FRANCHISE DISCLOSURE DOCUMENT

Crisp & Green Franchising LLC
a Minnesota limited liability company
746 Mill Street E

Wayzata, MN 55391 ( R | S PG R E E N®
Phone: 952-855-8400

franchise@crispandgreen.com
www.crispandgreen.com

CRISP & GREEN" is a wellness-driven restaurant chain featuring a selection of signature and seasonal
salads, grain bowls, smoothies, and other healthy items, all made in-house from scratch with premium
ingredients. The restaurants also offer free community fitness and wellness events to promote a healthy
lifestyle beyond the kitchen.

The total investment necessary to begin operation of a CRISP & GREEN® franchise is $860,400 to
$1,393,000. This includes $54,900 to $69,500 that must be paid to the franchisor or an affiliate.

We may sell rights to develop a number of restaurants within a specified area during a specified time
pursuant to our Market Accelerator Program. You must commit to develop a minimum of five restaurants
in order to participate in our Market Accelerator Program. Participation in the Market Accelerator Program
will entitle the franchisee to a reduced initial franchise fee of $274,500 for five restaurants, or $54,900 per
restaurant.

This disclosure document summarizes certain provisions of your franchise agreement and other information
in plain English. Read this disclosure document and all agreements carefully. You must receive this
disclosure document at least 14 calendar days before you sign a binding agreement with, or make any
payment to, the franchisor or an affiliate in connection with the proposed franchise sale. Note, however,
that no government agency has verified the information contained in this document.

You may wish to receive your disclosure document in another format that is more convenient to you. To
discuss the availability of disclosures in different forms, contact us at franchise@crispandgreen.com.

The terms of your contract will govern your franchise relationship. Do not rely on the disclosure document
alone to understand your contract. Read all of your contract carefully. Show your contract and this
disclosure document to an advisor, like a lawyer or an accountant.

Buying a franchise is a complex investment. The information in this disclosure document can help you
make up your mind. More information on franchising, such as “A Consumer’s Guide to Buying a
Franchise,” which can help you understand how to use this disclosure document, is available from the
Federal Trade Commission. You can contact the FTC at 1-877-FTC-HELP or by writing to the FTC at 600
Pennsylvania Avenue, NW, Washington, DC 20580. You can also visit the FTC’s home page at
www.ftc.gov for additional information. Call your state agency or visit your public library for other sources
of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

Issuance Date: April 24, 2023
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How to Use This Franchise Disclosure Document

Here are some questions you
information:

may be asking about buying a franchise and tips on how to find more

QUESTION

WHERE TO FIND INFORMATION

How much can I earn?

Item 19 may give you information about outlet sales, costs, profits
or losses. You should also try to obtain this information from
others, like current and former franchisees. You can find their
names and contact information in Item 20 or Exhibit F.

How much will I need to
invest?

Items 5 and 6 list fees you will be paying to the franchisor or at the
franchisor’s direction. Item 7 lists the initial investment to open.
Item 8 describes the suppliers you must use.

Does the franchisor have
the financial ability to
provide support to my
business?

Item 21 or Exhibit G includes financial statements. Review these
statements carefully.

Is the franchise system
stable, growing, or
shrinking?

Item 20 summarizes the recent history of the number of company-
owned and franchised outlets.

'Will my business be the
only Crisp & Green
business in my area?

Item 12 and the “territory” provisions in the franchise agreement
describe whether the franchisor and other franchisees can compete
with you.

Does the franchisor have a
troubled legal history?

Items 3 and 4 tell you whether the franchisor or its management
have been involved in material litigation or bankruptcy
proceedings.

'What’s it like to be a Crisp
& Green franchisee?

Item 20 or Exhibit F lists current and former franchisees. You can
contact them to ask about their experiences.

‘What else should I know?

These questions are only a few things you should look for. Review
all 23 Items and all Exhibits in this disclosure document to better
understand this franchise opportunity. See the table of contents.
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What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees even if you
are losing money.

Business model can change. The franchise agreement may allow the franchisor to change its
manuals and business model without your consent. These changes may require you to make
additional investments in your franchise business or may harm your franchise business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a limited group
of suppliers the franchisor designates. These items may be more expensive than similar items you
could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a similar
business during the term of the franchise. There are usually other restrictions. Some examples may
include controlling your location, your access to customers, what you sell, how you market, and
your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory, the
franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you may have
to sign a new agreement with different terms and conditions in order to continue to operate your
franchise business.

When vour franchise ends. The franchise agreement may prohibit you from operating a similar
business after your franchise ends even if you still have obligations to your landlord or other
creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to register
before offering or selling franchises in the state. Registration does not mean that the state
recommends the franchise or has verified the information in this document. To find out if your
state has a registration requirement, or to contact your state, use the agency information in Exhibit
A.

Your state also may have laws that require special disclosures or amendments be made to

your franchise agreement. If so, you should check the State-Specific Addenda. See the Table of
Contents for the location of the State-Specific Addenda.
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Special Risks to Consider About 7This Franchise
Certain states require that the following risk(s) be highlighted:

1. Out-of-State Dispute Resolution. The Franchise Agreement requires you to resolve
disputes with the franchisor by mediation, arbitration and/or litigation only in Minnesota.
Out of state mediation, arbitration, or litigation may force you to accept a less favorable
settlement for disputes. It may also cost more to mediate, arbitrate or litigate with the
franchisor in Minnesota than in your own state.

2. Spousal Liability. Your spouse must sign a document that makes your spouse liable for
all financial obligations under the Franchise Agreement, even if your spouse has no
ownership interest in the franchise. This Guarantee will place both your and your spouse's
marital and personal assets (perhaps including your house) at risk if your franchise fails.

3. Mandatory Minimum Payments. You must make mandatory minimum royalty
payments or advertising contributions regardless of your sales levels. Your inability to
make these payments may result in termination of your franchise and loss of your
investment.

4. Purchase of Inventory and Supplies. You must purchase all or nearly all of the inventory
and supplies necessary to operate your business from us, our affiliates, or from suppliers
that we designate at prices that we or they set. These prices may be higher than prices you
could obtain elsewhere for the same or similar grounds. This may reduce the anticipated
profit of your franchised business.

Certain states may require other risks to be highlighted. Check the “State-Specific Addenda” (if
any) to see whether your state requires other risks to be highlighted.
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THE FOLLOWING PROVISIONS APPLY ONLY TO
TRANSACTIONS GOVERNED BY
THE MICHIGAN FRANCHISE INVESTMENT LAW

THE STATE OF MICHIGAN PROHIBITS CERTAIN UNFAIR PROVISIONS THAT
ARE SOMETIMES IN FRANCHISE DOCUMENTS. IF ANY OF THE FOLLOWING
PROVISIONS ARE IN THESE FRANCHISE DOCUMENTS, THE PROVISIONS ARE
VOID AND CANNOT BE ENFORCED AGAINST YOU:

Each of the following provisions is void and unenforceable if contained in any documents relating
to a franchise:

(A) A PROHIBITION ON THE RIGHT OF A FRANCHISEE TO JOIN AN
ASSOCIATION OF FRANCHISEES.

(B) A REQUIREMENT THAT A FRANCHISEE ASSENT TO A RELEASE,
ASSIGNMENT, NOVATION, WAIVER, OR ESTOPPEL WHICH DEPRIVES A
FRANCHISEE OF RIGHTS AND PROTECTIONS PROVIDED IN THIS ACT. THIS SHALL
NOT PRECLUDE A FRANCHISEE, AFTER ENTERING INTO A FRANCHISE
AGREEMENT, FROM SETTLING ANY AND ALL CLAIMS.

(C) A PROVISION THAT PERMITS A FRANCHISOR TO TERMINATE A
FRANCHISE PRIOR TO THE EXPIRATION OF ITS TERM EXCEPT FOR GOOD CAUSE.
GOOD CAUSE SHALL INCLUDE THE FAILURE OF THE FRANCHISEE TO COMPLY
WITH ANY LAWFUL PROVISIONS OF THE FRANCHISE AGREEMENT AND TO CURE
SUCH FAILURE AFTER BEING GIVEN WRITTEN NOTICE THEREOF AND A
REASONABLE OPPORTUNITY, WHICH IN NO EVENT NEED BE MORE THAN 30 DAYS,
TO CURE SUCH FAILURE.

(D) A PROVISION THAT PERMITS A FRANCHISOR TO REFUSE TO RENEW A
FRANCHISE WITHOUT FAIRLY COMPENSATING THE FRANCHISEE BY REPURCHASE
OR OTHER MEANS FOR THE FAIR MARKET VALUE, AT THE TIME OF EXPIRATION,
OF THE FRANCHISEE'S INVENTORY, SUPPLIES, EQUIPMENT, FIXTURES, AND
FURNISHINGS. PERSONALIZED MATERIALS WHICH HAVE NO VALUE TO THE
FRANCHISOR AND INVENTORY, SUPPLIES, EQUIPMENT, FIXTURES, AND
FURNISHINGS NOT REASONABLY REQUIRED IN THE CONDUCT OF THE
FRANCHISED BUSINESS ARE NOT SUBJECT TO COMPENSATION. THIS SUBSECTION
APPLIES ONLY IF: (i) THE TERM OF THE FRANCHISE IS LESS THAN 5 YEARS; AND
(i1) THE FRANCHISEE IS PROHIBITED BY THE FRANCHISE OR OTHER AGREEMENT
FROM CONTINUING TO CONDUCT SUBSTANTIALLY THE SAME BUSINESS UNDER
ANOTHER TRADEMARK, SERVICE MARK, TRADE NAME, LOGOTYPE,
ADVERTISING, OR OTHER COMMERCIAL SYMBOL IN THE SAME AREA
SUBSEQUENT TO THE EXPIRATION OF THE FRANCHISE OR THE FRANCHISEE DOES
NOT RECEIVE AT LEAST 6 MONTHS ADVANCE NOTICE OF FRANCHISOR'S INTENT
NOT TO RENEW THE FRANCHISE.
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(E) A PROVISION THAT PERMITS THE FRANCHISOR TO REFUSE TO RENEW
A FRANCHISE ON TERMS GENERALLY AVAILABLE TO OTHER FRANCHISEES OF
THE SAME CLASS OR TYPE UNDER SIMILAR CIRCUMSTANCES. THIS SECTION
DOES NOT REQUIRE A RENEWAL PROVISION.

(F) A PROVISION REQUIRING THAT ARBITRATION OR LITIGATION BE
CONDUCTED OUTSIDE THIS STATE. THIS SHALL NOT PRECLUDE THE FRANCHISEE
FROM ENTERING INTO AN AGREEMENT, AT THE TIME OF ARBITRATION, TO
CONDUCT ARBITRATION AT A LOCATION OUTSIDE THIS STATE.

(G) A PROVISION WHICH PERMITS A FRANCHISOR TO REFUSE TO PERMIT
A TRANSFER OF OWNERSHIP OF A FRANCHISE, EXCEPT FOR GOOD CAUSE. THIS
SUBDIVISION DOES NOT PREVENT A FRANCHISOR FROM EXERCISING A RIGHT OF
FIRST REFUSAL TO PURCHASE THE FRANCHISE. GOOD CAUSE SHALL INCLUDE,
BUT IS NOT LIMITED TO:

(1) THE FAILURE OF THE PROPOSED FRANCHISEE TO MEET THE
FRANCHISOR'S THEN CURRENT REASONABLE QUALIFICATIONS OR STANDARDS.

(i1) THE FACT THAT THE PROPOSED TRANSFEREE IS A
COMPETITOR OF THE FRANCHISOR OR SUBFRANCHISOR.

(i) THE UNWILLINGNESS OF THE PROPOSED TRANSFEREE TO
AGREE IN WRITING TO COMPLY WITH ALL LAWFUL OBLIGATIONS.

(iv)  THE FAILURE OF THE FRANCHISEE OR PROPOSED TRANSFEREE
TO PAY ANY SUMS OWING TO THE FRANCHISOR OR TO CURE ANY DEFAULT IN
THE FRANCHISE AGREEMENT EXISTING AT THE TIME OF THE PROPOSED
TRANSFER.

(H) A PROVISION THAT REQUIRES THE FRANCHISEE TO RESELL TO THE
FRANCHISOR ITEMS THAT ARE NOT UNIQUELY IDENTIFIED WITH THE
FRANCHISOR. THIS SUBDIVISION DOES NOT PROHIBIT A PROVISION THAT
GRANTS TO A FRANCHISOR A RIGHT OF FIRST REFUSAL TO PURCHASE THE ASSETS
OF A FRANCHISE ON THE SAME TERMS AND CONDITIONS AS A BONA FIDE THIRD
PARTY WILLING AND ABLE TO PURCHASE THOSE ASSETS, NOR DOES THIS
SUBDIVISION PROHIBIT A PROVISION THAT GRANTS THE FRANCHISOR THE RIGHT
TO ACQUIRE THE ASSETS OF A FRANCHISE FOR THE MARKET OR APPRAISED
VALUE OF SUCH ASSETS IF THE FRANCHISEE HAS BREACHED THE LAWFUL
PROVISIONS OF THE FRANCHISE AGREEMENT AND HAS FAILED TO CURE THE
BREACH IN THE MANNER PROVIDED IN SUBDIVISION (C).

@D A PROVISION WHICH PERMITS THE FRANCHISOR TO DIRECTLY OR
INDIRECTLY CONVEY, ASSIGN, OR OTHERWISE TRANSFER ITS OBLIGATIONS TO
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FULFILL CONTRACTUAL OBLIGATIONS TO THE FRANCHISEE UNLESS PROVISION
HAS BEEN MADE FOR PROVIDING THE REQUIRED CONTRACTUAL SERVICES.

* * * *

IF THE FRANCHISOR'S MOST RECENT FINANCIAL STATEMENTS ARE
UNAUDITED AND SHOW A NET WORTH OF LESS THAN $100,000.00, THE
FRANCHISOR MUST, AT THE REQUEST OF THE FRANCHISEE, ARRANGE FOR THE
ESCROW OF INITIAL INVESTMENT AND OTHER FUNDS PAID BY THE FRANCHISEE
UNTIL THE OBLIGATIONS TO PROVIDE REAL ESTATE, IMPROVEMENTS,
EQUIPMENT, INVENTORY, TRAINING, OR OTHER ITEMS INCLUDED IN THE
FRANCHISE OFFERING ARE FULFILLED. AT THE OPTION OF THE FRANCHISOR, A
SURETY BOND MAY BE PROVIDED IN PLACE OF ESCROW.

* * * *

THE FACT THAT THERE IS A NOTICE OF THIS OFFERING ON FILE WITH THE
ATTORNEY GENERAL DOES NOT CONSTITUTE APPROVAL,
RECOMMENDATION, OR ENDORSEMENT BY THE ATTORNEY GENERAL.

* * * *

THE NAME AND ADDRESS OF THE FRANCHISOR'S AGENT IN THIS STATE
AUTHORIZED TO RECEIVE SERVICE OF PROCESS IS: MICHIGAN DEPARTMENT OF
COMMERCE, CORPORATIONS, SECURITIES & COMMERCIAL LICENSEING BUREAU,
2407 N. GRAND RIVER AVE., LANSING, MICHIGAN 48906.

* * * *

ANY QUESTIONS REGARDING THIS NOTICE SHOULD BE DIRECTED TO:

STATE OF MICHIGAN DEPARTMENT OF THE ATTORNEY GENERAL
G. MENNEN WILLIAMS BUILDING
525 W. OTTAWA STREET
LANSING, MICHIGAN 48909
TELEPHONE NUMBER: (517) 335-7622
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ITEM 1

THE FRANCHISOR AND ANY PARENTS, PREDECESSORS, AND AFFILIATES

To simplify the language in this disclosure document, “we,” “the franchisor,” or “us” and their
derivatives refer to Crisp & Green Franchising LLC, the franchisor. “You” or “the franchisee” means the
person or entity that buys a franchise from us. Ifthe franchisee is a corporation, partnership, limited liability
company, or other entity, “you” or “franchisee” does not include the franchisee’s owners unless otherwise
stated. There are certain provisions of our Franchise Agreement that will apply to your owners, however,
and those provisions will be noted in this disclosure document.

We are a Minnesota limited liability company organized on February 22, 2018, for the purpose of
engaging in the sale of franchises of CRISP & GREEN" restaurants. Our principal business address is 746
Mill Street E, Wayzata, MN 55391. We conduct business under the name CRISP & GREEN® and the
trademarks described in Item 13 and under no other names. Our agents for service of process are disclosed
in Exhibit A. We have been offering franchises described in this disclosure document since April 17, 2018.
We have never offered franchises in any other line of business.

Our Parent, Predecessors, and Affiliates

We have no predecessor. We are a wholly owned subsidiary of our corporate parent, Crisp & Green
LLC, which we refer to as our “Parent.” Our Parent is a Minnesota limited liability company organized on
April 26, 2016, with a principal place of business at 746 Mill Street E, Wayzata, MN 55391.

Although we have never owned or operated a CRISP & GREEN" restaurant, our Parent owns and
operates one CRISP & GREEN" restaurant through a wholly owned subsidiary. Our affiliate 755 E Lake
Street LLC, a Minnesota limited liability company organized on May 27, 2016, has operated the flagship
CRISP & GREEN" restaurant located at 755 E Lake Street in Wayzata, Minnesota since November 2016.
Additionally, our former affiliate 428 N Washington Ave LLC, a Minnesota limited liability company
organized on September 30, 2016, operated a CRISP & GREEN® restaurant in the North Loop
neighborhood of Minneapolis, Minnesota from March 2017 until it transitioned to a franchisee-owned
outlet in December 2022, and our former affiliate 3930 W 50th Street LLC, a Minnesota limited liability
company organized on March 8, 2018, operated a CRISP & GREEN® restaurant in the 50th and France
neighborhood in Edina, Minnesota from August 2018 until it transitioned to a franchisee-owned outlet in
April 2022.

Our affiliate, Steele Brands Management LLC (“SBM”) was formed in April 2021. Pursuant to an
intercompany services agreement, SBM provides certain services to our Parent, including the provision of
employees. Correspondingly, pursuant to an intercompany services agreement, our Parent provides certain
services to us, our affiliates, and each of its other subsidiaries, including accounting and payroll, human
resources, management, technology, and other services typical in parent-subsidiary relationships. SBM’s
principal business address is the same as ours.

We and our affiliates may provide additional products and services to you and other franchisees.

Our affiliate, Stalk & Spade Franchising LLC (“Stalk & Spade”), a Minnesota limited liability
company organized on February 25, 2021, offers for sale franchised restaurants featuring a selection of
exceptional, plant-based food and related food products under the name “Stalk & Spade”® (“Stalk and &
Spade Locations™). Stalk & Spade’s principal business address is 746 Mill Street E, Wayzata, MN 55391.
Through wholly-owned subsidiaries, Stalk & Spade’s parent company has developed, and as of the date of
this disclosure document operates, three corporate-owned Stalk & Spade Locations in the Minneapolis,
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Minnesota area. There were no franchisee-owned Stalk & Spade Locations open and operating under a
franchise agreement with Stalk & Spade as of the date of this disclosure document.

Our affiliate, PURALIMA Franchising LLC, f/k/a Paco & Lime Franchising LLC (“PURALIMA
Cantina”), a Minnesota limited liability company organized on September 20, 2021, offers for sale
franchised restaurants featuring a selection of exceptional, healthy Latin-themed food under the name
“PURALIMA Cantina”™ (“PURALIMA Cantina Locations”). PURALIMA Cantina’s principal business
address is 746 Mill Street E, Wayzata, MN 55391. Through a wholly-owned subsidiary, PURALIMA
Cantina’s parent company intends to develop a corporate-owned location in Wayzata, Minnesota. There
were no franchisee-owned PURALIMA Cantina Locations open and operating under a franchise agreement
with PURALIMA Cantina as of the date of this disclosure document.

Prior Experience

Each of the CRISP & GREEN® restaurants currently or formerly operated by our affiliates is
located in trendy, upscale urban or suburban developments or neighborhoods, and features approximately
2,350 — 3,000 square feet of floor space. The Restaurant operated by our affiliate also offers catering
services. We anticipate that our affiliate will continue to operate a CRISP & GREEN® restaurant, and that
our Parent may develop and operate additional CRISP & GREEN™ restaurants in the future. We refer to
CRISP & GREEN" restaurants as “Restaurants,” we refer to Restaurants operated by our affiliates as
“Corporate Restaurants” and we refer to Restaurants operated by our franchisees as “franchised
Restaurants.” As used in this disclosure document, “Franchised Restaurant” means your franchised
Restaurant that you will operate pursuant to the Franchise Agreement.

The first CRISP & GREEN® restaurant opened in November 2016 and is operated by our affiliate
755 E Lake Street LLC. We started to sell CRISP & GREEN® franchises in April 2018. Neither we, nor
our Parent or any affiliates, has ever previously offered franchises for sale in any line of business. We have
never owned and operated any Restaurants, and our sole business activity is to sell franchises for the
operation of Restaurants.

The Franchise Offered

We have developed a proprietary business format and system (the “System”) for operating the
Restaurants, which are upscale, fast-casual restaurants featuring exceptional, scratch-made healthy food
and related food products anchored by signature salad and grain bowls that are made-to-order with fresh,
high quality ingredients and assembled in front of our guests behind a service counter. Our System includes
a distinct restaurant design and layout, décor, color scheme, graphics, fixtures and furnishings, operating
and customer service standards and procedures, advertising and marketing specifications and requirements,
the use of required suppliers of ingredients, recipes and food preparation techniques, compliance with strict
food storage and preparation standards, the service of a required menu, and other standards, specifications,
techniques, and procedures that we designate (collectively, the “Standards™). Restaurants operating under
the System are identified by the trade name “Crisp & Green” and other trademarks, service marks, and trade
identifiers that we designate (the “Marks”). We may from time to time add or delete products and/or
services and change, improve, add to, and further develop the specifications, standards, procedures,
methods of operation and other elements of our System, and you will be expected to follow suit.

We also offer qualified franchisees the option to additionally purchase and operate a “Crisp & Go”
designated pickup area (a “Crisp & Go Location”) that is offsite from your Franchised Restaurant, which
enables customers to pick up mobile orders from a designated pickup area to which you have delivered
fulfilled orders from your Franchised Restaurant. Crisp & Go Locations are typically located in non-
traditional sites we have approved, such as hospitals, sports stadiums, and office complexes that are within
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your Designated Territory (see Item 12) and within a specified radius of your Franchised Restaurant. Crisp
& Go Locations, along with all menu items, services, and other products delivered through a Crisp & Go
Location, must meet all of our Standards. The term “Franchised Restaurant” as used in this document also
encompasses the operations of a Crisp & Go Location, should you choose to incorporate one into your
operations and we allow you to do so.

We grant qualified candidates the right to operate one or more Restaurants according to our
Franchise Agreement and our Standards. The form of our Franchise Agreement is attached to this
disclosure document as Exhibit B. The Standards will be communicated to you through our confidential
operations manual (the “Operations Manual”).

Market Accelerator Program

We grant qualified candidates the right to develop five franchised Restaurants for a reduced
aggregate initial franchise fee of $274,500 according to our Market Accelerator Program. If we grant you
franchise rights according to our Market Accelerator Program, you will sign five Franchise Agreements at
the same time, all in the form attached to this disclosure document as Exhibit B, and commit to opening
five Franchised Restaurants. At the same time, you will also sign the Market Accelerator Program
Addendum attached as Exhibit C. You and we will agree on a timeline for opening the Franchised
Restaurants, which will be set forth in the Market Accelerator Program Addendum. Under the timeline, you
will be required to open your first Franchised Restaurant within nine months after execution of the Franchise
Agreements, and then you will typically be required to open your second and third Franchised Restaurants
during the first 12-month period following the opening of your first Franchised Restaurant, and your fourth
and fifth Franchised Restaurants during the second 12-month period following the opening of your first
Franchised Restaurant. If we allow you to develop more than five Franchised Restaurants under our Market
Accelerator Program, the total franchise fee will be as determined between you and us and as set forth in
your Franchise Agreements, and you will be required to open your first Franchised Restaurant within nine
months after execution of the Franchise Agreements, and then you will typically be required to open two
Franchised Restaurants during the first 12-month period following the opening of your first Franchised
Restaurant, three Franchised Restaurants during the second 12-month period following the opening of your
first Franchised Restaurant, and four Franchised Restaurants during each of the third and subsequent 12-
month periods following the opening of your first Franchised Restaurants, until you have met your total
Franchised Restaurant openings commitment.

During the development period, we will neither develop nor license anyone else the right to develop
a Restaurant physically located in the designated area noted on your Franchise Agreements, subject to our
reserved rights set forth in Item 12 in this disclosure document. Refer to the Market Accelerator Program
Addendum attached as Exhibit C for further details regarding our Market Accelerator Program.

Market and Competition

Your Franchised Restaurant will provide products and services to the general public on a year-
round basis. You will compete for customers with other restaurant concepts, particularly restaurants
offering healthy food, but also including other fast-casual restaurants as well as fast-food, quick-service,
and traditional restaurants, some of which may be a part of national or regional chains or franchise systems.
You may also compete with Stalk & Spade Locations and PURALIMA Cantina Locations operated by, or
franchised by, our affiliates. You will also compete with grocery stores and convenience stores offering
healthy foods and snacks. The market for the products and services to be sold by the Franchised Restaurant
is generally well developed and growing as a result of increasing focus on health and well-being by the
general public in recent years. We may establish other Restaurants in your area (if permitted under the
Franchise Agreement) and/or sell or license others to sell products in your area. Before selecting a site for
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your Franchised Restaurant, you should carefully review the existing market for the products and services
to be offered by your Franchised Restaurant and for existing competitors. You should also be aware that
new competitors may enter the market at any time, even in areas that already appear to be well developed.

The ability of each Franchised Restaurant to compete depends on its geographic location, marketing
efforts, employee training, customer service, overhead costs, changing local market and economic
conditions, and many other factors both within and outside your or our control. Prior business ownership
and management experience is vital for new franchisees, and prior restaurant experience is highly desirable.
Your people management skills, business acumen, and financial management strength, as well as your
passion for the Franchised Restaurant, will all affect whether you succeed as a franchisee.

Industry Regulations

The restaurant industry is heavily regulated. A wide variety of Federal, state and local laws, rules
and regulations have been enacted that may impact the operation of your Franchised Restaurant, and may
include those which: (a) establish a variety of standards, specifications, and requirements, including zoning
and permitting matters, for the location, construction, design, maintenance, and operation of the
Restaurant’s premises; (b) set standards pertaining to employee health and safety; (c) regulate matters
affecting the health, safety, and welfare of your guests (such as regulations relating to health and sanitation
requirements; access by persons with disabilities; employee practices concerning the storage, handling,
cooking, and preparation of food; restrictions on smoking; the availability of and requirements for public
accommodations; and fire safety and general emergency preparedness); (d) impose requirements for food
labeling and identification; (e) regulate marketing and promotional activities; and (f) set minimum standards
for wages, benefits, or working conditions that must be afforded to employees. State and local agencies
inspect restaurants to ensure that they comply with these laws and regulations. You should investigate
whether there are regulations and requirements that may apply in the geographic area in which you are
interested in locating your Franchised Restaurant and you should consider both their effect and costs of
compliance.

Many of the laws, rules and regulations that apply to businesses generally, such as the Americans
With Disabilities Act, Federal Wage and Hour Laws and the Occupational Safety and Health Act, also
apply to restaurants and will apply to your Franchised Restaurant. The U.S. Food and Drug Administration,
the U.S. Department of Agriculture, and state and local health departments administer and enforce laws and
regulations that govern food preparation and service and restaurant sanitary conditions. The federal Clean
Air Act and various implementing state laws require certain state and local areas to meet national air quality
standards limiting emissions of ozone, carbon monoxide, and particulate matters, including caps on
emissions from commercial food preparation. Some areas have also adopted or are considering proposals
that would regulate indoor air quality.

The Nutrition Labeling and Education Act (NLEA) sets regulations for food labeling, including
nutritional label standards, nutrient content claims, and health claims. The NLEA applies to virtually all
foods in the food supply, including food served and sold in restaurants. While the NLEA specifies a number
of exemptions for restaurants, there are many instances where a nutritional label is required. The Food and
Drug Administration’s Nutritional Labeling Guide for Restaurants and Other Retail Establishments
provides answers to commonly asked questions regarding the application of the NLEA.

You will be responsible for ensuring compliance with all laws and regulations that apply to your
Franchised Restaurant, including employment, workers’ compensation, insurance, corporate, tax, public
health, and similar laws and regulations. These laws and regulations are subject to variation by geographic
area and locality, are subject to change over time, and may affect the operation of your Franchised
Restaurant. You should conduct your own independent research and consult with your own attorney
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regarding these laws and regulations in the locality in which you desire to open your Franchised Restaurant
before legally committing to purchase a CRISP & GREEN® franchise.

Your business is subject to state and federal regulations that allow the government to restrict travel
and/or require businesses to close during state or national emergencies. Because your business is generally
operated from a destination to which your customers must travel, your business can be affected by such
orders more than others.

Each of your managers and other employees we designate must be ServSafe certified or must have
completed a similar safety training and certificate program approved by us. You must provide us proof of
this certification upon our request.

ITEM 2
BUSINESS EXPERIENCE

Steele Smiley, Executive Chairman of the Board & Founder. Steele Smiley developed the
CRISP & GREEN® concept and has been our Executive Chairman of the Board since November 2022. He
has also served as the Executive Chairman of the Board for our Parent since March 2017, for Stalk & Spade
LLC since December 2020, and for PURALIMA LLC since May 2021. Since November 2022, Mr. Smiley
has also been the Executive Chairman of the Board for Stalk & Spade, PURALIMA Cantina, and SBM.
Previously, Mr. Smiley served as the Chief Executive Officer for our Parent from March 2017 to November
2022, for us from February 2018 to November 2022, for Stalk & Spade LLC from December 2020 to
November 2022, for Stalk & Spade from February 2021 to November 2022, for PURALIMA Cantina and
PURALIMA LLC from September 2021 to November 2022, and for SBM from January 2022 to November
2022. From September 2013 until he became employed as the Chief Executive Officer of our Parent in
March 2017, Mr. Smiley held the roles of Chief Development Officer and Chief Marketing Officer with
Lift Brands, Inc., one of the nation’s largest international wellness franchise organizations, where he was
responsible for leading all brand facing initiatives, new concepts (from design to sale), global marketing,
partnerships and franchise development globally for the entire portfolio of wellness companies which
spanned nearly 3,000 locations either built or under development in 22 countries. Mr. Smiley serves in his
present capacities in the Minneapolis, Minnesota area.

Kelly Baltes, Chief Executive Officer. Mr. Baltes has been the Chief Executive Officer for us and
our Parent since November 2022. Since November 2022, Mr. Baltes has also been the Chief Executive
Officer for Stalk & Spade, PURALIMA Cantina, Stalk & Spade LLC, PURALIMA LLC, and SBM. From
July 2018 to June 2020, Mr. Baltes served as President of the Maggiano’s Little Italy brand for Brinker
International, Inc. in Dallas, Texas. Mr. Baltes was between positions from July 2016 to June 2018 and
from July 2020 to October 2022. He serves in his present capacities in the Minneapolis, Minnesota area.

Meredith Bauer, Chief Legal Officer and Chief Business Officer. Ms. Bauer has been the Chief
Legal Officer and Chief Business Officer for us and our Parent since April 2021. Ms. Bauer has also been
the Chief Legal Officer and Chief Business Officer for Stalk & Spade and Stalk & Spade LLC since April
2021, PURALIMA Cantina and PURALIMA LLC since September 2021, and SBM since January
2022. From July 2017 through April 2021, Ms. Bauer was an Attorney with EntrePartner Law Firm, PLLC,
a law firm in Minneapolis, Minnesota. Before that time, Ms. Bauer served as the General Counsel and sat
on the Executive Team of Self Esteem Brands, LLC, the parent company to the Anytime Fitness and
Waxing the City brands in Woodbury, Minnesota, from October 2012 to June 2017. Ms. Bauer serves in
her present capacities in the Minneapolis, Minnesota area.

Haley Gates, Chief People Officer. Mrs. Gates has been the Chief People Officer for us and our
Parent since July 2021, Stalk & Spade and Stalk & Spade LLC since July 2021, PURALIMA Cantina and
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PURALIMA LLC since September 2021, and SBM since January 2022. Prior to that, she was the Executive
Director at Stalk & Spade from February 2021 to July 2021, and the Director of Talent for C&G from June
2018 to February 2021, focusing on company culture and recruiting from the Executive level to part-time
operational roles. From November 2015 to June 2018, she recruited for The Estee Lauder Companies
acquiring talent for Aveda. Mrs. Gates serves in her present capacities in the Minneapolis, Minnesota area.

Bill Fairbanks, Chief Culinary Officer. Mr. Fairbanks has been the Chief Culinary Officer for
us and our Parent since September 2021, Stalk & Spade and Stalk & Spade LLC since September 2021,
PURALIMA Cantina and PURALIMA LLC since September 2021, and SBM since January 2022. Prior to
that he served as Executive Chef for us from February 2018 to September 2021 and for our Parent from
April 2016 to September 2021. Mr. Fairbanks has also served as the President of Barrio, a restaurant chain
in the Twin Cities, Minnesota, since April 2018. Mr. Fairbanks serves in his present capacities in the
Minneapolis, Minnesota area.

Travis Moe, Chief Restaurant Officer. Mr. Moe has been the Chief Restaurant Officer for us and
our Parent since April 2022. He also has served as Chief Restaurant Officer for Stalk & Spade, Stalk &
Spade LL.C, PURALIMA Cantina, PURALIMA LLC, and SBM since April 2022. Prior to that, he was
our Director of Franchise Support from July 2021 to April 2022 and our Director Operations from
November 2018 to July 2021. Mr. Moe previously worked for Chipotle from 2000 through 2017. During
his tenure with Chipotle, he served in many roles including General Manager, Regional Training
Consultant, Team Leader/Area Manager, and Team Director. Mr. Moe has over 20 years of experience in
fast casual restaurants. Mr. Moe serves in his present capacities in the Minneapolis, Minnesota area.

Ryan Baune, Chief Technology Officer. Mr. Baune has been the Chief Technology Officer for
us and our parent since March 2022, and also for Stalk & Spade, Stalk & Spade LLC, PURALIMA Cantina,
PURALIMA LLC, and SBM since March 2022. Prior to that, he served as Vice President, Restaurant
Technology for Inspire Brands, Inc./Buffalo Wild Wings in Minneapolis, Minnesota and Atlanta, Georgia
from February 2016 to December 2021. Mr. Baune serves in his present capacities in the Minneapolis,
Minnesota area.

Cory Lyons, Vice President of Franchise Sales. Mr. Lyons has been the Vice President of
Franchise Sales for us and our parent since January 2023, and also for Stalk & Spade, Stalk & Spade LLC,
PURALIMA Cantina, PURALIMA LLC, and SBM since January 2023. Prior to that he served as Vice
President of Franchise Development for Perspire Sauna Studio in Costa Mesa, California from March 2021
to January 2023. Mr. Lyons previously worked for Lift Brands in Chanhassen, Minnesota as Director of
Franchise Development from June 2014 to March 2021 and as Director of Operations from December 2008
to June 2014. Mr. Lyons serves in his present capacities in the Minneapolis, Minnesota area.

Melissa Nochlin, Vice President of Development. Ms. Nochlin has been Vice President of Real
Estate for us and our parent since April 2022, and also for Stalk & Spade, Stalk & Spade LLC, PURALIMA
Cantina, PURALIMA LLC, and SBM since April 2022. Prior to that she served as Vice President of Real
Estate, Design and Construction for Teriyaki Madness in Denver, Colorado from January 2021 to April
2022, as Director of Real Estate for Corepower Yoga in Denver, Colorado from November 2018 to January
2021, and as Vice President of Broad Street Realty in Denver, Colorado from September 2013 to November
2018. Ms. Nochlin serves in her present capacities in the Minneapolis, Minnesota area.

ITEM 3
LITIGATION

No litigation is required to be disclosed in this Item.
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ITEM 4
BANKRUPTCY

No bankruptcy information is required to be disclosed in this Item.

ITEM 5
INITIAL FEES

Initial Franchise Fee

Y ou must pay us an initial franchise fee when you sign a Franchise Agreement. If you are acquiring
franchise rights for a single Franchised Restaurant, the initial franchise fee is $64,500. If you are acquiring
franchise rights for five Franchised Restaurants pursuant to our Market Accelerator Program, the total
franchise fee is $274,500 ($54,900 per Franchised Restaurant), representing an aggregate discount of
$48,000 from the initial franchise fee payable in connection with five single franchised Restaurants. If you
are acquiring franchise rights for more than five Franchised Restaurants pursuant to our Market Accelerator
Program, the total franchise fee will be as determined between you and us and as set forth in your Franchise
Agreements.

The initial franchise fee is payable in full when the Franchise Agreement is signed and is considered
fully earned and nonrefundable upon payment. Except as otherwise described in this Item 5, the initial
franchise fee is the same for all franchisees. However, we reserve the right to discount the initial franchise
fee in circumstances in which we feel such discounting is appropriate, in our sole discretion. In our last
fiscal year: (a) we uniformly collected initial franchise fees of $64,500, except we collected one fee of
$39,900 in connection with a franchise that was terminated and resold to an existing franchisee at a fee
reflecting the amount paid by the initial franchisee, and (b) we uniformly collected initial franchise fees of
$54,900 under the Market Accelerator Program, except that we collected discounted initial franchise fees
of $49,900 under the Market Accelerator Program from an existing franchisee, who previously qualified
under our Market Accelerator Program, to develop additional Restaurants in target markets.

Crisp & Go Location Fee

Qualified franchisees who are approved to operate a Crisp & Go Location will pay us a Crisp &
Go Location fee of $5,000. The Crisp & Go Location fee is payable in full upon our approval for you to
operate a Crisp & Go Location, and is considered fully earned and nonrefundable upon payment. We intend
for the Crisp & Go Location fee to be uniform for all franchisees.

ITEM 6
OTHER FEES
Type of Fee® Amount Due Date Remarks
Royalty 7% of Gross Sales, Due monthly by the close Based on Gross Sales during the
subject to the of business on the first previous month. Royalty fees are
Minimum Royalty business day of each payable by automatic debit, and
Fee (Note 2) calendar month (the funds must be made available in
“Payment Day”) your account for withdrawal. See
Notes 1, 2.
National Marketing Currently 2% of Due monthly on the Based on Gross Sales during the
Fee Gross Sales, Payment Day previous month. Payable by
although we have automatic debit, and funds must
the right to increase
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Type of Fee®

Amount

Due Date

Remarks

up to 3% of Gross
Sales upon notice to
you

be made available in your account
for withdrawal. Note 2.

cooperative in place
in your region. If
applicable, may not
exceed 4.5% of
Gross Sales and
expenditures will be
credited towards the
Local Advertising
requirement above.

Local Marketing You must spend Must be spent by you each | Payable directly to your local
Requirement 4.5% of Gross Sales | quarter marketing vendors. Any
on local marketing, marketing that you propose must
however you have first be approved by us. If you
the ability to reduce have an approved marketing
this requirement by representative on your team and
meeting certain you are in compliance with the
standards minimum marketing requirements
of our “Local Marketing Core
Four” program (see Item 11) and
with your agreements with us, we
do not enforce this requirement.
If applicable to you, we have the
right to require you to provide
proof that these funds were spent
and require you to pay any
shortfall to us. If an advertising
cooperative is in place in your
region, your expenditures towards
that cooperative will count
towards this requirement.
Advertising Not applicable Same as Royalty or as These will be paid to third party
Cooperative Fees unless there is an designated by your service providers and/or your
advertising cooperative cooperative. Note 2.

Additional Initial $500 per day/per Two weeks prior to We provide Crisp Academy, our

Training person beginning of training initial training program, for up to
four persons without charge. We
may require you to pay this fee
for additional trainees or
replacement managers during the
operation of your Franchised
Restaurant.

Additional Opening $500 per day/per Thirty days after billing We provide seven days of

Training or Special person opening assistance without

Assistance charge. You are required to

provide us with your proposed
opening date at least thirty (30)
days in advance. Once you have
provided us with your proposed
opening date and we have
approved it, if you thereafter
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Type of Fee®

Amount

Due Date

Remarks

delay your opening without our
approval, you will be responsible
to pay an extension fee of $1,000
per day for each day that you
delay your opening date in order
to cover our costs for modified
training and support for your
opening. If, at any time during
the operation of your Franchised
Restaurant you request that we
provide additional training, or if
we determine that you require
additional assistance or training,
you must pay our then-current per
diem training fee for each trainee,
and you must reimburse us for all
out-of-pocket costs and expenses
incurred by our trainers
associated with the additional
training, including lodging, meals
and travel arrangements of the
trainers and other reasonable
expenses.

Conference /
Program Fee

Our then-current
registration fee,
which will vary by
program

As incurred

We may charge you a reasonable
fee for any conference,
conventions, programs or training
sessions that we conduct. The
person holding a controlling
interest in your business must
attend our annual conference each
year, if one is held, and we may
charge you a registration fee for
each person that attends. We may
also charge you a reasonable fee
for your failure to attend our
annual convention, if we have
one. We expect these fees to
range from $0 to $1,000.

interest at the lesser
of 1.5% per month
or the highest
commercial contract
interest rate allowed
by law on

Transfer The then-current Before the transfer Payable when you sell your
initial franchise fee franchise or (if you are an entity)
($10,000 if the a controlling ownership interest;
transferee is already however, we will not charge an
a franchisee) initial franchise fee to the
transferee. There are other
conditions to transfer. This fee is
subject to state law.
Audit Cost of audit plus Thirty days after billing The cost of the audit is payable

only if audit shows an
understatement of at least 2% of
Gross Sales for any month or was
necessitated by your failure to
timely furnish reports and
records.
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Type of Fee®

Amount

Due Date

Remarks

underpayment from
the date of such
underpayment

Renewal Fee

50% of the then-
current initial
franchise fee

Thirty days before renewal

Payable when, and if, you renew
your Franchise Agreement.
There are other conditions to
renew.

Proprietary Products | The price as Due as established by us, These will be paid to us, our
established by the our affiliates, or the affiliates, or to other approved
applicable approved | applicable approved suppliers on the terms established
supplier from time to | supplier from time to time by the
time, which may applicable approved supplier.
include us or our
affiliates

New Product / $2,500 per product When billed Covers the cost of testing new

Supplier Testing or supplier products or inspecting new

suppliers you propose.

Franchisor Currently, $745 per | Monthly Payable to us for services relating

Technology Fee month to technology used in your

Franchised Restaurant, which
includes one email address,
website hosting (if applicable),
digital menu board services, and
may include other technology
initiatives in our discretion, such
as your restaurant operations
software, franchise management
software, in-store music, talent
software, and other technology
initiatives. We may increase this
fee upon notice to you, but may
only do so once annually. If you
are approved to operate an
optional Crisp & Go Location,
additional technology-related fees
may apply for transactions
associated with that location.

Insurance Premiums and our When billed Due only if you fail to maintain
costs and expenses insurance and we (at our option)

obtain insurance on your behalf.

Relocation Reasonable costs we | As incurred Due only if you ask to relocate
incur the Franchised Restaurant.

Restaurant Will vary under the As incurred We may require you to materially

Refurbishment circumstances refurbish your Franchised

Restaurant to meet our then-
current requirements for décor,
layout, etc. We will not require
you to refurbish the Franchised
Restaurant more than once every
five (5) years.
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Handling Fee

expenses incurred in
resolving any
customer complaints
that you have failed
to adequately
address

Type of Fee® Amount Due Date Remarks
Interest and Late Late fee of $50 per 15 days after billing Due on all overdue amounts.
Fees occurrence, plus
interest on past due
amounts at the lesser
of 1.5% per month
or the highest
commercial contract
interest rate allowed
by law
Costs and Attorneys’ | Will vary under the | As incurred Due only if we prevail in a legal
Fees circumstances proceeding.
Indemnification Will vary under the As incurred You must reimburse us if we
circumstances incur losses arising from your
Franchised Restaurant’s operation
or your breach of an agreement.
Standard Default Fee | Up to $1,500 per Upon demand In addition to our other rights and
violation remedies under the Franchise
Agreement, if you breach certain
provisions of your Franchise
Agreement and fail to cure the
default during the applicable cure
period, you must pay us up to
$1,500 per day until the default is
cured to offset our expenses
incurred to address the default.
We also may charge up to $1,500
per day of your use of any
unauthorized product, service,
supplier, or any unauthorized or
unapproved advertising, or any
day in which you operate the
Franchised Restaurant without an
approved General Manager who
has completed our required
training programs in place.
Customer Complaint | Our actual costs and | Upon demand You must immediately resolve

any customer complaints
regarding the quality of food or
beverages, service and/or
cleanliness of the Franchised
Restaurant or any similar
complaints. If we, in our sole
discretion, determine that our
intervention is necessary or
desirable to protect the System, or
if we, in our sole discretion,
believe that you have failed
adequately to address or resolve
any customer complaints, we
may, without your consent,
resolve any complaints to our
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Type of Fee®

Amount

Due Date

Remarks

satisfaction and charge you an
amount sufficient to cover our
reasonable costs and expenses in
resolving the customer complaint.

Additional Cure
Expenses and
Collection Costs

Our cost and
expense if we take
any action to cure
any default by you
under the Franchise
Agreement,
including costs of
collection for unpaid
amounts

Upon demand

Due only if you are in default
under your Franchise Agreement,
in which case you must reimburse
us for the additional expenses we
incur (including reasonable
attorneys’ fees) as a result of your
default and to enforce and
terminate your Franchise
Agreement if necessary.

Damages upon
Termination

Will vary under the
circumstances

15 days after termination

See Note 3.

Securities Offering

Our actual expenses | Upon demand Payable only if you propose to
engage in a public or private
securities offering, to reimburse
us for our reasonable costs and
expenses (including legal and
accounting fees) to evaluate your

proposed offering.

Tax Assessment

Our actual expenses | Upon demand Payable only if there is a sales
tax, gross receipts tax, or similar
tax or assessment (other than
income tax) imposed against us
with respect to any payments you
make to us under the Franchise

Agreement.

Notes:

(1)

2)

All fees are imposed by and payable to Crisp & Green Franchising LLC unless otherwise
specifically noted. All fees are imposed uniformly and are non-refundable.

In the event your Franchised Restaurant is not open and operating in compliance with our standards
within nine months after the effective date of your Franchise Agreement (or within the required
opening date for a subsequent Franchised Restaurant if you participate in our Market Accelerator
Program) and we have not granted you an extension, you will be required to pay us the Minimum
Royalty Fee of Seven Thousand Five Hundred Dollars ($7,500) per month plus seven percent (7%)
of your Gross Sales (if any). The Minimum Royalty Fee will be charged monthly for each month
until your Franchised Restaurant opens in compliance with our standards and will be pro-rated for
partial months. We also have the right to terminate your Franchise Agreement if your Franchised
Restaurant is not open by the required opening date.

“Gross Sales” means all revenue derived from operating the Franchised Restaurant, including the
aggregate of all sales amounts from food, beverages and other products sold and services rendered
at the Premises or otherwise rendered in connection with the Franchised Restaurant, and all monies
derived from sales at or away from the Franchised Restaurant (including without limitation through
a Crisp & Go Location), whether from cash, check, credit or debit card, barter exchange, trade
credit, or other credit transactions, but: (1) excluding all federal, state or municipal sales, use or
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service taxes collected from customers and paid to the appropriate taxing authority; and (2) reduced
by the amount of any documented refunds, credits, allowances, adjustments, promotional discounts
(including pursuant to the loyalty program), and charge-backs the Franchised Restaurant provides
to customers in good faith. We treat each charge or sale upon credit as a sale for the full price on
the day during which that charge or sale is made, irrespective of when you receive payment
(whether full or partial, or at all) on that sale. Generally, at the time and to the extent that
transactions relating to coupons, gift certificates, gift cards, or vouchers (including pursuant to the
loyalty program) result in the recognition of revenue under applicable accounting standards and the
rules of our gift card or loyalty program, that revenue will be included in Gross Sales for the month
in which such revenue is recognized.

You must sign and deliver to us the documents that we periodically require to authorize us to debit
your business checking account automatically for the Royalty, National Marketing Fee, and other
amounts due under the Franchise Agreement or any related agreement between us (or our affiliates)
and you. If we institute an automatic debit program for the Franchised Restaurant, we will debit
your account for the Royalty and other amounts on or after the Payment Day, based on the Gross
Sales for the previous month. You must make the funds available for withdrawal by electronic
transfer before each due date. In our automatic debit program, we may require you to procure, at
your expense, overdraft protection for your business checking account in an amount that we
specify. You must reimburse us for any “insufficient funds” charges and related expenses that we
incur for any checks that we receive from you or your failure to maintain sufficient funds in your
automatic debit account.

You will be required to participate in our gift card program, pursuant to which CRISP & GREEN®™
gift cards may be purchased and redeemed at any CRISP & GREEN® Restaurant. Accordingly,
you will be required to sell CRISP & GREEN® gift cards at your Franchised Restaurant and to
honor the redemption of CRISP & GREEN® gift cards at your Franchised Restaurant irrespective
of where the redeemed CRISP & GREEN" gift cards were purchased. We determine the policies
and procedures relating to payments and reimbursements associated with our gift card program,
and communicate such policies and procedures to you in the Operations Manual or in other written
bulletins or communications. You will also be required to participate in our loyalty program
pursuant to policies and procedures we determine and communicate to you in the Operations
Manual or in other written bulletins or communications.

Corporate Restaurants are not required to pay Royalty Fees or Technology Fees but currently do
pay the National Marketing Fee on the same basis as franchised Restaurants. Corporate Restaurants
do not have a specific local advertising requirement, however they will make expenditures in local
advertising programs as appropriate.

3) If your default under the Franchise Agreement results in termination of the Franchise Agreement,
in addition to any other remedies available to us, you must pay us within 15 days after the effective
date of termination actual damages in an amount equal to the average monthly fees paid or owed
to us over the preceding 12 months (provided that if the Franchised Restaurant was not open during
this entire 12-month period, we may use the Minimum Royalty Fee during such time period)
multiplied by (a) 36 (being the number of months in three full years), or (b) the number of months
remaining in the Franchise Agreement had it not been terminated, whichever is lower. You must
also reimburse us for the expense we incur (including reasonable attorneys’ fees) as a result of your
default of the Franchise Agreement, and to enforce and terminate the Franchise Agreement.

CRISP & GREEN® 2023-24 FDD 13



ITEM 7

ESTIMATED INITIAL INVESTMENT

YOUR ESTIMATED INITIAL INVESTMENT

To Whom
Type of Method of Payment Is to Be
Expenditure Amount® Payment When Due Made
Initial Franchise Fee® $54,900 to $64,500 | Lump sum Upon signing the Us
Franchise
Agreement
Crisp & Go Location $0 to $5,000 Lump sum Upon approval to Us
Fee add a Crisp & Go
Location
Site survey® $3,000 to $8,000 | Lump sum As arranged with Vendor
vendor
Architectural Plans® $17,000 to $25,000 | Lump sum At least 30 days Our architectural
prior to services provider
commencement of
construction or
remodeling
Furniture, Fixtures and $64,000 to $85,000 | Lump sum Upon receipt of Suppliers
Supplies® invoice
Travel and living $2,500 to $7,500 | As incurred to As arranged with Vendors, such as

exterior)

incurred to
suppliers

invoice or as
arranged with

expenses while vendors vendors airlines, hotels, and
training® restaurants
Signage (interior and $13,000 to $30,000 | Lump sum or as | Upon receipt of Suppliers

POS System and
inventory technology
systems) ®

suppliers
Purchase and $240,000 to As incurred to As arranged with Vendors and
installation of $260,000 vendors and vendors and contractors
commercial kitchen” contractors contractors
Premises construction $350,000 to As incurred to As arranged with Vendors,
and improvements” $665,000 vendors and vendors and contractors
contractors contractors
Real estate and utility $11,000 to $60,000 | As arranged As arranged with Landlord and utility
security deposits and 3 with landlord landlord and providers
months’ rent® and providers providers
Licenses and permits $3,500 to $25,000 | As arranged As arranged with Governmental
with applicable | applicable agencies and
authorities or authorities or contractors
contractors contractors
Computer System $13,000 to $25,000 | As arranged As arranged with Our point of sale
(including installation of with providers providers system provider
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To Whom

costs(?

with advisors,

advisors, vendors,

Type of Method of Payment Is to Be
Expenditure Amount® Payment When Due Made
Insurance!? $1,000 to $10,000 | As arranged As arranged with Insurance provider

with insurance insurance provider

provider
Grand Opening $25,000 Lump sum As arranged with Suppliers
Marketing Spend!? suppliers
Miscellaneous opening $5,000 to $10,000 | As arranged As arranged with Adpvisors, vendors,

and service

vendors, and and service providers
service providers
providers
Opening inventory!!¥ $7,500 to $13,000 | As arranged As arranged with Suppliers
with suppliers suppliers
Additional funds for $50,000 to $75,000 | As incurred As incurred Employees,
three months of suppliers, utilities
operations (excluding
labor costs)(
TOTALY $860,400 -
$1,393,000
Notes:
(D All payments are non-refundable, unless payments are made to a third party and such third party

agrees otherwise. For example, your security deposit for the lease of the Franchised Restaurant
site may be refundable in whole or in part, depending upon the terms of your lease with the landlord
for the site. We and our affiliates do not finance any part of the initial investment.

The initial franchise fee for a single Franchised Restaurant (i.e., not in connection with participation
in our Market Accelerator Program) is $64,500. If you participate in our Market Accelerator
Program, the initial franchise fee will be $274,500 for five Franchised Restaurants, or $54,900 per
Franchised Restaurant. After you apply to become a franchisee (for a single Restaurant or for
multiple Restaurants under our Market Accelerator Program) and after the expiration of the 14-day
waiting period following your receipt of this disclosure document, you will be required to sign a
letter of intent (the “LOI”) to evidence your intention to continue towards execution of one or more
Franchise Agreements with us. In connection with the LOI you will be required to submit to a
background check which includes a criminal/civil record search and a credit check. We will not
countersign a Franchise Agreement until we have received results of the search and check. If we
determine that you are unsuitable to run a franchised Restaurant as a result of background check
and credit check results, we reserve the right to not accept you as a franchisee and to terminate any
agreements between us and you. An example of the LOI for a single territory is attached as Exhibit

You must engage one of our approved vendors to complete a site survey of your Franchised
Restaurant’s location. Costs will vary depending on site conditions.

We have a required architectural vendor who you must use for the creation of the architectural

2
D to this disclosure document.
3)
4
plans for your Franchised Restaurant.
CRISP
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)

(6)

(7

®)

This includes certain furniture and fixtures, art and décor, restaurant and catering supplies and
wares, technology and related equipment for use in back-of-house operations, and a variety of other
supplies and resources. This also includes the cost of setting up an offsite designated pickup area
if you are approved to operate a Crisp & Go Location. This does not include, however, the
components of the point-of-sale (“POS”) or inventory management systems or the commercial
kitchen that will be necessary for the operation of your Franchised Restaurant. These items must
be purchased from suppliers. The price for these items will vary depending on the size and layout
of the premises for your Franchised Restaurant and whether you elect to include optional add-in
items; this estimate assumes that you will purchase only the standard items for your Franchised
Restaurant and that your Franchised Restaurant is approximately 2,000 to 3,000 square feet and
shares a layout similar to the Corporate Restaurants.

There is no separate fee payable to us in connection with Crisp Academy, our initial training
program, for up to four people. You will be responsible for making arrangements for travel,
accommodations, and meals for your personnel attending Crisp Academy, and you will be
responsible for making payments directly to third party providers. The estimate contemplates local
accommodations and meals for four people during three weeks of Crisp Academy in Minnesota.
The low end of the estimate assumes that you and the individuals attending training reside within
driving distance of the training location, and the high end assumes travel will be needed, although
expenses may vary significantly depending upon factors such as the distance traveled and mode of
transportation.

You will be required to make improvements to the premises for your Franchised Restaurant in
accordance with our Standards. If you lease the premises, it is possible that your landlord will
agree to pay for some or all of these improvements or to finance the cost of the improvements
through increases in base rent. The amounts specified in the range assume that the landlord delivers
the location for your Franchised Restaurant with all electrical, HVAC, and other utilities available
to the premises and prepared with lighting, electrical switches and outlets, bathrooms, finished
ceilings, and walls that are prepped for painting. The amounts do not include capitalized costs of
rent or other occupancy costs, over either the life of the lease or the life of your investment. In
addition, these amounts do not reflect costs for the purchase of unimproved land and construction
of a free-standing restaurant, which also would result in a significantly greater initial investment.
You should carefully investigate all of these costs in the area where you wish to establish your
Franchised Restaurant. In addition, we have assumed the general contractor will include permitted
fees in the construction cost. The low range of our estimate assumes that you obtain a tenant
improvement allowance or that your landlord agrees to conduct a large portion of your buildout.
One of these arrangements may or may not be available to you through your landlord. The actual
costs you encounter may vary extensively based on the market, size of the premises, the site’s
condition, its location, access to major streets, demand for the site, the local market for construction
services, build-out and construction requirements, and tenant improvement allowances and
requirements from landlords. Certain of the improvements, such as the installation of the
commercial kitchen, will require the purchase of materials and components from suppliers we
specify.

In general, we believe that ideal sites for Restaurants are between 2,000 — 3,000 square feet, are
located in an upscale urban or suburban multi-tenant development, are located on a building end-
cap, have a patio, and have plentiful free parking spaces. However, a site need not necessarily
possess all of these characteristics in order to be suitable for a Restaurant. We expect that you will
lease the premises for your Franchised Restaurant and have not projected any cost for the purchase
of any land or building, although it is possible that you could purchase the premises, instead. Rent
will be location-specific, but we estimate it will typically range from $32.46 to $48.96 per square
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foot per year, including common area maintenance charges or tax expenses. This is based on our
experience with rental pricing in or near Minneapolis, Minnesota, and it will vary in other markets.
Your rent may be higher based on a variety of factors, including geographic location, size of the
premises, condition of the building, visibility to traffic, local competition and rental rates, and other
factors. The low end of this estimate assumes you negotiated with your landlord to occupy the
premises rent-free for at least the first three months of operation. This arrangement may or may
not be available to you. The high range includes three months of rent and a security deposit.

Your landlord may require you to pay a security deposit in connection with your lease. Security
deposits are often equivalent to one month’s rent, and are often refundable, in whole or in part,
pursuant to the terms of the lease. Utility providers may require you to pay deposits in connection
with the installation of utility services to the premises. Ultility deposits are often equivalent to one
month’s expenses and may be refundable depending on the terms of your agreement with each
utility provider.

You must purchase a POS computer system and other systems that meet our requirements. This
range assumes you lease the POS system and purchase your digital menu boards.

You must obtain and maintain certain types and amounts of insurance coverage from an approved
supplier of insurance. You must use our sole approved supplier of insurance. Insurance costs
depend on policy limits, types of policies, the nature and value of physical assets, gross sales,
number of employees, square footage, location, and other factors affecting risk exposure. The
estimate contemplates insurance costs for three months. You should check with your insurance
agent regarding any additional insurance you might wish to obtain above our stated minimums.

Our current minimum insurance requirements are as follows: (i) all risks property insurance
coverage in full replacement value of any leasehold improvements, furniture, fixtures and
equipment, and including business income and extra expense; (ii) comprehensive general liability
insurance with limits of at least $1,000,000 per occurrence and $2,000,000 in the general aggregate,
including tenant’s legal liability with limits of at least $300,000, personal and advertising injury
with limits of at least $1,000,000, and products and completed operations in the aggregate with
limits of at least $2,000,000; (iii) automobile liability insurance, including owned (if applicable),
non-owned and hired vehicle coverage with a combined single limit of at least $1,000,000; (iv)
worker’s compensation and employer’s liability insurance with employer’s liability limits of
$500,000 per accident, $500,000 in the aggregate, and $500,000 for disease, as well as any other
insurance required by law; (v) excess/umbrella liability coverage with a limit of $3,000,000 per
occurrence, $3,000,000 annual aggregate, that sits in excess of general liability, auto liability, and
employer’s liability / worker’s compensation coverage.

You must conduct a grand opening marketing and promotional program in connection with the
grand opening of your Franchised Restaurant. You will be required to spend a minimum of $25,000
to cover such expenditures.

This includes costs for telephone, professional fees and other organizational expenses associated
with opening your Franchised Restaurant, as well as other miscellaneous opening costs (such as
the first month’s $745 Technology Fee). We recommend that you engage an attorney to assist you
in reviewing this disclosure document and evaluating the opportunity described herein, to help you
in identifying local laws, regulations, and ordinances that will apply to you and your operation of
the Franchised Restaurant, and for whatever other purposes you determine are appropriate.
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(13)  You must purchase an initial inventory of certain items, primarily consisting of food items and
ingredients. You will need to replenish your initial inventory on an as-needed basis as such items
and other supplies are used. This estimate is based on inventory purchases from approved suppliers
in connection with the opening of Corporate Restaurants. The amount and cost of your initial and
subsequent orders for all of these items will vary depending on various factors, including the size
and anticipated volume of your Franchised Restaurant’s sales and the frequency of your orders.

(14)  You will need additional capital to support on-going expenses, such as payroll, to the extent that
these costs are not covered by sales revenue. New businesses often generate negative cash flow.
We estimate that the amount shown in the chart above will be sufficient to cover on-going expenses
for the start-up phase or initial period of the business, which we estimate to be three months. This
amount does not include the categories of expenses specifically set forth in the chart, like inventory
or rent, nor does it include expenses relating to payment of hourly wages. This is only an estimate,
and your actual costs and expenses will vary depending on numerous factors, including those
described in note 15 to this table.

(15)  The expenses described in this Item 7 are estimates of your initial expenses associated with opening
one Franchised Restaurant to be incurred prior to opening the Franchised Restaurant and for the
first three months of operations thereafter. You may incur other costs and expenses in addition to
those described in this item, or in amounts in excess of the amounts described in this item. The
exact amount of the costs and expenses you will incur will depend on a variety of factors, including
without limitation your management skills and business acumen, experience in similar ventures,
local economic conditions, local wages and associated costs, local competition, the sales levels you
achieve during the initial period of operations, and other factors. If you open more than one
Franchised Restaurant, such as pursuant to our Market Accelerator Program, you will incur these
costs for each Franchised Restaurant. All estimates in this table are based on the experience of our
Parent (operating through its subsidiaries) in opening Corporate Restaurants.

ITEM 8
RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

To help ensure a uniform image and uniform quality of products and services throughout our
System, you must maintain and comply with our Standards. Our Standards exist to protect our interest in
the System and the Marks and not for the purpose of establishing any control, or the duty to take control,
over those matters that are reserved to you and are your responsibility.

Site Selection

Y ou must operate the Franchised Restaurant at a location that meets our site selection requirements
and that we have approved. If we have approved a site for your Franchised Restaurant at the time you
execute the Franchise Agreement, we will specify the site as the premises for your Franchised Restaurant
in the Franchise Agreement at the time you sign the Franchise Agreement. In all other cases, the Franchise
Agreement will describe a preliminary designated area and you will be responsible for identifying a site
within the preliminary designated area that meets our approval. Upon our approval of the site, we will
designate the site as the premises for your Franchised Restaurant in the Franchise Agreement. If you utilize
a broker to identify a location, you will be responsible for any costs associated therewith. We will not
unreasonably withhold our approval of a site that meets our then-current criteria for demographic
characteristics; traffic patterns; parking; character of the neighborhood; competition from, proximity to,
and nature of other businesses; other commercial characteristics; and the proposed site’s size, appearance,
and other physical characteristics.
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We must approve of the lease, sublease, or purchase contract (which we refer to as the site
acquisition document) for the premises of your Franchised Restaurant before you sign such document. If
you lease the Premises, the lease must contain the terms and provisions that are reasonably acceptable to
us, and you and the landlord must execute the standard form of lease addendum (attached as Exhibit C to
the Franchise Agreement). Within 10 days after our approval of the site acquisition document, you must
send us the fully signed site acquisition document, together with the signed lease addendum, if applicable,
for the premises. You may not relocate the Franchised Restaurant without our prior approval.

You are responsible for developing the Franchised Restaurant at your expense. It is your
responsibility to prepare all required construction and remodeling plans and specifications to suit the
Restaurant and to make sure that they comply with federal, state, or local laws and regulations, including
the Americans with Disabilities Act (the “ADA”) and similar rules governing public accommodations for
persons with disabilities, other applicable ordinances, building codes, permit requirements, and lease
requirements and restrictions. You must submit all site surveys, construction and remodeling plans, and
specifications to us for our approval before beginning build-out for the Franchised Restaurant and all
revised or “as built” plans and specifications during construction and development. You must obtain a site
survey from one of our approved vendors. We have a required architectural vendor who you must use for
the creation of the architectural plans for your Franchised Restaurant.

You must open the Franchised Restaurant in compliance with our standards within nine months
after the date of your Franchise Agreement. If you participate in our Market Accelerator Program, you must
open your first Franchised Restaurant in compliance with our standards within nine months after the date
of the Franchise Agreements and each of your subsequent Franchised Restaurants in compliance with our
standards according to the opening deadlines set forth in the Market Accelerator Program Addendum you
will sign at the same time you sign the Franchise Agreements.

Your obligation to complete construction of the Franchised Restaurant includes obtaining all
required construction and occupancy licenses and permits, developing the Premises (including all outdoor
features and landscaping of the Premises), installing all required fixtures, furnishings, equipment and signs,
and doing all other things required by the Franchise Agreement or by practical necessity to have the
Franchised Restaurant ready to open for business by the required opening date. You must give us at least
30 days’ prior notice of the date on which you plan to open the Franchised Restaurant. You may not open
the Franchised Restaurant for business until we have notified you that the Franchised Restaurant meets our
requirements for opening, including payment in full of the initial franchise fee and all other amounts then
owing to us, successful completion of Crisp Academy, and our receipt of your certificates of insurance.

We may, but are not obligated to, grant you extensions of any opening deadlines if we determine,
in our sole discretion, that you are expending good faith best efforts to complete site development and the
opening process and pay a fee for the extension of up to $5,000. However, in the event your Franchised
Restaurant is not open and operating in compliance with our standards within nine months after the date of
the Franchise Agreement (or within the required opening date for a subsequent Franchised Restaurant if
you participate in our Market Accelerator Program), unless you have obtained an extension to this
requirement, you will be required to pay us the Minimum Royalty Fee of $7,500 plus 7% of your Gross
Sales, if any, for each month until your Franchised Restaurant opens in compliance with our standards (pro-
rated for partial months). Additionally, if the Franchised Restaurant does not open for operation in
compliance with our standards by the required opening date, unless you have received an approved
extension, we may terminate the Franchise Agreement.

At our option, we may periodically require you to substantially alter the Franchised Restaurant’s

appearance, branding, layout and/or design, and/or replace a material portion of the furniture, fixtures,
equipment, wares, digital menu boards, signs, and related assets that we require for the Franchised
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Restaurant, to meet our then current requirements for new Restaurants. You must incur any necessary costs
in connection with such upgrade or remodel. We will not require a substantial upgrade or remodel more
than once during any five-year period.

Required and Approved Suppliers

We will provide you with a list of approved manufacturers, suppliers and distributors (“Approved
Suppliers List”) and approved equipment, signs, stationery, supplies and other items or services necessary
to operate the Franchised Restaurant (“Approved Supplies List”). From time to time we, an affiliate or a
third-party vendor or supplier, may be the only approved supplier for certain products. The Approved
Supplies List also may include other specific products without reference to a particular manufacturer, or
may designate the specifications and/or standards for other approved products. We may revise the Approved
Suppliers List and Approved Supplies List from time to time in our sole discretion.

You are required to purchase from our approved suppliers certain furniture and fixtures, art and
décor, restaurant and catering supplies and wares, technology and related equipment for use in back-of-
house operations, site survey services, and a variety of other supplies and resources. You may use in the
operation of the Franchised Restaurant only the proprietary or nonproprietary equipment and supplies that
we specify and must purchase or lease all equipment that we designate from our approved suppliers. Except
for marketing and promotional services and assistance described in Item 11, neither we nor our affiliates
currently are approved suppliers for any products or services as of the date of this disclosure document.
None of our officers hold an interest in any of our suppliers, other than us and our affiliates. We reserve
the right to designate ourselves and/or any of our affiliates as an approved supplier of additional items in
the future, and we may even designate ourselves or an affiliate as the sole supplier of one or more items, in
which case, you would have to buy the item from us or our affiliate at our or its then-current price. Our
Operations Manual and other communications will identify our standards and specifications and the names
of approved or designated suppliers. If we become a designated supplier, we may charge you a reasonable
mark-up, surcharge and handling fee on any items you purchase from us. Monies you pay to us will include
a profit for us.

As of the date of this disclosure document, we also maintain specific suppliers as the sole source
of supply for certain foods, ingredients, beverages, supplies, and other products and services; you must
purchase and maintain our designated POS system hardware and software from a single supplier; and you
must use our designated architectural vendor for creation of the architectural plans for your Franchised
Restaurant as described above. You must also use our designated digital marketing vendor for digital
marketing services, and we may require you to use a designated vendor for public relations services.

Advertising

You are required to spend a certain amount of local advertising and promotion per quarter. We will
have the right to review and approve all marketing plans and promotional materials that you propose to use,
and you may use only marketing and promotional materials that meet our standards, are approved by us,
and are produced by an approved supplier. You may not implement any marketing plan or use any
promotional material without our prior written consent.

Computer System and Required Software

You are required to obtain and use the specific POS and inventory system, electronic cash register,
computer, thermal printers, AC line filters, remote printer interface, internet-based communications
(collectively, the “Computer System”) we have approved for use at your Franchised Restaurant. All
components of the Computer System must be purchased from suppliers approved by us. You must also
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obtain a license for the required POS system software and for a back office and inventory system, as well
as certain off-the-shelf software, including Microsoft Office, accounting software and such other business
operations software as we may require and complete such training on this software as we may require, at
your expense.

Certifications and Licenses

You are required to obtain the required licenses and certifications as may be required by your state
laws. Each of your managers and other employees we designate must be ServSafe certified or must have
completed a similar safety training and certificate program approved by us, and you must bear the cost of
ensuring such managers and employees have obtained such approved certifications.

Insurance

You must obtain and maintain certain types and amounts of insurance coverage from an approved
supplier of insurance. We have developed a custom insurance package with Christensen Group Insurance
that meets our insurance requirements, and which is available for you to purchase. Christensen Group
Insurance is currently the only approved supplier of insurance. All insurance policies must name us and
others we designate as additional insureds. You must provide us with evidence of your insurance coverage
before you begin operation of your Franchised Restaurant, upon annual renewal of your insurance, or
otherwise within 10 days of our demand for proof.

Our current minimum insurance requirements are as follows: (i) all risks property insurance
coverage in full replacement value of any leasehold improvements, furniture, fixtures and equipment, and
including business income and extra expense; (ii) comprehensive general liability insurance with limits of
at least $1,000,000 per occurrence and $2,000,000 in the general aggregate, including tenant’s legal liability
with limits of at least $300,000, personal and advertising injury with limits of at least $1,000,000, and
products and completed operations in the aggregate with limits of at least $2,000,000; (iii) automobile
liability insurance, including owned (if applicable), non-owned and hired vehicle coverage with a combined
single limit of at least $1,000,000; (iv) worker’s compensation and employer’s liability insurance with
employer’s liability limits of $500,000 per accident, $500,000 in the aggregate, and $500,000 for disease,
as well as any other insurance required by law; (v) excess/umbrella liability coverage with a limit of
$3,000,000 per occurrence, $3,000,000 annual aggregate, that sits in excess of general liability, auto
liability, and employer’s liability / worker’s compensation coverage.

Approval of Alternative Suppliers or Brands

If you propose to use any brand and/or supplier which is not then approved by us, you must first
notify us and submit sufficient information, specifications and samples concerning such brand and/or
supplier so that we can decide whether such brand complies with our specifications and standards and/or
such supplier meets our approved supplier criteria. You must pay us a $2,500 fee at the time you submit
any request to approve an unapproved supplier or product as reasonable fees to cover our investigation
costs. We will notify you of our decision within a reasonable period of time. We may prescribe procedures
for the submission of requests for approval and impose obligations on suppliers, which we may require be
incorporated in a written agreement. We may impose limits on the number of suppliers (which may include
us or our affiliates) and/or brands for any of the foregoing items. In the event you use any brand or supplier
that is not then approved by us, we may charge you up to $1,500 per day until such unauthorized use ceases.

We apply the following general criteria in approving a proposed supplier or brand: (i) the ability to

make products or provide services in conformity with our specifications; (ii) the reputation and integrity of
the supplier or brand; (iii) the financial condition and insurance coverage of the supplier; and (iv) System
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uniformity. Determinations of whether a supplier or brand meets our specifications and quality and safety
standards will be made by us in our sole discretion. We have no obligation to approve any supplier or
brand. We may limit the number of approved suppliers or brands with whom you may deal, designate
sources that you must use, and/or refuse any of your requests for any reason, including that we have already
designated an exclusive source (which in the future might be us or our affiliate) for a particular product or
service or if we believe that doing so is in the best interests of the System. We are not required to make
available to you or to any supplier our criteria for product or supplier approval if we deem such criteria to
be confidential.

Revenue Derived from Franchisee Purchases and Leases

We and/or our affiliates derive revenue from franchisee purchases and leases to the extent that you
purchase products or services directly from us or our affiliates. We and our affiliates received $46,058, or
1.0% of our total revenues of $4,494,840, from the sale of goods and services to our franchisees in the fiscal
year ended December 31, 2022.

In addition, we and/or our affiliates may derive revenue or other material consideration based on
your purchases of goods and services from our approved suppliers in the form of promotional allowances,
volume discounts, rebates, and other payments that approved or required suppliers make to us and our
affiliates. We and our affiliates may use all amounts received from suppliers, whether or not based on your
and other franchisees’ prospective or actual dealings with them, without restriction for any purposes that
we and our affiliates deem appropriate. We do and reserve the right to receive payments from authorized
suppliers that we retain as profit related to their dealings with our franchisees and the System, and suppliers
may pay us based upon the quantities of products the System purchases from them. These payments will
usually be based upon an amount per unit or percentage rebate, and generally range from 2% to 7% of the
purchases you make from the vendor. We may receive payments from a supplier as a condition of our
approval of that supplier.

Estimated Proportion of Required Purchases and Leases to all Purchases and Leases

We estimate that the purchases and leases that you must make from us or our affiliates, from
designated or approved suppliers, or according to our standards will represent approximately 95% of your
total purchases in connection with establishing your Franchised Restaurant (excluding the franchise fee and
other non-goods expenditures), and over 90% of the ongoing costs that you will need to operate your
Franchised Restaurant (excluding franchise fees and royalties and other non-goods expenditures).

Cooperatives; Negotiated Prices; Material Benefits

There are no purchasing or distribution cooperatives related to CRISP & GREEN® franchises. We
have negotiated or intend to negotiate purchase arrangements with suppliers (including price terms) for
some items and services. In doing so, we seek to promote the overall interests of the System and our interests
as the franchisor. In addition, in the future various vendors and suppliers may contribute to the cost of any
annual franchise convention for the System through rebates, contributions or purchasing booths at the
convention. We do not provide material benefits to you (for example, renewal or granting additional
franchises) based on your purchase of particular products or services or use of particular suppliers.

[REMAINDER OF PAGE INTENTIONALLY LEFT BLANK]
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ITEM 9
FRANCHISEE’S OBLIGATIONS

This Table lists your principal obligations under the franchise and other agreements. It will help
you find more detailed information about your obligations in these agreements and in other Items of this

disclosure document.

Obligation

Section in Agreement

Disclosure Document
Item

a. Site selection and acquisition/lease

Sections 3.01, 3.02, 3.03,
and Exhibit C

Items 7, 8, and 11

b. Pre-opening purchase/leases

Sections 3.04, 3.05, 3.06,
and 9.03

Items 7, 8, and 11

c. Site development and other pre-opening
requirements

Sections 3.04, 3.05, 3.06,
and 9.03

Items 7, 8, and 11

d. [Initial and ongoing training

Sections 4.01, 4.02, and
4.03

Items 6 and 11

Opening

Sections 3.04 and 3.07

Item 11

f.  Fees

Sections 3.04, 3.05, 3.06,
4.01,4.02,4.03, 6.01, 6.02,
6.03, 6.04, 6.05, 8.03, 9.03,
10.01, and 14.05

Items 5, 6, and 7

manual

g. Compliance with standards and policies/operations

Sections 4.04 and 9

Items 6,7, 8, 11, 14,
and 16

h. Trademarks and proprietary information

Sections 4.04, 5, 7.01, and
7.03

Items 13, 14, and 15

i.  Restrictions on products/services offered

Sections 9.03 and 9.12

Items 6,7, 8, 11, and
16

Sections 2.02 and 2.03 for
territorial development

j- Warranty and customer service requirements NA for warranty. Section Item 8
9.04 for customer service
k. Territorial development and sales quotas NA for sales quotas. Item 12

1. Ongoing product/service purchases

Sections 3.05, 9.02, 9.03,
and 10.02

Items 6, 7, and 8

m. Maintenance, appearance, and remodeling
requirements

Sections 3.04, 3.05, 9.01
9.04, 15.02, and 15.03

Items 8 and 11

n. Insurance

Section 9.07

Items 6, 7, and 8

0. Advertising

Sections 3.06, 9.05, 9.08,
and 10

Items 6, 7, and 11

Indemnification

Section 17.02

Items 6 and 13

q. Owner’s participation/management/staffing

Sections 8.03, 8.04, and
9.06

Items 11 and 15

r.  Records and reports Section 11 Items 6 and 11
s. Inspections and audits Section 12 Items 6 and 11
t.  Transfer Section 13 Items 6 and 17
u. Renewal Section 15 Items 6 and 17
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Obligation

Section in Agreement

Disclosure Document
Item

v. Post-termination obligations

Sections 16.02, 16.03,
16.05, and 16.06

Item 17

w. Non-competition covenants

Sections 7.02 and 16.03

Items 9, 15, and 17

x. Dispute resolution

Sections 18.03 — 18.08,
and 18.10

Item 17

y. Other: Guarantee of franchisee obligations"

Section 18.16

Item 15

Notes:

(1

Each individual who is a “Principal Owner” as defined in the Franchise Agreement (generally, an
owner of a 10% or greater interest in a franchisee) and his/her spouse must sign a non-competition,
non-disclosure, and proprietary rights agreement (Exhibit D to the Franchise Agreement) and an
agreement assuming and agreeing to discharge all obligations of the franchisee under the Franchise
Agreement (Exhibit E to the Franchise Agreement). In addition, each Principal Owner has direct
obligations under the Franchise Agreement.

ITEM 10
FINANCING

Neither we nor our Parent or any of our affiliates offers any direct or indirect financing to

franchisees or guarantees any obligations of any franchisee.

ITEM 11
FRANCHISOR’S ASSISTANCE, ADVERTISING,
COMPUTER SYSTEMS, AND TRAINING

Except as listed below, Crisp & Green Franchising LLC is not required to provide you with

any assistance.

Pre-Opening Assistance

Before you open your Franchised Restaurant, we will:

Describe your preliminary designated area and your designated area (Franchise Agreement —

Review and make a decision regarding approval of sites for your Franchised Restaurant. (Franchise

(D

Sections 2.02 and 3.02).
2

Agreement — Sections 3.02 and 14.02).
3)

Approve or disapprove the lease, sublease, or purchase agreement for the Franchised Restaurant.
After we have executed the Franchise Agreement, and after you have submitted a proposed site for
the Franchised Restaurant which we have approved, you may proceed to negotiate the lease,
sublease, or purchase agreement for the site. You must provide the lease, sublease, or purchase
agreement to us for our consideration and approval or disapproval prior to signing. Although we
may in some circumstances provide you with assistance in negotiating a lease or sublease, we are
under no obligation to do so. If you lease the site, the lease must contain terms that are reasonably
acceptable to us, and you and the landlord will be required to execute our standard lease addendum,
the form of which is attached as Exhibit C to the Franchise Agreement. Neither we nor our affiliates
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“4)

)

(6)

(7

®)

generally own the sites at which Restaurants are operated, which means you will be negotiating
with independent third parties relating to the lease, sublease, or purchase of the site for your
Franchised Restaurant. (Franchise Agreement — Sections 3.02 and 3.03).

Provide you with sample floor plans and layouts for a Restaurant to assist you in locating and
developing an appropriate site. These sample materials are intended to assist you in working with
contractors and vendors to build out your Franchised Restaurant according to our Standards. The
sample materials are not designed to meet all requirements of federal, state, or local laws or
regulations that might apply to your Franchised Restaurant; you will be solely responsible for
ensuring that the design and construction or remodeling of your Franchised Restaurant meets with
all requirements of such laws and regulations, including any local zoning or environmental
regulations, ordinances, building codes, permit requirements, and lease restrictions. It is your
responsibility to prepare all required construction and remodeling plans and specifications to suit
your Franchised Restaurant and to construct, remodel and decorate the premises. You must submit
all site surveys, construction and remodeling plans, and specifications to us for our approval before
beginning build-out for the Franchised Restaurant and all revised or “as built” plans and
specifications during construction and development. We have a required architectural vendor who
you must use for the creation of the architectural plans for your Franchised Restaurant. You must
obtain a site survey from one of our approved vendors. We may, but are not required to, periodically
inspect the site during its development. (Franchise Agreement — Section 3.04).

Sell (and cause our affiliates that are approved suppliers, as applicable, to sell) you any items and
services that we or our affiliates are an approved supplier for. (Franchise Agreement — Section
3.05).

Provide you access to our confidential operations manual and other confidential technical manuals
or documents (“Operations Manual”). Although we will provide you with a copy of the Operations
Manual, the Operations Manual remains at all times our property. The Operations Manual may
include various tangible and intangible, electronic forms of media, including material that we make
available to you by providing you with internet access to such material through a restricted website.
(Franchise Agreement — Sections 4.01 and 4.04).

Provide, pursuant to our initial training program, your General Manager, Approved Operator (if
applicable), and at least two other management level employees with our Crisp Academy program,
which may be conducted at our corporate offices or another location we select and at one or more
of the Restaurants. (Franchise Agreement — Section 4.01). You will be responsible for all
compensation and expenses (including transportation, lodging, food, and incidental expenses)
incurred in connection with any training programs. This training is described in detail below in
this Item 11.

Provide on-site assistance prior to and during the opening of your Franchised Restaurant.
(Franchise Agreement — Section 3.07).

Post-Opening Assistance

During the operation of your Franchised Restaurant, we will:

(1

Advise you regarding your Franchised Restaurant’s operations. We will give you advice and
written materials, including our Operations Manual, to guide you on standards, specifications,
operating procedures, and methods that Restaurants use in our System in accordance with our
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Standards; purchasing required or recommended products, supplies, and materials; and other
matters. (Franchise Agreement — Section 4.02)

2) At our option and discretion, provide you or your personnel with additional training, at your cost
and expense (Franchise Agreement — Section 4.03).

3) Provide you with ongoing access to our Operations Manual (Franchise Agreement — Section 4.04).

@) Maintain, modify, and issue the Standards. We will maintain the Standards for the System, and
may from time to time modify such Standards or issue new Standards. Changes in the Standards
may require you to invest additional capital in order to bring your Franchised Restaurant into
compliance with such modified Standards, and you will be required to do so within time periods
specified by us. (Franchise Agreement — Section 9.01).

&) Provide you with the right to use the Marks for your Franchised Restaurant (Franchise Agreement
— Section 2.01).
(6) As applicable from time to time, sell (or cause our affiliates that are approved suppliers, as

applicable, to sell) to you products and services for which we or our affiliates are an approved
supplier (Franchise Agreement — Section 9.03).

Site Selection

You will be required to locate a site that you believe is acceptable for your Franchised Restaurant
and provide us with all information we require relating to the proposed site. We will have 30 days after we
receive all of the information we require to notify you whether the site is approved. Unless we provide our
specific approval, a proposed site is deemed not approved. If we cannot agree on a proposed site, we may
elect to terminate that Franchise Agreement and retain the entire initial franchise fee.

We will evaluate each proposed site based on the market area, population density and other
demographic characteristics, visibility, traffic flow, competition, accessibility, parking, size, and other
physical and commercial characteristics. In general, we believe that ideal sites for Restaurants are between
2,000 — 3,000 square feet, are located in an upscale urban or suburban multi-tenant development, are located
on a building end-cap, have a patio, and have plentiful free parking spaces. However, we evaluate sites on
a case by case basis and sites that are suitable for Restaurants may not necessarily have all of these
characteristics. Our approval of a site for your Franchised Restaurant indicates only that we believe the site
meets our then-applicable criteria. Applying criteria that have appeared to be effective with other sites does
not guarantee that each approved site will be successful due to demographic or other factors of each
particular site. We are not responsible if a site that we approve for your Franchised Restaurant fails to meet
your expectations.

Based on our Parent’s experience (operating through its subsidiaries) in opening Corporate
Restaurants, we estimate that franchisees will typically open their Restaurants within six to nine months
after they sign a Franchise Agreement. The factors that will affect opening time include how quickly you
are able to select a site that we approve, the ability to negotiate a lease with the landlord or acquire the
premises, the availability of any necessary financing, the timing and process for obtaining building permits,
the application and effect of zoning and local ordinances, the scope of leasehold improvements that are
necessary for the premises and a variety of factors relating to the construction of those improvements,
weather conditions, shortages, and delays in installation of equipment, fixtures, and signs, your ability to
comply with all local regulatory requirements, and other similar factors.
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Advertising

In order to ensure the success of your Franchised Restaurant, we recommend that you actively
promote and advertise the Franchised Restaurant in your area and participate in any local marketing
programs that we establish. Each quarter, we may require you to spend an amount on local advertising
equal to a specified percentage of your Gross Sales from the previous quarter. We currently require you to
spend 4.5% of the prior quarter’s Gross Sales on local marketing, however if you have an approved
marketing representative on your team and you are in compliance with our Local Marketing Core Four
program (described below in this Item 11) and with all of your agreements with us and our affiliates, we do
not enforce this requirement. If the requirement is applicable to you, within 30 days of our request, you
must provide us with proof of your local marketing expenditures, including verification copies of
advertisements; if you do not spend at least the minimum amount on local marketing in a given annual year,
you must pay to us the difference between the applicable minimum local marketing obligation, and the
amount that you actually spent on local advertising.

All marketing materials must be approved by us before you use them. Any marketing material that
you propose to use that has either not been provided by us or has not been previously approved by us within
the past three months must be submitted to us for our review at least 10 days before you propose to use the
marketing material. Your prices for products and services at the Franchised Restaurant must also be
approved by us, which may be established based on your region, market or other factors, and which also
apply to any delivery platforms that we allow you to use. Unless we provide our specific approval of your
proposed advertising and promotional plans and materials, and prices, they are deemed not approved. We
retain discretion to withhold or deny approval of marketing materials not provided by us if we determine
the materials are not consistent with the brand image for the System and the Marks. Any marketing
materials you submit to us for our review will become our property, and there will be no restriction on our
use or distribution of these materials. If you use any advertising or promotional material that has not been
provided by us or approved by us in the past three months, we may charge you up to $1,500 per day until
your unauthorized use ceases.

Currently, as part of your local marketing requirement, we require each Restaurant to arrange,
conduct, or participate in — or cooperate with us if we provide assistance in complying with — our “Local
Marketing Core Four” program, which as of the date of this disclosure document requires (1) one wellness-
related or community event per month on a designated date, which can include on-site or off-site fitness
events, community events or approved fundraisers; (2) a minimum number of local business and catering
outreaches per month; (3) the maintenance each month of continuous and uninterrupted (always on) paid
digital search services; and (4) responding to all guest reviews within 24 hours and participating in customer
loyalty score reporting. You must meet the minimum requirements we establish from time to time,
including notifying us in advance in order to allow us to promote your event as we deem appropriate. You
are prohibited from advertising or otherwise using the Marks in any fashion on the internet or via other
means of advertising through telecommunications without our prior written consent. We reserve the right
to require you to include certain language in your local marketing, such as “Franchises Available” and our
website address and telephone number.

We do not have a formal franchisee advisory council that advises us on advertising policies.

Grand Opening Marketing Spend

You must execute a grand opening marketing plan and corresponding “Grand Opening Marketing
Spend.” Your grand opening marketing plan will vary depending on the size of your market, the number

of stores open in your market, competition in your market, and other factors, and will be prescribed by us,
and your Grand Opening Marketing Spend must include a minimum of $25,000. We require you to spend
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a minimum of the Grand Opening Marketing Spend directly with our approved vendors to procure digital
marketing services, direct mailers, opening invitations, banners, flyers, email marketing services, sandwich
boards, swag and giveaways, and opening day decorations. You must also procure professional services
such as a disc jockey and photographer. Generally, the grand opening marketing plan will be conducted in
the 60 days prior to your opening.

National Marketing Fee

You will be required to pay us a National Marketing Fee, on a monthly basis, in an amount based
on a percentage of your Gross Sales for the prior month. The National Marketing Fee is currently an amount
equal to 2% of your Gross Sales for the preceding month, although we have the right to increase the National
Marketing Fee to an amount up to 3% of your Gross Sales for the preceding month. Our Corporate
Restaurant also currently pays the National Marketing Fee on the same basis as franchised Restaurants.
This is a fee that you pay to us in consideration of marketing and promotional efforts that we undertake
which benefit all Restaurants. This fee is not a contribution to an independent advertising fund or a pooled
advertising program. Payments are accounted for as general operating revenue, and we do not provide a
separate accounting for how this revenue is spent. Amounts paid to us in the form of the National Marketing
Fee may be used by us to pay our expenses relating to marketing and promotion, including, without
limitation, expenses arising from:

e Creative development services, including improvements and iterations in Restaurant design,
trade dress, logo, further development of the Marks or creation of additional Marks, graphics,

and advertising and promotional items, initiatives, and concepts;

e Marketing services, including market studies, customer surveys, focus groups, sales and
marketing training, customer interviews, and related matters;

e The engagement of third-party advertising or public relations professionals or firms;

e Developing, producing, distributing, and placing advertising, including interior, point-of-sale,
general print, online, and social media advertising content;

e Maintaining, updating, hosting, and supporting a website and mobile technology app, including
Restaurant locator functionality;

e Developing, administering, and distributing, in print or electronically, coupons, certificates,
stored value card programs, and related initiatives;

e Obtaining sponsorships and endorsements;

e Creating, developing, and distributing social media content and maintaining social media
channels;

e Monitoring the adherence to customer relations standards by franchisees;

e Personnel and overhead costs relating to the administration and execution of our marketing and
promotional function; and

e Any other expenses of developing and promoting the CRISP & GREEN® brand and CRISP &
GREEN" Restaurants.
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We will direct all programs financed by the National Marketing Fee and will have sole control over
the creative concepts and materials used and their geographic, market, and media placement and allocation.
We may use the National Marketing Fee to advertise locally, regionally, nationally, or internationally in
print materials, on radio or television, on the internet, and through social media channels, according to our
sole discretion. We intend to use the National Marketing Fee to maximize recognition of the CRISP &
GREEN" brand and System as a whole, but we have no obligation to ensure that we make marketing
expenditures in or affecting any particular geographic area, or to ensure that expenditures across geographic
areas are proportionate in any way.

Local Marketing Funds or Cooperatives

We have the right to establish local and/or regional advertising cooperatives for Restaurants,
covering such geographical areas as we may designate at any time and from time to time. With respect to
any advertising cooperative we establish and which we designate for your Franchised Restaurant, you must
participate in such advertising cooperative and its programs (other than price advertising, as to which you
may choose not to participate) and abide by its by-laws. You must contribute such amounts to the
advertising cooperative(s) as they determine at any time and from time to time in accordance with their by-
laws. Any Restaurants owned by us or any of our affiliates located in such designated local or regional
area(s) will contribute to the cooperative(s) on the same basis. Contributions to such local and regional
advertising cooperatives are credited toward your required local advertising expenditures under the
Franchise Agreement, with the exception of certain special regional promotions we may designate from
time to time. As of the date of this disclosure document, we have not established any local or r