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      Apex Scotland Job Description and 
      Role Profile 
Position: 


Director of Fundraising, Marketing 

and Communications
Responsible to:

Chief Executive

Location:


Edinburgh base/Hybrid role
Salary:


£55,000 - £60,000 p/a based on 35 hours per week
Value Statement: 

All employees of Apex Scotland must work within the ethos of the organisation and apply themselves as per the Organisational Qualities and Values Policy.

The Opportunity 

The newly created post of Director of Fundraising, Marketing and Communications will take responsibility for developing and leading the fundraising, marketing, and communications strategies to deliver significant growth in the charity’s supporter base, income generation and brand position. You will provide significant strategic capacity and coordinating leadership to ensuring a step change in results through innovation, creativity, and the highest levels of professionalism. 

You will develop and implement the fundraising strategy for the Charity, ensuring a reach that will support our ambitious plans to maximise income across the full set of revenue streams and channels.

You will develop and implement the marketing and communications strategy that builds awareness of the charity’s brand and profile, significantly growing awareness and levels of engagement amongst the Charity’s core audiences.

As an active and pivotal member of the Leadership Team, the Director of Fundraising, Marketing and Communications will work collaboratively and directly contribute to the development of strategies and operational plans that ensure the achievement of Apex Scotland’s key priorities.  

Key Priorities, Duties and Responsibilities 

Fundraising

Secure an increase in funding and other resources needed to sustain Apex Scotland’s work in the long-term and significantly increase the charity’s supporter base. 

Design, develop and implement the Charity’s fundraising strategy and business plans to significantly increase income across all fundraising channels through the development of a diverse, balanced and sustainable portfolio of income streams.

Raise funds from diverse sources in the most cost effective and sustainable way. 

Build sustainable and predictable funding sources, ensuring that prospects are well researched, risk is identified, analysed and mitigated.

Work with the management team across regional hubs and departments and the rest of the charity to create and embed a charity-wide culture that raises the profile of fundraising, helping each member of staff and volunteer understand the role they must play in securing the voluntary income we need to deliver our mission.

Ensure we have a strategic, compelling case for support, which appeals to the widest range of supporters and funders.

Have an outward facing role to build, strengthen and maintain good relationships with funders and develop and liaise with key partners and major donors. 
Develop and maintain the highest standards of supporter experience and ensure that our practice delivers against these.

Plan, direct, monitor and evaluate all fundraising targets. Ensure that each stream of income defined in the fundraising strategy has a detailed work plan. 
Plan, deliver and monitor personal agreed fundraising targets. 

Ensure Apex Scotland is up to date and complies with fundraising, data protection (Data Protection Act 2018)) and other relevant legislation, standards, and best practice. 

Develop and implement a strategy to ensure strong database growth through donor and supporter acquisition.

Lead on the creation and development of new business opportunities for long-term, strategic, mutually beneficial partnerships.
Marketing and Communications

Design, develop and implement the Charity’s marketing and communications strategy and plans, to build the profile and influence of Apex Scotland.

To raise widespread awareness amongst the public about the charity and positive impact of the communities it serves.

Develop, implement and monitor the charity’s marketing and digital media strategy to enhance the profile of Apex Scotland amongst all key audiences, and increase the number of people using the charity’s services and supporting its work.

Build awareness of the charity as a brand “worth giving to” and support achievement of income targets.

Oversee the development and delivery of integrated internal and external communication plans, on and offline, to achieve organisation objectives, including brand awareness, reach and engagement, and service take-up. To include PR, web and digital media, social media, print and publications and external events.

Ensure the charity has brand guidelines, online and hard copy publications which reflect the charity’s core values and guide all staff to be consistent in external communications;

Develop and lead all marketing activity across all channels and platforms with clear strategic objectives and measurable impact. 

Develop and lead on the introduction of impactful campaigns and communications across multiple channels. 

Use enhanced data management techniques and analytics to focus marketing efforts on highest impact and return on investment. 

Establish collaborative ways of working across Apex Scotland to enhance and improve the public’s understanding and perception of the charity and key strategic priorities. 

Identify ways in which Apex Scotland can collaborate with partners to use frontline service information and data to inform policy with key stakeholders.

Manage and develop new external partnerships in order to grow Apex Scotland’s profile amongst key audiences and organisation and develop new opportunities to promote our work.

Build the use of press, media and social media links to support the achievement of Apex Scotland’s strategic priorities.

To oversee development of all corporate and marketing communications materials and take overall responsibility for developing and managing consistent use of Apex Scotland’s brand.
As a Key Member of The Leadership Team

Prepare and present reports for the Chief Executive, the Board and Sub Committees, as required. 

Effectively build evidence, including the quantification of the positive impact of current/future services, utilising lived experience examples where appropriate. 

Represent the organisation externally at relevant networks, forums and events as required. 

As an executive leader in the organisation, visibly demonstrate Apex Scotland’s values and drive positive, collaborative and inclusive culture across the organisation. 

Ensure a strong synergy between service and programme planning, development and financial and resource planning. 

Develop and monitor long-term strategic financial plans for services and programmes  aligned to the stated ambitions of the Board which take full account of key risks, opportunities and variables.

Preferred Candidate Profile  

An inspiring, solutions-focused and forward-thinking leader, you will have strategic fundraising, marketing and communication experience, with the ability to think ahead, set clear direction and formulate realistic plans, priorities and objectives.

You will have a desire to embrace innovation and encourage both internal and external stakeholders alike to think differently in relation to how those we care for are supported more effectively. 

The new Director of Fundraising, Marketing and Communications will be an accomplished communicator able to build and maintain strong working relationships with a diverse range of stakeholders. 
Skills and Experience: 

Educated to degree level or equivalent experience gained.
Membership of the Chartered Institute of Fundraising.

Extensive leadership and management experience coupled with a strong track record in developing and delivering fundraising, marketing and communications strategies.

At least five years in a senior fundraising, marketing or communications role.

Experience of
working within the third sector.

A track record of leading, developing and delivering successful marketing and communication strategies for an organisation, which grew organisation profile, reach and engagement.

A track record of establishing, leading and growing a broad range of income streams and delivering successful fundraising strategies which achieve significant uplift in income generation for an organisation.

Experience on leading all aspects of a charity’s fundraising operation – trusts, digital, individual giving, events, community and supporter engagement.

Experience of leading all aspects of a charity’s marketing and communications function, web, digital and social media PR and media relations, brand, print and design and events.

Experience of developing and leading on an organisation campaigning activity including issues-based campaigning.

Experience of branding and brand management.

A track record in developing strong internal and external relationships and partnerships.

An inspirational leader with excellent people management skills and experience of creating high performing teams.

Excellent writing skills and experience of producing and managing content for regular stakeholder communications and corporate publications.

Strong communication and interpersonal skills and collaborative by nature.

Proactive, self-motivated and innovative, capable of working on their own and as part of a team.

Personal Attributes: 

Highly self-motivated with an effective leadership style and a self-managing “can do” attitude. 

Self-directed, results-driven and able to multi-task. 

Solutions oriented with strong influencing skills. 

Strong collaborative spirit. 

High levels of personal and professional integrity. 

Strong attention to detail and quality. 

A commitment to diversity and inclusion. 

Willingness to challenge stereotyping, prejudice, discrimination and bias. 

Resilience and adaptability. 

Commands respect whilst observing others’ dignity. 

Remuneration 

Salary: 

£55,000 - £60,000 

Pension: 

Private stakeholder pension (9% employer contribution & 3% (minimum) employee contribution)  

Perkbox: Colleagues have access to Perkbox which provides an Employee Assistance Programme together with access to a range of discount opportunities and offers.

Holidays: 

25 days (increasing to 30 after 5 years continuous service) + 14 public holidays 

Hours and Place of Work
35 hours - full time

HQ Office base in Edinburgh. The postholder will operate on a hybrid basis with an expectation of spending a minimum of 2 days per week in the office. The postholder will be expected to travel throughout Scotland for which travel expenses will be reimbursed. 
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