The James Hutton Institute is a world-leading scientific research organisation working to provide solutions to global challenges in food, energy and water security. 

We're committed to translating and applying our research into findings that are relevant to industry or policy.

Critical to our success is delivering excellent communications and having a great digital presence is an essential part of the communications mix in reaching our many stakeholders. 

We are looking for an experienced, creative and highly dynamic individual who can come in and lead on strategy, planning and managing the Hutton’s digital platforms. Tasks will will include leading on the redevelopment of the main website and other flagship project microsites; management and enhancement of various social media accounts, production of high-quality video and audio content and leading the Digital Comms Officer in constantly delivering excellent service whilst being the first point of contact on all digital comms matters for the organisation.

If you have both the skills and experience we're after coupled with a belief in our purpose, then we want to hear from you.

Digital Manager – Job Description

The work undertaken by The James Hutton Group is right at the top of the global agenda when it comes to tackling problems such as the impact of climate change and threats to food and water security.

The Communications Teams delivers across the remits of media, marketing, digital, events, public affairs, corporate and internal communications, all designed to support and promote the work of the James Hutton Group . 

Critical to successful delivery of this work is ensuring that the Institute presents itself as a dynamic, modern organisation, and using digital communications is essential to communicating effectively with its many stakeholders.

This post is focused on strategising, leading, planning and managing the Hutton’s digital including leading on the redevelopment of the main website and other flagship project microsites, developing a system for integration of smaller Institute websites with the main site; maintenance of inherited website over which the Institute has responsibility; development and management of the various social media accounts, production of high-quality video and audio content.

The post involves reviewing and improving current tools and maintaining a regular output of professional, accessible content whilst keeping abreast of the latest developments in technology to fully explore the potential of new channels and tools.

Previous experience is essential and can involve either a suitable qualification combined with practical experience or longer-term practical experience.

This post can be based at either Invergowrie, Dundee or Craigiebuckler, Aberdeen and can be combined with hybrid (home) working if desired.
More information on the detail of the post and the post holder can be found below in the job description.

Main purpose of job	

The post holder will lead the delivery of the James Hutton Group’s digital communication strategy including managing digital platforms and content to deliver the organisation’s aims and objectives to its internal and external stakeholders.
Main duties of postholder
· Project lead the development and implementation of the Hutton’s digital communications strategy.
· Lead the development of the new James Hutton website incorporating various existing microsites so that all is on brand and on message and using the latest in goal setting and evaluation to effectively monitor the performance of the site and to make improvements. Managing content migration and developing policies on new content, accessibility and legal compliance.  
· Lead the strategy on the Institute’s social media platforms to streamline and ensure a steady flow of high-quality content that is engaging, accessible, timely and on message.
· Internal and stakeholder relationship building to anticipate and manage organisational digital communications demands, acting as the first point of contact and expertise on all issues relating to digital communications.
·  lead and develop digital campaigns to support specific initiatives and projects in line with the Corporate Plan. 
· Lead, develop and produce video content for use across all digital channels.
· Monitor, evaluate and report on performance of all Hutton digital channels.
· Continually seek opportunities to improve the Hutton’s digital communications.
· Build in measurement and evaluation into all forms of digital communications and regularly report on these 

Qualifications/Skills/Knowledge
Essential Qualifications

· Minimum HND/NVQ/SVQ level 3 or equivalent professional qualification. Degree preferred. 
· Three years’ experience in a similar environment. 

Essential Skills


· Creative digital content creation and editing skills
· Experience in using a range of social media channels and monitoring tools
· Proven track record of leading and managing a digital team
· High standard of written and verbal communication skills.
· Good working knowledge of the online environment.
· Ability to organise own work effectively, prioritising competing workloads and working to tight timescales.
· Good computer/software literacy essential.
· Good attention to detail and accuracy. 
· Creative, proactive, flexible and able to work to agreed deadlines.
· Ability to work as part of a team and also use own initiative.
· Advanced knowledge of Microsoft Office and Adobe Creative Cloud
· Creative digital content creation and editing skills 
· Experience of managing content management systems
· Experience in using a range of social media monitoring tools
·  Duplicate
· Ability to plan, work under pressure and manage multiple projects simultaneously
· Experience of working within /or for a similar working environment
· Personable, able to speak comfortably to a wide range of people and engage with others.

Essential Experience

· Evidence of working at a strategic as well as operational level in digital communications.

Desirable Experience

· General marketing, public relations or communications experience. 

Additional Notes and Requirements

· This post can be based at either Invergowrie or Craigiebuckler but the postholder will be expected to spend at least one day a week on each site and may on occasion need to travel to other locations as required.
· Willingness to ‘get stuck in’ to whatever appropriate task may need doing in the context of Communications activities.


This role does not attract a certificate of sponsorship. 

We will not consider the use of 3rd party recruitment agencies for the sourcing of candidates for this position.   

The James Hutton Institute is an equal opportunity employer. We celebrate diversity and are committed to creating an inclusive environment for all employees.

The James Hutton Institute is a: Stonewall Diversity Champion; Athena SWAN Bronze Status Holder; Disability Confident Committed Employer and a Living Wage Employer.
