The Health and Social Care Alliance Scotland

Job Description

Job title:	Media and Digital Communications Manager
Employer:	The Health and Social Care Alliance Scotland (the ALLIANCE)
Reporting to:	Director of Communications and Engagement

Direct reports

Communication Officers

Key Accountabilities
 
Chief Officers
Director of Communications and Engagement 
Senior Management team

Purpose of Role

The Media and Digital Communications Manager will deliver communications, public relations, content strategy and digital communications to increase the profile and reach of the organisation.  

Strategic Outcomes of the ALLIANCE 

· Innovation and transformational change across health and social care, driven by person-centred and rights based approaches and the principles of co-production and self management
· Policy and practice shaped by disabled people, people with long term conditions and unpaid carers, regardless of race, gender, sexual orientation disability, age, religion, or any other status
· Person centred approaches and third sector involvement within the planning and delivery of health, social care, and integrated services

Responsibilities

The post holder will:

· Co-ordinate the ALLIANCE response to media enquiries and assisting and advising other media trained staff when handling media enquiries.  
· Manage and nurture relationship with media contacts and support others to do the same 
· Devise and implement media strategies to across the ALLIANCE campaigns, working in an integrated way with programme leads across the organisation to identify and maximise key opportunities to use the media as a vehicle to influence policy and decision making. 
· Write and distribute media and press releases and respond to media opportunities proactively. 
· Promote and support the delivery of internal and external events
· Manage specific areas of our website and identify key areas for improvement
· Work with wider teams to support all departments activities
· Contribute to quality, professionalism and success of our newsletters and bulletins
· Plan and develop communications, contents and public relations
· Gather news and draft content for social media, media and website
· Develop and implement social media strategy
· Stay abreast of industry, media and government agenda
· Identify media and speaking opportunities
· Prepare key spokespeople for media events, including speech writing, media briefings etc.
· Create impact by communicating the organisation’s work internally and externally 
· Ensure we are well placed to maximise opportunities to enhance the reputation and profile of the organisation as well as influence key stakeholders
· Manage multimedia content, video production, podcasts etc. to target audiences
· Manage and audit digital technology and communications used
· Ensure all activity and tools are compliant with data protection legislation
· Regularly monitor and report on communication and digital communication engagement and effectiveness to meet associated KPIs
· Regularly review impact of communications, delving into data to help boost engagement and reach
· Any other reasonable duties 

Data Protection

In line with national legislation, and organisational policy, you will ensure that all data is processed in a fair, lawful and transparent way, for the specific registered purpose and will not allow data to be disclosed in any way incompatible with such purpose or to any unauthorised persons or organisations.

Terms and Conditions

The post is available as a permanent term contract. It is full time, 35 hours a week, and based in Glasgow. The post holder will be required to adopt a flexible approach to working hours as travel/occasional additional hours will be required. However, this will be reimbursed through the organisation’s Time off in Lieu scheme.

Person Specification

Essential


· Degree level qualification in journalism, public relations, communications or related field or at least 5 years proven experience in communications/public affairs 
· Compelling copywriter, with attention to detail and confident in writing high quality content in a variety of styles for different audiences
· Good proof reading and copy editing skills
· Ability to interpret news, policy and business reports and translate to compelling content
· Ability to draft documents to reflect the requirements of members, staff and others
· Ability to manage multimedia channels
· Strong interpersonal skills with the ability to build and maintain relationships with media professionals and stakeholders
· Understanding of health and social care and media landscape
· High quality time management and work scheduling to manage a variety of jobs with different deadlines
· A commitment to the ethos of membership organisations 
· Proficiency in video production and editing software (e.g., Adobe Premiere, Final Cut Pro), podcast editing tools (e.g., Audacity, GarageBand)
· Good understanding of data protection legislation
· IT literate – office 365


Desirable

· Experience of e-learning or learning-based digital communications 
· Experience in non-profit and/or membership organisations


