Go-To- Market strategy alignment and managing large teams
Arvind Singhal, Independent Director « Prior experience with NITCO, Future Group, Nilkamal Retail, VIP Industries Crompton Greaves, among others
«  MBA from University of California, founded Technopak, India’s leading

management & operations consulting firm with focus on Textiles, Retail, Healthcare etc Ravi Panicker, Head (Christy)

» 26+ yrs. experience in Retail Sales, Ecommerce & Category
 Previously worked with Raymond, Bombay Dyeing among others
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WELSPUN

Key Milestones N~

Revenue
(Rs Bn)

CAGR 13%

-

?

Began
Operations 3.5 4.5
I [
FY
Began the Acquired Christy — Embarked upon Commissioned Established
journey in Most prestigious capacity expansion | India’s largest industry defining, Entry into
textiles brand of towels & vertical spinning facility patented Hygiene and
in the UK integration under one roof traceability Personal Care
) solution: Wel-Trak®
Entry
into rugs
o ® o ® o ®
Set up Vapi, Set up Anjar, Ranked No.1 Launched: Foray into: Launched value
Guijarat facility Guijarat facility home textile * Brand ‘SPUN’ * Flooring solutions brand “Welspun”
for towels Entry into exporter to the US globally « Smart textiles Flooring business
bedsheets * "Hygro’ branding Increasing footprintin  commenced
campaign in Middle East, Japan,  operations
the US Australia, EU

CAGR from FY08-FY20 -



Global Market Opportunity

Global Home Textile Market US Home Textile Market (2018)

USD Bn USD Bn
$0.3
Cotton Pillowcases

gy

CAGR o $5.0
6.6% Other Non-cotton
@ : Products

2017 2025E $4.0
[
MMF Floor Coverings

$1.4
Cotton Sheets

$3.0 =’

o (——) $1.6
Other Cotton ) °
Products % . Cotton Towels

$1.0
Cotton Bedspreads

Wholesales Retail
[ |
Level Level

M Strong Presence of India Il Next Opportunity for India

US and Europe are the major end markets comprising a 75% of the textile market

India players have concentrated in US because
« US is a large and homogenous market making it a more attractive market to target first
« While US is a level playing field, Europe provides preferential tariff rates to some competing countries

WELSPUN
W

Market Composition
\ Row
25%

e

usS
31%

Europe
44%

Source: OTEXA, Industry Reports & Articles (Wazir Advisors)




. . WELSPUN
Disclaimer Ny

The information contained in this presentation is provided by Welspun India Limited (the “Company”), although care has been taken to ensure that the information in
this presentation is accurate, and that the opinions expressed are fair and reasonable, the information is subject to change without notice, its accuracy, fairness or
completeness is not guaranteed and has not been independently verified and no express or implied warranty is made thereto. You must make your own assessment of
the relevance, accuracy and adequacy of the information contained in this presentation and must make such independent investigation as you may consider
necessary or appropriate for such purpose. Neither the Company nor any of its directors assume any responsibility or liability for, the accuracy or completeness of, or
any errors or omissions in, any information or opinions contained herein. Neither the Company nor any of its directors, officers, employees or affiliates nor any other
person accepts any liability (in negligence, or otherwise) whatsoever for any loss howsoever arising from any use of this presentation or its contents or otherwise
arising in connection therewith.

The statements contained in this document speak only as at the date as of which they are made, and the Company expressly disclaims any obligation or undertaking
to supplement, amend or disseminate any updates or revisions to any statements contained herein to reflect any change in events, conditions or circumstances on
which any such statements are based. By preparing this presentation, none of the Company, its management, and their respective advisers undertakes any obligation
to provide the recipient with access to any additional information or to update this presentation or any additional information or to correct any inaccuracies in any such
information which may become apparent. This document is for informational purposes and does not constitute or form part of a prospectus, a statement in lieu of a
prospectus, an offering circular, offering memorandum, an advertisement, and should not be construed as an offer to sell or issue or the solicitation of an offer or an
offer document to buy or acquire or sell securities of the Company or any of its subsidiaries or affiliates under the Companies Act, 2013, the Securities and Exchange
Board of India (Issue of Capital and Disclosure Requirements) Regulations, 2009, both as amended, or any applicable law in India or as an inducement to enter into
investment activity. No part of this document should be considered as a recommendation that any investor should subscribe to or purchase securities of the Company
or any of its subsidiaries or affiliates and should not form the basis of, or be relied on in connection with, any contract or commitment or investment decision
whatsoever. This document is not financial, legal, tax, investment or other product advice.

This presentation contains statements of future expectations and other forward-looking statements which involve risks and uncertainties. These statements include
descriptions regarding the intent, belief or current expectations of the Company or its officers with respect to the consolidated results of operations and financial
condition, and future events and plans of the Company. These statements can be recognized by the use of words such as “expects,” “plans,” “will,” “estimates,” or
words of similar meaning. Such forward-looking statements are not guarantees of future performance and actual results, performances or events may differ from those
in the forward-looking statements as a result of various factors and assumptions. You are cautioned not to place undue reliance on these forward looking statements,
which are based on the current view of the management of the Company on future events. No assurance can be given that future events will occur, or that
assumptions are correct. The Company does not assume any responsibility to amend, modify or revise any forward-looking statements, on the basis of any
subsequent developments, information or events, or otherwise.

Any reference herein to "the Company" shall mean Welspun India Limited, together with its consolidated subsidiaries.

L] L]
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THANK YOU

For further details, please contact

Sanjeev Sancheti

President (Finance) & CFO
Welspun India Limited

Email: sanjeev_sancheti@welspun.com

Vipul Garg
Group Finance & Strategy (Investor Relations)

Email: vipul_garg@welspun.com
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