Impacts and outcomes

N A Health Communication




. Information about me and my life and the things
that matter most to me: (data, information,
cultural and social cues)

Right iInformation

. - In a format that’s easy and convenient for me to
Right Way access and to act upon if | choose to do so:
(smartphone, video based, one click access)

Riaht Time - In my fime — not yours (watch when | want to
S watch, as often as a like, share with whomever |
like)
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Prevention
NHSE / SBRI project Decathlon

Cardiovascular

South London


https://www.southwestlondonics.org.uk/our-work/personalised-care/long-term-conditions/prevention-decathlon/cardiovascular-disease-prevention-decathlon/
https://www.southwestlondonics.org.uk/our-work/personalised-care/long-term-conditions/prevention-decathlon/cardiovascular-disease-prevention-decathlon/

-

Recruitment, onboarding, engagement and
advocacy powered by personalised video

Recruitment Onboarding

Hi Maria

The Greyswood
Practice

Continuing engagement Advocacy

CERTIFICATE @Bﬁﬁﬂm‘"
Cardiovascular

CONGRATULATIONS

VERNA

Since starting the Decathlon,
do you feel you are more physically active?

WEIGHT LOSS 12,34 KG
TOTAL STEPS 1,234,567
TOTAL SWEATCOINS 123

STEPS
BEST MONTH JANUARY
BEST DAY 01/01/01

> Click on any screen to play videos


https://allenmckay075-my.sharepoint.com/:v:/g/personal/allen_mckay_citizen_uk_com/ET5IeVx1kP1JmWNyZVKAfXYBvWxoDvWS57OdJ5vATgsGRQ?e=P0DZP9
https://allenmckay075-my.sharepoint.com/:v:/g/personal/allen_mckay_citizen_uk_com/EQStuOhsXSpOvtF9uI46UGcBuIwUtQkcJiqzwGUHDCDQTQ?e=BeqLwm
https://allenmckay075-my.sharepoint.com/:v:/g/personal/allen_mckay_citizen_uk_com/EUS7DwuaEFJNvIbGKLe-drYBI6Y6t9eNw2nNcc-ezwW4hg?e=UD0FYF
https://allenmckay075-my.sharepoint.com/:v:/g/personal/allen_mckay_citizen_uk_com/ESm-1Taw1_JBlJ050XXt1jIBJ7ZMwPI_E8rrhsEUOlHDPg?e=8abukD
https://allenmckay075-my.sharepoint.com/:v:/g/personal/allen_mckay_citizen_uk_com/EdemebFxQmJPryuDzV0uir8BS6CIpS18pR6-bPb51xgN_Q?e=Q1uj5D

L A new service delivery model

With personalised Video as a fully integrated part of the patient experience:

CVD Prevention Decathlon — Impact

Source: Health Innovation Network — South West London evaluation report

75% of participants 96% reduced their 95% reported 90% increased There was a 42%
completed the CVD risk2 increased their physical increase in physical
programme (>6 understanding of activity? activity over 3
sessions)? CVD prevention? months®
95% reported having 27% achieved 72% felt Equity of outcome Statistically significant
made improvements clinically significant  supported and across age, reductions in
to their diet® weight loss’ connected ethnicity, cholesterol and BP for
between sessions?® socioeconomic those with elevated
deprivation levels at baseline'®
population

characteristics®

¢ PARTNERSHIP 4 WEAREPROUDTOBEAFINALIST

” AWARDS 2025 Most Impactful Partnership

in Preventative Healthcare
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On going programme to improve uptake
from referral

Ceri's
long term blood glucose
(HbA1c) result

>

Click to Play



https://allenmckay075-my.sharepoint.com/:v:/g/personal/allen_mckay_citizen_uk_com/EZBSOYEDV35PljLaVp0u3BQByE9eiBvM8Kq3yVnmi_aGsw?e=HFUvNd
https://allenmckay075-my.sharepoint.com/:v:/g/personal/allen_mckay_citizen_uk_com/EZBSOYEDV35PljLaVp0u3BQByE9eiBvM8Kq3yVnmi_aGsw?e=HFUvNd

- Promoting uptake to NDPP - video performance to

May 2024
2528 Videos generated
D
1495 Videos opened
1369 videos watched to ‘> 71%
217% completion
1358 CTA
completion

‘.‘ 457%* increase in uptake from referral t

* Source: Xyla — NDPP service provider
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National Diabetes Prevention

Programme

Hardeep
Your next booked session is

09:00 AM on Monday 1 FEB

YO
NHS DIABETES PREVENTION PROGRAMME



https://allenmckay075-my.sharepoint.com/:v:/g/personal/allen_mckay_citizen_uk_com/ET5IeVx1kP1JmWNyZVKAfXYBvWxoDvWS57OdJ5vATgsGRQ?e=P0DZP9
https://allenmckay075-my.sharepoint.com/:v:/g/personal/allen_mckay_citizen_uk_com/ET5IeVx1kP1JmWNyZVKAfXYBvWxoDvWS57OdJ5vATgsGRQ?e=P0DZP9

_

NHSE - key metric analysis

e et DIABETES UK NHS
Eggl:nd ealt KNOW DIABETES. FIGHT DIABETES.
Uptake to IV02: . » -
- 902
Analysis T o U
0% - 75%
Groups ’
p
+  Uptake was the highest for those % 60%
watching 100% of the video E S0%
| g aon
« Difference between non-watchers ;E
vs watched video (combined) 30%
20%
«  Non-watchers lower than those -
that didn't receive the video at all
D%
. Mon-Pilot Mon-Watchers Watched «70% Watched Watched 100% Watched 1005%  Pilot- ALL  Pilot - Watched
: Nﬁtﬂeﬁq'tfhat tgz;vﬁ{:g ?DWFEESUH >=70% & butdidnottap andtappedto Video
o o VS olinc e =1 D0% toconfirmor  confirm or
those people that won't watch the rearmange  reamange
video Mon-Pilot Pilot

—\\—
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PILOT Behaviour Comparison
by Ethnic Background

Target distribution level 1o people with an Asian/Asian British and Black/Black British background was achieved.
Access is broadly equitable across all ethnicities. People with different ethnic backgrounds all engaged

strongly; watching to broadly the same extent. People with a Black/Black British background clicked a CTA
slightly less often.

Asian or Asian British Black or Black British White
Service users sent a video: Service users sent a video: Service users sent a video:
30.1% - K 31 4% - 392 38 8% — 2525
- — Service users opened ) 58.7% o — Service users opened ) 66.1% - — Service users opened ) eson

82.7% | Service users viewed 88.8% | Service users viewed 89.0% | Service users viewed

min. 70%: 331 min. 70%: 241 \ min. 70%: 1579
Service users Service users Service users

51.2% viewed 100%: 307 47 5% viewed 100%: 230 56.8% viewed 100%: 1535

\ Service users ) 61.9% \ Service users ) 53 5% \ Service users ‘> 63.8%
used CTA: 190 used CTA: 123 used CTA: 979
NB. Darker grey = higher influence from provider/programme exg)e%girzwgg communications Lid ﬂ

f" their video: 371 /‘ their video: 259 /_ their video: 1724
) 89.2% ) 93.1% ‘> 91.6%
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Those with Asian/Asian British or Black/Black British
backgrounds found the video more helpful overaill.

White Asian or Asian Brifish Black or Black British All ReC|p|en’rs

‘Did the personal video you received feel helpful’, by ethnic background

All recipients
100%

90%
80%
70%
60%
50%
40%
30%
20%

10%

0%

m Exiremely helpful  mVery helpful  ®Somewhat helpful Not so helpful ~ mNot at all helpful
© Citizen Communications Ltd
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The largest area of feedback was around the video being
reassuring, encouraging, supportive and/or motivating;
ideal to address the potential ‘low’.

Feels reassuring, encouraging, supportive and/or motivating | —" 425

Feel more familiar and/or comfortable with key
information/benefits I s

Positive experience 'forme' [ 64
Timely - fits with my feeling at this point of the journey [ 58
Positive to hear from other people 'like me' N 46
Would like it to include more new information | 114

Not for me/other video | 77

Would like it to include more personal information [ 32

0 50 100 150 200 250 300 350 400 450
© Citizen Communications Ltd ﬂ



Click to Play

Peter’s results

000

HbA1c Blood Cholesterol
pressure

Kidney: ACR Kidney: eGFR Eye check

OO ®

Feet check



https://allenmckay075-my.sharepoint.com/:v:/g/personal/allen_mckay_citizen_uk_com/EeDa-SFOBwJGu1p4_jT49_oBfsv1mASErV4rc3zYYKddlw?e=deycPV

-

Please contact

Allen McKay
Partner & Managing Director
Allen.mckay@citizen.uk.com

+44 7389 063 462

Thank you



mailto:Marcus.willox@citizen.uk.com
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