FRANCHISE DISCLOSURE DOCUMENT

SNAPHOUSS FRANCHISING USALLC
Nevada limited liability company
3753 Howard Hughes Parkway, Unit 200
Las Vegas, Nevada 89169
888-322-9697
help@snaphouss.com
https://snaphouss.com/

) SnapHouss

Real Estate Photography

The franchisee will operate a residential and commercial real estate marketing business
under the “SnapHouss” trademarks.

The total investment necessary to begin operation of a SnapHouss franchise ranges from $
31,300 - $139,150 This includes $23,900 to $113,000 that must be paid to the franchisor.

This disclosure document summarizes certain provisions of your franchise agreement and
other information in plain English. Read this disclosure document and all accompanying
agreements carefully. You must receive the disclosure document at least 14 calendar days
before you sign a binding agreement with, or make any payment to the franchisor or an
affiliate in connection with the proposed franchise sale. Note, however, that no government
agency has verified the information contained in this document.

The terms of your contract will govern your franchise relationship. Don’t rely on the disclosure
document alone to understand your contract. Read all of your contract carefully. Show your
contract and this disclosure document to an advisor, like a lawyer or accountant.

Buying a franchise is a complex investment. The information in this disclosure document can
help you make up your mind. More information on franchising, such as “A Consumer’s Guide
to Buying a Franchise”, which can help you understand how to use this disclosure document,
is available from the Federal Trade Commission. You can contact the FTC at 1-877-FTC-
HELP or by writing to the FTC at 600 Pennsylvania Avenue, NW, Washington, DC 20580.
You can also visit the FTC’s home page at www.ftc.gov for additional information. Call your
state agency or visit your public library for other sources of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

Issuance Date: April 29, 2026
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How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips
on how to find more information:

QUESTION

WHERE TO FIND INFORMATION

How much can | earn?

Item 19 may give you information about outlet sales,
costs, profits or losses. You should also try to obtain
this information from others, like current and former
franchisees. You can find their names and contact
information in Item 20 or Exhibit E.

How much will | need to
invest?

ltems 5 and 6 list fees you will be paying to the
franchisor or at the franchisor’s direction. Iltem 7 lists
the initial investment to open. Item 8 describes the
suppliers you must use.

Does the franchisor have
the financial ability to
provide support to my
business?

Iltem 21 or Exhibit C includes financial statements.
Review these statements carefully.

Is the franchise system
stable, growing, or
shrinking?

Item 20 summarizes the recent history of the number
of company-owned and franchised outlets.

Will my business be the
only SnapHouss business
in my area?

Item 12 and the “territory” provisions in the franchise
agreement describe whether the franchisor and
other franchisees can compete with you.

Does the franchisor have
a troubled legal history?

Items 3 and 4 tell you whether the franchisor or its
management have been involved in material
litigation or bankruptcy proceedings.

What's it like to be
SnapHouss franchisee?

ltem 20 or Exhibit E lists current and former
franchisees. You can contact them to ask about their
experiences.

What else should | know?

These questions are only a few things you should look
for. Review all 23 Iltems and all Exhibits in this
disclosure document to better understand this

franchise opportunity. See the table of contents.
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What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other
fees even if you are losing money.

Business model can change. The franchise agreement may allow the franchisor
to change its manuals and business model without your consent. These changes
may require you to make additional investments in your franchise business or may
harm your franchise business.

Supplier restrictions. You may have to buy or lease items from the franchisor or
a limited group of suppliers the franchisor designates. These items may be more
expensive than similar items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating
a similar business during the term of the franchise. There are usually other
restrictions. Some examples may include controlling your location, your access to
customers, what you sell, how you market, and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a
territory, the franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does,
you may have to sign a new agreement with different terms and conditions in order
to continue to operate your franchise business.

When _your franchise ends. The franchise agreement may prohibit you from
operating a similar business after your franchise ends even if you still have
obligations to your landlord or other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors
to register before offering or selling franchises in the state. Registration does not
mean that the state recommends the franchise or has verified the information in
this document. To find out if your state has a registration requirement, or to contact
your state, use the agency information in Exhibit A.

Your state also may have laws that require special disclosures or
amendments be made to your franchise agreement. If so, you should check the
State Specific Addenda. See the Table of Contents for the location of the State
Specific Addenda.
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Special Risks to Consider About This Franchise

Certain states require that the following risk(s) be highlighted:

Out-of-state dispute resolution. The franchise agreement requires you to
resolve disputes with us by mediation and litigation only in Nevada. Out-of-
state mediation and litigation may force you to accept a less favorable
settlement for disputes. It may also cost you more to mediate and litigate
with us in Nevada than in your own state.

Spouse Liability. Your spouse must sign a document that makes your
spouse liable for your financial obligations under the franchise agreement,
even though your spouse has no ownership interest in the business. This
guarantee will place both your and your spouse’s personal and marital
assets, perhaps including your house, at risk if your franchise fails.

Mandatory Minimum_ Payments. You must make minimum royalty or
advertising fund payments, regardless of your sales levels. Your inability to
make the payments may result in termination of your franchise and loss of
your investment.

Financial Condition. The franchisor’s financial condition, as reflected in its
financial statements (see Item 21), calls into question the franchisor’s
financial ability to provide services and support to you ..

Unopened Franchises. The Franchisor has signed a significant number of
Franchise Agreements with franchisees who have not yet opened their
outlets. If other franchisees are experiencing delays in opening their outlets,
you may also experience delays in opening your own outlet.

Certain states may require other risks to be highlighted. Check the “State
Specific Addenda” (if any) to see whether your state requires other risks to be
highlighted.
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ITEM 1: THE FRANCHISOR, AND ANY PARENTS, PREDECESSORS AND AFFILIATES

To simplify the language in this disclosure document, the terms “Franchisor”, or “we” or “us” means
SnapHouss Franchising USA LLC, the Franchisor. The terms “we”, “us” and “Franchisor” do not include
you, the “Franchisee”. We refer to the purchaser(s) of a SnapHouss franchise, as “you” or “Franchisee”,
whether an individual, a partnership, corporation, or limited liability company. If you are a corporation,
partnership or other entity, our Franchise Agreement also will apply to your owners, officers and directors.
If you are married and your spouse is not a partner in the franchise business, certain provisions of our

Franchise Agreement will also apply to that spouse.

We were formed as a limited liability company in the State of Nevada on May 25, 2021. Our principal business
address is 3753 Howard Hughes Parkway, Unit 200, Las Vegas, Nevada 89169, and our telephone number is
888-322-9697. We do business under our company name, “SnapHouss” and its associated design (the
“Marks”). Our affiliate, Snaphouss Inc. has registered our primary service marks on the Principal Register of
the United States Patent and Trademark Office. We do not own or operate any businesses of the type you will
be operating. We have not offered franchises in any other line of business. We only offer franchises which
operate under the “SnapHouss” Marks. We began offering franchises on August 20, 2021.

The principal business addresses of our agents for service of process are Legalinc Corporate Services
Inc.at 1810 E Sahara Ave Ste 215, Las Vegas, Nevada 89104, and the state agency addresses shown on
Exhibit A.

Our Parents, Predecessors and Affiliates

We have no predecessor company.

We have an affiliated company, Snaphouss Franchising Inc., an Ontario corporation with a principal place
of business at Unit 7030 Woodbine Avenue, Suite 500, Markham, Ontario L3R 6G2. Snaphouss
Franchising Inc. was formed on October 1, 2020. Snaphouss Franchising Inc. has offered franchises in
this line of business in Canada.

We have a second affiliated company, Snaphouss Inc., an Ontario corporation with a principal place of
business at Unit 7030 Woodbine Avenue, Suite 500, Markham, Ontario L3R 6G2. Snaphouss Inc. was
formed on May 6, 2021, is the owner of our Marks and has exclusively licensed use of the Marks to us.
Snaphouss Inc. has not offered franchises in this or any other lines of business previously.

We have operated, through our affiliate, an outlet similar to the franchise offered by this Disclosure
Document since January 2020 in Canada. We may operate other SnapHouss, including additional
SnapHouss outlets, or other concepts in the future.

The Franchise Offered:

We offer franchises for the right to operate a comprehensive residential and commercial real estate marketing
business under the SnapHouss Marks and using our distinctive operating procedures and standards in a
designated area (the “Franchised Business”). The Franchised Business will provide photography, floor plans,
staging and other imagery services to real estate agents, builders and property managers for use in their
marketing efforts. The distinguishing characteristics of the Franchised Business include, but are not limited to,
our distinctive and uniform trade dress standards, operations procedures, service methods, and methods for
management, training, and marketing, all of which may be changed, improved or further developed by us at
any time (the “System”).

Market and Competition:

The market for your Franchised Business consists of residential and commercial real estate agents, real estate
developers and builders, property managers and other real property sellers or lessors. The market for our
services is not seasonal but does have peak periods. The market may also be affected by economic conditions
and the amount of real estate sales activity in your designated territory.
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The residential and commercial real estate and property imagery and photography business is emerging. You
will compete with real property photographers, including national, regional and local companies, offering
services similar to those offered by your Franchised Business. There are other real estate and property imagery
franchises, as well as independent businesses and individual providers that may offer similar services and
products.

Industry Specific Regulations:

You must comply with all rules and regulations of the Federal Aviation Administration, your state, and your local
jurisdiction that relate to the safe and proper operation of unmanned aircraft (drone), including, but not limited
to, registration, licensing and renewal requirements.

Some states may have other licensing, certification or registration requirements applicable to some or all
of the services you will be providing through your Franchised Business. You may be required to pay a fee
to the state agency or association responsible for enforcing these requirements. Some states may require
a minimum level of education or related work experience to obtain licenses.

You must comply with all local, state and federal laws and regulations that apply to the operation of your
Franchised Business, including, among others, business operations, insurance, discrimination, and
employment laws. Your advertising of the Franchised Business is regulated by the Federal Trade Commission.
There may be federal, state and local laws which affect your Franchised Business in addition to those listed
here. You will be responsible for complying with any such laws in your designated territory.

ITEM 2: BUSINESS EXPERIENCE

Kris King — Chief Executive Officer and Director

Employer Start Date - End Date Titles City, State
ar_wgphouss Franchising USA, 05/2021 - Present CEO, Director Las Vegas, NV
Snaphouss Franchising Inc. 01/2020 — 05/21/2021 C.E.O. Markham, ON

Hiwell Technology 07/2016 — 12/2019 Director of I.T. Los Angeles, CA

Donna Wang — Chief Revenue Officer

Employer Start Date - End Date Titles City, State

‘E’I’_‘ngOUSS Franchising USA 445024 Present CR.O. Las Vegas, NV

‘E’I’_‘ngOUSS Franchising USA 175021 _ 1212023  c.0.0. Las Vegas, NV

SnapHouss Franchising USA Administrative Markham, ON,

LLC 01/2020 - 07/2021 Director Canada

Sharmaine Cuaresma — Chief Operating Officer

Employer Start Date - End Date Titles City, State

ECngOUSS Franchising USA 01/2024 - Present C.0.0. Las Vegas, NV
- Business

ECngOUSS Franchising USA 06/2023 — 12/2023 Development Las Vegas, NV

Manager

SnapHouss Franchising USA
LLC

09/2021 — 06/2023

Creative Manager

Markham, ON, Canada

Acces Employment

12/2022 — 01/2024

Employment
Consultant

Toronto, ON, Canada

YMCA of Greater Toronto

07/2019 — 09/2021

Recruitment
Administrator

Toronto, ON, Canada

ITEM 3:LITIGATION

SnapHouss FDD 2026 A



No litigation is required to be disclosed in this Item.
ITEM 4: BANKRUPTCY

No bankruptcies are required to be disclosed in this Item.
ITEM 5:INITIAL FEES

Franchise Agreement: We will charge you an initial franchise fee (“Initial Franchise Fee”) when you sign
the Franchise Agreement. The Initial Franchise Fee is calculated as $9,900 per 50,000 dwellings in the
Territory. For each additional 50,000 dwellings to choose to purchase, the Initial Franchise Fee will increase
by $9,900. You must purchase a minimum of 50,000 dwellings. In our experience, most franchisees
purchase a maximum of 500,000 dwellings. If you choose to purchase 500,000 dwellings in the Territory,
the Initial Franchise Fee is calculated as ($9,900 x 10) = $99,000. This payment is fully earned by us and
due in lump sum when you sign the Franchise Agreement. The Initial Franchise Fee is not refundable
under any circumstance.

PRO Equipment Kit: You must purchase a PRO Equipment Kit from us or our affiliate, which includes a
mirrorless camera, lens, 360 camera, drone, gimbals, tripods, bags and accessories. The fee for the PRO
Equipment Kit is $8,500, which is due in lump sum when you sign the Franchise Agreement. The fee for
the PRO Equipment Kit is not refundable under any circumstance.

Grand Opening Advertising. We will charge you a Grand Opening Advertising Fee in the amount of $5,500
to conduct your digital marketing campaign to promote the grand opening of the Franchised Business within
the Territory during the sixty (60) days prior to, and for ninety (90) days following, the opening of the
Franchised Business. The Grand Opening Advertising Fee must be paid at the time you sign the Franchise
Agreement and is not refundable.

From time to time, we may offer special incentive programs as part of our franchise development activities.
We reserve the right to offer, modify or withdraw any incentive program without notice to you.

ITEM 6:OTHER FEES

Type of Fee Amount Due Date Remarks
Royalty Fee 7% of Gross Monthly via Stripe or Payable to us. See footnote 1.
Revenue, with a other online payment
minimum of $250 per | processing platform
month (subject to a 3% fee)

on the 10™ day for the
immediately preceding

month.

Local Marketing and We reserve the right | As incurred. Payable to third-party suppliers.
Advertising to establish a All advertising must be approved

required minimum by us. See Item 11. See footnote

monthly expenditure. 2.

Currently $0.

Maximum of

$500/month, not to

increase more than

10% annually..
Brand Development 4% of Gross Monthly via Stripe or Payable directly to the Brand
Fund Contribution Revenue other online payment Development Fund.

processing platform
(subject to a 3% fee)
on the 10™ day for the
immediately preceding
month.
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Type of Fee

Amount

Due Date

Remarks

Head Office
Processing Fee

25% of the amount
charged to each
customer plus a
delivery fee equal to
3%

As incurred.

The Head Office Processing Fee
is incurred for Franchisor’s
processing of all photos, videos,
floorplans, 3D Virtual Tours,
twilight images and feature sheets
and the delivery of completed
content.

Advertising To be established by | As determined by No cooperatives have been
Cooperative the cooperative. cooperative. established as of the date of this
Fees for the Disclosure Document. You are
cooperative will not required to join an advertising
to exceed one-half of cooperative if one is formed.
the Local Advertising Cooperatives will be comprised of
requirement (if all franchised SnapHouss outlets
imposed) or your in a designated geographic area,
pro-rata share of or we may establish a national
actual cooperative cooperative comprised of all
advertising costs, franchised SnapHouss outlets.
whichever is greater. Our affiliate-owned outlets may
participate in an advertising
cooperative, in our sole discretion.
Internal Systems Fee Currently $50 per Monthly. Payable to us for new or improved

month, subject to
increase up to $200,
upon 30 days’ written
notice to you.

technology for the benefit of the
System and the Franchised
Business, including but not limited
to, assigned phone numbers and
email addresses, a franchise
portal, benchmarking platform or
other operations or
communications systems. We
may increase the fee based on
supplier pricing increases,
introduction of new technology
and/or changes in vendors. See
Footnote 3.

Call Center

Currently $0, not to
exceed a $500
increase annually.

As determined by call

center service provider

and/or us.

No call center service has been
established as of the date of this
Disclosure Document. We
reserve the right to establish a
regional or national call center. In
the event that a call center is
established, you are required to
pay to the call center or to us fees
for all calls for services directed to
you in accordance with such call
center’s then-current fee
schedule.

Late Charge

$100

As incurred.

If you fail to pay us the Royalty
Fee, Brand Development Fund
Fee, or if you fail to submit your
Gross Revenue report when due,
we may charge you $100 for each
late submission in addition to
interest charges explained below.
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Type of Fee Amount Due Date Remarks
Interest Charge 1.5% per month from | As incurred. If you fail to pay us any amount
due date or when due, we may charge you
maximum allowed by interest on the unpaid balance
law, whichever is until the payment is received.
lower
Non-sufficient Funds $100 As incurred. If your check is returned or an
Fee electronic funds transfer from your
bank account is denied for
insufficient funds, for each
occurrence we may charge you a
Non-sufficient Funds Fee.
Successor Agreement | $9,900 per 50,000 Upon signing Payable to us. See ltem 17.
Fee dwellings in the successor franchise
Territory agreement.

Transfer Fee

$25,000, not to
increase more than
24 months of
minimum royalties

Upon approval of the
transfer.

Payable to us. See ltem 17.

annually

Interim Management 10% of Gross As incurred. We may impose this fee (in

Fee Revenue, during the addition to all regularly occurring
term of interim fees such as the Royalty Fee and
management, not to Brand Development Fund
exceed a 10% Contributions), payable to us, if
increase annually, we provide interim management
plus all travel related of your Franchised Business due
and other to lack of manager, default, death
expenses... or disability.

Initial Training No charge for initial As incurred. Initial training is conducted
training of up to two virtually. Fees for additional
(2) people. The fee trainees are payable to us.
for additional
trainees is $2,500
per person. You pay
all travel and other
related expenses
incurred by all
trainees.

Additional Training Our current per diem | As incurred. A fee for all System training
rate is $500 per day, programs. See footnote 4.
not to exceed a $500
increase annually.
You pay all travel
and other related
expenses incurred
by you and your
personnel to attend
training.

Remedial Training Fee | Our then-current As incurred. We may impose this fee, payable

trainer per diem rate
plus expenses. Our
current per diem rate
is $500 per day, not
to exceed a $500
increase annually,

to us, if you request additional
training in your territory from time-
to-time, or if you are operating
below our standards and we
require you to have additional
training. You must also pay all

10
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transfer fee which is
currently $25,000,
not to increase more
than 24 months of
minimum royalties
annually

Type of Fee Amount Due Date Remarks
plus travel and other costs of our trainer, which include
expenses. but are not limited to, airfare,
transportation, hotel and meals.
Examination of Books Cost of examination As incurred. We have the right under the
and Records plus related Franchise Agreement to examine
expenses, not to your books, records and tax
exceed $200 returns. If an examination reveals
that you have understated any
Gross Revenue report, you must
pay to us the cost of the audit and
all travel and related expenses, in
addition to repaying monies owed
and interest on the monies owed.
Evaluation Fee $500 As incurred. Payable to us. See footnote 5.
Prohibited Product or $300 per day of use | As incurred. In addition to other remedies
Service Fine of unauthorized available to us.
products or services.
Inspection Actual Cost, not to As incurred. You must reimburse us for our
Reimbursement exceed $200. inspection costs if our inspection
finds that you are using a product
or service that does not conform
to our system standards.
Customer Dispute Amount we refund to | As incurred. You must pay us this fee if we
Resolution Fee a customer on your refund any amounts to your
behalf, not to exceed customer.
$200.
Confidential Operating | $100, not to exceed | As incurred. Paid to us.
Manual Replacement a 10% increase
Fee annually.
Quality Review Not Currently As incurred. Payable to third-party providers.
Services Accessed, not to See footnote 6.
exceed a $500
increase annually.
Damages, Costs and Actual damages, As incurred. See footnote 8.
Expenses for Non- costs and expenses.
compliance
Liquidated Damages Our then-current As incurred. Payable to us in the event your

Franchise Agreement is
terminated due to your default.

11
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Type of Fee Amount Due Date Remarks

Insurance Amount paid by us As incurred. You must reimburse us for any

Reimbursement for your insurance insurance costs and other fees we
obligations, plus a incur due to your failure to meet
ten percent (10%) the insurance obligations required
administrative fee by the Franchise Agreement.
and other actual
expenses.

All fees and expenses described in this Item 6 are nonrefundable and are uniformly imposed. Except as
otherwise indicated in the preceding chart, we impose all fees and expenses listed and you must pay them
to us.

' “Gross Revenue” includes all revenues and income from any source derived, invoiced or received, by you
from, through, by or on account of the operation of the Franchised Business whether invoiced only or
received in cash, in services, in kind, from barter and/or exchange, on credit (whether or not payment is
actually received) or otherwise. It does not include (i) any sales tax or similar taxes collected from customers
and turned over to the governmental authority imposing the tax, (ii) properly documented refunds to customers,
or (iii) properly documented promotional discounts (i.e. vouchers). We currently collect Royalty Fees and Brand
Development Fund Contributions via the online payment processing platform, Stripe. You are responsible for
payment of the 3% processing fee charged by Stripe. We reserve the right to designate another online payment
processing platform for collection of fees. In addition, at our request, you must execute documents that allow
us to automatically take the Royalty Fee from business bank accounts via electronic funds transfers. Interest
and late fees will apply to any late payments or electronic funds transfer requests denied due to insufficient
funds. If you do not report revenues for the month, then we will collect 120% of the last Continuing Royalty
Fee collected and reconcile amounts when you next report revenue.

2 If we impose a minimum expenditure for local advertising, upon our request, you must furnish us with a
monthly report and documentation of local advertising expenditures during the previous calendar quarter.

3 We anticipate introducing the Internal System Fee during the next fiscal year.

4 We may offer mandatory and/or optional additional training programs from time to time. If we require it,
you must participate in additional training, including attendance at a national business meeting or annual
convention, for up to five (5) days per year, at a location we designate. We reserve the right to impose a
fee for all additional training programs, including the national business meeting or annual convention. You
are responsible for any and all incidental expenses incurred by you and your personnel in connection with
additional training or attendance at Franchisor’s national business meeting or annual convention, including,
without limitation, costs of travel, lodging, meals and wages.

5 If you wish to purchase, lease or use any equipment, supplies, services or other items unapproved or from
an unapproved supplier, you must request our prior written approval. As a condition to our approval, we
may require inspection of the proposed supplier’s facilities and evaluation and testing of the proposed item
or service.

6 We may establish quality assurance programs conducted by third-party providers, such as, by way of
example only, customer satisfaction surveys and periodic quality audits, to monitor the operations of your
Franchised Business. If we require it, you must subscribe and pay the fees for any such program.

"You must indemnify and hold us, our parent and affiliates, and all of our respective officers, directors, agents
and employees harmless from and against any and all claims, losses, costs, expenses, liability and damages
arising directly or indirectly from, as a result of, or in connection with your business operations under the
Franchise Agreement, as well as the costs, including attorneys’ fees, of defending against them.

8 If you breach the Franchise Agreement, you must reimburse us any costs we incur to cure your default.
You must also pay us all damages, costs and expenses, including reasonable attorneys’ fees, we incur in
obtaining any remedy, injunctive or other relief to enforce the provisions of the Franchise Agreement.
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ITEM 7: ESTIMATED INITIAL INVESTMENT

Type of To Whom Payment
Expenditure Amount Method of Payment When Due is Made
" . Lump sum payment Upon signing
In|t|a11l Franchise $9,900 - $99,000 | in cash or available the Franchise Us
Fee
funds. Agreement.
i ) Lump sum payment Upon signing
Equipment $8,500-$10,500 in cash or available the Franchise Us
funds. Agreement.
. As required by .
3 -
Computer $0 - $1,500 As incurred. suppliers Suppliers
. . As required by .
4 -
Vehicle $0 - $500 As incurred suppliers Suppliers
Grand Opening . Before
Advertising Fee $5,500 As incurred. opening. Us
Certifications® $500 - $1,000 As incurred As required by Suppliers
’ ' suppliers
As required b Attorney, Other
Professional Fees® $1,000- $4,500 | As incurred. >q Y| Professional Service
providers. Provi
roviders
, As required by
7 -
Insurance $600 - $1,200 Before opening. insurer. Insurer
Software Licensing ) . As required by .
Fees — 3 months $150 - $300 As incurred suppliers Suppliers
Additional Funds — . As required by .
3 months® $5,150 - $15,150 | As incurred. suppliers. Suppliers
TOTAL $31,300 - $139,150

(1) Initial Franchise Fee. Please see ltem 5 for information on incentive programs that may offer a discount
on the Initial Franchise Fee. The Initial Franchise Fee is calculated as $9,900 per 50,000 dwellings in the
Territory. You must purchase a minimum of 50,000 dwellings. In our experience, most franchisees
purchase a maximum of 500,000 dwellings. The high side is the Initial Franchise Fee if you choose to
purchase 500,000 dwellings.

(2) Equipment. You must purchase a PRO Equipment Kit from us or our affiliate, which includes a mirrorless
camera, lens, 360 camera, drone, gimbals, tripods, bags and accessories. The fee for the PRO Equipment
Kit is $8,500, which is due in lump sum when you sign the Franchise Agreement. The fee for the PRO
Equipment Kit is not refundable under any circumstance.

(3) Computer. The low side of the estimate assumes that you have a computer that meets our minimum
System Standards and is 2016 or a newer model.

(4) Vehicle. You will need an economical car to travel to each location. The low side assumes you already
own a car. The PRO Equipment Kit will include a branded magnet to place on your vehicle.

(5) Cetrtifications. You are responsible for applying for, obtaining and maintaining all required certifications
and licenses necessary to operate your Franchised Business. You must comply with all rules and
regulations of the Federal Aviation Administration, your state, and your local jurisdiction that relate to the
safe and proper operation of unmanned aircraft (drone), including, but not limited to, registration, licensing
and renewal requirements. This estimate includes the cost of the Remotely Piloted Aircraft Systems
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(RPAS) Advanced Certification course, which you must complete prior to commencing your Franchised
Business. The costs of certifications and licenses will vary by location.

(6) Professional Fees. You may incur professional fees depending on the scope of work performed, which
may include legal and accounting fees to review franchise documents and costs of forming a separate legal
entity.

7 Insurance. Before you open for business, you must purchase and maintain at your sole cost and expense
the insurance coverage that we specify. Insurance costs and requirements may vary widely in different
localities. The estimate provided is for 3 months of liability insurance coverage. We reserve the right to
require additional types of insurance and coverage as provided in the Franchise Agreement. See ltem 8
for additional information on minimum insurance coverage requirements.

8 Additional Funds - 3 months. We relied upon the experience of our affiliate owned SnapHouss real estate
marketing outlet to compile these estimates. This is an estimate of the amount of additional operating capital
that you may need to operate your Franchised Business during the initial 3 months after commencing
operations. This estimate includes such items as initial payroll, taxes, bank charges, miscellaneous
supplies and equipment, initial staff recruiting expenses, additional marketing costs, and other
miscellaneous items. These estimates do not include any compensation to you nor do they include debt
service.

We do not offer direct or indirect financing to franchisees for any other items included in this section.
All fees and payments are non-refundable, unless otherwise stated or permitted by payee.

ITEM 8: RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

We have identified various suppliers, distributors and manufacturers of equipment, inventory, supplies and
services that your Franchised Business must use or provide which meets our standards and requirements.
You must purchase all equipment, inventory, supplies and services from our designated suppliers and
contractors or in accordance with our specifications. We maintain written lists of approved items of
equipment, inventory, supplies and services (by brand name and/or by standards and specifications) and
a list of designated suppliers and contractors for those items. We will update these lists periodically and
issue the updated lists to all franchisees.

In addition to approved and/or designated vendors, we and our affiliates are approved suppliers of certain
marketing and promotional materials and services. We will charge you a Grand Opening Advertising Fee
in the amount of $5,500 to conduct your digital marketing campaign to promote the grand opening of the
Franchised Business within the Territory during the sixty (60) days prior to, and for ninety (90) days
following, the opening of the Franchised Business. We are the only approved supplier for your initial digital
marketing campaign.

We or our affiliates are approved suppliers of your PRO Equipment Kit, including a mirrorless camera, lens,
360 camera, drone, gimbals, tripods, bags and accessories. The fee for the PRO Equipment Kit is $8,500,
which is due in lump sum when you sign the Franchise Agreement. The fee for the PRO Equipment Kit is
not refundable under any circumstance. We are the only approved supplier of your PRO Equipment Kit.

We are the only approved supplier of digital processing services. We will charge you a Head Office
Processing Fee equal to twenty-five percent (25%) of the amount charged to each customer plus a delivery
fee equal to three percent (3%) and applicable taxes, as consideration for our processing of all photos,
videos, floorplans, 3D Virtual Tours, twilight images and feature sheets and the delivery of completed
content.

During the fiscal year ended December 31, 2025, we received revenue in the amount of $1,204,812.41 or
approximately 39.46% of our total revenue of $3,053,318.07 from the sale of PRO Equipment Kit, grand
opening advertising services and digital processing services to our franchisees.

Before you open for business, you must purchase and maintain at your sole cost and expense the insurance
coverage that we specify. The minimum insurance required is comprehensive general liability insurance in
SnapHouss FDD 2026 A
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the amount of at least one million dollars ($1,000,000) per occurrence and two million dollars ($2,000,000)
in the aggregate; and worker's compensation coverage in the limits required by state law on all of your
employees, as well as such other insurance as may be required by statute or rule of the state in which the
Franchised Business is located and operated. Each policy must be written by a responsible carrier or
carriers acceptable to us and must name us, and our respective officers, directors, partners, agents and
employees as additional insured parties, and contain a waiver of the insurance company’s rights of
subrogation against us.

We approve suppliers after careful review of the quality of the products and services they provide to us and
our franchisees. If you would like us to consider another item or supplier, you must make such request in
writing to us and have the supplier give us samples of its product or service and such other information that
we may require. If the item and/or supplier meets our specifications, as we determine in our sole discretion,
we will approve it as an additional item or supplier. We will notify you whether we approve or disapprove of
the proposed item or supplier within 30 days after we receive all required information to evaluate the product
or service. We reserve the right to revoke approval of any item or supplier that does not continue to meet
our then-current standards. Our criteria for approving items and suppliers are not available to you. If you
request that we approve a proposed item or supplier, we may charge you an evaluation fee of $500.

We currently do not receive any other revenue, rebates, discounts or other material consideration from any
suppliers based on your required purchases of products, supplies or equipment; however, we may do so in
the future, and any rebates or discounts we receive may be kept by us in our sole discretion.

We estimate that your purchase or lease of products, supplies and services from approved suppliers (or
those which meet our specifications) will represent approximately between 3% and 7% of your costs to
establish your Franchised Business and approximately 8% of your costs for ongoing operation.

Currently, there are no purchasing or distribution cooperatives. However, we can require that you make
your purchases through a cooperative if one is formed.

Although we do not do so currently, we may in the future negotiate purchase arrangements, including price
terms, with designated and approved suppliers on behalf of all franchisees.

We are a preferred national vendor of Redfin in the United States only. We may maintain certain working
relationships with third-party real estate platforms or brokerages, including but not limited to, Redfin. Such
relationships are limited in nature, non-exclusive, and may not be available in all territories. Access to these
relationships may be phased or subject to onboarding, tenure, or performance-based criteria. Our
relationships with third-party real estate platforms are intended solely to facilitate potential opportunities for
service providers within the SnapHouss System. Nothing in the FDD, Franchise Agreement, marketing
materials, nor in any communication from us, shall be interpreted as a representation, warranty, or
guarantee that a franchisee will receive any assignments, bookings, referrals, or minimum volume of work
from Redfin or any of its affiliated agents, listing coordinators, employees, or representatives. All decisions
regarding the selection of service providers, the assignment of work, and the frequency or volume of
bookings are made solely and independently by Redfin and its personnel. We do not control, influence, or
guarantee such decisions. Participation is contingent on independent approval and local relationship
development. Each franchisee acknowledges and agrees that it is solely responsible for establishing,
developing, and maintaining local professional relationships with Redfin listing coordinators, agents, and
representatives within its territory. The ability to obtain work from Redfin will depend on the franchisee’s
independent efforts, service quality, responsiveness, and relationship-building within the local market.
Accordingly, we shall not be liable or responsible for any lack of bookings, referrals, assignments, or
business opportunities from Redfin, or any other national preferred vendor program, and franchisee waives
any claim arising from or related to the absence or insufficiency of such opportunities.

We provide no material benefits (such as the grant of additional franchises) based on your use of designated
sources; however, failure to use approved items or designated suppliers and contractors may be a default
under the Franchise Agreement. Additionally, when there is any default under the Franchise Agreement,
we reserve the right, in addition to other remedies available under the Franchise Agreement, to direct
suppliers to withhold furnishing products and services to you.
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ITEM 9: FRANCHISEE’S OBLIGATIONS

This table lists your principal obligations under the franchise and other agreements. It will help you
find more detailed information about your obligations in these agreements and in other items of this
Disclosure Document.

Section or Article in Item in Franchise
Obligation Franchise Agreement Disclosure
Document
Site Selection and Acquisition/Lease 8.1 11,12
Pre-Opening Purchase/Leases 8.2,12.3.1 7,11
Site Development & other Pre-Opening | 8.1, 8.2, 12.1.1 11
Requirements
Initial and Ongoing Training Article 7 11
Opening 8.2 11
Fees 5.2.6, Article 6, 7.3, 7.4, 56,7
7.5,12.3.7,12.7,
12.8,13.2, 13.3.1,15.6,
16.4, 18.1.4, 18.1.5,
19.1.5, 20.9
Compliance with Standards and Article 9, 11.4, Article 12, 8, 11
Policies/Operating Manual 19.1.1
Trademarks and Proprietary Information | 9.4, Article 14, 19.2, 19.3, 13,14
19.4
Restrictions on Products/Services 12.7 8,16
Offered
Warranty and Customer Service 12.5 Not Applicable
Requirements
Territorial Development and Sales 3.1 12
Quotas
Ongoing Product/Service Purchases Not Applicable 8
. Maintenance, Appearance and Article 9, 12.1.7,12.1.9 Item 11
Remodeling Requirements
Insurance Article 15 7
Advertising 12.1.8, Article 13 6, 11
Indemnification 12.4,12.5,15.6, 16.3.6, 14
21.1
Owner’s Participation, Management, 11.1,11.4,12.1.3,12.1.4 11,15
Staffing
Records/Reports 12.2 6
Inspections and Audits 12.1.5,12.2.5,12.8 6, 11

16
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Section or Article in Item in Franchise

Obligation Franchise Agreement Disclosure

Document
t.  Transfer Article 16 17
u. Renewal Article 5 17
v. Post-Termination Obligations Article 18 17
w. Non-Competition Covenants 19.5 17
x. Dispute Resolution Article 20 17
y. Guaranty 11.3, Attachment 4 15

ITEM 10: FINANCING

We do not offer direct or indirect financing. We do not guarantee any note, lease, or obligation on your
behalf.

ITEM 11: FRANCHISOR’S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS AND TRAINING

Except as listed below, SnapHouss Franchising USA LLC is not required to provide you with any
assistance.

1. Pre-Opening Obligations

Before you open your Franchised Business, we will:
a. designate the boundaries of your territory (Franchise Agreement, Section 3.1, 10.1).

b. provide the SnapHouss Operations Manual and other manuals and training aids we designate for
use in the operation of your SnapHouss, as they may be revised from time to time (Franchise
Agreement, Section 10.2).

c. provide Franchisee with the initial equipment package, including cameras, cell phone, tripods,
microphones, stabilizers, bags, cables, vehicle decals, and accessories and a written list of
equipment, signage, supplies and products that will be required to open the Franchised Business.
(Franchise Agreement, Section 10.4).

d. provide you with initial marketing material (Franchise Agreement, Section 6.1.2).

e. provide you with initial training, which will be conducted virtually. We will determine, in our sole
discretion, whether you satisfactorily complete the initial training (Franchise Agreement, Section
7.1).

f. provide you with samples or digital artwork of advertising and promotional materials for your initial
marketing activities (Franchise Agreement, Section 10.5).

2. Time to Open

We estimate the typical length of time between the signing of the Franchise Agreement and
commencing business is between 60 and 120 days. Factors that may affect this time period include your
ability to acquire license and permits and completion of required training. If you have not opened your
Franchised Business within 120 days after you sign the Franchise Agreement, you must obtain our consent to
extend the time to open, which we may or may not grant, at our discretion. Failure to open your Franchised
Business within the original time as extended, is a default of the Franchise Agreement. (Franchise Agreement,
Sections 8.2).
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3. Obligations After Opening

During the operation of your franchise, we will:

a.

offer from time to time, in our discretion, mandatory or optional additional training programs. If we
require it, you must attend mandatory additional training and/or attend an annual business meeting
or franchisee conference for up to 5 days each year at a location we designate. Failure to attend
mandatory additional training or an annual business meeting or conference is a default of the
Franchise Agreement. We reserve the right to impose a reasonable fee for tuition and/or
attendance for all additional training programs, including the annual business meeting or
conference. You must also pay for your transportation, lodging, meals and other expenses to attend
any mandatory training program. If you fail to attend any mandatory training program, you are
required to obtain the training at a location we designate, at your sole cost, which includes tuition
at the then-current rate, plus all of your travel costs and our trainer’s travel costs. (Franchise
Agreement, Section 7.3).

upon your request, or as we determine to be appropriate, provide remedial in-territory training and
assistance. For any in-territory training, you must reimburse all costs for the services of our trainer,
including but not limited to the trainer’s then-current per diem fee and all travel-related expenses,
such as transportation, meals and lodging (Franchise Agreement, Section 7.4).

upon your request, provide individualized assistance to you within reasonable limits by telephone,
video conference, electronic mail or postage service, subject at all times to availability of our
personnel and in reasonable limits (Franchise Agreement, Section 7.5).

from time to time, as may become available, provide you with samples or digital artwork of
advertising and promotional materials (Franchise Agreement, Section 10.5).

maintain the SnapHouss website (Franchise Agreement, Section 12.3.6).

provide you with any written specifications for required equipment, products and services and
provide you with updated lists of any approved suppliers of these items (Franchise Agreement,
Section 10.6).

subject to applicable law, recommend minimum and maximum prices for the services and products
offered by your Franchised Business. You may provide your Franchised Business services and
products at any price that you determine within our parameters. Our suggested prices are not a
representation, warranty or guarantee that such prices will enhance your sales or profit (Franchise
Agreement, Section 12.6).

approve or disapprove of all advertising, direct mail, and other promotional material and campaigns
you propose in writing to us. We will respond within ten (10) business days, either accepting or
rejecting the proposed material and/or campaign; however, if we do not respond within 10 business
days, the proposed material and/or campaign is deemed “disapproved”. (Franchise Agreement,
Section 13.6); and

approve your office location, if you choose to relocate to commercial premises, which approval is
in our sole discretion (Franchise Agreement, Sections 8.1; 8.3).

4. Advertising

Local Advertising (Franchise Agreement, Sections 13.2, 13.5 and 13.6)

We will charge you a fee in the amount of $5,500 to conduct your digital marketing campaign to promote
the grand opening of the Franchised Business within the Territory during the 60 days prior to, and for 90
days following, the opening of the Franchised Business. There is no ongoing required minimum local
advertising expenditure as of the date of this Disclosure Document, but we reserve the right to impose a
minimum local advertising expenditure and/or to collect your local advertising expenditure and implement
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local advertising on your behalf, in our reasonable discretion. Upon our request, you must furnish us with a
monthly report and documentation of local advertising expenditures during the previous calendar month.

You may develop advertising materials for your own use at your own cost, and you may use marketing
materials that we may offer to you from time to time. You may not use any advertising or marketing
materials, including press releases, unless they have been approved in advance in writing by us, which
approval may be withheld in our discretion. We will respond to your request for approval within 10 business
days; however, if we do not respond within 10 business days, the proposed advertising or marketing
material is deemed “disapproved”.

We do not provide for placement of local advertising on your behalf, and we have no obligation to spend
any amount on advertising in your area or territory. You are responsible for local advertising placement. If
feasible, you may do cooperative advertising with other SnapHouss franchisees in your area, with our prior
written approval. You may not maintain any business profile on Facebook, Twitter, Instagram, LinkedIn,
YouTube or any other social media and/or networking site without our prior written approval.

Brand Development Fund (Franchise Agreement, Section 13.3)

You are required to contribute to the Brand Development Fund 4% of monthly Gross Revenue generated
by your Franchised Business. Each SnapHouss outlet operated by our affiliate or us may contribute to the
Brand Development Fund on the same basis as System franchisees, in our sole discretion, but is not
required to do so.

The Brand Development Fund is administered by our accounting and marketing personnel. We may use
Brand Development Fund contributions to pay any and all costs for the development, production and
placement of advertising in national, regional or local media (including broadcast, print, or other media), to
conduct marketing campaigns through any channel, in our discretion, including but not limited to, Internet
and direct-mail campaigns, and for promotional and public relations materials and programs. We may also
use Brand Development Fund contributions to pay any and all costs of marketing seminars and training
programs, market research, services of advertising and/or public relations agencies, and website
development and maintenance. We may further use Brand Development Fund contributions to pay our
costs (including salaries of our personnel and other administrative costs) for advertising that is administered
by us or prepared by us. The Brand Development Fund will not be used to defray any of our other general
operating expenses. During fiscal year ending December 31, 2025, the Advertising Fund had the following
expenditures: 25% was spent on production, 65% was spent on media placement, 5% was spent on
administrative expenses and 5% development.

We have no obligation, however, to place advertising or conduct marketing campaigns in any particular
area, including the Territory where your Franchised Business is located. Brand Development Fund
contributions will not be used to solicit new franchise sales; provided however, we reserve the right to
include “Franchises Available” or similar language and contact information in advertising produced with
Brand Development Fund contributions.

The Brand Fund and its earnings shall not otherwise inure to our benefit except that any resulting technology
and intellectual property shall be deemed our property.

We have no obligation to make expenditures that are equivalent or proportionate to your Brand
Development Fund contribution or to ensure that you benefit directly or pro rata from the production or
placement of advertising from the Brand Development Fund.

The Brand Development Fund is not audited. An annual unaudited financial statement of the Brand
Development Fund is available to any franchisee upon written request.

If we spend more or less than the total of all contributions to the Brand Development Fund in any fiscal
year, we may carry forward any surplus or deficit to the next fiscal year.

Although the Brand Development Fund is intended to be of perpetual duration, we may terminate it at any
time and for any reason or no reason. We will not terminate the Brand Development Fund, however, until
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all monies in the Brand Development Fund have been spent for advertising or promotional purposes or
returned to contributors, without interest, on the basis of their respective contributions.

Regional Advertising (Franchise Agreement, Section 13.4)

Currently, our System has no regional advertising fund or cooperative. However, we may decide to
establish a regional fund or cooperative in the future and your participation may be mandatory, in our sole
discretion. A regional cooperative will be comprised of all franchised SnapHouss outlets in a designated
geographic area. Our affiliate-owned outlets may participate in a regional cooperative, in our sole
discretion. Each SnapHouss outlet will have one vote in the cooperative. We will determine in advance
how each cooperative will be organized and governed. We have the right to form, dissolve, merge or
change the structure of the cooperatives. If a cooperative is established during the term of your Franchise
Agreement, you must sign all documents we request and become a member of the cooperative according
to the terms of the documents. Currently, there are no governing documents available for your review.

If we establish a regional advertising fund or cooperative, you must contribute amounts we require. Your
contributions to a regional advertising fund or cooperative will be in addition to your required contributions
to the Brand Fund; however, contributions made by you to a regional advertising fund or cooperative will
be credited against up to one-half of your required expenditures for local advertising. Fees for the
cooperative will not exceed one-half of the Local Advertising requirement or your pro-rata share of actual
cooperative advertising costs, whichever is greater.

Advertising Council (Franchise Agreement, Section 9.6)

We do not have an advertising council composed of franchisees that advises us on advertising policies.
The Franchise Agreement gives us the right, in our discretion, to create a franchisee advisory council to
communicate ideas, including proposed advertising policies. If created, we will determine in advance how
franchisees are selected to the council, which may include factors such as a franchisee’s level of success,
superior performance and profitability. We reserve the right to change or dissolve the council at any time.

5. Computer Systems (Franchise Agreement, Section 12.3)

You are required to have an internet-capable laptop or desktop computer manufactured in the previous 5
years that can operate the latest versions of software and computer platforms we require. The ongoing
costs for the required software is approximately $50 - $100/month paid to a supplier.

There are no contractual limitations on the frequency and cost of upgrades and/or updates to the above-
described systems. We may in the future modify or establish other service performance or revenue
reporting systems, as we deem appropriate, for the accurate and expeditious reporting of Gross Revenue
and delivery of our products and services. You must fully cooperate in implementing any such modifications
at your expense.

We have no obligation to maintain, repair, update or upgrade your computer hardware and software. At
your cost, you must provide on-going maintenance and repairs to your computer hardware and software.
You must upgrade your computer hardware and software as necessary to operate the most current version
of our System requirements. We cannot estimate the cost of maintaining, updating and upgrading your
computer hardware and software because it will depend on the make and model of your computer, repair
history, usage, local cost of computer maintenance services in your area and technological advances that
we cannot predict.

We reserve the right to have remote and independent access to all information generated by and stored in
your computer system, including your revenue information and customer data. There are no contractual
limitations on our right to have full access to this information. At our option, we may retrieve, download,
analyze and store such information and data at any time. Upon our request, you must sign any documents
we require to allow us to independently and electronically access and retrieve the information stored in your
computer system. We own all client data stored in your computer system.

6. Table of Contents of Operations Manual

SnapHouss FDD 2026 A
20



The Table of Contents of our Operations Manual, current as of the date of this Disclosure Document is
attached as Exhibit D. The Operations Manual has a total of 157 pages.

7. Training (Franchise Agreement, Article 7)

You (if the franchisee is an individual) or all of your owners (if the franchisee is a business entity) and your

general manager must complete our 7 - day Initial Management Training Program, to our satisfaction,

before opening your Franchised Business. Our Initial Management Training Program is conducted virtually.
TRAINING PROGRAM

HOURS OF HOURS OF ON
SUBJECT CLASSROOM THE LOCATION

TRAINING JOB TRAINING
Use of the Manual 3 0 Remote
Pre-Opening Procedures 1 0 Remote
Personnel Issues 1 0 Remote
Advertising 1 0 Remote
Management Procedures 1 0 Remote
Franchise Reporting Requirements 4 0 Remote
Accounting/Recordkeeping 1 0 Remote
Customer Service Procedures 1 0 Remote
Information Procedures 2 0 Remote
Application Procedures 2 0 Remote
Safety Procedures 1 0 Remote

Totals 18 0

We periodically conduct our Initial Management Training Program throughout the year.

Training is currently overseen by our sole officer and director, Kris King. More information about Mr. King
may be found in ltem 2 of this Disclosure Document. Each of our instructors has up to 4 years of experience
relevant to the subject being taught, and at least 1 year of experience with us and/or our affiliate-owned
outlets. We reserve the right to make changes in our training staff as we deem necessary and advisable
without prior notice.

Our training materials consist of videos, reference books, worksheets and forms and/or our Operations
Manual. All training is virtual. You may not commence operation of the Franchised Business unless and
until we determine that you have successfully completed the Initial Management Training Program.

The cost of our instructors, training materials and up to seven (7) days of virtual training for up to two (2)
people is included in the Initial Franchise Fee. Our current fee to provide initial training to any additional
trainees is $2,500 per person.

If you do not complete our Initial Management Training Program to our satisfaction, we reserve the right to
terminate the Franchise Agreement.

We may conduct mandatory or optional additional training programs, including an annual conference or
national business meeting. If we require it, you must attend mandatory training programs and an annual
conference or national business meeting for up to five (5) days each year, at a location we designate.
Failure to attend mandatory training, including an annual conference or business meeting, is a default under
the Franchise Agreement. We reserve the right to impose a reasonable fee for tuition and/or attendance
for all additional training programs, including the annual business meeting or conference. You must also
pay for your transportation, lodging, meals and other expenses to attend any mandatory training program.
If you fail to attend any mandatory training program, you are required to obtain the training at a location we
designate, at your sole cost, which includes tuition at the then-current rate, plus all of your travel costs and
our trainer’s travel costs.

ITEM 12: TERRITORY
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You will not receive an exclusive territory. You may face competition from other franchisees, from outlets
that we own, or from other channels of distribution or competitive brands that we control. Under the
Franchise Agreement, you have the right to establish and operate one (1) SnapHouss outlet within a limited
protected territory (the “Territory”). Your Territory is located in all or a portion of a listed town, city, or county,
and is identified by a group of contiguous zip codes. The Territory is determined on an individual basis
taking into account demographics, minimum numbers of households, geographic terrain and market
potential. Your Territory will have a minimum of 50,000 dwellings, determined by a third-party mapping
service. Your Territory will be defined and attached to your Franchise Agreement as Attachment 2.

During the term of your Franchise Agreement, and provided that you are not in default of your Franchise
Agreement, we will not open another SnapHouss outlet or grant the right to anyone else to open a
SnapHouss outlet within the Territory. However, notwithstanding this limited protection right we grant to
you, we reserve all rights to sell, either directly or through others, our products and services under the
Marks in the Territory (i) through alternative distribution channels, as discussed below, (ii) to pre-existing
clients, and/or (iii) at the request of a referral source.

The Franchise Agreement grants you no options, rights of first refusal or similar rights to acquire additional
franchises within the Territory or contiguous territories. We may, but have no obligation to, consider
granting to you the right to establish additional SnapHouss outlets under other franchise agreements if you
are in compliance with the Franchise Agreement and propose to open another SnapHouss Franchise in an
area and at a location we approve.

The Franchise Agreement entitles you to operate from an office in your home. You may not change the
location of your Franchised Business office, except in accordance with the requirements of Section 8.3 of
the Franchise Agreement. You may only relocate the Franchised Business office with our consent. We
consider the general location, neighborhood and demographic characteristics of the area when approving
a site. You are required to remove all identifying signs and property from the original office location.

We reserve all rights not expressly granted in the Franchise Agreement. For example, we or our affiliates
may own, operate or authorize others to own or operate SnapHouss outlets outside of the Territory and
may operate other kinds of businesses within the Territory. Although we do not currently do so and have
no plans to do so, we and our affiliates may own, acquire, conduct, or authorize others to conduct, any form
of business at any location selling any type of product or service not offered under the Marks, including a
product or service similar to those you will sell at your Franchised Business.

We also reserve the right to solicit, sell to, negotiate rates with, and service real estate firms that conduct
business across multiple areas or have multiple locations either regionally or nationally, such as brokerage
firms, builders, or property management companies (“Commercial Accounts”). We may offer you the first
right to service Commercial Accounts in your Territory, provided that you accept the negotiated terms.

We reserve the rights to offer (i) other services and products not offered under the Marks, (ii) other
marketing concepts or products under the Marks or other trademarks, and (iii) products or services through
other channels of distribution in the Territory including, but not limited to, co-branding with other real estate
businesses, and products offered through retail stores, the Internet or direct marketing (“Alternate Channels
of Distribution”). You will receive no compensation for our sales through Alternative Distribution Channels
in the Market Area.

You may not use Alternative Distribution Channels to make sales inside or outside your Territory. You may
only solicit sales from customers in your Territory. Your local advertising must target customers in your
Territory, although the reach of your local advertising may extend beyond your Territory.

ITEM 13: TRADEMARKS

Snaphouss Inc. (“Licensor”) is the owner of the Marks and has granted us the exclusive right to use the
Marks and license to others the right to use the Marks in the operation of a SnapHouss outlet in accordance
with the System. The Franchise Agreement will license you with the right to operate your Franchised
Business under the SnapHouss Marks, as described below (the “Principal Marks”).
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Mark Registration Registration Date Register
Number
SNAPHOUSS 6,976,911 February 14, 2023 Principal

Q S no p H OUSS | 6977,166 February 14, 2023 Principal

We expect and intend to work with our affiliate, Snaphouss Inc. to file all required affidavits with the USPTO
for the Principal Marks above, as and when they become due. Presently, there are no agreements in effect
that significantly limit our rights to use or license the use of the Principal Marks listed in this ltem in a manner
material to the franchise — other than our license agreement with Snaphouss Inc. Our license agreement
with Snaphouss Inc. (“Licensor”) gives us broad rights to use the Marks in connection with the operation of
the SnapHouss franchise System, and to sublicense to franchisees the right to use the Marks, in strict
accordance with our Franchise Agreement. The term of our license agreement is for five (5) years,
commencing July 30, 2021, and will automatically renew every five (5) years. The license agreement will
terminate only upon (i) our bankruptcy or (ii) our election to terminate by providing 180 days’ prior notice to
the Licensor. A termination of the license agreement will have no effect on sublicenses granted to
franchisees prior to the date of termination. We are not aware of any infringing use of our primary Principal
Mark that could materially affect your use.

You must notify us immediately when you learn about an infringement of or challenge to your use of the
Principal Marks or other Marks. Licensor and we will take any action we think appropriate and, if you have
given us timely notice and are in full compliance with the Franchise Agreement, we will indemnify you for
all expenses and damages arising from any claim challenging your authorized use of the Principal Marks
or other Marks. Licensor and we have the right to control any administrative proceedings or litigation
involving the Principal Marks or other Mark licensed by us to you. You must cooperate fully with Licensor
and us in defending and/or settling the litigation.

We reserve the right to substitute different Marks if we can no longer use the current Marks, or if we
determine that substitution of different Marks will be beneficial to the System. In such event, we may require
you, at your expense, to modify or stop using any Mark, including the Principal Marks, or to use one or
more additional or substitute Marks.

You must not directly or indirectly contest Licensor’s right, or our right, to the Principal Marks or other Marks.
There are no currently effective material determinations of the United States Patent and Trademark Office,
the Trademark Trial and Appeals Board, the Trademark Administration of any state, or any court relating to
the Marks. There is no pending infringement, opposition or cancellation. There is no pending material
federal or state court litigation involving the Principal Marks or other Marks.

There are no currently effective agreements that significantly limit Licensor’s or our rights to use or license
the use of the Principal Marks or other Marks in a manner material to the franchise.

As of the date of this Disclosure Document, we know of no superior prior rights or infringing uses that could
materially affect your use of the Principal Marks.

ITEM 14: PATENTS, COPYRIGHTS AND PROPRIETARY INFORMATION

We hold no patents and have no pending patent applications that are material to the franchise. We have
registered no copyright with the United States Copyright Office. However, we claim copyrights on certain
forms, advertisements, promotional materials and other written materials. We also claim copyrights and
other proprietary rights in our Operations Manual and the contents of our website.

There are no current material determinations of, or proceedings pending in, the United States Patent and
Trademark Office, the U.S. Copyright Office, or any court regarding any of our copyrights discussed above.
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There are no agreements currently in effect that limit your right to use any of our copyrights. As of the date
of this Disclosure Document, we are unaware of any infringing uses of or superior previous rights to any of
our copyrights that could materially affect your use of them.

You must notify us immediately when you learn about an infringement of or challenge to your use of our
copyrights. We will take any action we think appropriate and, if you have given us timely notice and are in
full compliance with the Franchise Agreement, we will indemnify you for all expenses and damages arising
from any claim challenging your authorized use of our copyrights. We have the right to control any
administrative proceedings or litigation involving our copyrights licensed by us to you. You must cooperate
fully with us in defending and/or settling the litigation.

If you develop any new concept, process, product, service, or improvement (“Improvement”) in the
operation or promotion of the Franchised Business, you are required promptly notify us and provide us with
all requested information relate to the Improvement and sign all documents necessary for us to obtain full
proprietary rights to the Improvement. We have no obligation to compensate you for the Improvement or
for any cost you incur to sign over your rights to the Improvement to us.

During the term of the Franchise Agreement, you may have access to and become acquainted with our
trade secrets, including, but not limited to, methods, processes, customer lists, vendor partnerships and/or
relationships, sales and technical information, costs, product prices and names, software tools and
applications, website and/or email design, products, services, equipment, technologies and procedures
relating to the operation of your Franchised Business; systems of operation, services, programs, products,
procedures, policies, standards, techniques, requirements and specifications which are part of the System;
the Operations Manual; methods of advertising and promotion; instructional materials; marketing plans,
business methods, research, development or know-how, any other information which we may or may not
specifically designate as "confidential" or "proprietary"”, and the components of our System whether or not
such information is protected or protectable by patent, copyright, trade secret or other proprietary rights
(collectively called the “Confidential Information”). You agree that you will take all reasonable measures to
maintain the confidentiality of all Confidential Information in your possession or control and that all such
Confidential Information and trade secrets shall remain our exclusive property. You may never during the
Initial Term, any Renewal Term, or after the Franchise Agreement expires or is terminated reveal any of
our confidential information to another person or use it for any other person or business. You may not copy
any of our Confidential Information or give it to a third party except as we authorize in writing to you prior to
any dissemination. Any and all of your personnel who have access to our Confidential Information must
sign our Confidentiality/Non-Competition Agreement (Franchise Agreement, Attachment 6).

You must promptly tell us when you learn about unauthorized use of any Confidential Information. We are
not obligated to take any action, but will respond to this information as we think appropriate. We will
indemnify you for losses brought by a third party concerning your use, in strict compliance with the
Franchise Agreement, of the Confidential Information.

We reserve the right to modify or discontinue using the subject matter covered by a patent or copyright. In
such event, we may require you, at your expense, to modify or discontinue using the subject matter in the
operation of your Franchised Business.

ITEM 15: OBLIGATIONS OF THE FRANCHISEE TO PARTICIPATE IN THE ACTUAL OPERATION
OF THE FRANCHISE BUSINESS

The Franchise Agreement requires that you personally supervise and manage the day-to-day operation of
your Franchised Business. You may not appoint a non-owner manager of your Franchised Business,
unless you receive our prior written approval. Upon approval, your manager must successfully complete
our Initial Management Training Program and all other training courses we require. Your manager must
devote full time to the job and cannot have an interest or business relationship with any of our competitors.
If the franchisee is a business entity, your manager is not required to have an equity interest in the
franchisee entity but must otherwise meet our approval.

Your manager and all other personnel who will have access to our proprietary and Confidential Information
and training must sign our Non-Disclosure/Non-Competition Agreement, which is attached to our Franchise
Agreement as Attachment 6. If your Franchised Business is owned by an entity, all owners of the entity
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must personally sign the Franchise Agreement as a Principal. If you are a married individual, your spouse
must sign our Personal Guaranty, which is attached to our Franchise Agreement as Attachment 4.

ITEM 16: RESTRICTION ON WHAT FRANCHISEE MAY SELL

You may only offer and sell the products and services that are part of the System, and the services and
products which we incorporate into the System in the future. You may only offer products and services that
we have previously approved and for which you are qualified to provide.

You may not use our Marks for any other business, and you may not conduct any other business at or
through your Franchised Business operations or office. You cannot engage in any other business that
competes with your Franchised Business, with us or our affiliates, or with SnapHouss outlets owned by
other franchisees, whether such business is inside or outside of the Territory.

We may add to, delete from or modify the products and services that you can and must offer. You must
abide by any additions, deletions and modifications. There are no other limits on our rights to make these
changes.

You may only sell products and services in the manner we prescribe. You may only solicit sales from
customers in your Territory. Your local advertising must target customers in your Territory, although the
reach of your local advertising may extend beyond your Territory.

ITEM17: RENEWAL, TERMINATION, TRANSFER AND DISPUTE RESOLUTION

THE FRANCHISE RELATIONSHIP

This table lists certain important provisions of the franchise and related agreements. You
should read these provisions in the agreements attached to this disclosure document.

Section in
Franchise
Provision Agreement Summary

a. Length of the franchise Art. 4 Term is five (5) years

term

b. Successor Option Art. 5 If you are in good standing as defined

below, you can sign a successor
agreement for one (1) additional term
of five (5) years, unless we have
determined, in our sole discretion, to
withdraw from the geographical area
where your franchise is located.

C. Requirements for . Sections 5.1 and Be in full compliance; have no more
franchisee to entt_ar into a 52 than three (3) events of default during
successor franchise current term; provide written notice to
agreement us at least ten months before the end

of the term; execute a new franchise
agreement; pay us a successor
agreement fee of $9,900 per 50,000
dwellings in the Territory; repair,
upgrade or replace the equipment and
other Franchised Business assets to
meet then-current specifications;
execute a general release; comply
with then-current qualifications and
training requirements, including
completion of additional training,
subject to state law.
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Provision

Section in
Franchise
Agreement

Summary

You may be asked to sign a new
Franchise Agreement with materially
different terms and conditions than
your original Franchise Agreement.

Termination by franchisee

None

The Franchise Agreement does not
give you any right to terminate. You
may seek termination upon any
grounds permitted by law.

Termination by franchisor
without cause

Section 16.7

The Franchise Agreement will
terminate upon your death or
permanent disability and the
Franchise must be transferred within 6
months to a replacement franchisee
that we approve.

Termination by franchisor
with cause

Article 17

We may terminate only if you default.
Termination of the Multi-Unit Operator
Agreement alone will not result in
termination of your individual
Franchise Agreement(s).

“Cause” defined — curable
defaults

Section 17.3

You have 5 days to cure non-
payments and any other defaults
(except for non-curable defaults listed
in the Franchise Agreement and
described in h. immediately below).

“Cause” defined - non-
curable defaults

Sections 17.1
and 17.2

The Franchise Agreement will
terminate automatically, without notice
for the following defaults: insolvency;
bankruptcy; written admission of
inability to pay debts; receivership;
levy; composition with creditors;
unsatisfied final judgment for more
than 30 days; or foreclosure
proceeding that is not disclosed within
30 days.

We may terminate the Franchise
Agreement upon notice to you if you:
do not obtain required licenses and
permits and/or open the Franchised
Business within required time frames;
falsify any report to us; fail to operate
for a period of five (5) consecutive
days or more; fail to comply with
applicable laws; understate Gross
Revenue two (2) or more times; fail to
comply with insurance and
indemnification requirements; attempt
a transfer in violation of the Franchise
Agreement; fail, or your legal
representative fails to transfer as
required upon your death or
permanent disability; misrepresent or
omit a material fact in applying for the
Franchise; are convicted or plead no
contest to a felony or crime that could

26
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Provision

Section in
Franchise
Agreement

Summary

damage the goodwill or reputation of
the Marks or the System; receive an
adverse judgment in any proceeding
involving allegations of fraud,
racketeering or improper trade
practices or similar claim that could
damage the goodwill or reputation of
the Marks or the System; conceal
revenues or maintain false books;
create a threat or danger to public
health or safety; refuse an inspection
or audit by us; use the Marks,
copyrighted material or Confidential
Information in an unauthorized
manner; make an unauthorized
disclosure of Confidential Information;
fail to comply with non-competition
covenants; default in the performance
of your obligations three (3) or more
times during the term or receive two
(2) or more default notices in any 12-
month period; default under any other
agreement with us or our affiliate;
have insufficient funds to honor a
check or EFT two (2) or more times
within any twelve (12)-month period;
or terminate the Franchise Agreement
without cause.

Franchisee’s obligations on
termination/ non-renewal

Article 18

Upon termination, you must: cease
operations; cease to identify yourself
as a SnapHouss franchisee; cease to
use the Marks; cancel any assumed
name registration that contains any
Mark; pay us and our affiliates all
sums owing; pay us any damages,
costs or expenses we incur in
obtaining any remedy for any violation
of the Franchise Agreement by you,
including, but not limited to attorney’s
fees; deliver to us all Confidential
Information, the Operations Manual
and all records and files related to
your Franchised Business; comply
with the non-disclosure and non-
competition covenants; pay liquidated
damages; sell to us, at our option, all
fixtures, equipment, inventory and
supplies of your Franchised Business;
and assign, at our option, your
telephone numbers, directory and
internet listings, and social media and
software accounts.

Assignment of contract by
franchisor

Section 16.1.1

No restrictions on our right to assign.
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Provision

Section in
Franchise
Agreement

Summary

“Transfer” by franchisee
defined

Section 16.3

Any assignment, sale, transfer, gift,
devise or encumbrance of any interest
in the Franchise Agreement, the
Franchised Business, any assets of
the Franchised Business, or in the
Franchisee (if the Franchisee is a
business entity).

Franchisor approval of
transfer by franchisee

Section 16.3

No transfer is allowed without our
consent, which we will not
unreasonably withhold.

Conditions for franchisor
approval of a transfer

Section 16.3 and
16.4

Conditions include: our decision not to
exercise our right of first refusal;
transferee meets our then-current
standards for qualifying franchisees;
transferee signs our then-current form
of Franchise Agreement, which may
have materially different terms from
your Franchise Agreement; transferee
successfully completes our Initial
Management Training Program; you
have paid us and third-party creditors
all amounts owed; you and the
transferee sign a General Release in
the form of Exhibit G to the Disclosure
Document; you shall subordinate any
claims you have against the
transferee to us; you will indemnify us
for a period of 3 years following the
transfer; our approval of the material
terms and conditions of the transfer;
and payment of a transfer fee equal to
$25,000.

Franchisor’s right of first
refusal to acquire
franchisee’s business

Section 16.6

You must promptly notify us of any
written offer to purchase your
Franchise. We have 30 days to
exercise our first right to buy it on the
same terms and conditions, provided
that (a) we may substitute cash for
any other consideration (b) we may
pay the entire purchase price at
closing, (c) our credit is deemed as
good as the proposed purchaser, (d)
we have at least 60 days to close and
(e) you shall give us all customary
seller’s representations and
warranties.

Franchisor’s option to
purchase franchisee’s
business

Section 18.2

Upon termination of the Franchise
Agreement, we have the option to
purchase your equipment, signs,
advertising materials, supplies and
inventory at your cost or fair market
value, whichever is less.

Death or disability of
franchisee

Sections 16.3,
16.4 and 16.7

The Franchise Agreement will
terminate upon your death or
permanent disability, and the
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Provision

Section in
Franchise
Agreement

Summary

Franchise must be transferred within 6
months to a replacement franchisee
that we approve.

Non-competition covenants
during the term of the
franchise

Section 19.5.1

You may not: divert, or attempt to
divert, customers or referral sources
of any SnapHouss outlet (including
yours) to any competitor; participate in
any capacity, including, but not limited
to as an owner, investor, officer,
director, employee or agent, in any
competing business; do any act that
could damage the goodwill of the
Marks or System, or disrupt or
jeopardize our business or that of our
franchisees. Subject to state law.

Non-competition covenants
after the franchise is
terminated or expires

Section 19.5.2

For 24 months after the termination of
the Franchise Agreement, you may
not: divert, or attempt to divert,
customers or referral sources of any
SnapHouss business (including yours)
to any competitor; participate in any
capacity, including, but not limited to
as an owner, investor, officer, director,
employee or agent, in any competing
business within 50 miles of your
former SnapHouss Territory or any
other SnapHouss office location; do
any act that could damage the
goodwill of the Marks or System, or
disrupt or jeopardize our business or
that of our franchisees. Subject to
state law.

Modification of the
agreement

Sections 9.4,
14.6, 19.1.4 and
21.4

No oral modifications generally, but
we may change the Operations
Manual and System standards at any
time. You may be required to
implement these changes at your own
costs. We have the right to modify
our Marks at any time upon written
notice to you. Subject to state law.

Integration/merger clause

Section 21.12

Only the terms of the Franchise
Agreement and other related written
agreements are binding (subject to
applicable state law.) Any
representations or promises outside of
the Franchise Disclosure Document
and other agreements may not be
enforceable. Nothing in the agreement
or in any related agreement is
intended to disclaim the
representations made in the
Franchise Disclosure Document.

Dispute resolution by
arbitration

Sections 20.1
and 20.2

At our option, claims that are not
resolved internally may be submitted
to binding arbitration at our
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Section in
Franchise
Provision Agreement Summary
headquarters, excluding claims
related to injunctive relief, antitrust,
the trademarks, possession of the
Franchised Business office, and post-
termination obligations, subject to
state law.
V. Choice of forum Section 20.4 Litigation takes place in Nevada,
subject to applicable state law.
W. Choice of law Section 20.4 Nevada law applies, subject to
applicable state law.

See the state addenda to this Franchise Disclosure Document and the Franchise Agreement for special
state disclosures.

ITEM 18: PUBLIC FIGURES

We do not currently use any public figures to promote our franchise.

ITEM 19: FINANCIAL PERFORMANCE REPRESENTATIONS

The FTC’s Franchise Rule permits a franchisor to provide information about the actual or potential
financial performance of its franchised and/or franchisor-owned outlets, if there is a reasonable basis for
the information, and if the information is included in the disclosure document. Financial performance
information that differs from that included in Item 19 may be given only if: (1) a franchisor provides the
actual records of an existing outlet you are considering buying; or (2) a franchisor supplements the
information provided in this Item 19, for example, by providing information about possible performance at a
particular location or under particular circumstances.

We have 29 SnapHouss franchise outlets. We have included the 2025 historical financial
representations for 18 franchise outlets, and excluded the 13 franchise outlets that opened in 2025 as they
would not present a full 12 months of financial representations.

There are no material financial or operational characteristics of the below franchise outlets that are
reasonably anticipated to differ materially from future franchise outlet operations. The franchise outlets
report gross sales information to us based upon a uniform reporting system. Written substantiation for the
financial representation will be made available to the prospective franchisee upon reasonable request. The
information presented below has not been audited.

Some outlets have earned these amounts. Your individual results may differ. There is no
assurance that you’ll earn as much.

2025 Historical Financial Representations
SnapHouss Franchise System Sales
Average Gross Revenue: - $62,340 _ Median Gross Revenue: $25,859.19
Number or Percentage of units = 7 of 29 units = Number or Percentage of units 15 of 21 units
that met or surpassed the - that met or surpassed the
Average Gross Revenue: . Median Gross Revenue:
The Lowest 10%, Middle 80% and Highest 10% of Units

Average Gross Medial Gross Highest Gross Lowest Gross

Revenue Revenue Revenue Revenue
Highest 10 of Units $266,213.82 $256,156.56 $301,897.79 $240,587.11
Middle 80% of Units $43,042.71 $25,859.19 $173,637.17 $9,179.24

SnapHouss FDD 2026 A
30



. Lowest 10% of Units = $6,410.14 - $5,373.81 - $8,546.11 - $5,310.51

“Gross Revenue” includes all revenues and income from any source derived, invoiced or received,
by you from, through, by or on account of the operation of the Franchised Business whether invoiced only
or received in cash, in services, in kind, from barter and/or exchange, on credit (whether or not payment is
actually received) or otherwise. It does not include (i) any sales tax or similar taxes collected from
customers and turned over to the governmental authority imposing the tax, (ii) properly documented refunds
to customers, or (iii) properly documented promotional discounts (i.e. vouchers).

Written substantiation for the financial performance representation will be made available to the
prospective franchisee upon reasonable request.

Other than the preceding financial performance representation, we do not make any financial
performance representations. We also do not authorize our employees or representatives to make any
such representations either orally or in writing. If you are purchasing an existing outlet, however, we may
provide you with the actual records of that outlet. If you receive any other financial performance information
or projections of your future income, you should report it to our management by contacting Kris King,
Snaphouss Franchising USA LLC, 3753 Howard Hughes Parkway, Unit 200, Las Vegas, Nevada 89169,
888-322-9697, the Federal Trade Commission, and the appropriate state regulatory agencies.

ITEM 20: OUTLETS AND FRANCHISEE INFORMATION
Table No. 1
System-wide Outlet Summary
For Years 2023 to 2025
Column 1 Column 2 Column 3 Column 4 Column 5
Outlet Type Year Outlets at the Oultlets at the Net Change
Start of the Year | End of the Year
Franchised 2023 4 18 +14
2024 18 39 +21
2025 39 51 +18
Company — 2023 0 0 0
Owned 2024 0 0 0
2025 0 0 0
Total Outlets 2023 4 18 +14
2024 18 39 +21
2025 39 51 +18
Table No. 2

Transfers of Outlets from Franchisees to New Owners (Other than the Franchisor)
For Years 2023 to 2025

Column 1 Column 2 Column 3
State Year Number of Transfers

None 2023
2024
2025
Total 2023
2024
2025

NO|IOIN|O|O

Table No. 3
Status of Franchised Outlets
For Years 2023 to 2025
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Column 1
State

Colum
n2
Year

Column 3
Outlets at
Start of
Year

Column 4
Outlets
Opened

Column
5
Termin-
ations

Column 6
Non-
renewals

Column 7
Reacquired
by
Franchisor

Column 8
Ceased
Operations

Other
Reasons

Column
9
Outlets
at End
of the
Year

Alabama

2023

2024

2025

Arizona

2023

2024

2025

Arkansas

2023

2024

2025

California

2023

2024

2025

Colorado

2023

2024

2025

Florida

2023

2024

2025

Georgia

2023

2024

2025

Idaho

2023

2024

2025

Kentucky

2023

2024

2025

Louisiana

2023

2024

2025

Maryland

2023

2024

2025

Massachusetts

2023

2024

2025

Missouri

2023

2024

2025

Nebraska

2023

2024

2025

Nevada

2023

2024

2025

New Jersey

2023

2024
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Column 1
State

Colum
n2
Year

Column 3
Outlets at
Start of
Year

Column 4
Outlets
Opened

Column

Termin-
ations

Column 6
5 Non-
renewals

Column 7
Reacquired
by
Franchisor

Column 8
Ceased
Operations

Other
Reasons

Column
9
Outlets
at End
of the
Year

2025

New York

2023

2024

2025

North Carolina

2023

2024

2025

Ohio

2023

2024

2025

Oklahoma

2023

2024

2025

Oregon

2023

2024

2025

Pennsylvania

2023

2024

2025

South Carolina

2023

2024

2025

Tennessee

2023

2024

2025

Texas

2023

2024

2025

Utah

2023

2024

2025

Washington

2023

2024

2025

Total

2023

2024

W —
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2025
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Table No. 4
Status of *Company Owned Outlets
For Years 2023 to 2025

Column 1
State

Column

Year

Column
3
Outlets
at Start
of Year

Column
4
Outlets
Opened

Column 5
Outlets
Reacquired
from

Franchisees

Column

Column 7

Column

6 Outlets Sold 8

Outlets to
Franchisees

Closed

Outlets
at End
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of the
Year
None 2023 0 0 0 0 0 0
2024 0 0 0 0 0 0
2025 0 0 0 0 0 0
Total 2023 0 0 0 0 0 0
2024 0 0 0 0 0 0
2025 0 0 0 0 0 0
Table No. 5
Projected Openings as of December 31, 2025
Column 1 Column 2 Column 3 Column 4
State Franchise Projected New Projected New Company
Agreements Signed | Franchised Outlets in Owned Ouitlets in the
but Outlet Not the Next Fiscal Year Next Fiscal Year
Opened
Arizona 1 2 0
California 1 3 0
Florida 0 2 0
New Jersey 0 2 0
New York 0 3 0
Oregon 1 0 0
Pennsylvania 1 2 0
South Carolina 0 0 0
Nevada 1 1 0
Texas 1 1 0
Total 10 16 0

Exhibit E lists the location of each U.S.-based SnapHouss franchised outlet in our System.

Alist of each franchisee during our last fiscal year who has had an outlet terminated, canceled, not renewed,
or has otherwise voluntarily or involuntarily ceased to do business under the franchise agreement or has
not communicated with us within 10 weeks of the date of this Disclosure Document will be set forth in Exhibit
E to this Disclosure Document. If you buy this franchise, your contact information may be disclosed
to other buyers when you leave the franchise system.

During the last three fiscal years, no current or former franchisees have signed confidentiality clauses that
restrict them from discussing with you their experiences as a franchisee in our franchise system.

ITEM 21: FINANCIAL STATEMENTS

Our audited financial statement as of December 31, 2025, December 31, 2024, and as of December 31,
2023 are included in Exhibit C

Our fiscal year end is December 315t
ITEM 22: CONTRACTS
Attached as an Exhibit to this Disclosure Document is the following contract and its attachments:

1. Franchise Agreement: Exhibit B
2. General Release: Exhibit G
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3. Franchisee Acknowledgement: Exhibit H

ITEM 23: RECEIPT

A receipt in duplicate is attached to the end of this Disclosure Document. You should sign both copies of
the receipt. Keep one copy for your own records and return the other signed copy to Kris King, Snaphouss
Franchising USA LLC, 3753 Howard Hughes Parkway, Unit 200, Las Vegas, Nevada 89169.
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EXHIBIT A

AGENCIES/AGENTS FOR SERVICE OF PROCESS

This list includes the names, addresses and telephone numbers of state agencies having responsibility
for franchising disclosure/registration laws, and serving as our agents for service of process (to the extent
that we are registered in their states). This list also includes the names, addresses and telephone
numbers of other agencies, companies or entities serving as our agents for service of process.

State

State Agency

Agent for Service of Process

CALIFORNIA

Commissioner Financial Protection and
Innovation

Department of Financial Protection and
Innovation

320 West 4" Street, Suite 750

Los Angeles, CA 90013

(213) 576-7500

Toll-free (866-275-2677)

Commissioner of Financial
Protection and Innovation

CONNECTICUT

State of Connecticut

Department of Banking

Securities & Business Investments Division
260 Constitution Plaza

Hartford, CT 06103-1800

(860) 240-8230

Banking Commissioner

HAWAII

Business Registration Division
Department of Commerce and
Consumer Affairs

335 Merchant Street, Room 203
Honolulu, HI 96813

(808) 586-2722

Commissioner of Securities of
the State of Hawaii

ILLINOIS

Office of Attorney General
Franchise Division

500 South Second Street
Springfield, IL 62706
(217) 782-4465

lllinois Attorney General

INDIANA

Indiana Secretary of State

Securities Division

302 West Washington St., Room E-111
Indianapolis, IN 46204

(317) 232-6681

Indiana Secretary of State
201 State House
Indianapolis, IN 46204

MARYLAND

Office of the Attorney General
Division of Securities

200 St. Paul Place

Baltimore, MD 21202-2020
(410) 576-6360

Maryland Securities
Commissioner

200 St. Paul Place
Baltimore, MD 21202-2020
(410) 576-6360

MICHIGAN

Michigan Department of Attorney General
Consumer Protection Division

Antitrust and Franchise Unit

670 Law Building

Lansing, MI 48913

(517) 373-7117

Michigan Department of
Commerce, Corporations and
Securities Bureau

36

SnapHouss FDD 2026 A




State State Agency Agent for Service of Process
MINNESOTA Minnesota Department of Commerce Minnesota Commissioner of
85 7™ Place East, Suite 280 Commerce
St. Paul, MN 55101-2198
(651) 539-1500
NEW YORK NYS Department of Law Secretary of State
Investor Protection Bureau 99 Washington Avenue

28 Liberty St. 215t FL
New York, NY 10005
212-416-8222

Albany, NY 12231

NORTH DAKOTA

North Dakota Securities Department
600 East Boulevard, 5" Floor
Bismarck, ND 58505-0510

(701) 328-4712

North Dakota Securities
Commissioner

OREGON

Department of Consumer and Business
Services

Division of Finance and Corporate Labor and
Industries Building

Salem, Oregon 97310

(503) 378-4387

Director of the Department of
Consumer and Business
Services

RHODE ISLAND

Department of Business Regulation
Division of Securities

1511 Pontiac Avenue, Building 69-1
Cranston, RI 02920

(401) 462-9585

Director of Rhode Island
Department of Business
Regulation

SOUTH DAKOTA

Division of Insurance
Securities Regulation

124 South Euclid, Suite 104
Pierre, SD 57501

(605) 773-3563

Director of Insurance-
Securities Regulation

VIRGINIA State Corporation Commission Clerk of State Corporation
Division of Securities and Retail Franchising Commission
1300 East Main Street, 9" Floor 1300 East Main Street, 1
Richmond, VA 23219 Floor
(804) 371-9051 Richmond, VA 23219
(804) 371-9733
WASHINGTON Mailing - Department of Financial Institutions Department of Financial
PO Box 41200 Institutions
Olympia, WA 98504-1200 150 Israel Rd SW
