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5,3 MILLION €

Value of goods
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Fresh and frosty
product

from 4 CONTINENTS

2000

PURCHASE

GYOR COLD STORE

2021

400 NEW CUSTOMERS
20 BILLION FT TURNOVER
NEW RESIDENTIAL WEBSITE

2019
PREMIUM PORTFOLIO INCREASE
20 BILLION HUF TURNOVER
2020

COVID 19
RETENTION OF LABOR
STRATEGIC PURCHASES

2014

2600 PALLETS
PURCHASE OF A COLD STORE
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2018
COMPULSION
LAUNCH OF PRODUCTS
2007

INTERNATIONAL EXPANSION
AUSTRIA, SLOVAKIA,
ROMANIA




44 Brands
from 22 Countries
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Passion for baking

Gourmand

PASTRIES
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www.magyargourmet.hu
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TOSCANA

Cukraszda.hu

Our own Brands



Coercive products

36% of sales are
done online

Gastroproff
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Immediate pricing
at the partner

Effective performance
control

Integrated control
of all processes

-’ Balazs Matusz
Em Sy Brave innovator”

ErRNST & YOUNG 2011

Sample kitchen

High level brand
representation

Professional positioning

Successful product
launches
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