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Goal:
To inform future 
education efforts that will 
increase the 
health/safety of adults 
who use cannabis.



Background



This was not a 
representative sample 
but respondents were 
similar to WA's census 
demographic data.

437 legal cannabis consumers took 
part in the survey



67% used 

cannabis at least 

once per day

437 legal cannabis consumers took 
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437 legal cannabis consumers took 
part in the survey

38% were 

cannabis 

employees



Main Findings
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Main Findings

The average score 
for employees:

57%

The average score 
for consumers:

43%

1. Increasing cannabis knowledge across both consumers and 

employees is important.



Main Findings

2. People are interested in learning about cannabis products they use.



Main Findings



Main Findings

3. Packaging and budtenders are two main sources of current 

information.



Main Findings- Packaging

84%  

read label on 

packaging often or 

always



Main Findings- Packaging

Additional Information 

People Would Like:

❑ Growing mediums

❑ Solvents/Pesticides

❑ Organic
❑ Harvest/Packaging 

Date

❑ Terpenes

84%  

read label on 

packaging often or 

always



Main Findings- Budtenders

91%
ask budtenders 

about product 

information
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Takeaways
1. It is important to increase knowledge in both consumers and 

employees

2. People want to learn more!



Potential Future Avenues

1. Budtender Training

Lange & Moyers, 2023

91% ask budtenders 

questions



Potential Future Avenues

1. Budtender Training

Lange & Moyers, 2023

Budtenders currently field health and 

safety questions without standard 

training.



Potential Future Avenues

1. Budtender Training 

Product Information
• Cannabinoids

• Harvest date

• Solvents

Consumer Safety

• How to read label

• DUI

• Coordination

Community Safety

• Risks for pets

• Risks for youth

• Lock boxes

Rules & Laws

• Checking IDs

• Intoxicated persons

• Deferring medical questions 

91% of consumers ask 

budtenders questions
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2. Labels as Sources of Information

Plumb et al, 2023; Okey & Meier, 2020;

THC

THC = Quality?
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Potential Future Avenues

1. Budtender Training

2. Labels as Sources of Information

High THC Best High

Harvest Date

Packaging Date

Solvents
Pesticides Terpenes

Start Low, Go Slow

Plumb et al, 2023; Okey & Meier, 2020;

THC
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Potential Future Avenues

1. Budtender Training

2. Labels as Sources of Information



Next Steps
• Licensees

• Mary Segawa

• Communications Team

• Justin Nordhorn

• Nick Glodosky

• Tyler Watson

Thank You
• Findings will be shared
• Website
• Gov Delivery
• Across Agencies
• Research Conference
• Public Health Conference
• Peer-Reviewed Journal

• Further research needed
• Budtender training courses
• Better characterizing the role of a 

budtender
• Best labeling practices
• Ways to promote public health and 

safety for legal cannabis users
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