
The Cannabis industry has been steadily on the “Rise” for many years, and as a leading cannabis Multi-State 
Operator (MSO), Rise sought aid in rebranding their retail stores and e-commerce website, as well as a revamp in 

their social media strategies and tactics. We took on this challenge with REAKT, an independent digital design 
studio, to help guide Rise into the next evolution of their brand growth. By leading and partnering with Rise 

Marketing leadership, we built a brand that inspires people to pursue wellness as a personal freedom. With a brand 
rebuild, we were able to make it more modern, more relatable, and more ownable. By tightening up the overall 

messaging and design we created greater consistency at every point where people interact with the brand.

In order to effectively and successfully lead Rise into the future, our account leads stepped in to define all 
deliverables across distinct phases and served as a liaison between all partners. By creating a process that 
ensured adherence to applicable rules and regulations in each state, our team was able to ensure all legal 

requirements were met, especially in the ever evolving industry of cannabis. 1
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Key Challenges
● Many new brands are flooding the market as the cannabis industry slowly grows across the country. Rises’ previous brand look and feel felt outdated 

compared to newer, more modern brands.

● Seeking a brand overhaul to be leveraged across all aspects of the brand, Rise also required an updated strategy for reaching their targeted audience — 
who to talk to, when, and where — and how to drive new and old customers to purchase.

● With the onslaught of COVID-19 shutting down retail and strict cannabis industry regulations, each state has its’ own set of laws dictating all aspects of 
the industry, pushing all retail operations to have a stronger focus on e-commerce.

Strategic Opportunities
● With the decision made to invest in a refresh of their brand identity, Rise had the chance to speak to their current and prospective customers in a more 

targeted and effective way, focusing not only on consumer education, but also drastically improving the user experience on the Rise website to further 
evolve the sites e-commerce capabilities.

Proposed Solutions
● With a required shift in planning from COVID, many initiatives were affected due to differing state-to-state responses. In the interim, we began shooting 

in-store video and photography and generating other content to build up a refreshed and robust asset library. These assets are currently being used both 
internally and externally to support a variety of initiatives and will be leveraged for future media placements.

● With differing state laws surrounding cannabis, it’s important that customers have direct access to all information needed to make a purchasing 
decision. We helped build state-specific patient booklets as well as OOH media and social media to support the path-to-purchase while ensuring all 
creative met each respective state’s legal compliance.

Results
● Although 2020 presented many challenges for the cannabis and retail industries as a whole, Rise was able to completely revamp their website presence 

and create a better process for generating new customers and helping old customers navigate towards e-commerce on the site.

● Rise now has a new, improved, and refreshed asset library to be utilized on all creative initiatives moving forward.
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OOH

Patient Guides

Website Redesign & 
Loyalty Program Design Launch


