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Unilever Sustainability
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By 2030

100
%

42%

30%

Climate

Towards Net
Zero emissions

Reduction in
Scope 1 & 2 GHG
vs. 2015

Reduction in Scope 3
energy & industrial
GHG vs. 2021

Reduction in Scope 3
forest, land & agri
GHG vs. 2021

By 2030...
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95%
Zero

100

Nature

Protect and
regenerate
nature

Hectares of regen.
agriculture

Hectares of natural
ecosystems

Key crops sustainably
sourced

Deforestation linked
to SC (maintain as today)

Water stewardship
programmes

Plastics

Work to end
plastic waste

&)

Virgin plastic reduction
by 2028
(vs. 2019)

40%

o/ Reusable, recyclable,
1 OO /o compostable

packaging by 2030 (rigids) &
2035 (flexibles)

Packaging uses recycled
plastic
by 2025

25%

Plastic collected & processed >
packaging sold by 2025

Supported by $1 billion Climate & Nature Fund
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By 2026...
50%
250k

2.5m

Underpinned by our continued commitment to Human Rights and Equity, Diversity & Inclusion

Undener

Livelihoods

Enhance livelihoods for
people in our value
chain

Suppliers signed
‘Living Wage' Act

Small farmers in our
supply chain access
livelihood
programmes

SMEs in retail value
chain grow their
business




PUBLIC REPORTING ON PROGRESS

Key Metrics
VIRGIN WEIGHT
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654,880 516,045

metric tonnes metric tonnes

VIRGIN REDUCTION POST CONSUMER REUSABLE
RECYCLED

2024 Virgin plas kaging 1l OT PO Plastic pack
change content in pl ac } that is reusab

-23.49% 0.1%

Target

The Global Commitment 2025 Progress Report - Unilever - Ellen MacArthur Foundation

DESIGNED FOR
RECYCLING

Plastic par

72.5%
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BASELINE WEIGHT

Baseline virgin plastic packaging

weight (2019}

674,493

metric tonneas

REUSABLE, RECYCLABLE
OR COMPOSTABLE

56.9%

| +NOT ALIGNED |


https://gc-data.emf.org/2025/detail-25?cid=Unilever
https://gc-data.emf.org/2025/detail-25?cid=Unilever
https://gc-data.emf.org/2025/detail-25?cid=Unilever
https://gc-data.emf.org/2025/detail-25?cid=Unilever
https://gc-data.emf.org/2025/detail-25?cid=Unilever

INCENTIVES ACROSS THE VALUE CHAIN

Current incentives across the value chain are (not)

accelerating the transition to a circular economy

Undlerser



IMPACTFUL UPCOMING
LEGISLATION

Ensuring compliance requires action
beyond packaging design
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New packaging rules for less waste and
easier recycling

FEW

CIRCULAR PACKAGING: RATIONALE TO TAKE JOINT ACTION

RISING COSTS &
BUSINESS OPPORTUNITIES

Increasing packaging costs & EPR-fees,
combined with major grants & subsidies

Extra stimulans voor inzet
van circulaire plastics vit
Europa

Verpact publiceert tarieven en kartingen voor 2027

Bedri|ven dle gerecyclede of hernleuwbare grondstoffen

toepassen In plastic verpakkingen kunnen vanaf 2027 rekenen op

aanvullende kerting op hun afvalbeheerbljdrage. Met deze
financléle stimulans wil verpact bl|dragen aan de
beschikbaarheld en toepassing van clreculalre grondstoffen en
bedrijven ondersteunen bi] de voorbereiding op teekomstige
wettelijke verplichtingen.

Plastle Mieuws. tember 2026
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TOP ENVIRONMENTAL
CONCERN FOR CONSUMERS

Action is expected from customers &
consumers, A-brands in particular,
impacting the marketing mix

Unilever accused of breaking plastics
pledge as sachet sales approach 53bn

Greempead e says consumer geods proup is badly off track to meet
target of halving virgin plastic nse by zo2s




AT THE SAME TIME: CHALLENGING MARKET & PUSHBACK RE. POLICY/REGULATION U‘M.-wa
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EU business regulation I + Add tomyFT ...:

POLITICO

NEWS SUSTAINABILITY |C|S | Seamh K35 Q| —

’ , et s i et US demands EU dismantle green regulations in
UN plastic treaty talks threat to trade deal

COI Ia pse, agai n Ba nkru ptcy N are We f on wants American companies to be exempted from rules such as having to
losing momentum in Europe’s hnake resatiot s

the extent to which the measures should be legally binding, and financial rECYC| I N g ?
support mechanisms,

Fey sticking points included whether and how to regulate plastic products,

Whitepaper
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Bankruptcy — are we losing momentum in recycling?
E sUrrsurding af the dustry e rth

n Free article usually reserved for subscribers

it Lrsuls wor dier Leyen, lefwith Donakd Trump at Tumberry, Scefland, in July £
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RAISING THE FLOOR & LIFTING THE CEILING

STIMULATING AT NATIONAL LEVEL

Commitments & projects
initiated by individual companies with key suppliers,
stimulated though policy

Legal requirements
increasing progressively, enforced
predictable mid-long term

FORCING AT EU-NATIONAL LEVEL

OUndlover



RAISING THE FLOOR & LIFTING THE CEILING

Encouraging innovation and frontrunners to accelerate '

the transition to a circular economy

|‘ Stimulating innovation through
: collaboration with knowledge

] institutions, start-ups, scale-ups,
1 and (semi-)competitors

D

pmm e e - Scaling efforts at sectoral-level @ e

* Encouraging initiatives and cooperation

* Facilitating agreements within the sector
(competition law)

* Making progress measurable

Sector agreements on the use of

DETERGENTS A a
circular and renewable materials

EIROPE. &

|

|

: Sector agreement on circular
] design / ‘eco-design’

1

,——————‘

\
|
Amount of circular plastics :
increasing progressively ]
(e.g. recycled plastic 0% to 40%) :
Y4

f Consistent and clear regulations at EU level &
Predictable for the medium & long term
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Accelerating transitions: ‘Raising the floor & lifting the ceiling’

Ambitious commitments of individual companies / frontrunners
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Sector agreeé;nents
agreements iy
J & Public-Private
Sector SulleEitvE Partnerships
SEEErIEE Partnerships
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Legal requirements increasing progressively, predictable mid-long term
Time
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VALUE CHAIN COLLABORATION
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PRIORITIES IN PRACTICE

Circular Packaging: Di

Improving
Recyclability

Reviewing full portfolio to improve
packaging design

-

Uptake of circular
Material
lity, incl. contact sensitive
aterials / FCMs



Recycling technologies: Specific pro's & cons

’ Plastic Product DiuerSitg Of
~-__— Advanced Recycling

End of Life
Plastic Waste — |

W

Collection -
Separation Incineration i e

o - W €0, Utilisation
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* Scale | Availability
* Quality | EFSA-approval

* Price | Green premium

Maonomers

Diversity of Advanced Recycling Technologies - Renewable Carbon



https://renewable-carbon.eu/publications/product/diversity-of-different-advanced-recycling/
https://renewable-carbon.eu/publications/product/diversity-of-different-advanced-recycling/
https://renewable-carbon.eu/publications/product/diversity-of-different-advanced-recycling/

UHLQWW Onsbedriff ~  Onzemerken  Duurzaamheid ~  Nieuws ~  Camiére & O Zoeksite -

p Thema - & Unilever Nederland Verander locatie

Home 35 Nieuws 3 Doorbraak in veelbelovende plastic piols

Doorbraak in veelbelovende plastic
pilots

Gepubliceerd: 28 november 2024

OBBOTEC en Unilever werken samen aan nieuwe technologie, als oplossing voor
moeilijk te recyclen plastic materialen.




COLLABORATION FOR IMPACT

If we think we can do it alone, we are not thinking big enough!

Local, National & European
N Governments

m Shaping enabling legal frameworks, with a view

to international competitiveness

Experts and Academics

Structural collaboration in
Research & Innovation ~‘|

Business Partners
Co-developing (precompetitive)
innovative solutions with suppliers &
competitors

Societal Organizations

@ Pro-active sharing targets, approach &
progress with external stakeholders

Consumers :: Investors
Communicate, develop solutions with @ — Strengthen the financial indicators and the
high adoption rates and continuously = business case for net-zero, low carbon,
learn & improve circular and biobased materials

F
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