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Nice to meet youl!

Company Overview

Chief Executive Officer

Alexander Moentjens
Maobile: +32 474 22 93 13

Email: alexander.moentjens@brighteye.eu

Chief Revenue Officer

Dennis Asselman
Maobile: +32 469 78 13 85

Email: dennis.asselman@brighteye.eu

CTO & Founder, industry expert

Lieven Decorte

Email: lieven.decorte@brighteye.eu
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Company Overview

History & Bright Future .’ Brighteye

« Founded in 2003 by Lieven Decorte and Ann Geeraert.

Their vision was to bridge IT & OT, digitize and orchestrate production * MOMENTUM

into one seamless flow.

« Brighteye is a privately held company. During the last years
Brighteye has demonstrated consistent growth in revenue and
profitability, resulting in strong financial health.

« Momentum is a scalable platform enabling MES, WMS/WCS, QMS,
APS, Batch Execution capabilities developed in Belgium built on
latest technologies enabling real-time orchestration of the end-to-
end production process, warehouse management and automation
control.

* With 100+ Global Customers and more than 70% in the Food &
Beverage industry, Brighteye brings domain expertise and process
knowledge. Beyond that Brighteye serves also discrete
manufacturing.

 Brighteye has over 20+ years experience in delivering complex and
multi site projects involving OEMs, system integrators and
renowned machine-construction companies like Deprez Construct,
Tummers, Kiremko, Elog, Viscon ...




Momentum Global Customer Base
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We are particularly proud of our partnership
with Michelin

Michelin Group - Global leader "Offering everyone a better way forward in a
safer, cleaner, more accessible and more efficient manner"

Business strategy and objectives :

@ External growth, including through acquisitions, to become less dependent on the traditional business
and create value to achieve overall growth for all of Michelin's activities.

Operational challenges:

@ Highly fragmented digitization landscape with both outdated internal size developments and a large
number of outdated MES systems of all kinds.

® Rolling out a unified MOM and ERP technology stack across multiple sites, for optimal TCO with
maximum standard applications.

@ Establish state-of-the-art IT/OT landscape to address all current and future business challenges.

Momentum tipping point:

@ Decision on exclusive partnership (Momentum and Oracle cloud ERP) for optimal size and uniformity
benefits and corporate governance.

® Templated roll-out program for a global footprint with benefits to reuse and uniformity.

@ 10 sites in scope, covering the business units rethreading, aircraft tires and mold production.
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When is our Momentum?

Discover more on
brighteye.eu
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