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JOB DESCRIPTION & PERSON SPECIFICATION – Communications and Marketing Team Leader
1
JOB DETAILS
	Job Title
	Communications and Marketing Team Leader

	Hours
	Part-time 22.5 hours per week

	GOR
	Required to have a genuine and active Christian faith and commitment

	Salary
	Points 25 – 28 £26,626 - £28,070 pro rata (Dependent on qualifications and experience)

	Location
	The post is based at Street Connect’s office in Glasgow city centre. 
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JOB PURPOSE

As part of our Fundraising and Marketing Service, the post holder will support the Fundraising and Marketing Manager to lead the Communications Team and the delivery of Street Connect’s communications strategy and will enhance brand awareness, furthering Street Connect’s reach across Scotland.  The post holder will also support fundraising by creating increased income from virtual gifts and digital social enterprise and provide excellent media support to all aspects of the work across Street Connect.

The post holder will work as part of the Street Connect team seeking to take forward our mission to work with church partners to offer hope and opportunity of recovery for individuals disadvantaged by addiction and associated issues including homelessness and poor mental health.

3
MAIN RESPONSIBILITIES

	Responsibilities
	Approximate % of time

	· Support the Fundraising and Marketing Manager to lead the development and implementation of Street Connect’s Communication Strategy in liaison with management and staff
	20%

	· Support and assist the Fundraising and Marketing manager to empower staff within the Communications Team to enable them to carry out their specific support roles effectively and productively in relation to planning creation and coordinating multi-media communications materials; producing, editing and distributing updates and materials; providing communications and marketing support for campaigns, events and services ; liaising with the media.
	20%

	· In conjunction with the Fundraising and Marketing Manager monitor the Communications Budget and targets set to ensure sound financial and budgetary performance of the Communications Team.
	10%

	· Supervise and guide the Communications Team to ensure a cohesive strategic approach to all media and marketing activity that will allow Street Connect to grow its reach.  
	25%

	· Oversee all research by the Communications Team to build up new and innovative ways to promote the Street Connect brand and tell good news stories on both a local and national platform.
	25%
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PLANNING AND ORGANISING

· The post holder is required to work to a high level of detail and to agreed timescales.

· The post holder must be able to develop their own plans and be able to communicate these to stakeholders

· The post holder must have a good understanding of project management and overseeing multiple projects
· The post holder must have a good understanding of managing multiple relationships – directly and indirectly.

· Create and maintain a clear system to keep track of all media communications and marketing projects.

· Maintain a robust methodology and process for monitoring and evaluation.
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 PROBLEM SOLVING

· The post holder is required to manage their own workload and be proactive in seeking solutions to problems whilst managing conflicting priorities.  

· The post holder needs to show capacity for innovative thought and action, involving interested parties and maintaining momentum in the course of each activity.

· Provide advice and guidance to Communications Team, other colleagues and volunteers in relation to researching and constructing media posts, press release etc.
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DECISION MAKING

· The post holder is will have the opportunity to shape the workflow of the communications team to deliver maximum impact and efficiency in conjunction with the Fundraising and Marketing Manager
· The post holder must be able to make day-to-day decisions without reference to others so that they achieve their pre-agreed goals, staying within budget constraints.

· Decision making must be sensitive to a broad range of stakeholders and responsive to emerging information and relationships.
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KEY RELATIONSHIPS 
· The post holder reports to the Fundraising and Marketing Manager as their line manager.

· The post holder must work with internal service delivery colleagues at all levels.

· The Fundraising and Marketing Team are a dynamic entity who work very closely together to ensure that the quality of a relationship is maintained above all else.  

· Develop and maintain a wide network of useful contacts both within and out with Street Connect to ensure objectives are being met.

· Externally the post holder relates to volunteers, supporters, church leaders and the general public and is responsible for upholding Street Connect’s reputation in their day-to-day work.

· Must build rapport easily and possess excellent interpersonal skills.
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DIMENSIONS 

. 
· The post holder lines manages staff within the Communications Team (currently one Communication Officer.)
· The post holder will line manage interns and volunteers, as required.

· The post holder will have considerable dealings with Partner Churches, External Agencies, and other Stakeholders across the organisation.

· The post holder will report to the Fundraising and Marketing Manger.

· The post needs the ability to work with peers as part of a newly established structure and to be able to manage change and work within an area of uncertainty and growth.

· There will be a requirement to travel, on occasion.
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JOB CONTEXT AND ANY OTHER RELEVANT INFORMATION
· The post holder is required to participate in and occasionally lead Christian reflection and prayer in a work setting and occasionally respond to questions about the Christian faith from personal experience, in order to contextualise Street Connect’s vision of releasing God-given potential in disadvantaged lives through the mobilised local church and our value of faith in the leading, provision and transformative power of Jesus Christ which underpins all our activities.  An occupational requirement exists for the post-holder to be a practicing Christian in accordance with the Equality Act 2010. 
· Holiday entitlement will accrue during the contract period in line with current pay and conditions policy. 
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PERSON SPECIFICATION: KNOWLEDGE, SKILLS AND EXPERIENCE NEEDED FOR THE JOB

The essential qualifications and characteristics that will be required of the person undertaking the role are:

· Experience in leading communications strategy development and implementation

· Excellent written and verbal communication skills with the ability to understand the unique needs of different audiences.

· Ability to project manage and meet deadlines.

· Ability to inspire potential and existing Church Partners and Supporters.

· Good strategic insight and understanding of organisational aims.

· Ability to write creatively and persuasively.

· Proficiency in all aspect of social media
· Experience in liaising with the media
· Confident decision maker.

· Proven skills in researching and laying out clear communications

· Knowledge of marketing principles

· A desire and ability to develop lasting relationships between Street Connect and our Partners and Supporters.

· An ability to work on own initiative and as part of a multi-disciplinary team

· Excellent knowledge of Microsoft Word, Excel, PowerPoint, Outlook and Adobe.

· Ability to research and lay out clear and concise news stories and campaign content.

· An understanding of what motivates people to support Street Connect and the ability to develop motivation into engagement.

· Experience of working within a team

· Excellent interpersonal and organisational skills

· Experience and ability to think strategically

· Ability to respond to a changing environment

· Ability to priortise conflicting deadlines.
· Required to have and be able to evidence a genuine Christian faith and commitment as a genuine occupational requirement
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