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CORBIN FEATHERSTONE GRAPHIC DESIGNER




Informational booklet Gz

Team information package and state of the union © KPMG
booklet. Compiled and sent to trade and distributed
throughout the company.
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Trade presenter & insert 6 2

Magazine style layout for Left Field and Vidal Estate © Villa Maria
wines. Included news, advertising and trade information.
Compiled and sent to trade in print and digital formats.
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BRANDING

GALILEQ

Galileo high school program

Stylised eye as seen reflected in a telescope. Image
created using the eight planets of the solar system.
Each planet is correctly proportional in size.

6 18HRs



BRANDING

Internal teams branding @ 12¢7

SUMMIT The horizontal lines represent business and personal data © Semios

metrics, with peaks and valleys denoting success and the
struggles to achieve goals. Encouragement to climb.
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WEB DESIGN
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6 4MTHS

Website front end withleaf.netlify.app

Design and construction for Marketing website. © Leaf
Jamstack static site hosted on Netlify, built on 11ty with

Alpine JS sprinkled over the top.
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VIDEO EDITING & MOTION GRAPHICS

6.0n.

Grazing time remaining

23days ‘.

=

Cow health
52bem 38.5°
Heartrate Temperatare
Avg milk yield - 18L
Weight w T04kg
Location Field 4

vimeo.com/agworld/frames

4

o 3 WKs
© Agworld

Video work

Showcase of editing, effects, motion graphics, and for
the Shed video, voice-over.

vimeo.com/agworld/shed 1_/


https://vimeo.com/agworld/shed
https://vimeo.com/agworld/customer
https://vimeo.com/agworld/customer
https://vimeo.com/agworld/frames
https://vimeo.com/agworld/frames
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IMAGE PROCESSING

Cleanup and colouring

Using in-house photos adds an authenticity to the brand that | enjoy,
plus they resonate well with our customers & clients. But amateur
photos are usually in need of significant post-processing.

61HR

© Agworld



8 ILLUSTRATION
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Business startup package @ so0nrs

A set of shops working together as a collective © Meanwhile Space
wanted to put forward a unified brand presence.



9 EVENTS

Welcome to the California Almond Conference!

“Nuts, meet bolts.” |

&5 semios

qltrac

n

6“) semios’ &"} semios

Capture data, harvest results

®
altrac =2 Agworld ,&‘pffecs

CONNECTING THE INDUSTRY

Trade Show material G 16+"rs

Full set of branded backdrops, banners and © Semios
brochures for trade shows.




Agworld

Ke
eping farmers | Independent

Www.agworld.com

Agworld

Keeping farmers independent Brand messaging G 13v7
Advertising campaign for US market. © Agworld

www.agworld.com

Posters, social media and merchandise.
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Advertising campaign ¢ 6"

Large format graphics, part of a national brand campaign © Sanitarium
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BRANDING & PACKAGING

BAD U3y

Product Development | Pale Ale 66

A competition was held at Villa Maria. Each department was © Villa Maria
tasked with designing a new beer brand. Due to a heavy
workload | knocked the whole thing out the night before.



13 BRANDING & PACKAGING

UNPLUG!

Product Development | Red Wine @ 36"°s

The wine industry lends itself to a reactive work environment. © Villa Maria
When we had some left over juice that needed to be sold we
scrambled to quickly create a new brand.



Agworld

_ Q Field 03
Q Field 05
. Fertiliser
Fertiliser
/ Recommended
Recommended Actual
Glyphosate 1.8 L/ha
N: 150kg 146kg
| | Export
P: 80kg 82kg [TF 1
K: 50kg 51kg | T @ Fiedoo

FINANCIALS

| Cost to date
Fertiliser $20/ha
I~
Pesticide $50/ha
Operations $20/ha
Water $25/ha
Field total $11,400

More

—

P« riy-around

Modelling and lighting @ 6Hrs

Working in 2D is the most efficient workflow, but creating assets in 3D is © Semios
more versatile. For hard-surface models a 3D render will easily produce a

higher quality image. Plus flexible options for staging, lighting and video.


https://vimeo.com/agworld/phone

15 ILLUSTRATION

Illustration @ 100Mns

Some characters for branded stickers at trade © Agworld
shows, plus social media posting.
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ILLUSTRATION

P <—Timelapse

Illustration @ 4.5%rs

| needed a poster to put up in the boys room and picked a small © Hachette
series from their favourite Asterix book. Using this as a reference
| painted some new panels suitable for large print.


https://youtu.be/6rZF_2Cy5aA
https://www.youtube.com/watch?v=l32Rhi_90zI

wfty

Vv

VILLA MARIA

NEW ZEALAND

iyl Spartlng

17 COMPOSITE IMAGING
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Standee Cutout G 21vrs

A head and shoulders image was signed off for the New Zealand © Villa Maria
Lightly Sparkling campaign. When the call came for a body to be
added, several further images were sourced and stitched together.



COMPOSITE IMAGING

R

Social Media content

| spend a lot of time cleaning up images and making them
younger. It's refreshing to reverse the process once in a while.




19 SKETCHBOOK
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o <——Timelapse

Drawing and Sketching

@ 10-60MNs

Traditional sketching has long been a hobby of mine, it's
nice to be able to create original work when needed.



https://www.youtube.com/watch?v=-nebTFeaEPM

Would you like
to know more?

How did you get started?

| was heavily involved in the formative years for Wellington Film and theatre. There was
always a show coming up that needed advertising, or production company that needed
branding, so | became the guy.

Thoughts about AI?

It's a great tool that | use every day. Industry-wise | view Al the same way | view
photography: Everyone owns a camera, but when the results are important it's always

better having a professional wield the tools.

Most embarrassing moment?

| was running a training course for graphic design, teaching Gimp as a decent alternative
to Photoshop. | blanked on how to access the masking tool, and after fumbling around for
a bit, on a large screen, in front of 30 people, | punched 'gimp mask' into Google.

Sponsored shop content was not my friend that day.

Biggest graphic design mistake?

| built a random text generator to create 150000 promo codes for a wine bottle neck-tag
campaign an hour before it was due for print.

Lying in bed that night it occurred to me that random letters can sometimes generate
words... and that some words are not good words to say...

Raced back into the office to CTRL-F my spreadsheet. After a rigorous search | discovered
that | had created a solitary ticking time bomb, a bad one.

Biggest fear?

That someone will find out exactly how much fun | have doing my job, and put a stop to it.

Thanks for making it all the way to the end!

View more design stuff at corbin.nz  Code stuff at github.com/corbs

"...the truth is, it's not the idea, it's never the idea, it's always what you do with it."

NEIL GAIMAN




