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“It took me 30 minutes to figure out which 
buttons to press to get this shared car open. 

In the end, it took me longer than the bike 
ride would have. 

And did I mention that it rained on me the 
whole time?”
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time, this was the moment I decided I will 
dodge the fare. 

I really did not care anymore!”
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“As a field technician, it’s very important that 
I find the broken device quickly. 

But with our current app I’m stranded on the 
parking lot, often searching for an hour, 
before I can do something.”
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1. Human-
Centered 
Design
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2. Business 
Ecosystem 
Design
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Eco System Map - Example



The human 
experience 
company

BU
SI

N
ES

S 
EC

O
SY

ST
EM

 D
ES

IG
N

3. Attitudinal 
Organizational
Change
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A cultural shift is needed within 
companies. Every employee in every 
department should be inspired to work 
in a human-centric way, by practicing it 
together.

Designing and participating in 
ecosystems opens up new growth 
opportunities, allowing us to become 
much more meaningful to customers.


We put people in the center, and we can 
only understand people by talking to 
them and developing empathy.Human-centered 

design creates 
value, experience, 

impact, growth & 
revenue. 
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