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CGIAR is making strong statements, and the world is listening
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Honoring and celebrating a legacy of CGIAR research and partnership 
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“To young girls, I would advise them to look at their passions, what they really like 
because that would be planning to their strength.” 

- Leah Symekher, Capacity Development Manager, CGIAR - ILRI 

“Set your goals, very clear, and go for it. Do not allow everybody to distract you, if it’s 
your dream, you’ll be able.” 

- Maria Andrade, CGIAR - CIP

“I want to encourage young girls who are interested in science to not underestimate 
their matters in science skills. These both things make you a better scientist and we do 
really need that.” 

- Laura Meinzen-Dick, PhD, CGIAR - IFPRI 



Sita Kumari, farmer, uses mobile phone 
apps to enhance her yields and get access 
to market and labor. The technology assists 
farmers in remote areas, who would 
otherwise have limited access to 
information on market prices and services.


