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Job Description


	
Job Title
	Social Media and Content Creator
	
Hours

	
37.5 (Full time)

	
Reports to

	
Manager


	
Brief overview of position


	
The Social Media and Content Creator will be responsible for developing and managing Lodging House Mission's (LHM) digital presence across various platforms, ensuring that our work is effectively showcased to the broader public. The post-holder will collaborate closely with the Manager and the wider team to craft content that supports fundraising, awareness-raising, and community engagement goals.  Additionally, the Social Media and Content Creator will spend time on the floor interacting with clients, gaining an understanding of their needs, and supporting the floor team where necessary. The post-holder will also assist in providing training to clients in content creation, photography, and social media management, empowering them to develop skills that are valuable in modern life and future employment. Post holder must be able to meet and continue to meet relevant criteria for appropriate level of Disclosure check.


	

Key Duties and Responsibilities


	





Main Duties and Responsibilities:

Content Creation: Develop and produce a variety of content (videos, blog posts, social media updates, photos) to promote LHM’s work, campaigns, events, and fundraising initiatives. Find the most appropriate method of communication for each stakeholder, especially for churches.

Social Media Management: Manage and maintain LHM’s social media accounts, including Facebook, Twitter, Instagram, and LinkedIn, ensuring that posts are timely, engaging, and aligned with the charity’s mission and values.

Website Collaboration: Working with the Manager to update the website and manage interactions from it.

Community Engagement: Respond to comments, messages, and interactions on social media platforms, building a positive community around LHM’s online presence.

Supporting the Front of House Team: Support the FOH team in the Day Centre, building relationships with our client group by being present in the hall—whether assisting with activities or supporting the breakfast/lunch service.

Client Involvement: Work with clients to develop content, offering guidance and support in learning how to create basic content such as posts, videos, or digital artwork. Provide training to clients as part of their skill-building.

Analytics and Reporting: Track the performance of social media posts and campaigns, providing regular reports on key metrics such as engagement, reach, and conversions. Adjust strategies based on findings.



Collaboration: Work with the fundraising and communications teams to create targeted campaigns to attract donations and awareness.

Brand Management: Ensure that all content reflects LHM’s mission and values and adheres to our branding guidelines and there is consistency in our messaging.

Innovation: Keep up to date with the latest trends in social media and content creation, introducing new ideas and formats to engage our audience.


	




Skills and Experience


	

Essential Skills and Qualifications:

· Proven experience in social media management/content creation.
· Strong written and verbal communication skills.
· Ability to work independently and as part of a team.
· Creative thinking and a passion for digital storytelling.
· Experience with social media platforms, including Facebook, Twitter, Instagram, and LinkedIn.
· Basic knowledge of content creation tools (e.g., Canva, Adobe Creative Suite, video editing software).
· Videography/photography skills and experience
· Understanding of audience engagement techniques and social media trends, including those who are less digitally inclined.
· PVG Check: Successful candidates must be willing to undergo and pass a PVG check.

Desirable Skills:

· Experience in teaching or mentoring individuals in a community setting.
· Knowledge of or interest in working with vulnerable or marginalised groups.
· Basic understanding of SEO and website content management.

Personal Qualities:

· Compassionate and empathetic with a desire to support vulnerable individuals.
· Positive, can-do attitude with a willingness to try new things.
· Strong organisational skills and attention to detail.
· Ability to work under pressure and manage multiple projects simultaneously.

Behaviours:

The Social Media and Content Creator will be an organised and personable individual with an energetic, creative and ‘can do’ positive attitude and approach, this person will strive to promote LHM, and the great work done, using a variety of platforms. This person will also be committed to providing the best service possible to LHMs client group.  They will demonstrate trust, openness, and respect in dealing with volunteers as well as our client group and any other individuals or organisations.  This post holder will have a flexible approach to tasks and workload and will be proactive and keen to learn.


	
Accountability The post is accountable to the Manager, who is responsible for support and advice, 1 to 1 supervision and an annual appraisal.
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