E-E-A-T Optimization for Healthcare Websites:
A 2025 Case Study

Transforming a mid-sized healthcare practice into a local search leader through E-E-A-T optimization.

Based on E E A T Optimization Case Study 2025 Healthcare Win by Casey's SEO

Step 1: Audit Author Attribution

Verify that all medical content on your website has clear author bylines, including the author's name,
credentials, and photo. Remove or update any content lacking this crucial E-E-A-T signal.

« Ensure author profiles are detailed, including education, experience, specializations, and professional affiliations.

« Attribute every piece of medical content to a specific, qualified healthcare professional.
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Step 2: Develop Location-Specific Content

Create content that addresses health issues and concerns unique to your local geographic area. This positions
your practice as the authoritative local health resource.

« Research regional health considerations, seasonal issues, and local environmental factors.

« Address specific patient needs and questions relevant to your community.
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Step 3: Implement Structured Data Markup

Utilize schema markup for medical professionals, healthcare organizations, and medical conditions. This helps
search engines understand the services offered and the qualifications of providers.

« Use schema for 'MedicalBusiness', 'Physician’, and 'MedicalCondition' to enhance search result visibility.

« Ensure data is accurate and up-to-date to reflect your services and staff.
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Step 4: Optimize for Voice Search and FAQs

Adapt content strategy to answer conversational voice search queries and create comprehensive FAQ
sections. Focus on questions real patients ask.

« Identify common patient questions using tools like AnswerThePublic.

« Structure content to directly answer these questions with context and clear calls-to-action.
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Step 5: Enhance Trust Through Transparency

Increase patient confidence by providing clear and accessible information about treatment processes, pricing
(where applicable), insurance, and patient rights.

« Clearly outline what patients can expect during visits and treatments.

« Make insurance acceptance and billing policies easy to find and understand.
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Step 6: Prioritize Mobile Experience

Ensure your website is fully mobile-responsive with fast loading times, intuitive navigation, and prominent
click-to-call buttons, as most local health searches occur on mobile devices.

« Test website performance on various mobile devices.

« Simplify the user journey for mobile visitors seeking immediate information or contact.
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Step 7: Leverage Patient Experiences and Reviews

Authentically showcase real patient stories and actively manage online reviews to build trust and demonstrate
the positive experiences your practice provides.

« Create detailed case study pages with patient permission, highlighting treatment journeys.

« Implement a system to encourage genuine patient feedback and display reviews prominently.
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Resources & Further Reading

Related guides for this process:

m E-E-A-T Optimization for Healthcare: Your 2025 FAQ

https://storage.googleapis.com/casey-s-seo-checklists-20260707-d020ed/casey-s-seo/FAQ/e-e-a-t-optimization-case-study-2025-healthcar
e-win-faq.pdf

m Healthcare E-E-A-T Optimization Checklist

https://storage.googleapis.com/casey-s-seo-checklists-20260710-0cba72/casey-s-seo/Checklist/healthcare-e-e-a-t-optimization-checklist.p
df

m Colorado Springs SEO Blog

https://caseysseo.com/seo-blog

m Colorado Springs Local SEO Company

https://caseysseo.com/colorado-springs-local-seo/

m Ai Powered Search Features Preparing For Google Sge And Bing Chat Integration — Casey's SEO

https://caseysseo.com/ai-powered-search-features-preparing-for-google-sge-and-bing-chat-integration/

m Attorney Review Management Ethical Strategies For Online Reputation — Casey's SEO

https://caseysseo.com/attorney-review-management-ethical-strategies-for-online-reputation/

m Find Your Local Results

https://caseysseo.com/

m About Casey's SEO

https://caseysseo.com/about/

m Contact Casey's SEO

https://caseysseo.com/contact/

Casey's SEO | 8110 Portsmouth Ct, Colorado Springs, CO 80920
719-639-8238 | caseysseo.com
Prioritizing E-E-A-T signals is crucial for healthcare websites to build trust and dominate local search results.
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