
Issued February, 2023





Table of content collab post:

❖ Introduction
➢ Brand overview
➢ Brand Objectives
➢ Vision and Mission
➢ 4 Core values

❖ Our visual Identity
➢ Logo

■ Overview
■ Meanings
■ Logo Construction
■ Clear Space and 

Minimum Size
■ Logo Use
■ Logo Misuse
■ Partner and 

Co-Branding

➢ Mascot
■ Overview
■ Champ Variations
■ Do’s and Don’ts

➢ Color
■ Overview
■ Primary Color
■ Color Composition

➢ Typography
■ Primary Typeface
■ Alternative Typeface
■ Type Specimen

➢ Supergraphic
■ Design Elements
■ Implementation

➢ Photography
■ Do’s and Don’ts
■ Implementation

➢ Design Example

➢ Asset Link

#
#




The Visual Identity System Builds on Our 
Goal to Win with Purpose

Our commitment that making the world a better place is 
an ongoing process that takes work and it also states that 
we are not just doing this for ourselves but for others and 
creating safe spaces to take action. We understand that 
safe spaces should not be taken for granted but it takes 
effort and collaboration. And that only when we can 
create spaces, can we encourage more people to take 
action #ForChange! We now have a visual identity system 
to help us tell that story. There are a few key principles tat 
drive the system in a way that empowers us by helping us 
to speak with one voice.
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Our visual Identity
What you’ll find in this section:
● Our Logo
● Our Mascot
● Our Typeface
● Our color pallete





Spacing and sizing





Spacing and sizing



Spacing and sizing



Logo Do’s and Don’ts



Logo Do’s and Don’ts







Champ

An astronaut as our mascot for 2 main reasons:

1. When we are in space, we need to work together just to 
survive. To remember that Earth is really a space suit that 
we all share. 

2. We all look the same inside a space suit. Our skin deep 
difference that seems so insurmountable suddenly seems 
secondary to the fact that we are all part of the same 
human family. 

Our mascot is named Champ to represent all of us as Champions 
#ForChange. It is also a gender neutral name that anyone can feel 

comfortable using.  



Champ variations
With black Outline With Grey Outline



Do’s and Dont’s

Do’s Dont’s

1. Champ sama 
ukurannya dengan 
ilustrasi Manusia

2. Ukuran champ yang 
terlalu kecil

3. Mengubah style champ
4. Champ menggunakan 

atribut keagamaan
5. Champ menggunakan 

atribut yang 
melambangkan gender 
tertentu

1. Champ berukuran 1/2 
dari manusia

2. Champ outline abu-abu 
untuk flat desain yang 
sesuai

3. Champ dengan outline 
hitam untuk ilustrasi 
dengan style 
ber-outline juga







We selected the colour blue as it is the colour of our 
sky. All nations and people in the world live under 
the same blue sky. Let us remember that as we 
come together to make the word a better place. 





Red is the color of our blood and it represents love 
and energy to do good towards each other. Never 

lose hope and determination in doing good for 
humanity!



Green is selected to represent environmental issues 
and it also communicates growth, good hopes, and 

deeds for a better world. Let’s plant our positive 
impact on the world!



Orange is a warm and welcoming color, it amplifies 
enthusiasm and fascination to learn new things 

every day in a fun and collaborative way.





OUR TYPEFACES
What you’ll find in this section:
● Primary Typeface
● Alternative Typeface

○ Each mood has font variations 
and usage guidelines

● Size
● Do’s and Don’ts
● Hierarchy



Do’s and Dont’s
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Do’s and Dont’s
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Supergraphic
What you’ll find in this section:
●
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Our visual Identity
What you’ll find in this section:
● Our Logo
● Our Mascot
● Our Typeface
● Our color pallete

ASSET LINK



Asset Link

Logo

Champ

Supergraphic

Download here!

Download here!

Download here!

Do not use our assets without permission

https://drive.google.com/drive/folders/1CV_yyuU_NL_7rYDjMmehLsQbDdwGcK-_?usp=sharing
https://drive.google.com/drive/folders/1JATCMA7YbCpOxse5XesXz1v76izAg4Gm?usp=sharing
https://drive.google.com/drive/folders/1y3qpJK_4gsvCKpIhnXrunmyKZFccTPih?usp=sharing



