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My Adobe Story



Humble
Beginnings

PART ONE



The Early Years
2005-2013

HUMBLE BEGINNINGS



THE EARLY YEARS



THE EARLY YEARS



    

THE EARLY YEARS



The Undergraduate Years
2013-2017

HUMBLE BEGINNINGS



Salt Lake City



THE UNDERGRADUATE YEARS



PROJECT HIGHLIGHTS



16 FEBRUARY 2017



ADOBE EDUCATION SPOTLIGHT | 2017



University of Utah ‘17
Biology Honors BS



DIGITAL CREATIVITY

It’s a way of thinking.





Year of Adulting
2017-2018

HUMBLE BEGINNINGS





YEAR OF ADULTING



YEAR OF ADULTING



ARCTCFX MEDIA, EST. 2017

All this was great, but I 
wanted to do more.







How It’s Going

PART TWO



Medical School
2018-present

HOW IT’S GOING



The End



STILL HOOKED ON ADOBE



DESIGN THINKING IN THE MED SCHOOL CLASSROOM



DESIGN THINKING IN RESEARCH AND CLINICAL PRACTICE



DESIGN THINKING IN MED SCHOOL STUDENT LIFE



DIGITAL LITERACY IN MED SCHOOL STUDENT LIFE
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DIGITAL MD: STUDENT CAPSTONES



DIGITAL MD: STUDENT CAPSTONES

Digital
literacy is a

way of 
thinking.



Taking Your
Career Online

PART THREE



Developing Your 
Personal Brand

TAKING YOUR CAREER ONLINE



Building Your
Personal Brand
Vincent Fu
@vincefox8 | vincentfu.me
University of Colorado School of Medicine



Why Do You Need To 
Build Your Brand?

DEVELOPING YOUR PERSONAL BRAND



WHY BUILD A BRAND?

Your brand, and how 
you share it, is the 
single most important 
key to success.



WHY BUILD A BRAND?

No matter your 
interests or field of 
work, a well-developed 
personal brand helps.





WHY BUILD A BRAND?

“So… tell me 
about yourself.”



Building Your Brand 
Does Five Things

BUILDING A PERSONAL BRAND



Helps you
clarify how
you are different.

1



WHY BUILD A BRAND?

Your personal brand is 
what separates you 
from everyone else 
in the world.



WHY BUILD A BRAND?

Building your brand 
will help you define
how you are different—
and embrace it.



Builds your 
self-awareness.

2



WHY BUILD A BRAND?

The most successful 
professionals have a 
deep self-awareness.



WHY BUILD A BRAND?

They understand their 
workflow process, 
leadership style, 
and strengths.



Gets you 
recognition and 
validation.
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WHY BUILD A BRAND?

Having a brand puts 
you and your many 
accomplishments out 
into the world.



Gives you power 
over your career.
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WHY BUILD A BRAND?

We all want to find a 
career that gives us 
good benefits and lets 
us do our best work.



WHY BUILD A BRAND?

Your brand conveys 
what you bring to the 
table when you join 
an organization.



Helps you
walk the line.
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WHY BUILD A BRAND?

Your current boss or
organization wants
a team player.



WHY BUILD A BRAND?

Your next organization 
wants to hire an 
independent thinker.



Takeaways



TAKEAWAYS

It’s up to you to find, 
invest, and promote 
your unique value.



TAKEAWAYS

Invest in your current 
team, but also invest in 
your full, authentic self.



Where Do I Start?

BUILDING A PERSONAL BRAND



BRAND VISION

Start by building the 
expression of your 
brand vision.



BRAND VISION

I am…



BRAND VISION

This technique 
grounds your vision
in your passions
and ideal traits.



BRAND VISION

Determine the parts 
of your life and career 
that have been most 
rewarding.



BRAND VISION

Ask yourself why
they have impacted 
you so deeply.



BRAND VISION

Start to write your
“I am…” statements.



BRAND VISION

They should capture 
who you are and 
what matters to you.



BRAND VISION

a medical student with a 
desire to innovate through 
design thinking.

I AM…



BRAND VISION

If writing a whole 
sentence seems hard, 
then try choosing 3 
words that define you.



BRAND VISION

Designer
Innovator

Physician

I AM A…



BRAND VISION

In either case, you have 
the freedom to ponder
and refine over time.



Takeaway



TAKEAWAY

Before you do anything, 
have a clear understanding 
of who you are and what 
makes you happy.



Crafting
Your Brand

BUILDING A PERSONAL BRAND



CRAFTING YOUR BRAND

Once you understand  
your brand vision, you 
need to craft it into a 
strong story.



CRAFTING YOUR BRAND

Refine your “I am…” 
statements to be clear, 
simple, and something 
people connect with.



CRAFTING YOUR BRAND

Your brand must be 
built on your honest 
self to be authentic 
and impactful.



CRAFTING YOUR BRAND

There is no magic 
formula or secret. 
This is all up to you.



Evaluation and 
Evolution

BUILDING A PERSONAL BRAND



EVALUATION AND EVOLUTION

This isn’t something 
you do just once and 
never visit again.



EVALUATION AND EVOLUTION

You are going to 
evolve, and so too 
must your brand 
evolve with you.



Takeaway



TAKEAWAY

Build a brand
people hate.



Expressing
Your Brand

BUILDING A PERSONAL BRAND



EXPRESSING YOUR BRAND

Your brand ecosystem 
needs to do 4 things.



EXPRESSING YOUR BRAND

Be consistent.1



EXPRESSING YOUR BRAND

Be credible.2



EXPRESSING YOUR BRAND

Be creative.3



EXPRESSING YOUR BRAND

Be memorable.4



Personal Branding 
Toolbox

BUILDING A PERSONAL BRAND



PERSONAL BRANDING TOOLBOX

Choose a font, a color 
palette, and a tone of 
voice. This is your 
consistent look & feel.



PERSONAL BRANDING TOOLBOX

Create a logo if you are 
in a design-based field. 
(Or if you just want one!)

VF VFVF



PERSONAL BRANDING TOOLBOX

Secure social media 
usernames, URLs, 
and more that fit 
with your brand.



Digital Footprint

PERSONAL BRANDING TOOLBOX



DIGITAL FOOTPRINT

Start by auditing your 
online presence…
Google yourself.



DIGITAL FOOTPRINT

What is the FIRST
Google result that 
pertains to you?



DIGITAL FOOTPRINT

Do you have CONTROL
over what was posted 
out there about you? 



DIGITAL FOOTPRINT

Do you see anything 
UNEXPECTED?



DIGITAL FOOTPRINT

Which of your social 
media platforms are 
discoverable simply
by Googling you?



MY DIGITAL FOOTPRINT // VINCENT FU



MY DIGITAL FOOTPRINT // ARCTCFX



Takeaway



TAKEAWAY

Cover your tracks.



Break The 
Internet

PERSONAL BRANDING TOOLBOX



BREAK THE INTERNET

Strategically publish 
content across a 
variety of platforms to 
control what is seen.



BREAK THE INTERNET

Figure out how you 
want to use each 
social media channel.



BREAK THE INTERNET

Separate personal 
and professional 
channels.

RECOMMENDATION



BREAK THE INTERNET

Go for quality over 
quantity in posts 
and follows.



BREAK THE INTERNET

Above all else, make 
sure any professional 
profiles are updated 
and cleaned up.



BREAK THE INTERNET // MY APPROACH



Profile Picture
#NewProfilePic

PERSONAL BRANDING TOOLBOX



PROFILE PICTURE

It takes just one second 
to form an impression 
of someone from 
their photo.



PROFILE PICTURE

First impressions 
are based on five 
unconsciously 
determined traits.

Reference: Sutherland et al. Personality judgments from everyday images of faces. Frontiers in Psychology. October 2015.



PROFILE PICTURE | THE BIG FIVE

Openness1



PROFILE PICTURE | THE BIG FIVE

Extraversion2



PROFILE PICTURE | THE BIG FIVE

Agreeableness3



PROFILE PICTURE | THE BIG FIVE

Emotional Stability4



PROFILE PICTURE | THE BIG FIVE

Conscientiousness5



PROFILE PICTURE



Takeaways



TAKEAWAYS

Execution of your 
brand is just as 
important as the 
thinking behind it.



TAKEAWAYS

Build out your toolbox 
so you are ready for 
any opportunities that 
come your way.



You Have
The Power

K-STATE SOCIAL MEDIA WEEK



YOU HAVE THE POWER

Your brand is your 
biggest asset.



YOU HAVE THE POWER

Leverage relevant 
social media platforms
to your advantage.



VINCENT FU, (ALMOST) MD



"We do not change 
as we grow older, 
we simply become 
more clearly 
ourselves." – Lynn K Hall



Let’s Connect
vincent@arctcfx.com

vincentfu.me
@vincefox8
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