Dear supporter,

'1 Jhatkaa.org

Thank you so much for contributing towards our vision of an equitable, inclusive

and sustainable India.

Key campaigns highlights during FY2018-19 are:

Air pollution and climate change

The billboard that breathes: Jhatkaa.org conceptualized an installation depicting
human lungs retrofitted with Hepa filters and a fan that mimics breathing to

demonstrate the impact of air
pollution. It was installed in a public
space first in Bangalore in January
2018 and then in two locations in
Delhi in November 2018. When the
installation was put up, the color of
the lungs was white (symbolizing
healthy lungs) which then over a few
days started to change color to grey
and then eventually black

Jhatkaa.org’s partners also
conducted public engagement activi-
ties in Delhi and Lucknow for which
we received significant media cover-
age. In Bangalore, pieces of the

blackened filter paper on the lungs were sent as evidence
packages to over 500 decision makers across the country.
During the current year 2019-20, we have also conducted work-
shops for students to teach them how to make their own air

quality monitors

Volunteer engagement: During FY2018-19 Jhatkaa.org

increased focus on volunteer engagement with:

- mask distribution at various events across Bangalore city,

- plogging parties with Jacob Cherian, a city-based environ
mentalist, across lakes and green spaces in Bangalore

- multi-city action with our partners for world yoga day to
showcase air pollution as a problem, which was extensively

covered by the media
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The lungs took less than B days to turn dark grey and were black on day 10 when we removed
the installation.
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Gender and Sexuality

Sexual harassment: Jhatkaa.org ran a survey on Internal Complaints Committees among our members to understand the
existing structures and policies at educational institutions and workplaces. We received about 200 responses and are in
the process of analysing the results and following up. We also ran around 9 anti-sexual harassment campaigns on college
campuses, of which we won 3 campaigns and have secured 5 milestones in gender and sexuality
campaigns.

LGBTQ social acceptance: Jhatkaa.org partnered with
international gay rights organisation, AllOut.org, to
kickstart our LGBTQ social acceptance campaign. We
launched a first-of-its-kind billboard (annexed) campaign
in C.P., New Delhi, receiving a few media hits.

Trafficking and Trans bill: Jhatkaa.org mobilised over
11,000 Indians to email Rajya Sabha MPs protesting the
two bills

Updates for the current year, FY2019-20: Our team has
grown to increase our engagement with citizens. More
citizens coming together to hold the government account-
able will increase the likelihood of victories on our cam-
paigns. Your contributions can help us reach out to more
people and grow the movement of progressive Indians
who take action to create a better India.

| do hope to have your continued support through this year. If you would like to make a tax-deductible contribution,
please email us at donations@jhatkaa.org, or visit hitps://jhatkaa.org/donate/

In solidarity,
Avijit Michael . This report contains a breakdown of our audited financials
Executive Director & Managing Trustee for FY2018-19 which we share with all our donors.

If you have any questions regarding this or any of our work
please mail us at info@jhatkaa.org

Testimonials from volunteers

Naman Jain: | really liked volunteering for Jhatkaa.org’s event where
| helped distributing masks and speaking with children at one of the
schools in Bangalore. The best part was actually being able to open up
and share my ideas about what we can collectively do without being
dismissed or judged.

Likhit Srinath: Volunteering at
Jhatkaa.org (at the workshop and the
climate strike in Bangalore) has been
a really amazing opportunity! | got to
work for the noble cause of working
towards living in a pollution free
environment. I'm thankful to the
organisation for giving me a first hand
experience in working with people for
their betterment.

Nitya Dyuthi: Jhatkaa.org is a wonderful organisation which is working
for great causes. | have had good takeaways from working with the
organisation. | have had good exposure in making a direct impact on the
society and | am grateful for it.
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Financials for FY2018-19
Profit and Loss Account

For the financial year 31-Mar-19 | 31-Mar-18

ending (in Rs. Lakhs)

Income

Foreign contribution 123.3 -

Corporate contribution 0.3 1.0

Individual contribution 6.9 6.2

Miscellaneous - 0.2

Total income 130.5 7.4

Expenditure

Program expenses 0.5 0.2

Technology expenses 0.6 1.1

Personnel expenses - 0.4

Expenses under FCRA 102.4 13.0

General and admin 2.7 8.8

expenses

Depreciation 0.05 0.05
Total expenditure 106.2 23.6

Excess of expenditure 16.2

over income

Excess of income over 24.2

expenditure

- With receipt of FCRA registration, Jhatkaa.org
onboarded full-time consultants during FY2018-19,
including a volunteer coordinator

Balance Sheet

Statement as on (in Rs. 31-Mar-19 | 31-Mar-18
Lakhs)

Funds and Liabilities

Trust Fund

Corpus Fund 0.1 0.1

General Fund 27.8 3.6

Non Current Liabilities
Current Liabilities

Current borrowings 3.0 3.8

Other current liabilities 0.5 0.5
Total Funds and Liabilities 32.7 8.0

Assets

Non Current Assets

Fixed Assets 1.8 0.5

Long term loans and advances - 4.2

Current Assets

Cash and cash equivalent 30.9 2.8

Other current assets - 0.5
Total Assets 32.7 8.0






