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1

Town Hall
August 2024

Drew Bonillas
Community Manager



2

©
 B

ig
Co

m
m

er
ce

.  
Al

l r
ig

ht
s 

re
se

rv
ed

. C
on

fid
en

tia
l.

Agenda
Welcome & Company Updates.
CEO, Brent Bellm, shares BigCommerce 
news and innovative new merchants.

Live Q&A.
Anonymously submit your questions for our 
team to answer live during todayʼs webinar.

CPO, Troy Cox and members of our product 
teams will announce new features and platform 
improvements.

BigCommerce Product Updates.

Town Hall

BigCommerce Content News.
Sr. Director of Content Marketing, Melissa 
Dixon, highlights new content & educational 
resources from BigCommerce.  

#
#
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How To Ask A Question
Submit a question via the Zoom Q&A Panel 

1. Navigate to the Q&A Panel

2. Privately submit your question to our moderator team

3. Weʼll address as many of your questions on air as we 
can!

Town Hall
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BigCommerce CEO

Brent Bellm
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BIGC at 06.30.2024

   

Non-enterprise
SMB target: $1M GMV

27% of account ARR

Enterprise
Mid-market target:  $1M$50M GMV

Large enterprise target: $50M
73% of account ARR

Q2’24 non-GAAP gross margin

77% 

Enterprise account ARR growth

↑ 7% 

              +10% 1H24
               +11% 2023 | +27% 2022

Revenue growth

$346M ARR
Target Customer Segments

$277M cash, equivalents, and 
marketable securities

Balance sheet

Enterprise accounts

5,961

↑ +4% of revenue Q2’24

Adjusted EBITDA 

↑ +$12 million Q2’24 (14% of revenue)

Operating cash flow
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External assessment of BC competitiveness

6

Strategic priorities

Leader
● IDC:  Ent B2C
Strong Performer

● Forrester: Ent 
(#2T; 0 leaders)

● Everest (#2T)
Challenger

● Gartner: Ent 

Leader
● Paradigm: MM

(#1), Ent (#T4)
● IDC: MM
● G2 (#2)
Strong Performer

● Forrester Ent 
● IDC: Ent

Leader
● IDC: Ent 
● IDC: MM
● Mach Alliance

Leader
● G2 (#1)
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Awards

Leader
In B2C, B2B and Headless 
ENT & MM) ecommerce 

platforms

Strengths
● Developer and business user–friendly
● Flexible microservices-based, API first, 

cloud-native, headless (MACH) 
architecture under the hood

● Open SaaS ecosystem



8

Awards

24 total medals
Across Paradigm B2B 

Combineʼs Midmarket and 
Enterprise editions

2024 Paradigm B2B Enterprise 
Edition

4 GOLD 🥇🥇🥇🥇
Total Cost of Ownership (TCO), 
Sales & Channel Enablement, 
Site Search, 
Promotions Management

4 SILVER: 🥈🥈🥈🥈
Transaction Management, 
Vision & Strategy, 
Ability to Execute, and 
Integrations, Operations & 
Infrastructure

4 BRONZE: 🥉🥉🥉🥉
Customer Service & Support, 
Partner Ecosystem, 
Content & Data Management,
Marketplaces

2024 Paradigm B2B Mid-Market 
Edition

8 GOLD: 🥇🥇🥇🥇🥇🥇🥇🥇
Vision & Strategy, 
Ability to Execute, 
Customer Service & Support, 
Partner Ecosystem, Total Cost of 
Ownership (TCO),
Site Search, 
Sales & Channel Enablement, and 
Promotions Management 

3 SILVER: 🥈🥈🥈
Marketplaces, 
Transaction Management, and 
Integrations, Operations & 
Infrastructure

1 BRONZE: 🥉
Content & Data Management 

said Andy Hoar, chief executive officer at Paradigm B2B: 
“BigCommerce is particularly well-suited for enterprise B2B companies looking for a 
value-priced, partner-centric, multitenant SaaS eCommerce solution that leverages an 
extensive open application marketplace to deliver robust functionality.”



B2B

Paradigm B2B Mid-Market Combine 2024 - Olympics-style medals table
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Innovative 
New Merchants 
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TheRealReal

Leading marketplace for authenticated luxury goods (apparel, jewelry, art, home, collectibles)

▸ Serves 36 million members and $1.5B online GMV in 2023. Composable use of BC cart and checkout.
▸ Migration from custom.
▸ Apps: Braintree
▸ Partners: Trellis
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Bealls

Family-owned, Florida-based apparel retailer since 1915 with 650+ stores under multiple brands

▸ Marquee implementation of Catalyst (composable Next.js/React). Live in three months.
▸ Migration from IBM Websphere (aka HCL
▸ Apps: Manhattan OMS, Amplience CMS, Sovos tax, WorldPay
▸ Partners: DMC Inc.

http://next.js/React
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Andertons

Family-owned iconic UK supplier of guitars, drums, keyboards, and pro audio since 1964

▸ Stencil. Beautiful site launched in just 6 months.
▸ Migration from IBM Websphere.
▸ Apps: Sparkstone ERP, Pimberly, Constructor, ShipperHQ, Shogun, Feefo, Cybersource, PayPal
▸ Partners: Apply Digital
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Soletrader

UK retailer since 1962 of shoes, boots, trainers, sandals with exclusive brand collaborations

▸ Full composable build featuring Storyblok, Algolia, Vercel, and Klaviyo. MSF UK, US, Europe.
▸ Migration from Rockcommerce
▸ Apps: Storyblok, ZigZag, Custom ERP, Custom OMS, Vercel, Next.js, Algolia, Klaviyo, Klarna, 

ShipperHQ, Avalara, Braintree
▸ Partners: Cygnet
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Julbo

French designer/manufacturer of high performance sunglasses, goggles, and eyewear since 1888

▸ Headless. Multi-storefront serving 9 different geographies France, Italy, Benelux, Spain, UK, Asia)
▸ Migration from Magento 2
▸ Apps: Nosto, Instocknotify, Makewebbetter, Trustpilot, Hubspot, Sendcloud, B2B Edition
▸ Partners: Spirit
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Quicken

Leading personal finance management application

▸ New BC payments feature: Braintree ACH via API. $0 free trials with payment token capture to begin 
subscriptions. Custom Quicken Care Agent portal connection. Custom marketing promotion app 
connection. Digital products with multiple SKUs by region using IP lookup. Launch in just 10 months.

▸ Apps: Contentful, Avalara, Salesforce Pixel
▸ Partners: EPAM
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Once Upon a Child

Part of Winmark (also Play it Again Sports), a store-based marketplace to buy/sell gently used kids items

▸ Custom Sellers App built on top of BC APIs that franchisees use to showcase items for sale in their 
individual locations. Non-transacting branded site that supports sales in-person and via franchisees.

▸ Apps: Custom “Sellers Appˮ built by Right Point
▸ Partners: Right Point
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On Course Golf

Largest national golf retail group in Australia with 200+ stores and official partner of PGA of Australia

▸ Uses Marketplacer to manage its brands marketplace. Click & collect from local “pro golfˮ shops.
▸ Apps: Marketplacer Connector, Klaviyo, Shippit, Gift Up!
▸ Partners: Web Force 5
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Rally House - Kansas State University

Official team merchandise for Kansas State U. from Rally House, a pro/college team specialty retailer

▸ Integration with RandemRetail BOPIS app and OMS.
▸ Migration from Netsuite Commerce.
▸ Apps: RandemRetail BOPIS, Netsuite, TaxJar, CouponBrew, Listrak, Mega Menu Builder by Hypa, 

Adyen
▸ Partners: Mira Commerce
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Valk Voor Thuis

Largest Dutch hospitality chain with 65 Dutch locations and 15 more in other countries

▸ Multi-storefront on Stencil with three sites: furniture, wine, and food
▸ Migration from Magento 2
▸ Apps: Onport, Search & Filters by FreshClick, Sendcloud, Supr Product Badges & Labels, Kit Builder, 

Bloomreach Discovery, Ads & Listings on Google, Marketplacer, Adyen
▸ Partners: Nxtlvl
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Forecaddie

Custom round-trip shipping of luggage and golf bags from the customerʼs location to destination

▸ Headless with unique custom shipping integration. Aftership used for shipment tracking.
▸ Launched in 1 month.
▸ Apps: Aftership, Zendesk, Klaviyo, Quickbooks Online, Custom shipping integration
▸ Partners: Solyse
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BC Softwear

Luxury towels, bathrobes, and footwear as supplied to the UKʼs most prestigious hotels and spas

▸ B2C  B2B. Uses Tavanoʼs Netsuite ERP connector. Stencil with a beautiful theme by Flair Consultancy.
▸ Migration from SuiteCommerce Netsuite)
▸ Apps: Netsuite connector by BigSynapps Tavano, B2B Edition, Feefo, Mailchimp, PayPal, Windcave
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Myron

Leader in promotional business gifts and related branded merchandise for 75+ years

▸ B2B site.
▸ Migration from Suite Commerce.
▸ Apps: Netsuite ERP, Artifi, ShipperHQ, Rewind, B2B Edition, Avalara, PayPal, Cybersource
▸ Partners: Plum Tree Group
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Frederiksen Scientific

International supplier of innovative teaching material in the natural sciences

▸ Headless built on Umbraco and Vue.js. Quickpay for payments. Danish site live with Dutch, Norwegian 
sites to follow using product override multi-language enhancements. More sites to come.

▸ Apps: Umbraco, Vue.js, Quickpay
▸ Partners: Novicell
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Sr. Director of Content Marketing

Melissa Dixon



26

©
 B

ig
Co

m
m

er
ce

.  
Al

l r
ig

ht
s 

re
se

rv
ed

. C
on

fid
en

tia
l.

BigCommerce 
Content News
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• Robert “RA” Alvarez, Former CFO of BigCommerce, and 
Becky Logan, Senior VP of People and Culture, discuss 
what company culture means to them.

Company Culture: Why Investing in People Matters

The Make it Big Podcast

• Learn about Cordova Outdoors’ commitment to 
sustainability, community building, and 
manufacturing in the USA.

How Cordova Outdoors Became an Outdoor Essential

The Impact of AI on B2B Ecommerce
• Hear Lance Owide speak with B2B industry experts 

about the latest AI technology and its impacts on the 
future of ecommerce. 

Content News

https://open.spotify.com/episode/70eje8257j8GX4BBZUp7iM?si=0295e398ca7d49f6
https://open.spotify.com/episode/6ak51ztxiMtM0YNADULjpK?si=d820df88f1b04894
https://open.spotify.com/episode/7I0yk1MSvFNlpl4YDQLz4S?si=6ca405cc4a5d4b8f
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• Driving Ecommerce Growth for Home, 
Garden, and Furniture Brands: 4 Trends for 
2024 Webinar 

○ Discover strategies from industry 
experts that home furnishings 
brands can implement to drive 
sales in today’s market.

• Glossy Fashion Report
○ Explore the digital marketing 

strategies of over 100 fashion and 
apparel brands across the US.

New Resources for Fashion and Home + Garden

Content News

https://www.bigcommerce.com/resources/webinars/driving-ecommerce-growth-for-home-garden-and-furniture-brands-webinar/
https://www.bigcommerce.com/resources/webinars/driving-ecommerce-growth-for-home-garden-and-furniture-brands-webinar/
https://www.bigcommerce.com/resources/webinars/driving-ecommerce-growth-for-home-garden-and-furniture-brands-webinar/
https://www.glossy.co/sponsored/the-state-of-omnichannel-in-fashion-and-beauty/
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• Watch the latest videos:
○ The Benefits of Implementing an 

E-Procurement Solution with Kevin 
Kazenmeyer 

○ Ecommerce Marketplaces with 
Virginie Cosset 

○ How B2Bs Can Start Selling DTC 
with Jason Greenwood

○ Creating a Lasting B2B Network on 
LinkedIn with Curt Anderson

New B2B Bites Episodes 

Content News
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• Professional Services
○ This seven-part blog series 

highlights how Enterprise plan 
customers can utilize 
BigCommerce’s Professional 
Services teams to develop and 
manage their ecommerce store.

• Launch Foundations
○ This six-part blog series dives into 

the essential components needed 
to successfully launch an 
ecommerce store.

New Blog Series: Pro Services + Launch Foundations

Content News

https://www.bigcommerce.com/blog/category/professional-services/
https://www.bigcommerce.com/blog/category/launch-foundations/
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New Holiday Resources 

Content News

• Get holiday insights from some of our BigCommerce 
agency partners on consumer spending habits, 
shopping trends, and more. 

Holiday Ecommerce Playbook: Strategies and Insights for 2024

• Find out from BigCommerce experts what you can 
expect from this holiday season. 

Top Ecommerce Holiday Trends for the 2024 Season

Holiday Trends: Early Start to Back-to-School Shopping
• As summer winds down, we’re seeing an early start 

to the busiest shopping season of the year. 

https://www.bigcommerce.com/blog/holiday-ecommerce-playbook-strategies-and-insights-for-2024/
https://www.bigcommerce.com/blog/holiday-trends-2024/
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BigCommerce CPO

Troy Cox
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BigCommerce 
Product Updates
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Introducing powerful new capabilities 
for commerce.

Coming August 27th: 

The Next BIG Thing

Selling globally,     composability,     B2B,     unified commerce,     
conversion,    AI for commerce,     efficient operations,     developer tools
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BigCommerce Product Updates

Marketing

Operate

ConvertStorefront

Expand

● Catalyst + Makeswift ● SHEIN Marketplace

● TikTok Shops

● Fastlane by PayPal

● BigAI Product 
Recommendations

● Multi-geo selling ● BigAI Copywriter

● Improved Control 
Panel navigation

Develop

● Unified Billing

● GraphQL Admin API

B2B

● Improved buyer 
permission 
management

● Advanced account 
hierarchies
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  Storefront
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February - Catalyst released as BigCommerceʼs fastest & 
most powerful headless framework ever

Fantastic foundation for developers building composable.

Composable Storefronts
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Composable Storefronts

● Research-backed UX
● Pre-optimized performance — 

perfect Lighthouse scores 
● All BC features implemented
● Minimally styled, maximally 

styleable

An ideal technical 
foundation, ready for your 

brandʼs unique identity 
and experience
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In H2, Catalyst evolves into our next-gen 
storefront, with everything you love about 
SaaS
● Instant Deployment – Launch new storefronts in 

moments.
● No-code visual editing – Empower marketing teams
● Seamless Integration – Control panel features work 

as expected

Composable Storefronts
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…and thanks to our composable foundation, 
youʼll retain all these benefits:

● Market-leading performance
● Extensibility & Customizability
● Productized Integrations
● Developer Experience

Composable Storefronts
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Create stunning 
websites, without 
sacrificing 
developer 
flexibility. 

▸ Available in October

Composable Storefronts
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With Vibes, choose 
your aesthetic and 
quickly build 
beautiful shopping 
experiences from 
hand-crafted 
components.

vibes.site
▸ Available in October

Composable Storefronts
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Vibes improves 
upon themes

● Component-first design 
system

● Guardrails to protect 
branding & improve 
productivity

● Beautiful, interactive 
components delivered as 
React code, Figma, and 
drag-and-drop 

▸ Available in October

Composable Storefronts
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Deploy new Catalyst 
storefronts in moments 
with no code

● Coming soon to all customers as a free 
preview of your store in Catalyst

● Catalyst-optimized Vercel hosting 
available for purchase, or use your own 
host

● Deploy in 2 minutes with no code

● Start visually editing in Makeswift in 1 
click

▸ Available in October

Composable Storefronts
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Sell cross-border and 
in multilingual markets 
with Catalyst

● Cater to locale language with native 
translation capabilities, including 
Makeswift content

● Meshes seamlessly with other parts 
of your content stack, like CMSes

● Plug in via API, or translate directly 
in the control panel

▸ Available early 2025

Composable Storefronts
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One more thing…

▸ Catalyst will become native to the platform — always 
composable, optionally headless

▸ Stencil isnʼt going anywhere — most of our investments 
will benefit all storefronts

▸ On Stencil and want to move to Catalyst? Weʼll make it easy

Composable Storefronts
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  Marketing
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Omnichannel Commerce

Omnichannel 
Updates
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Omnichannel Commerce

App Downloads Social Media 
Followers

Active Shoppers Product Categories 
(and Growing Fast!

Tap into a new generation of customers - SHEIN is one 
of the fastest growing shopping destinations in the 
history of online shopping, building a loyal community of 
fans across digital media.

New channel: 
SHEIN Marketplace

500M+ 250M+ 88M+ 20+

Source: SHEIN Marketplace Seller Stats as of My 2024  August 2024
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Omnichannel Commerce

TikTok US revenue in 
2023

Of U.S. adults use 
TikTok. Up from 12% 
in 2021

Average daily time 
spent on TikTok by US 
adults 

Easily process TikTok returns through FeedAMP, reducing manual effort 
and errors by automating your return processing. 

Integrate with the FeedAMP RestAPI or SFTP) to support:

● Authorizing Returns
● Refunding Returns

Channel Update: 
TikTok Shop Returns

$16 billion33% 53 minutes
Total number of 
TikTok users in 2023

1.5 billion

Source: Pewresearch Source: Business of Apps Source: Financial Times Source: Emarketer
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  Convert
Turn shoppers into buyers with the best one-page checkout UX. 
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BlueSnap Direct: Expanding your payment horizons

▸ Stored ACH and SEPA - Offer a fast and simple way 
to store and manage your shopper s̓ bank account 
details with Bluesnap

▸ Payment Instruments API (Plus or higher plans)

▸ New possibilities: 

○ Manual orders

○ iDeal

▸ Knowledge Base Bluesnap page

  Convert

Available now

https://support.bigcommerce.com/s/article/Connecting-with-BlueSnap-Direct?language=en_US
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  Convert

Consumer benefits
▸ Recognized customers see a high-speed checkout
▸ Convenience - save their details for future use across 

PayPalʼs network 
▸ Fast and secure future checkouts with any participating 

brand/retailer

Brand/retailer benefits

▸ Deeply integrated into our native checkout
▸ Improve guest consumer recognition rate  ~70%
▸ Reduce time to complete checkout ~39%
▸ Easy activation on Braintree & PayPal Complete Payments 

▸ Knowledge Base Fastlane page

Drive conversion with Fastlane by 
PayPal, a frictionless checkout.

Available now for US

https://support.bigcommerce.com/s/article/Fastlane-by-PayPal?language=en_US
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+100%
in revenue among 

shoppers who engaged 
with related products

+3%
Total revenue per visit

Results are from prior POC with Woolrich.com
Source 1, Source 2)

  Convert

+2%
Increase in AOV

Beta available now

Increase engagement and 
revenue with  BigAI Product 
Recommendations 
powered by Google AI.

▸ Developer documentation live

https://docs.google.com/presentation/d/14mS_B84oR5vV4KmPp19DmoaFtqPynw1G6sTI0VrezaA/edit#slide=id.g8c63acbacb_0_56
https://docs.google.com/presentation/d/1bnZ_Y98G18Uu49Qdod8KBEYx5ErC4J7TAByT-RkIiCY/edit#slide=id.gbbd1009ce3_0_0
https://developer.bigcommerce.com/beta/product-recommendations
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ML Models
▸ Similar items
▸ Others you may like
▸ Frequently bought together
▸ Recommended for you
▸ On-sale
▸ Buy it again

Maximize results with a choice of models and 
additional data events.

Category 
view

Purchase 
complete

Add to 
cart, Cart 
view

Home 
view

Detail 
view

Search

✔ ✔
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  Expand
Grow with new brands, geographies, and channels.
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Selling Globally

Name, description, keywords ✔

URL, page title, meta description ✔

Options and modifiers ✔

Availability description ✔

Warranty info ✔

Pre-order message ✔

Custom fields ✔ NEW
Images Coming soon

Variants assignment Coming later

Variants name, description, image Coming later

Localize your product catalog for each 
countryʼs storefront
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Selling Globally

Tailor product custom fields for different 
geographies, brands, shopper segments. 

Available now
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Selling Globally

Add localized 
product images for 
the shoppers from 
different countries. 

Coming soon
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Selling Globally

Local experience for 
Japanese brands. 

Available now



61

©
 B

ig
Co

m
m

er
ce

.  
Al

l r
ig

ht
s 

re
se

rv
ed

. C
on

fid
en

tia
l.

Available now in Open beta with a 
select list of payment providers and 
more coming soon

Boost conversion 
and lower costs with 
local payment 
solutions.

Selling Globally

Available now*

https://support.bigcommerce.com/s/article/Multi-Storefront-Payment-Methods?language=en_US#supported-providers
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  B2B
Meet buyer demands with a more intuitive, customizable 

ecommerce platform — built for the unique needs of B2B.
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B2B

Empower buyers with granular 
controls for enhanced 
operational efficiency

Buyer Roles and Permissions 
Management
▸ Create custom buyer roles

Customize the permissions and access level to 
match specific job requirements

▸ Create custom permissions

Extend role permissions via APIs to support your 
custom developed buying experience

Available now

Available now

Available now
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B2B

New 
Companies 
Admin Page

Available now



65

©
 B

ig
Co

m
m

er
ce

.  
Al

l r
ig

ht
s 

re
se

rv
ed

. C
on

fid
en

tia
l.

B2B

Available now

Company 
Attachments
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B2B

Manage Company rules 
more efficiently with 
Independent Company

No Customer Group 
Required!

Coming soon

Mandatory 11 Relationship
1 Customer Group = 1 Company

Optional 1N relationship
1 Customer Group : 50 Companies

Before

After
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  Operate
The clearest path to enterprise performance at lower cost.
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BigAI Copywriter —
better than ever with 
Gemini.

Available now
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Work more 
efficiently with 
improved 
navigation.

Coming soon
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Utilize a modern security protocol via UPS 
Real-time shipping quotes on BigCommerce

Available now

● OAuth 2.0 integration for all first-time UPS account connections
● Existing connections require an update
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  Develop
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A unified bill for merchants.
Simplify billing of your 
app with Unified 
Billing.

Coming soon

Brands love it too! They can 
pay for apps on a single bill 
along with their BigCommerce 
subscription.
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Managing your catalog 
using the GraphQL 
Admin API
▸ Mutations and queries to manage 

product information on global level and 

in a context of a channel and locale

  Develop

Available now*

*for Enterprise stores and Partner sandboxes
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Improvements to catalog 
webhooks for more efficient 
integrations

▸ New webhooks for options & modifiers

▸ More informative event payload

▸ Subscription to granular events and data

  Develop

Available now
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Have questions or want to 
continue the conversation? 

Join our online community!

★ BigCommerce Help Center Community - 
support.bigcommerce.com 

★ BigCommerce Facebook group - 
facebook.com/groups/bigcommercecommunity

★ BigCommerce subreddit - 
reddit.com/r/bigcommerce

Town Hall 

https://support.bigcommerce.com/
https://www.facebook.com/groups/bigcommercecommunity
https://www.reddit.com/r/bigcommerce/
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