FRANCHISE DISCLOSURE DOCUMENT

Snapology, LLC,

a Pennsylvania limited liability company
2350 Airport Freeway, Suite 505
Bedford, Texas 76022

817.241.5831

letstalk@snapology.com
www.snapology.com
www.snapologyfranchising.com

You will operate a business that provides curriculum-based courses, events and hands-on learning
experiences using LEGO® brand bricks, K’Nex® brand toys, their substitutes and other building toys,
robotics, animation, coding and engineering techniques, services, and products under the SNAPOLOGY name
and trademarks.

The total investment necessary to begin operation of one Snapology franchise ranges from $74,950 to
$105,600. This includes $62,000 to $75,000 that must be paid to the franchisor or its affiliate. The total
investment necessary under the development agreement for two to three Snapology franchises ranges from
$115,950 to $183,600. This includes $120,000 to $178,000 that must be paid to the franchisor or its affiliate.

This disclosure document summarizes certain provisions of your franchise agreement and other information
in plain English. Read this disclosure document and all accompanying agreements carefully. You must
receive this disclosure document at least 14 calendar days before you sign a binding agreement with, or
make any payment to, the franchisor or an affiliate in connection with the proposed franchise sale. Note,
however, that no government agency has verified the information contained in this document.

You may wish to receive your disclosure document in another format that is more convenient for you. To
discuss the availability of disclosures in different forms, contact Joshua Wall, Chief Operating Officer,
Unleashed Services, LLC, 2350 Airport Freeway, Suite 505, Bedford, Texas 76022, 817.241.5831 or by
email at franchising@unleashedbrands.com.

The terms of your contract will govern your franchise relationship. Do not rely on the disclosure document
alone to understand your contract. Read all of your contract carefully. Show your contract and this
disclosure document to an advisor, like a lawyer or an accountant.

Buying a franchise is a complex investment. The information in this disclosure document can help you
make up your mind. More information on franchising, such as “A Consumer’s Guide to Buying a
Franchise,” which can help you understand how to use this disclosure document, is available from the
Federal Trade Commission. You can contact the FTC at 1.877.FTC.HELP or by writing to the FTC at 600
Pennsylvania Avenue, NW, Washington, D.C. 20580. You can also visit the FTC’s home page at
www.ftc.gov for additional information. Call your state agency or visit your public library for other sources
of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.
Issuance Date: April 30, 2026.

SNAPOLOGY, LLC
Franchise Disclosure Document | 2026



How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on how to

find more information:

QUESTION

WHERE TO FIND INFORMATION

How much can | earn?

Iltem 19 may give you information about outlet
sales, costs, profits or losses. You should also try to
obtain this information from others, like current and
former franchisees. You can find their names and
contact information in Item 20 or Exhibit F.

How much will I need to invest?

Items 5 and 6 list fees you will be paying to the
franchisor or at the franchisor’s direction. Item 7
lists the initial investment to open. Item 8 describes
the suppliers you must use.

Does the franchisor have the
financial ability to provide
support to my business?

Item 21 or Exhibit D includes financial statements.
Review these statements carefully.

Is the franchise system stable,
growing, or shrinking?

Iltem 20 summarizes the recent history of the
number of company-owned and franchised outlets.

Will my business be the only
Snapology business in my area?

Iltem 12 and the “territory” provisions in the
franchise agreement describe whether the franchisor
and other franchisees can compete with you.

Does the franchisor have a
troubled legal history?

Items 3 and 4 tell you whether the franchisor or its
management have been involved in material
litigation or bankruptcy proceedings.

What’s it like to be a Snapology
franchisee?

Item 20 or Exhibit F list current and former
franchisees. You can contact them to ask about their
experiences.

What else should I know?

These questions are only a few things you should
look for. Review all 23 Items and all Exhibits in this
disclosure document to better understand this
franchise opportunity. See the table of contents.
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What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees even
if you are losing money.

Business model can change. The franchise agreement may allow the franchisor to change
its manuals and business model without your consent. These changes may require you to
make additional investments in your franchise business or may harm your franchise
business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a limited
group of suppliers the franchisor designates. These items may be more expensive than
similar items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a
similar business during the term of the franchise. There are usually other restrictions. Some
examples may include controlling your location, your access to customers, what you sell,
how you market, and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory, the
franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you may
have to sign a new agreement with different terms and conditions in order to continue to
operate your franchise business.

When your franchise ends. The franchise agreement may prohibit you from operating a
similar business after your franchise ends even if you still have obligations to your landlord
or other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to
register before offering or selling franchises in the state. Registration does not mean that
the state recommends the franchise or has verified the information in this document. To
find out if your state has a registration requirement, or to contact your state, use the agency
information in Exhibit A.

Your state also may have laws that require special disclosures or amendments be
made to your franchise agreement. If so, you should check the State Specific Addenda. See
the Table of Contents for the location of the State Specific Addenda.
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Special Risks to Consider About This Franchise

Certain states require that the following risk(s) be highlighted:

1.

Out-of-State Dispute Resolution. The franchise agreement and development
agreement require you to resolve disputes with the franchisor by arbitration or
litigation only in Texas. Out-of-state arbitration or litigation may force you to accept
a less favorable settlement for disputes. It may also cost more to arbitrate or litigate
with the franchisor in Texas than in your own state.

Supplier Control. You must purchase all or nearly all of the inventory or supplies
that are necessary to operate your business from the franchisor, its affiliates, or
suppliers that the franchisor designates, at prices the franchisor or they set. These
prices may be higher than prices you could obtain elsewhere for the same or similar
goods. This may reduce the anticipated profit of your franchise business.

Minimum Payments. You must make minimum royalty and other payments,
regardless of your sales levels. Your inability to make the payments may result in
termination of your franchise and loss of your investment.

Over the past three years, Unleashed Brands, the parent of the franchisor, acquired
multiple franchise systems. After those acquisitions, some of the acquired
franchisors made changes to some of the franchise business operations. Multiple
franchisees questioned those changes and commenced legal proceedings against the
franchisor. The franchisor prevailed in all of the proceedings. You should perform
your own research about Unleashed Brands and its relationships with its franchisees.
Be sure to review the litigation disclosure (Item 3) in the FDD and do an Internet
search of the franchisor and its parents. In addition, before buying this franchise,
you should contact existing and terminated franchisees to discuss their experience
with the franchisor. Contact information for the franchisees is provided in an exhibit
to the FDD.

Certain states may require other risks to be highlighted. Check the “State Specific
Addenda” (if any) to see whether your state requires other risks to be highlighted.
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NOTICE REQUIRED BY THE STATE OF MICHIGAN

THE STATE OF MICHIGAN PROHIBITS CERTAIN UNFAIR PROVISIONS THAT
ARE SOMETIMES IN FRANCHISE DOCUMENTS. IF ANY OF THE FOLLOWING
PROVISIONS ARE IN THESE FRANCHISE DOCUMENTS, THE PROVISIONS ARE
VOID AND CANNOT BE ENFORCED AGAINST YOU:

@) A prohibition on the right of a franchisee to join an association of franchisees.

(b) A requirement that a franchisee assent to a release, assignment, novation, waiver,
or estoppel which deprives a franchisee of rights and protections provided in this act. This shall
not preclude a franchisee, after entering into a franchise agreement, from settling any and all
claims.

(c) A provision that permits a franchisor to terminate a franchise prior to the expiration
of its term except for good cause. Good cause shall include the failure of the franchisee to comply
with any lawful provision of the franchise agreement and to cure such failure after being given
written notice thereof and a reasonable opportunity, which in no event need be more than 30 days,
to cure such failure.

(d) A provision that permits a franchisor to refuse to renew a franchise without fairly
compensating the franchisee by repurchase or other means for the fair market value at the time of
expiration of the franchisee’s inventory, supplies, equipment, fixtures, and furnishings.
Personalized materials which have no value to the franchisor and inventory, supplies, equipment,
fixtures, and furnishings not reasonably required in the conduct of the franchise business are not
subject to compensation. This subsection applies only if: (i) The term of the franchise is less than
5 years and (ii) the franchisee is prohibited by the franchise or other agreement from continuing to
conduct substantially the same business under another trademark, service mark, trade name,
logotype, advertising, or other commercial symbol in the same area subsequent to the expiration
of the franchise or the franchisee does not receive at least 6 months advance notice of franchisor’s
intent not to renew the franchise.

(e) A provision that permits the franchisor to refuse to renew a franchise on terms
generally available to other franchisees of the same class or type under similar circumstances. This
section does not require a renewal provision.

()] A provision requiring that arbitration or litigation be conducted outside this state.
This shall not preclude the franchisee from entering into an agreement, at the time of arbitration,
to conduct arbitration at a location outside this state.

(9) A provision which permits a franchisor to refuse to permit a transfer of ownership
of a franchise, except for good cause. This subdivision does not prevent a franchisor from
exercising a right of first refusal to purchase the franchise. Good cause shall include, but is not
limited to:

(i) The failure of the proposed transferee to meet the franchisor’s then current
reasonable qualifications or standards.

(if) The fact that the proposed transferee is a competitor of the franchisor or
subfranchisor.

(iii) The unwillingness of the proposed transferee to agree in writing to comply with all
lawful obligations.
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(iv) The failure of the franchisee or proposed transferee to pay any sums owing to the
franchisor or to cure any default in the franchise agreement existing at the time of
the proposed transfer.

(h) A provision that requires the franchisee to resell to the franchisor items that are not
uniquely identified with the franchisor. This subdivision does not prohibit a provision that grants
to a franchisor a right of first refusal to purchase the assets of a franchise on the same terms and
conditions as a bona fide third party willing and able to purchase those assets, nor does this
subdivision prohibit a provision that grants the franchisor the right to acquire the assets of a
franchise for the market or appraised value of such assets if the franchisee has breached the lawful
provisions of the franchise agreement and has failed to cure the breach in the manner provided in
subdivision (c).

() A provision which permits the franchisor to directly or indirectly convey, assign,
or otherwise transfer its obligations to fulfill contractual obligations to the franchisee unless
provision has been made for providing the required contractual services.

THE FACT THAT THERE IS A NOTICE OF THIS OFFERING ON FILE WITH THE
ATTORNEY GENERAL DOES NOT CONSTITUTE APPROVAL,
RECOMMENDATION, OR ENDORSEMENT BY THE ATTORNEY GENERAL.

Any questions regarding this notice should be directed to: Michigan Department of Attorney
General, Corporate Oversight Division — Franchise Section, 525 W. Ottawa Street, G. Mennen
Williams Building, 5" Floor, Lansing, Michigan 48913, 517-335-7622.
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ITEM1
THE FRANCHISOR AND ANY PARENTS, PREDECESSORS AND AFFILIATES

Snapology, LLC, the franchisor of the Snapology franchise system, is referred to in this disclosure
document (“Disclosure Document™) as “Franchisor,” “we,” “us,” or “our” as the context requires. A
franchisee is referred to in this Disclosure Document as “Franchisee,” “you,” and “your” as the context
requires. If the Franchisee is a business entity, the term “Owners” means the person(s) identified in the
franchise agreement as owners of the Franchisee and all other persons whom we may subsequently approve
to acquire an interest in the franchise. Owners holding more than a ten percent equity interest will have
certain personal obligations as described in this disclosure document. If any Owner is a business entity,

then the term “Owner” also includes the owners of that business entity

THE FRANCHISOR AND ITS PARENTS, PREDECESSORS, AND AFFILIATES

We are a Pennsylvania limited liability company established on March 10, 2015, and our principal business
address is 2350 Airport Freeway, Suite 505, Bedford, Texas 76022. We conduct business under our
corporate name, Snapology, LLC, and under “SNAPOLOGY.” Our registered agents for service of process
are disclosed in Exhibit B of this Disclosure Document.

We began offering SNAPOLOGY franchises in 2015. We have not conducted business in any other line of
business and we have not offered or sold franchises in any other line of business. We also have certain
license agreements granting third party licensees the right to develop and operate Snapology Businesses,
which we no longer offer since 2015. We disclose and identify Snapology licensees as franchised outlets
in Item 20 of this Disclosure Document. The licensees that previously entered into license agreements have
different obligations, responsibilities and rights from those obligations, responsibilities and rights that will
exist under the franchise agreement that is the subject of this Disclosure Document.

Except as previously discussed, we do not conduct a business of the type to be operated by you as a
Snapology franchisee. We have no predecessor. Our affiliates, as disclosed below, conduct a Snapology
business and conduct business in other lines of business that also include the offer and sale of franchises.

Our affiliate Snapology IP, LLC is a Pennsylvania limited liability company established on March 10, 2015.
This affiliate has granted a license to us to use the Proprietary Marks (defined below) and the System
(defined below) in connection with the license, operation, and grant of SNAPOLOGY franchises and the
www.Snapology.com website. Our affiliate Snapology International, LLC is a Pennsylvania limited
liability company established on May 23, 2017. This affiliate has been granted a license by our affiliate
Snapology IP, LLC where this affiliate offers and sells franchises and licenses for third parties to use the
Proprietary Marks and System internationally outside of the United States. These affiliates share our
principal business address.

You will not directly conduct business with Snapology IP, LLC or Snapology International, LLC, and these
affiliates have not in the past and do not now offer franchises in any lines of business.

On July 14, 2021, through the acquisition of our membership interest, we became a wholly owned
subsidiary of Unleashed Brands, LLC (“Unleashed Brands”). Unleashed Brands’ parent company is
Leviathan Intermediate Holdco, LLC, which is owned by UA Holdings, LLC (“UA Holdings”), which is
our ultimate parent company. Unleashed Brands Foundation, the charitable affiliate of Unleashed Brands,
is a Texas based nonprofit corporation which conducts certain charitable activities. Unleashed Brands,
Leviathan Intermediate Holdco, LLC, Unleashed Brands Foundation, and UA Holdings share our principal
business address. UA Holdings guarantees our performance of obligations under the Franchise Agreement
and Development Agreement. You will not directly conduct business with these affiliates, who share our
principal business address.

We have affiliates that offer franchises in other lines of business but have never operated a Snapology
Business. All of the affiliates listed below have the same business address as us:
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o UATP Management, LLC (“UATP”) offers URBAN AIR ADVENTURE PARK franchises, which are
venues for recreational activities, birthday parties, and other group events featuring the Adventure
Park Attraction package. UATP began offering franchises in May 2013 and had 202 franchises
as of December 31, 2025. UATP Canada Franchising, Ltd., a British Columbia corporation, offers
these franchises in Canada.

e TLGI, LLC (“TLGI”) offers THE LITTLE GYM franchises which provide physical fitness,
recreational gymnastics, motor skills development, and other programs for children under The
Little Gym name and trademarks. TLGI began offering franchises in September 1992 and had 255
franchises as of December 31, 2025.

e Premier Franchising Group, LLC (“PMA?”) offers PREMIER MARTIAL ARTS franchises, which are
martial arts studios for self-defense and character development. PMA began offering franchises in
April 2018 and had 127 franchises as of December 31, 2025. Our affiliate PMA IP, LLC is the
owner of certain trademarks and intellectual property associated with the PREMIER MARTIAL ARTS
franchises.

e Class 101 Franchise, LLC (“Class 101”) offers CLASS 101 franchises, which provide advice,
guidance and training to high school students and their parents in preparing for, selecting, applying
to, and paying for college. On April 11, 2022, Class 101 acquired the assets of Class 101, Inc.,
which began offering franchising in June 2007 and had 85 franchises as of December 31, 2025.
Our affiliate Class 101 Franchise IP, LLC is the owner of certain trademarks and intellectual
property associated with CLASS 101 franchises.

e Sylvan Learning, LLC (“Sylvan”) offers learning center franchises with a system designed for
specialized assessment and teaching of individualized educational programs for children in the
principal areas of reading, mathematics, writing, and test preparation, and portable SylvanSync and
Sylvan-branded learning environment individualized for children, using proprietary SylvanSync
computer systems, under the trademarks SYLVAN, SYLVAN LEARNING, and SYLVANSYNC.
Sylvan’s predecessors began offering variations of the Sylvan franchises since 1979, and Sylvan
had 433 franchises as of December 31, 2025.

e WW Franchise, LLC (“Water Wings”) offers WATER WINGS SwiIM SCHooL franchises which
operate year-round indoor swim school that offers swim lessons, hosts athletic events and
competitions, and other swimming related programs for children and adults. Water Wings began
offering franchises in April 2025 and had no franchisees as of December 31, 2025.

e Unleashed Services, LLC (“Unleashed Services”) is a Delaware limited liability company
established on June 21, 2021. Unleashed Services offers executive management services to us
and the Snapology franchise system, UATP, TLGI, PMA, Class 101, Sylvan, and Water Wings
but it does not offer franchises in any line of business.

e Unleashed Tech, LLC (“Unleashed Tech”) is a Delaware limited liability company established on
February 24, 2025. Unleashed Tech provides certain point-of-sale and other technology services to
us, UATP, TLGI, PMA, Class 101, Sylvan, and Water Wings but does not offer franchises in any
line of business.

e Unleashed GC, LLC (“Unleashed GC”) is a Florida limited liability company established on
September 10, 2025. Unleashed GC currently administers gift card sales to UATP and the Urban
Air Adventure Park franchise system and anticipates it will administer gift card sales to us and the
Snapology franchised system, Sylvan, TLGI, PMA, Class 101, and Water Wings but does not offer
franchises in any line of business.
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You will not conduct business directly with UATP, TLGI, PMA, Class 101, Sylvan, or Water Wings (each
an “Affiliated Brand”), unless you decide to co-brand with an Affiliated Brand. If you decide to co-brand
the premises of your Snapology franchise with an Affiliated Brand, you will be offered a separate franchise
disclosure document of your desired Affiliated Brand and will be required to sign a separate franchise
agreement for that Affiliated Brand. Other than the above, we do not have any affiliates which offer or sell
goods or services to our franchisees, and no other parent, predecessor, and affiliates offer franchises in this
or any other lines of business.

THE FRANCHISED BUSINESS

We franchise a system (the “System”) for the operation of a Snapology business (“Snapology Business™)
that provides curriculum based programs, events, and workshops (the “Services”) for children and adults
using LEGO® brand bricks, K’Nex® brand toys, their substitutes and other building toys, robotics,
animation, coding and engineering techniques using our proprietary curriculum, course guides, program
materials and such other programs, materials, equipment and products that we may designate (the
“Curriculum”).

When you purchase a Snapology, you will enter into a franchise agreement in the form attached to this
Disclosure Document as Exhibit E (the “Franchise Agreement”) to develop and operate your Snapology
Business within a designated Protected Area and in conformity with the requirements of our System (the
“Franchised Business”). You will operate a Snapology franchised business that offers and provides Services
on a mobile basis at third-party sites (“Third Party Sites”), such as schools, community centers, and
commercial locations, that are authorized by us and that are located within the franchisee’s designated
Protected Area. If permitted by law, a Snapology may be administratively managed from a franchisee’s
home (an “Office™) provided that no Services are offered or provided from such home Office. While you
are not required to, and only if we approve, you may also operate your Snapology Business at temporary
retail locations.

The System is identified by the Snapology registered trademarks and such other tradenames, trademarks,
service-marks, logotypes, and all other commercial symbols and named that we may designate, modify and
adopt from time to time for use in the System (collectively referred to as the “Proprietary Marks™). The
System features the prominent display of our Proprietary Marks and trade dress in the establishment and
operation of the Franchised Business, and includes distinctive interior and exterior design, décor, color
scheme, graphics, fixtures, and furnishings. We may, from time to time, modify, add to and/or discontinue
authorized Services and/or the Curriculum. You are required to purchase the Curriculum through us, our
affiliates or our designated approved suppliers.

DEVELOPMENT PROGRAM

Also, we may offer to enter into a development agreement (the “Development Agreement”, attached as
Exhibit I to this Disclosure Document) with qualified legal entities (a “Developer”), which grants the right
to establish and operate up to three Snapology Businesses in a specified area (the “Development Area”) at
specific locations that must be approved by us, each under a separate then-current franchise agreement. If
we offer you a Development Agreement, you will be required to open at least two Snapology Businesses
and may be permitted to develop up to three Snapology Businesses. You must open each Snapology
Businesses in accordance with an agreed upon opening schedule (the “Development Schedule”) included
as Attachment B to the Development Agreement. You will execute your first Franchise Agreement, in the
form attached as Exhibit E to this Disclosure Document, when you execute the Development Agreement
for your first location. When you are ready to open your second and third Franchised Businesses, you will
be disclosed with the then-current franchise disclosure document and execute the then-current franchise
agreement for each additional Franchised Business. The then-current franchise agreement may differ
materially from the Franchise Agreement attached to this Disclosure Document.
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MARKET AND COMPETITION

The general market for the services and products offered by a Snapology Business typically includes
preschool and school-aged children from ages two to fourteen and, generally, are not seasonal in nature
except for summer programs and events associated with the school year. The market for the services and
products offered by a Snapology Business is extremely competitive and you will be competing with
franchised and independently owned businesses and schools that offer a wide variety of children’s
enrichment and entertainment-based programs, events and camps.

INDUSTRY SPECIFIC LAWS

No laws or regulations apply specifically to the industry in which Snapology Businesses operate. However,
there might be local requirements relating to your ability to offer after-school programs and to market and
promote the Franchised Business to local schools within your territory. You must comply with these
requirements and with laws applying generally to all businesses.

ITEM 2
BUSINESS EXPERIENCE

SNAPOLOGY

Ani Mehta — Brand President: Ani has served as our Brand President since January 2026 in Bedford, Texas.
He is also serving as the Brand President of Class 101 since January 2026 in Bedford, Texas. Previously,
he served as the Vice President of Strategy and Innovation at Sky Zone from January 2025 to December
2025 in Dallas, Texas. From April 2023 to January 2025, Ani served as the Chief Executive Officer and
Board Member of Liquor Lab in Dallas, Texas. From May 2022 to June 2023, Ani served as the Co-Founder
and Chief Executive Officer of Fathom Technologies Inc. in Dallas, Texas. From June 2021 to May 2022,
Ani was the Director at Vista Equity Partners in Dallas, Texas. From June 2020 to April 2021, Ani served
as a Seed Investor and Senior Advisor, Strategy and Operations at Dr. Katz, Inc. in Oakland, California.

UNLEASHED SERVICES

Michael Browning, Jr. — Chief Executive Officer: Michael Browning, Jr. has been the Chief Executive
Officer of both Unleashed Brands and Unleashed Services since July 2021 in Bedford, Texas. He is one of
co-founders of UATP and has served as UATP’s Chief Executive Officer from its inception in May 2013
to June 2021 in Bedford, Texas. Michael also served as the Chief Executive Officer of UA Attractions,
LLC from May 2018 to October 2021 in Bedford, Texas.

Stephen Polozola — Chief Legal Officer: Stephen Polozola has served as Chief Legal Officer since July
2021 in Bedford, Texas. Stephen is one of the co-founders of UATP and has served as the Executive Vice
President and General Counsel of UATP since its inception in May 2013 to June 2021 in Bedford, Texas.
He has served as Chief Legal Officer of UATP IP, LLC since October 2013 in Bedford, Texas.

Joshua Wall, CFE — Chief Operating Officer: Josh Wall has served as the Chief Operating Officer since
January 1, 2025, and previously served as the Chief Growth Officer of Unleashed Services since July 2021
in Bedford, Texas. From June 2019 to June 2021, Josh Wall served as UATP’s Executive Vice President
and Chief Franchise Officer in Bedford, Texas.

Mark McAndrew — General Counsel: Mark McAndrew has served as the General Counsel since January 1,
2025, and previously served as Deputy General Counsel of Unleashed Services from January 2024 to
December 2024 in Bedford, Texas. Previously, at McDonald’s in Chicago, lllinois, he served in several
positions from July 2013 to January 2024, the latest being Senior Counsel - Business Counsel/ Franchising.

Jon Shell — Chief Financial Officer: Jon Shell has served as the Chief Financial Officer at Unleashed
Services since December 2, 2024 in Bedford, Texas. From September 2023 to July 2024, he was the Interim
Chief Executive Officer and President for Neighborly in Waco, Texas. He also served as Chief Financial

SNAPOLOGY, LLC
Franchise Disclosure Document | 2026 Page 4



Officer at Neighborly, and its subsidiaries and affiliates, from August 2015 to September 2023, and resumed
that role from July 2024 to November 2024 in Waco, Texas.

Diane Sanford, SHRM-SCP — Chief People Officer: Diane Sanford has served as the Chief People Officer
at Unleashed Services since March 2023 in Bedford, Texas. Previously, she was the Chief People Officer
at Local Favorite Restaurants in Dallas, Texas from May 2022 to March 2023. Before this role, she served
as the Chief People Officer at On the Border Mexican Grill & Cantina from December 2014 to April 2022
in Irving, Texas.

Ryan Slemons — Chief Development Officer: Ryan Slemons has served as the Chief Development Officer
of Unleashed Services since April 2023 in Bedford, Texas. From July 2021 to April 2023, he served as
Vice President, Global Real Estate and Development at Game Stop in Dallas, Texas. Previously, from
September 2014 to July 2021, he held various positions with Amazon, most recently serving as Head of
Real Estate — Amazon Go, Amazon Style, and New Concepts in Dallas, Texas.

Patrick O’Toole — Chief Marketing Officer: Patrick O’Toole has served as the Chief Marketing Officer of
Unleashed Services since February 2025 in Bedford, Texas. From January 2023 to December 2024, he
served as the Chief Marketing Officer at Burger King, US & Canada, in Miami Florida. From March 2023
to December 2024, he served as a Board Member at the Burger King Foundation in Miami, Florida. Before
this position, Pat served in several roles at PepsiCo in Purchase, New York over 14 years, including Chief
Marketing Officer of Mountain Dew from March 2022 to January 2023, Vice President of Marketing —
Mountain Dew and Flavors from July 2021 to March 2022, and Vice President Global Brand Marketing
and Beverage Innovation from October 2019 to July 2021.

Kal Savoie — Vice President of Franchise Recruitment: Kal Savoie has served as the Vice President of
Franchise Recruitment since January 2025, and previously served as Director of Franchise Recruitment
from March 2022 to December 2024 at Unleashed Services in Bedford, Texas. Previously, he served as the
Sales Director from January 2021 to March 2022 and Used Car Director and Corporate Trainer from August
2015 to January 2021 at Fabre Automotive Group in Baton Rouge, Louisiana.

Timm Sasser — Vice President of Franchise Recruitment: Timm Sasser has been the Vice President of
Franchise Recruitment at Unleashed Brands since April 2025 in Bedford, Texas. Previously, from February
2024 to April 2025, Timm served as Principal Owner of Generate Consulting in Fort Worth, TX. From
October 2019 to February 2024, he held several positions with Mission to the World, most recently serving
as Director of Development from January 2021 to February 2024 in Fort Worth, Texas.

ITEM 3
LITIGATION
Snapology
Pending:
None.
Concluded:

In the Matter of Snapology Community Programs, L.P. and its successor Snapology, LLC, Administrative
Proceeding Before the Securities Commissioner of Maryland, Case No. 2015-0429. As a result of an
investigation into the franchise related activities of Snapology Community Programs, L.P. and its successor
Snapology, LLC, the Maryland Securities Commissioner (“Commissioner”) concluded that grounds existed
to allege that Snapology violated the registration and disclosure provisions of the Maryland Franchise Law
in relation to the offer and sale of a Snapology franchise. In responding to inquiries from the Maryland
Securities Division, Snapology acknowledged that, during the time it was not registered to offer and sell
franchises in Maryland, it entered into two separate License and Training Service Agreements in Maryland
that the Commissioner concluded constituted the sale of two franchises. Snapology represented that it had
offered rescission to one of those franchisees. On January 15, 2016, the Commissioner and Snapology
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entered into a consent order whereby Snapology, without admitting or denying any violations of the law,
agreed to: immediately and permanently cease from the offer and sale of franchises in violation of the
Maryland franchise law; complete registration of its franchise offering in Maryland; and offer rescission to
the remaining franchisee who was sold a franchise in Maryland while Snapology was not registered with
the State.

Urban Air Adventure Parks
Concluded:

UATP Management, LLC v. Leap of Faith Adventures, LLC (District Court of Tarrant County, Texas, Case
No. 017-300796-18). On July 9, 2018, UATP filed this lawsuit (*Petition”) against the defendant Leap of
Faith Adventures, LLC (“LOFA”) that, at the time of filing, was a distributor and installer of attractions
used in Urban Air Adventure Parks. UATP claimed that LOFA had stopped paying UATP rebates on
revenue LOFA received from selling attractions to UATP franchisees, alleging breach of contract, tortious
interference, fraud, and fraudulent inducement. UATP sought compensatory damages in excess of six
million five hundred thousand dollars on its various claims, attorneys’ fees, and costs. LOFA answered
UATP’s Petition on August 13, 2018 and filed a counterclaim on October 31, 2018. LOFA alleged, among
other things, conversion, breach of contract, interference with business relationships, violation of the Texas
Theft Liability Act, and theft of trade secrets arising primarily from UATP’s alleged interference with
LOFA’s contracts with UATP franchisees and relationships with other entities, all for the supposed purpose
of bringing in house, to the exclusion of LOFA, the installation of attractions at Urban Air Adventure Parks.
LOFA sought unspecified compensatory and exemplary damages, equitable relief, and attorneys’ fees. On
March 29, 2019, the Court granted UATP’s motion to dismiss certain of LOFA’s counterclaims, in
particular the trade secrets claim. After UATP appealed the Court’s order, the Court of Appeals on May 4,
2021, dismissed additional claims asserted by LOFA, leaving only claims for, among other things,
interference with contracts and business relationships with UATP franchisees, conversion, breach of
contract, and violation of the Texas Theft Liability Act. Before the Appellate Court’s ruling, LOFA filed
its own new petition on September 10, 2020, against certain of UATP’s affiliates and principals, including
Michael Browning, Jr. and Stephen Polozola, which was consolidated with the lawsuit described in this
paragraph. In an effort to resolve the matter and bring it to a final conclusion, the case was dismissed with
prejudice on September 2, 2022 following the execution of a confidential settlement agreement, wherein
UATP and LOFA released all claims against each other without admission of any liability in exchange for
a one-time payment of five million dollars to LOFA.

Class 101
Concluded:

Unleashed Services, LLC vs. Tom Pabin vs. Josh Wall, 48™ Judicial District of Tarrant County, Texas,
bearing Cause No. 48-346174-23. On September 18, 2023, Unleashed Services, LLC (“Unleashed”) filed
a petition against Thomas Pabin (“Pabin”) requesting Declaratory Judgment as to certain issues under Mr.
Pabin’s employment agreement. On February 22, 2024, Pabin filed an Amended Counterclaim against
Unleashed and Third-Party Petition against Josh Wall alleging (1) breach of contract; (2) fraud; (3)
indemnification; and (4) declaratory judgment regarding his employment agreement. Unleashed and Josh
Wall filed a Motion to Dismiss Pabin’s claims, which was granted on April 12, 2024 as to Pabin’s claims
for breach of contract, promissory estoppel, and indemnification. On June 27, 2024, Pabin and Counter-
Plaintiff Class 101, Inc. and Pabin Enterprises filed their amended Counterclaims and Third-Party Petition
against Unleashed and Josh Wall alleging (1) breach of contract, (2) tortious interference with contract, (3)
fraud, (4) indemnification, and (5) declaratory judgment. The suit was resolved on October 29, 2024 with
Unleashed Brands, LLC buying back Mr. Pabin’s remaining ownership interests in Class 101 for two
hundred and seventy-five thousand dollars. No payment was made by Unleashed Brands, LLC or any other
person or entity on the underlying claims in the lawsuit, all of which have been dismissed with prejudice.
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Premier Martial Arts

Concluded:

The Commissioner of Financial Protection and Innovation v. Premier Franchising Group, LLC doing
business as Premier Martial Arts International (‘““PMAI’’) and/or Premier Martial Arts (““PMA’™). On
November 18, 2021, PMA entered into a consent order with the California Commissioner of Financial
Protection and Innovation related to four licensees of PMAI. The Commissioner found that PMAI offered
and sold at least four franchises in California without being registered with the Commissioner or exempt,
in violation of Section 31110 of the California Franchise Investment Law. The Commissioner further found
that PMA and PMALI willfully omitted to state in subsequent franchise registration applications the material
fact that PMAI had at least four California studios in violation of Section 31200 of the California Franchise
Investment Law. Pursuant to the consent order, PMA agreed to (1) refrain from violating Sections 31110
and 31200, (2) pay a $10,000 administrative penalty, (3) file a post-effective amendment updating PMA’s
then-current registration to include the consent order, and (4) disclose the existence of each and every
California studio in Item 20 and in the exhibit list of current and former franchisees in any PMA disclosure
document filed with the Commissioner moving forward.

Other than listed above, no litigation is required to be disclosed in this Item.

ITEM 4
BANKRUPTCY

No bankruptcy information is required to be disclosed in this Item.

ITEMS
INITIAL FEES

INITIAL FRANCHISE FEE

When you sign a Franchise Agreement, you must pay us a non-refundable initial franchise fee of $40,000
(the “Initial Franchise Fee™) for a single Snapology Business. The Initial Franchise Fee is fully earned by
us upon payment. Except for the differences described below, the Initial Franchise Fee is uniform for all
franchisees.

INITIAL INVENTORY AND EQUIPMENT PACKAGE

Prior to the opening of your Snapology Business, you will be required to pay us or our affiliate between
$12,000 and $20,000 for your initial inventory and equipment package required to open your Snapology
Business. This fee is fully earned by us upon payment and is non-refundable.

GRAND OPENING EXPENDITURES

In preparation for the grand opening of your Snapology Business, you must pay us or our affiliate a
minimum of $10,000 and up to $15,000. We or our affiliate collect your grand opening fees and distribute
to third-party designated service providers to conduct your grand opening. This grand opening advertising
program (“Grand Opening Advertising™) will be administered according to a schedule we determine on a
case-by-case basis and may generally commence one month before your grand opening and last two to three
months thereafter. This fee is fully earned by us upon payment and is non-refundable.

DEVELOPMENT AGREEMENT

If we award you multi-unit development rights, you must sign our Development Agreement and pay us a
development fee (the “Development Fee”) for development of multiple Snapology Businesses, pursuant to
the below schedule:
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Number of Snapology Development Fee for Each Total Development Fee
Businesses
1 $40,000 $40,000
2 $36,000 $76,000
3 $32,000 $108,000

The minimum commitment is two Snapology Businesses, and the maximum commitment is three
Snapology Businesses. The Development Fee that you must pay under the Development Agreement
includes the initial franchise fee payable by you for the franchise agreements to be developed. The
Development Fee will be due in a lump sum payment upon the signing of the Development Agreement.
The Development Fee is fully earned and non-refundable. The Development Fee is uniform for all
Developers, except for the discount below.

INCENTIVES

We offer a 5% reduction of the Initial Franchise Fee and the Development Fee for active-duty United States
military and United States veterans that were honorably discharged. The Franchised Business must be
operated under a business entity, and the active-duty personnel or veteran participant must maintain at least
a 51% ownership interest in such entity throughout the initial term of the Franchise Agreement. A copy of
either the active military 1D or the form DD-214, evidencing the status of a participating veteran and
discharge type, must be submitted with the Franchise Agreement to receive this discount. If the veteran
who was the basis of the veteran’s incentive is no longer an Owner for any reason, other than death or
disability, at the fifth anniversary of the effective date of your franchise agreement, then you shall reimburse
us for the veteran’s incentive discount applied to your Initial Franchise Fee.

We offer a 5% reduction of the initial franchise fee to current franchisees of Snapology and Affiliated
Brands in good standing when they purchase a Snapology franchise.

We reserve the right to cancel or modify any incentive program or discount at any time. In 2025, Snapology
charged initial franchise fees ranging from $30,000 to $40,000. Except as described in this Item 5, all fees
are uniformly imposed. All fees are fully earned when paid to us and our affiliates and are non-refundable
upon payment.

ITEM 6
OTHER FEES
Type of Fee! Amount Due Date Remarks
Royalty Fee 7% of Gross Sales® or the Monthly on | This payment will be debited
Minimum Royalty Fee?, the 15" of automatically from your
whichever is greater: month or business bank through ACH.
Months: E)huesirg;ts
1-12: $600 per month day.

13-24:  $700 per month
25-36:  $800 per month
37-48:  $900 per month
49- 60:  $1,000 per month
61 —120: $1,100 per month
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attendee, which is subject to
adjustment upward in an
amount equal to the annual
increase in the Consumer
Price Index for all urban
consumers when measured on
January 1 of each year.

Type of Fee! Amount Due Date Remarks
NAF Contribution* | Up to 5% of monthly Gross Monthly on | This payment will be debited
Sales or $100 per month, the 15" of automatically from your
whichever is greater; month business bank through ACH.
currently 1% of monthly The total contribution between
Gross Sales. NAF Contribution, Local
Marketing Expenditure, and
Advertising Cooperative shall
not exceed 6% of Gross Sales.
Local Marketing Up to 6% of monthly Gross Monthly, as | All marketing is subject to our
Expenditure® Sales; currently 5% of Gross | incurred authorization and approval.
Sales.
Advertising Not to exceed $10,000 per As incurred | Contributions to the Advertising
Cooperative (if year absent the consent of at Cooperative will be credited
established)® least 51% of franchisees in toward your Local Marketing
the Advertising Cooperative. Expenditure. We do not
currently have any Advertising
Cooperatives.
Technology Fee® Up to $500 per month; Monthly on | This payment will be debited
currently $125 per month the 15" of automatically from your
month business bank through ACH.
This monthly fee is subject to
increase but not more than one
increase in any calendar year
and not more than an increase
of $25 per month in any
calendar year.
Call Center Fee’ Currently, we do not require | Monthly on | If required, we will charge you
that you use our call center. the 15" of the pro rata share of the cost of
the month operating, administering and
following upgrading the call center, which
performance | includes certain fees that we
or sale collect and pay to our
beginning Designated Suppliers (as
on the defined in Item 8) on your
established | behalf.
Opening
Date.
Conference Fee® Currently $950 to $1,350 per | Upon We require that you attend our
attendee, up to $1,500 per invoice annual conference. Your fee

depends on whether you register
by the early bird date ($950), by
the registration date ($1,100) or
by the late registration date
($1,350). If you cannot attend
and we excuse your absence,
you must send your Designated
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Type of Feel Amount Due Date Remarks

Manager or general manager in
your place. If you or your
representative do not attend,
you must pay us a conference
materials fee of $1,500 (or the
maximum allowed in the
franchise agreement) and we
will provide you with relevant
training materials from the
Snapology annual conference.
The conference fee is not
inclusive of your hotel, travel,
and wages costs for you, your
Designated Manager, or other
personnel to attend such
conferences.

This payment will be debited
automatically from your
business bank through ACH.

Online Training $500 annually Annually We collect this fee on behalf of
the licensor of the online
training software and pay such
collected fees directly to the

licensor.
Dashboard Access | Waived for the first license; Monthly This fee is payable to us and
License Fee $10 per month per license upon may be increased by our
after the first license. invoice designated supplier from time-

to-time, which is a pass through
fee and does not include any
markup or rebate.

Initial Training for | Our then-current training fee, | On demand | Under our pre-opening initial

Additional plus expenses. Our current training program, we will train
Employees fee is $500 per trainee per you or your Designated

day (but not to exceed $1,000 Manager and up to one

per trainee per day). additional employee at no extra

charge. If you request that we
provide our initial training
program to additional managers,
either before or after the
opening of the Franchised
Business, you must pay our then
current training fee. Initial
training is conducted at
facilities that we designate and
you must pay for all other
expenses of your trainees,
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Controlling interest is
transferred to a new approved
franchisee;

2) 25% of our then-current
initial franchise fee if
Controlling interest is
transferred to an approved
existing franchisee who has
already undergone our initial
training and any other
required training and has at
least one open and operating
Snapology franchised
business, plus reimbursement

Type of Feel Amount Due Date Remarks
including salary, travel and
accommaodations.

Supplemental On- | Our then current daily rate On demand | Following the initial training

Site Training per trainer, plus expenses. program and the opening of the
There is a two-day minimum Franchised Business, if you
for assistance. Our current request that we provide training
daily trainer rate is $500 per or assistance on-site, you must
day (but not to exceed $1,000 pay our then current fee for
per trainee per day). each trainer. You must also

reimburse us for our trainer(s)
expenses including travel and
accommodations.

Interest Charges The lesser of 18% per annum | On demand | Applies to past due payments of
or the maximum legal rate the Royalty Fee, NAF
allowable by the state in Contribution, and all other fees,
which the Franchised charges, and payments due to us
Business is located. from you. Interest accrues as of

the due date.

Review and Audit | Actual costs of such audit and | Upon Applies to past due payments of
Franchisor’s expenses related | invoice royalty fees, NAF contributions,
to the audit if such audit advertising fund fees and all
shows a understatement of other fees, charges, interest and
fees paid by more than 2%; payments due to us from you.
currently, $1,500 to $3,500 Interest begins to accrue on the
per audit depending on the date that any payment is due
scope of the audit. from you to us.

Transfer Fee 1) 50% of our then-current Upon Payable before transfer of your
initial franchise fee if invoice Franchised Business if you

request and we consent to
transfer. For purposes of the
Transfer Fee, a “Controlling
interest” means more than 20%
the outstanding shares, interest,
or assets in the Franchised
Business and “Non-Controlling
interest” means 20% or less
than the outstanding shares,
interest, or assets in the
Franchised Business.
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Fee depends on the nature of
your request described in the
“Remarks” column. We have
not yet charged this fee to any
franchisee.

Type of Feel Amount Due Date Remarks
of our actual legal and
professional expenses and our
other costs incurred in
connection with the transfer;
or
3) $3,500 but only if the Non-
Controlling interest is
transferred to an approved
Owner and limited to one
time per rolling twelve-month
period. Otherwise, such
transfers are subject to the fee
in #2 above.

Renewal Fee 15% of our then-current Upon If we approve renewal of your
initial franchise fee plus signing Franchise Agreement, at the
reimbursement of our legal renewal time of renewal, you will be
and professional expenses franchise required to sign our then current
and our other costs incurred agreement Franchise Agreement and pay
in connection with the the renewal fee.
renewal

Resale Program Greater of 4% of the purchase | Prior to Payable only if you elect to

Fee price paid for your closing participate in our Resale
Franchised Business (in any Program in connection with the
form, including cash, credit, sale of your Franchised
debt or stock) and the then- Business to an approved
current initial franchise fee transferee of the Franchise
(currently, $40,000). Agreement.

Reservation Fee $500 or $0 if partnering with | Upon Payable only if you elect to
an Affiliated Brand’s invoice offer services outside of your
franchisee Protected Area upon our

approval and execution of an
amendment to your Franchise
Agreement (“TOP
Amendment”), attached as
Attachment | to the Franchise
Agreement.

Supplemental At rates determined by us Within 14 This fee would apply if you

Curriculum?® from time to time (but notto | days of need to develop a custom
exceed $2,500 per request). invoice curriculum for a potential

customer to supplement the
standard curriculum we make
available to all franchisees. This
fee covers our services to assist
in developing that Supplemental
Curriculum.
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and evaluating suppliers

Type of Feel Amount Due Date Remarks
Gift Card and Currently $0; amount of As incurred | You must participate in the gift
Loyalty Program administrative fees once card, loyalty, and other
Fees instituted (but not to exceed electronic incentive programs
7% of the amount of the gift (the “Customer Card
card). Programs”) that we establish,
using vendors that we
designate, which may include
us or our affiliates. We or our
affiliates may charge, or collect
on behalf of our vendors, an
administrative cost for
participating in these programs.
If a gift card is redeemed in
your School, we will reimburse
the redeemed amount minus the
up to 7% administrative fee
retained by the vendor or
affiliate.
Collection Costs Amount incurred by us to On demand | Includes fees and expenses
and Attorney Fees | collect unpaid royalty fees incurred by us, including legal
and other fees or sums due demands and litigation, related
from you to us. to your breach of the Franchise
Agreement, including attorney
fees, deposition expenses,
expert witness fees, accounting
fees and filing fees.
Non-compliance Amount of fees, costs and/or | On demand | You must pay to us and
expenses that we incur in reimburse us for all costs, fees
connection with the and expenses that we incur as a
nonperformance of your result of or in connection with
obligations under the your breach of the Franchise
Franchise Agreement. Agreement. This includes legal,
Includes attorney fees. mediation, and arbitration fees,
expenses and costs that we
incur and legal fees that we
incur with outside legal counsel
and costs associated with
services and work performed by
our own in-house legal staff.
Supplier Testing Reimbursement of our costs Upon Payable only if you request to
Fee incurred in product testing invoice purchase products from an

alternative supplier or request to
use an alternate product.
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Type of Fee! Amount Due Date Remarks

Liquidated The product of (i) the Royalty | On demand. | Payable only if you default and
Damages Fee multiplied by the we terminate your Franchise
franchisee’s Gross Sales Agreement.

during the entire previous
twelve (12) full calendar
months and (ii) the lesser of
(a) three years or (b) the
number of years remaining in
the Initial Term.

DEVELOPMENT AGREEMENT

Type of Fee! Amount Due Date Remarks
Transfer Fee $25,000 plus $1,500 for each On Payable only if you transfer
(Controlling Snapology Business yet to be demand your obligations under the
Interest) developed Development Agreement to

an approved third-party
Administrative | $3,500 but only if 20% or less of the | On Payable only if you transfer
Fee total outstanding units or assets in demand your rights under this
(Convenience the Franchised Business are being agreement to a business
of Operation or | transferred to an approved Owner entity under your common
Non- and limited to one time per rolling control
Controlling twelve-month period. Otherwise,
Interest) such transfers are subject to the
Transfer Fee governing Controlling
Interest.
Liquidated The lesser of i) $50,000 and ii) the Upon Payable only if you default
Damages Minimum Royalty Fee, multiplied Demand and we terminate your
by 36, multiplied by the number of Development Agreement.
units undeveloped under the
Development Agreement.
Indemnification | Our cost Upon You must indemnify us from
of us invoice certain losses and expenses
under the Development
Agreement.
Notes:

Note 1: All fees are recurring unless noted, uniformly imposed, and non-refundable. You will be required
to sign an ACH Authorization Form (Franchise Agreement, Attachment F) permitting us to electronically
debit your designated bank account for payment of all fees payable to us or our affiliates other than the
Initial Franchise Fee. You must deposit all Gross Sales from your Snapology Business into the bank
accounts for which the ACH authorization was granted. You must pay all service charges and fees charged
to you by your bank so that we may electronically debit your bank account.

Note 2: You must pay to us a continuing Royalty Fee. The continuing Royalty Fee is a monthly fee that is
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equal to the greater of either: (a) a sum equal to 7% of your monthly Gross Sales; or (b) the amount of your
then applicable Minimum Royalty Fee (the “Minimum Royalty Fee”), determined in accordance with the
following schedule:

Minimum Royalty Fee

Months 1-12 $600 per month
Months 13-24 $700 per month
Months 25-36 $800 per month
Months 37-48 $900 per month
Months 49-60 $1,000 per month
Months 61-120 $1,100 per month

Renewal Term: During any applicable renewal term, the Minimum Royalty Fee shall not be less than
the Minimum Royalty Fee’s applicable in month 61 and shall be subject to increase as determined by
us provided that within each calendar year of any renewal term we shall not increase the Minimum
Royalty Fee by more than $50 per month per Protected Area.

In measuring the applicable Minimum Royalty Fee, “Month 1” automatically commences at the earlier of
1) the first day of the month following completion of our initial training program, or 2) 120 days from the
date that you sign the Franchise Agreement; and

If any federal, state, or local tax other than an income tax is imposed upon the Royalty Fees paid by you to
us which we cannot directly and, dollar for dollar, offset against taxes required to be paid by us under
applicable federal or state laws, you must compensate us in the manner prescribed by us so that the net
amount of the Royalty Fees paid to us is not less than that the dollar amounts of the Royalty Fees under the
Franchise Agreement.

Note 3: “Gross Sales” means the total revenue derived by each Snapology Business, less sales tax,
discounts, allowances and returns.

Note 4: You must contribute to the NAF in an amount up to 5% of your monthly Gross Sales, subject to a
minimum of $100 per month. The NAF Contribution of 1%, subject to a minimum of $100. The Local
Marketing Expenditure combined with the NAF Contribution and any Advertising Cooperative
contribution described below will not exceed 6% of Gross Sales (as allocated by us between the Local
Marketing Expenditure, Advertising Cooperative contribution and the NAF Contribution) during any 12-
month period. The NAF will contribute up to 15% of its monthly balance to a separate fund (the “Unleashed
Fund”) utilized for marketing all brands associated with Unleashed Services. See Item 11 for details on the
Unleashed Fund.

Note 5: On a monthly and on-going basis you will be required to spend the Local Advertising Expenditure
toward the marketing and promotion of your Snapology Business. Your local marketing efforts and
expenditures must be targeted to a market comprised of your Protected Area and must conform to our
standards and specifications. We may collect the Local Advertising Expenditure and spend it on your behalf
utilizing our Designated Supplier. Currently, there is no established Snapology advertising cooperative
(“Advertising Cooperative”). If we establish an Advertising Cooperative, we may require that you
participate in an approved local or regional Advertising Cooperative with certain other franchisees and sign
our then-current form of cooperative advertising agreement. If an Advertising Cooperative is established,
it will operate by majority vote, with each Snapology Business (whether franchised or affiliate-owned or
managed) entitled to one vote. We also will have the right to cast one vote with respect to each Advertising
Cooperative. The majority vote will determine the level of contributions. The amounts you contribute will
be credited against the Local Marketing Expenditure. We do not currently expect that company-owned or
affiliate-owned Snapology Businesses will have majority voting power in any Advertising Cooperative, but
if they do, the required contribution by any member of the Advertising Cooperative will not exceed $10,000
per year absent the consent of a majority (i.e., 51%) of the franchisees in the Advertising Cooperative.
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Note 6: The Technology Fee includes use of Command Center, our proprietary business management
system that must be used by you in the operations of your Snapology Business (hereinafter referred to as
“Command Center”), and other technologies we implement in the future. Command Center is a cloud-based
software system that includes customer relationship management, student enrollment via website
integration, event calendars, staff management modules, email marketing and other functionality. Presently,
the Technology Fee is $125 per month. We may increase the Technology Fee up to $500 per month upon
notice to you.

Note 7: We operate a national call center for the benefit of the Snapology system that performs various
functions, including general customer support and promotion, booking and upselling related to events held
at Snapology Businesses (e.g., birthday parties, corporate events), but we currently do not require mobile
Snapology franchisees to participate. If we require you to participate, we will apply a portion of the call
center fee to pay directly approved suppliers of certain services provided to your Snapology Business,
including the fee charged by the call center telephone provider, your license for Salesforce Community
Cloud CRM (e.g. event lead generation and management, donation requests and routing customer service
inquiries) or such other provider of event lead generation and management that we may select and your
license for call center solutions or such other provider of customer service software that we may select. In
addition, we reserve the right to obtain a commission for booking parties and events at your Snapology
Business.

Note 8: We require that you attend our annual conference. If you cannot attend and we excuse your absence,
you must send your Designated Manager in your place. In addition to the conference fee, you will be
responsible for all conference-related costs and expenses, including compensation, travel, accommodations,
wages, and meals for your attendees. If you or your representative do not attend, you must pay us a
conference materials fee of $1,000 and we will provide you with relevant training materials from the
Snapology annual conference.

Note 9: We are the exclusive supplier of the Curriculum. The products and services that your Snapology
Business provides must be based on, utilize, and conform to our Curriculum as we designate and may
modify from time to time. When you become a Snapology franchisee, at no additional charge, we will
provide you with access to our core suite of lesson plans, curriculum, and program guides, which we may
revise, add to, or otherwise determine at our sole discretion (the “Curriculum™). From time to time, we have
and may develop supplemental curriculum (the “Supplemental Curriculum”), typically at the request of a
particular customer, that we authorize for use as part of our Curriculum. If you need to help develop
Supplemental Curriculum for a customer, you must obtain that Supplemental Curriculum exclusively from
us or our designated affiliate. Supplemental Curriculum and fees for our Supplemental Curriculum shall be
published and provided to you from time to time.

ITEM7
ESTIMATED INITIAL INVESTMENT

TABLE 1-YOUR ESTIMATED INITIAL INVESTMENT - FRANCHISE AGREEMENT

. . Method of To Whom Payment is
Type of Expenditure! Low High Payment When Due Ma dey

Initial Franchise Fee $40,000 $40,000 | Lumpsum | Upon signing Us
Franchise
Agreement

Rent?® $0 $1,000 As incurred | As arranged Third-Party Sites

Signage* $500 $1,000 As billed Within 1 month | Third party suppliers and
after training vendors approved by Us
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. . Method of To Whom Payment is
1
Type of Expenditure Low High Payment When Due Made
Initial Inventory and $12,000 $20,000 | As billed Within 1 month | Us, and vendors
Equipment Package® after training approved by Us
Computer, Software and ) o Third party suppliers and
Point of Sales System” | $900 $6,000 | Asbilled | Within 1 month | vendors approved by Us
after training
Training Related $2,000 $3,500 As billed Before opening | Third parties
Expenses®
Legal, Accounting, and $750 $1,500 As billed Within 1 month | Third parties, including
Other Professional Fees® after training attorneys, accountants
and architects
Insurance Deposit and $300 $600 As billed Within 1 month | Insurance companies
first month’s premium?° after training
Business Licenses and $500 $1,000 As billed Before opening | Third parties
Permitst!
Grand Opening $10,000 $15,000 | As billed Within 1 month | Us or our affiliates
Advertising*? after training
Initial Supplies®® $500 $1,000 As billed Within 1 month | Third parties
after training
Additional Funds — Initial | $7,500 $15,000 | Asincurred | Before opening | Suppliers
period of 3 months* and initial three
months after
opening
Total'> 1 $74,950 $105,600
Notes:

Note 1: Payments are not refundable unless otherwise noted. These estimates do not include interest and
financing charges that you may incur, and they do not include royalties, marketing, development and other
continuing fees that you will be required to pay to us. The above estimates do not include any sales tax, use
tax, gross receipts tax, excise tax, or other similar tax or freight and delivery charges. You will be
responsible for payment of these amounts.

Note 2: You may operate the Snapology Business from your home Office provided that you only offer and
provide the Services from temporary authorized Third-Party Sites that you license or lease on a non-
exclusive and short-term basis. Examples of Third-Party Sites include, but are not limited to, schools,
recreation centers, libraries, businesses, and community facilities. Third-Party Sites may require you to pay
a portion of the Gross Sales collected from an event conducted on such sites, which can vary from $0 to
$1,000 per month depending on the number of events you conduct at these Third-Party Sites. Your actual
costs may vary depending on your ability to find low or no cost Third-Party Sites, the number of events
you conduct at these sites, and your ability to negotiate lower rates.

Note 3: You will not incur expenses for construction, leasehold improvements, furniture, or fixtures if you
do not establish a retail location and operate out of your home Office.

Note 4: This estimate is for portable displays and signs that will not be affixed to any structure.
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Note 5: You must purchase an initial opening inventory of program supplies from us or an Affiliate before
you open your Snapology Business. Based on the activity of your Snapology Business, you will be required
to continuously restock, replenish, maintain and replace your supplies, equipment, and inventory. The costs
listed here do not include any transportation or set up costs, which vary by location.

Note 7: You will be required to use a minimum of one computer in the day-to-day operations of your
Snapology Business. This computer must meet our specifications and be able to access our Command
Center, our cloud-based business management system, through a broadband internet connection. The cost
of the equipment you purchase will vary depending on the amount and configuration of the equipment you
buy and the supplier you choose.

Note 8: Prior to opening the Snapology Business you must complete our pre-opening training program. We
do not charge a fee for our pre-opening initial training you or your Designated Manager and up to one
additional manager; however, you will incur travel and lodging costs associated with attending our pre-
opening training program. You are responsible for the travel, food, and lodging expenses that you and your
participating managers will incur when you attend our training program and the salary and benefit costs of
your attendees. Costs vary due to distances from your location to our training facility and the quality of the
food and lodging you choose. Other factors include seasonal variations in the price of travel and lodging
expenses, general economic conditions, and your persistence in obtaining the best prices available. This
estimate is for the cost for you or your Designated Manager and up to one additional manager to attend our
initial training program in the Dallas-Fort Worth, TX Area. Your costs will depend on the number of people
attending training, their point of origin, method of travel, class of accommodation and living expenses (food,
transportation, etc.). This estimate does not include the cost of labor.

Note 9: These fees are representative of the costs for engagement of professionals such as attorneys, and
accountant s for the initial review and advisories consistent with the start-up of a Snapology Business. These
fees can vary greatly depending on the hourly rate charged by the professional and the amount of work you
request be performed.

Note 10: You are required to maintain certain specified insurance policies for your Snapology Business,
and will be required to utilize our Designated Suppliers. Your actual payments for insurance and the timing
of those payments will be determined based on your agreement with your insurance company or insurance
agent. This estimate is for the cost of an initial deposit plus three months of premium payments. If you choose
to pay the policies in full, these costs will be higher. The cost of coverage will vary based on the Protected
Avrea for the type of Snapology Business.

Note 11: You are responsible for applying for, obtaining and maintaining all required permits and licenses
necessary to operate your Snapology Business. The licenses necessary to operate the Snapology Business
will vary depending on local, municipal, county and state regulations. All licensing fees are paid directly
to the governmental authorities when incurred and are due prior to the opening of your Franchised Business.

Note 12: This estimate is for the cost of our mandatory grand opening expenditure, which includes the cost
of the initial digital marketing advertising and materials for the initial launch of your Snapology Business.
All marketing materials must be approved by us.

Note 13: This figure is for printing a start-up order of marketing displays, uniforms, promotional items,
postcards, and business cards bearing the principal trademarks and a supply of office materials.

Note 14: This is an estimate of additional funds that will be required to cover expenses that you will incur
before operations begin at your Snapology Business and during the first three (3) months following the
opening of your Snapology Business (the “Initial Period”). Our estimates do not include salary or
compensation to you as the owner and operator of your Snapology Business and, accordingly you must
account for personal funds that you will require. Payments will be to third parties and are generally not
refundable. These estimates also do not take into account finance payments and debt service (to the extent
you obtain financing to develop your Snapology Business) and any related charges, interest, and costs you
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may incur if any portion of the initial investment is financed. These amounts are the minimum
recommended levels to cover operating expenses, including your employees’ salaries for three months. In
compiling these estimates, we relied on our franchisees’ and our affiliates’ experience in operating
Snapology Businesses. You may be required by your lender to carry additional working capital.

Note 16: We do not offer financing directly or indirectly for any part of the initial investment. Availability
and terms of financing depend on many factors, including the availability of financing generally, your
creditworthiness and collateral, and lending policies of financial institutions from which you request a loan.

TABLE 2 - YOUR ESTIMATED INITIAL INVESTMENT —- DEVELOPMENT AGREEMENT

To Whom
e .Of Amount 2t O When Due Payment is
Expenditure Payment
Made
When
Development Fee! $76,000 to $108,000 | Lump sum Developmer_wt Us
Agreement is
signed
Your
Legal, Accounting accountant,
and Other Fees? $5,000 to $10,000 As arranged As incurred attorney, and
other
professionals
. See Table 3 above. The low range is equal to the
:Eglrtlalellr;\i/ressttment low range of the total from Tablel, less the Initial
Snanolo $34,950 to $65,600 [ Franchise Fee, and the high range is equal to the
Buaness%y high range of the total from Table 1, less the initial
Franchise Fee. See Note 3.
TOTAL* $115950 to  $183,600
Notes:

Note 1. The Development Fee includes the Initial Franchise Fees payable by you for the two to three
franchised units to be developed. The Development Fee will be due in a lump sum payment upon signing
the Development Agreement. The Development Fee is fully earned and non-refundable in consideration of
administrative and other expenses we incur in entering into the Development Agreement. The Development
Fee is uniform for all Developers, except as described in Item 5.

Note 2. You may incur additional legal, accounting, and other fees for reviewing the Development
Agreement.

Note 3. For each Snapology Business you develop under the Development Agreement, you will also incur
the respective expenses in Table 3 above in this Item 7 (except for the initial franchise fee).

Note 4. This figure represents the total estimated initial investment in entering into a Development
Agreement for the development of two to three Snapology Businesses, including the estimated initial
investment to open your first Snapology Business under the Development Agreement.

(Item 8 continues on the next page.)
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ITEM 8
RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

PURCHASES FROM _APPROVED OR DESIGNATED SUPPLIERS; PURCHASES ACCORDING TO
SPECIFICATIONS

You must purchase from suppliers or distributors we designate (each a “Designated Supplier”) all of your
requirements for developing and operating the Franchised Business including: (1) signage and other
products; (2) uniforms, shirts, and all other merchandise and items intended for retail sale (whether or not
bearing our Proprietary Marks), including but not limited to merchandise to satisfy monthly purchasing
requirements; (3) advertising, point-of-purchase materials, digital marketing services, and other printed
promotional materials; (4) gift certificates and stored value cards; (5) stationery, business cards, contracts,
and forms; (6) bags, packaging, and supplies bearing the Proprietary Marks; (7) insurance from our
Designated Supplier and approved carriers or brokers, to the extent permitted by law; (8) local and regional
marketing services through our Designated Supplier, if applicable; (9) reputation management and customer
service satisfaction evaluations, and other surveys, (10) human resource information system and/or payroll
systems, and other related systems; (11) replacement parts for required equipment; (12) point-of-sale,
merchant processing, and other related systems; (13) certain support services related to the operation of
your Franchised Business, including the accounting systems and third party accounting services that we
prescribe; and (14) other products and services that we require. You agree to comply with all such
requirements. For certain designated suppliers, you may be required to enter a form of participation
agreement specified by each supplier.

We require you to operate your Snapology Business in conformity with the specifications, procedures,
criteria and requirements that we designate in our confidential operations manual and other proprietary
manuals (collectively, the “Manuals” or “Operations Manual”). We will notify you in our Manuals or other
communications of our standards and specifications with respect to Designated Suppliers, including
situations in which we may revoke approval. We will notify you of any changes in standards and
specifications through changes in the Manuals or other communications.

You will be required to purchase the following through us or our affiliate: (1) retail merchandise, (2)
licenses to the point of sale, merchant processing, and other software programs that we designate, (3) certain
digital marketing services, (4) technology solutions (e.g., franchise management system, computer
equipment) identified by us, (5) point-of sale system and related hardware (if required), (6) insurance
policies (if required), and (7) certain support services related to the operation of your Franchised Business,
including the accounting systems and third party accounting services that we prescribe.

If we require that a product or service be purchased from a Designated Supplier and you wish to purchase
it from an alternate supplier, you must submit to us a written request for approval and must include pertinent
information about the supplier as required in the Manual. You may not purchase or lease the product or
service until and unless we have approved the supplier in writing. We have the right to require you to submit
information, specifications, and samples to us to enable us to determine whether the products or services,
as applicable, comply with our standards and specifications and whether the supplier meets our criteria, as
may be amended by us periodically. We also have the right to inspect the supplier’s facilities and have
samples from the supplier delivered to us or to an independent laboratory we designate for testing. We may
condition our approval of a supplier on requirements relating to product quality, traceability, consistency,
and pricing as well as supplier financial condition, corporate social responsibility policies, reliability, labor
relations, client relations, frequency of delivery, concentration of purchases, standards of service (including
prompt attention to complaints and positive complaint resolution history), and other criteria that we may
establish periodically. You must reimburse us for all costs that we incur in connection with due diligence
of your proposed supplier and our evaluation of such supplier as well as any costs we incur in monitoring
a Designated Supplier’s compliance with our requirements. We have the right to monitor the quality of the
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services provided by Designated Suppliers in a manner we deem appropriate. We may impose obligations
on Designated Suppliers, which will be incorporated in a written license agreement with the supplier.

Except through an interest in us or our affiliates, none of our officers owns any interest in any Designated
Suppliers with whom you must or are required or recommended to do business.

In addition to the items described above, we may require you to buy from us advertising and promotional
materials, direct mail flyers and related forms to our franchise owners at prices that we determine. We or
our affiliate may in the future provide media buying and placement services for local marketing and
advertising. If we or our affiliate purchase media time or space or place advertising, then you will pay us
or our affiliate’s costs plus a fee not to exceed 15% of those costs. We do not currently require you to
purchase these materials or services from us. We or affiliates may in the future offer or choose others to
offer other goods or services and may become approved suppliers or the only approved supplier for other
goods and services.

SUPPLIER APPROVAL PROCESS.

We are not required to approve any particular supplier. We will notify you of our approval or disapproval
within 120 days of our receipt of complete information from you that we require to evaluate a proposed
supplier. Our specifications for products and services and criteria for suppliers are generally issued through
written communication and available to franchisees through the Manual, but we do not disclose information
regarding specifications for products and services and criteria to suppliers that we consider proprietary or
confidential to us. We may re-inspect the facilities and products of any Designated Supplier, and we may
revoke our approval upon the supplier’s failure to continue to meet any of our then-current criteria. If we
revoke our approval of any supplier, you must promptly discontinue use of that supplier. We will notify
you and the supplier of our decision.

You may purchase from any supplier those items and services for which we have not specified Designated
Suppliers or distributors, if the items and services meet our specifications, which may include brand
requirements. If brand requirements have been identified, you may purchase and use only those brands
approved by us. Our approved vendor list and standards and specifications, and our modifications to our
standards and specifications, are communicated to our franchisees in the Manual.

We do not provide material benefits to you (for example, renewing or granting additional franchises) based
on your purchase of particular Products or Services or use of Designated Suppliers. However, if you do not
use Designated Suppliers or follow our System standards, we may terminate the Franchise Agreement. You
must follow and honor all of the product and service warranty and customer service policy we may establish
and publish in our Manuals.

Some items can be purchased only from us or our affiliates, some only from suppliers we have approved,
and others only in accordance with our specifications and standards.

CURRICULUM

We are the exclusive supplier of the Curriculum. The Services that your Franchised Business will offer and
provide must exclusively be based on, utilize, and conform to our Curriculum. When you become a
Snapology franchisee, at no additional charge, we will provide you with access to our Curriculum and
Supplemental Curriculum that we authorize for use as part of our Curriculum. If you elect to utilize the
Supplemental Curriculum you must exclusively purchase the Supplemental Curriculum from us, our
designated affiliate, or Designated Supplier.

We estimate that your purchase of goods and services from suppliers according to our specifications,
including your purchase of goods or services from our designated exclusive suppliers to represent
approximately 50% to 70% of your total purchases and leases in establishing your Snapology Business and
approximately 20% to 50% of the on-going operating expenses of your Snapology Business.
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BUSINESS MANAGEMENT SYSTEM AND OTHER TECHNOLOGIES

Our business management system (“BMS”) currently includes Manager and command center (“Command
Center”). Command Center is our proprietary system that you must exclusively license through us and use
in the daily operation of the Franchised Business. Command Center is a cloud-based software system
powered by Microsoft that includes customer relationship management, student enrollment via website
integration, event calendars, staff management, email marketing and other functionality. You are required
to purchase at least one computer or tablet that maintains high speed internet access that runs Command
Center for your Snapology Business. If you elect to open a Discovery Center, you will also be required to
purchase and utilize our required point of sale system. You do not purchase the computer system equipment
from us or our affiliates. There are no substitutes for Command Center, and it is the only business
management software you must use for the Franchised Business. Command Center fees are included in the
Technology Fee, which is currently $125 per month. At all times we reserve the exclusive right to change
vendors, implement additional or different technologies and software, and to move your data and
information to alternative business management system providers. We are the only Designated Supplier of
Command Center.

BRANDED ITEMS AND MARKETING MATERIALS

All materials bearing the Proprietary Marks including, but not limited to, stationary, business cards,
brochures, apparel and displays, must meet our standards and specifications and must be purchased from
either us or our Designated Suppliers. All of your marketing materials must comply with our standards and
specifications and must be approved by us before you use them. You may market the Franchised Business
through approved digital media and social media platforms provided that you do so in accordance with our
digital media and social media policies. You must purchase all branded marketing materials from either us
or our designated exclusive supplier. We may require that you use our Designated Supplier for social and
digital media marketing services and our social media platforms, vendors and marketing channels. You are
required to utilize us to conduct your Grand Opening Advertising; we will collect your grand opening
advertising funds and utilize the appropriate third-party marketing partner to conduct your grand opening
of the Franchised Business according to a schedule that we determine.

MINIMUM INSURANCE COVERAGE

You must obtain and maintain, at your own expense, the insurance that you determine is necessary or
appropriate for liabilities caused by or occurring in connection with the development or operation of the
Franchised Business, including our mandatory policies and minimum limits of coverages described below:

Line of Coverage: Limits:

General Liability Insurance $1,000,000 per occurrence

$2,000,000 Annual General Aggregate, Other than Products
$2,000,000 Annual Aggregate, Products and Completed Operations
(a) premises and operations; (b) products and completed operations;
(c) personal injury; (d) advertising liability; (e) abuse and
molestation; (f) contractual liability; (g) employees as insureds; (h)
extended bodily injury coverage; (i) damage to premises rented to
you ($100,000); (j) owned, non-owned and hired automobile
insurance ($1,000,000 combined single limit); and (k) student sport
accident

Medical Expense — each claim — to be excluded

Commercial Property Insurance | Covering business personal property and business income for one
year of lost profit and continued business expenses, for full
replacement cost of the Franchised Business’s contents.

(if applicable)
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Line of Coverage: Limits:
Worker’s Compensation $1,000,000 limit

Hired and Non-Owned Auto $1,000,000 per occurrence
Liability (if applicable)

Student/Participant Accident $25,000 limit

Policy

Employment Practices Liability | ® $1,000,000 per claim

Insurance (if you have e Wage & Hour sublimit no less than $100,000 per occurrence
employees) e Coverage for 1 and 3" party sexual harassment
Professional Liability $1,000,000 per occurrence

(recommended but not

required)

Other coverage as we may require from time to time

We have the right to establish and modify the minimum required coverages and to require different or
additional kinds of insurance. Each policy must include those terms and endorsements that we require, as
specified in the Franchise Agreement and the Manual. We may designate periodically one or more
Designated Suppliers, which may be us or an affiliate, for the required insurance, and you must use those
Designated Suppliers, to the extent permitted by applicable law.

You must purchase the required worker’s compensation insurance, general liability insurance, property
insurance, and employment practices insurance from our Designated Supplier(s). If we have not named a
Designated Supplier or with respect to all other required insurance, in lieu of purchasing the insurance
through our Designated Supplier as we may designate from time-to-time, you may purchase the insurance
from insurance brokers and carriers that you select, subject to those brokers and carriers satisfying our
Standards and minimum requirements. You must submit to us the information and documentation that we
request in connection with your request for our consent to purchase insurance from any unapproved
insurance broker or insurance carrier.

You must include us as an additional insured on all of the above policies except Worker’s Compensation
and Professional Liability. All insurance must be provided by an approved vendor or an insurer with an
A.M. Best rating of not less than an A-VI111 (“excellent” and $100,000,000 to $250,000,000 in policy holder
surplus) that is authorized to sell insurance in the state in which your Franchised Business is located. You
must provide us with a certificate of insurance and additional insured endorsement complying with the
above requirements no less than seven days prior to opening your Franchised Business and at least 30 days
prior to any renewal providing the endorsements as noted below. All insurance policies (except worker’s
compensation) must include a waiver of subrogation in favor of us and our affiliates, and each company’s
officers, directors, shareholders, partners, members, agents, representatives, independent contractors,
servants, and employees, and must include a 30-day notice of cancellation directed to both you and to us or
the person we designate.

PURCHASE AGREEMENTS

We may negotiate group rates, including price terms, for the purchase of equipment and supplies necessary
for the establishment and/or operation of the Franchised Business. Presently there are no purchase or supply
agreements in effect for Restricted Purchases and there are no purchasing or distribution cooperatives that
you must join. You will not receive any material benefits for using Designated Suppliers.
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MEMBERSHIP PROGRAMS

We administer a multi-tier membership program for Snapology Businesses (“Membership Program™). You
must participate in the Membership Program. In connection with the offer and sale of memberships for the
Membership Program at your Franchised Business, you must comply with the Standards for the
Membership Program, including Membership Program tiers, pricing and other terms and conditions we
may establish periodically. We or our Designated Supplier will administer the Membership Program, and
we reserve the right to modify the structure of such Membership Program and benefits of membership at
any time upon notice to you. In connection with the sale of each membership, the customer must enter into
a membership agreement in the form required by us and pay the applicable Membership Program dues.

We and our affiliates have the right, through the point-of-sale or other technology system components, or
otherwise, to independent and unrestricted access to lists of the Franchised Business’s members and
prospects, including names, addresses and other related information (“Member Information™). We and our
affiliates may use Member Information in our and their business activities, but, during the term of the
Franchise Agreement, we and our affiliates will not use the Member Information that we or they learn from
you or from accessing the point-of-sale or other technology system components to compete directly with
the Franchised Business. Upon termination of the Franchise Agreement, we and our affiliates reserve the
right to make any and all disclosures to the members of your Snapology Business and use the Member
Information in any manner that we or they deem necessary or appropriate.

We reserve, to the fullest extent permitted by then-applicable law, the right to establish policies and
programs regarding pricing of products and services, including, but not limited to, establishing the
maximum and minimum retail prices and membership program prices, recommending retail and
membership program prices, advertising specific retail prices for some or all products or services sold at
your Franchised Business, and developing and advertising price promotions or package promotions. We
may compel you to observe, honor, and participate in any such policies or programs we establish.

CUSTOMER LOYALTY PROGRAMS

If we institute a Customer Card Program, you are required to participate in such programs, invest in
additional equipment, and incur vendor processing or administrative fees for administration of the Customer
Card Program. You must accept for payment gift card(s) presented as payment for purchases made in your
School for products and services.

You must participate in and offer to your customers all customer loyalty and reward programs and all
contests, sweepstakes, and other prize promotions that we mandate. We will provide you the details of each
program and promotion, and you must promptly display all point-of-sale advertising and promotion-related
information at such places within the Franchised Business premises as we may designate. You must
purchase and distribute all coupons, clothing, toys, and other collateral merchandise (and only the coupons,
clothing, toys, and collateral merchandise) we designate for use in connection with each such program or
promotion.

REVENUE DERIVED FROM FRANCHISEE PURCHASES AND L EASES

We and our affiliates did not receive any revenue during our most recently completed fiscal year ending
December 31, 2025, from selling or leasing products or services directly to franchisees. However, we do
receive rebates from certain vendors of our Designated Suppliers of Restricted Purchases. During our most
recently completed fiscal year ending December 31, 2025, we received $2,644 in rebate revenue, which is
0.1% of our total revenue of $2,653,577.

(Item 9 starts on the next page.)
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This table lists your principal obligations under the franchise and other agreements. It will help you
find more detailed information about your obligations in these agreements and in other items of this

Disclosure Document.

ITEM9

FRANCHISEE’S OBLIGATIONS

and services offered

Sections 11.B.-11.D.

L . Sections in .
. Sections in Franchise Disclosure
O g Agreement DEVEGENTEE Document Items
g Agreement

a. Site selection and . .
acquisition/lease Article 3 Articles 1 and 4 Items 7 and 11
Féan’(r;;-Openlng purchases and Article 5 Not Applicable Items 7 and 8
c. Site de\_/elopme_nt and other Article 5 Avrticle 4 Items 7 and 11
pre- opening requirements
d. Initial and ongoing training Artmle;gn(j)Sectmn Section 6.2 Item 11
e. Opening Acrticle 5 Acrticle 4 Item 11
f. Fees Article 6 Article 3 Items 5, 6 and 7
g. Compl_lance with standards Articles 7, 8, 9, 10, and Article 5 ltems 8 and 11
and policies / manual 11
h. Trademarks and Articles 9 and 13, and .
proprietary information Section 14.A. Section 1.4 Items 13 and 14
i. Restrictions on products Avrticles 9, 10, and Article 1 Items 8, 11 and 16

j. Warranty and customer

Sections 11.1., 15.F., and

service purchases

service requirements 15.N. Not Applicable Item 16
K. Territorial development Sections 1.B. and 3.A. Article 4 Item 12
and sales quotas

| Ongoing product and Sections 11.B.-11.F. Not Applicable Item 8

m. Maintenance, appearance
and remodeling requirements

Article 10 and Sections
2.B(2), and 11.B.

Not Applicable

Items 7 and 17

n. Insurance Article 16 Not Applicable Items 7 and 8
0. Advertising Article 15 Not Applicable Items 6 and 11
p. Indemnification Section 20.B. Section 7.2 Item 6

g. Owner's participation, Sections 11.J.-11.K. Article 5 Items 11 and 15
management, staffing

r. Records and reports Acrticle 7 Section 5.3 Item 6

s. Inspections and Audits

Article 7 and Sections
4D., 4.E., and 11.G.

Not Applicable

Items 6 and 11

t. Transfer Article 17 Article 8 Item 17
u. Renewal Section 2.B. Section 5.2 Item 17
V. F?ostjtermmatlon Article 19 Article 9 Item 17
obligations

w. Non-Competition Sections 14.B.-14.F. Section 6.3 ltem 17
Covenants

X. Dispute Resolution Article 23 Article 11 Item 17

SNAPOLOGY, LLC
Franchise Disclosure Document | 2026

Page 25




L Sections in Franchise SERIENS (17 Disclosure
Obligation Development
Agreement Document Items
Agreement

y. Other: Individual
guarantee of franchisee Attachment D Attachment D Item 15
obligations
z. Other: Liquidated Section 18.F. Section 9.8 Item 6
Damages

ITEM 10

FINANCING
We do not offer direct or indirect financing. We do not guarantee your note, lease, or obligation.
ITEM 11

FRANCHISOR’S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS, AND TRAINING
Except as listed below, we are not required to provide you with any assistance.
FRANCHISE AGREEMENT

Before you begin operating the Franchised Business, we will:

1. Grant you the right to operate the Franchised Business within a Protected Area. (Franchise
Agreement, Section 1.B.);

2. Provide you pre-opening assistance regarding (i) development and operation of the
Franchised Business; (ii) qualifications and training requirements for various personnel roles required for
the operation of the Franchised Business in accordance with the Snapology’s standards; (iii) services,
supplies, Curriculum, and other operational requirements for the Franchised Business, and (iv) purchasing
and inventory control; and such other matters as we deem appropriate. (Franchise Agreement, Section 5.C.);

3. Supply you with our Curriculum, and, upon your request, any Supplemental Curriculum.
(Franchise Agreement, Section 6.C.);

4. Prior to opening the Franchised Business, provide you or your Designated Manager and up
to one additional manager with training in accordance with our initial training program. (Franchise
Agreement, Section 8.A));

5. Loan you a copy of or provide you access to a digital version of our Operations Manual.
At all times, we reserve the right to supplement, modify and update the Operations Manual. (Franchise
Agreement, Article 9). The Operations Manual currently consists of 147 pages and the table of contents to
the Operations Manual is attached as Exhibit C to this Disclosure Document;

6. Provide you with our then current list of Designated Suppliers for the products and services
that we will require you to use in the Franchised Business. (Franchise Agreement, Section 11.C.);

7. Supply you with your initial license permitting you to access and use our designated BMS,
subject to an on-going monthly Technology Fee and compliance with the terms of your Franchise
Agreement. (Franchise Agreement, Section 11.E.);

8. Provide you with marketing and promotion standards and marketing campaigns for use in
your Franchised Business. (Franchise Agreement, Article 15); and

9. Establish a section on the Snapology website that includes information related to your
Franchised Business. (Franchise Agreement, Section 15.H.).

During the operation of the Franchised Business, we will:

SNAPOLOGY, LLC
Franchise Disclosure Document | 2026 Page 26



1. Provide you with access to updates and revised plans to our Curriculum and Supplemental
Curriculum (if applicable). (Franchise Agreement, Section 6.C.);

2. Provide training to additional or replacement managers, and refresher training as
appropriate (Franchise Agreement, Article 8);

3. Establish and communicate operating procedures, improvements to the System and
modifications to the System in connection with your operation of the Franchised Business, services to be
offered by you, products to be sold by you, Supplies to be purchased and used by you, and those systems
and procedures to be used by you in connection with training of service employees and marketing and
promotion of the Franchised Business. (Franchise Agreement, Article 10);

4. Use good faith efforts to approve or disapprove your proposed promotional and marketing
materials within 10 business days after we receive them. (Franchise Agreement, Section 15.A.);

5. Establish and administer a membership program, gift card program, loyalty program, and
master insurance program for so long as we elect to do so. (