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EDITORIAL - A decade of Innovation 

Welcome to the 10th edition of VivaTech. 

From 17 to 20 June, Paris becomes the global capital of tech, the place where the innovation 
community gathers to exchange ideas, meet, collaborate and invent the future. 

This year’s VivaTech is exceptional, as it celebrates a 10-year shared adventure. A group effort 
with our founding partners, who believed in this project from the very start. With startups who 
saw VivaTech as a unique opportunity. With major companies committed to open innovation. 
With investors, institutions and public decision-makers who have made VivaTech a place 
where ideas are turned into action. And with all the visitors and participants, more and more 
of them every year, driven by the same curiosity. 

This tech collective courage and ambition have made VivaTech the gateway to European 
tech, the stage where the global innovation agenda is shaped. 

The figures speak for themselves: 180,000 visitors, 170 countries represented, nearly 14,000 
startups and no fewer than 4,000 exhibitors in 2025. But beyond that, it is the thousands of 
meetings, real partnerships, projects launched and businesses transformed that define what 
VivaTech stands for. 

This 10th edition sees us change dimension with the opening of Hall 7, adding 15,000 square 
metres of space, new stages, and even more world premieres. We are rising to the challenges 
that are redefining the world: AI, digital sovereignty, Robots, cybersecurity, GreenTech, mobility, 
health, industrial transformation, DeepTech, SpaceTech and defence. The goal remains 
impact: making innovation a driver of business, resilience and sustainable growth. Thanks to 
innovative business formats, targeted networking spaces and environments dedicated to 
leaders and decision-makers, these four days of VivaTech 2026 enable all event visitors to 
launch projects, sign agreements and chart an ambitious roadmap. 

Ten years after its creation, VivaTech remains true to its core belief that when startups, major 
companies, investors, public sector stakeholders and citizens come together, innovation 
flourishes. Whether it’s your first or tenth time attending, these four days will be an opportunity 
to explore, challenge, collaborate and shape the future of tech together. 

Thank you for these ten extraordinary years. 

Happy birthday to innovation. Happy birthday to tech. Happy birthday, VivaTech, and 
welcome to the next ten years. 

Maurice Lévy and Michèle Benbunan, co-presidents of VivaTech and François Bitouzet, 
Managing Director of VivaTech 
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Key figures and new features for the 2026 edition  
 

 

VivaTech 2026, Europe’s leading startup and tech event. 

Key facts & figures 

●​ 3 days for professionals – 17, 18 and 19 June – and 1 day open to the general public – 
the VivaTech Festival – on Saturday 20 June 2026 

●​ 1 special day to mark VivaTech’s 10th anniversary on the Champs-Élysées, on Sunday 
14 June 2026, open to all and free of charge 

●​ Hall 7 (70,000 sqm, representing a 30% increase in exhibition space compared to 2025) 
spread over 3 floors. 

●​ 15,000 startups 
●​ Twice as many world premieres and reveals as in 2025, with more than 1,500 demos 
●​ 4,200+ partners and exhibitors 
●​ 4,000 investors from around the world 
●​ More than 500 speakers 
●​ 5,200 seats for attending conferences (twice as many seats as in 2025). 
●​ Over 30 business sectors. 
●​ Over 4,000 dedicated business meeting slots open to all via the VivaTech app during 

the 3 B2B days in new networking spaces including the Business Plaza.  
●​ 1 Tech Leaders Summit by Nebius, QuantumBlack, AI by McKinsey and Orisha, 1 CMO 

Summit by Adobe and The New York Times. 
●​ Over 60 country pavilions (a 20% increase compared to 2025) 
●​ 1 AfricaTech Village (Hall 7.1), 1 EuropaTech Village (Hall 7.3) 
●​ 1 Innovation Gallery (Hall 7.1) 
●​ 1 Discovery Stage (Hall 7.1) showcasing innovations, product launches and previews on 

a continuous basis. 
●​ 1 Pitch Studio (Hall 7.1) where startups come to pitch their innovative projects 
●​ 1 Impact Village (Hall 7.2) covering 355m² to showcase impact startups, NGOs and 

ecosystem players such as the WWF, UNESCO, UNICEF, the Red Cross, Handicap 
International, and the Global Child Forum. 

●​ 1 CSR commitment: VivaTech has been ISO 20121 certified since May 2024. 
●​ 1 VivaTech News studio, a rolling news channel streamed live during VivaTech’s three 

B2B days. 
●​ + 120 side events organized by the Region Ile-de-France ecosystem during the week of 

VivaTech. 
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New for 2026: 

●​ For its tenth anniversary, Viva Technology becomes VivaTech. A name reflecting that, 
over the past 10 years, the event has become much more than just a gathering: a true 
“VivaTech Generation” has emerged, a global community of entrepreneurs, startups, 
investors, thought leaders, countries and students, all united by a shared desire to 
innovate, collaborate and build the world of tomorrow. 

●​ 2026 Country of the Year: Germany, with 200 startups, 14 Länders, 2 Federal Ministers 12 
government bodies, 1 zone supported by the AHK (Franco-German Chamber of 
Commerce) dedicated to Franco-German initiatives, and 1 dedicated Stage. 

●​ The 2026 AI Country Partner: India. This initiative follows on directly from the AI Impact 
Summit in Delhi and the French-Indian Innovation Year.  

●​ The VivaTech Festival, on Saturday 20 June, a day when VivaTech opens its doors to 
the general public and becomes a stage looking towards the future. This year, the 
spotlight will be on the Creator’s Economy; on Talent & Next Gen and on AI & Society 
(see the VivaTech Festival pages in this press kit). 

●​ 14 June: VivaTech transforms the Champs-Élysées into an exceptional showcase for 
innovation, providing a space to meet, exchange ideas and explore technology with 35 
innovations under eight domains to discover the Future.   

●​ The Business Hub (Hall 7.2), which brings together the 650m² Business Plaza with its 
Agora, meeting space and Marketplace for networking, (with activities that promote 
networking) as well as two Business Clubs with their patios 

●​ The Sustainability Executive Summit – In partnership with Capgemini and Salesforce 
– brings together 300 leaders from the impact ecosystem (the Viva+ community) on 
Thursday 18 June for a morning of dialogue, inspiration and networking, followed by an 
afternoon “Impact Tour” at the heart of the most innovative CSR startups. 

●​ Investor Office Hours and Incubator Office Hours: Dedicated 20 minute slots for 
meetings between startups, leading investors or incubators (via the virtual queue app 
JeFile) on the MarketPlace area within the Business Plaza. 

●​ On 19 June, a European Centre for AI Excellence day, a platform initiated by VivaTech 
and the World Economic Forum whose missions are to promote European excellence 
in AI to accelerate the adoption of its best practices and to connect and structure an 
ecosystem of European champions to create a common agenda 

●​ The VivaTech x Bloomberg Awards, on Thursday 18 June in the VivaTech Theater, with 
the presentation of seven exclusive prizes. 
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VivaTech celebrates its 10th anniversary on the Champs-Élysées on 14 June from 12 noon to 
6 pm 

 

In 2026, VivaTech turns 10 and writes a new chapter in the story of the event. Launched in 2016 
with the aim of bringing together major corporations and entrepreneurs, VivaTech has 
established itself as Europe’s leading platform for open innovation. Today, for its tenth edition, 
the event is taking a symbolic step forward: Viva Technology becomes VivaTech, marking the 
entry into a new dimension – bolder, more influential and resolutely forward-looking. 

To celebrate this anniversary, VivaTech is setting up shop on ‘the most beautiful avenue in the 
world’ in partnership with the Comité Champs-Élysées, transforming it into an immersive, 
educational and entertaining open-air experience that is free and free for one and all. 

On the Sunday before the tenth edition, 14 June 2026, from 12 noon to 6 pm, the 
Champs-Élysées will be transformed into a giant playground dedicated to innovation, where 
startups, major companies, citizens and the talents of tomorrow can meet, exchange ideas 
and explore the technologies shaping our daily lives: AI, blockchain, mobility, climate, health, 
robotics, space, art and culture. 

Eight monumental letters, eight themes to experience the future: For this once-in-a-lifetime 
event, each giant letter of the word ‘VivaTech’ will house a themed exhibition set up on the 
avenue, where visitors can explore the major technological transformations shaping our 
future. 
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City & Mobility; Impact & Planet; Health & Wellbeing; Robots & Space; AI: Hands-On; Jobs & 
Training; Culture; Sport & Entertainment; Agora… Each area features exclusive demonstrations 
and interactive exhibits, offering a practical understanding of the innovations that are already 
transforming our daily lives. 

As visitors make their way through the exhibition, they can check out more than 35 exclusive 
demonstrations, including Zephalto, a stratospheric capsule that lets you view the Earth from 
the upper atmosphere; the shops of the future with VusionLive for Fresh; the Stern Board from 
SQ Motors, an all-terrain electric skateboard designed to push the boundaries of mobility; the 
transport system from NEXT Modular based on modular electric vehicles; Midipile, a hybrid 
vehicle combining a cargo bike and a utility vehicle with electric assistance to carry up to 300 
kilos of payload; a VR experience from La Poste Groupe to show how the Group prepares for 
the consequences of climate change; water filtered and produced by solar panels from Agua 
de Sol; Climate Impulse by Solar Impulse, the green hydrogen-powered aircraft set to 
complete a non-stop round-the-world flight; Lili for Life and its reading lamp for people with 
dyslexia; Lattice Medical’s 3D-printed bioresorbable implants for soft tissue reconstruction 
following cancer; the Atalante X exoskeleton from Wandercraft and the EXIA exoskeleton from 
German Bionic; AI glasses with a built-in camera from Rokid; Buddy, the AI companion robot 
from Blue Frog Robotics; the humanoid robots from Agibot; an AI workshop with Google and 
the E-mma association; Orange is raising awareness among young people about digital risks 
through its #ForGoodConnections initiative and a special football-themed event that 
highlights the fight against cyberbullying and screen time in a fun way; presented by its 
skipper, the sailor Charles Caudrelier, the new maxi Gitana 18, a true giant of the seas 
designed to fly across the open ocean thanks to its revolutionary foils and rudders; LightYear’s 
solar vehicles, with charging integrated directly into their bodywork; Apeleon’s vertical 
take-off and landing drones; and the sovereign payment app Wero, presented by BNP 
Paribas. 

A strong belief: technology must serve humanity. Since its inception, VivaTech has 
championed a vision: innovation must belong to everyone. By taking over the 
Champs-Élysées, VivaTech reaffirms its commitment to inclusive, diverse technology focused 
on the common good, capable of addressing the world’s most pressing challenges. 

This partnership is an alliance. On one side, 200 leading brands in their sectors, a historic 
avenue celebrated the world over, visited by 73 million people every year. On the other: 15,000 
startups, 4,000 investors, and tech leaders from every corner of the globe. VivaTech will bring 
its modernity, the energy of an ecosystem, and its vision of tomorrow’s world. The 
Champs-Élysées has, throughout the ages, been a showcase for major innovations. As early 
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as 1855, the Avenue hosted the first World’s Fair held in Paris. In 2026, VivaTech will revive that 
spirit by inviting the public to discover, with the same sense of wonder, the technologies that 
are already shaping the 21st century. 

The celebration of technology continues at the VivaTech Festival on Saturday 20 June in Hall 7 
at the Porte de Versailles, for the traditional open day for the general public (see the section 
dedicated to the VivaTech Festival  in this press kit). 
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WHERE THE TECH AGENDA IS SET 

 

For this tenth edition, taking place for the first time in Hall 7 at Porte de Versailles and with a 
seating capacity twice that of 2025 (5,200 seats in 2026 compared to 2,360 in 2025), VivaTech 
welcomes leading figures and new talents from the world of innovation and technology – the 
world’s top entrepreneurs and thinkers, who will share their vision, decode trends, and discuss 
the disruptive factors and best practices shaping the tech sector and the economy of today 
and tomorrow. 

Among our top speakers for 2026: David Limp, CEO, Blue Origin; Narendra Modi, Prime 
Minister of India ; Peter Steinberger, Founder, OpenClaw; Yann LeCun, Co-founder & 
Chairman, AMI Labs; Karsten Wildberger, Federal Minister for Digital Transformation and 
Government Modernization of Germany; Shantanu Narayen, Chair & CEO, Adobe; Henna 
Virkkunen, EVP Tech Sovereignty, Security and Democracy, European Commission; Joe Tsai, 
Co-founder & Chairman, Alibaba Group;  Christophe Fouquet, CEO, ASML;  Valérie Baudson, 
CEO, Amundi; Cameron Fink, Co-Founder & CEO, AARU; Elizabeth Stone, CTO, Netflix; Bernard 
Arnault, CEO & Chairman, LVMH ; Jeremy Allaire, Co-founder, Chairman & CEO, Circle; 
Christel Heydemann, CEO, Orange; Sir Tim Berners-Lee, Inventor of the World Wide Web and 
Co-founder/CTO of Inrupt; Peter DeSantis, Senior Vice President, Foundational AI Models, 
Custom Silicon, Quantum Computing, Amazon; Léon Marchand, nageur, champion du monde 
et champion olympique, ambassadeur LVMH; Raphaël Auphan, COO, Proton; Jacomo Corbo, 
co-CEO, Physics X; Eleonore Crespo, Co-Founder & Co-CEO, Pigment; Thomas Dohmke, 
Founder, Entire; Joleen Liang, Co-founder, Squirrel AI; Jean-Charles Samuelian, CEO, Alan;  
Neil Zeghidour, CEO, Gradium;   Thibault Sottiaux, Head of Core Product & Platform, OpenAI; 
Roland Busch, President & CEO, Siemens; Rodolphe Saadé, Chairman & CEO, CMA-CGM; Julia 
White, CMO, AWS; Talal M. Al Kaissi, CEO, Core42; Dorothee Bär, Federal Minister for Research, 
Technology, and Space of Germany; Lutz Diederichs, CEO, BNP Paribas Germany; Asmita 
Dubey, CDMO, L’Oréal Groupe; Taher Elgamal, CTO, Security, Salesforce;  Glenn D. Fogel, CEO, 
Booking.com; Becky Frankiewicz , President and Chief Strategy Officer, ManpowerGroup; 
Thierry Gadou, Chairman & CEO, Vusion; Robert Gentz, Co-founder and Co-CEO, Zalando; 
Loïc Henriet, CTO and Managing Director, Pasqal;  Jens Holtinger, CTO, Volvo Group; 
Mohamed Kande, Global Chair, PWC; Januš Kizenevic, Vice-Minister of Finance, The Republic 
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of Lithuania;  Anne Le Hénanff, French Minister Delegate responsible for Artificial Intelligence 
and Digital Affairs; Damien Lucas, CEO, Scaleway; Catherine MacGregor, CEO, ENGIE, Hon Pak, 
Head of Digital Health Team, Samsung; Alexey Pajitnov, Creator & Founder, Tetris; Drew 
Panayiotou, CMO, DR Pepper; Benoît Parizet, Deputy Managing Director, La Poste Groupe; 
Philippe Piron, CEO Electrification, GE Vernova; Christophe Porter, Head of International 
Security Cooperation, Google; François Provost, CEO, Renault Group; Henk Rogers, Chairman, 
The Tetris Company; David Schröder, Co-CEO, Zalando; Rachel Thornton, CMO, Adobe 
Enterprise; Thomas Wolf, co-founder & chief scientist officer, Hugging Face; Ekatarina 
Zaharieva, Commissioner for Startups, Research and Innovation, European Commission; Lei 
Zhang, CEO, Envision; et Jeannette Zu Fürstenberg, President and Managing Director, General 
Catalyst. 

For more information about speakers at VivaTech 2026,  follow this link. 
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Reinforcing the international ecosystem, asserting a shared European ambition regarding 
technological sovereignty 
 

 

In 2026, the geopolitical landscape continues to shape the global tech landscape, with issues 
of sovereignty taking center stage and affecting every tech sector. The AI, defense and 
cybersecurity sectors are opening up new avenues for innovation, both on the European 
continent and across the Atlantic, in Africa and Asia. 

In June, VivaTech welcomes the entire tech world to forge new connections, foster 
collaboration between experts and scientists from around the globe, and strengthen ties 
between ecosystems. More than 60 country pavilions will be present, 20% more than in 2025, 
with Zimbabwe, Oman and Mauritius making their debut this year, and Canada, South Korea 
and Japan. L’Europe is more than ever at VivaTech, with among others, Nordic and Baltic 
countries such as Sweden and Estonia. All are showcasing the best of their technological 
expertise. 

Germany - 2026 Country of the Year 

This year, VivaTech has chosen to honor Germany — a country with an extraordinarily rich and 
dynamic ecosystem and a model of digital development that is both inspiring and replicable 
for other nations around the world. 

To raise the profile of the 14 German federated states, 12 government and institutional bodies, 
research centers, universities and 200 startups representing the German ecosystem, a space 
of over 800m², the largest stand in VivaTech’s history, has been designed. Over four days, the 
German Pavilion and a stage dedicated to the Country of the Year program will host a 
succession of leaders from German innovation hubs, federal partners, and nearly 150 German 
stakeholders and partners. 

Among the German delegation, two federal ministers will take the floor to discuss the 
importance of public-private collaboration, research, deep tech and AI in the context of 
European sovereignty: Karsten Wildberger, Germany's Federal Minister for Digital 
Transformation and Government Modernization; and Dorothee Bär, Germany's Federal 
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Minister for Research, Technology and Space. Also attending this year from Germany are 
business leaders such as SAP, Siemens, Zalando, Allianz or T-Systems and Celonis. 

AI Country Partner – India 

During the French-Indian Innovation year and following on from the AI Impact Summit held in 
New Delhi last February, which helped reframe the international debate on the challenges of 
inclusion, access and the concrete impact of AI serving the common good, VivaTech has 
chosen India as its AI Country Partner for 2026 to build on the commitments made in New 
Delhi and transform them into industrial partnerships, strategic discussions and meaningful 
dialogue. 

India is demonstrating to VivaTech that it is a laboratory for innovation, boasting one of the 
world’s most dynamic startup ecosystems, the capacity to roll out solutions for hundreds of 
millions of users, a vast pool of engineers and researchers shaping the algorithms of 
tomorrow, and a public digital stack (India Stack) that serves as a global model for 
technological inclusion. 

Europe at the crossroads 

Europe is developing its model of technological sovereignty, combining responsibility, 
balanced regulation, citizen protection, and sustainability, and is debating the 28th European 
Regime as a framework suited to the digital era, aiming to make it a lever for competitiveness 
and autonomy. 

This year, 19 European countries are represented, illustrating the richness and diversity of 
innovation across the continent, including, for the first time this year, Sweden, known as 
Europe’s ‘unicorn factory’, showcasing expertise in mobility and the cloud, Spain, which is 
participating with one of its most ambitious delegations to date, through the Spain Pavilion, 
led by CEX España Exportación e Inversiones and Red.es. Austria, as well as Baltic countries 
such as Estonia, Latvia and Lithuania, are joining the Netherlands, Poland, Italy, Belgium, 
Portugal and Switzerland, a long-standing partner of VivaTech, which will host the World AI 
Summit next year. 

Furthermore, for the second consecutive year, VivaTech has unveiled its Top 100 Rising 
European Startups, in partnership with Accel, Eurazeo, HV Capital, Northzone, Partech and 
White&Case (see the Awards section of this press kit).  

This edition of VivaTech puts the spotlight on the European Centre for AI Excellence (ECAIE), an 
initiative launched by VivaTech and the World Economic Forum. The ECAIE is an independent 
platform working to make Europe a global leader in artificial intelligence, by promoting 
European excellence and accelerating the adoption of best practices both in Europe and 
internationally. 
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The Tech Scene in Africa 

African innovators and tech ecosystems have always been strongly represented at VivaTech. 
This year, for the first time, we note the presence of Zimbabwe and Mauritius, who are taking 
part in this edition and joining Ivory Coast, Tunisia, Senegal, Morocco and Rwanda, as well as 
more than 150 African startups, in the AfricaTech Village (Hall 7.1). 

The AfricaTech Village features a stage dedicated to the African tech ecosystem, as well as 
the 30 finalist startups of the AfricaTech Award, in partnership with Deloitte, Knowledge 
Partner (see below and the Awards section in this press kit). The Village program aims to 
highlight the continent’s most promising startups, whose technological solutions address the 
continent’s major economic, societal and environmental challenges. 

For the first year, the AfricaTech Award is expanding its scope to highlight players from 7 
innovative industries: FinTech; HealthTech; HRTech; AI and Big Data; GreenTech; Agri-Fintech; 
and Industry Tech, Manufacturing, Supply Chain and Logistics. 30 startups from the African 
continent have been selected for their impactful technological solutions from more than 260 
applications from 34 African countries, with Nigeria (11 selected startups), Kenya (4) and 
Egypt (4) being the most represented. 

To view the list of the 30 finalist startups, click here 

The six finalist startups are invited to pitch during a Pitch Session organized at VivaTech on 17 
June 2026, and the winner will be announced at the VivaTech Startup Winners Ceremony, in 
partnership with TechCrunch on 19 June 2026. 

The Americas 

For the Americas region, Canada (VivaTech’s Country of the Year in 2025), Quebec and Brazil 
are joining us again along with the United States represented particularly by RICE University 
and Columbia University. 

Middle East – Asia – Oceania 

Despite the complex geopolitical context, VivaTech will once again welcome numerous 
delegations from the United Arab Emirates, Saudi Arabia, Qatar and Lebanon, with Oman 
participating for the first time. It will also mark the official launch of the Abraham in Tech 
initiative, in partnership with Israel and the United Arab Emirates, with a focus on diplomacy 
and innovation. Turkey will also be present once again.  

Representing Asia and Oceania: India, Hong Kong and Japan (2024 Country of the Year) both 
have even larger stands than last year; Taiwan has doubled its exhibition space this year to 
300 m². Singapore and the Chinese city of Hangzhou are taking part for the first time, while 
Korea is once again represented by various organizations. Finally, Thailand and Australia are 
returning. 
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France and its Regions 

Finally, France and its regions and institutional stakeholders remain a constant presence. 
Almost all of France is represented, including the Auvergne-Rhône-Alpes Region, the 
Bourgogne-Franche-Comté Region, the Centre-Val de Loire Region, the Corsican Regional 
Authority, the Grand-Est Region, the Hauts-de-France Region, the Île-de-France Region, the 
Normandy Region, the Nouvelle-Aquitaine Region, the Occitanie Region, the Pays de la Loire 
Region, and the Sud Region, as well as the Greater Paris Metropolis, and the City and 
Eurometropolis of Strasbourg. From the Overseas Territories, New Caledonia, the Réunion 
Region and the Department of Mayotte are present.  

All these territories are showcasing the richness of their ecosystems and are accompanied by 
numerous startups. On the Pitch Studio stage, for the first time this year on 20 June, the Battle 
of the Regions will take place: a pitch competition between 14 startups from 14 French regions 
– 12 from mainland France and 2 from overseas territories – to convince a jury and secure one 
of the two places in the final on VivaTech’s main stage, the VivaTech Theater. The competitors 
are: Pearcode from the Sud region, SpyDiag from the Centre-Val-de-Loire region, 
ReflexTime from the Auvergne-Rhône-Alpes region, Firetracking from New Caledonia, 
Livdeo from the Bourgogne-Franche-Comté region, Le Guardian from the Occitanie region, 
Visible Patient Lab from the Grand Est region, Luniwave from the Île-de-France region, Solfy 
from the Hauts-de-France region, Starfish Bioscience from the Nouvelle-Aquitaine region, 
Eyako from Réunion, Paktol from the Normandy region, and Missia from Corsica. 

French schools and universities are also showcasing their ecosystems and programs. The 
Institut Polytechnique de Paris, Université Paris-Saclay, Sorbonne Université, Institut 
Mines-Télécom, HEC Paris, ENSAM, and new participants—Université Paris Cité and 
Université PSL—are joining VivaTech for the first time. 

New this year are the Caisse des Dépôts, while returning for this edition are the DGSE, the 
General Commission for Sustainable Development, the Transport Innovation Agency, the 
French-Tech Mission, Bpifrance, Business France, France Travail, as well as the State Digital 
Pavilion, bringing together numerous  ministries and departments of the French government, 
such as the National Institute of Geographic and Forestry Information. Finally, on the academic 
side, we find the CNRS, the INRIA,and the HQI-GENCI initiative showcasing cutting-edge 
developments in AI and quantum computing, as well as the CEA.  

 
Digital sovereignty and regulation will be major topics at VivaTech, with numerous speakers 
addressing these issues on our stages. Anne Le Hénanff, France’s Secretary of State for AI and 
Digital Affairs, will be present with her team throughout VivaTech, alongside Karsten 
Wildberger, Federal Minister for Digital Transformation and Government Modernization 
(Germany), Henna Virkkunen, Executive Vice-President for Tech Sovereignty, Security, and 
Democracy (European Commission), Dorothee Bär, Federal Minister for Research, Technology, 
and Space (Germany), and many others. 
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2026 Awards and Prizes 
 
VivaTech x Bloomberg Awards 
On the occasion of VivaTech’s 10th anniversary, VivaTech is partnering with Bloomberg to 
inaugurate a new global awards platform to recognize the companies, founders and leaders 
shaping the future of technology. The winners take the stage during the VivaTech x Bloomberg 
Awards ceremony on 18 June in the VivaTech Theater, alongside Francine Lacqua and Tom 
Mackenzie from Bloomberg. 

The ceremony will recognize winners of these seven awards: 

●​ Visionary Award recognizing lifetime achievement by a person or organization 
●​ Leadership Award recognizing a senior leader whose decisions and stewardship are 

shaping the global tech economy 
●​ Momentum Award recognizing a founder who is actively building a defining 

platform or institution. 
●​ Breakthrough Award recognizing game-changing innovators who advance the 

limits of the possible 
●​ Investor Award recognizing an individual investor or firm whose capital and 

conviction accelerated innovation 
●​ Rising Star Award recognizing an emerging founder or thinker, nominated by the 

wider Bloomberg and VivaTech communities 
●​ CitizenTech Award  recognizing a city, country or region using technology to make a 

real-world impact on its citizens 

The VivaTech x Bloomberg Awards trophies were designed by artist Clara Tournay in 
partnership with Art Majeur. 

AfricaTech Award 
For its fifth edition and for VivaTech’s 10th anniversary, the AfricaTech Award is expanding its 
scope and shining the spotlight on innovative startups from seven industries: FinTech; 
HealthTech; HRTech; AI and Big Data; GreenTech; Agri-Fintech; and Industry Tech, 
Manufacturing, Supply Chain and Logistics. 

To view the complete list of the 30 startups: click here 

The six finalist startups are invited to pitch during a Pitch Session held at VivaTech on 17 June 
2026, and the winner will be announced during the VivaTech Startup Winners Ceremony in 
partnership with TechCrunch, on 19 June 2026 at 2:00 PM on Stage One. 

Last year, the grand prize winner, Reme-D.Inc, was presented with the award by Senegalese 
international soccer player Edouard Mendy to highlight the excellence and transformative 
potential of African tech. 
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Innovation of the Year Award 

For the second year, the Innovation of the Year Award in partnership with TechCrunch 
recognizes exhibiting startups with fewer than 100 employees and which were founded after 
2020, judging them on their originality, impact on their industry, and their economic and 
environmental sustainability. 

The five finalists benefit from significant media exposure, meetings with investors, and a pitch 
at the Pitch Studio on 17 June 2026. The winner receives a free booth at VivaTech 2027 and an 
invitation to TechCrunch’s Startup Battlefield. The award will be presented during the 
VivaTech Startup Winners Ceremony, in partnership with TechCrunch. 

In the first edition, the five finalists, recognized for pushing the boundaries of technology, were: 
Chipiron for its portable and cost-effective MRI technology; BeyondMath for accelerating 
physical simulations using AI for engineering tests; Enerdrape and its geothermal panels that 
transform parking lots and tunnels into renewable heating and cooling sources, without 
drilling; Lumisync and its first 100% photonic oscillator for data centers; and Hua Tech 
International for its microfluidic platform combining AI and nanotechnology to capture and 
analyze rare cancer cells, paving the way for next-generation precision diagnostics. 

Female Founder Award 

For its eighth edition, this initiative promoting women’s entrepreneurship, in partnership with 
Forvis Mazars (Sponsor and Knowledge Partner); IRIS (Knowledge Partner); JCDecaux 
(Sponsor); C’est Qui La Boss? (Media Partner); and SISTA (Ambassador), received 444 
applications from female founders from 85 countries, demonstrating the appeal of this award 
and the importance of amplifying the visibility of female founders of innovative startups. 

The five finalists selected by the jury to pitch their solutions during the Female Founder Award 
final, on 18 June at 12 p.m. on the BlackStage, are: 

- Barbara Bachus, co-founder & COO of ExoMatter (Germany) 
- Ruth Bosse, CEO & Founder of Ark Climate (Germany) 
-Joana Cartocci, co-founder & COO of Robeauté (France) 
- Liz Dennett, Founder & CEO of Endolith (USA) 
- Mathilde Janicot, co-founder & COO of Revolty (France) 

The winner will be announced during the VivaTech Startup Winners Ceremony, in partnership 
with TechCrunch, taking place on 19 June at 2 p.m. on Stage One. 

Last year, the winner was Hélène Briand, co-founder and CTO of Verley, a French startup 
focused on food biotechnology and the commitment to sustainable agriculture. 

More information on the finalists here. 
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Tech For Change Award 

Launched in 2025, the Tech For Change Award—in partnership this year with Axionable 
(Knowledge Partner), Les Echos (Media Partner), and three VivaTech partners: Envision, 
UNESCO, and the WWF—addresses VivaTech’s mission to highlight startups with a positive 
impact in three areas: the environment, society, and health. 

Among these startups recognized as “Tech for Change,” the Top 30 and Top 6 startups have 
been announced (more information here). 

The finalists are invited to pitch at the Pitch Studio on 17 June from 4:00 PM to 5:00 PM. They 
are: 

-​ Julien Choukroun, CEO, DataGreen – Environment Category 
-​ Sandrine Claus, CEO, STARFISH Bioscience – Environment Category 
-​ Fanny Giannou, CEO, Alithea Biotechnology – Health Category 
-​ Ernst Elhorst, CEO, Exolumen – Health Category 
-​ Carlos Oba, CEO, Dots for Africa – Society Category 
-​ Johanna Queille, CEO, Circle Mind – Society Category 

The winning startup is to be announced at the VivaTech Startup Winners Ceremony, in 
partnership with TechCrunch.  Last year, the winner was Adrienne de Malleray for the startup 
Genesis, which uses innovation and technology to improve the health of agricultural soils. 

More info about the Top 30 available here. 
 
Next Startupper Award  
Organized in partnership with Les Echos and DoohYouLike (DOOH Partner), this award 
highlights the brightest minds from universities around the world, proving that age is no 
barrier to tackling global challenges and the planet’s most pressing issues. 

The six finalists were selected for their potential to revolutionize industries ranging from 
improving construction site safety to transforming water purification; their projects embody 
the excellence of academic innovation and the future of the global tech ecosystem: 

-​ AssisTech – Rice University 
-​ GeoFresh – Institut Polytechnique UniLaSalle 
-​ Neptune – Epitech 
-​ Notex – Ensap Bordeaux 
-​ ShiftElec – École Polytechnique 
-​ Xatoms – University of Toronto 

The six finalists will pitch their projects on stage during the finals on Wednesday, 17 June at 
5:00 PM in the Pitch Studio, and the grand prize winner will be announced at the VivaTech 
Startup Winners Ceremony, in partnership with TechCrunch on 19 June. 
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The award is sponsored by Cyril Chiche, founder and CEO of Lydia Sumeria, and the jury 
consists of Alice Hagger from Welcome to the Jungle, Chloé Le Cossec from Live for Good, and 
Fabrice Guez, co-founder of DoohYouLike. The winner receives a prize of 5,000 euros and a 
startup corner at the next edition of VivaTech. 

The Top 100 Rising European Startups Ranking 

For the second year, VivaTech has published its ranking of the Top 100 Rising European 
Startups, in partnership with Accel, Eurazeo, HV Capital, Northzone, Partech and White & 
Case. To qualify for this list, startups must be based in a European country, operate in various 
sectors, have been in existence for no more than five years, demonstrate rapid growth, project 
annual recurring revenue of at least €5 million by 2025, and possess the potential to 
profoundly transform their industry. 

This edition of the Top 100 reveals a leading trio: the United Kingdom (28 startups), France (23), 
and Germany (23); and six highly dynamic sectors within the European entrepreneurial 
landscape: AI, of course (with six subcategories), FinTech, Cybersecurity, HealthTech, 
LegalTech, and Marketplace. The Nordic countries (Sweden, Finland, Denmark) are 
outperforming in AI and Climate Tech, while Italy is emerging in LegalTech and AgriTech. 

Visitors to Hall 7 can discover 12 startups from the Top 100 every day at VivaTech at the 
VivaTech Rising European Startups Village, in the Sovereignty Arena. 
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AI, Impact not Illusion  
Artificial Intelligence, a key theme at VivaTech for many years, is again on everyone’s mind this 
year. Across 30 economic sectors, this edition showcases ultra-concrete innovations, 
demonstrating how businesses are transforming and revolutionizing innovation itself. On June 
19th, this edition also provides an opportunity to highlight the progress made by the European 
Centre for AI Excellence, a platform launched by VivaTech and the World Economic Forum to 
make Europe a global leader in artificial intelligence by promoting excellence and 
accelerating the adoption of best practices both in Europe and internationally.  

AI Across the Value Chain 

For the past 10 years, VivaTech has been the place where AI innovators gather to raise 
awareness of technological advancements in AI. This year, VivaTech explores its impact 
across the entire value chain, from microprocessors to its application in LLMs, and examines 
the concrete and business-related impact of AI across all sectors, such as productivity, 
logistics, and healthcare… 

From chips to applications, AI is a true driver of industrial innovation, with global players like 
NVIDIA, a Platinum Partner at VivaTech, developing high-performance semiconductors for AI, 
as well as microprocessors and hardware solutions (GPUs, TPUs) for even more powerful AI 
models or ASML, the only player to create machines able to print chips. acteur à créer des 
machines capables d’imprimer des puces. At VivaTech 2026, the French company VSORA is 
presenting its AI XXL-format chip in a world exclusive. Other exhibitors, such as Foxconn, a 
first-time VivaTech Partner, are showcasing their advanced AI infrastructure — including 
high-performance computing racks and platforms — and their integrated robotic solutions, 
demonstrating their ability to deliver smart, finished products on a global scale. Key global 
players — Anthropic, Mistral AI, and OpenAI—are using these infrastructures to power their 
LLMs or consumer and professional applications. 

To move from models to more concrete use cases, the generative AI ecosystem — featuring 
industry leaders such as Meta, Google, and Hugging Face — is developing generative AI 
models (Llama, PaLM, or open-source models) and optimizing them for specific use cases, 
such as healthcare, retail, the future of work, or the creative industry. 

AI & Productivity 
The tenth edition of VivaTech offers a glimpse into how innovation is profoundly transforming 
every aspect of business. With AI, society as a whole is reevaluating what it truly means to be 
productive: from personal fulfillment to business competitiveness, from factory efficiency to 
economic resilience.  
 
Today, 88% of companies use AI, but only one in three has deployed it at scale (source: 
McKinsey 2025). The potential is thus enormous for many sectors. VivaTech’s partner 
companies and this year’s speakers are working to explain and demonstrate this potential 
throughout Hall 7. 
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Top speakers in the fields of AI, robotics, biotechnology, healthcare, productivity, and the 
future of work: Carolina Aguilar of InBrain Neuroelectronic; Mohamad Ali of IBM Corporation; 
Talal M. Al Kaissi of Core42; Olivia Amozig-Bellot of La Poste Groupe ; Roland Busch from 
Siemens; Matthieu Caillat from Axa; Eléonore Crespo from Pigment; Corine de Bilbao from 
Microsoft France; Peter DeSantis from Amazon; Lutz Diederichs from BNP Paribas; Thomas 
Dohmke from Entire; Asmita Dubey from L’Oréal Group; Susan Emerson from Salesforce; 
Cameron Fink from AAru; Matthew Fitzpatrick from Invisible Technologies; Hugues Foulon of 
Orange; Becky Frankiewicz of ManpowerGroup; Emmanuel Frenehard of Sanofi; Ahti Heinla 
of Starship Technologies; Christel Heydemann of Orange; Merete Hverven of Visma Group; 
Jamie Justice of XPrize; Mohamed Kande of PwC; Barbara Lavernos ofL’Oréal Group; Yann 
LeCun of AMI Labs; Arianna Legovini of the World Bank Group; Juliette Mauro of FemTech 
France; Narendra Modi, Prime Minister of India; Tamer Mohamed of Aspect Biosystems; Ana 
Paula de Jesus Assis of IBM; Miguel Molina Romero of Orbem; Benoît Parizet of Docaposte; 
Mark Roberts of Capgemini; Matthieu Rouif of Photoroom; David Ruau of NVIDIA; Rodolphe 
Saadé of CMA-CGM; Matt Sanders of Meta (AI Wearables); Yoav Shoham from A21 Labs; 
Constantin Schröder from Arbio; Olivier Sichel from Caisse des Dépôts; Dor Skuler from 
Intuition Robotics; Rachel Thornton from Adobe Enterprise; Joe Tsai from Alibaba; Nigel Vaz 
from Publicis Sapient; Roxanne Varza from StationF; Henna Virkkunen, Executive 
Vice-President of the European Commission for Technological Sovereignty, Security and 
Democracy; Julia White from AWS; Gary Wingrove from KPMG; Howard Wright from NVIDIA; 
Ekaterina Zaharieva from the European Commission; Bruno Zerbib from Orange.  
 

Numerous innovations in the AI sector, along with their applications for improving business 
(healthcare, work, commerce, construction, creativity, etc.), are on display, such as Blue 
Bridge (Dubai), which enables companies to integrate AI agents directly into their workflows. 
As well, ranked among the Top 100 Rising European Startups and exhibiting in the Village of the 
same name, several startups present their AI innovations, such as Getvocal AI, that offers its 
conversational AI platform, which automates and optimizes customer conversations across 
all channels; French startup Dust, a platform that enables companies to create custom AI 
agents, is powered by the best AI models and internal company data on Slack, Notion, Google 
Drive, GitHub, etc.; Swedish company Stravito, which uses AI to retrieve, synthesize, and 
activate the knowledge already held by companies to enable rapid decision-making; Gladia, 
the AI audio infrastructure that records, transcribes, and enriches every conversation via a 
single API. 

In the Impact Village, the Impact Builders program — a partnership between VivaTech, 
Diversidays, and L’Escalator — showcases several startups and their solutions and 
developments based on AI : Periodt. and its distributing machine that uses ad revenue to 
provide free menstrual products to those in need; Opale and its AI ultra-secure platform 
which guarantees anonymity to support victims of domestic violence; Ohmyseason which 
helps, thanks to AI, find housing for temporary workers to address seasonal recruitment 
challenges in the hospitality and restaurant industries; AVI and its digital travel assistant for 
people with disabilities, seniors, and caregivers; Famille Santé and its AI pediatric health app 
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which provides reliable medical advice to parents and reduces wait times for care; 
Geominnov which uses AI to help real estate professionals anticipate climate risks such as 
droughts or floods; Glot which offers AI voice translation and live subtitling for live events; and 
Moderering to facilitate the moderation of illegal content online on social media. 

Also, selected for the Tech for Change award this year, German startup Alithea Bio uses 
advanced data analytics and AI in the fight against cancer, with its digital platform, 
HLA-Compass, which contains a database of 1.4 million unique peptides (short chains of 
amino acids) and 10,000 cancer-specific epitopes (the specific parts of a protein that the 
immune system recognizes); Dutch startup Exolumen solves a major problem in the 
operating room with augmented reality that projects essential anatomical data, such as 
blood vessels and muscles, directly onto the patient's skin. 

The convergence of AI and robotics is also a key theme in Hall 7, where visitors can discover 
the world-exclusive partnership between the French company Habs and the Chinese 
company Unitree Robotics, which enables a Unitree robot to identify an image using Habs’ 
Neuro-AI (a non-invasive neurotechnology sensor) based on human brain activity, China’s 
Booster Robotics is showcasing the K1 humanoid robot, which allows users to program it or 
develop their own applications; Pals Robotics, a French startup, is presenting its TIAGo Pro 
robot, which features advanced navigation, perception, and manipulation capabilities and is 
built on open-source software architecture; French company Korben presents its service 
robotics solution that relieves human teams of tedious, repetitive, or hard-to-fill tasks, 
particularly in the hospitality, food service, healthcare, and cleaning industries; exoskeletons 
from Chinese company Sumbu designed for the general public; and the versatile humanoid 
robots from Agibot, also from China. Also not to be missed is one of the finalists of the Female 
Founder Challenge 2026, Robeauté, a French startup developing therapeutic microrobots 
designed to perform biopsies, deliver molecules, or implant electrodes in the brain, among 
many other tasks; the robots from Skylog, a French company that collaborates with order 
pickers in logistics warehouses; BNP Paribas is showcasing the Italian startup Generative 
Bionics and its humanoid robot GENE.01, featuring tactile skin and designed to collaborate 
with humans. Capgemini and Orano are showcasing the results of their strategic partnership 
combining nuclear technology and robotics. 

At the German pavilion, Byte Robotics and its industrial robots improve factory productivity by 
up to 25% thanks to AI; Ease presents a lightweight, AI-driven exoskeleton that supports the 
arms and back while collecting process data; and Kisszu is a HealthTech and EdTech startup 
developing robots to awaken and nurture children’s full potential. 

AI is central to many of the attractions on offer from VivaTech partners this year: At the 
VivaTech Country of the Year Pavilion, featuring Germany, numerous companies in the fields 
of AI applied to healthcare and retail are present, including Blueprint Biomed, which has 
designed, thanks to AI, a bone implant made from a 3D-printed resorbable biopolymer and 
medical-grade collagen; Beautechful, with its in-store digital consultant “Makeup Match,” 
powered by AI, which analyzes customers’ skin and facial features to recommend the most 
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suitable makeup and cosmetic products; Penemue, offering the first AI solution against 
cyberbullying, hate speech, and online misinformation, protecting brands and individuals 24/7 
on a global scale; and Senseven Health, which is developing the first mental health prediction 
technology using its AI model that analyzes vocal biomarkers and acts as a “seventh sense” 
to anticipate and better manage mental health. For its first participation as a founding 
partner of VivaTech, Amazon Web Services (AWS) is dedicating its space to AI in production, 
with sector-specific demonstrations across financial services, retail and industry; a generative 
AI perfume creation lab; and, in collaboration with NVIDIA, a Startups Village bringing together 
seven European startups specialized in AI: Neuralk AI, Gradium, pyannoteAI, Aily Labs, 
Physicl, Seltz AI and Ask for the Moon, all showcasing production use cases running on AWS 
cloud infrastructure. The Innovation Café by BNP Paribas is an immersive, experiential space 
where visitors can discover innovations while seeing how technology responds to clients’ 
everyday needs. It also shows how BNP Paribas has deployed more than 800 AI use cases to 
improve efficiency, service quality and the customer experience in areas such as data 
analysis, customer service, operations management and security. An afternoon dedicated to 
women in tech, including the Business O Féminin Awards, will take place on Thursday, 18 
June, to recognize bold, innovative and impactful projects led by women who are 
transforming the economy. The rollout of the second version of HelloïZ is also featured—Hello 
Bank’s conversational assistant, developed with Mistral AI and powered by generative AI, 
which will soon be able to perform transactions on behalf of the customer. In the healthcare 
sector, BNP Paribas is showcasing the French medtech startup Arterya and its product 
Blood’Up, designed to make arterial blood draws more reliable and simpler. In the LVMH 
Dream Gallery, visitors are invited into an enclosed showcase space offering a unified and 
immersive experience that illustrates the different stages of the luxury value chain. Each 
Maison demonstrates that innovation is not an isolated concept, but the driving force behind 
excellence. A cross-Maison experience is dedicated to Generative AI, including GEO, ChatGPT 
and Google Gemini. La Poste Groupe presents numerous AI solutions in an industrial and 
sovereign framework. A prototype of La Poste’s humanoid robot, developed with French 
company Wandercraft and dedicated to handling heavy parcels on logistics platforms, is also 
on display. Additionally, a 3D experience by Chronopost showcases the "Parcel Matching" 
innovation, which combines machine learning and generative AI to enhance parcel 
traceability throughout the logistics chain. At its booth, Orange is showcasing its disruptive 
technologies, featuring agent-based AI solutions for smart industry and the monitoring of 
critical infrastructure via drones in its Future-Ready Business zone, and a digital twin 
orchestrated by AI agents in an industrial port environment to optimize operations in real time 
in the Future-Ready Connectivity zone. Adobe, a Platinum Partner of VivaTech 2026, 
announces a strategic partnership with NVIDIA aimed at accelerating AI-driven creation, 
production, and personalization, notably featuring a cloud-native 3D digital twin solution to 
create virtual replicas of physical products. At Envision, AI is at the heart of the energy system, 
linking energy growth and innovation. At the booth, its Tianji and Dubhe models optimize wind 
power generation through accurate predictions and AI-based smart maintenance, while its 
100% green data centers address Europe’s AI energy challenges via integrated storage and 
sustainable technologies (see also the GreenTech & Mobility section of this press kit). 
ManPowerGroup launched startup challenges on the ‘Human-First, Digital Always’ theme to 
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reinvent the Future of Work through AI-based solutions that offer organizations speed and 
scalability, without leaving individuals behind. For its part, PwC is seizing the opportunity to 
announce, in partnership with VivaTech and the World Economic Forum, the launch of the 
European Centre of AI Excellence in Paris, to accelerate the large-scale adoption of AI, 
combining innovation, trust, and responsibility to bring about lasting transformation in 
business and society; additionally, the interactive AI Fitness experience allows business visitors 
to the booth to assess their AI maturity in real time, with concrete insights and AI-personalized 
wellness solutions. Samsung, a Platinum partner for the first year, is highlighting more 
connected and personalized health and anti-aging experiences, where AI helps users better 
understand and actively manage their physical and mental health, as well as their long-term 
well-being—including that of their pets—and is featuring, among others, three HealthTech 
startups: Generation Lab, which offers an AI-powered longevity assessment and personalized 
health information; Lansik, which provides predictive blood glucose analysis using continuous 
glucose monitors (CGMs); and Becon, which uses AI to analyze the skin and scalp and then 
offer personalized solutions. Vusion presents an immersive experience at the heart of the 
store of the future, with demonstrations of AI-enhanced stores that are more sustainable and 
increasingly human-centered, based on the premise that physical stores are becoming, more 
than ever, a landmark and a key link in the economy and society. IBM is presenting IBM Bob, 
an AI-powered development partner designed for businesses, which helps developers write 
code, understand existing applications and modernize them, from code through to testing 
and deployment, with security and compliance built in from the start.  KPMG is hosting 
Spore.Bio, which develops rapid microbiological detection technology for the pharmaceutical 
and food industries, combining photonics, optics, and AI to identify and quantify bacteria and 
contaminants in just a few minutes. L’Oréal Group is presenting the European premiere of its 
Lancôme Absolue Longevity MD LED mask, which revolutionizes anti-aging skincare with 208 
LEDs emitting two clinically validated wavelengths, in an ultra-lightweight and transparent 
format. Sanofi unveils the “Patient Experience Tunnel,” an immersive experience that plunges 
visitors into the daily lives of patients with immunological diseases, demonstrating how AI 
transforms their care journey from start to finish, as well as digital twins of patients for more 
inclusive clinical trials. 

Shortlisted for the Battle of the Regions, the following startup companies are leveraging AI to 
deliver innovative solutions: SPyDiag, representing the Centre-Val de Loire Region, is a French 
biotech firm developing a new generation of monoclonal antibodies to combat infections 
caused by polyomaviruses; Reflextime, a start-up from the Auvergne-Rhône-Alpes Region, 
is demonstrating a neuro-rehabilitation solution to help healthcare professionals optimise 
their patients’ cognitive and motor rehabilitation; New Caledonia is showcasing the 
FireTracking platform, which helps firefighters and forest managers automatically detect the 
outbreak of fires; LIVDEO is at the Bourgogne-Franche-Comté Region’s stand with Dicte.ai, 
which creates automatic meeting minutes based on recorded discussions or personal voice 
notes; and the Occitanie Region is presenting Le Guardian’s standalone wristband to alert 
and locate a lost child in real time. At the Grand Est Region’s stand, Visible Patient Lab is 
offering new IT support solutions for image-guided surgery using patient-specific 3D 
modelling. At the Île-de-France Region’s stand, Luniwave demonstrates how hotel guests 
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earn points by saving resources through a ‘GreenMiles’ ecosystem. Neural Vision from 
Corsica is showcasing an innovative solution designed to ensure the safety of elderly people 
living at home through the use of computer vision. The Eurometropolis of Strasbourg is 
showcasing Kwit and Sobero, startups that support smoking and alcohol cessation through 
behavioral companions based on cognitive behavioral therapies and neuroscience. 

Finally, AI is redefining the art of storytelling, creation, distribution, and consumer experience. It 
is driving innovation across every area of media, but also creating risks for creators’ jobs and 
intellectual property. From video games to music, marketing, fashion, cinema, and advertising, 
these advances are opening up new economic opportunities for both artists and companies, 
while reinventing the way audiences are engaged. This year, in addition to leading speakers 
addressing these topics on the stages in Hall 7 — including Elizabeth Stone from Netflix, 
Sophia Baladi from Ask Mona, Alexandre Péron from Narrative Coders, Elisha Karmitz from 
mk2, Margot Daugerias from Make it Norm, and many others — VivaTech is bringing back the 
CMO Summit, sponsored by Adobe and The New York Times. The summit is designed for 
marketing leaders facing this technological revolution, which is transforming content creation, 
decision-making, and customer targeting by enabling highly personalized advertising 
campaigns based on behavioral data such as location, browsing history, and purchases. 
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Cybersecurity, Defence and Aerospace 

As geopolitical tensions intensify, Defence and Cybersecurity are redefining innovation 
priorities, capital flows, and industrial strategies in countries around the world. These 
technologies are proliferating, pushing startups, investors, and governments to rethink their 
role in a rapidly changing security landscape. Defence is reshaping the innovation model, with 
young startups and scale-ups actively positioning themselves, while private capital 
complements public funding to strengthen ecosystems. By 2030, European NATO members 
are expected to spend €800 billion on Defence — an increase of €300 billion compared with 
2025. Source: McKinsey, November 2025. 

After long serving as a field of exploration, Space has now become a domain exposed to 
growing threats: signal jamming, orbital trajectory manipulation, and attacks in orbit. At the 
intersection of security, technology, and finance, this transformation is influencing sovereignty, 
competitiveness, and the future of technology. 

At the same time, cyberattacks are multiplying faster than cybersecurity can keep pace: 
security breaches in companies have increased by 75% year on year. Source: Accenture, 2024. 
AI is accelerating both attacks and defence, quantum computing threatens to break current 
encryption, and supply chains are becoming increasingly vulnerable. The question is no 
longer whether systems will be compromised, but who will pay the price: governments, 
companies, or citizens? Moreover, as cyberthreats grow in scale and sophistication, 
governments are rethinking their approach: not only to defend against hackers, but also, in 
some cases, to integrate cyber talent into their strategies. 

These three themes, which are reshaping both Tech and the world at large, are in the spotlight 
at this edition of VivaTech. 

Key speakers in Defence and Cybersecurity, as well as European sovereignty in aerospace, 
include: General Philippe Adam of PhAS Conseil; Marijus Briedis of NordVPN; Nicole 
Carignan of Darktrace; Taher Elgamal of Salesforce; Hany Farid of GetReal Security; Tal 
Goldstein of the World Economic Forum; Adel Haddoud of Infinite Orbit; Christel Heydemann 
of Orange; Catherine Jestin of Airbus; Januš Kizenevič, Minister of the Republic of Lithuania; 
David Limp of Blue Origin; Mike Massimino, former NASA; Freddy Milesi of Sekoia; Benjamin 
Netter of Riot Security; Tina Nikoukhah of DeepFakes; Panos Panay of Amazon; Christopher 
Porter of Google; Simon Radford of the Milken Institute; Tanuja Randery of AWS; Sasha 
Rubel of AWS; and Emmanuelle Saliba of GetReal Security. 

Many innovations in the Defence, Space, and Cybersecurity sectors can be found in the 
VivaTech Rising European Startups Village, located in the Sovereignty Arena. They include 
Aikido, a Belgian cybersecurity unicorn developing cutting-edge security solutions covering 
code, cloud, runtime, and penetration testing, all connected through a central platform to 
improve accuracy and remediation; GovHorizon, from Portugal, with a platform specializing in 
governance and anticipatory intelligence designed, among other things, to address political 
uncertainty; France’s Filigran, a cybersecurity company founded in 2022, which offers 
open-source, AI-powered solutions covering end-to-end threat intelligence management, 
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attack simulation, and security posture validation; and Riot Security, a French startup 
developing a platform that detects employee vulnerabilities in real time — such as weak 
passwords and risky file sharing — and simulates phishing attacks to prepare teams to face 
hackers in a secure environment. 

In the Innovation Gallery, Momentum Technologies is presenting its LifePods: anti-ballistic 
and multi-risk protective capsules designed to protect people during lockdown situations in 
the event of major crises, attacks, fires, or floods. 

Across VivaTech’s partner spaces, cutting-edge technologies related to Space, Defence 
and Cybersecurity are in the spotlight. On the AWS space, an immersive virtual reality 
experience invites visitors to discover the AWS European Sovereign Cloud, the sovereign 
cloud infrastructure designed to guarantee data residency and regulatory compliance for 
European organizations. BNP Paribas highlights its key role in financing the security of 
technologies, as well as its involvement in sovereign European projects such as Wero, a 
secure European payment solution set to be deployed in five countries by the end of 2026. On 
its space, it is also hosting the French startup Alta Ares, specialized in AI applied to Defence 
and video analysis, which develops software and drones capable of automatically detecting, 
tracking and intercepting aerial threats in real time. Once again this year, La Poste Group 
illustrates its commitment to data protection and digital trust through several innovative 
initiatives: workshops organized by La Poste Mobile, in partnership with Chut’ Explore, to 
support teenagers’ digital autonomy, and La Banque Postale’s Prompt Hacking Game, a 
simulator designed to raise users’ awareness of the cyber risks associated with the use of 
generative AI. For its part, Orange presents an anti-drone surveillance system called Drone 
Guardian and is hosting nearly 60 startups, including standout companies from the French 
Tech 2030 program in the Defence and Cybersecurity sectors, such as CryptoNext Security, 
which supports organizations in the Finance and Defence sectors, as well as government 
institutions, in inventorying, migrating and managing their cryptography in order to achieve 
quantum resilience and long-term compliance; Kerys, a startup born from a Franco-German 
partnership that provides secure multi-user working environments on a single computer; and 
Ternwaves, in the space sector, which enables signal modulation for ultra-long-range, 
ultra-low-energy satellite communications compatible with GEO and LEO satellites. Also on 
the Orange stand is South Korea’s aim-intelligence, which controls AI agents and LLM models 
against hacking risks. On the German Pavilion, a number of standout startups can be found, 
including GAIA Aerospace, which is developing the world’s first reusable air-launch system to 
provide responsive, resilient and sovereign access to Space for European micro- and 
nanosatellites, serving both military and business customers; Nect, an identity verification 
startup, which is presenting an automated, AI-powered platform using NFC, biometrics and 
electronic signatures; and RedMimicry, which offers a realistic multi-stage cyberattack 
emulation platform to train security teams. Core42 explains its role in deploying sovereign 
cloud infrastructure and large-scale AI tools, including sovereign cloud and cybersecurity. It 
brings together key players in silicon, software publishers and AI model providers within an 
integrated ecosystem, enabling European players to achieve tangible digital sovereignty. 
Airbus highlights how, thanks to AI applied to aerospace, pilots can land even in reduced 
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visibility conditions and detect satellite-image deepfakes. On the Grand Est Region space, 
Archify.fr ensures business continuity for companies by keeping essential business 
information accessible without relying on IT systems or network access. Corsica is hosting the 
startup Cyberlegal.fr, which enables companies to keep pace with rapidly evolving digital 
and cybersecurity regulations, including GDPR, NIS2, DORA, ISO 27001 and more. The Belgium 
— Flanders Pavilion presents XFA, which secures every device used for work by identifying 
risks and verifying compliance from the moment of connection, while preserving privacy. 
Réunion presents Eyako, which centralizes the key signals of an organization’s cybersecurity, 
prioritizes critical actions and gives security managers a complete view — risks, compliance, 
vulnerabilities, incidents and action plans — all on a single screen. Groupe Caisse des Dépôts, 
a Gold Partner of VivaTech for the first year, is using this opportunity to explain why 
sovereignty is a strategic priority. La French Tech Mission is hosting Latitude and its satellite 
launcher, as well as Sirius Space, which is exhibiting components from its rockets currently 
moving toward industrial-scale production. In the Innovation Gallery, French leader MBDA is 
exhibiting Splinter, the low-Earth-orbit “hunter” satellite, demonstrating the importance of 
protecting free and secure access to Space in the face of rising risks and the growing 
dependence of armed forces on space-based service. 

 

 

 

 

 

 
26 



 

​
 
Energy, Greentech and Mobility 
 

 

The past few months have clearly demonstrated that energy has become a strategically 
important consideration for every type of business. It is now essential to identify new sources 
of renewable energy to address the environmental and economic challenges ahead. 

Since its first edition, VivaTech has been committed to harnessing the potential of technology 
to drive tangible progress for the environment and society. This is reflected in our CSR 
commitments, which aim to inspire, take action, and build a more sustainable and equitable 
future (see the AI page in this press kit for more on these topics, including the impacts on 
health, and also visit the VivaTech Festival page). In 2024, VivaTech became the first ISO 
20-121-certified tech event, and in 2026 we will continue to reduce our environmental footprint, 
work toward more inclusive and diverse technological solutions, take on an educational and 
influential role, and strengthen our community. 

VivaTech also demonstrates how electric vehicles are transforming transportation, powered 
by hydrogen and next-generation batteries, with innovations such as those proposed by 
Beyond Aero and its hydrogen-electric aircraft, while autonomous mobility and smart cities 
are redefining the way we live and move. Is is also an opportunity to understand how AI 
enables the optimization of energy networks powering data centers, albeit with an 
environmental impact that presents major challenges.  

This means green innovation must accelerate the deployment of renewable energy, balance 
the costs of electrification, and distribute its benefits equitably to shape climate action, 
economic growth, and the future of our planet. 

To address some of these topics, among others, VivaTech, with the support of Capgemini and 
Salesforce, is bringing together 300 leaders from the impact ecosystem (the Viva+ 
community) on Thursday, 18 June for the Sustainability Executive Summit, centered on the 
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key question: “How Can Tech Help Us Build a More Sustainable Future?” Several panel 
discussions will address this question, covering topics such as financing the transition, using 
technology to anticipate climate risks, and restoring confidence in technology while making it 
more human-centered. (The Summit is invitation-only in the morning and continues across 
various stages throughout the afternoon so that all VivaTech visitors can join the 
conversation.) 

VivaTech is welcoming leading speakers in the fields of energy, green technology, mobility, 
and smart cities : Dr. Nadi Albino of UNICEF; Barbara Bachus of ExoMatter; Ruth Bosse of Ark 
Climate; Roland Busch of Siemens; Martin Calmels of Geopost Vision; Hélène Chartier of the 
C40 Cities Climate Leadership Group; Florence Colombo Fouquet of Engie; Liz Dennett of 
Endolith; Cyril Garcia of Capgemini; François Gemenne of HEC and the IPCC; Marie-Luce 
Godinot of the Bouygues Group; Tim Heal of Octopus Energy; Ahti Heinla of Starship 
Technologies; Mathilde Janicot of Revolty; Pablo Koziner of GE Vernova; Wenxuan LI of PCG 
Power; Safia Limousin of Envision Energy; Catherine MacGregor of Engie; Sarika Naik of 
Capgemini; Bertrand Piccard of Solar Impulse Foundation & Climate ImpulsePhilippe Piron of 
GE Vernova; Patrick Pouyanné of Total Energies; François Provost of Renault; Ashish Puri of 
Lightrock Capital; Philippe Rambach of Schneider Electric; Eric Salobir of the Human 
Technologies Foundation and advisor to the Vatican; Paolo Sangalli of Eniverse Ventures; 
Francesco Sciortino of Proxima Fusion; Siddarth Singh of AIE (Agence Internationale de 
l'Énergie); Kotub Uddin of Envision Energy; Abhishek Vinod Singh of AiDASH; Kate Williams of 
1% for the planet; and Lei Zhang of Envision. 

A number of innovations in the Energy, Mobility, and GreenTech sectors will be featured: 

-​ In the Innovation Gallery, CycloTech, an aerospace company from Austria showcasing 
its 360° thrust vectoring system for VTOL aircraft. 

-​ In the Impact Village, Greenzy, which helps companies solve the costly and inefficient 
problems of organic waste sorting through indoor composters for offices; Tenaka 
presents its ocean carbon sink solutions — a world exclusive — designed to regenerate 
marine ecosystems while capturing CO₂; Bienesis is showcasing its Canopée — a 
smart crop cover solution that protects harvests from weather hazards while reducing 
the use of pesticides—in a European exclusive; Entent, which is developing its Pulse 
machine to convert low-temperature (60–150°C) waste heat into electricity; 
NetCarbon which is a French SaaS company that uses aerial imagery to diagnose soil 
conditions and simulate the impact of development and restoration projects; FestLik 
which is a startup collaborating with INRIA that uses drones and ground robots to apply 
multispectral imaging and AI to autonomously diagnose crop diseases at the leaf 
level; Beeodiversity, which combines AI, environmental DNA (eDNA), and bees as 
natural sensors to monitor biodiversity and pollution on a large scale; CClimeet and its 
SaaS platform to reduce the carbon footprint of events; and Spore.Bio, a Paris-based 
startup whose mission is to detect bacterial contamination in under 10 minutes the 
Impact Builders program— the product of a partnership between VivaTech, 
Diversidays, and L’Escalator —highlights Celeste Ecoflyers and its ultra-light, 
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inflatable electric aircraft, capable of carrying 20 kg over long distances; to replace 
helicopters and airplanes. 

-​ In the VivaTech Rising European Startups Village (Sovereignty Arena), there is also 
Nyobolt, a UK-based company offering ultra-fast batteries (80% charge in under five 
minutes). 

Partners present impact innovations and startups in the Energy, Mobility and GreenTech 
areas: AWS, in partnership with Michelin, is showcasing on the AWS stand a generative fleet 
management application that uses a chatbot to analyze vehicle telemetry through a 
comprehensive architecture, from the user interface to the data; The La Poste Groupe Lab 
offers an immersive virtual reality experience called “Immersion Climate 2035,” which brings 
the challenge of adapting to climate change to life through three prospective scenarios 
looking ahead to 2035 (flooding, storms, and heat waves) and helps prepare organizations to 
ensure the safety of their employees, the preservation of their assets, and the continuity of 
their operations. At the Orange booth, Climate Impulse demonstrates how connectivity and 
reliable, sovereign data support low-carbon innovation and sustainable mobility projects. 
Among the many startups showcased in Germany's Country of the Year Pavilion at VivaTech, 
are BezLad, which presents an adapter for charging electric vehicles at home; Carbonsate, 
which recycles wood waste and transforms it into a sustainable carbon capture solution; 
Co-Reactive, which decarbonizes construction by transforming CO₂ into high-performance 
cementitious materials using its mineralization technology; Eco:Fibr, which produces fibers 
from pineapple residues and other agricultural waste; Elementarhy, which produces the key 
element underlying hydrogen production from solar and wind power; ESTER Biotech, which 
uses enzymes to help plastic producers and recyclers transform previously non-recyclable 
waste into premium materials; Planeteers, which captures CO₂ directly at the source of 
emission and stores it permanently and securely in the ocean; Skyseed,, which creates 
climate-resilient forests by protecting forest seeds and then deploying them on a large scale 
via autonomous drones or forestry robots; Solar Materials, which recycles end-of-life solar 
panels, extracting silver, glass, aluminum, and silicon; and Tymba which has developed a 
process to transform wood into a material whose mechanical properties surpass even those 
of plastics and metals. Meanwhile, Envision presents an AI-powered wind turbine model that 
optimizes the performance, reliability, and profitability of turbines while respecting the 
environment, as well as its wind turbine models based on the Tianji and Dubhe weather 
forecasts, which create a smart and scalable energy system. Envision is showcasing its 
battery portfolio and also highlighting its “Tech for Good” philosophy, with solutions designed 
to coexist harmoniously with nature, such as automatic de-icing of wind turbine blades or bird 
avoidance systems. Finally, in partnership with Univers, Envision is demonstrating its 
Behind-the-Meter (BTM) solution for AI-driven energy optimization across several industrial 
sectors, such as retail, with Albert Heijn stores in the Netherlands. GE Vernova joins VivaTech 
as a Platinum partner for the first time as a key player in Europe’s energy future, and its CEO 
will take the stage to present their innovative solutions for modernized, electrified, and 
sustainable grids, aimed at accelerating the transition to reliable, affordable, and sustainable 
energy. Vusion demonstrates at its booth how, through better data, the Internet of Things, and 
automation solutions, inventory management in physical stores can be improved while 
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reducing waste and avoiding carbon emissions, and presents its solutions for identifying 
products nearing their expiration date to actively combat waste. ENGIE is demonstrating its 
regional energy mapping platform, ENERMAP, to help elected officials and citizens easily 
identify a region’s opportunities for wind, solar, batteries, hydroelectricity, biogas, as well as 
heating and cooling networks. ENGIE is hosting several energy startups at its booth, including 
ExerGo, which harnesses renewable energy and heat from data centers; Foxconn, presenting 
its latest electric vehicles; the American company Raptor Maps, which offers digital twins and 
drone inspections to optimize the performance of solar power plants; and the British company 
Wase, which is developing an electro-methanogenic reactor (EMR) to maximize biogas 
production from biomass in anaerobic digestion facilities and organic matter in wastewater. 
The Caisse des Dépôts Group is featuring Luciole des Bois, a service from its subsidiary La 
Forestière, which uses digital twins to improve forest management. JCDecaux welcomes 
Software Republique and their new initiative and presents its new high-tech street furniture 
offering sustainable services, tailored to the evolving needs of cities, and leveraging 
energy-efficient technologies to reduce the environmental footprint. The Grand Est Region 
hosts the French startup Urbanloop, which is developing an automated passenger transport 
system using small rail-based capsules that operate driverless for the last mile in cities or 
suburban areas. The Nouvelle Aquitaine Region welcomes Starfish Bioscience, a company 
specializing in restoring soil health through microbial science. At the Sud Region’s booth, 
Pearcode offers a low-carbon digital data archiving solution a billion times more efficient 
than hard drives, using a new storage medium: synthetic DNA. L’Oréal Groupe invites the 
startup Microphyt, which harnesses microalgae for longevity, to develop a new generation of 
cosmetic ingredients targeting the cellular mechanisms of aging. The SNCF Group is 
presenting its digital advancements at VivaTech that are transforming the rail network and 
stations, as well as passenger information and support.  

Four female founders of innovative startups in the environmental sector are competing for the 
Female Founder Award—in partnership with Forvis Mazars (Sponsor and Knowledge Partner), 
IRIS (Knowledge Partner), JCDecaux (Sponsor), C’est Qui La Boss? (Media Partner), SISTA 
(Ambassador). They are Ruth Bosse of Ark Climate (Germany), who helps cities achieve 
carbon neutrality; Liz Dennett of Endolith (USA), who leverages the power of microbes, 
synthetic biology, and cloud computing to transform how copper is extracted from mines; 
Barbara Bachus of ExoMatter (Germany), who is revolutionizing R&D in materials science to 
select inorganic crystalline materials based on their performance, sustainability, and cost; 
and finally Mathilde Janicot of Revolty (France), who specializes in residential solar storage 
using second-life batteries. 

To conclude on innovations in the fields of Energy, mobility and GreenTech, among the six 
finalists for the Next Startupper Award, which annually recognizes student innovation at 
VivaTech, we have AssisTech (Rice University) and GeoFresh (Institut Polytechnique 
UniLaSalle), an innovative and sustainable agricultural cooling solution based on geocooling; 
ShiftElec (École Polytechnique), which helps industrial sites measure their electricity 
consumption, manage their power usage, and leverage their electrical flexibility through a 
groundbreaking virtual sensor technology; and Xatoms (University of Toronto), which purifies 
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water using quantum technology and AI (photocatalysis). The six finalists will pitch their 
projects on stage during the finals on Wednesday, 17 June at 5 pm at the Pitch Studio, and 
the grand prize winner will be announced at the VivaTech Startup Winners Ceremony on 19 
June. 
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Tech to Watch & DeepTech  
 

 
 
DeepTech is reinventing industries through major scientific breakthroughs and redefining the 
equation of progress, shaping the next generation of technologies that will transform our lives. 
And this momentum is reflected in the numbers: in Europe, DeepTech funding has just 
reached a record high of $7.8 billion (source: Dealroom, The 2025 European Deep Tech 
Report). 

In 2026, VivaTech will focus on space exploration and quantum computing, one of the major 
technological revolutions of the 21st century, which promises spectacular advances in 
cybersecurity, such as ultra-fast detection of attacks or tamper-proof communications 
thanks to post-quantum cryptography (PQC), but which also threatens to render current 
encryption standards obsolete, exposing sensitive data, critical infrastructure, and privacy to 
unprecedented risks. 

Key speakers in the fields of Deep Tech and quantum computing: Carolina Aguilar of InBrain 
Neuroelectronics; Eric Antibi of Palo Alto Networks; Charles Antoine of the CNRS; Raphaël 
Auphan of Proton; Sir Tim Berners-Lee, Inventor of the World Wide Web and Co-founder/CTO 
of Inrupt; Manuel Bissey from IBM; Roland Busch from Siemens; Simon Bussy from Califrais; 
John Bruce from Inrupt; Jerry Chow from IBM; Jacomo Corbo from Physics X; Eleonore Crespo 
from Pigment; Philipp Dewald from Detesia; Eleni Diamanti from WeLinQ; Thomas Dohmke 
from Entire; Michael Förtsch from Q.Ant; Jade Francine from Wemaintain; Mehdi Gmar from 
the CNRS; Adel Haddoud from Infinite Orbits; Loïc Henriet from PASQAL; Hélène Huby from The 
Exploration Company; Erkki Keido from the Government of Estonia; Akila Kosaraju from Phare 
Bio; Madeline Lawrence from Aïkido; Joleen Liang from SquirrelAI; Joan Mannick from Altos 
Labs; Tamer Mohamed from Aspect Biosystems; Alex Peluffo from Quantum Black, AI by 
McKinsey; Simon Radford from the Milken Institute; Miguel Molina Romero from Orbem; 
Aurélie Nicolas from Wind Capital; Jean-Charles Samuelian from Alan; Constantin Schröder 
from Arbio; Francesco Sciortino from Proxima Fusion; Kaoutar Sghiouer from Sanofi; Dor 
Skuler from Intuition Robotics; Henri Tilloy from Singular; Neil Zeghidour from Gradium, and 
others. 

Numerous innovations in the sector are on display in the Innovation Gallery (Hall 7.1): 
XPANCEO, from the United Arab Emirates, is offering a world-exclusive at VivaTech with its 

 
32 



 

​
 
smart contact lens, which eliminates screens and connected glasses in favor of an invisible 
interface; Tetmet, hailing from France, is also presenting its new generation of materials with 
metallic lattice structures—manufactured using a robotic arm and laser welding for 
applications in the automotive, aerospace, and space industries—as a world exclusive at 
VivaTech. IBM’s quantum computer is on display exclusively in France. It is a model of the IBM 
Quantum System Two, the most powerful quantum computer available today, capable of 
handling cutting-edge applications in chemistry, physics, and optimization. EOS-X Space is 
presenting, in a world exclusive, a revolutionary zero-emission stratospheric balloon that is 
transforming space tourism. Powered by helium and connected to a pressurized capsule, it 
takes passengers to an altitude of 40 km to admire the curvature of the Earth in silence and 
comfort. The first flights will begin in late 2026. Also in the field of space transportation, to 
travel between Earth, space stations, and the Moon, The Exploration Company presents its 
Nyx orbital spacecraft, which is reusable and rechargeable, powered by green and non-toxic 
propellants. Also in the Innovation Gallery, the French chips from VSORA, specializing in AI, will 
drive the production of sovereign European semiconductors. 

Additionally, France Deeptech, the French Deeptech association, showcases a pavilion 
dedicated to companies specializing in quantum computing, artificial intelligence, photonics, 
healthcare, and robotics, including the Spanish company Multiverse Computing, which 
provides small AI models that reduce computational requirements, enabling scalable, 
cost-effective, and energy-efficient AI, or General Robotics, which supplies actuators for 
humanoid robots. 

VivaTech partners showcase DeepTech & Quantum innovations and startups in their 
spaces: AWS features Neuralk AI, which specializes in tabular foundation models that enable 
ultra-precise instant predictions for fraud detection, product recommendations, and sales 
forecasting. At the BNP Paribas Lab, the French DeepTech startup Habs transforms raw neural 
signals into standardized, actionable cognitive representations, enabling AI systems to 
understand and anticipate users’ needs, mental states, and intentions in real time. At the 
Germany Country of the Year pavilion, be sure to check out Eleqtron and its trapped-ion 
quantum computers, which control qubits using precise microwaves rather than complex 
lasers for more scalable quantum computing; iMouse GmbH, a deeptech spin-off from 
Fraunhofer HHI, which uses AI-based behavioral phenotyping to reduce the 92% failure rate in 
drug development; KIPU Quantum enables companies to develop their own ready-to-use 
quantum solutions without any expertise in quantum computing; Kolai, a B2B deep tech 
platform dedicated to capturing tacit knowledge; Alithea Bio, which uses data and analytics 
to create a cancer immunotherapy platform, combining AI, an extensive biological database, 
and specialized laboratory services to help drug developers work faster and more safely. 

QuantumBlack, AI by McKinsey explains the findings of its latest white paper on physical AI 
and robotics, and its experts share their perspectives on agentic AI, agentic commerce, 
human-robot collaboration, the future of AdTech, inclusive AI, and sovereign AI. 
QuantumBlack, AI by McKinsey, is relaunching its Startup Challenge, which this year focuses 
on DeepTech. Airbus is showcasing its “invisible shield” and demonstrating how cutting-edge 
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technologies (AI, quantum, space, and connectivity) are used to protect and connect people 
across four dimensions: on the ground, in the sky, in the digital realm, and in space; KPMG is 
hosting the startup SeeHapti at its booth, a DeepTech company specializing in haptic 
technologies that enable users to “see through touch” and reproduce textures, shapes, and 
visual information via advanced haptic interfaces. On the German Pavilion, TEC is showcasing 
the prototype of its Nyx space capsule, a reusable vessel designed to transport cargo to Earth 
orbit and the Moon. The CCI Paris Île-de-France is hosting Alatyr, which builds orbital data 
centers, providing computing and storage infrastructure at the megawatt scale in space. 
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VivaTech Festival – Public Day on Saturday, 20 June 

 

 

For 10 years, VivaTech has been open to the general public on the final Saturday— a unique 
initiative in the events and tech sector. For this year’s 10th anniversary edition, this 
now-traditional public day has been completely reimagined as the VivaTech Festival, a day 
when VivaTech becomes a 70,000 m² stage open to the future. The VivaTech Festival is aimed 
in particular at students, young people, families, the curious, tomorrow’s talents… Everyone 
whose daily life is being transformed by tech is welcome to meet inspiring speakers, 
influencers and entrepreneurs. Throughout the day, they will be able to gain a better 
understanding of the challenges shaping the world of today and tomorrow. A day designed to 
bring tech closer to everyone and show how it is already shaping our everyday lives. A day to 
experience the future. 

-​ The Festival for Tech Enthusiasts:  

Saturday offers on-stage experiences, the chance to discover innovations throughout Hall 7, 
on the Discovery Stage, the Innovation Gallery, or the Impact Village, meet innovators, or 
attend conferences to decipher the impact of AI on our lives, our careers, and our 
decisions—spanning fascination, responsibility, and new applications—across all aspects of 
our daily lives, including art and entertainment. 

This means tech enthusiasts can delve deeper into how AI is redefining the fashion world, as 
explained by Puig, OKCC, ASVOFF Film Festival, and the Institut Français de La Mode, as well 
as in the world of the big screen—a topic addressed by Elisha Karmitz, CEO of MK2 and 
Artefact. Similarly, artist and opera singer Lola Volonakis presents a performance where 
voice and technology interact to make us reflect on the limits of the hybridization between 
man and machine. Presented for the first time at VivaTech, the play “L'Astrologue ou les Faux 
Présages” by the Molière Ex Machina theater company by the Sorbonne and Obvious, sheds 
light on this subject in a unique way (Purple Stage, 2 pm to 4 pm). Also not to be missed is 
designer Paul Billot, who questions artificial intelligence.  
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Other surprises await the general public on Saturday, including, for example, the Poro League 
Finals, the ultimate student League of Legends competition on the Red Stage, or, still in the 
realm of gaming and esports, a behind-the-scenes look at video game development to 
understand how a 3D universe is created with Lilian Costa and Marius Perrier from Beyond 
Zenith Studio. There will also be a talk with Just Riadh and Nash and Kino, as well as four 
other comedians from the Jamel Comedy Club, on the Vivatech Theater stage in Hall 7.3, 
performing sketches about tech and startups. Also not to be missed: the final of the Battle of 
the Regions on the Red Stage, the DeepFake for Dummies conference on the Purple Stage 
where GetReal Security teaches us how to detect DeepFakes, or Gitana18, Charles 
Caudrelier’s Ultimate trimaran, capable of flying over the water with its foils. Another 
innovative experience featured in the Top 100 Rising European Startups ranking, to be 
discovered in the VivaTech Rising European Startups Village, located in the Souveraineté 
Arena, Shotgun is the go-to platform for live music, helping organizers develop their events, 
artists monetize their audience, and fans discover new experiences. More than just a ticketing 
platform, Shotgun connects the entire ecosystem to boost sales and build loyal communities. 

-​ The Careers & Employment Festival:  

Every year since its creation, VivaTech becomes a huge recruitment hub for jobs in the tech 
sector. Through a wide range of activations in the Business Plaza (Hall 7.2), as well as on the 
stands of VivaTech partners such as ManpowerGroup, visitors can come to pitch, recruit, 
collaborate and accelerate the ideas that will shape tomorrow. This Career Festival gives 
young people the tools they need to build their future. The Job Dating activation from France 
Travail is dedicated to recruitment and brings together 30 partner companies to offer 1,000 
jobs in tech and digital. This year, three new job fair areas will enable visitors to meet 
entrepreneurs, schools and industry experts, as well as attend conferences on the jobs of 
tomorrow and entrepreneurship: the Wavestone Talent Hub; the Entrepreneurship Zone by 
Coq Créa – Bpifrance; and the School Zone. Visitors will also be able to meet experts across 
VivaTech exhibitors’ stands, and take part in speed coaching sessions on public speaking with 
Les Déterminés, focused on launching projects, creating companies and pitching startups, 
with support on pitch decks, personal and professional coaching advice, skills assessments 
and more in the Business Plaza. ManpowerGroup is transforming its booth into a Talent 
Center for Saturday, a dynamic space combining conferences, job opportunities, and 
testimonials, with the following on the program: a Pitch Zone for practical advice (AI, MyPath 
program, mobile app), a Recruitment Zone with job dating and personalized guidance, an 
Innovation Hub featuring tools like PowerMatch and IABoost, and a huManpower Corner for 
inspiring stories and interactive activities, such as quizzes and VR headsets.  

The program also provides job seekers with the tools to understand how creators are 
redefining media, brands, and business models in the era of platforms and AI. To this end, 
VivaTech has enlisted Hugo Gedio, a LinkedIn influencer, and his show “La Notif,” where he and 
his guests answer questions about LinkedIn, such as “Has LinkedIn become an ego contest? Is 
the platform saturated?” The concept brings together content creators with Margot 
Daugieras, founder of Makeitnorm, Amandine Bart, who explains SEO, and Youzy, as they 
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discuss three main themes: the jobs of tomorrow, Generation Z’s relationship with work, and 
the expansion of the Creator’s Economy. Samuel Etienne, journalist and host, returns this year 
with his show “Ma vie Pro” in the VivaTech Theater (Hall 7.3), accompanied by Ludovic B., a 
YouTuber specializing in career exploration. Another French TV show, “Qui veut être mon 
associé”, which allows French entrepreneurs to pitch their innovations to renowned investors 
to convince them to back their projects, will be on stage at VivaTech to advise entrepreneurs. 

-​ The Family Festival: for its special anniversary edition, VivaTech has also planned 
special experiences and workshops for families and children, and designed a series of 
inclusive and engaging activities for the talents of tomorrow, featuring: 

●​ The 100+100, supported by the Caisse des Dépôts Group, which brings together 100 
young women—high school students, college students, or those in career transition, 
selected in partnership with schools, universities, and committed organizations—with 
100 women from the tech sector, with Anne Le Hénanff, Minister Delegate for Artificial 
Intelligence and Digital Affairs, Yaël Braun-Pivet, President of the French National 
Assembly, Catherine Mayenobe, Deputy CEO of the Caisse des Dépôts Group and 
Aurélie Robineau, HR director of the Caisse des Dépôts Group, for a morning dedicated 
to mentoring and inspiration. As part of this, on the Purple Stage (Hall 7.3), the 
“Conversation Among Women” panel will feature presentations by Catherine 
Mayenobe, Lou Henguelle, an esports player/journalist/streamer, Karima Ben 
Abdelmalek of Happn, Ebru Cornet-Oner of Microsoft France, and Chloé Hermary of 
Ada Tech School. 

●​ The closing of AI for All Week, in the Sovereignty Arena, provides an opportunity to take 
stock of the first edition of this Week (May 18–24, 2026), a national French event held 
throughout France, co-organized by La Mednum, Make.org Foundation, and Café IA, 
under the patronage of Anne Le Hénanff, Minister Delegate for Artificial Intelligence 
and Digital Affairs. 

●​ The Kesk’IA Final is being held at the Arena Souveraineté (Hall 7.3). This is a French 
program, launched in 2023 by Evolukid, dedicated to helping young people from 
working-class neighborhoods enter the AI workforce. Divided into teams, computer 
science students were tasked with developing, over three months, concrete AI solutions 
addressing local issues in their regions (food waste, cyberbullying, academic 
guidance, access to healthcare, etc.). The winners are invited to pitch in Silicon Valley. 
They are supported by Banque des Territoires and OPCO Atlas, and several major 
companies have joined the initiative: Thales, La Poste Group, Sopra Steria, Crédit 
Agricole Île-de-France, Nestlé, Groupe ADP, and Amazon Web Services. 

●​ On the Pitch Studio, the young women from the Change Mak’Her program (by Startup 
for Kids) present their impact-driven apps, developed as part of their introduction to 
digital technology and entrepreneurship. The Change Mak’Her program is completely 
free and designed for about 100 girls aged 12 to 18, with the goal of introducing them to 
digital technology and entrepreneurship while combating gender stereotypes in the 
tech industry. 
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Additionally, coding classes will be held all day with the E-mma association, so that younger 
children can discover coding and programming in a fun way while promoting inclusion in the 
Viva Suites; Mathilde Baillet’s NewKid Days initiative offers workshops in the Investor Lounge 
to address the big question of raising children in the age of AI. This event is designed for 
families with children aged 3 to 16 and anyone curious about the future of education, and 
promises to help shift mindsets from a passive to an active stance. To spark young people’s 
interest in politics and civic engagement, Eloïse Sicre, co-founder of the association Pol, will 
offer insights on this key topic to VivaTech visitors one year ahead of the next presidential 
election. 

VivaTech partners are also offering experiences for the general public at their booths: AWS 
has planned a wide range of activations on its stand, including the NBA Shooting Lab 
Powered by AWS, a basketball shooting experience that analyzes visitors’ sports statistics and 
compares their shots with those of real NBA players.There will also be Agentic Arcade, an 
experience that lets visitors become video game creators by taking the reins of a production 
studio run by AI agents, before testing the game they have created. Another experience, 
focused on the media industry, is Elemental Inference, which optimizes live broadcasts for 
mobile in real time, with intelligent vertical reframing for Reels, TikTok or Shorts, as well as 
automatic highlight detection to extract key sequences. BNP Paribas, La Poste Groupe, LVMH, 
and Orange are organizing an initiative with 10,000 young people to help them take their first 
steps in Tech. La Poste Groupe is celebrating VivaTech’s 10th anniversary with a stamp 
created especially for the occasion that visitors can purchase at the Lab or at post offices, 
and is offering a fun “Find My Package” activation, allowing the general public to understand 
the logistics chain at Chronopost, which has developed an image analysis system that 
automatically matches photos of lost packages with those of packages arriving on-site; or La 
Poste Mobile, in partnership with Chut’ Explore, is organizing workshops to raise awareness 
about the proper use of digital technology, while Docaposte, with the gamified interactive 
activity # PrenezLaConfiance, helps visitors better understand DeepFakes and why digital trust 
is important. At its booth, Orange is hosting a special Saturday screening of the film “Don’t Go 
to the Police,” followed by a discussion on digital usage, trust, and cybersecurity. 

Visitors to the Adobe booth can customize a DS No. 7 through a partnership with Stellantis 
and adjust several key settings such as the weather,  battery life, and other features, including 
the car’s color and texture, then view the 3D rendering; or, in partnership with L’Oréal Group, 
design ads more easily with AI, instantly remove backgrounds, apply brand styles, and adapt 
assets to all formats; Envision Energy offers a video and storyboard on the AI-driven wind 
energy revolution, featuring predictive modeling and explaining to visitors how smart wind 
turbines protect wildlife and reduce their environmental footprint. PwC is showcasing how it 
collaborates with Formula 1 to accelerate digital transformation and has installed an F1 car 
cockpit in its space. Samsung offers an immersive “Visual Meditation” experience, during 
which visitors can enjoy meditation content specially curated for them on a large LED display, 
and a personalized Korean makeup experience called “AI Beauty Screen,” based on an 
AI-powered skin analysis. Vusion’s store of the future allows Saturday visitors to understand 
how their shopping experience is enhanced in stores, thanks to the Internet of Things, screens, 
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and AI—with guidance throughout the shopping journey (clear product information, prices, 
and promotions)—or screens that display targeted ads and offer direct, easy access to 
discounts. At IBM, visitors can compete against other players in a digital miniature car race 
powered by AI, with real-time commentary on their performance — including speed, racing 
line and position — analyzed by watsonx. JCDecaux presents immersive and interactive 
brand experiences, combining DOOH (digital out-of-home advertising), interactivity, mobile, 
and social media to offer seamless omnichannel journeys to citizens and travelers. The HR 
and Talent teams of L'Oréal Group are present to engage in one-on-one meetings, 
participate in talent-focused sessions, and explore the diversity of careers and opportunities 
within the Group. Salesforce is showcasing the brand-new version of Slack, the work-focused 
interface with over 30 new features that transform Slackbot into a true teammate. 
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PRACTICAL INFORMATION 

To register for this tenth edition of VivaTech: https://subscribe.vivatechnology.com/media 

Your personal account allows you to download your pass and submit interview requests to 
speakers and startups attending VivaTech. 

To access Hall 7 at Porte de Versailles, we recommend going through the Welcome Center in 
Hall 4.3 or Welcome Point 1 (container at Gate A.2). 

To make entry easier, be sure to print your badge and bring your press pass and ID. 

The Media Lounge, a 575-square-meter space with over 300 workstations, welcomes you as it 
does every year to provide a peaceful environment for your work. It is located in Hall 7 on Level 
3, behind the VivaTech Theater, VivaTech’s main stage. 

There you will find interview rooms, which you can reserve for 30-minute slots by contacting 
Julie Dardelet: julie.dardelet@vivatech.com 

To make the most of your time at VivaTech during the four days of the event, starting Tuesday 
evening, 16 June, a daily newsletter will be sent to accredited journalists highlighting the key 
events of the following day’s program. 

Download the official VivaTech 2026 app, available on app stores. It allows you to navigate 
the three floors of Hall 7 and access the full schedule for each VivaTech stage. The app also 
gives you access to replays of sessions held on the Discovery Stage and Pitch Studio (1st floor), 
Stage One and Red Stage (2nd floor), and The Theater, Black Stage, and Purple Stage (3rd 
floor), as well as the various Arenas. Log in using the same credentials you used to obtain your 
press accreditation. 

Conference replays will be available the day after the event. 

For more information: send an email to press@vivatech.com  
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2026 PARTNERS 
 

Founding Partners 

BNP Paribas  

BNP Paribas, Founding Partner of VivaTech since 2016, will present this year its Tech Innovation 
Café. This immersive space transforms innovation discovery into an experience, showcasing 
how tech enhances daily life and business. A journey to collaborate and imagine the future 
together. 

La Poste Groupe 

As a founding partner of VivaTech, La Poste Groupe is using this 10th edition to showcase the 
transformation of a major French organisation—one that is at once human, technological, 
industrial and international. It reflects the evolution of a leading service provider that is also an 
industrial flagship and a key player in digital trust. 

LVMH 

LVMH has been a partner of VivaTech since its creation, showcasing its startup ecosystem and 
reinforcing its role in shaping the future of luxury. The Group unveils bold ideas and new 
experiences at the crossroads of the physical and virtual worlds.  

 
Orange 
Orange is building a trusted digital future by putting the excellence of its networks and AI at 
the service of sovereign and responsible digital technology. Alongside its partners and 
startups, the group will showcase at VivaTech the innovations of its new strategic plan: 'Trust 
the Future'. 

AWS 

At VivaTech 2026, AWS will show how AI moves from hype to real impact: production‑ready 
agents, industry‑optimized solutions, and a secure sovereign cloud foundation that deliver 
measurable results and accelerate AI adoption for organizations across Europe. 
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COUNTRY OF THE YEAR - GERMANY 

Germany is the "Country of the Year" at VivaTech 2026. German startups, scale-ups, and tech 
companies will showcase their innovations to a global audience. Franco-German cooperation 
in artificial intelligence, security, defense, and mobility will also be highlighted. 

 
2026 AI COUNTRY  PARTNER - INDIA 
India's participation in VivaTech 2026 as the AI Country Partner builds on the momentum of 
the AI Impact Summit held in Delhi in February, as well as the Franco-Indian Year of Innovation. 
On this occasion, several Indian ministries and other organizations will showcase startups, 
with a particular focus on artificial intelligence and deeptech. 
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Platinum Partners 

ADOBE 
Adobe and VivaTech share the same conviction regarding AI: it’s time to move from 
experimentation to real-world impact. The companies attending VivaTech are looking for 
tangible results, and that’s exactly what Adobe’s solutions offer, unifying creativity, marketing, 
and AI in the age of agent-driven technology. 
 
CORE42  
At VivaTech, Core42 will showcase its sovereign AI infrastructure, AI Cloud, and digital 
transformation capabilities, highlighting how organizations can deploy AI at scale securely 
and responsibly. Our goal is to strengthen partnerships, engage with European customers, 
and accelerate the adoption of enterprise AI solutions. 
 
ENVISION ENERGY 
Envision is coming to VivaTech to present its vision of a smart, integrated energy system of the 
future, powered by AI and renewable energies. The goal is to demonstrate its AI-based energy 
system in action, reaffirm its long-term commitment in Europe on issues of energy 
independence, reindustrialization, and climate transition, and strengthen relationships with its 
European clients and partners. VivaTech is also a key opportunity to deepen its market 
presence and highlight its role in building a new industrial momentum driven by innovation. 
 
GE VERNOVA 
Our partnership with VivaTech illustrates the growing convergence between energy and 
technology. To meet global electricity needs driven by AI and industrial transformation, GE 
Vernova is delivering an integrated approach capable of sustainably balancing security, 
affordability, and reliability at scale. 
 
MANPOWERGROUP 
For nearly 80 years, ManpowerGroup has guided shape how companies and talent navigate 
workforce transformation. In the age of AI, we champion a Human First, Digital Always 
approach: combining data with human insight to drive trust, responsibility and real-world 
impact. 
 
NVIDIA 
As artificial intelligence reshapes industries across Europe, Viva Technology 2026 represents a 
key opportunity for NVIDIA to connect with developers, startups, and enterprise leaders driving 
the next wave of AI adoption. Through sessions and live demonstrations, NVIDIA and its 
partners will showcase how AI agents and physical AI are transforming industries across 
France and EMEA. 
 
PwC 
Demonstrate that PwC is the key player in transformation through innovative solutions, 
technologies & alliances. 
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Share a strategic vision of responsible technology that creates value for organizations. 
Engage with the broader innovation ecosystem ,clients, startups, partners and media, to foster 
dialogue and drive new opportunities. 
 
SAMSUNG 
Samsung Electronics will present its vision of AI-powered connected health, showcasing 
smart, integrated experiences that promote a more proactive and preventive approach to 
well-being. Through its presence, the company aims to demonstrate how its innovations and 
open ecosystem enable the integration of AI into users' daily lives—particularly through health, 
well-being, and longevity management solutions. Samsung will also use the event to 
strengthen collaboration with partners and startups, fostering new opportunities and 
accelerating innovation in AI applications for health. 
 
VUSION 
At VivaTech, Vusion will showcase its vision for conversational commerce. Powered by the 
Vusion platform, the store becomes an intelligent, responsive environment that can interact 
with shoppers and associates, guiding and supporting them throughout their journey. 
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Gold Partners 

Knowledge Partner : QUANTUM BLACK, AI BY MCKINSEY 
Maximizing value creation through technology, accelerating its deployment and supporting 
change at the service of organizational performance and health, with an ecosystemic 
approach: this is the expertise that McKinsey deploys through 70% of its missions. A purpose 
shared with VivaTech, of which it has been a partner since its very beginning. 
 
ACCENTURE 
Accenture’s participation in VivaTech reflects its ongoing commitment to making scalable AI 
a driver of value creation, competitiveness, and strategic autonomy for France and Europe. As 
a European and global leader in technology and organizational transformation, Accenture 
supports its clients in France and Europe in building and strengthening their digital 
infrastructure while accelerating the deployment of data and AI to foster responsible and 
sustainable innovation. 
 
AXA 
AXA returns to VivaTech with a podcast studio, in collaboration with content creators and 
strategic partners. Through concrete use cases and expert conversations, we’ll explore how AI 
reinforces our core mission: protecting customers.  
 
BOOKING.COM 
Booking.com is joining VivaTech to showcase how technology, AI and innovation at scale are 
making travel easier, more connected and intuitive for travellers and partners. Through a 
fireside chat with our CEO, Glenn Fogel, we will explore Booking.com’s role in championing 
innovation, fostering economic growth and supporting SMEs across the travel ecosystem. The 
discussion will also highlight how we are harnessing AI across our business to improve the 
customer experience, bring more value to partners, and advance our mission to make it 
easier for everyone to experience the world. 
 
CAPGEMINI 
Capgemini is an AI-powered global business and technology transformation partner, 
delivering tangible business value. We imagine the future of organizations and make it real 
with AI, technology and people. We deliver end-to-end services and solutions with our deep 
industry expertise and strong partner ecosystem, leveraging our capabilities across strategy, 
technology, design, engineering and business operations. 
 
CRÉDIT AGRICOLE 
Crédit Agricole accelerates in the European technology ecosystem in 2026. The Group actively 
supports digital strategic autonomy, stands out as a leader in trusted technologies (data, 
cybersecurity, responsible AI) and strengthens its attractiveness for the best tech talent. 
 
DATASECTION 
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Datasection is attending VivaTech to launch OHMAI, a handheld agentic AI device that 
automatically selects the most suitable AI model for each task. The company will demonstrate 
live how AI is shifting from browser-based tools to something that works around you in daily 
life. 
 
ENGIE  
Human‑driven. AI- Empowered . 
At VivaTech 2026, ENGIE demonstrates how it strives to be the best energy transition utility, 
delivering decarbonized energy systems at scale while supporting its clients in their 
low-carbon transition with competitive and resilient solutions. 
 
EY 
VivaTech is now the leading European event dedicated to startups and technology. From the 
Viva Lounge and the EY Explore Lounge, EY invites you to experience a unique and immersive 
technological journey, featuring demonstrations of the latest AI innovations and tailored 
discovery paths to explore the most promising startup innovations across all sectors. 
EY has been a partner of VivaTech since its inception 10 years ago, driven by a shared mission: 
to explore the new frontiers of technology and responsible AI alongside the most innovative 
startups and all those contributing to Europe’s attractiveness in this space. 
 
GROUPE BOUYGUES  
The world is facing major challenges such as climate change, the energy transition, scarce 
resources, societal change and digital transformation.In the face of these changes, we have a 
clear responsibility to provide services and solutions so that local communities and 
businesses can adapt and become resilient, whilst of course ensuring that our environmental 
impact is kept low.Our program showcases how the Bouygues Group delivers concrete 
solutions to respond to the five major challenges of our time while highlighting how these 
challenges directly impact infrastructures, territories and business models. 
  
GROUPE CAISSE DES DÉPÔTS 
Building on its 2025 debut with CEO Olivier Sichel and Deputy CEO Catherine Mayenobe, Caisse 
des Dépôts returns to VivaTech 2026 with a stronger presence, alongside the Group. Our goals: 
anchor our place in France’s innovation ecosystem by showcasing the Public Establishment’s 
(incl. Banque des Territoires) and Group’s initiatives, and connect with startups, funded 
projects, and strategic partners—all under a unified corporate presence. 
 
IBM 
At IBM we believe in progress and in technology and we focus on Innovation that matters for 
our company and for the world. VivaTech is the major event in France with a worldwide 
impact to promote Technology and IBM is proud to be associated with this event again this 
year. We demonstrate IBM's leadership in AI for business, hybrid cloud, automation, 
cybersecurity, and quantum computing areas. We'll also show how IBM and its rich network of 
partners help businesses innovate with confidence and at scale. 
 

 
46 



 

​
 
JCDECAUX  
JCDecaux – a French family-owned company founded in 1964 and the No.1 outdoor 
advertising company worldwide – is committed to improving the quality of life for people 
wherever they live, work and travel by offering innovative, sustainable street furniture and 
services that meet citizens’ expectations and that are financed by advertising. 
 
KPMG 
KPMG is a long-standing partner of Viva Technology, and we are proud to be part of this 10th 
edition celebrating the European tech ecosystem over four days. This year, we will share 
KPMG’s vision of technology: tech built by and for people — especially in the context of the AI 
revolution. For this anniversary edition, and for the first time, our participation will be driven at 
KPMG global level, reflecting the scale of our commitment and the international momentum of 
innovation at VivaTech. 
 
L’ORÉAL GROUPE 
For the 10th consecutive year at VivaTech, L'Oréal Group reaffirms its leadership as a pioneer in 
Beauty Tech and Digital. Its founding mission: personalized beauty for everyone, enhanced by 
technological innovation, AI, and augmented marketing. 
 
MICROSOFT 
Microsoft will take part in the 10th edition of VivaTech to highlight the innovations redefining 
business in the era of AI and agents, and to reaffirm its commitment alongside the European 
and international ecosystem. 
Designed as a true experience hub, the Microsoft booth will bring together experts, partners 
and startups to share a concrete and responsible vision of artificial intelligence — serving 
businesses, talent and society — and to showcase the technologies shaping the next 
generation of organizations (Frontier Firms). 
 
ORACLE 
With nearly 50 years of expertise in B2B technologies, Oracle supports organizations in 
modernizing their operations and driving sustainable growth. Oracle’s participation in 
VivaTech 2026 underscores its commitment to shaping the future of technology and helping 
organizations fully harness the potential of AI and their data. 
 
OVHCLOUD 
OVHcloud is coming to Viva Technology for the first time to showcase its role as a leading 
European cloud provider at the intersection of sovereignty, innovation, and strategic 
industries. In a context where control over data, infrastructure, and technologies has become 
critical, we want to highlight how OVHcloud delivers trusted cloud solutions tailored to 
sensitive sectors such as public sector, defence, tech and regulated industries. 
 
SALESFORCE 
Salesforce, the world’s #1 AI CRM, will present Agentforce at Viva Technology, the complete 
operating system for the Agentic Enterprise. With Agentforce, we bring humans, agents, apps, 
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and data together on one trusted, unified platform. We convert the raw intelligence of LLMs 
into quantifiable work that delivers on the promise of agentic AI: boosting productivity, 
increasing efficiency, and unlocking growth in ways never before possible. 
 
SANOFI  
Sanofi comes to VivaTech 2026 to showcase its ambition to be the first R&D driven biopharma 
company truly powered by AI at scale, demonstrate real-world impact from migrating AI 
across the value chain, and inspire cross-industry innovations with global leaders that deliver 
broader benefits to more populations. 
 
SAP 
Join us at VivaTech 2026 to discover how SAP helps organizations build, deploy, and scale AI 
with confidence. Connect data, applications, and processes to unlock secure, governed, 
business-ready outcomes that drive results and help bring out your best. 
 
SCALEWAY 
Our main announcements at VivaTech all align with a shared vision: Europe’s growing need 
for technological independence and the role a 100% European cloud provider can play in 
making this ambition a reality. 
 
SNCF GROUPE 
With millions of data points leveraged daily, the SNCF Group optimizes the operation of 15,000 
trains, enhances network performance, and improves the experience of both customers and 
employees. At VivaTech 2026, discover Data In Action — how data drives competitiveness and 
innovation to develop sustainable mobility. 
 
SONEPAR  
Sonepar further affirms its position at the forefront of electrification, innovation, and digital 
transformation. Its participation as gold sponsor illustrates a broader evolution across the 
industrial sector, where success increasingly depends on the ability to combine deep industry 
expertise with digital capabilities and deploy them on a scale to support the electrification of 
the world. 
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Silver Partners: 

Région Île-de-France - Hosting Partner, Airbus, Alibaba Cloud, Bpifrance, CIC, CMA CGM, CNRS, 
Essilor Luxottica, Foxconn, Freshworks, Grepow, Gouvernement Français, Japan External Trade 
Organization, Hong Kong Trade Development Council, Infobip, Italian Trade Agency, Korea 
Institute of Startup & Entrepreneurship Development, MBDA, Meta, Métropole du Grand Paris, 
Nebius, Orisha, RATP Group, Renault Group, Reply, Région Auvergne-Rhône-Alpes, Région 
Centre-Val de Loire, Région Grand Est, Région Hauts-de-France, Région Sud - 
Provence-Alpes-Côte-d’Azur, Road, Seoul Business Agency, Spain, SwissTech, Taiwan Tech 
Arena, TotalEnergies, Turkiye - Invest in Turkiye & Ministry of Industry and Technology 

Co-organizers 

Les Echos - Le Parisien Group 

Publicis Groupe 
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