
Earn rewards in your wellness journey.



The wellness industry is changing

Consumers are shifting from chasing material aspirations to holistic 
wellbeing and experiences that elevate their daily lives.

“Millennial and Gen Z consumers are spending more on health and 
wellness than older consumers.”

McKinsey & Co, “The trends defining the $1.8 trillion global wellness market in 2024”
2024”

Recommendations from friends and family are more influential than 
doctor’s recommendations on consumer wellness purchases.

Gen Z and millennial consumers trust health influencers more 
regarding health information.

https://focus.cbbc.org/new-trends-in-chinas-health-and-wellness-industry/
https://www.mckinsey.com/industries/consumer-packaged-goods/our-insights/the-trends-defining-the-1-point-8-trillion-dollar-global-wellness-market-in-2024
https://www.mckinsey.com/industries/consumer-packaged-goods/our-insights/the-trends-defining-the-1-point-8-trillion-dollar-global-wellness-market-in-2024
https://www.mckinsey.com/industries/consumer-packaged-goods/our-insights/the-trends-defining-the-1-point-8-trillion-dollar-global-wellness-market-in-2024
https://www.mckinsey.com/industries/consumer-packaged-goods/our-insights/the-trends-defining-the-1-point-8-trillion-dollar-global-wellness-market-in-2024
https://marketech-apac.com/gen-z-millennials-in-hk-trust-health-influencers-more-regarding-health-information/
https://marketech-apac.com/gen-z-millennials-in-hk-trust-health-influencers-more-regarding-health-information/


Wellness merchants are not

The Asian wellness market is crowded with many new entrants, high 
competition and a need for digital engagement.

Adherence to traditional marketing avenues and an increasing 
disconnect from their target market can lead to stagnation.

Wellness businesses like spas struggle due to reputational 
association with illicit businesses and lack of consumer trust.

https://flevy.com/topic/restructuring/case-client-acquisition-strategy-luxury-wellness-retreats-asia
https://flevy.com/topic/restructuring/case-client-acquisition-strategy-luxury-wellness-retreats-asia
https://www.linkedin.com/pulse/controversial-transformation-spas-from-wellness-illicit-zaid-arshad-apxac/
https://www.linkedin.com/pulse/controversial-transformation-spas-from-wellness-illicit-zaid-arshad-apxac/


Meet Neardeal

Leverage consumer referrals 

Engage potential customers 

Integrate marketing with booking 

More transparent 

Find safe, verified wellness services near you



How it works
Consumer Product

Find Engage Get Rewarded



How it works
Merchant Product

Create NearReels Create promotions



How it works
Merchant Product

Near.AI powered video generation



How it works
Merchant Product

Detailed analytics



The market

HK$1.22 T
TAM

HK$3.88 B
SAM

HK$25.92 M
SOM

Other players

93 million 40,000

150 million HK$18 billion

https://www.mordorintelligence.com/industry-reports/asia-pacific-wellness-tourism-market
https://www.trade.gov/market-intelligence/hong-kong-health-fitness
https://www.trade.gov/market-intelligence/hong-kong-health-fitness
https://www.trade.gov/market-intelligence/hong-kong-health-fitness
https://www.mindbodyonline.com
https://classpass.com/partners


How we compare?

High retention of ConsumersLimited retention* of Consumers

Limited Marketing for Merchants
Merchants

Empowered Marketing for 
for Merchants



How we make money
We will charge 12% commissions on bookings and have additional charges for services like ads.

HK$ 2,430,000

HK$ 291,600

EoY 2025

HK$ 10,800,000

HK$ 1,296,000

EoY 2026

HK$ 25,920,000.

HK$ 3,110,400

EoY 2027

Transactions on Neardeal

Neardeal revenue



Go-to-market Strategy

User acquisition User engagement Market entry

E
o
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0
2
5

Have 1500 consumers onboarded Have at least 30% of users making at least 3 
least 3 transactions per month.

Have 100 merchants onboarded Have 50% of them actively using the 
platform.

Launch in Hong Kong & Shenzhen

E
o
Y
 2

0
2
6

Have 5000 consumers onboarded Grow user engagement to 4 transactions per 
month.

Have 250 merchants onboarded Have 50% of them actively using the 
platform.

Enter a new market (tourist hotspot of HK 
users) in Asia or Europe.

E
o
Y
 2

0
2
7

Have 12,000 consumers onboarded 30% active users, 4 transactions per month
month

Have 1000 merchants onboarded 50% actively using the platform.

Enter a new market (tourist hotspot of HK 
HK users) in Asia or Europe.



Our Achievements and Traction

A snapshot of some of the partnerships we have been pursuing.

Market launch & entry

Technological Major merchants

Business development Technological milestones



Meet the team

Komal Murudkar 

Emmanuel Joojo Hanson

Niket Murudkar Kirti Sahi

Vimbainashe Emmanuel Mushayikwa



Partner with us

We are looking for investment to Investment Highlights



Let’s elevate digital 
connection in wellness with 
AI-driven referral solution

Connect to us

Neardeal website @neardlhq @neardlhq Neardeal demo

https://www.neardl.com
https://www.instagram.com/neardealhq/
https://www.linkedin.com/company/neardealhq
https://youtu.be/RAJlij7MVTQ


Appendix: Photos
Meeting InvestHK Booth at NovaX Global InvestMatch Carnival

Meeting Marketing Manager of
of

Perface & Perfit

Pitching Neardeal at HKSTP Startup Alumni Association gathering
gathering
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