Google Analytics 4 Setup for SEO Success

A step-by-step guide to configuring GA4 for optimal SEO performance.

Based on Google Analytics 4 Setup And Configuration For Seo Success by Casey's SEO

Step 1: Create Your GA4 Property

Set up a new Google Analytics account or add GA4 as a new property to an existing Universal Analytics
account. Select 'Web' as the platform and name your property clearly (e.g., "Your Business Name - GA4").

« If starting fresh, create a new account.

« If you have Universal Analytics, add GA4 as a new property.

!
Step 2: Install the Tracking Code

Implement the GA4 tracking code on your website. Google Tag Manager (GTM) is recommended for flexibility.
If using GTM, create a GA4 Configuration tag with your Measurement ID and set the trigger to 'All Pages'.
Alternatively, add the code directly to your site's header.

« Google Tag Manager offers more flexibility.

« For direct installation, add the code to your WordPress theme's customizer if available.

l

Step 3: Enable Enhanced Measurement

Activate Enhanced Measurement in GA4 to automatically track events like outbound link clicks, file downloads,
scroll tracking, and video engagement. Navigate to Admin > Data Streams > Web > Enhanced measurement
and enable it.

« This feature automatically tracks valuable user interactions.

« It saves the need for custom event setup for common actions.

!

Step 4: Integrate Google Search Console

Connect your Google Search Console property to GA4. This is crucial for understanding keyword
performance, ranking, and click-through rates. Go to Admin > Product Links > Search Console Links and
connect your properties.

 Essential for understanding organic search performance.

« Allows viewing search queries and average positions within GA4.

l

Step 5: Configure Key Metrics and Events

Focus on GA4's engagement metrics like Engagement Rate and Average Engagement Time. Set up custom
events to track important business actions (e.g., form submissions, phone calls) and mark them as
conversions in Admin > Events.

* Engagement Rate is more meaningful than bounce rate.

« Average Engagement Time measures active time spent on a page.
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Step 6: Set Up Custom Audiences and Dimensions

Create custom audiences based on user behavior and traffic sources (e.g., 'highly engaged organic visitors').
Implement custom dimensions to track specific data points like content categories or author performance for
deeper insights.

« Audience segmentation helps refine content strategy.

« Custom dimensions provide granular data analysis.

!

Step 7: Adjust Data Retention and Exclude Internal Traffic

Change the default 14-month data retention setting to 26 months to track year-over-year trends. Set up an
internal traffic filter to exclude your own visits and those of your team, preventing data skew.

* 26 months is the maximum data retention period.

« Excluding internal traffic ensures data accuracy.

!

Step 8: Leverage Reports for SEO Decisions

Utilize GA4 reports like Acquisition, Landing Pages, and Search Console Integration reports. Analyze organic
traffic trends, identify high-performing landing pages, and understand the search queries driving traffic to your
site.
» The Acquisition report shows traffic sources.

« Landing Pages report highlights entry points and engagement.
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Resources & Further Reading

Related guides for this process:

m GA4 Setup for SEO Success Checklist

https://storage.googleapis.com/casey-s-seo-checklists-20260706-671cb5/casey-s-seo/Checklist/ga4-setup-for-seo-success-checklist.pdf

m GA4 Setup for SEO Success (Infographic)

https://storage.googleapis.com/casey-s-seo-checklists-20260706-e6395a/casey-s-seo/Infographic/google-analytics-4-setup-and-configurati

on-for-seo-success-infographic.pdf

m Colorado Springs SEO Blog

https://caseysseo.com/seo-blog

m Colorado Springs Local SEO Company

https://caseysseo.com/colorado-springs-local-seo/

m Artificial Intelligence Location Targeting Trends

https://caseysseo.com/2025-artificial-intelligence-location-targeting-trends/

m Ai Seo Tools Integration Guide Connecting Multiple Platforms Effectively — Casey's SEO

https://caseysseo.com/ai-seo-tools-integration-guide-connecting-multiple-platforms-effectively/

m Find Your Local Results

https://caseysseo.com/

m About Casey's SEO

https://caseysseo.com/about/

m Contact Casey's SEO

https://caseysseo.com/contact/

Casey's SEO | 8110 Portsmouth Ct, Colorado Springs, CO 80920
719-639-8238 | caseysseo.com
Proper GA4 setup is essential for understanding user behavior and driving SEO success.
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