
 

 

NOTICE 
 
Members of the public may address the City Council on any 

item shown on the agenda or matter of the Council’s authority 
after completion of “Request to Address the Council Form” 

available in the lobby of the Council Chambers or in the City 
Clerk’s office.   This form must be completed 15 minutes prior 

to the scheduled meeting time.  Pursuant to Section 54957.5 of 

the California Government Code, Any writings (Except for those 
writings which are exempt from disclosure) which are 

distributed to all or a majority of the members of the City 
Council are available for public inspection in the lobby of the 

City Council Chambers and in the office of the City Clerk during 
regular business hours. 

 

COMPTON CITY COUNCIL  

AGENDA 

Tuesday, September 16, 2008 

7:00 PM 
 

HEARING(S) 
 

7:15 P.M. PUBLIC HEARING (CONTINUED) - REVOKING THE BUSINESS 
LICENSE OF LZR COMPLETE AUTO REPAIR LOCATED AT 223 N. BULLIS 
ROAD 

 

OPENING 
 

ROLL CALL 

 

APPROVAL OF MINUTES 

 

INTRODUCTION OF SPECIAL GUESTS 

 

COMMENDATORY RESOLUTIONS/PRESENTATIONS 

 

1. PRESENTATION OF CHAMPIONSHIP RINGS TO THE DOMINGUEZ HIGH 
SCHOOL VARISITY BASKETBALL AND TRACK TEAMS (Mayor & City 
Council) 

 

2. PRESENTATION TO THE 17 COMPANIES THAT ARE IN FULL 
COMPLIANCE WITH THE LOS ANGELES COUNTY SANITATION 
DISTRICTS REQUIREMENTS (Councilperson Barbara Calhoun) 
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3. PRESENTATION BY: YOUNG COMMUNICATIONS GROUP, INC. - 
Gwendolyn Young, President 

 

REGULAR AGENDA 
 

REPORTS OF OFFICERS, BOARDS, COMMISSIONS AND COMMITTEES 

 

CITY MANAGER'S REPORT 

 

4. REQUEST TO SCHEDULE A PUBLIC HEARING TO RECEIVE CITIZEN 
COMMENTS ON THE CITY'S 2007-2008 HUD-MANDATED 
CONSOLIDATED ANNUAL PERFORMANCE AND EVALUATION REPORT 
(CAPER) - October 7, 2008 at 7:20 p.m. 

 

CITY ATTORNEY'S REPORTS 

 

CLOSED SESSION 

 

5. CONFERENCE WITH LEGAL COUNSEL-EXISTING LITIGATION 
   AFSCME Council 36 vs. City of Compton, PERB Case No. LA CE 436 M 
   Pursuant to California Government Code Section 54956.9 
 
CONFERENCE WITH LEGAL COUNSEL-EXISTING LITIGATION 
   DFEH v. City of Compton, LASC Case No. BC382303 
   Pursuant to California Government Code Section 54956.9 

 

CITY TREASURER'S REPORTS 

 

UNFINISHED BUSINESS 

 

NEW BUSINESS 

 

6. A RESOLUTION OF THE CITY COUNCIL OF THE CITY OF COMPTON 
AUTHORIZING THE CITY MANAGER TO ENTER INTO A PROFESSIONAL 
SERVICES AGREEMENT WITH YOUNG COMMUNICATIONS GROUP, 
INC. FOR PUBLIC RELATIONS AND MARKETING SERVICES 

 

7. A RESOLUTION OF THE CITY COUNCIL OF THE CITY OF COMPTON 
REVOKING THE BUSINESS LICENSE FOR LZR COMPLETE AUTO 
REPAIR LOCATED AT 223 N. BULLIS ROAD IN THE CITY OF COMPTON 

 

8. A RESOLUTION OF THE CITY COUNCIL OF THE CITY OF COMPTON 
AUTHORIZING THE COMMENCEMENT OF PROCEEDINGS TO REVIEW, 
EXAMINE, ANALYZE AND INVESTIGATE THE PROVISION OF 
AFFORDABLE HOUSING TO LOW AND MODERATE INCOME PERSONS 
IN THE CITY BY NONPROFIT CORPORATIONS, THEIR AFFILIATES AND 
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OTHER THIRD PARTIES 

 

APPROVAL OF WARRANTS 

 

9. Warrant #166443 - Dated - 9/9/08 - Name - Pacific Coast Waste & 
Recycling - Description - Integrated Waste Management Services for 
August 2008 - Requested by: Water Department - Amount $619,935.88 

 

AUDIENCE COMMENTS 

 

COUNCIL COMMENTS 

 

ADJOURNMENT 

 

 

NEXT REGULAR MEETING: Tuesday, September 23, 2008 @ 3:00 PM. 

 

Visit our website at http://www.comptoncity.org 



 



 

 

 

September 16, 2008 

 

 

TO:  MAYOR AND COUNCIL MEMBERS 

 

FROM: CITY MANAGER 

 

SUBJECT: REQUEST TO SCHEDULE PUBLIC HEARING TO RECEIVE 

CITIZEN COMMENTS ON THE CITY’S 2007-08 HUD-

MANDATED CONSOLIDATED ANNUAL PERFORMANCE AND 

EVALUATION REPORT (CAPER) 

 

The Planning and Economic Development Department (PEDD) requests that the City 

Council schedule a public hearing to receive citizen comments on the City’s 2007-08 

HUD-Mandated Consolidated Annual Performance and Evaluation Report. City Council 

consideration and receipt of citizen comments must be conducted at an advertised public 

hearing, therefore staff requests that Council schedule a public hearing on this matter for  

Tuesday, October 7, 2008 at 7:20 p.m. 

 

 

GAY K. MORRIS, AICP 

INTERIM PLANNING DIRECTOR 

 

 

CHARLES EVANS 

CITY MANAGER   
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September 16, 2008 

 

 

 

TO:  MAYOR AND COUNCIL MEMBERS 

 

FROM: CITY MANAGER 

 

SUBJECT: A RESOLUTION OF THE CITY COUNCIL OF THE CITY OF 

COMPTON AUTHORIZING THE CITY MANAGER TO ENTER INTO A 

PROFESSIONAL SERVICES AGREEMENT WITH YOUNG 

COMMUNICATIONS GROUP, INC. FOR PUBLIC RELATIONS AND 

MARKETING SERVICES  

 

 

SUMMARY 

 

The City Council will consider a resolution authorizing the City Manager to enter into a 
professional services agreement with Young Communications Group, Inc.  
 
 

BACKGROUND 

 
The City Manager authorized the establishment of a Marketing Request for Proposal (RFP) Bid 
Committee to search for a qualified public relations firm.  The Marketing RFP Bid Committee 
was composed of representatives from the Office of the City Manager, CareerLink, Local 
Housing Authority, Planning and Economic Development and Parks and Recreation. The RFP 
solicited proposals from public relations firms for the development and implementation of a 
comprehensive marketing plan for the City of Compton.  The RFP deadline was Monday, 
December 17, 2007 for submittals. The scope of work requirements for the public relations firm 
included the following: 
 

1. Consistent presentation of the City as a safe place to build a business and raise a family. 
2. Consistent positive presence in local, regional, and national mainstream media. 
3. Development of print electronic, radio and television media that effectively informs the 

public about City services and events in English and Spanish. 
4. Development of a standard design/insignia using the City’s current logos and monikers. 
5. Trade-marking of all City logos and monikers. 
6. One to two media mixers per year. 
7. Development and circulation of a bi-annual newsletter. 
8. Development and circulation of various promotional print materials.  
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The firms that submitted a proposal in response to the RFP included Brand Strata, Gonzo 
Marketers, Nostrum, Inc., Allison & Partners, and Young Communications Group, Inc.  
The proposed budget amount listed in the submitted RFP proposal of each firm is as follows: 
 
 

Public Relations Firm Proposed Budget* 

Brand Strata $281,780.00 
Gonzo Marketers $383,904.00-$433,904.00 
Nostrum, Inc. $317,402.00-$506,296.00 
Allison & Partners $250,000.00 
Young Communications Group, Inc. $201,500.00 

*Proposed Budget listed in RFP Proposal for each company. The Proposed Budget is an estimate. 

 
On March 4, 2008, the Marketing RFP Bid Committee recommended Brand Strata and Young 
Communications Group, Inc. as finalists based on the aforementioned criteria. After further 
consideration, the Office of the City Manager selected Young Communications Group, Inc. to 
develop and implement a comprehensive marketing plan for the City of Compton.  
 

STATEMENT OF THE ISSUE 

 

The City Manager requests that the City Council approve the attached resolution authorizing a 
professional services agreement with Young Communications Group, Inc.  
 

FISCAL IMPACT 

 

The fiscal impact of an agreement with Young Communications Group, Inc. is $201,500 with 
funds allocated in the Non Departmental account 1001-610-E33-4249 for fiscal year 2008/2009.  

 

RECOMMENDATIONS 

 

 

Staff recommends that Council adopt the attached Resolution. 
 
 

CHARLES EVANS, 

CITY MANAGER   

 

 

 

ATTACHEMENTS: RESPONSE OF EACH PUBLIC RELATIONS FIRM FOR 

THE REQUEST FOR PROPOSAL TO PROVIDE A 

COMPREHENSIVE MARKETING PLAN FOR THE CITY 

OF COMPTON  
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RESOLUTION NO.____________ 

 

 

A RESOLUTION OF THE CITY COUNCIL OF THE CITY OF 

COMPTON AUTHORIZING THE CITY MANAGER TO ENTER INTO A 

PROFESSIONAL SERVICES AGREEMENT WITH YOUNG 

COMMUNICATIONS GROUP, INC. FOR PUBLIC RELATIONS AND 

MARKETING SERVICES  

 

 

 WHEREAS, the Office of the City Manager has determined that there is a need to retain an 
experienced public relations and marketing firm that will provide a comprehensive marketing plan for the 
City; and   
 

WHEREAS, to that end, a Marketing Request for Proposal (RFP) Bid Committee was assembled 
with representatives from Office of the City Manager, CareerLink, Local Housing Authority, Planning 
and Economic Development and Parks and Recreation; and   

 
WHEREAS, the Marketing RFP Bid Committee reviewed the comprehensive marketing plans of 

companies who responded to the Marketing RFP; and   

 

WHEREAS, the primary components of a desirable marketing plan include the presentation of 
the City as a safe place to build a business and family, the trade-marking of all City logos and monikers, 
informing the public about City services and events in English and Spanish, etc.; and   

 

WHEREAS, the companies that responded to the Marketing RFP included Brand Strata, Gonzo 
Marketers, Nostrum, Inc., Allison and Partners and Young Communications Group, Inc.; and   

 
WHEREAS, the Office of the City Manager concluded that Young Communications Group, Inc. 

is fully qualified to be responsible for the global marketing of all the City’s services, programs and 
activities based on the scope of work outlined within the RFP; and   
 

WHEREAS, in addition to meeting these qualifications, Young Communications Group, Inc. 
will provide a comprehensive City promotion plan, integrated citywide communications processes, and 
continuous marketing consultation.  

 
 NOW, THEREFORE, THE CITY COUNCIL OF THE CITY OF COMPTON DOES 

HEREBY RESOLVE AS FOLLOWS: 

 

SECTION 1.  That the City Manager is hereby authorized to execute a professional services 
agreement with Young Communications Group, Inc. 

 
SECTION 2.  That the City Manager is authorized to pay a total not to exceed $201,500 

identified in account 1001-610-E33-4249 for Fiscal Year 2008/2009.  
 
 SECTION 3.  That a copy of this Resolution shall be filed in the Offices of the City Clerk, City 

Manager, City Controller and City Attorney.  
 
SECTION 4. That the Mayor shall sign and the City Clerk shall attest to the adoption of this 

Resolution. 

 

 

ADOPTED this _______ day of ______________, 2008. 
 
 
 
 
___________________________________ 
MAYOR OF THE CITY OF COMPTON 
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RESOLUTION NO._____________________ 

PAGE TWO 

 

 

 

 

 

 

ATTEST: 

 

 

 

________________________________________ 

CITY CLERK OF THE CITY OF COMPTON 

 

 

 

 

 

 

 

 

  I, Alita Godwin, City Clerk of the City of Compton, hereby certify that the foregoing 
resolution was adopted by the City Council, signed by the Mayor, and attested by the City Clerk at a 
regular meeting thereof held on the ________ day of ____________________, 2008. 
  
 
 
 
That said resolution was adopted by the following vote, to wit: 
 
 
AYES:  COUNCIL MEMBER – 

NOES:   COUNCIL MEMBER – 

ABSENT: COUNCIL MEMBER – 

ABSTAINS: COUNCIL MEMBER – 

 

 

 

________________________________________ 

CITY CLERK OF THE CITY OF COMPTON 
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City of Compton 
Comprehensive Marketing Plan and Implementation Project 

December 14, 2007 
 
 

SITUATIONAL ANALYSIS 
 

The City of Compton is one of the most well-known, widely misunderstood cities, in 
Southern CA.  More popularly recognized as a “dangerous” and “un-welcoming” 
community, Compton like many other entities have fallen victim to the dramatization of 
popular media and news reporting.  Fortunately, this is part of the public relations past 
for Compton. Along with the diligent efforts of the city officials and public administrators, 
Compton is poised to take its’ rightful place as one of the premier cities on the West 
Coast.  

 

The “New Compton” is the embodiment of the new urban city. The new urban city 
represents opportunity, access, and sophistication.  The new urban city is trend setting, 
diverse, commerce and community friendly. The “New Compton” is dedicated to 
improving the lives of those that work, live, play and study in the community. The “New 
Compton” is an economic development enterprise zone and has a vibrant and booming 
economy. The “New Compton” has new homes, good schools and parks, great events 
and many other attractive offers for urban families.  More over, a great Mayor who is 
committed to the rebirth of the City leads the “New Compton”.  

 

Young Communications Group, Inc. (YCG) is committed to the goal of bridging the 
perception gap for the City of Compton. Our process is one that involves strategic 
communications changes from the inside out.  We plan to develop a comprehensive 
marketing strategy that incorporates the communication needs of all city departments, 
demonstrates an understanding of the critical success factors and specifically speaks to 
the numerous audiences.  

 

As one of the first cities to be incorporated in the Los Angeles county, the City of 
Compton is deeply rooted in the history of Southern CA and as the model for the new 
urban city, it has many unique offers that need to be highlighted in local, regional, and 
national media. Young Communications Group, Inc. is pleased to present this proposal 
to work with the City of Compton, to capture its’ brand as a progress city, filled with 
opportunity for all.  
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GOALS AND OBJECTIVES 
 

! Create a comprehensive marketing plan to raise the profile of the City of 
Compton amongst local residents, neighboring communities and potential 
investors 

! Develop community and media outreach partnerships as part of the strategy to 
re-brand Compton as a safe place to build businesses and raise families 

! Create and implement a strategic public relations plan that provides for media 
training for public officials  

! Provide marketing guidance to all city departments in order to garner better 
coverage  

! Create marketing materials in brand and implement guidelines to keep 
consistency across departments 

 

PROPOSED CREATIVE STRATEGIES 
 
The following are initial recommendations to assist in achieving the stated goals.  Once 
YCG has completed a thorough communications assessment and gained a deeper 
understanding of the challenges (and opportunities) these recommendations can be 
modified. 
 
SHARING THE MAYOR’S VISION 
City Mayor, Eric J. Perrodin, is an excellent spokesperson for the City of Compton. 
Therefore we recommend generating a publicity campaign around Mayor Perrodin and 
the birth of a “New Compton” that involves pitching the story to a group of select media 
in order to create an “exclusive” media buzz. Furthermore, we plan to nominate the 
Mayor for a variety of civic awards in order to highlight the work that he is doing in the 
City.  
 
 
COMPTON INDEPENDENT FILM FESTIVAL  
Two of the largest industries in Los Angeles County are entertainment and education. 
Compton should invite members of both sectors to be a part of the re-branding of the 
City. Our suggested involvement would be to solicit documentary film coverage of 
Compton’s economic development that also feature citizens that have made significant 
accomplishments.  The films should be shared at a Compton Independent film Festival 
in collaboration with Compton Community College. Celebrities that have ties to the City 
should be invited to host the event.  The benefits of this activity the accomplishments of 
the City will be highlighted and documents. Furthermore, part of the documentary can 
be used for promoting Compton. 
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LOVING THE NEW COMPTON CAMPAIGN  
Throughout the years the City has organized countless community events and activities. 
We feel strongly, that community events are the corner stone of any community 
marketing campaign. Our recommendation is to maximize the communications impact 
by overlaying a “Loving the New Compton” campaign as part of some key community 
events. This would provide an opportunity for local businesses and those interested in 
doing more business with Compton residence to distribute information and giveaways or 
make donations to local charities. Additionally, the City would create a giveaway that 
represents the spirit of the new urban city.  
 
URBAN CITIES MAYORAL CONFERENCE ON ECONOMIC DEVELOPMENT  
Compton’s participation in the Federal Enterprise Economic Zone program is a model 
for many other communities. As such, our recommendation is for Compton to host a 
Mayor’s conference on economic development for the Mayor’s in neighboring cities. We 
would invite a notable celebrity from the business sector like Magic Johnson, to sever 
as a chairperson for the event.  This will provide the chance for Compton to highlight its 
good work while providing a commendable civic service for other communities. 
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SERVICES TO BE PROVIDED BY YCG 
 
Young Communications Group, Inc, intends to develop and implement a comprehensive 
marketing plan for the City of Compton that includes all the following elements: 
 

1. Effective Media/Public Relations Campaign  
 

• Develop a comprehensive media outreach strategy 
• Develop and implement a cohesive messaging campaign  
• Prepare City officials and staff to manage the press 
• Develop a project timeline for release of media materials 
• Author media materials 
• Distribute materials to media as outlined 
• Create community and media partnerships and develop any special materials 

required 
• Document community and media partners along with contact information 
• Design and execute two media events (including a ride –around) 
• Develop the materials and distribution plan for a bi-annual newsletter 

(English/Spanish)  
 

 
2. Comprehensive City Promotion Plan 

 
• Create a targeted strategy for garnering greater visibility for Compton 
• Prepare a monthly city calendar of events 
• Develop a project timeline for creating promotion materials  
• Design dynamic marketing collateral that promote the City  
• Develop an annual advertising calendar 

 
 

3. Integrated Citywide Communications Processes 
 
• Develop a of a city-wide design strategy 
• Create a summary of City logo and moniker materials  
• Trade mark all City logo and moniker materials    
• Create graphic standards and templates based on current city logos and 

insignias for all City publications 
• Develop a template and distribution matrix for all city communication 

materials including public service announcements and press releases 
• Create a interdepartmental advisory council 

 
 

4. On-Going Marketing Consulting 
 

• Create and implement a evaluation strategy 
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• Recommend community partnerships 
• Recommend media advocates  

 
 
PRELIMINARY SCHEDULE OF ACTIVITIES  
 

January  
The first month of the contract time period will be devoted to getting to know our 
new client. We will conduct a communications assessment to gage the current 
environment and refine our marketing recommendations 
 
YCG will work with the City to create a final schedule of deliverables and activities.  
 
We will work on researching the barriers and potential solutions, as well as 
identifying potential partnerships and beginning to develop the strategic plan, 
forming partnerships and creating a summary of, and schedule for the Compton 
City marketing plan.  
 
February  
During the second month, YCG will present the City of Compton with a 
comprehensive marketing plan for their approval.  

We will also launch the media campaign regarding the birth of a new Compton. 
Additionally, we will present over overall advertising and marketing 
recommendations  

March 

Month three will focus on continuing the recruitment and awareness campaign. This 
will include media relations, implementation of partnership activities and begin the 
first phase of distributing campaign materials. 

April to May 
Month four and five, will be devoted to producing the recruitment and media 
materials.  At the same time, we will continue implementation of the public  
awareness campaign. 

June  
Although evaluation will be ongoing, after the first 90 days of implementing the 
campaign, we will conduct this formal and thorough assessment. Information from 
this assessment will be used to adjust the campaign for effectiveness, if necessary; 
YCG will continue implementation of the campaign elements.   

July to November 
Month seven through eleven will be devoted to continuing the campaign and 
making adjustments if evaluations indicate they are necessary. 

December 
In addition to recommendations and evaluation of the marketing YCG will prepare a 
report of accomplishments during the past 12 months, as well as indicating what 

#6.



Young Communnications Group, Inc. - December 2007 

City of Compton Comprehensive Marketing Plan & Implementation Project 

 

CONFIDENTIAL 

 

6 

parts of the strategies may need improvement and how improvement can take 
place. 
 
 
A monthly results report will be provided within 10 days of the close of each 
month. 
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ABOUT YOUNG COMMUNICATIONS GROUP, INC. 
 
Gwendolyn W. Young established Young Communications Group, Inc. in 1991. During 
the past 16 years the firm has proven successful in assisting public and private 
organizations connect with their audiences and in helping them to achieve their goals. 
The firm is young enough to be enthusiastic and energetic, yet seasoned enough to be 
realistic, on time and on budget.  
 
OUR EXPERTISE, OUR SPECIALTY, OUR SUCCESSES 
 
Our expertise is in assisting organizations evaluate their communications programs, 
recommend modifications to an existing plan or assist in developing new strategic plans 
for internal and external communications. We also are experienced in carrying out a 
client’s programs by providing such services as media relations, internal 
communications, and creating marketing and collateral materials from annual reports to 
newsletters. We offer a full-range of advertising and graphic design services in-house. 
 
We are known for crafting communications to reach emerging majoritysm populations, 
including African Americans, Latinos, Asian/Pacific Islanders, women and 50+ 
populations. As a minority and woman-owned business, the agency is keenly aware of 
the communication needs of special, and often neglected, markets, especially African 
American communities. Moreover, we have received State approval to service mark the 
phrase emerging majoritysm. 
 
We have successfully worked with city, county and state agencies, as well as private 
organizations, to achieve stated goals. In Northern California, working in partnership 
with other agencies, we assisted our client, PG & E, to recruit low-income families to the 
CARE (California Alternate Rates for Energy Program). In 2001, the campaign 
exceeded its goal by achieving a 52 percent CARE penetration rate during the initial six 
months of the campaign. In 2002, we again exceeded the goal by reaching a 68 percent 
penetration.  
 
From 2001 through 2003, we worked collaboratively to increase the number of African 
Americans who selected teaching as a profession and to increase awareness of the 
California Center for Teaching Careers (CalTeach). We increased the outreach to 
potential African American teachers by 90 percent and increased the number of African 
Americans requesting information regarding the teaching profession by more than 50 
percent.  
 
For the past eight years, we have been the agency of record for the California 
Department of Public Health in its efforts to convince the African American population of 
the toxic nature of smoking and secondhand smoke.  During this time period, the 
smoking rate among African Americans has decreased markedly.  
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Additionally, we have worked directly with the City of Inglewood Department of Parks, 
Recreation and Community Services for the past four years; as well as with the Visiting 
Nurses Association of Los Angeles (now called Partners in Care); Hillsides (a residential 
care facility for abused and neglected children); Human Factors and Ergonomics 
Society; California African American Museum; California Science Center and The Legal 
Aid Foundation of Los Angeles, among others.  
 
OUR BELIEF 
 
We believe that there are four main elements required to implement marketing 
communications campaigns successfully. They are: 
 

1) Thoroughly understand the barriers that are to be overcome both on the 
internal (client) side and in the external environment.   
 
2) Create and implement an integrated campaign that combines public and 
media relations with community outreach, as well as traditional and non-
traditional advertising.  
 
3) Create messages that resonate and motivate people to take action.  
 
4) Work in partnership with the client.  This means, in addition to our research to 
create strategies and craft messages, we listen to the client. 
  

Young Communications Group, Inc. prides itself on consistently employing these 
elements in our campaigns, working with clients to achieve results.  
 
OUR STAFF 
 
Our professional staff is comprised of innovative thinkers who take a strategic approach 
to solving a client’s communications challenges. Their results-driven solutions are 
intelligent, creative and effective. Below are the bios of the individuals that will be 
working directly on this project throughout the year: 
 
 
Gwendolyn Young, President 10% 
As President of Young Communnications Group, Inc., Gwendolyn has been in public 
relations and marketing for over 20 years.  She oversees the operations, business 
acquisition activities, and creative direction of the agency. Along with her significant 
experience in working with statewide agencies and local governmental organizations, 
she is a senior communications strategist for a number of clients including the California 
Department of Health Services, Tobacco Control Section.    Young is a former member 
of he Chief of Los Angeles Fire Department’s Citizen’s Advisory Committee and the 
current Chairperson of the American Lung Association of California. Gwen Young will 
provide strategic council for the duration of this project.  
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Anita Bennett, Senior Vice President 15% 

 Anita Bennett has more than 25 years experience in non-profit and corporate public 
relations. Anita is co-founder of National Consultants Group, an affiliated 
communications consultancy. Her expertise is developing creative and strategic 
communications programs. More recently she has been responsible for the California 
African American Museum public relations campaign. Prior to opening her business in 
1987, she was director of public relations for Orthopedic Hospital, a regional specialty 
hospital in Los Angeles. She is past president of Public Communicators of Los Angeles 
and the Society of Public Relations Councilors and has served on boards of the 
International Association of Business Communicators/Los Angeles and Women in 
Communications. Anita will oversee all aspects outlined in the scope of work.  
  

 

Natalee Greene, Vice President   30% 

Natalee Greene is a seasoned segment marketing and communications professional.  
Her expertise is segment marketing analysis, events marketing, and brand messaging. 
Before working with Young Communications Group, Inc., she worked in corporate 
marketing for the financial industry for more than 10 years. Natalee holds a degree in 
organizational psychology from Claremont Mckenna College. She serves on the board 
of United Negro College Fund and Center For Health Justice.  Natalee will serve as the 
team lead, developing and managing the implementation of the work plan, ensuring the 
project follows the time-line and budget.  She will also be the main client contact.   
  
  
DeLauren Scott, Account Coordinator 35% 

A recent graduate of Alliant International University in San Diego, De Lauren Scott, the 
newest member of the YCG team, has a Bachelor’s degree in Public Relations with a 
minor in Marketing.   
  
  
Nimo Diestro, Graphic Designer 10% 

Nimo Diestro is a graduate of California State Polytechnic University of Pomona, where 
he earned his Bachelor's degree in graphic design with a marketing management minor. 
Nimo has expertise in combining the elements of design for maximum appeal.  He will 
be responsible for all the design elements of this project. 
 
 
Our project manager, as do all staff members, posses extensive experience 
working cooperatively with clients, their staff and other vendors to complete 
successful projects. As a working president, Gwendolyn Young oversees all of 
the agency’s work. 
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CLIENT REFERENCES 
 

 

Name of Client:  California African American Museum  
Contact Person:  Charmaine Jefferson 
Contact Details:  600 State Drive, Exposition Park 
   Los Angeles, CA 90037 
   www.caam.ca.gov 
 
Activity Dates:  April 2005- Present 

 
Summary 
 
One of Young Communnications Group, Inc. most recent clients is the California African 
American Museum. YCG has worked with CAAM to increase their visibility within the 
local community. Most notably we have successful garnered television coverage for 
their art exhibitions and consistent media coverage for their Target Sunday’s Program.  
 
 
Name of Client:  Department of Health Services Tobacco Control Section  
Contact Person:  Matthew LeVeque, Project Director Rogers Group   
Contact Details: 1875 Century Park East, #300 
   Los Angeles, CA 90067 
   310.552.6922 
 
Activity Dates:  June 1998 to Present  

 
Summary 
Young Communications Group, Inc has worked with the Department of Health Services, 
Tobacco Control Section for more than ten years in collaboration with the Rogers 
Group. Several years ago we developed a cause-related campaign that encouraged 
people, particularly women, to declare their homes smoke-free. This campaign, entitled 
“Not In Mama’s Kitchen,” used direct-mail pieces with art created by noted illustrator 
and painter, Phoebe Beasley, to encourage people to pledge to not allow smoking in 
their homes.   
 
 
 
 
Name of Client:  Los Angeles County Department of Public Works –Strom 

Water / Urban Runoff Public Education Campaign – “Can It”  
Contact Person:  Christi Black, Managing Director Ogilvy Pubic Relations   
Contact Details:  2495 Natomas Park Drive, #650 
   Sacramento CA, 95833 
   916-418-1500 
Activity Dates:  February 2003- February 2004 
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Summary 
Young Communnications Group, Inc. collaborated with Ogilvy Public Relations 
Worldwide to implement the community outreach program to heighten the awareness 
storm drain contamination.  The goal of the campaign was to reduce the amount of litter 
that is placed into storm drains and to encourage residents to place garbage in the 
trashcans. Young was able to garner significant amounts of media coverage thus 
raising the awareness of this issue within Los Angeles.  
 
 
Name of Client:  Hillsides Residential Care 
Contact Person:  Marisol Barrios-Jordan, MSPA President  
Contact Details:  940 Avenue 64 
   Pasadena, CA 91105 
   323/254-2274 
   www.Hillsides.org 
 
Activity Dates:  February 2003- February 2004 

 
Summary 
Among the agency’s award-winning re-branding campaigns is one developed for 
Hillsides, a residential care and educational facility for neglected and abused children. 
 YCG led the organization’s effort to upgrade its corporate identity by assisting them 
with changing their name and logo, developing a tag line/slogan and positioning 
statement, and creating their strategic communications and marketing plan.  We also 
created a new logo design to further illustrate this sense of safety, serenity and comfort 
by using watercolor brush strokes and warm, soothing colors.  Before unveiling the new 
identity, YCG worked with the leadership team to create a ceremony at 
which participants told the story of Hillsides’ past and shared their hopes for the 
organization’s future 
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PROPOSED FEE FOR SERVICES WITH ESTIMATED HOURS FOR TASKS 
The following is a budget and fee structure by component.   

 

Management Costs 

Estimated Budget  $167,100 

 

Public Relations, Campaign Launch and Ongoing Implementation (60%) 

$97,500 (650 hours @ $150 per hour) 

YCG will implement all elements of the campaign as will be identified in the plan, as well 
as provide media relationships support to city departments.  

 

Message and Materials Development (10%)  

$14,400 (96 Hours @ $150 per hour) 

YCG will write copy for print and interactive components, including copywriting for 
advertising, media relations and marketing materials 

 

Research and Development Activities  (10%)  

$19,200 (96 Hours @ $200 per hour) 

YCG will conduct a communications assessment involving City departments.  
Additionally YCG will manage the development and implementation of the marketing 
committee. 

 

Campaign Development (10%) 

$21,600 (96 Hours @ $225 per hour) 

YCG will creates an integrated marketing communications plan—including advertising 
strategy, media relations components, partnership identification, and media-buy 
recommendations.  

Note: A detailed media buy plan and budget will be developed separately once the 
overall marketing communications plan has been created and approved. 

 

Reporting and Evaluation  (10%)  

$14,400 (96 hours @$150 per hour) 

YCG will provide public relations updates including media clippings as well as periodic 
marketing plan evaluations.  
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Production, Artwork, and Other  Hard Costs 
Estimated Budget  $34,400 

The following costs include full service graphic design work (advertising design, creative 
design, interactive media, and collateral materials development.)  

City Media Events  $15,000 

Tri-fold Marketing Folder $2,000 

Fact Book   $3,500 

Promotional Pamphlets $1,800 

Newsletter Design  $1,600 

Artwork Usage Fees $3,000 

 

Translations   $3,000 

Administrative Costs $4,500 (This includes travel, office equipment and supplies 
usage, phone, messenger and postage)  

 

Note: Estimated fees and budget do not include printing costs. 

 

TOTAL ESTIMATED PROJECT BUDGET: $201,500 

 
 
YCG works from a basic letter of agreement, with the first third of the estimated 
management fees to be paid upon signing of the agreement. YCG has considerable 
experience working with city entities and should this fee schedule need to be adjusted 
to meet city requirements, this can be negotiated.  Hard costs are billed at cost. Printing 
and media buying costs are billed directly through the client to minimize administrative 
fees and eliminate agency commissions.   

 

Getting Started 

Young Communications Group, Inc is poised and ready to get started immediately 
working with the City of Compton in meeting its marketing and communications needs.  
Thank you for this opportunity to present our ideas and approach.  We look forward to 
working with you. 
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September 16, 2008 

 

 

TO:  MAYOR AND MEMBERS OF THE CITY COUNCIL  

 

FROM: CITY MANAGER 

 

SUBJECT: PUBLIC HEARING TO CONSIDER REVOCATION OF BUSINESS 

LICENSE OF LZR COMPLETE AUTO REPAIR, 223 N. BULLIS 

ROAD 

 

SUMMARY 

 

Council will hold a public hearing to consider the revocation of the business license of 

LZR Complete Auto Repair, 223 N. Bullis Road. 

 

STATEMENT OF THE ISSUE 

 

Pursuant to Compton Municipal Code Sections 9-1.31a, 9-1.33 and 9-1.34, the City 

Council will hold a public hearing to consider revocation of the business license of LZR 

Complete Auto Repair, 223 N. Bullis Road.   

 

BACKGROUND 

On or about Sunday morning, January 20, 2008, at or about a quarter past 12 midnight, 

activity outside the scope of this business’s auto repair certificate of occupancy resulted 

in multiple homicides, assaults with a semi-automatic handgun and attempted murders.  

See Exhibit “A.”   

 

The public has expressed concern related to the public safety relating to this auto repair 

business. 

 

The California Constitution allows the City of Compton, a charter city, to provide for the 

local regulation of businesses.
1
  The Charter for the City of Compton and the Compton 

Municipal Code both reserve to the City local police power to regulate businesses.  

Accordingly, a public hearing to determine whether a business license should be revoked 

where the business operated outside of its certificate of occupancy and such activity 

caused physical harm to the public at large is within the reasonable exercise of the City’s 

local police power to regulate businesses and related to a legitimate governmental 

purpose.  The public hearing affords the due process necessary in meeting the public’s 

safety needs, as well as the development of the City.  The public hearing is designed to 

promote public health, morals, safety and the general welfare of the community. 

 

FINANCIAL IMPACT 

 

The total estimated financial impact will be the potential loss of business sales tax 

revenue from this business unless and until another business is re-established in that 

location. 

 

 

                                                 
1
 Cal. Const. art. XI, §§ 5b & 7. 
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RECOMMENDATION 

 

Staff recommends that upon concluding the public hearing a Resolution be prepared and 

adopted following the decision of City Council. 

 

 

 

_______________________ 

Charles Evans 

City Manager 
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RESOLUTION NO. __________ 

 

 

A RESOLUTION OF THE CITY COUNCIL OF THE CITY 

OF COMPTON REVOKING THE BUSINESS LICENSE 

FOR LZR COMPLETE AUTO REPAIR LOCATED AT 223 

N. BULLIS ROAD IN THE CITY OF COMPTON 

                         

 

            WHEREAS, on September 16, 2008, the City Council held a duly noticed 

business license revocation public hearing pursuant to Compton Municipal Code Section 

9-1.31a, 9-1.33 and 9-1.34 ; and  

 

WHEREAS, after hearing testimony regarding allegations of misuse of the 

businesses Certificate of Occupancy and City Business License as well as hosting 

activities that posed a danger to the health, welfare and safety of the citizens of Compton; 

and 

 

WHEREAS, the City Council of the City of Compton, after hearing and 

considering all testimony and documentation presented during the course of the hearing, 

did find that the business has acted outside of its Certificate of Occupancy and City 

Business License as well as posed a danger to the health, welfare and safety of the 

citizens of Compton. 

 

NOW, THEREFORE, THE CITY COUNCIL OF THE CITY OF 

COMPTON RESOLVES AS FOLLOWS: 

             

          Section 1.         That LZR Complete Auto Repair, located at 223 N. Bullis Road, 

Compton, California, business license is hereby revoked. 

   

                         Section 2.         That a certified copy of this Resolution shall be filed in the offices 

of the City Clerk, City Attorney, M.L.E.S., the Compton Station of the Los Angeles 

County Sheriff’s Department, and mailed to the business owner(s). 

                         

             Section 3.         That the Mayor shall sign and City Clerk shall attest to the 

adoption of this Resolution.                         

 

ADOPTED this __________ day  of __________, 2008 

 

                                                        _____________________________________ 

                                    MAYOR OF THE CITY OF COMPTON 
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ATTEST: 

 

               ______________________________ 

CITY CLERK OF THE CITY OF COMPTON 

 

 

STATE OF CALIFORNIA  ) 

COUNTY OF LOS ANGELES ) 

CITY OF COMPTON  ) 

 

I, Alita Godwin, City Clerk of the City of Compton hereby certify that the foregoing 

Resolution was adopted by the City Council of the City of Compton, signed by the Mayor 

and attested by the City Clerk at a regular meeting thereof held this _____ day of 

_________2008. 

 

            That said Resolution was adopted by the following vote, to wit: 

 

 

AYES:  COUNCIL MEMBERS 

NOYES: COUNCIL MEMBERS 

ABSTAIN: COUNCIL MEMBERS 

ABSENT: COUNCIL MEMBERS 

 

 

 

 

                                                            

_______________________________________ 

CITY CLERK OF THE CITY OF COMPTON 
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September 16, 2008 

 

 

TO:  MAYOR AND CITY COUNCIL MEMBERS 

 

FROM: CITY ATTORNEY 

 

SUBJECT: A RESOLUTION OF THE CITY COUNCIL OF THE CITY 

OF COMPTON AUTHORIZING THE COMMENCEMENT 

OF PROCEEDINGS TO REVIEW, EXAMINE, ANALYZE 

AND INVESTIGATE THE PROVISION OF AFFORDABLE 

HOUSING TO LOW AND MODERATE INCOME 

PERSONS IN THE CITY BY NONPROFIT 

CORPORATIONS, THEIR AFFILIATES AND OTHER 

THIRD PARTIES  

 

SUMMARY   
 

Council will consider a resolution authorizing and directing the City Attorney to 

investigate certain transactions involving nonprofit corporations that develop affordable 

housing in the City of Compton. 

 

BACKGROUND  
 

At the September 8, 2008 Urban Community Development Commission meeting, 

the Commission authorized and directed the City Attorney to investigate certain 

transactions involving nonprofit corporations that develop affordable housing in the City.  

The City has its own statutory obligations with respect to the provision of affordable 

housing.  For example, under Government Code Section 65583, the City’s housing 

element must consist of an identification and analysis of existing and projected housing 

needs and a statement of goals, policies, quantified objectives, financial resources, and 

scheduled programs for the preservation, improvement and development of housing for 

all economic segments of the community.  Also, the City Council is often required to 

make findings to the effect that the sale or lease of property to nonprofit corporations will 

provide housing for low and moderate income persons.  Staff is therefore recommending 

that the City Council establish proceedings to determine whether affordable housing 

opportunities within the City are being accomplished by nonprofit corporations, and 

authorize the use of the City’s subpoena power to assist in that investigation. 

 

FINANCIAL IMPACT 
 

There is no financial impact at this time. 
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RECOMMENDATION 
 

Staff recommends the adoption of the attached resolution. 

 

 

CRAIG J. CORNWELL 

CITY ATTORNEY 
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RESOLUTION NO. ______ 

 

A RESOLUTION OF THE CITY COUNCIL OF THE CITY OF 

COMPTON AUTHORIZING THE COMMENCEMENT OF 

PROCEEDINGS TO REVIEW, EXAMINE, ANALYZE AND 

INVESTIGATE THE PROVISION OF AFFORDABLE HOUSING TO 

LOW AND MODERATE INCOME PERSONS IN THE CITY BY 

NONPROFIT CORPORATIONS, THEIR AFFILIATES AND OTHER 

THIRD PARTIES  

 

 

WHEREAS, under Government Code Section 65580, the California State 

Legislature has found as follows: 

 

(i) The availability of housing is of vital statewide importance, and the early 

attainment of decent housing and a suitable living environment for every Californian, is a priority 

of the highest order. 

 

(ii) The early attainment of this goal requires the cooperative participation of 

government and the private sector in an effort to expand housing opportunities and accommodate 

the housing needs of Californians of all economic levels. 

 

(iii) The provision of housing affordable to low and moderate income households 

requires the cooperation of all levels of government. 

 

(iv) Local and state governments have a responsibility to use the powers vested in them 

to facilitate the improvement and development of housing to make adequate provision for the 

housing needs of all economic segments of the community. 

 

(v) In carrying out this responsibility, each local government also has the responsibility 

to consider economic, environmental, and fiscal factors and community goals set forth in the 

general plan and to cooperate with other local governments and the state in addressing regional 

housing needs.  

 

WHEREAS, under Government Code Section 65583, the City’s housing element  

must consist of an identification and analysis of existing and projected housing needs and a  

statement of goals, policies, quantified objectives, financial resources, and scheduled programs  

for the preservation, improvement and development of housing for all economic segments of the  

community; and, 

  

WHEREAS, under the Community Redevelopment Law (Health and Safety Code  

Section 33000, et seq.), a fundamental purpose of redevelopment is to expand the supply of low  

and moderate income housing and to provide an environment for the social and economic growth  

and well being of all citizens; and, 

 

WHEREAS, in fulfilling its obligations under Government Code Section 65583,  

the City depends, in part, upon the efforts of the Community Redevelopment Agency of the City  

of Compton to address the needs of low and moderate income persons in the City; and,  

 

 

 

 

WHEREAS, under Health and Safety Code Section 33433(b), the City Council is  
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RESOLUTION NO. _______________ 
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required to approve the disposition of property pursuant to certain agreements with nonprofit  

corporations, their affiliates and other third parties, made for the purpose of providing affordable 

housing in the City.  In connection with such approval, the City Council is also required to make 

findings to the effect that the sale or lease of the property will either assist in the elimination of 

blight or provide housing for low and moderate income persons.  

 

WHEREAS, the City Council desires to determine whether and to what extent the  

production of affordable housing and homeownership opportunities within the City has been and  

is being accomplished by nonprofit corporations, their affiliates and other third parties; and,  

 

WHEREAS, the City Council further desires to determine whether and to what  

extent the provision of housing for low and moderate income persons has been and is being  

accomplished by nonprofit corporations, their affiliates and other third parties; and, 

 

WHEREAS, the City Council further desires to determine whether and to what  

extent such agreements with nonprofit corporations, their affiliates and other third parties have  

been carried out and are being carried out in a manner consistent with the goals and expectations  

of the City; and, 

 

WHEREAS, the City Council further desires to determine whether there has been  

an appropriate use of federal, state or local funds or assets by nonprofit corporations, their  

affiliates and other third parties.  

 

 

 NOW, THEREFORE, THE CITY COUNCIL OF THE CITY OF 

COMPTON HEREBY FINDS, DETERMINES, RESOLVES AND ORDERS AS 

FOLLOWS: 

 

 Section 1. The City Council hereby authorizes, directs and establishes the 

commencement of proceedings to examine, analyze, review and investigate whether and to what 

extent (i) the production of affordable housing and homeownership opportunities within the 

City have been and are being accomplished by nonprofit corporations, their affiliates and other 

third parties, (ii) the provision of housing for low and moderate income persons has been and is 

being accomplished by nonprofit corporations, their affiliates and other third parties, (iii) the 

provision of affordable housing by nonprofit corporations, their affiliates and other third parties 

has been carried out and is being carried out in a manner consistent with the goals and 

expectations of the City, and (iv) there has been an appropriate and lawful use of any federal, 

state or local funds or assets by nonprofit corporations, their affiliates and other third parties.   

 

  

Section 2. The City Council hereby authorizes and directs the City Attorney of the  

City of Compton to examine, analyze, review and investigate the matters described in Section 1 

hereof, and to prepare and serve subpoenas related thereto.  Such subpoenas shall be issued in 

the name of the City and be attested by the City Clerk.  Disobedience of such subpoenas, or the 

refusal to testify, shall constitute a misdemeanor, and shall be punishable in the same manner as 

violations of the City Charter are punishable. 

  

            Section 3. That a certified copy of this Resolution shall be filed in the offices of  

the City Clerk, City Attorney, and City Manager.   
 
 
 
 
 Section 4. That the Mayor shall sign and City Clerk attests to the adoption of this  
Resolution. 
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 ADOPTED this ______ day of __________________ 2008. 

 

 

            

     MAYOR OF THE CITY OF COMPTON 

 

 

ATTEST: 

 

 

 

     __________ 

CITY CLERK OF THE CITY OF COMPTON 

 

STATE OF CALIFORNIA 

COUNTY OF LOS ANGELES 

CITY OF COMPTON 
 

 I, Alita Godwin, City Clerk of the City of Compton, hereby certify that the 

foregoing resolution was adopted by the City Council, signed by the Mayor, and attested 

by the City Clerk at a regular meeting thereof held on the _____ day of_____________, 

2008. 

 

 That said resolution was adopted by the following vote to wit: 

 

AYES: COUNCIL MEMBERS – 

NOES: COUNCIL MEMBERS – 

ABSENT: COUNCIL MEMBERS – 

ABSTAIN: COUNCIL MEMBERS – 

 

 

 ________________________________________ 

 CITY CLERK OF THE CITY OF COMPTON 
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