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Google Service Description Checklist
Write descriptions that attract and convert customers in University Park.

Based on How To Write Google Service Descriptions That Convert In University Park by Casey's
SEO

1. Understand Your Audience
Focus on what your local customers need and their specific concerns.

■  Identify the unique pain points of University Park residents.

■  Speak directly to customer needs and desires, not just your services.

■  Acknowledge the customer's problem before presenting your solution.

■  Research common search terms University Park residents use for solutions.

■  Understand the distinct concerns of University Park residents (e.g., weather, home systems).

2. Craft Compelling Content
Write descriptions that connect emotionally and provide clear benefits.

■  Start with the customer's problem, not just your service.

■  Use specific, detailed language (e.g., 'weekly mowing' vs. 'lawn care').

■  Clearly state the benefits customers will gain.

■  Translate features into tangible customer outcomes.

■  Incorporate storytelling or brief customer success examples.

■  Avoid corporate jargon and overused phrases like 'quality service'.

3. Build Trust and Credibility
Assure customers you understand their local needs and are reliable.

■  Include specific local references relevant to University Park.

■  Mention years serving the University Park community.

■  Highlight recognizable local projects or community involvement.

■  Address common customer hesitations proactively (e.g., pricing, availability).

■  For home services, mention licensing and insurance.

■  For professional services, highlight credentials and experience.

4. Optimize for Local Search
Ensure your descriptions are relevant to local searches and Google's algorithm.

■  Integrate location-specific details and neighborhood references.

■  Mention common local issues or weather challenges.

■  Demonstrate familiarity with area regulations or building codes.

■  Use clear headings and concise paragraphs for readability.
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■  Structure content for easy understanding by both humans and AI.

■  Include keywords that reflect local search terms.

5. Industry-Specific Techniques
Tailor your descriptions to the unique needs of your service industry.

■  For home services: emphasize emergency availability, licensing, and insurance.

■  For professional services: highlight credentials, specific experience, and results.

■  For retail services: focus on convenience, selection, and customer experience.

■  Address industry-specific regulatory requirements (e.g., Colorado contractor licenses).

■  For professional services, show understanding of local business challenges.

6. Avoid Common Mistakes
Steer clear of errors that reduce customer interest and engagement.

■  Do not write primarily for Google's algorithm; focus on the customer.

■  Avoid overly broad descriptions that could apply anywhere.

■  Do not focus solely on features; explain the benefits.

■  Ensure descriptions are not too long or too short for key information.

■  Do not use generic claims that lack specific meaning.

■  Do not include outdated information about services or availability.

7. Measure and Improve
Track performance and use feedback to refine your descriptions.

■  Monitor Google Business Profile insights for service views.

■  Connect description views to actual contact rates and conversions.

■  Track which descriptions lead to phone calls or website visits.

■  Use A/B testing to experiment with different wording.

■  Gather customer feedback on what information was most helpful.

■  Refine descriptions based on performance data and customer input.

■  Update descriptions at least monthly to reflect current offerings.

8. Advanced Strategies
Develop unique selling points and memorable content for competitive markets.

■  Develop unique value propositions that competitors can't easily replicate.

■  Highlight specialized equipment, processes, or exclusive partnerships.

■  Use storytelling elements for memorability.

■  Create distinct competitive positions (e.g., 'certified in historic home restoration').
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Resources & Further Reading

Use these pages while working through the checklist:

■  Colorado Springs SEO Blog

https://caseysseo.com/seo-blog

■  Colorado Springs Local SEO Company

https://caseysseo.com/colorado-springs-local-seo/

■  The Real Deal on Google My Business for Service Area Businesses: What Actually Works in 2025 – Casey's
SEO

https://caseysseo.com/the-real-deal-on-google-my-business-for-service-area-businesses/

■  Google vs Bing: Why Your SEO Strategy Needs to Account for Both (And How They're Actually Pretty
Different) – Casey's SEO

https://caseysseo.com/bing-vs-google-algorithm-differences-complete-ranking-factor-comparison-guide/

■  Social Proof Copywriting Templates That Build Instant Trust – Casey's SEO

https://caseysseo.com/social-proof-copywriting-templates-that-build-instant-trust/

■  Google Maps Optimization Colorado Springs

https://caseysseo.com/colorado-springs-google-maps-optimization/

■  Find Your Local Results

https://caseysseo.com/

■  About Casey's SEO

https://caseysseo.com/about/

Casey's SEO  |  8110 Portsmouth Ct, Colorado Springs, CO 80920
719-639-8238  |  caseysseo.com

Transform your Google Service Descriptions to attract more local customers.
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