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THE WORLD IS CHANGING FAST.
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100% digital platform powered by machine
learning and patented A.l.

Interact with Worldwide Community — consumer
studies with or without product tasting

Real-time analytics across all purchase drivers

Quantitative and qualitative solutions consolidated in
one platform

Solutions fit for the unique needs of brands, suppliers
and online retailers
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KEY LEADERSHIP

Daniel Protz
Founder & CEO

Karla Fuentes
Branding Director
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Luiney Sepulveda
Head of Consumer Insights

Fernanda Yumi Ushikubo
Operations Manager

Marcia Young
Sr Advisor Consumer Intelligence

Christian Sobolta
Senior Advisor
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2021 PROTOTYPE: The FlavorWiki Landscape
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R&D Sales Teams
Marketing R&D Customer Feedback
Shopper Insights Customer Understanding Product Innovation
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FLAVORWIKI FOR CONSUMER BRAND COMPANIES

Market Mapping Benchmarking Shopping Behavior Fast Digital Surveys
(global)
Concept, Package Post Launch / Qualitative Solutions In Home

and Message Testing Quality Check (with or without tasting)  Sample Assessment
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GLOBAL SAMPLING CAPABILITIES
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FLAVORWIKI FOR SUPPLIERS & DISTRIBUTORS

Customer Internal & Market Trade Show
Interaction Prototype Understanding Samples
Testing
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FLAVORWIKI FOR ONLINE SELLERS

Customer Product Personalize
Feedback Innovation your offer
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DATA VISUALIZATION & REPORTING

SOFTWARE CUSTOM REPORTING

POWERFUL ANALYTICS! IN PLATFORM REPORTING
Present consumer research to customers
Standard reports make meeting prep easy
Fast — Stop wasting time preparing reports
Save templates

White label with your own brand

In app statistics

Create data cuts in app

Upload external data

Build custom models

e Share live data with colleagues and customers
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info@flavorwiki.com

business.flavorwiki.com

+41 79 137 2228
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LinkedIn

Facebook

Instagram

Twitter
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