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Job Description

Post:			Digital Marketing Manager
Grade:			£34,000 - £38,000 pro rata
Hours:			Part or full time/Happy to discuss  
Location: 		National Office, Glasgow
Reporting to:		Head of Services 

Purpose of the Job:
This role will manage all aspects of The Spark’s digital strategy and engagement activities, maximising the organisations profile across multiple platforms. As is the case with all roles at The Spark, a clear focus on delivery of a professional, ethical and quality driven service is required.   

Key Responsibilities and Duties
· Developing, managing and evaluating digital marketing campaigns across multiple channels including pay per click, social media, SEO, SEM, Google Ads and Google Grants to achieve lead generation and strategic objectives
· Evaluating and reporting on ROI for all digital marketing activities against KPIs
· Developing, managing and evaluating content and social media strategy for the organisation
· Managing the digital publishing schedule and setting content deadlines and collating content from colleagues
· Ensuring the organisation’s website adheres to organic SEO best practices
· Managing day-to-day operation of the organisation’s website, social media platforms and e-communications, including: 
· Managing all front-end elements of the website via CMS 
· Writing regular content and ghost-writing articles on behalf of colleagues for the web
· Managing customer databases, writing, collating and sending regular e-communications
· Managing website analytics, providing regular reports and analysis to management, external funders and stakeholders, and provide strategic recommendations for future activity
· Producing engaging, unique and accurate content for the website and digital channels
· Working with internal teams across Customer Service, Training and School Services to develop, implement and evaluate project-specific digital marketing campaigns to achieve strategic objectives
· Appointing and working with external agencies where appropriate to provide: 
· Website technical support
· Website development including usability, design, content and conversion  
· Digital assets and content 
· Responsibility for planning and budgetary control of all digital marketing activities
· Communicating with partners in relation to digital marketing activities
· Researching and identifying new digital marketing opportunities
· Contributing to industry blogs and online publishing platforms
· Reviewing new technologies and keep the organisation at the forefront of developments in digital marketing.

Maintain a flexibility of job function in response to the evolving demands of the organisation and undertake other duties as may be required.

Person Specification

	AREA
	ESSENTIAL
	DESIRABLE


	Education/Training

	· Educated to Diploma/Degree level in a related discipline

	

	Experience


	· Demonstratable experience managing digital marketing campaigns
· Proven track record of success in a digital marketing role
· Experience of formulating social media and content marketing strategies
· Experienced using Adwords/PPC campaigns
· Experience of conducting email marketing campaigns and using CRM’s

	· Experience developing and managing WordPress commercial websites

· Experiencing appointing and managing external agencies

	Knowledge


	· Knowledge of Organic SEO principles and strategy
	· Knowledge and understanding of The Spark core services 

· Knowledge and understanding of 3rd sector


	Skills & Abilities
	· Strong writing skills and an ability to write engaging, focused and relevant copy. Experience of writing for the web essential
· Expert analytical skills - advanced level of Google Analytics and Excel needed

	

	Personal Attributes & Other Requirements
	· Communicates and collaborates with ease
· Flexible, adaptable and responds positively to change
· Self-motivated, takes personal accountability and demonstrates initiative.
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