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REIMAGINE BRAND CUSTOMER EXPERIENCE
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AUGMENTED REALITY
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VALUE PROPOSITION

BUILD EMOTIONAL CONNECTION

Establish positive memories and create emotional
connections customers with brand or product

through real-time interactive experience




AREAS OF EXPERTISE
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~ ART & ENTERTAINMENT GAMING

- Immersive Storytelling Game Design
S8 o =Marketing Art. Game Development
- Character Exploration Concept Design
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FASHION & RETAIL
Client: Selfridges
Service: AR Game, @
Character Design, Marketing Art

Selfridges turned Valentine's Day shopping into an enchanting adventure with a Social AR game featuring tarot characters
embodying love and celebration, set in a visually stunning paradise where shoppers collect delightful goods. This AR game enriches
and transforms the pre-holiday gift search into a personalized journey through an aesthetically pleasing gateway.



https://www.areyes.studio/works/pleasure-garden-selfridges/
https://www.areyes.studio/works/pleasure-garden-selfridges/

AREYES | | | CASE STUDY 2024

FASHION & RETAIL

SAUT HERMES

During the Saut Hermes event, Hermes unveiled an exclusive
digital AR experience on their Instagram account. This AR
filter brings the symbolic horse Rayan into virtual reality,
allowing fans to engage and emotionally connect with the
prestigious Saut Hermes annual show in Paris, fostering a
sense of community among attendees and followers.

e Over 1.8 million people engaged with AR campaign.

e More than 30.500 unique user generated videos posted,.- g e
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Client: Hermes ' o &3 -."r’; : PRESS & TRY
Service: Augmented Reality, Character DeSIqﬁ o33 it
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https://www.instagram.com/ar/142409858483481
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AUTOMOTIVE

PUMA STRACE

L
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The Puma ST Race AR game project aimed to promote Ford's h an engaglng Instagram race ex-
perience. The project involved creating a dynamic AR game that s . hHatch Circuit in 3D, opti-

mizing the 3D model of the car, and incorporating special effects. 7
posted online in 2 week timeframe. .

~ Client: Ford o1 Ay
vice: AR Game, Marketing Art —
ey L -

erated videos

ame - [Usersfalexeysurnin/Dropbox/AREYES projectafiord-puma-game/spark
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https://blog.ford.com.tr/kategori/editors-picks/hit-the-track-and-race-your-friends-with-our-head-turning-puma-st-racing-game-for-instagram
https://www.instagram.com/ar/169666541753772
https://blog.ford.com.tr/kategori/editors-picks/hit-the-track-and-race-your-friends-with-our-head-turning-puma-st-racing-game-for-instagram
https://www.instagram.com/ar/169666541753772

AREYES

AUTOMOTIVE
Client: Dodge
Service: AR Game, Marketing Art

Dodge celebrates the launch of Dodge Hornet R/T electric vehicle, with an engaging AR campaign. The campaign includes a head :"':;f,;;-:__

racing game highlighting the Hornet's design and allows users to customize their dream car, share achievements, and engage in frlendly _' ,
challenges, creating an electrifying AR Social Media Advertising experlence Dodge AR-Ad campaign achieved +51% in CTA click- through rate
compared to other social campaigns |


https://www.adweek.com/brand-marketing/drive-dodge-hornet-ar-game/
https://www.instagram.com/ar/637038948385393
https://www.adweek.com/brand-marketing/drive-dodge-hornet-ar-game/
https://www.instagram.com/ar/637038948385393

AREYES CASE STUDY 2024

GAMING & FMCG it S SR
Pt e i Client: Red Bull, Riot Games

Riot Games collaborated with Red Bull to establish the Red Bull Campus Clutch esports series, providing a platform for amateur players to
showcase their skills and compete on a global stage To support this collaboration, AREYES developed a set of AR Experiences that transform
social media users |nto game characters



https://www.redbull.com/au-en/valorant-past-and-present-deep-dive
https://www.redbull.com/au-en/valorant-past-and-present-deep-dive
https://vimeo.com/567066449/5c3c489ff5?share=copy
https://vimeo.com/567066449/5c3c489ff5?share=copy

AREYES CASE STUDY 2024

ARTS & ENTERTAINMENT
Service: Augmented Reality, @
Object Design, Marketing Art

For Virgil Abloh's September 2021 music event in Kyiv, AREYES devised AR Brand Activation to celebrate his fashion influence. We created
a glass phygital artifact that utilize target tracking technology allowing trigger AR activation. The augmented experience features a digital
Abloh 3D avatar and geometric elements, showing how the physical cube blended real and virtaul realms.



https://www.areyes.studio/works/saint-abloh/
https://www.areyes.studio/works/saint-abloh/

AREYES CASE STUDY 2024

ARTS & ENTERTAINMENT

________

For the release of George Ezra s album, "Gold Rush Kid,"a
multl actlvatlon AR campaign was developed in partnershlp W|th
REYES Studio. The campaign involved the incorporation of 3D
’i:nodellng of Ezra's visual art, enabling users to experience his live
o .__'_Qert by pointing their camera at their surroundings.

ver 10 million people engaged with George Ezra new album through
R campalgn

e Cllent 'SONY Music
_S_erylge Augmented Reality, Digital Twin


https://www.areyes.studio/works/gold-rush-target-ar/
https://www.areyes.studio/works/gold-rush-target-ar/
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AREYES ~ CASESTUDY 2024

ARTS & ENTERTAINMENT

QUANTUM BLOOM

Quantum Bloom is a mixed reality experience that leverages innovative features like passthrough and hand tracking on the Apple
Vision Pro and Meta Quest 3. These capabilities empower users to create captivating game worlds integrated into their surroundings.



http://www.instagram.com/reel/C1914xbtlNt/

AREYES S CASE STUDY 2024

" Service: Augmented Reality, @
<N ~ Object Design, Marketing Art
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https://www.areyes.studio/works/pink-lady/
https://www.areyes.studio/works/pink-lady/
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AREYES CASE STUDY 2024

GAMING

POSTHUMAN ISLAND clecomraer (AT

Posthuman Island is interactive multilevel virtual environment with 20 visual artworks and Al-generated sounds in collaboration with Cultural
Policy, Felt Zine, Gray Area, and Mubert. The design was built around the idea of a virtual research center on an island in the Philippines set
in a futuristic world showcasing transformed humans in 2060.
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https://www.areyes.studio/works/posthuman-island_custom/
https://posthumanisland.com/
https://www.areyes.studio/blog/posthuman-island-xr-collaboration/




AREYES CASE STUDY 2024

S o e
A -_L'-‘r'ﬁ’-_'»:“_ Eek g I A ~ Client: Argarium
e o _ i Service: Game Design, Character Development, Game Art

Rival Rides is a VR multiplayer party game set in a'th’rillihQ fhé‘rrie park 'whe‘re players compete against their friends in multi-game worlds. Our team
provided the full spectrum of serwces to create a world class VR experlence from game design and character development to
3D Game Art & Animation. P . 2 P e 5 |



https://www.areyes.studio/works/rival-rides-vr-game/
https://www.areyes.studio/works/rival-rides-vr-game/
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THE FUTURE!

WWW.AREYES.STUDIO O O HELLO@AREYES.STUDIO



https://www.instagram.com/areyes.studio/?hl=en
https://www.linkedin.com/authwall?trk=bf&trkInfo=AQGlC4UXeKVNewAAAYzy27_oro_A-PVCVg3P4PSfNOx4MG4aUpCOSjn4_8TxGoYZPzXh1DtA8f9EQXXqRWdyJEd8K6_NSygubGe2qWp5DFn3JQUSRod0B9kH2jLZaXr_zRiGrx0=&original_referer=&sessionRedirect=https%3A%2F%2Fwww.linkedin.com%2Fcompany%2Fareyes-studio%2F
https://www.tiktok.com/@areyes.studio
https://www.areyes.studio/
https://www.areyes.studio/contacts/

