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Can I advertise my 
Action on the Google 
Assistant itself?

Can I advertise my 
Action on Google & 
other media?

No. At this time, Google is not offering opportunities to 
promote Actions for the Google Assistant through ads 
on the Google Assistant platform itself.

Google’s focus with any consumer service has been to 
ensure the right baseline experience for users; we 
continue to explore the best experience for users and 
will work with brands to understand how their content 
could be relevant to those experiences in the future.

Yes. Brands can promote their custom-built Action on 
their own using traditional marketing tactics.

Paid search, display and video advertising on Google 
Search, Google Display Network or YouTube have been 
used by multiple brands to drive Assistant engagement.

Radio ads, social media & blog posts, website banners 
and callouts on product packaging have also been used.
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Johnson & Johnson’s Zyrtec brand used a Text ad 
to capture search interest generated after 
announcement of their Action upon initial launch

PAID MEDIA

Search text ads

Zyrtec

Just say: “Hey Google, talk to Zyrtec”

Learn more Get started

https://assistant.google.com/services/a/uid/000000ac37fa8196
https://support.google.com/adwords/answer/14093
https://support.google.com/adwords/answer/1722117
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Johnson & Johnson’s Zyrtec brand used a banner 
image ad campaign on the Google Display Network 
to jump start engagement with their Action

PAID MEDIA

GDN banner image ads

Zyrtec

Just say: “Hey Google, talk to Zyrtec”

Learn more Get started

https://assistant.google.com/services/a/uid/000000ac37fa8196
https://adwords.google.com/home/how-it-works/display-ads/
https://support.google.com/adwords/answer/2991648
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Johnson & Johnson’s Zyrtec brand used 6 second 
YouTube bumper ads to raise awareness of their 
Action upon initial launch

PAID MEDIA

YouTube bumper ads

Zyrtec

Just say: “Hey Google, talk to Zyrtec”

Learn more Get started

https://assistant.google.com/services/a/uid/000000ac37fa8196
https://www.thinkwithgoogle.com/products/bumper-ads/
https://support.google.com/adwords/answer/7159363
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Johnson & Johnson’s Zyrtec brand used 15 second 
YouTube non-skippable in-stream ads to drive 
engagement with their Action upon initial launch

PAID MEDIA

YouTube in-stream ads

Zyrtec

Just say: “Hey Google, talk to Zyrtec”

Learn more Get started

Watch on YouTube

https://assistant.google.com/services/a/uid/000000ac37fa8196
https://support.google.com/youtube/answer/188038
https://support.google.com/youtube/answer/188038
https://www.youtube.com/watch?v=OWTI3r8Qbno
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Duracell used a 30 second radio commercial 
on select networks to drive user engagement 
of their Action shortly after launch

PAID MEDIA

Radio commercial

Duracell

Just say: “Hey Google, talk to Duracell”

Press to play

https://assistant.google.com/services/a/uid/0000006ac88c7cc1
http://ny.interdubs.com/r/sonicunion/?al=ogxEBF6&an=FdU3cy
http://ny.interdubs.com/r/sonicunion/?al=ogxEBF6&an=FdU3cy
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KLM Royal Dutch Airlines used a rotation 
banner on its KLM.com homepage to 
promote their Action

FREE PROMOTION

Homepage callout

KLM

Just say: “Hey Google, talk to KLM”

https://assistant.google.com/services/a/uid/0000009972f5a0b5
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Philips used a dedicated landing page on its 
MeetHue.com website to promote their 
Action for their Hue product line

FREE PROMOTION

Landing pages

Philips Hue

Just say: “Hey Google, talk to Philips Hue”

https://assistant.google.com/services/a/uid/00000042274b91de
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Logitech promoted their Harmony Action in 
their weekly eMail to millions of recipients in 
their customer database

FREE PROMOTION

Newsletters / eMail

Logitech Harmony

Just say: “Hey Google, talk to Harmony”

https://assistant.google.com/services/a/uid/00000041e9445109
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Dunkin’ Donuts used a press release 
including an easily shareable infographic to 
drive awareness of their Action

FREE PROMOTION

Press release

Dunkin’ Donuts

Just say: “Hey Google, talk to Dunkin Donuts”

Note: Any press releases mentioning Google brands or products require review and approval. Please send 
all relevant materials via email to press@google.com for review, along with any questions you may have. 
Allow at least 5 business days for approval before you plan to issue your materials.

https://assistant.google.com/services/a/uid/00000049b7966179
mailto:press@google.com
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Australian broadband provider iiNet used a 
Twitter post to promote the Action for their 
Fetch TV service

FREE PROMOTION

Social media

Fetch

Just say: “Hey Google, talk to Fetch”

https://assistant.google.com/services/a/uid/0000008ab589e45d
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BMW announced their Action for the Google 
Assistant in an executive talk by their CEO to 
drive awareness in industry forums

FREE PROMOTION

Executive talks

BMW

Just say: “Hey Google, talk to BMW”

https://assistant.google.com/services/a/uid/000000923b374c4f
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Domino’s Pizza partnered with Dialogflow on 
a case study to highlight technical learnings 
from their Action development

FREE PROMOTION

Case studies

Domino’s

Just say: “Hey Google, talk to Domino’s”

https://assistant.google.com/services/a/uid/0000001d7341fd25
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TP-Link printed a “works with the Google Assistant” 
badge on their packaging to prompt buyers to use 
their product and Action with the Google Assistant

FREE PROMOTION

Product packaging

TP-Link

Just say: “Hey Google, talk to TP Link”

https://assistant.google.com/services/a/uid/0000001291ca82bf
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You can let others know that your Action “works with the 
Google Assistant” using the badges seen here. You do not 
need pre-approval to use this badge provided your Action is 
functional, compatible with the Google Assistant and your 
developer account is in good standing. Your Action must be 
available at all times when using the badge.

For any other use of the Google Assistant logo, review the 
Google Assistant brand guidelines and submit your assets.

Download our horizontal badge

Download our rectangular badge

Using the Google Assistant 
logo in your own marketing

Please reach out 1-2 weeks 
prior to launch for approvals

Your launch

https://partnermarketinghub.withgoogle.com/#/brands/0B3zHSY8q1PlVWk9uaWJadDVPZmM/1vUQpr74C6dQ60NV_fxr3g-XINKIYb7hMBkaLrCWaYYw
https://support.google.com/contact/partner_brand_approval
https://developers.google.com/actions/policies/branding-policies
https://developers.google.com/actions/policies/branding-policies
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