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WELSPUN"
HEALTHW

HERE,
WE KEEP |
SAFETY FIRST,

SECOND AND THIRD.

Introducing the Welspun Health range of face masks, %%
which are made untouched by bare hands
from manufacturing to delivery.

Shop now from
www.MyWelspunHome.com

-

#MadeToProtect

Also available at amazoncom | Flipkart & | JA Mynwa

Your time e
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SAFE FLOORS

THAT PROTECT YOUR HEALTH

WELSPUN ANTIMICROBIAL FLOORING

@ KILLS 99.9% GERMS

VY
WELSPUN F I l E
DECOR

FLOORING

MASTERS
ofEESIGN

ARCHITECTURE | DESIGN | SPACES

IN CONVERSATION WITH

HAFEEZ MASABA
CONTRACTOR GUPTA

Discover the never before seen side of this star-architect
and get to know what makes him so special

RELEASING ON 29 AUG AT 6PM  ON ©@© @ELLEDECORINDIA

VY WELSPUN GROUP

@ UN SUMMIT ON Leading Tomorrow Together
BIODIVERSITY

URGENT ACTION ON BIODIVERSITY
FOR SUSTAINABLE DEVELOPMENT

EFQRNATURE

Dipali Goenka joins other world leaders
in ‘Voices for Nature’, a global multi-stakeholder
initiative of 75" United Nations General Assembly, i R wmn B 5:

&
. : st : 2 2 2 o -
to support the historic 1" UN Biodiversity Summit. Dipali Goer?‘(a
CEO & JMD -
ngspun India Limited

30 September 2020 | General Assembly Hall, United Nations Headquarters, New York

Watch live today from 10.30 pm IST with this link: https://youtu.be/NQrQQjlIKO4E

VW
WELSPUN-" | 39 #t 7711¢ Raf¥faer &1 or.

£inlteversiie Beushest jj AR 2 37 1 Feiiew & JRT AT, IV FW IO W 3T YAt 3 A
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Wieisgun products are available #t all Style Baszar stors
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Key Highlights - Q2 / H1 FY21

VW
WELSPUN
2in1Bedsheet

ISS DIWALI, WELSPUN
REVERSIBLE BEDSHEET
LE AAYA HAI
#DonoTarafKhushiyan

Aap Welspun ki koi bhi 2in1 Bedsheet
khareediye aur hum aapki or se har bedsheet ka hissa
National Domestic Workers Union ko dan karenge.

Home Textile revenue grew by
more than 6% YoY & 62% QoQ);
Highest ever Bed Sheet volume in
a quarter

WELSPUN
had

Domestic & Global E-Commerce
business grew by 75% YoY & 4x
YoY respectively

Brand Licensing agreement with
Scott Living for Home category

Domestic B2C business grew by
more than 200% QoQ

Added 50+ plazas to reach 500+
touch points in Flooring Segment

Welspun won the ‘Supplier Titan’
award from Home Textiles Today,
US for swift response to COVID

Core business EBITDA up 1%
YoY & 61% QoQ at Rs. 4,215 mn
and Margin stood at 21.9%

Net Debt (Excl. Flooring) reduced by
Rs. 6,239 mn and stood at Rs.
17,001 mn



WELSPUN

Financial Performance - Q2 / H1 FY21 NV
(Rs. Million)

Particulars 02FY21 [HeYAZN Ch\;%e Q1 FY21 cr?a%%e H1FY21 [AEER=E Ch\;%e
Total Income 19,926 18,371 8.5% 12,160 63.9% 32,086 35,682 -10.1%
EBITDA 4,048 4,034 0.3% 2,381 70.0% 6,429 7,746 -17.0%
EBITDA Margin (%) 20.3% 22.0% -164 bps 19.6% 73 bps 20.0% 21.7% -167 bps
Finance Cost 362 336 7.8% 412 -12.2% 774 709 9.1%
Depreciation 1,149 1,145 0.3% 1,106 3.9% 2,255 2,239 0.7%
PBT 2,537 2,554 -0.6% 863 194.0% 3,400 4,798 -29.1%
PAT (After Minority Interest) 1,797 1,985 -9.5% 491 266.1% 2,288 3,486 -34.4%
Cash Profit* 3,179 3,366 -5.6% 1,648 92.9% 4,827 6,112 -21.0%
EPS (Rs.) 1.79 1.98 -9.5% 0.49 266.1% 2.28 3.47 -34.4%

Note:
1. *Cash Profit = PBDT (before exceptionals) less Current Tax
2. Prior period figures are restated wherever necessary



WELSPUN

Segment Results - Q2 / H1 FY21 Ny
(Rs. Million)
: YoY QoQ YoY
Particulars Q2FY21 Q2 FY20 Change Q1 FY21 Change H1 FY21 H1 FY20 Change
Home Textile
Revenue 19,242 18,120 6.2% 11,846 62.4% 31,088 35,298 -11.9%
EBITDA 4,215 4,183 0.8% 2,613 61.3% 6,828 7,978 -14.4%
EBITDA Margin (%) 21.9% 23.1% -118 bps 22.1% -16 bps 22.0% 22.6% -64 bps
Flooring
Revenue 772 130 494.8% 254 204.2% 1,025 234 338.8%
EBITDA (295) (196) - (273) - (568) (282) -

Note:
1. Prior period figures are restated wherever necessary



. . WELSPUN
Financial Performance Trend ~N YV
(Rs. Million)

Particulars FY17 FY18 FY19 FY20

Total Income 67,211 61,318 66,084 68,362 32,086

Growth % 11.8% -8.8% 7.8% 3.4% -10.1%

EBITDA 16,639 12,046 11,467 13,098 6,429

EBITDA Margin 24.8% 19.6% 17.4% 19.2% 20.0%

Depreciation 5,054 5,042 4,358 4,811 2,255

Finance cost 1,583 1,408 1,593 1,777 774

PBT (Before exceptional) 10,003 5,597 5,516 6,510 3,400

Exceptional Items (4,648) - (2,647) 434 -

PAT (After Minority Interest) 3,576 3,850 2,098 5,074 2,288

Cash Profit* 9,131 9,413 8,977 9,702 4,827

EPS (Rs.) 3.56 3.83 2.09 5.05 2.28

Note:
1. *Cash Profit = PBDT (Before exceptionals) less Current Tax



WELSPUN

Balance Sheet Trend NV
(Rs. Million)

Particulars 31-Mar-17 31-Mar-18 31-Mar-19 31-Mar-20
Net Worth 23,971 26,057 27,793 29,721 33,195
Short Term Loans 11,721 12,580 14,080 17,717 14,181
Long Term Loans 21,393 20,228 19,024 16,704 15,608
of which Flooring Debt - - 2,870 6,378 6,798
Gross Debt 33,114 32,807 33,104 34,421 29,789
Cash & Cash Equiv. 2,725 2,538 2,821 4,803 5,990
Net Debt 30,389 30,269 30,283 29,618 23,798
Net Debt excluding Flooring debt 30,389 30,269 27,412 23,240 17,001
Capital Employed* 61,259 62,962 65,456 68,825 68,491
Net Fixed Assets (incl CWIP)? 35,713 33,641 36,154 38,105 37,552
Net Current Assets 20,114 23,734 22,210 21,828 21,072
Total Assets 73,283 72,249 77,423 83,103 79,733

Core business Net Debt reduced by Rs. 13,268 mn from 315t March 18

*Capital Employed = Net worth + Gross Debt + Other long term liabilities | “Net current assets does not include Cash & cash equivalents 10



Financial Ratio Trend WE\";?UN

FY17 FY18 FY19 FY20 TTM
Net Debt/Equity 1.27 1.16 1.09 1.00 0.72
Solvency ratios Net Debt/EBITDA 1.83 2.51 2.64 2.26 2.02
EBIT/Interest 7.32 4.98 4.46 4.66 3.78
Current ratio 1.41 1.42 1.25 1.19 1.38
Fixed asset turnover 1.86 1.80 1.81 1.77 1.69
Total asset turnover 0.91 0.84 0.84 0.81 0.80
Operational ratios Inventory days 70 79 75 83 71
Debtor days 53 56 60 59 63
Payable days 41 39 39 49 40
Cash conversion cycle 82 96 95 93 94
Return ratios ROE 29.6% 15.4% 15.2% 16.1% 11.3%
ROCE (Pre-tax) 19.3% 11.3% 10.9% 12.3% 10.4%

Continuous Improvement in Net Debt/Equity

ROCE = EBIT / Average Capital Employed & ROE = Net Profit / Average Net worth

ROCE (pre-tax) excluding Welspun Flooring is 13.9% for FY20 & 11.9% on TTM basis

Total asset turnover = Sales/ (Fixed assets + Gross current assets)

FY17, FY19 & FY20 Return Ratios figures adjusted for Exceptional item

TTM ROE adjusted for Exceptional item & tax 1

aprwdhE



WELSPUN

Focus on Free Cash Flow ~N v
———» 5,820
2 m FCF m Dividend
2 FCF
= 3,770
=
%
as . 2,660
i 2,240
1,574
i 907 786 773 787 I

FY16 FY17 FY18 FY19 FY20 H1FY20 H1FY21

FCF positive and utilized for dividend payout

12



. . WELSPUN
Trend of Financial Performance NV

TOTAL
INCOME

CAGR 9%

EBITDA
CAGR 11%

16,831 16,639

68,362
143 67,211 61,318 66,084
54,924 0, 13,691 13,098

S , 9 10,253
E.j I € 6,438 I I 6,429
& %
) ) l

FY13 FY14 FY15 FY16 FY17 FY18 FY19 FY20 HI1FY21 FY13 FY14 FY15 FY16 FY17 FY18 FY19 FY20 H1FY21

CASH
PROFIT

CAGR 13%

NET
PROFIT*

CAGR 12% 7,365 6,979

12,074

5,398 5,074 9,017 9,131 9413 gg77 9,702
4,195 agsg 4242 |
, - 6,237
2 248 I I 2,288 . 4,178 I L

FY14 FY15 "EYEGEsSEY17 FY18 FY19 JSEYZDE HIFY28

Rs. million
Rs million

FY13 FY14 FY15 FY16 FY17 FY18 FY19 FY20 HI1FY21 FY13

*Net Profit for FY17 & FY19 is adjusted for exceptional items | CAGR is based on FY13-FY20 12



WELSPUN

Dividend POlle VY
@_Eg Board approved dividend distribution policy I][I@ Consistent track record
A& 25% of Standalone PAT to be the total payout olo|” | of dividend distribution

(incl. dividend tax if any)

Period Standalone EPS DPS Dividend Tax Per Share Payout Percentage
FY15 5.09 1.05 0.21 25%
FY16 & D 1.30 0.26 26%
FY17 3.05 0.65 0.13 26%
FY18 3.03 0.65 0.13 26%
FY19 1.41 0.30 0.06 26%

FY20 4.73 1.00 0.20 25%

14



Capital Allocation Strategy WE\';S;UN

It has been our endeavor to allocate capital efficiently in order to enhance stakeholder value. Hence over the last few years
our net debt has reduced, even though we have added capacities in various businesses, including our investment in the
flooring business.

Our strategy on capital allocation is to:

v’ Calibrate our capex based on the cash flow available; and keep it around the total depreciation charge

v' Maintain a steady dividend distribution of at least 25% of standalone profit

v' Continue to invest in our brands across geographies and channels

v' Continued focus on reduction of Net Debt; we have already reduced net debt in our core business by over Rs 1,000

crore over the last 2 years and would continue to allocate cash flow towards net debt reduction

Any capital we are allocating, is after a comprehensive discussion and exercise which is supervised by the board.

Any capital invested is with view to grow with a significantly higher margin than the current average margins.

15



Shareholding and Trading Snapshot

.—
Shareholding Pattern 5.6% ~

As on September 30, 2020

70.0%

WELSPUN
had

B Promoter

W Flis

I Mutual Funds / AIF

[l Banks and Insurance Cos

[l Public
As on October 29, 2020 INR USD
Price per share 73.35 1.0
Market Statistics No of shares outstanding (Mn) 1,005
Market capitalization (Mn) 73,697 1,000
Daily average trading Volumes (Q2 FY21) (Mn) 1.73
Daily average trading Value (Q2 FY21) (Mn) 83.52 1.13

Source: BSE & NSE

16
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WELSPUN

Welspun Group - Global Conglomerate A’

DDDD

V& WELSPUN CORP

PIPES AND PLATES

W WELSPUN ONE

Logistics Parks

Global Leader Leading
In Large Warehousing
Diameter Pipes player

I}
1
[}
]
\
\
\

WELSPUN ENTERPRISES

INFRASTRUCTURE AND ENERGY

WELSPUN INDIA

HOME TEXTILES

Global Leader Infrastructure,
in Home Investments in
Textiles Oil & Gas

US$ 2.7sillion = US$ 1.0 sillion 0.8« 25,000+

Group Revenue gape Net Fixed Assets ® Net Debt / EBITDA ﬁ% Employees



WELSPUN
v

$1 Bn

Global Home
Textile leader

Bed, Bath, Flooring

A Certified
Woman Owned
Business

~25% Women In
20,000+ workforce

Q Q

Trusted Partner

Preferred Supplier to
Top Global Retail giants &
Hospitality players

scott {§ Livine

Diversified Brand
Portfolio

. Vertically Integrated

Facilities

Presence in 50+ countries
with DC’s in North America,
Europe and Asia. Factories in
India — Anjar, Vapi, Telangana

Ranked #1

Among Home Textile
Suppliers to USA
5 Times in
Last 6 Years*

* Source: HTT Magazine

O O

)

Socially Responsible,
Sustainability-focused

Thought leader
In Home Textiles

30 Patents

41% revenues from
Innovative products

1in5 1In9
Towels Sheets

Sold in the US made by
Welspun**

** Source: OTEXA data



Global Distribution Network with Marquee Clients st

\'I
ASDA Zuchan carrefour (p DEBENHAMS
v
RUSTA  John Lewis [KKaufland

Sainsburys TESCO

9 Warehouses

e Manufacturing Facility

-‘1\# @ Corp HQ/Marketing Offices

BLBALS COSTCO
JCPenney KOHLS

* MOCYS

""-.___'_

9 Country Served

Delivery and Reach in over 50 Countries

20



360 degrees capabilities from Farm to Shelf WELSOR

Well Researched Innovative Offerings across
categories

Consumer
Research

> Design Studios in India, US & UK

. a

o L.

- -

. .

- .

- -

. .

. ‘@
—

Marketing
Support

PD and
Innovation

Warehousing and Distribution in India, US &
UK with dedicated customer service cell

360° Value Chain
Management

> Drop-ship facilities

SCM &
Analytics

> Omni-Channel Support

Warehousing

> SCM and Analytics support




Growth and Value Drivers
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. WELSPUN
Growth and Value drivers Ny

WELSPUNZ20

o & 55 il Nyl

23



Well-researched Innovative offerings backed by deep WELSPUN
consumer understanding W

X)) the welspun
Deep rooted understanding of today’s Consumer N b ran t My St
needs & behaviors through periodic market research, "
web scrapping tools & Welspun Braintrust.

Enables us to develop relevant Consumer Solutions and segmented across
Innovations in Sleep, Comfort. Wellness & Performance various demographics

Guides our decision making with regards to product
development, consumer marketing, retailer assortments. EAMILY-FIRST

CONNECTION.

5 ¢ 2

24



Thought Leader in Home with robust Innovation portfolio

41% of Sales from Innovative Products

Consumer benefits

HYGROCOTTON

sheets temperature regulating

== J A

WEL-TRAK « Patented traceability solution
=  Tracks fibre from source to

WELTRAK finished product

rrrrrrrrr

* Towels softer, fluffier after wash,

WEL-TRAK
=y FIBER
» /—JTB::: N @ :::\::::::@::::\ /[ﬁ;"/\
h g D ), N
Dedicated Ginning Weaving Finishing Cut & Sew Pack & Ship

Suppliers of Cotton

v

e

Chemical Finger
Printing

Seal of Authenticity of Origin

Chemical Finger
Printing

Retail

Impact

e Contributes ~$180 Mn of

sales annually

« Completed 15 years, $ 1
bn in global FOB sales

» Multiple retailers have

adopted solution

Constitutes 3-4% of Sales

/i\- Oritain tests and verifies

the source

. Evolution to Wel-trak with

Blockchain, 1stin industry

WELSPUN
ORGANIC
Unigue mechanism that provides wrinkle
Egg-? resist properties inherent to the product

CHARCOAL

Charcoal woven into our fabrics
provides natural odor control benefits.

This poly material is ultra soft to touch &
dries super fast to create an ideal bath rug.
Also used in sheets and towels

Patented construction provides superior
allergy protection

Global Collaboration on Innovation

mﬁEm Top Universities

@ Technology Partners

Industry Associations
25

unique patents
filed globally



Evolving into strong B2C player, Expanding Global Brand WELSPUN

& License portfolio had
Dual Brand Strategy Christy as Digital brand WellivingHome WELHOME™
EE (Premium) Chn 7 (Luxury) o

g BED + BATH « RUGS ENGLAND L I Vll N C'
e} 8y Chrisly
had HIVINC KINGSLEY
WELSPUN  (Mass) i =

SCOTT gjﬁ LIVING

8 DESPICABLE

(%)) .;- —
% a "';;;E:Eé':’."i ) AUTHENTIC
3 ; -~ WEL-TRAK
- ¥ American (atlan STAYOWELL

Branded products contributed to ~ 20% revenues in FY20

Increasing % share of Branded Products

20
16 17 17
13
I

FY15 FY16 FY17 FY18 FY19 FY20
26

Global Brand Strategy

« Strengthening our global licensed and owned brand

portfolio across geographies.

* Giving us additional shelf space, new channel plays

& creating incremental volumes, both online & offline




Premium Brand ‘Spaces’: Growing from strength to strength WE-3PUN

W
Brand highlights Brand presence
®
EE « 2"d most famous brand in premium 2000+ Outlets across 350
category Cities & Towns

BED « BATH ¢« RUGS

. - i + -in-
» No 1 brand in shop-in-shops er]%se;ce in 200+ shop-in
Brand Positioning : P

» Best brand in home category at MUMSRIES  |ifestyle
Myntra

@home Homgh'l'py\(_nl’

nnnnnnnnnnnnnn

Thoughtfulness

Licenses for Domestic Market

A e F@%ﬂep

MINISNS

Domestic
Business

« B2C segment recovery, 200% B2C QoQ sales growth
highlights « E-commerce grew over 75% YoY and 50% QoQ

ULOMIRATION -
DESPICABLE

Benefits of #NotYourRegular

Revamping Consumer Experience

Use of 360 degree marketing approach by increasing

customer touch points including social media, POS, in-

SPACES’ NEW ANTI-CORON,
Never lose sleep.

fights ogainet Coronavirus.

BGOEEE v, | W
2/

store, PR news, TV, outdoor, radio, customer service.

https://www.youtube.com/watch?v=A0iFKZ0Tfs0



https://www.youtube.com/watch?v=A0iFKZ0Tfs0

Value Brand ‘Welspun’: Disrupting Indian home textile WELSPUN

market had

Aiming to be “Har Ghar Welspun’ :
Focus on tapping mass segment with innovative, functional, value for money products

Zones Outlets Distributors
Nation wide presence East 439 10
« 3000+ outlets West 1,422 18
» 50+ distributors couth 397 5
J Total 3,075 52
2"d most famous brand in the Home Linen mass-market category within 2 years of launch J

Create Awareness & unlocking consumption

WELSPUN" | 37 ft #eT¢ Raffae aroiemr. %=
2in Reversible Bedshest | 1y, ¢ 1 fefew o v, amge v o e o et o Aot S
it 37T 7% SR R g g P 2., 3 9 S R 7w,

P S T,

https://www.youtube.com/watch?v=QdmWhbdYgXbE

W
WELSPUN

 WELSPUN
 2in1Bedsheet & 1

. BADAL DALO! §

! 4 A
ca s\
https://www.youtube.com/watch?v=ElrS®zxVVMTk



https://www.youtube.com/watch?v=jkmHpSw2t2s
https://www.youtube.com/watch?v=EIrSKzxVMTk
https://www.youtube.com/watch?v=QdmWbdYgXbE

Welspun Health Readiness: Facility ramp up and all key
products are BIS certified

Ao/
WELSPUN°
HEALTHW

VW
WELSPUN*
HEALTH®

HERE,
WE KEEP § y
SAFETY FIRST, .'
SECOND AND THIRD.

Introducing the Welspun Health range of face masks;’
which are made untouched by bare hands
from manufacturing to delivery.

PP Oe

#MadeToProtect
Also avai ilable at amazoncom | Flipkart ¢ | My

Products

WELSPUN
W

Reusable masks,

aunched Anti-microbis i 3ply surgical FFP2 Res.plrator C(?veralls, A ble
face mask (N95 equivalent) Medical Gowns .
Nanocore masks home linen,
Production Wipes
capacities 15,000 pcs/day 1,20,000 pcs/day 40,000 pcs/day Based on order

All products are BIS certified

Exports : US FDA class 1 listing done; ISO 13485 QMS certification obtained

Vertically Integrated Facility
— Woven/ Non Woven

#MadeToProtect

Fully equipped BIS

Anti-Viral Textiles .
accredited lab

oHeaIthGuard®

Partnership with HealthGuard

Socially compliant
production

Clean room manufacturing
setup

corporation, Australia

https://www.youtube.com/watch?v=FfMrlQYIJmU

29


https://www.youtube.com/watch?v=FfMrIOYIJmU

WELSPUN

Luxury brand : Christy ~N©

» 170 years old British Luxury Heritage brand

WANT T NOW? F

» Repositioning the brand to attract the millennials Byt now

raylatervith Klarna,

» Moving from Phygital to Global Digital Brand

Chrigy L1VING

ENGLA BY Chrls(l'y

Christy E-Com continues to grow

e 2.2 XYoY Growth

* 32% Christy business now

Strong Wimbledon
partnership Virtual Showroom

from E Comm

30



3600 approach towards Sustainability & Circularity Ve

Ranked amongst top 100 most Sustainable companies in India by Economic Times-Futurescape

Sourcing of Raw Materials Recycling / Upcycling

Plastics
Recycling

Sustainable
Sourcing

: Farming / \ products
— Proiects from Waste

Organic Bc' T Recycled -LI it )

Cotton fintane Cotton L s .-

s

fﬁlnl;al led
— oo Standard
polyester
Manufacturing Process PRODUCTS
& OFFERINGS

Zero fresh \ j Ancillarisation 3 |
Water usage

Reducing Carbon [~
Energy Footprint
Conservation

OEKO-TEX® _ Hi '
MADE IN GREEN &0 |nd|g)g( %

31



Business strategy and operating model as per SDG & ESG

@

principles, with well-defined roadmap and targets.

Areas

Becoming
Carbon Neutral

% Sustainable
raw materials

Becoming Water
Positive

Zero waste

to landfill
Impacting lives
through CSV

Impacting farmers,

cotton projects

Base
2019

10%RE

23%
18KL/MT (freshwater)

1019MT

1,09,787

10,000

A

20%RE

35%

10KL/MT

50% reduction

3,00,000

1,30,000

50%RE

50%

S5KL/MT

5,00,000

2,50,000

WELSPUN
had

Goal
2030

100%RE

100%

10,00,000

5,00,000

32



Flooring Solutions : Disrupting the world of Flooring WELSPUN

had
Vv

WELSPUN ww
FisAllb )\ « Aim to become a one-stop flooring solutions provider R T B

IN LESS THAN & DAYI » Focus on both Export and Domestic — B2B, B2C

-

Launched industry first

Anti-viral range of flooring solutions INNOVATING T0
- g - O
certified by the Resinnova Labs, US gl Sl e
- | | -
» 50 distributors & ~500 dealers appointed pan-India « Greenfield Facility in Telangana, India
sl BADALDALO! %, « Only company to offer Covid free — 1 day installation o Capacity of 27 mn sq. metres p.a

* Planned investment of Rs. ~11 billon

Wide range of flooring products o
o Invested ~Rs. 9 billion till Q2FY21

Only company to
manufacture both

LEED
Gold
certified

. A
Carpet tiles Broadloom carpets Luxury Performance Artificial grass under one roof
& area rugs Tiles (LPT)

= Cotiing PN .

Hard & Soft Flooring




Advanced Textile

NEEDLEFELT
=

Cater to medical disposables, Alr filtration, EAF (Engine air Tailor made for end applications
hygiene and cosmetic filter), liquid filtration- Industrial oil, like Baby Care, Personal
applications fuel, food,, paint, pharma etc. Hygiene, Cosmetics, & Home-
care
Successfully tested for Products include specialized “Made in India” products range
manufacturing Aerospace features such as fire retardants, gaining traction globally
cleaning material anti-bacterial, PET resistant

LAJ

WELSPUN
had

Emerging segment of
textile products which
deals with innovative
product applications.

Facility located in
Anjar, Gujarat (India)

Planned to augment
Spunlace / Wet wipes
capabilities

High demand for PPE
products & disposable
solutions due to
changing consumer
behavior towards
health & hygiene

34



Ecommerce - Multipronged strategy to drive growth

WELSPUN
had

Accelerating growth to capture larger share of the fast-growing market

— Growth from Branded & Private Label

Building Global brands - Premiumization & Innovation

WELHOME™ Chrlﬁ)/ WellLivingHome

BEBEEE KINGSLEY H'VING

by Christy scott {§ Livine

w @ = E »

Online Consumer Buying Growing Market Increased E-com traction

Strong impetus for growth

Foundational Elements

) 5,
=3 2
Digital Marketing Supply Chain Agility

Equal focus on Marketplaces & Retailers

Growing with Accounts

amazon Walmart Sams Club
‘Wanail'" ’ ams Clul
®loverstock. ; LA C_OSTCESAQ MOHLS
\ﬁa
R @
@ il
Partnerships Consuz:gl;;ilsghts &
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Hospitality vertical WE\L)S;;UN

« Welspun caters to some of the best-known names
in the hospitality industry with a suite of innovative
products focusing on guest satisfaction.

» Caters to hotels, vacation rentals, spas/ resorts,
gyms, and health clubs.

* Presence in almost 1 million rooms globally

High potential global wellness CLRlEl AIEIEEE

economy of about $3.7 trillion Digital focus
Global Distributors

AV\

o ‘\ fs)?
) O\ ) And
/{\§ Im S T <4 J' WY 9 AVENDRA
CROWNE PLAZA O !m,w hed L_w_uz\ - S more
LAQU I N TA InterContinental Hotels Group HOTELS & RESORTS ‘ ). Hote : Resors Marrlo‘ltm / aHOTELS & RESGRTS Sheraton S,—l‘. REG]_S

BBBBBBB HOTELS & RESORTS

HOTELS - RESORTS - SUITES Hotels & Resorts
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Digital Transformation across Organisation WE\'-;inN

g

Manufacturing
Supply Chain
Sourcing Product Management Sales & Marketing
i i . Digital Customer
E-Sourcing Industry 4.0/Smart Factory Collaborative E-PLM E-Documentation Engagement
E-Procure to Pay Freight Tiger

E-Commerce initiatives
(Cloud based)

Analytics, Power Bl based reporting tools, RPA, SAP Platform

Human Resources Learning & Development
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WELSPUN

Key Milestones N~

Revenue
(Rs Bn)

CAGR 13%

-

?

Began
Operations 3.5 4.5
I [
FY
Began the Acquired Christy — Embarked upon Commissioned Established
journey in Most prestigious capacity expansion | India’s largest industry defining, Entry into
textiles brand of towels & vertical spinning facility patented Hygiene and
in the UK integration under one roof traceability Personal Care
) solution: Wel-Trak®
Entry
into rugs
o ® o ® o ®
Set up Vapi, Set up Anjar, Ranked No.1 Launched: Foray into: Launched value
Guijarat facility Guijarat facility home textile * Brand ‘SPUN’ * Flooring solutions brand “Welspun”
for towels Entry into exporter to the US globally « Smart textiles Flooring business
bedsheets * "Hygro’ branding Increasing footprintin  commenced
campaign in Middle East, Japan,  operations
the US Australia, EU

CAGR from FY08-FY20 -



Vertically Integrated presence with Significant Capabilities

WELSPUN
had

Vertically Integrated facilities across Manufacturing value chain

Spinning Weaving Processing Cutting & Sewing Logistics
Towels
Extrusion Tufting Printing (‘000 MT)

Captive
Power

<
| 5 \

— N

£X

Utility Bedding — Complete solution

Current Capacities

Bed Linen & Filled
Bedding

(‘Mn mtrs)

Rugs & Carpets

(‘Mn sg. mtrs)

Design & Innovation
Manufacturing set up

Wide product range

Brand portfolio

Vertically integrated setup for Filled Bedding products

Patented/ Patent pending technologies

@G '
Bed Pillows, Shells in Asia..Filled, finished in US Cotton " Spinning Weaving Processing | Quilting Cut, Sew & Pack
I' _________ I:::::::::::::::::::::::::__:__I_.
AAFA certified -Pillows, Mattress pads, Comforters o :
Fabric i (N> | i—. Fill
Hygro Luxe, Nanocore, Alfa Loft Stage " FiberMixing  Polyesterwadding ~ Production

https://www.youtube.com/watch?v=i{3qTOwtYi8s&t=74s
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Experienced Board & Management with Proven Track Record W%SJUN

U% Board of Directors QQ@' Management Team

) Rajesh Mandawewala, Managing Director; Member of Board
B. K. Goenka, Chairman * Qualified Chartered Accountant; Played an instrumental role in establishing Welspun’s Textile & Pipe business

- Amongst India’s most dynamic businessmen » Leading new strategic initiatives of the Group

* Past President ASSOCHAM (2019)

+ Recipient of Asian Business Leadership (ABLF) Award, 2019 Ms. Dipali Goenka, CEO & Joint Managing Director; Member of Board
» Driving force behind textile business, successfully led development of two brands — SPACES and Welhome
« Graduate in Psychology & completed Management Program from Harvard

Arun Todarwal, Independent Director, Audit Committee Chairman Sanjeev Sancheti, CFO (Welspun India)
» 29+ years of experience in corporate finance, accounts and strategy

* 20+ years of experience in Finance, Audit, Taxation and Quality Management. » Was with SREI as Chief Strategy Officer for 12 years before joining Welspun

Member of ICAI, practicing since 1981

Ms. Nemisha Ghia, CEO (Retail)

) ) _ * 18 years+ of diverse experience across E Commerce, FMCG & Telecom
Ms. Anisha Motwani, Independent Director + Worked with Swiggy, Amazon, Mondelez, HUL, PepsiCo Fritolay, Reliance Telecom and Bharti Airtel

* 28+ years experience in advertising, auto-manufacturing, financial and health services.
Currently advisor to World Bank. Voted among ‘50 Most Powerful Women in

Cherian Thomas, CEO (Advanced Textiles
Indian Business’ by Business Today for 3 consecutive years ( )

* 24+ years of experience across diverse functions & global functional expertise
+  Worked with Essel Propack, ITW Signode, Packaging India Private India Limited, Amcor Flexibles India

Pradeep Poddar, Independent Director Mukesh Savlani, CEO (Welspun Flooring - Exports)
« Home-grown CEO with 17+ years experience in various roles at Welspun; Engineering graduate

«  Technocrat & Corporate Leader with 30+ years of experience in consumer - Leadership Program from Harvard

products industry and vast experience in brand building

Mahesh Shah, CEO (Welspun Flooring - Domestic)

) ) ) » 30+ years of experience in Turning around businesses, Go-To- Market strategy alignment and managing large teams
Arvind Singhal, Independent Director « Prior experience with NITCO, Future Group, Nilkamal Retail, VIP Industries Crompton Greaves, among others
«  MBA from University of California, founded Technopak, India’s leading

management & operations consulting firm with focus on Textiles, Retail, Healthcare etc Ravi Panicker, Head (Christy)

» 26+ yrs. experience in Retail Sales, Ecommerce & Category
 Previously worked with Raymond, Bombay Dyeing among others
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Awards & Accolades - Testimony of Excellence

ET- Futurescape
Sustainability & CSR

Amongst Top 100
Companies in India (2020)

HTT

Supplier Titan

Response to COVID &
stakeholder support (2020)

Prolific North
Digital Campaign

To Christy for best Social
media campaign (2018)

and many more...

Walmart

Sustainability

GIGA GURU Status
Energy Conservation (2019)

Texprocil

Highest Exports

Platinum awards
Highest global exports (2019)

ASDA

Home category

Supplier award
For Trust (2019)

Macy’s
Sustainability

Supplier Partner for the
year (2019)

BW-Businessworld

Most Influential Woman

Dipali’'s Contribution to
Industry & Society (2020)

Li & Fung
Innovation

Innovation award in
Home category (2018)

WELSPUN
W

IKEA

Innovation

Innovation partner
for Home category (2019)

Kohl’s

Home category

Home
Greatness award (2019)

Forbes

Leadership

To Dipali for most influential
woman in business
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: : Ly, WELSPUN
Inclusive Growth: Corporate Social Value -...:... NV

ENVIRONMENT & HEALTH EDUCATION

—*—

Clean water, Improved sanitation,
better Infrastructure

COVID awareness, Mask
distribution, Immunity boosters.

* QOur initiative to improve the
quality of education at
grassroots

« Impacts over 170+ schools,
1300+ teachers and 70,000+
students

144 women entrepreneurs, 59
SHG, 41 group enterprises and
18 individual enterprises

WWEL-

ACCELERATE) )

EMPOWERMENT

g
* Welspun Spun centers

« Empowering people to lead the way to
economic independence

« 62 women empowered across 14 villages
providing livelihood & market access

e 27 sports women supported under 14
different sports 43




. , . .
Creating an Inclusive workplace and society Ve

25% women in ~20,000 workforce which was just 7% a decade ago

W2 unit run solely by 700+ Menstrual Hygiene program Supporting deserving Sportswomen
empowered women 410+ entrepreneurs, 200+ villages 25 athletes, 150+ medals won

Akankshita
Center

Women entrepreneur’s enterprise Skill Development

50+ women, Earnings ~ Rs.1.7 Million 12



WELSPUN

Our operations running full throttle with all safety protocols NV

Advantages of our vertically integrated facilities Taking care of Health and Safety of workforce

» Farm to Finish operations/ Composite mill
» Worker’s colony in factory vicinity

» Cotton warehouse — coverage for 6 months

* On site Vendor Ancillary units
24*7 well equipped COVID Awareness, Isolation

* Proximity to the ports medical centres wards, Hospital tie-ups

* Provision of all essential items, PPE’s

Implementation of Welspun Penta Protocols™ - Audited by Big 4 - Nutritious food and immunity boosters

Preventive
measures Commuting Safety

in from home to standards at
residential work place
colonies

Common Material
touch areas handling

-~

NI

Welspun
collaborates
with Sonu Sood.

To provide employment to
the strong-willed Indian worker.

Project Saksham - _Employing
WelHeal App  Connecting with associates Migrant workers
families
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Global Market Opportunity

Global Home Textile Market US Home Textile Market (2019)
USD Bn USD Bn
$0.3
CAGR ° ?)312 N - Cotton Pillowcases
0 er Non-cotton
Products /‘ $14 o
@ s Cotton Sheets
$29 (——) ’
° (——) $1.6
48 Other Cotton ) c °
I Products 3 . otton Towels

$1.0
Cotton Bedspreads

2017 2025E $4.0
[
Floor Coverings

Wholesales Retail
[ |
Level Level

M Strong Presence of India Il Next Opportunity for India

US and Europe are the major end markets comprising a 75% of the textile market

India players have concentrated in US because
« US is a large and homogenous market making it a more attractive market to target first
« While US is a level playing field, Europe provides preferential tariff rates to some competing countries

WELSPUN
W

Market Composition
\ Row
25%

e

usS
31%

Europe
44%

Source: OTEXA, Industry Reports & Articles (Wazir Advisors)




. . WELSPUN
Disclaimer Ny

The information contained in this presentation is provided by Welspun India Limited (the “Company”), although care has been taken to ensure that the information in
this presentation is accurate, and that the opinions expressed are fair and reasonable, the information is subject to change without notice, its accuracy, fairness or
completeness is not guaranteed and has not been independently verified and no express or implied warranty is made thereto. You must make your own assessment of
the relevance, accuracy and adequacy of the information contained in this presentation and must make such independent investigation as you may consider
necessary or appropriate for such purpose. Neither the Company nor any of its directors assume any responsibility or liability for, the accuracy or completeness of, or
any errors or omissions in, any information or opinions contained herein. Neither the Company nor any of its directors, officers, employees or affiliates nor any other
person accepts any liability (in negligence, or otherwise) whatsoever for any loss howsoever arising from any use of this presentation or its contents or otherwise
arising in connection therewith.

The statements contained in this document speak only as at the date as of which they are made, and the Company expressly disclaims any obligation or undertaking
to supplement, amend or disseminate any updates or revisions to any statements contained herein to reflect any change in events, conditions or circumstances on
which any such statements are based. By preparing this presentation, none of the Company, its management, and their respective advisers undertakes any obligation
to provide the recipient with access to any additional information or to update this presentation or any additional information or to correct any inaccuracies in any such
information which may become apparent. This document is for informational purposes and does not constitute or form part of a prospectus, a statement in lieu of a
prospectus, an offering circular, offering memorandum, an advertisement, and should not be construed as an offer to sell or issue or the solicitation of an offer or an
offer document to buy or acquire or sell securities of the Company or any of its subsidiaries or affiliates under the Companies Act, 2013, the Securities and Exchange
Board of India (Issue of Capital and Disclosure Requirements) Regulations, 2009, both as amended, or any applicable law in India or as an inducement to enter into
investment activity. No part of this document should be considered as a recommendation that any investor should subscribe to or purchase securities of the Company
or any of its subsidiaries or affiliates and should not form the basis of, or be relied on in connection with, any contract or commitment or investment decision
whatsoever. This document is not financial, legal, tax, investment or other product advice.

This presentation contains statements of future expectations and other forward-looking statements which involve risks and uncertainties. These statements include
descriptions regarding the intent, belief or current expectations of the Company or its officers with respect to the consolidated results of operations and financial
condition, and future events and plans of the Company. These statements can be recognized by the use of words such as “expects,” “plans,” “will,” “estimates,” or
words of similar meaning. Such forward-looking statements are not guarantees of future performance and actual results, performances or events may differ from those
in the forward-looking statements as a result of various factors and assumptions. You are cautioned not to place undue reliance on these forward looking statements,
which are based on the current view of the management of the Company on future events. No assurance can be given that future events will occur, or that
assumptions are correct. The Company does not assume any responsibility to amend, modify or revise any forward-looking statements, on the basis of any
subsequent developments, information or events, or otherwise.

Any reference herein to "the Company" shall mean Welspun India Limited, together with its consolidated subsidiaries.
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WELSPUN
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THANK YOU

For further details, please contact

Sanjeev Sancheti

President (Finance) & CFO
Welspun India Limited

Email: sanjeev_sancheti@welspun.com

Vipul Garg
Group Finance & Strategy (Investor Relations)

Email: vipul_garg@welspun.com

http://www.welspunindia.com/
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