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Aviron Interactive
Aviron Interactive helps improve 
member experience and 
engagement with technology-
enhanced rowing machines 
that promote competition, 
collaboration and connectivity 
— experiences that traditional 
facilities may lack. Aviron’s 
Tough Series Rower is equipped 
with a 22-inch, high-defi nition 
touchscreen loaded with more 
than 100 workout options, 
including guided workout 
programs, games, virtual destinations and live races with other 
rowers from around the world.
www.avironactive.com
(437) 317-1199

Cardio Equipment

PRODUCT
SPOTLIGHT

Body-Solid 
The Body-Solid 
Endurance R300 is 
a self-generating 
indoor rower that 
eliminates power 
requirements 
for peak energy 
effi  ciency. A 
precision-engineered fl ywheel design minimizes noise, 
while the nickel-plated chain off ers unmatched durability. 
The interactive console reports time, heart rate, calories, 
paddle width, stroke rate, distance rowed and watts. It’s also 
Polar-compatible. The R300 can be paired with Body-Solid’s 
Crossfi t-oriented products, such as the FB300 Fan Bike, 
Power Racks and Half Racks. 
www.bodysolid.com
(800) 833-1227

Brigadoon Fitness
The M7e treadmill fl exes its performance, 
durability and ease of use. A powerful 5.0 
HP AC NextGEN III Eco Drive™ delivers the 
highest effi  ciency without compromising 
power. Speed and elevation paddle 
shifters allow the treadmills to reach 
speeds up to 16.2 miles per hour while 
inclining up to 18 percent. The 16-inch 
touchscreen boasts 20-plus programs, 
including Gerkin, Cooper and 10 forward-
motion scenery videos. The 60-by-22-inch 
lubricant-infused running belt with 1-inch 
reversible phenolic deck and Smooth 
Deck Absorption System reduces stress 
on joints and knees.
www.brigadoonfi tness.com
(800) 269-7130

See ad on page 21

American Athletic Inc. 
AAI’s G2N products are strong enough for adults, adaptable enough for children, 
and unique enough for ninjas. G2N’s combination of equipment and curriculum 
engages members, while bringing a fun new revenue stream without taking up 
permanent space or requiring big investments. 
www.americanathletic.com
(800) 247-3978
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