Glanceable

Customer Insights ; at a Glance

© 2026 Glancea ble




The Voice of Customer Management Platform

From insight to action, all the way to automating processes with Al Agent Workflows
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The challenge

Management of
Consumer Reviews
by Businesses

4 |ssues not properly
addressed by current
solutions

1. Extraction QLY
o-S-o

2. Aggregation 4

(@

3. Analysis Ol
4.Visualization L=

Large volume of data points
(millions)

Data difficult to clean

Long and tedious manual
extraction work

Wide variety of sources and data
types (text, audio, video)

Simplistic analysis without Al or with
basic Al

A lot of time and resources needed
for each analysis

Complicated solutions with a poor
user interface
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The
Solution
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Data Collection,
Cleaning and
Integration

Glanceable takes care of
collecting, cleaning and
integrating data, regardless of
source and composition

Additionally, Glanceable converts
audio and video formats into text
prior to integration and analysis

All type of All format Converted to
sources types textual content
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Automatic Classification by Thematic Association

The

Solution Themes
@ Oi Customer

Support
Service ;

Communication

Components
(sub-themes)

Customer Feedback

Amazing service and product 100%
B Professional, friendly, and eager to help

They said my account is now
B — closed but | must still send them

a late fee

Quantitative and
Qualitative Analysis
Plus Recommendations

The store always looks wonderful

S and so put together just like the

Attractive Layout sales associates

In-Store
Experience > I spent hours trying to buy something
It's so slow and unpredictable

Glanceable automatically
generates themes, sub-themes
and recommendations based on
the contents of the data

Time Consuming

Look at what they offer, they got it right
- .
Accessory Variety Added more color to their inventory

Each category is weighted to The Product -
compute its individual impact on

> There is not 2 of them that are
Inaccurate Fit
NPS and revenue

actually the same size

Il ’I I

Recommendations are separated

between user-generated and
Al-generated

G

Trends and Feedback Scoring Trend evolution over time: Each category is
and of the brand'’s for both specific themes matched with its

Impqct overall performance and sub-themes impact on NPS and

Measurement Revenue
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The
Solution

i

Interactive and
Intuitive Platform

Fully customisable dashboard
showcasing what matters to you
and your teams

Benchmark your competitors and
yourself by performance or trends

Filter comments by associated
sentiment, theme and sub-theme

Full transparency and control:
access associated comments with
one click form anywhere on the
platform

G

:'l‘lfl Dashboard seauty insights hub

® @ 2

% Data Source v B Beauty feedback channels v 3 Filters v

Theme-specific ratings
€]

Usability

User experience
design

Responsiveness

user " Accessibility

satisfaction .

Drop-off rates

Customer sentiment

Neutral “
Positive 30%
Negative 20%

[ —
2022-01 2022-06

[ 2023-02-23 10 2023-04-05 v °

Overall customer satisfaction

@

Jan Feb Mar Apr May Jun

2022-01 2022-08

Emotion breakdown

Anger: T reviews (52%)
Sadness: 5 reviews (24%)
Joy: 3 reviews (14%)

Love: 2 reviews (10%)
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The
Solution
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Live feed and
Automatic Response
Generation

Centralise any feedback source in
real time

Improve the quality and reach of
your responses with the help of our
adjustable generative Al

Quickly filter and prioritise feedback

response according to a specific
sentiment or emotion

G

@ Feedback Management

% Data Source v [ Beauty feedback channels v 3 Filters v [ 2023-02-23 t0 2023-04-05 v

[*] Reviews: User experience design

Newest v @

All reviews B Advanced reply

[ Q search here..

2

@ Lisa M. R 18/08/2024
A Trustpilot @ San Francisco

love | 4.0 %% & % % Detalls

Seamless and intuitive experience

This platform is incredibly intuitive. From the moment I signed up, every step wass clear, and the design is clean. It took no time at all to

navigate and find the features | needed. I'm imp by how everything is to minimize confusion, allowing me to get straight to
work.
© seemore (IO RE ®e6e6

@ Daniel R. R 16/06/2024
A Google reviews @ London love | 40  d % % 7 Details v

User-centric design done right

The designers clearly put thought into the user's journey. Every feature feels like it was made with me in mind. No frustrating learning curve,
and the response times are amazing. | love how fast | can get things done without feeling overwhelmed!

lear-rantrie funetinnalin

[z Review Analysis

Review responses

1200  12% vs last month

Management responses
32% 4 12% vs last month

Average time

4 dCIyS 1 12% vs last month

@i Go To Dashboard
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The

& Task Management

Solution
@ @ & Tasks

High priority ~  All v

Strategy (S .
Implementation and s —
Performance D G D CITET

Monitoring

# Data Source v [ Beauty feedback channels v

Update Website Homepage Design

Link your customers’ voice on
certain themes with your strategic
decisions

Accessibility audit

Organize Customer Feedback Sessions

Easily identify which strategies
perform and which require a rework

Keep your actions up to date with
the help of real time pain point
recognition and accessible
recommendations

J

Task view Details

: November 30, 2023
Task description Due date:

Assigned to: Admin
The goal of this task s to enhance online product descriptions with g

clearer and more detailed color information. Based on customer Priority: [P ]

feedback, descriptions should include more specific details about “
Completion rate: 0% emmmm

shades, undertones, and any tendencies for color changes due to factor... 2
F Goals F Recommendations
@ Increase clarity in color de.. / @ UserRecommendations
@ Reduce retumns related to.. /. + Detailed ir ion: Include underton for each shade (e.g.,
@ Usertesting / “neutral with @ sllghf pink unfier!one“). ) )
+ Swatch photos on diverse skin tones: Show swatches on at least three different skin tones
@ Enhance customer confid..  / (light, medium, dark) to improve shade selection accuracy.
@ ~dd agoal here / « Lighting comparison: Display color differences in natural vs. artificial lighting to give a
realistic preview.
« Video demos: Incorporate short videos showing product application to provide a dynamic
view of color accuracy.
d

~” Trends
Rating 100
Sentiment 80
Reviews 80
40
Emotion
20
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The

Solution
Ol
Generate

Custom Reports
Automatically

Powerful reports that merge
quantitative and qualitative
features with the help of Al

Communicate trends, projections
and potential strategies with ease;
determine the frequency
according to your communication
strategy

Exploit the same features to
benchmark your competitors

G

Download reports
directly from the platform
to present them to
relevant teams.

Sentiment

Neutral

Positive

Negative

e
R
=
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Daily evolution

70/

Analysis of emotions

Joy 40%
Sadness 15%
Love 25%
Fear10%
Anger 10%

N

Jan Feb Mar Apr May Jun Jul Aug Sep

** Google Reviews

Oct  Nov Dec

7/

J

o

7 W/
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The Voice of Customer at Allianz France A“. n @
An operational and cross-functional use case 1anz

Allianz France relied on Glanceable to centralize all multi-source customer feedback and enable business
teams to quickly access actionable, reliable, and shared insights

A Unified Voice of Customer Approach

The Glanceable platform is used by several Allianz teams to analyze, cross-reference,
and prioritize customer feedback from heterogeneous sources (surveys, online reviews,
partners) The goal: to speed up analysis, improve cross-team collaboration, and
facilitate data-driven decision-making based on customer insights.

tiple customer
ces for Allianz
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The Voice of Customer at Fortunéo
A data driven approach serving customer

experience and performance

]" fortuneo

=YANN[@]9]=

Fortuneo relies on Glanceable to centralize and analyze all of its multi-source customer feedback,
enabling a deeper understanding of pain points, effective satisfaction management, and better support
for business teams in their operational and strategic decision.

A structured, collaborative approach to the Voice of Customer

The Glanceable platform is used by multiple teams at Fortuneo to leverage customer verbatim feedback from a wide range of sources
(surveys, online reviews, conversational feedback). The goal is to provide a reliable and consistent view of the Voice of Customer, quickly
identifying priority pain points, track their evolution over time, and facilitate the sharing of actionable insights with the relevant teams

ign, fraude, brand
retention teams

ultiple customer
of Fortuneo

onth on the
platform
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Glanceable : A Recurring Impact

&

4. Actions 1. Centralisation

of customer
feedback

©

2. Analysis
automated by
Al

\\\U

3. Benchmqulng

G




Glanceable

Want to know
‘more ?

Our team is here to help answer your questions,
provide additional information, or schedule a
meeting for a live demo.

For any request please contact

Arthur Cohen - arthur@glanceable.io
llan Meziere - ilan@glanceable.io

@ (i
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