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_ SIGN PEOPLE
b~ =N

More Than They Expect

By Eddie Wieher

] il MeDosiann didn't think there
was such a thing as a sign business.
It never occurred to him thar peao-

jects: David and Robin
: onald,

H'.cq:lrl'.my: Avila Sign and
_'ﬂ'eﬁ:_fn. CGrover Beach,
Calir.

Specialty: Custom signs

md ST "'\:l."-t (<N

ple go to a sign shop for arviste adveris-
ing to put in front of their business,

Even when he was in high schoal and
made signs for different evems, it didn’t
occur to him, And Taer, when he worked
i the lumber mills and made some spe-
cial signs for friends, he sull didn’c think
Years in the business: |3 orie

And then one day the light came on,
That was the day Greg and Linda Roddy
came in 1o buy some lomber, They were
in the sign business and planned w open
another shop in Nipome, Calif, They saw

sone of the signs MeDonald had done in
the area and asked if he'd be imerested in
working with them,

“Baoy that was exciting, real exciting,”
recalls MeDonald, “So 1 gave them my
number and | guess about six months
went by and, sure enough, they gave mea
call. T past iy notiee in, excited as all heek,
and went to work for them,”

LEARNING TO LETTER
MeDonald learned what he could
about lettering from Linda Roddy

basic things like the right brushes and
paints to use. Perseverance paid off as he
explored ditferent ideas and rechniques.

*I had enough of that yearning,” he
says, “You have to have thar desire, tha
passion, That's what has pulled me
through.”

He learned the conceprs of layout
from Mike Stevens” book, Masrering
Layenr. Recalling Stevens” influence,
MeDonald says, 1 think what 1 gor meost
fromm that book was his way ol deftwng
what we di”

He artributes 1o Stevens the perspuec-
tive he gained in leaming why something
lisenks Ij_flliu.l ar ‘u'u']l:l.' it doesn’t look 5!"'".|.

“1 would recommend anybody starting
ot in our feld woread thar to get an
insight into depth, contrast, and how
things come together as a whole in o nice,
eve-appealing way,” he says,

The classic sign trade books from the
early 1900s, (Atkinson's Sigee Pasnring
(1909, Henderson's Steor Panter (1906)
and Strong’s Book af Desigue (1910) are
stll part of McDonald’s library, Trade
magaeines ad Lewerhead meers rounded
LRET] |i|"¢ |_'I]||I: 1|,||.:’|

He says he did a ot of homework in

cuttinibrid

Dave and Robin McDonald of Avila Sign and Design, Grover Beach, Calitornia. (Phato by Forrest L. Doud, )
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These signs were done as an environmenial package far a chient thal had no signs at lirst
Design consistency caphures the mood.
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SIGN PEOPLE

comerrrard

McDonald hiad fun with this remake of a Pierre Rademaker design, Four layers were
sandblasied into 34" Sign Foam™. “Bookstore™ is hand canved and insel with gilded cop-
perleal.

those first couple of years. He built a
smiall easel o pur on his kitvchen wble than
held a piece of glass.

“Every night 1 would leter and fill
that glass up. The nest day 1 would come
home and take a razor blade and serape
off the old dry paint, and 1'd letwer and fill
it up again,” he says,

Afer about three years McDonald felr
a strong need to express himself a linde
maore freely. It was hard, because there
was a close, almost family relationship
with Greg and Linda Roddy. Bur they
came to the mutual decision to break off,
and MeDaonald found himsell our there
4141 |'||‘1I|-\\'|'|

“It was scary,” he says. “l thought,
*Giee guys, give me o lictle time.’ But truly
it was a blessing because everything really
worked out well.”

After abour six months of painting
signs on his own, McDonald needed a

A complele environmantal graphics project, these signs were done in difleren! medism,
bul the design slayed consistenl. The oval logo is used throughout he reson, and |5 wel-
represenied by the main ideniilication sign found on the cover of this issue,

bigger place. He was checking our differ-
ent areas and sign shops, asking about
square feet and leases, when he happened
across Avila Sign and Design.

LABOR OF LOVE

Robin Audette wasn't a sign painter or
a designer, but she did have a good feel
for business, Late in 1984 when she was
operating her window tinting business,
the owner of the sign shop across the way
asked if she'd be interested in buying him
out. She thought it would be fun and a
good investment, so she did i,

That's when McDonald stopped by,
As he was getting ready to leave, Robin
came running down the stairs to find ou
what he wanted. The long arm of fae
nuedged them, and as MeDonald remem-
bers, "One thing led wo another.”

“Basically, she tlked me inw in” he
says. “ She did offer me a premy sweel

et
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feal, tha dv didn't seem 1 could pass up,
gspecially when 1 considered a lease,
materials, @ bookkeeper, all my expenses,
id what 1 really walked away with after |
paid everything.”

Rolan's deal left im free o concen-
irate on designing and producing signs.
She didd all the prep work and bookkeep-
mg: the business end

That was 10 years ago. They had o
goodd working relationship and soon
became close friends, One thing led 1o
mother, and in 1993 they were married.

Avila Sign and Design is located in
Grover Beach, Calif., a small beach com
minty a4 couple hours up the coast from
Los Angeles and about a half hour down
from San Luis Obispo. It is here tha
Dave MeDronald cuns loose, designing the
sign systems thar his wife and partner,
Robin (now MeDonald), has lined up for
him

It g somall business, with just the twe
if them, but it works out well, There s
plenty of freedom and plenty of opportu-
nity 1o be creative. I's a labor of love,
And they have found clicnes whe diserim-
mate; who know the value of making o
gooud Impression

Typically, Robin goes 1o prospective
chents with two things in mind: gening as
much informaton from them as she can,
and leaving as much room as possible for
MeDonald 1o do what he wanis, The

approach works for everyvone,

“I've got to say she does a good job,”
ays McDonald. *T ber 90 percent of what
I do s what T want, 1 have a forma, a size
| have to go by, and o price. It's not hike
penple come in and say, ‘Here's what |
have and here's what you have to do.’

T"mi’egﬁr $695

WANTEQR
SRS 2 N

WE BOUY!

ANTIQUES, COLLECTIBLES, STUFFED MOUNTS & SICNS
{ CATTLE, RANCH, GAS, )

This sign was designed
lo biend in with lhe
clien!’s ruslic thame
and the antiques that
are hanging from the
ceiling and walls

Dimension was achieved in this sign by sandblagting 2 2° thick piece of loam in slages and hand canving the letiering

Lalex painl was usad lor the colors.

That kind of grates with me anvway. | like

to do things nice.”

“As far as design, we always ry to give
them a little maore than what they are

erpecting,” Robin adds.

CRRrrENed

Reprinted from Sign Business magazine ® November 1995



SIGN PEOPLE

conytrniead

Johnson Gallery

@ FRAMING STUDIO

The hammered copper letiers on a coball blue small background match the meltal workn
1his flower shop.

Excepl for the square “J" al lop, this sign was made from one piece of foam sandblasied
In tayers. The letlers were cul oul oversized, then detailed by hand. Black small in the
background contrasts the gobd leal letbers.

MeDonald sandblasied this bird image in Sign Foam, then hand chiseled the lefters. The
background was painted a faux marble, then 23-karal gold was esed Lo highlight the ki
ters and border,

0 £ "?L' OR B
!E PF 'Fﬁ? ?EPR CAPTURING THE MOOD

Dresign tukes center stage ar Avila Sign
and Design. The coviromment thar a sign

will be 1 has o Lo to doowith low the
design is .gppru.n_lu-qi High PricriLy is

griven to the need for it oo blend inowath ns
MeDanald used an airbrush on medium density fiber board o iiusirate this underwater surroundings.

Simamant. Oceasionally, there may even be a
need to have the owners repaint the
building the sign will go on. But the main
philosophy is to produce things tha
fredong. From a business perspective as well
as an aesthete one, the approach makes
SETISE,

“1 tell my chients that Dwant people o
look at the sign because it's appealing,”
says Robin. “Then they will read all the
extra copy and informational things they
need w know,”

Aboutr half of the signs they produce
are part of an environmental graphics
package

“We ke a lot of ome 1o make sure
everything has the same mood and feel,”
Robin explains.

Reprinted from Sign Business magazine ® November 1995



Yo example is the Sea Venture job Letterhead meer i Denver, they the erade alive and i fronn of the public’s

thew daid this vear. The mood at the high returned home with o super charge from Fave, and keep itomoving forward,”
em resort 1 rommanie aned relasing on the the enthusiasim the events are known fun explains MeDonald, “The berer the
inside. They give vou o hottle of cham- MoeDyonald summed 1o up with o reflec work the people around me are doing, the
pagne when yvou check inoand all the tion about what goes on oae any given better work my public s gomg o wan
ooms ave @ jaeweed and o Areploce. And Letterhead meer. Froom mies That makes my communiy
the place 15 righe on the beach, So s nan “leall comes around. You give and you losk Devrer nd 1 only berrers the ki of
wral s take o larefoon walk m the sandd recetves | think a0s the only way w keep wiork | get o do” D

In coming up with the design,
MeDonmald caprured this mood for the

signs that are omn the beach

I visualized walking throwgh the sand;
we could have sand in the background of
rhl. sign with footprings going through
" says MeDonald, MeDonald used Sign
J'n.lm. a material e hus found o le guite

GRAPHICS™

N

'.l'r\.”].li'. L i 1]“.' !'I."|l'l'|"|.‘1 mEn 1.'|!||l_!|'
‘i'.]:l. He ‘\-..II'IiEl\].I-'-Il;ll 1111,' |'|||.]L ul. ||'||" s10T11

AND

leving the ruised letters, while outlming

ERERE
=
G,

the foanprins.

Then he chiseled the foorprings by
band, rovunding and smoothimg them o
Sand was gloed onee the ackgrownd for
the beach effect. The letters for Sea

LETTERIN

Vewese were done in copper leal, while

it .-||'}||. EXLErIOT i added the fimal

tich oy the rese uf the Ly

H0Od

The same design 15 used throughom
the resort, 8o the mood is caprored ad is
porststent everywhere

W Apple Farm, o thenane place with

MATERIALS

an o, gift shop, gardens, and restanran,

ALITVND

the theme was integrated into the signs ﬂME DAY SERVICE

These are all I.I.:.'L'TL'll. sandblasted SR ELRE The next time you nead lettering, umphlc‘. or materials such as
sheets, striping, punched, or unpunched vinyls, etc.. You can depend
on us for efficlent Same Day Service, compaetitive prices, and Free
Shipping on all Avery IMP™ films. Our long standing reputation for
customer service is our highest priority.

ITALL COMES AROUND 300 TYPESTYLES ¢ 150 COLORS
The MeDonalbds are in love with the .
airn business. T 1:1\:{- '.|I'u'||: '.|:Ljl .T.:.lr;]u PHEHIUH QUALlTY VI“YL
|,"|:|'|r|_-3.|||ll they need and affords o com- &
DENRISON

fortable living.
Aid they are very serfious about the « Pro-Spaced Lattering
* Custom Loge Reproduction & Creation
» Magnetic Sheeting/Latters/Signs :
* Repld-Tac Application Fluld, & Adhesive Remaver
. Magnetic

reminiscent of an old farm hovse and grs
mill Amain, o conststency of desien that
Blends with the surroundings captures the

>
=
- |
o
=
=]

monsl, |

TYIHILYN

FOR

SOURCE

mpact their work has on the Landseape,

They are concerned abour visual pollu-

"ONIH3ILLAT

tion, And others in the business are an
mspirition

Like Rick Glawson, a master of gold
leat.

“He knows the background that 1 have
i gold leaf comes from him,” says
McDonald, “He's been the guy that's been
there for me. Showing me techniques, You

COMPLETE

ey

can tell he gets excited when he sees some.

45D IHAdYHD AONY

<YOUR

body mewing along that he's wughe”
After the recent 20th anniversary

Circle Reader Service No. 185
Reprinted from Sign Business magazine ® November 1995
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BY DAVID MCDONALD

About the author: David and Robin
MDonald omn and geerate a custan sign

E HAD THE OPPORTUNITY to
take an unexceptional sign
can a step further when the

new owners of the Beachcomber Inn
came to us with the confidence and trust
that allowed us the freedom to create
this breakthrough in sign expression.

I don’t think that it’s been thought of
to approach an electrical sign using the
techniques we employed on the
Beachcomber Inn. When you think of an

electrical sign can, you usually
think of a plexiglass face with

a vinyl application; this is
‘\ what would most likely
be thought of when

redoing an electrical
sign. Such a project
gave us a chance to take
our ideas and put them
to work.
= My wife (and business
‘ partner Robin) approached me
and said, “When you can find some
time we really need to go and look at this
job I need to bid on.”

I responded by asking, “Why do you
need me?” (Robin usually handles that
part of things by herself quite well.)

Robin told me that this one was a
little different. It was an old electrical
pole sign standing about 20" high down
in Pismo Beach. I assumed we were
going to re-do the plexiglass faces at this
point, but as I continued to ask more
questions I realized that Robin was
heading down an unfamiliar path.

It was raining that day and the drying
time for my paint was extended a lot due
to the high humidity. It seemed to me
like a good time to take a break. I paletted
my wet brush against the inside rim of

A central California
commercial shop
takes an electric
sign fo new heights
during this motel
makeover.

A

P
Our re- Lo om0 02

design for
the Beachcomber Inn sign.

Photo by Steve Temple.

The finished on-premise sign for the Beachcomber Inn: We mixed
the electrical with the dimensional.

my thinner can, grabbed one of my
homemade extended clothes pins and
clamped it to my faithful quill, suspending
the brush carefully in clean thinner.

I called out to Robin, “Let’s go have a
look at that job.”

We jumped into the van and headed
down the road with Robin leading the
way.

The rain was getting heavier by now
when Robin said, “Turn left here and
then park along the side of the curb”.
Then she said, “Can you see it?”

I was trying to see what she was so
interested in. Between the rhythm of the
wiper blades and the rain drops dancing
on the windshield, I could see an old
electrical sign, blue, and — as Robin had
said — around 20’ off the ground. It was
not the kind of job that our shop would
normally take on.

In the past, we have been involved
with projects where clients would remove

CONTINUED
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Photo by Forrest L. Dowd.

= uﬂﬂ ENs COLAR TH
After: We really gave
the place an overhaul,
creating a fresh, clean
look.

5‘#.?' . i.I_ s L

This 2' x 2' Medex hangs at the top ¢
stairwell.

Before and after: The Beachcomber project was all-encompassing. We
redid all of the motel’s signage, creating an updated, unified look.

Reprinted from Sign Business magazine ® Aug



A New Approach

CONTINUED

The finished structure — primed, with cut-outs.

the plexiglass faces of their electrical
signs and bring them in for us to apply
vinyl graphics to. This job would prove
to be very different from our normal
jobs.

THE CHALLENGE

The building is a seven-room motel
just recently purchased by our client.
The client also had a budget to make
some changes with, and was looking to
Robin for advice. Exterior design con-
sulting is something that we do quite a bit
of. Taking commercial buildings and
giving them a complete face lift is one of
Robin’s strong suits.

After considering the size of the
grounds and the early *70s dated appear-
ance of the building, Robin proposed
changes. First we would select a new
color scheme for the building to bring it

—
-

up to date. We then selected some color-
coordinated awnings and suggested that
we paint a mural on the large wall facing
the main street.

Robin did some research and gave
our clients a new design for their bal-
cony’s banisters and handrails. We would,
of course, design a new logo and redesign
the main sign out front and other sec-
ondary signage that was needed
throughout the project. This included
room numbers, vacancy and brochure
information signage, lettering the street
address on the wall, parking, no smwking
and office signs.

These clients were very receptive to
our ideas and agreed to let us go forward
with our proposal. We recommended dif-
ferent sub-contractors that we have
worked well with in the past to do their
exterior painting and carpentry on the

Robin primed the sign fac

1 skinned the box with Sign Foam II° and finished the details.

e.

banisters, and a local awning company.

The first step was designing the new
logo, and these were my guidelines: They
handed me a short strip of wall paper
that had a watercolor-rendered beach
seen on it for their interior wall cov-
ering. Because the motel had only seven
rooms, the owners needed the logo to
have a very home-like, yet regal look.
They also said flowers were good. So 1
picked up on the umbrellas from the wall
paper and went from there to achieve
the finished results. The wall mural was
done right from a section of the strip of
wall paper that I had.

The main sign out in front would turn
into quite a project. Robin suggested that
we build a dimensional sign and slip it
over the existing sign can. This would
give the client the look they wanted. I had

some major concerns right away. First off,
CONTINUED
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A New Approach

CONTINUED

The primed face with umbrellas.

We secured the carved umbrellas with screws from behind.

I would have to design and build a sign
that was lightweight enough to be able to
hang from the existing sign, but strong
enough to withstand the constant pull
of gravity. Being so close to the ocean, the
sign would also have to withstand the
elements of Mother Nature.

The sign also needed to be backlit
with the existing lamps. With all of this
in mind it looked as if it would be a very
costly sign to design and build.

I liked Robin’s idea, so I designed a
structure as mentioned and the price was
approved by the client. Our shop does not
do many electrical signs, so I contacted
a friend of mine, Steve Havens of
Signtech.

Steve has a mid-sized sign shop that
handles a lot of electrical signage.
Signtech is located in Santa Maria, Calif.,
a neighboring city. We have created a

wonderful working relationship — as
well as a solid personal friendship.

Signtech would be installing this sign,
and Steve was also very helpful with some
other aspects prior to building the struc-
ture, such as remembering to build the
frame with eye bolts on top so we could
lift the large unit. This is something I
would not have considered.

The Beachcomber sign was designed
with the logo and the architecture of the
balcony in mind. The rectangular shape
of the existing electrical can was too sharp
for me and I felt it needed to be softened
a little. I rendered the silhouette with a
decorative crown and added an arch to
the top. This seemed to do the trick.

I added some flutes down the sides,
imported the logo with color, and was
ready to present it. The clients loved it
and it was now ready to be built.

Robin applied the finished faces.

THE ANSWER

I started with a frame built with 2 x 4
and 2 x 2 cedar. The frame’s inside
dimension would need to measure 1"
larger than the existing sign can because
this would be the part that would slide
over the can. With the weight being a
factor, it went down like this: two iden-
tical 2 x 4 box frames separated with 2 x
2 risers on the four corners, all screwed
and glued using West System’s two part
€poxy.

Next, I skinned the frame with 1/2"
exterior grade plywood. This was kind of
tricky because the box measured about 9’
long x 6" high and 30" deep; it was too big
for your standard 4' x 8' material, so I had
to fasten larger pieces together. I elected
to fasten these pieces first, then attach
them to the frame using screws and
epoxy. I now had the complete box

CONTINUED
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A New Approach

CONTINUED

enclosed on five sides and open at the
bottom.

The arch on the top of the box came
next. I used some pieces of plywood left
over from the box and scribed the radius
with a large homemade compass. I cut
these half-moon shapes on the band saw
and attached them to the top with 2 x2
cleats, then I screwed and glued them. I
measured the length and width needed
to cover the arch and had a piece of sheet
metal cut to fit. The metal was etched
with acid and primed, screwed and
epoxied to the radius of the arch.

The foundation of the unit was com-
plete and it was time to dress it up cos-
metically; my material of choice was Sign
Foam II°. My reasons for choosing the
high-density urethane foam were mul-
tiple: It is lightweight (which is extremely
important), very durable and its ease of
workability is a major plus.

Two sign faces were designed to be
removed for accessibility; the future
maintenance of the electrical make-up
and lamps were essential. A pattern was
made for the faces and cut from 15 Ib.,
1" urethane foam.

The faces were then positioned care-
fully on the box and I scribed around
them with a Stabilo. At this time, I could

set the faces aside.

)

o
Sl e

We used 23-karat gold leaf as well as copper and aluminum leaf, and transparent color glaze.

Next, I skinned the outer border of the
faces and sides of the box with 10 1b.,
3/4" urethane foam. I wanted the actual
finished face to be recessed 3/4", so the
surrounding area was treated with
another 1" layer of 10 Ib. urethane foam.
Some of these pieces were fluted as
designed; all were screwed and glued
with epoxy.

The top cap was applied next. It
needed to measure 8" more in length
and width to accommodate the crown
molding that would be anchored under-
neath. The crown moldings were then cut
and shaped from various widths of ure-

Here’s a closeup of the transparent color over the aluminum leaf.

thane foam and fastened with finish nails
and epoxied underneath the cap.

Next I applied a 1" trim around the
mid-section and around the bottom. The
final touch to the dimension of the box
was the Jgs placed on both sides of the
arch. To make these, I scribed the profile
of the crown molding, then trimmed and
carved them for a nice fit. Then I epoxied
them into place.

All of the screw heads and seams were
filled with Bondo. We decided to go for
an extra effect. We would treat the rest of
the viewable areas with Bondo to achieve
a nice texture; this would look nice and
hide any imperfections.

Robin painted the box with acrylic
latex in the selected colors. At this time
I'jumped back onto the sign faces. I reg-
istered the pattern and pounced the art
work on to the faces. I cut out all of the
letters so that the internal lamps would
shine through at night. This was all done
using a jigsaw. All of the letters centers
were saved, such as the As and O0s. These
would be reattached later.

The same pattern was laid onto a piece
of 2" urethane foam, and the umbrellas
were pounced and cut out with a jig saw.
They were marked #1 and #2. This would
assure that they ended up on the right
face. A sandblast resist was laid down
onto the faces and the pattern was regis-
tered and pounced. At this point, each
umbrella was matched to its appropriate
sign face. Then I drew around each
umbrella with a Stabilo. This Stabilo line

CONTINUED

Reprinted from Sign Business magazine ¢ August 1996



A New Approach

CONTINUED
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We made a new No Vacancy sign with a special pocket for dis-
playing brochures.

is cut rather than the pounced line; this
ensures a perfect match after sand-
blasting. The rest of the artwork was
hand cut and the excess stencil removed,
ready to be sandblasted.

After the sandblasting was completed,
I hand carved the flowers and flourishes.
The faces were then treated with two
coats of oil-based primer, followed by
two coats of acrylic latex paint.

The outline around the word Im and
the flourishes on the border are 23-karat
gold leaf. The flowers were surface gilded
with aluminum leaf then treated with
transparent color glazes. The outline
around Beachoarber as well as the vines
of the flowers are copper leaf. They were
carved for a hammered appearance.

The umbrellas were treated sepa-
rately with acrylic exterior latex, then
surface gilded with copper and aluminum
leaf with a color glaze over the alu-
minum.

The next step was to apply the plexi-
glass to the back side of the faces. First
we cut the plexiglass to size, then regis-
tered it onto the urethane foam faces.
Next, I roughly marked where the letters
of Beachcamber were. Then the green
translucent vinyl was applied to these
marked areas. The plexiglass was glued

/
NT.'

&, ol

i E:_E@ﬂﬁn THIS POI

'. S L il

In keeping with the motel’s theme, we painted an eye-catching mural on the wall
facing the street — a busy one with lots of foot traffic.

in place with silicone and left to dry
overnight.

The next day, the centers of all closed
letters were screwed and siliconed in
place from behind. The umbrellas were
matched to the right faces then perma-
nently attached using screws and epoxy.
The faces were ready to be installed to the
box.

We chose to simply use stainless steel
screws and screw directly into the box
rather than using a threaded fastener
system. The electrical would be serviced
by removing one of the sign faces, and we
estimated that in a ten-year period we
were probably looking at the sign being
serviced around five or six times, and
that mounting with screws would be ade-

quate.
CONTINUED
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A New Approach

CONTINUED

With the faces installed we could now
step back and admire our work.

THE INSTALLATION

Istallatin — now that’s a scary word.
After all the work that had gone into this
project, it was now time to attach chains
to the eye bolts that were in the top of the
sign, and to hoist it with a crane 30' in the
air and gently lower it over a 20-year-old
structure.

Steve Fear from Signtech arrived at
my shop early in the morning with his
bucket truck ready to install the sign.
We wheeled the sign outside and Steve
attached it to the bucket of his truck.
The idea was to lift the sign and I would
drive my truck under it. Then the sign
would be lowered into the bed of my
truck. Although it barely fit, it was suc-
cessful.

We arrived at the site and Steve reat-
tached the sign, raised it out of my truck,

and then attached some ropes under-
neath the sign. I would be holding these
ropes from the ground as kind of a
steering wheel to help guide the sign
over the target zone. Steve is very good
at what he does. With one smooth
motion he had no problem finding the
target. With butterflies in my stomach,
I watched as Steve Fear (or should I say
No Fear) fine tuned the sign’s adjustment
and released the chains. I felt as if a ton
of bricks were removed from my chest;
it was done!

The only thing left to do was button
up the sign from the bottom. We had
rented a lift to assist with the mural and
Steve and I were able to work from this
to install the bottom cap. This part of the
project was now complete.

The informational signage was
designed with consistency in mind, once
again employing the same color scheme.
The backgrounds were textured dark to

light and vinyl lettering was used. The
welcome sign for the hallway was more
involved — with hand lettering — but the
same theme was carried out.

Even the room number signs had the
same feel. There were only seven rooms
so we choose to spell out the numbers. I
would not recommend this method for a
larger motel! We also created a No
Vaoaroy sign, and in case you didn’t notice,
we removed it from the old pole sign.
The new one was moved to the office. It
also has a removable No plaque that is
attached with Velcro®. On this sign there
is an additional slot for brochures.

We found this job and our approach
to it to be very successful and self
rewarding. I hope that our techniques
and ideas can be of some inspiration to
you. (SEJ
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