BITYNAMICS

| Y
o

Bitynamics



What we do

» Consulting in AI/ML/Analytics

« We solve problems in various applications,
ranging from

Banking and finance
Energy sector

Retail

Marketing Tech

And much more...

» We set up architectures for Al driven products

» We have extensive experience in working with
boards and management in shaping their Al
strategy
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Your data Your system
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Advanced Analytics s

Data-driven information extraction. Provide tools that
find relevant segmentations and correlations of

markets / products
/ services

- markets / products / services

- customers

channels

o communication channels
adform

Find correlation between markets, products, 0
services, channels, and customers to builo

Insights. \
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Google Ads
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Recommendation System  »

Amazon

STEPHEN HAWKING

RICHARD Relativity

DAWKINS
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Insplred by your shopping trends

Build recommendation engines based on the B R | statistical

L i Mechanics

segmentation of markets, products, services,
and user profiles.
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The recommendation engines are based on
Deep Learning, the most advanced Al tool in oo
the industry. i a

INTELLIGENCE

The Al based engine can provide recommendation on B

House of Cards

- what profiles should be targeted for certain products :
or services S

- what channels should be used for marketing by
predicting marketing channel cost and ROI.



R and Data Aggregation

pe We help companies to aggregate data in an
- anonymized fashion in order to satisfies the
new EU directions, GDPR.

i

The smart aggregation preserves valuable
information and allows for future processing
for purposes such as

. e analytics

e INSights

e Optimization

e artificial intelligence
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We provide solutions that can help with answering
guestions like

Who did check out the website but did not
purchase anything and why?

What customers have not been active and why?
What customers are about to leave and why?

Churn prediction and identification of parameters
that can minimize the risk for churn.
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Detecting unusual/unlikely events
such as

e |llegal transactions
e Intrusions

e faults in machines and manufacturing
(Predictive maintenance)

e Order overload



Bitynarhics

Product data design i

Data Supply Chain (Today)

Data Producers Data Product Companies Data Buyers
(you and me) (e.g., Facebook) (e.g., Marketing Agency, Analytics Firms, We h ave ‘O n g
other Data Product companies) "
experience Co-
designing products

e

Tl &

and Al applications to

(e.g., Instagram
App, Google S
Search App) -

Value Exchange
from selling &
purchasing enhanced
data

obtain iImportant ana
\. competitive data.




Architecture Design

Model
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Data Pipelines Feature Extraction

Data Validation Learning Loop Automation

Experimentation & Model Management
A/B Testing & Governance

Default Response Simulation &
Logic Validation

DataOps Real-Time
Deployment Monitoring



Contact

Ather Gattami, PhD
CEQO Bitynamics Inc.

#=:+46 70 422 53 30
= gattami@bitynamics.com

AT

- https://www.bitynamics.com
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