
Respondent No: 274

Login:

Email

Responded At: Apr 19, 2023 17:59:01 pm

Last Seen: Apr 19, 2023 17:59:01 pm

IP Address: n/a

Q1. Name

Q2. Email address

Q3. Mailing address

Q4. Phone

Q5. Organisation name (if applicable) not answered

Q6. Entity type Individual

Q7. Please select which EU wine geographical

indication (GI) your submission is against

Prosecco

Q8. Grounds of objectionA submission against one

or more of the wine GIs must be based on at

least one of the four grounds of objection.

The EU GI name is used in Australia as the name of a grape

variety, plant variety, or an animal breed.

Q9. Please provide further details, based on the grounds of objection for each GI. (If submission based on existing

trade mark please provide trade mark number. If submission based on unregistered trade mark please provide

evidence of use on Australia).

Prosecco has been grown and Marketed within Australia since the 1960's. The Australian market and its many growers have

worked tirelessly to promote the brand and grow awareness to the varietal in the Australian market. Changing the name of

the Prosecco Product in Australia would cause a huge amount of confusion as well as hugely reduce its volume of sales

meaning that many australian Producers would suffer.

Q10.Would you like to make a second selection of

EU wine geographical indications (GI)?

No

Q11.Please select the second EU wine GI your

submission is against

not answered

Q12.Grounds of objectionA submission against one

or more of the wine GIs must be based on at

least one of the four grounds of objection.

not answered

Q13.Please provide further details, based on the grounds of objection for each GI. (If submission based on existing

trade mark please provide trade mark number. If submission based on unregistered trade mark please provide

evidence of use on Australia).

not answered

Q14.Would you like to make a third selection of EU

wine geographical indications (GI)?

not answered



Q15.Please select the third EU wine GI your

submission is against

not answered

Q16.Grounds of objectionA submission against one

or more of the wine GIs must be based on at

least one of the four grounds of objection.

not answered

Q17.Please provide further details, based on the grounds of objection for each GI. (If submission based on existing

trade mark please provide trade mark number. If submission based on unregistered trade mark please provide

evidence of use on Australia).

not answered

Q18.Would you like to make a fourth selection of EU

wine geographical indications (GI)?

not answered

Q19.Please select the fourth EU wine GI your

submission is against

not answered

Q20.Grounds of objectionA submission against one

or more of the wine GIs must be based on at

least one of the four grounds of objection.

not answered

Q21.Please provide further details, based on the grounds of objection for each GI. (If submission based on existing

trade mark please provide trade mark number. If submission based on unregistered trade mark please provide

evidence of use on Australia).

not answered

Q22.Would you like to make a fifth selection of EU

wine geographical indications (GI)?

not answered

Q23.Please select the fifth EU wine GI your

submission is against

not answered

Q24.Grounds of objectionA submission against one

or more of the wine GIs must be based on at

least one of the four grounds of objection.

not answered

Q25.Please provide further details, based on the grounds of objection for each GI. (If submission based on existing

trade mark please provide trade mark number. If submission based on unregistered trade mark please provide

evidence of use on Australia).

not answered

Q26.Upload your supporting evidence for each EU

wine GI you have selected.



Q27.Would you like to upload another supporting

document?

Q28.OtherAny other information on the impacts EU GIs may have on Australian businesses or industry.

Making the Varietal Name of Prosecco prohibited to be used within Australia would have the potential to cause huge financial

pain to Australian Producers who have worked so hard to establish a consumer market within Australia of Wine drinkers

who want to support australian Made Wines.

Q29. Is your response confidential? No

Q30.Please specify the parts of your response that are confidential.

not answered

Q31.Do you agree to your response being published

on our website?

Yes

Q32.Please de-identify my response not answered

Q33.Confirm that you have read and understand this

privacy notice.

Yes

Q34.Confirm that you have read and understand this

declaration.

Yes


