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International IP SME Helpdesks

INTERNATIONAL
IP SME HELPDESKS

e Africa

e China: Mainland China, Macao, Hong Kong,
Taiwan

¢ India

e Latin America: Argentina, Bolivia, Brazil,
Chile, Colombia, Costa Rica, Cuba, Ecuador, El
Salvador, Guatemala, Honduras, Mexico,
Nicaragua, Panama, Paraguay, Peru, Uruguay
and Venezuela

e South-east Asia: Vietnam, Thailand,
Indonesia, Singapore, Philippines, Malaysia,
Cambodia, Lao, Myanmar, Brunei

INTELLECTUAL PROPERTY ADVICE FOR YOUR BUSINESS
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Six EU-funded helpdesks offer free resources to your small or medium-sized
business to help you manage your intellectual property.
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SERVICES FOR SMEs




INTERNATIONAL
IP SME HELPDESKS

European
Commission

FIRST LINE OF ASSISTANCE
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Free first-line
assistance on IP
matters
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pathways,

best
practices.

ik Email, phone
: and online
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INTERNATIONAL m
IP SME HELPDESKS
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Case studies
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Q@) Training modules




Online and Face-to-
face

Capacity and
resources
development

Local experts

INTERNATIONAL
IP SME HELPDESKS

SMEs and BSOs

Fairs and events

Local and regional
focus




INTERNATIONAL
IP SME HELPDESKS

Contacts

Latin America IP SME Helpdesk: info@latinamerica-ipr-helpdesk.eu

India IP SME Helpdesk: india@iprhelpdesk.eu

Intellectual Property in Africa: africa.iphelpdesk@euipo.europa.eu

South-East-Asia IP SME Helpdesk: expert@sea-iphelpdesk.eu

European IP SME Helpdesk: service@iprhelpdesk.eu

China IP SME Helpdesk: gquestion@china-iprhelpdesk.eu
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Website & social media

INTERNATIONAL
IP SME HELPDESKS

www.ec.europa.eu/ip-helpdesk

-

X

@Latin America IP SME Helpdesk
@India IP SME Helpdesk
@Intellectual Property in Africa
@South-East Asia IP SME Helpdesk
@European IP Helpdesk

@China IP Helpdesk

@latinamericaipr
@IndialPhelpdesk
@AfricalPR
@ipSEAsia
@IPRHelpdesk
@Chinaiphelpdesk

IP Helpdesk

LEEY Services v | Regional helpdesks v | IP management and resources v  About v | News & Events v

Intellectual Property Helpdesk
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China and South-East Asia IP SME Helpdesk

Torino Fashion Match

01 of July 2026

Girish Somawarpet

Internal expert India and Latin America IP SME Helpdesks

INTERNATIONAL
IP SME HELPDESKS

AFRICA CHINA LATIN AMERICA  SOUTH-EAST ASIA
IP SME HELPDESK  |P SME HELPDESK  IP SME HELPDESK  IP SME HELPDESK  IP SME HELPDESK




INTERNATIONAL

IP SME HELPDESKS

0 COMPETITORS

BUSINESS
(incl. all IP

Enable consumption assets)

Enable commercial relationships structuring
g COMMERCIAL

Enable competitive advantage through "g@“ PARTNERS

EXCLUSIVITY or in other words, the ability to

defend one’s interests

European
Commission



IP as an Opportunity that needs to be owned

e R

exclusive rights to

brand identity

Traditional
Knowledge

. Domain
Names

%
@ Utility .
{ Secrets | Models am
J . N
Copyright .
. 5 \ ative works _:' ) ;
rograms,
’ LR 8, technical drawings)
INTERNATIONAL m . - European
IP SME HELPDESKS
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Opportunity for being consumer’s choice

INTERNATIONAL
IP SME HELPDESKS

European
Commission




Opportunity for better business deal

* Sales of goods (ecommerce, retailers, etc.)
* Distribution agreements

* Agency agreements

* FPranchise agreements

* License agreements

* Manufacturing agreements

*  Supply agreements

* Joint Ventures

* Collaborations (other companies,
influencers)

INTERNATIONAL
IP SME HELPDESKS

European
Commission




The value, however, is created when IPR is used as an

Legal Compliance

operational tool




The path to Business Success

Enforcement

Monitoring

Registration USE

actively integrate into day-to- Actions against

Cq . . ... Surveillance must be
A valid right must exist day business activities to

infringements must

carried on a continuous

in the relevant territory create value, structure be taken

: : : basis
relationships, and manage ri

INTERNATIONAL
IP SME HELPDESKS

£ £ European
oy Commission
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Registration

IP Registration Requirements

A valid right must
exist in the
relevant territory

Patents Trademarks

*  Novelty 1. Availability

e [nventive step

2.
* Industrial applicability 3.
+.

Non-descriptive
Distinct

. Graphic represented
Only a natural person can be an inventor

{F synthesia € P oPRO.ai

@ Mentum (=)
@2 PathAl @ Typewise ¥Yx Domino <D csm
@2 regie.ai &) OpenaAl 3 Ambientai
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PCT

Enter

International n::::al
(months) publication .
0 12 16 18 22 28 30
| | | | ] I
File local File PCT International (optional) (optional)
application application  searchreport&  File demand for International
written opinion International preliminary
preliminary report on
examination patentability

The International Trademark Registration Process

Basic application/

reqgistration Applicant
“Basic Mark"

Formal examination; registers the mark in
the International Register and publishes the
International registration In the Gazette.
Issues a certificate of registration and notifies
the designated Contracting Parties

'4

Scope of protection of the international Office of
earirsuhishidonsierd  the designated
domestic aw, within 12/18 months. S k(AR

Y Office of Origin

Office of

the designated
Contracting Party

foWIPO

Certifies the international
application and forwards it

Office of

the designated
Contracting Party

European
Commission



IPR governs who owns value in
PCT (Patentes) I\id ﬁaso Hague (Diseiios)

Brazil & Brazil &1 Brazil &1
Chile &= Chile &= Mexico ¥l
Colombia &= Colombia w=
Costa Rica = Cuba =
Cuba & Mexico &1

Dominican Republic ==
Ecuador =
Guatemala !

Nicaragua =

LATIN AMERICA
Peru 11 IP SME HELPDESK



Designs In India

“T'o protect the shape, design, ascetics.

*Should meet the Novelty threshold.
*Registration Of Design Mandated In India
For Protection.

*Within 6 months of international filing

Copyright protection for software In India
*Original Creative Works.

°If a product 1s industrially manufactured >50 [I  No
copyright, only design protection.

*Manuals can be protected with copyright notice.

European
Commission




STEP 4 - GEOGRAPHICAL INDICATION

« Raw materials/ artisanal
and culture of specific
geographical region.

« Use it in your building in
your brand.

e (Civil and Criminal
Remedies available.

People Tree vs Christian
Dior
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USE & MANAGMENT




Hence our recommendations are integrate IPRs within your
daily operations

Administrative procedures

registrations,
oppositions,
cancellations,
declarations of use,
renewals,

customs registrations.

Business procedures

monitoring business (IPR assets)
Interest,

IPR policies, employee training,
taking action before
administrative/legal procedures,

IPR life cycle,

contracts, contracts life cycle,



Local legal requirements: Contracts

Existence contract object ("M, DS, Patents, Copyright)
Territorial specificities regarding the object of the contract
Recordal with the relevant authority (National IP Office)

Recordal with other authorities.

European
Commission



IP Inventory

Description of the Asset

ASSET 1

Type of IP (Patent, Trade
mark, Design, Copyright,
Domain name, Trade
secret, etc.)

Description of the Asset

Asset Title/Name

Brief Description (What is
it? What does it do?)

Associated Product/
Service

Inventor/Creator/Applicant
name

If the IP cannot be
registered, is it protected FACTSHEET
through alternative
technical or legal means? 2. 1P Auditing Process
(trade secret measures; % 1P Auiting Procasa

access control; NDAs, etc.)

INDIA

IP SME HELPDESK

License status ?

Has the IP been Licensed

Out? (Yes or no) (If yes, csonmlacoc

Define Audit Objective & Scope
Assemble an Audit Team

Application/Registration
date and No.

!
v

Priority Date (if
applicable)

Comprehensive Identification of IP Assets
Catalog all registered and

IP AUDIT FLOWCHART

(patents, trade marks, copyrights, designs,
etc); Review trade secrets and confidential
business information; Conduct interviews.

}

Registration Date and No.
(if applicable)

Review, Evaluate enterprises product/
service strategy with IP Asset Portfolio
+ Review IP registrations and renewal

timelines ——

« Jurisdictions
« Ensure compliance with licences,
contracts and regulations.

Expiration Date (if
applicable)

Registered Jurisdictions
(Countries or regions

wihara thicr 1D i~

!

Review Ownership and Legal Agreements

+ Check ownership records for employees,
freelancers, co-developers and third
parties

« Identify Ownership issues

« Ensure IP assignmetns are correctly
documented.

Develop Remediation Plan
« File for new IP registrations

« Update Agreements

« Maximise Value of IP assests through

IP Audit for Enterprises

Itanghle assets have emerged
Mmedum enmerpies (SNEs aften

aszet for modem bueinesses. partioutarty smal and
the value of phyical assess tangbie ¥zsets ncude

tulectual propeity, keow-bow, verder and suppliers’ nformation, custome: b5ts ard price peists,
protatypes, dews and slans, licerms and franchises, lataratcey natebosks, Brand recogertin
cunsomer relaticashige, busness methsdsioges, contractusl agreements, and goodwel. et These
axzats play af reie in shapirg 5 0f enterprses, essecally In today's knowledge-
I0erryng ard maraging inangile wsets & partcularly mpanant foc small asd
d ererpries SVES], a3 they can grovde a compettie advantage wd contribate
B an arserpema’s cveesl] vaka

lisensing and commercialising
+ Resolve owership and assignement gaps.
i
YES Document and prepare a
detailed P AUDIT Report,
‘summarising the ke findings
and actions to be taken

\dentify Gaps if IP
Assests adequately
cover product/service
and business strategy
(GAPS IDENTIFIED?)

e European
Commission


https://op.europa.eu/en/publication-detail/-/publication/009bad38-0545-11f0-b1a3-01aa75ed71a1/language-en

Monitoring and Enforcement

European
Commission




CARTIER vs. DIGAAZ. ( www.watchcartz.com, and www.luxecart.com)

CLONEKARE wcomr -

i T S, (—— DESIGNER BAGS

Louis Vuitton, Fendi, Burbe

# > SmartWatches > IWatch Series 5 - 44mm with Bluetooth Calling
elling Gucci & Mulberry fake purses. Prada Dior knoc
IWatch Series 5 - 44mm W trends
1 reviews
1,999
’
Brand Apple

Product Code: series-SHite

DESIGNER REPLICA HANDBAGS
Recommendations: Brand owners may place an order from these websites and, after ‘ ‘ o

assessing the originality of the said product, may choose to initiate a civil or criminal The et ko Cranel Bags
proceeding against the website. oS

European
Commission




Civil Remedies-

° Interlocutory Injunctions,

Mareva, Anton Piller Orders (Search
and Seizures)

Damages or Accounts of Profit

Criminal Remedies-
¢ Falsitying and falsely applying
trademarks

False descriptions.

Custom Measures

Prohibit import/ export of goods.

Criminal Enforcement

Market survey

Detailed investigation

and sample purchase

Raid

Report to Police

File FIR

Court hearing

Civil Enforcement

File of Civil Suit before the Court

Get an order of appointment of Court

Commissionersfor conducting
investigationin the questioned location

pursue the case and seek civil remedies

H European
Commission



Case Study

European
Commission




Software + Al

R&D with the assistance of an specialised Unit

LATIN AMERICA
IP SME HELPDESK

Trade
Mark
Traditional
Knowledge

Domain PRODUCT

Names

@ 7 Utility
Secrets f "\ Models
Copyright

European
Commission



First Problem SMEs may have

Who is going to be the owner of the output in a R&D
relationship

- Contracts are needed

- Local legislation is to be taken into account

LATIN AMERICA
IP SME HELPDESK

European
Commission




Ownership of the R&D results

Contract vs Local Law

- Unitversity
- Portuguese Company

LATIN AMERICA
IP SME HELPDESK

European
Commission




Partnership agreement

¢ Confidentiality

® Output ownership

Output commercialization

® Assets that will enable consumption

e (Commercial structures that will
validated R&D

Trade Utility
Secrets Models
’ Copyright



Outcome

* Acquisition to preferential right

* License agreement with a third party

* Registration of the license agreement with
INPI & Central Bank

LATIN AMERICA
IP SME HELPDESK

European
Commission




China and South-East Asia IP SME Helpdesk

Torino Fashion Match

01 de July 2026

Elio De Tullio
External expert China and South-East Asia IP SME Helpdesk
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China & SEA / What to do before filing

Assessment of legal
requirements and
inherent
protectability

Involve an EU IP
Attorney

Investigation on

Study of the market competitors

Study of
classifications for
searching purposes

Prepare
international
protection

Priority period: use
and abuse

Verify grace period

Preliminary
assessment of
design protection,
its scope and
duration

Duration of each IPR
and scope of
protection

Verify the possibility
to file utility models

SOUTH-EAST ASIA CHINA

|P SME HELPDESK

|P SME HELPDESK

Importance of
preliminary
searches before
filing

Check possible
protection of non
conventional
trademarks

Availability of Fast
Track (PPH)

n European
Commission



China & SEA / Filing and registration process

Titled and untitled rights

First-to-file and First-to-Use system

Protection of unregistered rights

Subclassification in some countries

Two filing paths: national vs international filing
Priority period: use and abuse

Allocate resources for prosecution

Translations and transliterations

Substantive examination and possible office actions
Duration of IPRs and scope of protection

SOUTH-EAST ASIA
IP SME HELPDESK

CHINA
IP SME HELPDESK

European
Commission



China & SEA / Understand how strong IP Portfolios

individual character in single jurisdictions

‘ dstiions

Due diligence

investors’ purposes
Valuation and evaluation of IP portfolio

SOUTH-EAST ASIA CHINA
IP SME HELPDESK ~ IP SME HELPDESK IS

European
Commission



China & SEA /Challenges

Mistakes in filings problems connected Office actions and

and poor protection with weak legal trademarks in local provisional refusals
requirements languages

Non-registered
trademarks:
protection according Unregistered design

to the common law
tort of passing off

Registration
y certificate in each
registration, not country of the
available everywhere international
registration

SOUTH-EAST ASIA CHINA
IP SME HELPDESK [P SME HELPDESK

European
Commission



Case Studies



China: The Limits of Upcycling

Louis Vuitton Malletier v. Shenzhen Bangtu Co. (Hangzhou Intermediate Court,
2026)

The Dispute:

+ A Chinese company (Bangtu) purchased second-hand,
genuine Louis Vuitton bags, dismantled them, and Louis Vuitton tote
reassembled the materials into new, altered handbag &
designs sold online.

¢ The repurposed bags kept the highly recognizable Louis
Vuitton exterior monogram trademarks intact, while
Bangtu only put its own logo on interior tags or zipper
hardware.

Louis Vuitton Malletier v. Shenzhen Bangtu Cultural Media Co

Deconstructing the Boundaries of Trademark Exhaustion in the Era of Up-cycled Luxury
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China: The Limits of Upcycling

Louis Vuitton Malletier v. Shenzhen Bangtu Co. (Hangzhou Intermediate Court,
2026)

The Core Legal Arguments:

+ Defendant’s Claim: Argued "circular reuse"
(sustainability) and the Doctrine of Trademark
Exhaustion, since the source materials were legally
bought, genuine items.

¢ Louis Vuitton's Claim: Alleged trademark infringement
and unfair competition. The items were materially altered
without the brand's supervision or quality control.




China: The Limits of Upcycling

Louis Vuitton Malletier v. Shenzhen Bangtu Co. (Hangzhou Intermediate Court,
2026)

The Court's Ruling:

< Exhaustion Denied: The Court ruled that trademark < Post-Sale Confusion: Even if buyers knew it
exhagstlon only applies to the re_salc_e of unchanged, was "upcycled," third parties viewing the bags
genuine goods. Once a product is dismantled and ) ) )
materially transformed, the continuity is broken. in daily public use would only see the

prominent exterior LV monogram, resulting in
unauthorized attribution.

Key Takeaway

» Sustainability and upcycling do not justify the commercial use of luxury trademarks on substantially modified
products.

» Brands retain the right to control quality, origin, and reputation associated with their marks.



SEA (Indonesia): Trademark Hijacking & "Ghost Stores™

Arc’teryx (Amer Sports Canada) v. Perfect Supply Chain Co. Ltd. (Jakarta
Commercial Court, Indonesia, 2025)

The Dispute:

« In 2025, realistic, high-end "Arc’teryx" branded physical
stores opened in major luxury shopping centers in Bali

and Jakarta, featuring the original brand's logos and
aesthetics.

+* The actual global owner (Amer Sports Canada Inc.)
issued a public alert declaring it has zero official retail

operations, authorized distributors, or warranties in ARC TE RYX
Indonesia.

Amer Sports Canada v. Perfect Supply Chain Co. Ltd.



Amer Sports Canada) v. Perfect Supply Chain Co. Ltd.

SEA (Indonesia): Trademark Hijacking & "Ghost Stores™

Arc’teryx (Amer Sports Canada) v. Perfect Supply Chain Co. Ltd. (Jakarta
Commercial Court, Indonesia)

The Core Legal Challenge:

+» First-to-File System Exploited: A China-based entity 90

legally secured the "Arc'teryx" trademark registration in

_ . : PERFECT
Indones_la because the Canadian brand had not filed SUPPLY CHAIN
locally first.

+» Under Indonesia's strict territoriality principle, the local
IP office (DJKI) initially ruled that the rights legally
belonged to the first filer, allowing the "unauthorized"
stores to operate legitimately under local law.
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SEA (Indonesia): Trademark Hijacking & "Ghost Stores"

Arc’teryx (Amer Sports Canada) v. Perfect Supply Chain Co. Ltd. (Jakarta
Commercial Court, Indonesia)

The Litigation & Status:

% Arc'teryx filed a cancellation lawsuit claiming bad-faith % While the initial lower court rejected the
registration and widespread consumer confusion,

leveraging their global fame dating back o 1992. petition over rigid registration rules, the brand

is pursuing appeals to defend its global brand
integrity.

Key Takeaway

> File Before You Expand: Do not leave a market vacuum. In strict first-to-file SEA jurisdictions like Indonesia,

bad-faith actors can legally open "ghost stores" selling lookalike/unlicensed goods if the original creator lacks
local, proactive registration.



SEA (Singapore): Calculating Statutory Damages for Counterfeits

Louis Vuitton Malletier v. Ng Hoe Seng (High Court of Singapore, 2025)

The DISpute Louis Vuitton Counterfeit Version []

* An unrepresented online retailer (trading as EMCASE
SG) committed 121 documented instances of trademark
infringement by advertising and selling counterfeit goods
across multiple e-commerce platforms.

+« Similar to other "upcycling" pretexts, the defendant
falsely marketed several items as being made from
authentic, repurposed Louis Vuitton materials.

Louis Vuitton phone case and passport
cover compared with counterfeit versions

Louis Vuitton vs EMCASE: Singapore Counterfeit Damages Case



https://luxjuris.com/wp-content/uploads/2026/05/Louis-Vuitton-sues-Spore-man-for-trademark-infringement.pdf

SEA (Singapore): Calculating Statutory Damages for Counterfeits

Louis Vuitton Malletier v. Ng Hoe Seng (High Court of Singapore, 2025)

The Core Legal Challenge:

¢ Proving Actual Loss: Because knock-offs of ultra-luxury
items do not strictly replace genuine sales, luxury brands
face high evidential hurdles in quantifying exact financial
damages or calculating the infringer's hidden profits.

+ The Statutory Remedy: Louis Vuitton opted for
Singapore's statutory damages framework, requiring the
Court to determine how to fairly penalize online
counterfeiters under the Trade Marks Act (TMA).



SEA (Singapore): Calculating Statutory Damages for Counterfeits
Louis Vuitton Malletier v. Ng Hoe Seng (High Court of Singapore, 2025)

The Court's Ruling:

< "Counterfeit" vs. "Infringing": The s Key Damage Factors: In awarding damages, the Court relied on

Court applied the strict category of four distinct indicators of the seller's bad faith:
counterfeit marks because the use

was "calculated to deceive" ) . .
consumers into believing the items - Flagrancy & Recalcitrance: The defendant ignored cease-and-desist

were authentic. letters and breached an interim court injunction to continue selling;
- Unearned Benefit: The seller achieved massive price mark-ups by free-
riding on the luxury brand's reputation;
- Damage to Reputation: The primary harm was to the brand's exclusivity
and goodwill, not just immediate lost sales;
- General Deterrence: A high penalty was required to deter easy, wide-
Key Takeaway reaching online counterfeiting operations.

» Singapore provides a robust and highly structured framework for statutory damages. Luxury brands do not
need to prove a 1-to-1 loss of sales to secure severe financial penalties against online counterfeiters,
provided they can document flagrant behavior and damage to their reputation.



China & SEA / Best practice and Take-Away messages

® Notification to the public of the
existence/registration of IPRs

File copyright application
Collection of evidences during trade fairs

Civil actions, criminal actions, administrative
procedures

Protection and enforcement of trade secrets

Collection of documents and database with
relevant material

Surveillance system, monitoring registers and e-
commerce platforms

Monitor partners’ and competitors’ behaviours

Verification of the compliance of contracts
providing the local legislation as applicable law

Use customs and administrative enforcement

European
Commission




International IP SME Helpdesks

www.ec.europa.eu/ip-helpdesk

INTERNATIONAL

IP SME HELPDESKS
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Questions?




International IP SME Helpdesks
Closing remarks

INTERNATIONAL
IP SME HELPDESKS




intellectual Property in Africa: africa.phelpdesk@euipo.europa.eu H E L P L I N E

China IP SME Helpdesk: guestion@china-iprhelpdesk.eu
free, fast & confidential

Latin America IP SME Helpdesk: info@latinamerica-ipr-helpdesk.eu

3 Z working
India IP SME Helpdesk: india@iprhelpdesk.eu a y S

South-East-Asia IP SME Helpdesk: expert@sea-iphelpdesk.eu
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