FRANCHISE DISCLOSURE DOCUMENT

TIM HORTONS USA INC.
a Florida Corporation
5707 Blue Lagoon Drive
Miami, Florida 33126
Telephone: (305) 378-7128
Email: US_franchise_requests@timhortons.com
www.timhortons.com

You will operate a restaurant specializing in the sale of coffee and other non-alcoholic beverages,
baked goods, soups, sandwiches and related products, under Tim Hortons USA Inc.’s distinctive format
and operating system, including the TIM HORTONS® marks (the “Franchised Restaurant”).

We offer franchises for the establishment and operation of two types of restaurants that, under the
name Tim Hortons, sell coffee and other non-alcoholic beverages, baked goods, soups, sandwiches, and
related products, and that operate under Franchise Agreements. We also offer franchises for the operation
of fully equipped and fixed restaurants that, under the name Tim Hortons, sell coffee and other non-
alcoholic beverages, baked goods, soups, sandwiches, and related products, and that operate under Operator
Agreements. In addition, a limited number of restaurants, most of which will be existing Tim Hortons
franchisees, may be offered the opportunity to supplement their restaurant’s product mix by also selling
selected Cold Stone Creamery products in addition to their Tim Hortons product offerings (each a “Co-
Branded Restaurant”).

The total investment necessary to begin operation of a Tim Hortons franchise under a Franchise
Agreement (excluding real property) ranges from $243,500 to $2,177,500 for a Standard Shop. This
includes $100,000 to $470,000 for a Standard Shop that must be paid to the franchisor or an affiliate. The
total investment necessary to begin operation of a Tim Hortons franchise under a Franchise Agreement
(excluding real property) ranges from $131,000 to $422,700 for a Non-Standard Shop. This includes
$75,000 to $225,000 for a Non-Standard Shop that must be paid to the franchisor or an affiliate.

The total investment necessary to begin operation of a Co-Branded Restaurant franchise under a
Franchise Agreement (excluding real property) ranges from $695,500 to $1,914,400 for a newly-built Co-
Branded Restaurant and from $135,300 to $266,100 for a Tim Hortons restaurant that is renovated to
become a Co-Branded Restaurant. This includes $466,000 to $724,500 for a newly-built Co-Branded
Restaurant and $5,500 to $221,600 for a Tim Hortons restaurant that is renovated to become a Co-Branded
Restaurant that must be paid to the franchisor or an affiliate.

The total investment necessary to begin operation of a Tim Hortons Shop under an Operator
Agreement ranges from $60,150 to $217,500. This includes $5,000 to $45,000 that must be paid to the
franchisor or an affiliate.

The total investment necessary to begin operation of a Co-Branded Restaurant under an Operator
Agreement for a newly built Tim Hortons restaurant ranges from $59,900 to $148,400 and from $14,600
to $39,000 for a Tim Hortons restaurant that is renovated to become a Co-Branded Restaurant. This includes
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$11,500 to $42,000 for a newly-built Co-Branded Restaurant and $3,500 to $6,500 for a Tim Hortons
restaurant that is renovated to become a Co-Branded Restaurant that must be paid to the franchisor or an
affiliate.

The total investment necessary to begin operation of a Tim Hortons restaurant under the
Development Agreement is the same as the investment disclosed above, except that you will pay a portion
of the initial franchise fee in the amount of $25,000 multiplied by the number of restaurants you agree to
develop under the Development Agreement, which is credited toward payment of the initial franchise fee
for each restaurant to be opened under the Development Agreement, on a pro-rata basis.

This disclosure document summarizes certain provisions of your franchise agreement and Operator
Agreement and other information in plain English. Read this disclosure document and all accompanying
agreements carefully. You must receive this disclosure document at least 14 calendar-days before you sign
a binding agreement with, or make any payment to, the franchisor or an affiliate in connection with the
proposed franchise sale. Note, however, that no governmental agency has verified the information
contained in this document.

You may wish to receive your disclosure document in another format that is more convenient for
you. To discuss the availability of disclosures in different formats, you may contact THUSA Franchise
Contract Management at 5707 Blue Lagoon Drive, Miami, Florida 33126; telephone: (305) 378-7128, E-
mail: GBSRequest@rbi.com.

The terms of your contract will govern your franchise relationship. Don’t rely on the disclosure
document alone to understand your contract. Read your entire contract carefully. Show your contract and
this disclosure document to an advisor, like a lawyer or an accountant.

Buying a franchise is a complex investment. The information in this disclosure document can help
you make up your mind. More information on franchising, such as “A Consumer’s Guide to Buying a
Franchise,” which can help you understand how to use this disclosure document, is available from the
Federal Trade Commission. You can contact the FTC at 1-877-FTC-HELP or by writing to the FTC at 600
Pennsylvania Avenue, NW, Washington, D.C. 20580. You can also visit the FTC’s home page at
www.ftc.gov for additional information. Call your state agency or visit your public library for other sources
of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

The issuance date of this Franchise Disclosure Document is March 13, 2025.
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How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on how to

find more information:

QUESTION

WHERE TO FIND INFORMATION

How much can I earn?

Item 19 may give you information about outlet
sales, costs, profits or losses. You should also try
to obtain this information from others, like current
and former franchisees. You can find their names
and contact information in Item 20 or Exhibits G
and H.

How much will I need to invest?

Items 5 and 6 list fees you will be paying to the
franchisor or at the franchisor’s direction. Item
7 lists the initial investment to open. Item 8
describes the suppliers you must use.

Does the franchisor have the
financial ability to provide
support to my business?

Item 21 or Exhibit C includes financial
statements. Review these statements carefully.

Is the franchise system stable,
growing, or shrinking?

Item 20 summarizes the recent history of the
number of company-owned and franchised outlets.

Will my business be the only
TIM HORTONS® business in
my area?

Item 12 and the “territory” provisions in the
franchise agreement describe whether the
franchisor and other franchisees can compete with
you.

Does the franchisor have a
troubled legal history?

Items 3 and 4 tell you whether the franchisor or
its management have been involved in material
litigation or bankruptcy proceedings.

What’s it like to be a TIM

Item 20 or Exhibits G and H list current and

HORTONS® franchisee? former franchisees. You can contact them to
ask about their experiences.
What else should I know? These questions are only a few things you should

look for. Review all 23 Items and all Exhibits in
this disclosure document to better understand this
franchise opportunity. See the table of contents.
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What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees even
if you are losing money.

Business model can change. The franchise agreement may allow the franchisor to change
its manuals and business model without your consent. These changes may require you to
make additional investments in your franchise business or may harm your franchise
business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a limited
group of suppliers the franchisor designates. These items may be more expensive than
similar items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a
similar business during the term of the franchise. There are usually other restrictions. Some
examples may include controlling your location, your access to customers, what you sell,
how you market, and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory, the
franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you may
have to sign a new agreement with different terms and conditions in order to continue to
operate your franchise business.

When your franchise ends. The franchise agreement may prohibit you from operating a
similar business after your franchise ends even if you still have obligations to your landlord
or other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to
register before offering or selling franchises in the state. Registration does not mean that
the state recommends the franchise or has verified the information in this document. To
find out if your state has a registration requirement, or to contact your state, use the agency
information in Exhibit A.

Your state also may have laws that require special disclosures or amendments be
made to your franchise agreement. If so, you should check the State Specific Addenda. See
the Table of Contents for the location of the State Specific Addenda.
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Special Risk(s) to Consider About This Franchise
Certain states require that the following risk(s) be highlighted:

Out-of-State Dispute Resolution. The Franchise Agreement and Development
Agreement require you to resolve disputes with the franchisor by litigation in
Florida. Out-of-state litigation may force you to accept a less favorable
settlement for disputes. It may also cost more to litigate with the franchisor in
Florida than in your own state.

Certain states may require other risks to be highlighted. Check the “State Specific
Addenda” (if any) to see whether your state requires other risks to be highlighted.
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NOTICE MANDATED BY SECTION 8 OF
MICHIGAN’S FRANCHISE INVESTMENT ACT

The following is applicable to you if you are a Michigan resident or your franchise will be located
in Michigan.

The state of Michigan prohibits certain unfair provisions that are sometimes in franchise
documents. If any of the following provisions are in these franchise documents, the
provisions are void and cannot be enforced against you.

(a)
(b)

(c)

(d)

(e)

®

(2

A prohibition on the right of a franchisee to join an association of franchisees.

A requirement that a franchisee assent to a release, assignment, novation, waiver, or
estoppel which deprives a franchisee of rights and protections provided in this act. This
shall not preclude a franchisee, after entering into a franchise agreement, from settling any
and all claims.

A provision that permits a franchisor to terminate a franchise prior to the expiration of its
term except for good cause. Good cause shall include the failure of the franchisee to comply
with any lawful provision of the franchise agreement and to cure such failure after being
given written notice thereof and a reasonable opportunity, which in no event need be more
than 30 days, to cure such failure.

A provision that permits a franchisor to refuse to renew a franchise without fairly
compensating the franchisee by repurchase or other means for the fair market value at the
time of expiration of the franchisee's inventory, supplies, equipment, fixtures, and
furnishings. Personalized materials which have no value to the franchisor and inventory,
supplies, equipment, fixtures, and furnishings not reasonably required in the conduct of the
franchise business are not subject to compensation. This subsection applies only if: (i) The
term of the franchise is less than 5 years and (ii) the franchisee is prohibited by the franchise
or other agreement from continuing to conduct substantially the same business under
another trademark, service mark, trade name, logotype, advertising, or other commercial
symbol in the same area subsequent to the expiration of the franchise or the franchisee does
not receive at least 6 months advance notice of franchisor's intent not to renew the
franchise.

A provision that permits the franchisor to refuse to renew a franchise on terms generally
available to other franchisees of the same class or type under similar circumstances. This
section does not require a renewal provision.

A provision requiring that arbitration or litigation be conducted outside this state. This shall
not preclude the franchisee from entering into an agreement, at the time of arbitration, to
conduct arbitration at a location outside this state.

A provision which permits a franchisor to refuse to permit a transfer of ownership of a
franchise, except for good cause. This subdivision does not prevent a franchisor from
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(h)

(1)

exercising a right of first refusal to purchase the franchise. Good cause shall include, but is
not limited to:

(1) The failure of the proposed transferee to meet the franchisor’s then current
reasonable qualifications or standards.

(i1) The fact that the proposed transferee is a competitor of the franchisor or
subfranchisor.

(ii1))  The unwillingness of the proposed transferee to agree in writing to comply with all
lawful obligations.

(iv)  The failure of the franchisee or proposed transferee to pay any sums owing to the
franchisor or to cure any default in the franchise agreement existing at the time of
the proposed transfer.

A provision that requires the franchisee to resell to the franchisor items that are not
uniquely identified with the franchisor. This subdivision does not prohibit a provision that
grants to a franchisor a right of first refusal to purchase the assets of a franchise on the
same terms and conditions as a bona fide third party willing and able to purchase those
assets, nor does this subdivision prohibit a provision that grants the franchisor the right to
acquire the assets of a franchise for the market or appraised value of such assets if the
franchisee has breached the lawful provisions of the franchise agreement and has failed to
cure the breach in the manner provided in subdivision (c).

A provision which permits the franchisor to directly or indirectly convey, assign, or
otherwise transfer its obligations to fulfill contractual obligations to the franchisee unless
provision has been made for providing the required contractual services.

The fact that there is a notice of this offering on file with the attorney general does not
constitute approval, recommendation, or endorsement by the attorney general.

If the franchisee has any questions regarding this notice, those questions should be directed to the
Michigan Department of Attorney General, Consumer Protection Division, Attn.: Franchise, 525
West Ottawa Street, G. Mennen Williams Building, Ist Floor, Lansing, Michigan 48913,
telephone: (517) 373-7117.
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ITEM1
THE FRANCHISOR, AND ANY PARENTS, PREDECESSORS AND AFFILIATES

In this disclosure document “Tim Hortons,” “THUSA,” “we,” “us,” and “our” refers to Tim
Hortons USA Inc. “You,” and “your” refers to the person or entity who becomes a franchisee, operator, or
developer. If the franchisee, operator or developer is not an individual, “you” refers to the franchisee entity
and not the individual, unless otherwise noted.

A business that operates under the Tim Hortons System and uses the Tim Hortons Trademarks is
referred to in this disclosure document as a “Tim Hortons Shop.” Unless we indicate otherwise, all
references in this disclosure document to a Tim Hortons Shop will refer to a Standard Shop or a Non-
Standard Shop (as described below in this Item 1). Each type of Tim Hortons Shop must be constructed
and operated in compliance with our requirements and standards, such as interior and exterior appearance,
specified equipment, equipment layout, interior and exterior accessories, identification schemes, products,
and management, marketing and operational specifications (“Tim Hortons System”), and use trademarks,
trade names, service marks, logos, emblems and indicia of origin, we own or license to you (“Tim Hortons
Trademarks”), such as the name Tim Hortons.

The Franchisor

THUSA was incorporated in Delaware in June 2007, and changed its state of incorporation to
Florida in December 2017. As of December 31, 2024, there were 6,043 Tim Hortons Shops worldwide
excluding self-serve locations, of which 653 were located in the United States. Of this number, 23 of these
Shops are owned by us. We have not operated any Tim Hortons Shops since November 2010 until 2024
when we began operating these Shops. Our principal business address is 5707 Blue Lagoon Drive, Miami,
Florida 33126. We franchise Tim Hortons Shops that sell coffee and other non-alcoholic beverages, baked
goods, soup, sandwiches, and related products. Our predecessor opened the first Tim Hortons Shop in the
United States in 1984. Our predecessor offered franchises for a brief period in the mid-1980s and, after
discontinuing franchising activities for several years, it again began offering franchises in 1993 in the
United States and since July 2020 in Latin America and the Caribbean. As of December 31, 2024, we had
141 franchised locations in Latin America and the Caribbean. We do not conduct business under any other
name and have not previously offered franchises in any other type of business.

Our agents for service of process are listed in Exhibit A.

Our Parents and Predecessors

We are an indirect subsidiary of Restaurant Brands International Limited Partnership, a limited
partnership organized under the laws of the Province of Ontario (“RBILP”). The general partner of RBILP
is Restaurant Brands International Inc., a Canadian corporation (“RBI”). The principal place of business
of RBILP and RBI is 130 King Street West, Suite 300, Toronto, Ontario M5X 1E1, Canada, with RBI also
having a principal place of business at 5707 Blue Lagoon Drive, Miami, Florida 33126.

3G Restaurant Brands Holdings LP, a Cayman Islands limited partnership (“3G Restaurant
Brands Holdings”) owns the largest percentage of the combined voting power of RBI (approximately
26%). 3G Restaurant Brands Holdings’ general partner is 3G Restaurant Brands Holdings General Partner
Ltd., a Cayman Islands exempted company (“3G Restaurant Brands Holdings GP”). 3G Restaurant
Brands Holdings and 3G Restaurant Brands Holdings GP are each located at c/o 3G Capital, Inc., 600 Third
Avenue, 37th Floor, New York, NY 10016.

ltem 1
03/2025 Page 1



Since July 1984, The THD Group LLC through its predecessors conducted franchise activities in
the United States. On June 30, 2007, The THD Group LLC merged with us, and since that time, we have
conducted business under the name Tim Hortons USA Inc., first as a Delaware corporation until December
2017 and then as a Florida corporation from December 2017 to the present. None of these parties has
offered franchises in any other line of business.

Our Affiliates

RBI also indirectly owns the Burger King®, Popeyes® (formerly Popeyes Chicken and Biscuits),
and Firehouse Subs® brands and franchise systems.

Tim Hortons®

The following affiliates own, operate, and franchise Tim Hortons Shops (in their respective countries or
regions outside the United States) since the franchising start date, but do not offer franchises in other lines

of business:
Affiliate Franchising Start Date Tim Hortons Shops Count
(as of December 31, 2024)
The TDL Group Corp. January 1965 Canada: 3,886
(“TDL”) TDL or affiliate: 9

130 King Street West, Ste 300
Toronto, Ontario M5X 1E1, Canada

Franchised: 3,877

Tim Hortons Restaurants
International GmbH
(“TH International”)
Dammstrasse 23, 6300
Zug, Switzerland

December 2016

Franchised: 1,215

Tim Hortons Asia Pacific Pte. Ltd.
(“TH APAC”)

8 Cross Street, Manulife Tower,
#28-01 to 07, Singapore 048424

July 2020

Franchised: 148

We also have affiliates that may sell products or services to you. Our affiliate, TDL, sells various products
to the distributors referenced in Item 8. TDL does not offer franchises in any other line of business. Our
affiliate, Tim Donut U.S. Limited, Inc. (“Tim Donut”), in many cases, either owns and leases, or will lease
and then sublease, the premises from which franchisees will operate their Tim Hortons Shop. Tim Donut
has not operated Tim Hortons Shops and has not offered franchises in any line of business. The principal
business address of Tim Donut is 5707 Blue Lagoon Dr., Miami, FL 33126.
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Burger King®

The following affiliates own, operate, and franchise Burger King® quick-service restaurants (in their
respective countries or regions) since the franchising start date, but do not operate Tim Hortons Shops or

offer franchises for Tim Hortons Shops:

Affiliate Franchising Start Date Restaurant Count
(as of December 31, 2024)
Burger King Company LLC August 2022 (Note 1) Outside U.S.: 157
(“BKC”) U.S: 6,701
5707 Blue Lagoon Dr. BKC or affiliate: 1,177
Miami, FL 33126 Franchised: 5,524
Burger King Europe GmbH April 2006 Franchised: 6,065
(“BK Europe”)
Dammstrasse 23, 6300
Zug, Switzerland
BK AsiaPac, Pte. Ltd. April 2006 Franchised: 1,851 (Note 2)
(“BK APac”) and affiliate
8 Cross Street, Manulife Tower
#28-01 to 07 Singapore 048424
BK APAC IP GmbH December 2023 Franchised: 2,345
(“BKAIP”)
Inseliquai 12A
6005 Luzern, Switzerland
BK LAC IP GmbH December 2023 Franchised: 2,232
(“BKLIP”)
Inseliquai 12A
6005 Luzern, Switzerland
BK Canada Service ULC April 2016 Franchised: 381
(“BK Canada”)
130 King Street West, Ste 300
Toronto, Ontario M5X 1E1, Canada

Notes:

1/ BKC, through its predecessor Burger King Corporation (“BK Corporation”), has owned, operated
and franchised Burger King® quick-service hamburger restaurants in the United States since 1954.
BK Corporation transferred all the franchise agreements, company restaurants and all intellectual
property to BKC in August 2022. BK Corporation was dissolved in December 2022.

2/ BK APac’s affiliate acquired 1,188 of these franchised Restaurants in February 2025.
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Popeyes®

The following affiliates own, operate, and franchise Popeyes® restaurants (in their respective countries or
regions) since the franchising start date, but do not operate Tim Hortons Shops or offer franchises for Tim

Hortons Shops:

Affiliate

Franchising Start Date

Restaurant Count
(as of December 31, 2024)

Popeyes Louisiana Kitchen, Inc.
((‘PLK”)

5707 Blue Lagoon Drive
Miami, FL 33126

November 1992

Outside U.S.: 691

U.S., Puerto Rico and Guam: 3,177
PLK or affiliate: 98

Franchised: 3,079

PLK APAC Pte. Ltd.

Asia Pacific:

Franchised: 251
PLK APAC or affiliate: 18

(“PLK Europe”)
Dammstrasse 23, 6300
Zug, Switzerland

(“PLK APAC”) January 2018
8 Cross Street, Manulife Tower Europe:
#28-01 to 07, Singapore 048424 January 2018 to July
2019
PLK Europe GmbH August 2019 Franchised: 842

Firehouse Subs®

The following affiliates own, operate, and franchise Firchouse Subs® restaurants (in their respective
countries or regions) since the franchising start date, but do not operate Tim Hortons Shops or offer

franchises for Tim Hortons Shops:

Affiliate

Franchising Start Date

Restaurant Count
(as of December 31. 2024)

Firehouse of America, LLC
(“FOA”) (Note 1)

4600 Touchton Road

Suite 300 and Suite 400
Jacksonville, FL 32246

December 2004 (Note 2)

U.S. and Puerto Rico: 1,248
FOA or affiliate: 42
Franchised: 1,206

FRG, LLC

(“FRG”) (Note 1)
4600 Touchton Road
Suite 300 and Suite 400
Jacksonville, FL 32246

September 2022 (Note 2)

Franchised: 8

ltem 1
03/2025

Page 4



Affiliate Franchising Start Date Restaurant Count
(as of December 31. 2024)

Firehouse Subs of Canada Ltd. February 2014 Franchised: 112
(“Firehouse Canada”)

130 King Street West, Ste 300
Toronto, Ontario M5X 1E1, Canada

Firehouse Subs Europe GmbH October 2022 Franchised: 3
(“Firehouse Europe”)
Dammstrasse 23, 6300
Zug, Switzerland

Firehouse Subs APAC Pte. Ltd. August 2022 Franchised: 0
(“Firehouse APAC”)

8 Cross Street, Manulife Tower,
#28-01 to 07

Singapore 048424

Notes:

1/ Prior to April 1, 2025, the principal business address of FOA and FRG was 12735 Gran Bay
Parkway, Suite 150 Jacksonville, FL 32258.

2/ FOA has been operating and franchising the operation of Firechouse Subs® restaurants in the United

States since December 2004 and before that its parent, FRG (formerly Firehouse Restaurant Group,
Inc.) operated and franchised the operation of Firehouse Subs® restaurants in the United States
from February 1995 until December 2004. FOA also offers development rights and offered area
representative franchise rights from April 2005 to December 2021.

The Franchise Offered

This disclosure document describes franchises under our traditional franchise program for Tim
Hortons Shops operated by franchisees under a franchise agreement (“Franchise Agreement”), the form
of which is attached as Exhibit D.

We also offer franchises for Tim Hortons Shops to be operated under an operator agreement
(“Operator Agreement”). As of December 31, 2024, there were 10 Standard Shops operated by non-
employee independent operators (“Operators”) under an Operator Agreement, the form of which is
attached as Exhibit Q. In our sole judgement, we may offer to some current and future Operators the option
to acquire the assets of their Tim Hortons Shop from the Tim Hortons Shop owner (which, depending on
the specific Tim Hortons Shop may be us or one of our affiliates), and sign a Franchise Agreement with us
for the Tim Hortons Shop.

Currently, we offer a Development Agreement within a designated market area (a “Territory”),
the form of which is attached as Exhibit P (“Development Agreement”). Under the Development
Agreement, franchisees do not have exclusive rights to develop in the Territory and do not have the right
to subfranchise Tim Hortons Shops to third party franchisees. In addition, before actually developing a
Tim Hortons Shop, a franchisee that has signed an Development Agreement must sign the current form of
Franchise Agreement that we are using at the time we require you to sign the Franchise Agreement for each
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Tim Hortons Shop opened under an Development Agreement. The terms of these agreements may differ
from the form attached to this Disclosure Document. Under an Development Agreement, only Standard
Shops count towards your development obligations.

If approved by us, you will be offered a Franchise Agreement or Operator Agreement granting you
the right to open one of the following two types of Tim Hortons Shops:

1. Standard Shop: A Standard Shop is the typical Tim Hortons Shop. It produces
merchandises, and sells a variety of baked goods, such as donuts, cookies, muffins, tarts,
as well as coffee and other beverages. Most Standard Shops also offer a variety of soups,
chili, and sandwiches. The Standard Shop typically ranges in size from 1,000 to 2,300
square feet, contains a seating area for customers, and may include a drive-thru facility.
The Standard Shop may also be a stand-alone, an in-line Shop, or a Shop within another
facility (such as a gas/petro location). Some Standard Shops are located within retail stores
or retail centers, universities, hospitals or airports. In select cases, a Standard Shop may
also be drive thru only. The drive thru only includes a drive thru pickup window and a
walkup window. It offers an abbreviated menu offerings consisting of hot and cold
beverages, baked goods and breakfast sandwiches.

2. Non-Standard Shop: The versatility of Non-Standard Shops allows them to be installed
in almost any type of location or area. Generally we have one type of a “Non-Standard
Shop”, which is a self-service cart. The self-service cart is modular and can be modified
to suit the size, location and consumer demand of its location. It can accommodate one or
more coffee stations and/or a limited menu. In certain limited circumstances, self-service
cart owners must supply all necessary products and may be required to obtain their baked
goods from a local Tim Hortons franchisee.

Over the years we have offered multiple images for our Tim Hortons Shops. The current approved
image is the Welcome Image. We refer to this image in this disclosure document as the “New Model”.

In most cases, you must secure control of the property where your Tim Hortons Shop will be located
by either leasing or subleasing the property or purchasing it. However, if you are purchasing Tim Hortons
Shop from us and we control the property through a lease or sublease we will, in most situations, lease or
sublease the property to you. We have an arrangement with Kahala Franchising, L.L..C. (“Cold Stone”)
under which some franchised Tim Hortons Shops sell, in addition to Tim Hortons products, selected
products of Cold Stone. We no longer offer this type of arrangement for new Shops, but information about
this supplemental product offering appears in the Cold Stone Addendum attached at Exhibit J.

Finally, we may occasionally permit a prospective franchisee or Operator to attend our initial
training program in circumstances where neither we nor the prospective franchisee is obligated to sign a
Franchise Agreement, Development Agreement or Operator Agreement.

Competition

The market for the goods and services offered by a Tim Hortons Shop is well developed. Tim
Hortons Shops will compete with a wide variety of national and local businesses, including fast food
restaurants, bakeries, grocery stores, coffee shops, and other similar types of stores.
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Industry Specific Regulations

Y ou must comply with all local, state, and federal laws that apply to your Tim Hortons Shop. Laws
that apply to businesses in general will affect you. In addition, a variety of laws govern the operation of a
food service business. Examples include laws, rules, and regulations relating to labor and employment;
food safety, health and sanitation; packaging and sustainability; “Truth in Menu” (concerning menu item
names and product labeling); nutritional information disclosures on menus and menu boards; nutritional
claims; consumer pricing; the federal Americans with Disabilities Act of 1990 (“ADA”); and data
protection (such as credit card protection under the U.S. Fair and Accurate Credit Transactions Act) and
privacy. You must also comply with Payment Card Industry Data Security Standards. You must also
comply with all provisions of the USA Patriot Act and Executive Order 13224. Your business is subject to
state and federal regulations that allow the government to restrict travel and/or require businesses to close
or limit operations during state or national emergencies. There may be other laws applicable to your
business and we urge you to make further inquiries about these laws. Consult your lawyer about the laws
that may affect your business.

ltem 1
03/2025 Page 7



ITEM 2
BUSINESS EXPERIENCE

The Tim Hortons USA Board of Directors

Axel Schwan Mr. Schwan was named director of Tim Hortons in December 2019. He
has served as an Officer of RBI since January 2020. Mr. Schwan was also
named President, Tim Hortons (Americas) in December 2019, based in
Toronto, Ontario. From October 2019 to December 2019, he served as our
Regional President and the Regional President of TDL.

Jill Granat Ms. Granat was named director of Tim Hortons in September 2021. She
has served as a director of FRG since December 2021 and as a director of
PLK since March 2017. She has served as the Secretary of PLK since
October 2017 and as our Secretary since January 2015. Ms. Granat has
been General Counsel of RBI since December 2014. She has also served
as BKC’s General Counsel since August 2022. Ms. Granat served in this
same capacity for BK Corporation from February 2011 to December 2022.

Sami Siddiqui Mr. Siddiqui was named director, Chief Financial Officer and Vice
President of Tim Hortons in March 2024. Mr. Siddiqui was named as
director and Vice President of PLK and director of FRG in March 2024.
He was also named as Chief Financial Officer of RBI and BKC in March
2024. He previously served as President of PLK from September 2020 to
March 2024 and as President, RBI in Asia Pacific from February 2019 to
September 2020, based in Singapore.

Executive Chairman of Restaurant Brands International Inc.: Patrick Dovle

Mr. Doyle was appointed as an Officer of RBI in November 2022 and as a Director in January
2023. Before joining RBI, Mr. Doyle served as the Executive Partner for Carlyle Group from September
2019 to November 2022. Mr. Doyle joined the Board of Best Buy Co., Inc. located in Minneapolis, MN in
2014 and has served as the Chairman of the Board since 2020.

Chief Executive Officer of Restaurant Brands International Inc.: Joshua Kobza

Mr. Kobza was appointed as the Chief Executive Officer of RBI in March 2023. Mr. Kobza
previously served as the Chief Operational Officer of RBI from January 2019 through February 2023.

Regional President: Katerina Glyptis

Ms. Glyptis was named our Regional President on June 1, 2023. She previously served as BKC’s
Vice President of Franchise Operations from January 2021 to May 2023. She worked as BK Corporation’s
General Manager, U.S. Franchise Operations (Central Division) from January 2018 to January 2021.

Vice President, Head of Marketing: Maria Posada

Ms. Posada was named as our Vice President, Head of Marketing in November 2024. She
previously served as Vice President, Head of Category Management & Calendar Planning for PLK from
October 2022 to October 2024 and as Vice President, Head of Digital for BKC from May 2021 to October
2022. She also served as BK Corporation’s Vice President, Head of Marketing Integration from February
2021 to May 2021 and as Senior Director, Marketing Integration from February 2020 to February 2021.
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Vice President, Franchise Operations: Eric Goldhersz

Mr. Goldhersz was named our Vice President, Franchise Operations & Operations Excellence, in
November 2023. He previously served as the Vice President of Operations, North America for BKC from
April 2019 to November 2023. He served as BK Corporation’s Head of Operations for the Americas from
June 2019 to June 2021.

Vice President, Finance: Naira Saeed

Ms. Saeed was appointed as our Vice President, Finance in January 2023. She was also named as
Vice President, Finance of TDL in January 2023. Before that, she served as Vice President, Franchising for
TDL, based in Ontario Canada, from January 2022 to January 2023 and Senior Director, Franchising from
February 2021 to January 2022. She also served as TDL’s General Manager, Ontario East from January
2019 to February 2021.

Vice President, Development & Franchising: Ryan Ferranti

Mr. Ferranti was named our Vice President, Development & Franchising in September 2024. He
previously served as our Head of Business Development from January 2023 to September 2024. Mr.
Ferranti also served as PLK’s Head of Franchising from March 2021 to January 2023. He also served as
BK Corporation’s Area Franchise Lead from January 2019 to March 2021

General Manager, Latin America & Caribbean: Raoni Neumann

Mr. Neumann was named our General Manager, Latin America & Caribbean in March 2024. He
previously served as BKC’s Regional Director, LAC Central from January 2023 to March 2024 and as
Director, Area Franchise Lead, LAC Central from July 2021 to January 2023. Mr. Neumann also served as
Senior Manager, Area Franchise Lead, LAC Central for BK Corporation from February 2021 to June 2021
and as Senior Manager, Area Franchise Lead, Brazil from June 2019 to January 2021.

Director, Development: Pierre Montagna

Mr. Montagna was named our Director, Development in January 2022. He previously served as
BKC’s Area Franchise Lead from January 2021 to January 2022. He also served as PLK’s Area Franchise
Lead from February 2019 to January 2021.
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ITEM 3
LITIGATION

Pending litigation:

Olympia Tile International Inc. vs. Restaurant Brands International Inc., The TDL Group Corp.,
Ricky Leem and Gesco Limited Partnership, (File No. CV-20-00648343-0000), Ontario Court of Justice,
filed on September 25, 2020.

On September 25, 2020, Olympia Tile International Inc. Filed a Statement of Claim in the Ontario
Superior Court of Justice against Restaurant Brands International Inc., carrying on business as Tim Hortons,
The TDL Group Corp., Ricky Leem, and Gesco Limited Partnership, carrying on business as Savoia and
Savoia Canada. We were served with notice of this Statement of Claim on October 27, 2020. Plaintiff is
claiming damages of CAD$3,500,000 and CAD$500,000 in punitive damages on the basis of breach of
contract, intentional interference in economic relations, and fraudulent misrepresentation and conspiracy
arising from inventory allegedly purchased on behalf of us/our franchisees in reliance of our forecasted
demand of these tiles for our renovation program. We received Plaintiff’s Response to our Demand for
Particulars on April 14, 2021 and filed a Statement of Defence of Restaurant Brands International Inc., and
The TDL Group Corp. on June 28, 2021. We are not a party to this litigation.

Gestion Boutin & Pearson Inc. et al v. Groupe TDL Corporation (Case No 500-17-129374-248),
Superior Court of Quebec, filed on March 28, 2024.

Twelve Tim Hortons franchisees based in Quebec have filed a claim against TDL for breaching its
duty of assistance and partnership towards them by not allowing them to benefit from the advantages of
their contract. Plaintiffs allege that the Defendant controlled the purchase and selling prices of the products,
failed to adapt to the market uncertainties, slowed down the pace of operations, and reduced the profitability
and value of their restaurants The Plaintiffs seek to recover from the Defendant the total losses incurred by
each of them, which amount to over CAD$19 million. We are not a party to this litigation.

Jonathan Deschatelets v Restaurant Brands International Inc., Restaurant Brands International
Limited Partnership and The TDL Group Corp., (File No. 500-06-001306-246), Superior Court of Quebec,
filed on April 19, 2024.

On April 19, 2024 Jonathan Deschatelets filed a class action law suit against Defendants before the
Superior Court of Quebec. Plaintiff is a consumer who has been using the Tim Hortons mobile application
for several years. Plaintiff alleges that The TDL Group Corp. (“TDL”) sent an email to approximately
500,000 customers stating that they won a boat worth CAD$64,000 as part of the Roll Up To Win
promotion. Although Plaintiff received a second email from TDL later that day, informing him that the first
email was due to a technical error and to ignore it, Plaintiff argues that this constitutes a prohibited practice
under the Consumer Protection Act and that TDL should honor its representations. The Plaintiff seeks
specific performance, in the form of delivery of the boat or other prizes to the class members, or payment
of damages equivalent to their value, as well as punitive damages of CAD$10,000 per class member. The
certification hearing of the class action is scheduled for May 20, 2025. We are not a party to this litigation.

Hemal Patel et al. v. The TDL Group Corp and Benoit Vindimian, (Case No. 500-17-132974-257),
Superior Court of Quebec, filed on February 10, 2025.

Plaintiffs, Hemal Patel, Natvarlal Patel, and 9209-8631 Quebec Inc., have initiated legal
proceedings against TDL and Benoit Vindimian before the Superior Court of Quebec. Plaintiffs seek
damages of CAD$2,644,870, plus interest and additional indemnities, related to four Tim Hortons
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restaurant locations in Montreal and Lasalle, Quebec. Plaintiffs allege that, following discussions regarding
the potential sale of their restaurant locations, TDL issued a Notice of Termination for the agreements on
November 29, 2024. Plaintiffs claim that this termination deprived them of the opportunity to complete the
sale of two of the locations which Plaintiffs contend had reached an advanced negotiation stage with a
potential buyer. Plaintiffs further assert that TDL failed to act in good faith, regarding the valuation of the
restaurants and the timing of the termination notice. Plaintiffs allege that discrepancies in valuation figures
provided to different parties contributed to the failed transaction. Additionally, Plaintiffs claim the
termination extended to two additional locations, further impacting their business interests. Plaintiffs are
requesting compensation for the alleged loss of business value, inventory and petty cash. Plaintiffs are also
seeking reimbursement for legal fees. We are not a party to this litigation.

Plymouth County Retirement Association, Scott Hamparian, Emad Tadros and Zeiad Tadros V.
Restaurant Brands International Inc., Matthew Perelman and Alexander Sloane, (C.A. No 2024 — 1030),
Court of Chancery of State of Delaware, filed on October 7, 2024.

Purported former shareholders of Carrols Restaurant Group, Inc. (“CRG”) filed a complaint in the
Court of Chancery of the State of Delaware against RBI and two individual directors that were on the board
of CRG. The complaint alleges claims for breach of fiduciary duty by RBI, as a purported controlling
shareholder of CRG engaging in unfair dealing leading to an unfair transaction, and unjust enrichment by
RBI in connection with the acquisition of CRG, as well as claims for breaches of fiduciary duty by the two
individual directors. The complaint alleges that RBI coerced CRG into the transaction, and that the two
directors failed to disclose that their interests differed from the interests of other CRG shareholders, and
that the two directors were not independent from RBI. The complaint seeks equitable relief, damages and
fees and expenses. RBI filed a motion to dismiss in December 2024 and the Plaintiffs filed an amended
complaint in February 2025. We are not a party to this litigation.

Arrington v. Burger King Worldwide, Inc., (Case No. 18-24128-CV-MARTINEZ/AOR), United
States District Court for the Southern District of Florida, filed on March 15, 2019.

In October 2018 and November 2018, four separate class action complaints; Jarvis Arrington v.
Burger King Worldwide and Burger King Corporation, (Case No. 1:18-cv-24128-JEM), Monique Michel
v. Restaurant Brands International, Inc., Burger King Worldwide Inc., and Burger King Corporation, (Case
No. 1:18-cv-24304-JEM), Geneva Blanchard and Tiffany Miller v. Burger King Corporation and Burger
King Worldwide, Inc., (Case No. 1:18-cv-24576 — SCOLA/TORRES), and Sandra Munster v. Restaurant
Brands International Inc., Burger King Worldwide, Inc. and Burger King Corporation, (Case No. 1:18-cv-
24623 — RNS) were filed against BK Corporation and various BKC affiliates (“Defendants”) in the U.S.
District Court for the Southern District of Florida. Plaintiffs allege that they have been employed at a
BURGER KING® restaurant at some point after 2010, and are filing the complaint individually and on
behalf of all others similarly situated. Plaintiffs allege that Defendants violated Section 1 of the Sherman
Antitrust Act by incorporating an employee no-solicitation and no-hiring clause in the standard form
franchise agreement all Burger King® franchisees must sign. Plaintiffs seek injunctive relief and damages
for themselves and other members of the class. On January 17, 2019, the Court issued an order
consolidating all four cases. On March 15, 2019, the Plaintiffs filed the Consolidated Complaint in the
matter, and on April 19, 2019, Defendants filed a Consolidated Motion to Dismiss. The Plaintiffs filed an
Opposition to the Motion to Dismiss on May 23, 2019, and Defendants filed a Reply in Support of the
Motion to Dismiss on June 10, 2019. The Court Granted the Motion to Dismiss on March 24, 2020.
Plaintiffs filed a motion for leave to amend their complaint on April 20, 2020, and the Defendants filed a
motion opposing the motion for leave to amend on April 27, 2020. On August 24, 2020, the court denied
the Plaintiffs’ motion for leave to amend their complaint. On September 22, 2020, the Plaintiffs filed a
notice to appeal the Court’s decision to the federal appellate court. On January 27, 2021, the Defendants
filed their answer in the case. In February 2021 the International Franchise Association and the Florida
Chamber of Commerce filed separate amicus briefs in support of Defendants. The Plaintiffs filed their reply
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brief on March 17, 2021. The Court heard oral arguments for this case on September 22, 2021. On August
31, 2022, the federal appellate court reversed the lower court’s decision to dismiss the case and remanded
the case to the lower court for further proceedings. In January 2025, the Plaintiffs filed a motion for a status
conference requesting guidance from the Court due to two years of inactivity in the case. We are not a party
to this litigation.

Franchisor Initiated Suits:

None

Concluded litigation:

Tim Hortons USA, Inc. v. Tim-Minn, Inc. et al., (Case No. 17-24395-CIV-MORENO), U.S.
District Court for the Southern District of Florida, filed December 5, 2017, voluntarily dismissed December
11,2017.

THUSA sued Tim-Minn Inc. and 8 related corporate entities (collectively “Defendants™) for
money damages for breaches of written agreements between THUSA and Defendants, based on
Defendants’ collective failure to pay amounts owed under their written agreements. THUSA voluntarily
dismissed this lawsuit on December 11, 2017, after a settlement was reached between the parties.

1523428 Ontario Inc. v. The TDL Group Corp., (Court file No. CV-18-595714), Ontario Superior
Court of Justice, Toronto, Ontario.

This action was commenced on April 12, 2018. Plaintiff was a franchisee of TDL and operated two
stores in Toronto, Ontario. Plaintiff commenced an action against TDL in connection with its decision not
to renew the Franchise Agreement for one of the stores. The statement of claim alleged that by not renewing
the Franchise Agreement, TDL a) breached its contract with Plaintiff and, b) breached its common law and
statutory duties of good faith and fair dealing owed to Plaintiff. The claim was settled on August 15, 2018.
We were not a party to this litigation.

Five Sumket Corp. v. The TDL Group Corp., Court of Queen’s Bench of Alberta, Court File No.
1303 11168.

This action was commenced in August 2013. The dispute involves claims from the purchase by
TDL of six Canadian restaurants from its former franchisee, Five Sumket Corp. (“Sumket”). Sumket
alleges that TDL did not pay the entire purchase price for the Shops and that it is owed approximately
$259,000.00 plus interest and punitive damages. TDL answered and filed its counterclaim on October 24,
2013 denying the allegations of Sumket’s complaint and alleging its own claims for breach of contract from
the Offer to Purchase Agreement totaling over $375,000.00. On November 13, 2013 Sumket delivered
their Statement of Defense to Counterclaim. On December 2018, the parties reached a settlement and the
settlement agreement was executed on March 12, 2019. We were not a party to this litigation.

1523428 Ontario Inc. v. The TDL Group Corp., Tim Hortons Advertising and Promotion Fund
(Canada) Inc., Restaurant Brands International Inc., Daniel Schwartz, Elias Diaz Sese, Andrea John and
Jon Domanko, (Court File No. CV-17-577371), Ontario Superior Court of Justice.

This action was commenced on June 19, 2017. The Plaintiff, 1523428 Ontario Inc. (“152”), is a
franchisee of TDL of two Tim Hortons restaurants in Toronto, Ontario. The action is brought by 152 against
TDL, Tim Hortons Advertising and Promotion Fund (Canada) Inc. (“THAPF”), the directors of THAPF
(i.e., Elias Diaz Sese, Andrea John and Jon Domanko), and RBI. and its Chief Executive Officer, Daniel
Schwartz. The action is a proposed class proceeding, and proposes to certify a class defined as “all persons
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who have carried on business as a Tim Hortons franchisee in Canada under a franchise agreement or other
form of operating agreement with TDL at any time on or after December 15, 2014” (the “Proposed Class”).
The suit alleges various causes of action against the Defendants in relation to the advertising fund, including
breach of contract and conversion for alleged improper charges to the advertising fund and failure to provide
statements/accounting of the operation of the fund, breach of the duties of good faith and fair dealing,
breach of trust and fiduciary obligations by the advertising fund directors, and oppression of the Proposed
Class in violation of the Canadian Business Corporations Act. The claim seeks an accounting of all moneys
in the fund as of December 15, 2014, and of receipts into and disbursements out of the fund since December
15, 2014, damages against the various Defendants ranging from $150-$500 million, including punitive
damages, interest and costs, and an order to return to the fund all moneys wrongfully expended from the
fund. The proceedings were brought by a single franchisee but are proceeding under the Class Proceedings
Act. On October 22, 2018 the claims against the Individuals, RBI and the Ad Fund were all struck, without
leave to amend. The parties entered into a settlement agreement dated March 6,2019. The Court approved
the settlement agreement on April 29, 2019. We were not a party to this litigation.

JB & M Walker Ltd. and 1128419 Alberta I.td. v. The TDL Group Corp., Restaurant Brands
International Inc., Daniel Schwartz, Sami Siddiqui, Andrea John and Jon Domanko, (Court File No. CV-
17-584058-O0CP), Ontario Superior Court of Justice, Toronto, Ontario.

This action was commenced on October 6, 2017. The Plaintiffs are franchisees of TDL with Tim
Hortons restaurants in Mississauga, Ontario and Lethbridge, Alberta. The action is a proposed class
proceeding, and proposes to certify a class defined as “all franchisees who have carried on business as a
Tim Hortons’ franchisee under franchise agreements any time on or after March 9, 2017” (the “Proposed
Class”). The suit alleges various causes of action against the Defendants in relation to the Great White
North Franchisee Association, including breach of the duties of good faith and fair dealing, interference
with the franchisees right to associate, and oppression of the Proposed Class in violation of the Canadian
Business Corporations Act. The claim seeks various declarations and damages against the various
Defendants ranging from $100-$600 million, including punitive damages, interest and costs. On October
22, 2018 the claims against the individuals and RBI were all struck, without leave to amend. The parties
entered into a settlement agreement dated March 6, 2019. The Court approved the settlement agreement
on April 29, 2019. We were not a party to this litigation.

PLK APAC PTE. Ltd. (“PLKA”) and Restaurant Brands International, Inc. v. Popeyes Shanghai
Restaurant Management Co. Ltd.; TFI TAB Gida Yatirimlari A.S.; and TFI Asia Holdings B.V.,
(International Chamber of Commerce, International Court of Arbitration, ICC CASE NO. 26121/HTG),
filed on March 12, 2021.

On March 12, 2021, PLKA filed its initial Statement of Claim with the International Court of
Arbitration in Singapore seeking declaratory relief; specifically, a declaration that PLKA properly exercised
its right to terminate the MFDA on December 7, 2020 following Respondent’s breach of the MFDA.
Respondents filed their initial Answer on May 24, 2021, containing their basic defenses, along with four
counterclaims with unspecified damages, and adding RBI as a party to the proceeding. Respondents have
alleged lost profits of $53,264,697, plus lost franchise income of $5,543,475. PLKA filed its Memorialized
Statement of Claim on July 8, 2021. Respondents filed their Memorialized Defenses and Counterclaims on
September 6, 2021. PLKA and RBI filed their Memorialized Defenses to Respondents’ Counterclaims and
Reply in support of PLKA’s Statement of Claim on December 16, 2021. Respondents’ Memorialized
Rejoinder and Reply to the Defenses to its Counterclaims was filed on February 28, 2022. The parties
reached a confidential settlement which was acknowledged by the ICC pursuant to an Award by Consent
dated June 20, 2022. We were not a party to this litigation.
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Multi-Jurisdictional No-Poach Settlements

In February 2020, we entered into a Settlement Agreement with the states of Massachusetts,
California, Illinois, lowa, Maryland, Minnesota, New Jersey, New York, Pennsylvania and Rhode Island.
At this same time, our affiliate, BK Corporation entered into a Settlement Agreement with the states of
Massachusetts, California, Illinois, lowa, Maryland, Minnesota, New Jersey, New York, North Carolina,
Oregon, Pennsylvania, Rhode Island, Vermont and the District of Columbia and our affiliate PLK entered
into a Settlement Agreement with all of these states other than Vermont.

Each of these settlement agreements arose out of an investigation by the states Attorney Generals
regarding the alleged impact of the no-poach provision of the BK Corporation, PLK and THUSA franchise
agreements which purportedly restricted franchisees from soliciting or employing each other’s employees
in these franchise agreements. The states alleged that these provisions and their use violated state antitrust
laws, consumer protection laws and laws governing the free exercise of the right to contract for
employment. Although each of the parties denied all allegations and each of them had already removed the
provisions from their current franchise agreements, the parties entered into the Settlement Agreement and,
among other things, agreed to not enforce these provisions in existing franchise agreements, notify their
franchisees that they had entered into the settlements, attempt to get franchisees with a no-poach provision
in their franchise agreement to remove it, notify the Attorneys General of any franchisees who failed to
remove the provisions, post a notice at company-owned locations, and ask franchisees to post a notice at
their locations, indicating that these types of provisions are unenforceable. None of the parties paid any
money under the Settlement Agreements. These states enforced the settlement agreements through Final
Judgments and Orders, Assurances of Discontinuance, Assurances of Voluntary Compliance and similar
methods.

Other than these actions, no litigation is required to be disclosed in this Item.
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ITEM 4
BANKRUPTCY

No bankruptcy information is required to be disclosed in this Item.
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ITEM 5
INITIAL FEES

The initial franchise fee for each type of Shop is as follows:

Shop Type Amount of Initial Franchise Fee
Standard ShOP........ccoovveieiiieieeceeeeeees e $50,000
Non-Standard ShOp .......ccceveeiievieiieieeeeeeeeee e $25,000

We generally do not waive or reduce the initial franchise fee for a Standard Shop, except under rare
and extraordinary circumstances or in connection with a program that we may be offering. The initial
franchise fee is non-refundable. Operators do not pay an initial franchise fee.

The initial franchise fee is payable when you sign the Franchise Agreement, unless we approve
otherwise.

Equipment, Fixtures & Signage

In addition to the initial franchise fee, it is likely that (except for Operators) you will make additional
payments to us or our affiliates before opening a Franchised Restaurant for various equipment, fixtures and
signage that must be acquired by a Shop before its opening. For a Standard Shop, these items will range in
total cost from $50,000 to $410,000 and for a Non-Standard Shop from $50,000 to $200,000. Unless the
equipment delivered to you is defective or determined by us to be unnecessary, these amounts are non-
refundable. They must be paid upon receipt of an invoice for the items.

Under our Operator Agreement, you will pay us a security deposit at the time you sign the Operator
Agreement which ranges from $5,000 to $35,000 (depending on the value of the Tim Hortons Shop assets)
payable to us or our affiliate, which will be held during the term of the Operator Agreement. Within 15
business days after the end of our relationship, we will refund the security deposit to you, minus any
deductions to reimburse us for (i) monies owed by you to us; (ii) repairs, maintenance, and/or replacement
to the Shop or assets which you were responsible to maintain and (iii) monies owed by you to third parties
incurred in connection with the operation of the Tim Hortons Shop and for which you are or may be
responsible.

Training

You must pay $500 per person per week for each individual who attends our initial training program.
We do not charge this fee for the first two people attending the initial training. The training is generally
approximately 5 weeks. Your principal owner(s), any General Manager and any Restaurant Manager must
attend this training.

Development Agreement

If you enter into a Development Agreement with us, you must prepay a portion of the initial franchise
fee ($25,000) multiplied by the number of Franchised Restaurants you commit to develop. This amount is
paid in installments with the first installment due and payable on the date of the Development Agreement.
The remaining amount is paid in equal annual installments over the term of the Development Agreement. It
is deemed fully earned when paid. This amount is non-refundable but $25,000 of this amount will be credited
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against the then-current initial franchise fee for each Franchised Restaurant opened by you (or your subsidiary
or affiliate) under the Development Agreement until exhausted. If you default under the Development
Agreement, then any remaining amount will be forfeited by you to us. These agreements are typically granted
only to sophisticated, highly experienced franchisees.

Other

We generally require that you construct a Franchised Restaurant on real estate that you own or lease.
If you are constructing a Franchised Restaurant on real estate that you own or lease, unless we approve
otherwise in writing, you must purchase all leasehold improvements and building components from a supplier
we have approved. In all instances, we or our affiliate or a supplier we approve will supply various equipment,
fixtures and signage. The cost will be site specific and will depend on the square footage of the Franchised
Restaurant, the existing condition of the Franchised Restaurant premises, and your choice of items to be
supplied. In rare circumstances, we may offer to construct all leasehold improvements and the cost of
leasehold improvements may be reflected in the rent for the Franchised Restaurant premises. In those
situations where we are selling a Franchised Restaurant constructed on real estate that we or one of our
affiliates own or lease, we or one of our affiliates will, in most situations, lease the Shop premises directly to
you, or lease the Franchised Restaurant premises from the landlord and then sublease the premises to you.
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ITEM 6
OTHER FEES

Franchise Agreement

1) (2) 3 “4)
Type of Fee Amount Due Date Remarks
Royalty 4.5% to 6% of Gross Sales®¥ | No later than Thursday | See Note 2
of each week on the
prior week’s Gross
Sales, but we can
change the day the
royalty payment is due
Advertising 4% of Gross Sales Within 10 days of the See Note 4
Contribution? end of each month on
the prior month’s Gross
Sales
Interest and Audit | Costs of audit plus interest As incurred See Note 5
Costs
Additional The materials fee will not As incurred See Note 6
training exceed $1,000 per person
Transfer fee 5% of the full purchase price Before transfer See Note 7
up to $25,000 per Shop
Indemnification Will vary with circumstances As incurred See Note 8
Taxes Amount imposed on us by Payable upon receipt of | See Note 9
federal, state, and local tax invoice
authorities on any fees or
other amounts payable by you
to us
Refurbishing Shop | No more than $250,000 As incurred See Note 10
Lease for Between 7% to 13% of Gross | Within 10 days of the See Note 11
Franchised Sales. Must also pay flow end of each month on
Restaurant through charges such as the prior month’s Gross
premises CAM, insurance, property Sales
taxes, and our administrative
expenses of billing.
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1) 2 3 (C))
Type of Fee Amount Due Date Remarks
Reorganization of | Our legal and administrative When invoiced by us
your business expenses incurred in
processing changes resulting
from the reorganization of
your business structure not to
exceed $5,000.
Restaurant $450 to $1,250 per month As incurred See Note 12
Technology
charges
Food Safety No more than $100 per year Upon Demand Y ou must comply with
Modernization the Food Safety
Fee Modernization Act
starting January 2026.
This, among other
things, requires
specific monitoring
and traceability
requirements for
certain products. We
intend to require all
Distributors to
implement an IT
system solution to
support these legal
obligations. The
license cost per Shop
must be paid to us, the
IT system solution
provider or the
Distributor.
Equipment No more than $250,000 As incurred See Note 13
Tim Horton $1,750 per Shop As incurred See Note 14
Children’s
Foundation
Background $5,000 - $15,000 As incurred This fee is for

Check Fee, Credit
Summary, and
Asset Verification

international applicants
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1) 2 3 (C))

Type of Fee Amount Due Date Remarks
Brand Damage Amount of the next Upon demand If we terminate your
Fee installment of initial franchise Area Development

fees you were required to pay Agreement before

to us under the Area expiration. We can

Development Agreement also retain any initial

before the date of termination franchise fees paid
under Area
Development
Agreement

Notes:

Fees for Operators are described in a separate table which follows this table.

1/
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All fees payable to us are non-refundable. These fees are uniformly imposed by us; however, we
may waive or modify a one-time fee (for example, a transfer fee) or may waive or reduce an
ongoing fee (for example, royalty or advertising contributions) for a defined period of time. We
may also reduce Royalty and Advertising Contribution paid by franchisees opening Franchised
Restaurants under the Area Development Agreement. We may require payment of these fees by
way of electronic funds transfer, through our ePay system or via Wire Transfer, under which the
due date for payment may be modified as we determine.

The royalty is generally 6%, assuming that you have property control. Other franchisees may pay
reduced royalties from these amounts based on various factors.

If you are an area developer you will pay royalties, advertising contributions and initial franchise
fees that are the greater of the amount disclosed in our then-current Franchise Disclosure Document
at the time you sign each Franchise Agreement for a Franchised Restaurant and 6% of weekly Gross
Sales for royalties, 4% of monthly gross sales for advertising contributions and $50,000 initial
franchise fee for a 20-year term.

In the case of Standard Shops, Gross Sales means the total amount of all sales of all merchandise
and services of every kind and character, and all other receipts of business and both for cash and
on credit or any other consideration including all orders taken and merchandise or services sold on
or from the Franchised Restaurant or the Franchised Restaurant premises and filled or delivered
from any other store or place or any merchandise or services produced within the Franchised
Restaurant premises and sold on or from any other store or place, and all proceeds received from
any business interruption insurance with respect to the Franchised Restaurant.

In the case of Non-Standard Shops, Gross Sales means the total amount of all sales of all
merchandise and services of every kind and character, and all other receipts of business and both
for cash and on credit or any other consideration including all orders taken and merchandise or
services sold on or from the Franchised Restaurant or the Franchised Restaurant premises and filled
or delivered from the Franchised Restaurant, and all proceeds received from any business
interruption insurance with respect to the Franchised Restaurant.

However, in either case, Gross Sales does not include (i) an exchange of merchandise between your
Franchised Restaurants where the exchange is made solely for the convenient operation of your
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business and is not the completion of a sale on or from the Franchised Restaurant or the Franchised
Restaurant premises; (ii) returns to shippers, manufacturers or suppliers; and (iii) sums collected
from customers for and paid to a taxing authority by you for retail sales, goods and services,
harmonized, excise or similar tax imposed by a governmental authority. You may deduct from the
computation of Gross Sales cash or credit refunds to customers for goods returned (but only if the
selling price of the goods returned is included in the computation of Gross Sales) and the selling
price of goods returned by customers for exchange (but only if the selling price of the goods
returned and the selling price of the goods delivered to the customers in exchange are included in
the computation of Gross Sales).

Under a Franchise Agreement or Operator Agreement, you must make a monthly Advertising
Contribution of 4% of the Gross Sales of the Tim Hortons Shop. For Standard Shops located in
“captured traffic” locations like offices, hospitals, airports, colleges, grocery stores, gas and
convenience stores, including those in arenas and sports stadiums that operate only during events,
as we determine, you must make a monthly Advertising Contribution of 3% of the Gross Sales of
the Tim Hortons Shop.

If you do not make a payment when due, or if you understate Gross Sales, you must pay us interest
from the date the payment was due until it is paid, at the maximum rate allowed by law, or if no
maximum rate is in effect under applicable law, then 18% per annum. In addition, if an audit is
required because you failed to furnish any required material, or if the audit discloses an
understatement of Gross Sales for any period, you also must reimburse us for the cost of the audit.
You must also, at our option, reimburse us for the cost of one inspection, investigation or audit per
year.

Please see Item 11 for details about training.

The full purchase price reflects all consideration that the buyer pays to the seller for the Franchised
Restaurant. No transfer fee is charged if the transfer is from a sole proprietorship or partnership to
an entity in which the sole proprietor or the partners own all of the outstanding equity, or for a
transfer in the event of your death or disability, or for securities offerings as described in the
Franchise Agreement.

You must defend, indemnify and reimburse us, our subsidiaries, affiliated and parent companies
for all damages, losses, costs, and expenses, including attorneys’ fees, we or they incur as a result
of any claims arising directly or indirectly from your operation of the Franchised Restaurant, for
property damage and for injury, illness or death.

You must reimburse us for any sales, use or other tax or assessment (other than income taxes)
imposed on any fees or other amounts payable by you to us by federal, state and local tax
authorities.

We may require you to refurbish the Franchised Restaurant premises once every five (5) years. We
may also require you to improve, alter, and remodel the Shop at any time to bring it into
conformance with our plans, specifications and standards for new or remodeled Tim Hortons
Shops.

You must pay real estate, personal property and sales taxes; insurance; utilities; common area

maintenance; and other common area costs as set out in the prime lease (“CAM”) charges. We
may also charge our administrative costs in re-billing any of these costs.
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12/ The Restaurant Technology charges include estimates for Tim Card processing, transaction fees
associated with mobile order and pay orders, Tim Zone fees, platform training fees, content
management, equipment support, internet, and miscellaneous technology support services and are
all part of our Restaurant Technology service package. Please see Item 8 for further details.

13/ We or an affiliate may sell to you various equipment. The cost for these items will vary depending
upon many factors including the type and quantity of the items. See Items 5 and 8 for more

information.

14/ You must participate in any of the fundraising and charitable efforts of any Tim Horton Children’s

Foundation initiative, as specified from time to time by us and pay for the costs associated with
participating in such initiative.

Operator Agreement

1) (2) 3 )
Type of FeeV Amount Due Date Remarks
Operator Fee 20% to 24% of Gross Thursday of each week on | See Note 2
Sales the prior week’s Gross
Sales?
Advertising 4% of Gross Sales Within 10 days of the end | See Note 4
Contribution of each month on the prior
month’s Gross Sales?
Additional The materials fee will not | As incurred See Note 5
Training exceed $1,000 per person
Taxes Amount imposed on us by | Payable upon receipt of See Note 6
federal, state, and local tax | invoice
authorities on any fees or
other amounts payable by
you to us
Lease for Shop Pay flow through rental Within 10 days of the end | See Note 7
premises charges and other flow of each month on the prior
through charges such as month’s Gross Sales
CAM, insurance, property
taxes, and our
administrative expenses of
billing
Restaurant $450 to $1,250 per month | As incurred See Note 8
Technology
charges
Indemnification Will vary with As incurred See Note 9
circumstances
Item 6
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ey ()] 3 (C))
Type of FeeV Amount Due Date Remarks
Interest and Audit | Costs of audit plus interest | As incurred See Note 10
Costs
Food Safety No more than $100 per Upon Demand You must comply
Modernization year with the Food Safety
Fee Modernization Act
starting January 2026.
This, among other
things, requires
specific monitoring
and traceability
requirements for
certain products. We
intend to require all
Distributors to
implement an IT
system solution to
support these legal
obligations. The
license cost per Shop
must be paid to us, the
IT system solution
provider or the
Distributor.
Reorganization of | Our legal and When invoiced by us
your business administrative expenses
incurred in processing
changes resulting from the
reorganization of your
business structure not to
exceed $5,000.
Tim Horton $1,750 per Shop As incurred See Note 11
Children’s
Foundation
Background $5,000 - $15,000 As incurred This fee is for
Check Fee international
applicants
Notes:
1/ All fees payable to us are non-refundable. We may require payment of these fees by way of

electronic funds transfer, through our ePay system or via Wire Transfer, under which the due date
for payment may be abridged as we determine.
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The Operator Fee could be as much as 24%. Whether your Operator Fee will be increased to an
amount above 20% depends on whether there are increased rental costs that we may incur for the
Shop’s premises.

In the case of Standard Shops, Gross Sales means the total amount of all sales of all merchandise
and services of every kind and character, and all other receipts of business and both for cash and
on credit or any other consideration including all orders taken and merchandise or services sold on
or from the Tim Hortons Shop or the Tim Hortons Shop premises and filled or delivered from any
other store or place or any merchandise or services produced within the Tim Hortons Shop premises
and sold on or from any other store or place, and all proceeds received from any business
interruption insurance with respect to the Tim Hortons Shop.

In the case of Non-Standard Shops, Gross Sales means the total amount of all sales of all
merchandise and services of every kind and character, and all other receipts of business and both
for cash and on credit or any other consideration including all orders taken and merchandise or
services sold on or from the Tim Hortons Shop or the Tim Hortons Shop premises and filled or
delivered from the Tim Hortons Shop, and all proceeds received from any business interruption
insurance with respect to the Tim Hortons Shop.

However, in either case, Gross Sales does not include (i) an exchange of merchandise between your
Tim Hortons Shops where the exchange is made solely for the convenient operation of your
business and is not the completion of a sale on or from the Tim Hortons Shop or the Tim Hortons
Shop premises; (ii) returns to shippers, manufacturers or suppliers; and (iii) sums collected from
customers for and paid to a taxing authority by you for retail sales, goods and services, harmonized,
excise or similar tax imposed by a governmental authority. You may deduct from the computation
of Gross Sales cash or credit refunds to customers for goods returned (but only if the selling price
of the goods returned is included in the computation of Gross Sales) and the selling price of goods
returned by customers for exchange (but only if the selling price of the goods returned and the
selling price of the goods delivered to the customers in exchange are included in the computation
of Gross Sales).

Please see Item 11 for details about your advertising contribution.
Please see Item 11 for details about training.

You must pay all real estate taxes, personal property taxes and business taxes. We will pay the
appropriate tax authority as the real estate and personal property tax bills become due and
immediately invoice you for the full amount of taxes and assessments paid. The billed amount will
be posted to your portal account and collected within 30 days of posting. You must pay our
administrative costs in re-billing your real estate and personal property taxes. You must reimburse
us for any sales, use or other tax or assessment (other than income taxes) imposed on any fees or
other amounts payable by you to us by federal, state and local tax authorities.

You must pay all rental charges imposed by our landlord. Common Area Maintenance (“CAM”)
charges include common area insurance, landscaping, parking lot and common area maintenance,
common area lighting, waste removal, and other common area costs as set out in the prime lease.
If there is a landlord, we will remit these payments to the landlord. We may also charge our
administrative costs in re-billing any of these costs.

The Restaurant Technology charges include estimates for Tim Card processing, transaction fees
associated with mobile order and pay orders, Tim Zone fees, platform training fees, content
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management, equipment support, internet, and miscellaneous technology support services and are
all part of our Restaurant Technology service package.. Please see Item 8 for further details.

You must defend, indemnify and reimburse us, our subsidiaries, affiliated and parent companies
for all damages, losses, costs, and expenses, including attorneys’ fees, we or they incur as a result
of any claims arising directly or indirectly from your operation of the Shop, for property damage
and for injury, illness or death.

If you do not make a payment when due, or if you understate Gross Sales, you must pay us interest
from the date the payment was due until it is paid, at the maximum rate allowed by law, or if no
maximum rate is in effect under applicable law, then 18% per annum. In addition, if an audit is
required because you failed to furnish any required material, or if the audit discloses an
understatement of Gross Sales for any period, you also must reimburse us for the cost of the audit.
You must also, at our option, reimburse us for the cost of one inspection, investigation or audit per
year.

You must participate in any of the fundraising and charitable efforts of any Tim Horton Children’s
Foundation initiative, as specified from time to time by us and pay for the costs associated with
participating in such initiative.
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ITEM 7

ESTIMATED INITIAL INVESTMENT

YOUR ESTIMATED INITIAL INVESTMENT

1. Standard Shop: New Model (Franchise Agreement)

Type of Estimated Range Method of To ngom
ExpendituresY L Hioh Payment When Due Payment is to be
ow 12 Made
Within 10 business
Initial days of when you sign
. 2 $50,000 $50,000 Lump Sum | the Franchise Tim Hortons
Franchise Fee*
Agreement and before
opening
Real Estate
g:;(se:r’lal As Tim Hortons, or
$5,000 $70,000 Monthly other lessor or
Property Taxes Arranged sublessor
and CAM
Charges®
Within 30 days of the .
Equipment? $300,000 $410,000 As invoice date and before Tim Hortoqs and
Arranged . other suppliers
opening
Lessor or
Real Estate” See Note 5 See Note 5 See Note 5 | See Note 5 sublessor or
Property Seller
Planning and Design costs owed to Government
Development As third parties are due Agencies and
and Design $20,000 $100,000 Arranged before your Franchised | approved service
Costs? Restaurant opens providers
Site As
Development $100,000 $230,000 As Arranged Contractors
7 Arranged
Costs”
As Arranged/
Buildin As before your Franchised | Contractors and
Costs¥ ¢ $440,000 $745,000 Arranged Restaur};nt’s equipment | Tim Hortons
order date
Tim Hortons and
Training? $20,000 $50,000 Arr{:;ge 4 | As Arranged tsrlillilzi;?)ia?ifon,
food, and lodging
Start-up
Dupp ies and §7,000 $14,000 Arrglsge 4 | Aslncurred Suppliers
Inventory!?
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Type of Estimated Range Method of To Wlfom
. U When Due Payment is to be
Expenditures- Low High Payment Made
Professional As ﬁztgsﬁfl{;;lts
and License $8,500 $25,000 As Incurred ’
FeeslV Arranged government
agencies
As Tim Hortons,
Insurance'? $2,500 $21,500 Annually Insurers or
Arranged
Lessor/Sublessor
Security As e
Deposits'? $0 $15,000 Arranged As Incurred Utilities, Lessor
Additional During the first 3 .
Funds'¥ §25,000 $42,000 months of operation Various
TOTALY $978,000 $1,772,500
Footnotes follow all tables.
Standard Shop: Within Petro Locations (Franchise Agreement)
Type of Estimated Range Method of To Wl¥0m
Expenditures? . Payment When Due Payment is to be
Low ngh Made
Within 10 business days
Inltl;/ll Franchise $50,000 $50,000 Lump Sum of whep you sign the Tim Hortons
Fee® Franchise Agreement
and before opening
R, N T oo, o
Taxes and CAM $1,000 $10,000 Arranged Monthly other lessor or
3 sublessor
Charges 2
As Within 30 days of the Tim Hortons,
Equipment? $50,000 $410,000 invoice date and before and other
Arranged . .
opening suppliers
Lessor or
Real Estate¥ See Note 5 See Note 5 See Note 5 | See Note 5 sublessor or
Property Seller
Planning and Design costs owed to
Development and $15,000 $37,000 As third parties are due Approved
. o Arranged before your Franchised service providers
Design Costs®
Restaurant opens
Site Development As
Costs? $0 $0 Arranged As Arranged Contractors
ltem 7
03/2025 Page 27




Type of Estimated Range Method of To Wlfom
. U When Due Payment is to be
Expenditures- Low High Payment Made
As Arranged/
Building Costs® §75.000 | $230,000 As before your Franchised | Contractors and
Arranged Restaurant’s equipment Tim Hortons
delivery date
Tim Hortons and
Training? $20,000 $50,000 As As Incurred suppliers of
Arranged transportation,
food and lodging
Start-up Supplies As
and Initial $7,000 $14,000 As Incurred Suppliers
10 Arranged
Inventory—
Attorneys,
P?ofessmnal ?11/1d $8.500 $25.000 As As Incurred Accountants,
License Fees™ Arranged government
agencies
As Insurers or
12/
Insurance $2,000 $7,500 Arranged Annually Lessor/Sublessor
Security $0 $15,000 As As Incurred Utilities, Lessor
Depositst¥ ’ Arranged ’
Additional Funds'¥ |  $15,000 $27,000 During the first 3 Various
months of operation
TOTALY $243,500 $875,500
Standard Shop: Other (Franchise Agreement)
Type of Estimated Range Method of To ngom
. U When Due Payment is to be
Expenditures” Low High Payment Made
Within 10 business days
Initial Franchise $50,000 $50,000 | Lump Sum | of Whenyousign the Tim Hortons
Fee® Franchise Agreement
and before opening
Real Estate Taxes, .
Personal Property As Tim Hortons, or
Taxes and CAM $5,000 $70,000 Arranged Monthly other lessor or
Charges ¥ sublessor
As Within 30 days of the Tim Hortons,
Equipment? $300,000 $410,000 invoice date and before and other
Arranged . .
opening suppliers
Lessor or
Real Estate¥ See Note 5 See Note 5 See Note 5 | See Note 5 sublessor or
Property Seller
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Type of Estimated Range Method of To Wlfom
. U When Due Payment is to be
Expenditures- Low High Payment Made
Planning and Design costs owed to
Development and $20,000 | $100,000 As third parties are due Approved
. o Arranged before your Franchised service providers
Design Costs®
Restaurant opens
Site Development |~ 380,000 | $500,000 As As Arranged Contractors
Costs” Arranged
As Arranged/
o As before your Franchised Contractors and
8/
Building Costs $290,000 $864,000 Arranged Restaurant’s equipment Tim Hortons
delivery date
Tim Hortons and
Training? $20,000 $50,000 As As Incurred suppliers of
Arranged transportation,
food and lodging
Start-up Supplies As
and Initial $7,000 $30,000 A As Incurred Suppliers
10/ rranged
Inventory—
Attorneys,
Professional and $8,500 $25,000 As As Incurred Accountants,
License Fees Arranged government
agencies
As Insurers or
12/
Insurance $2,500 $21,500 Arranged Annually Lessor/Sublessor
Security As e
Deposits $0 $15,000 Arranged As Incurred Utilities, Lessor
Additional Funds' | $25,000 | $42,000 During the first 3 Various
months of operation
TOTALY $1,008,000 | $2,177,500
2. Non-Standard Shop (Franchise Agreement)
Type of Estimated Range Method of To Wl}om
ExpendituresY . Payment When Due Payment is to be
Low High Made
Within 10 business days
Initial Franchise $25,000 $25,000 | LumpSum | of Whenyousign the Tim Hortons
Fee® Franchise Agreement
and before opening
e e N T Horons, o
Taxes and CAM $1,000 $10,000 Arranged Monthly other lessor or
3 sublessor
Charges
As Within 30 days of the Tim Hortons,
Equipment? $50,000 $200,000 invoice date and before and other
Arranged . .
opening suppliers
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Type of Estimated Range Method of To Wlfom
. U When Due Payment is to be
Expenditures- Low High Payment Made
Lessor or
Real Estate¥ See Note 5 See Note 5 See Note 5 | See Note 5 sublessor or
Property Seller
Planning and Design costs owed to
Development and $10,000 $35,000 As third parties are due Approved
. o Arranged before your Franchised service providers
Design Costs®
Restaurant opens
Site Development As
Costs? $0 $0 Arranged As Arranged Contractors
As Arranged/
o As before your Franchised Contractors and
8/
Building Costs $10,000 $50,000 Arranged Restaurant’s equipment Tim Hortons
delivery date
Tim Hortons and
.. As suppliers of
9/
Training $6,000 $20,000 Arranged As Incurred transportation,
food and lodging
Start-up Supplies As
and Initial $3,500 $8,200 As Incurred Suppliers
10/ Arranged
Inventory™
Attorneys,
Pr.ofesswnal ?11/1(1 $8.500 $25.000 As As Incurred Accountants,
License Fees™ Arranged government
agencies
As Insurers or
12/
Insurance $2,000 $7,500 Arranged Annually Lessor/Sublessor
Security As e
Deposits'? $0 $15,000 Arranged As Incurred Utilities, Lessor
Additional Funds¥ |  $15,000 $27,000 During the first 3 Various
months of operation
TOTALY $131,000 $422,700
Footnotes follow all tables.
Notes:
1/ Except as otherwise noted, all amounts payable to us or our affiliates are non-refundable. As

explained in Item 1, the current approved image for our Franchised Restaurants is the Welcome
Image, which we refer to as the “New Model”. The ranges above reflect the estimated investment
for each type of Shop.

2/ The initial franchise fee for a Standard Shop is $50,000. If you sign an Area Development
Agreement, you must prepay a portion of the initial franchise fee you would pay for each Tim
Hortons Shop you commit to develop under the Area Development Agreement upon signing the
Area Development Agreement, which amounts will be credited towards the initial franchise fee
payable by you as you develop Tim Hortons Shops under the Area Development Agreement until
exhausted. The initial franchise fee for a Non-Standard Shop is $25,000.
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Real estate taxes, personal property taxes and CAM charges will vary considerably, depending on
the Franchised Restaurant’s location.

Equipment must conform to our specifications, which vary among Tim Hortons Shop types. This
expense covers items like bakery and display equipment, espresso machine and ancillary
equipment, other restaurant equipment, fixtures, signage, digital menu boards, drive thru
menu/preview boards, refrigerators, seating and installation and delivery. This estimate excludes
sales tax.

Real Estate costs vary considerably according to the type of Tim Hortons Shop, real estate values
in your area, your real estate interest (leasehold or ownership), location, size of the site, code
requirements and other factors, including labor, as well as whether you or your landlord develop
the Franchised Restaurant. A Standard Shop typically consists of approximately 500 to 3,000
square feet. The recommended size site for a Standard Shop is one-half acre to 1.5 acres. A Non-
Standard Shop will vary in size depending on the type of Non-Standard Shop and location. Factors
that typically affect your real estate costs include your cost to negotiate your lease (or buy the
property), fair market lease values and lease terms in your area, how the costs to renovate or develop
the land, building and other site improvements are allocated between landlord and tenant and
interest costs. Lease terms are individually negotiated and may vary materially from one location
or transaction to another. Because of the numerous variables that affect the value of a particular
piece of real estate, this initial investment table does not reflect the potential cost of real estate.

These costs are only applicable to newly constructed Franchised Restaurants, if you are developing
and will own or lease the property upon which the Franchised Restaurant premises are located.
This estimate includes, among other items, architectural, engineering and design fees, as well as
zoning and planning costs and building, health and fire permits. These estimates do not include
extraordinary costs due to extensive redesign, permitting, variances, environmental issues, legal
obstacles, geotechnical issues, etc.

These costs are only applicable to newly constructed Franchised Restaurants, if you are developing
and will own or lease the property upon which the Franchised Restaurant premises are located.
This estimate includes the costs to develop the land and other site improvements, such as exterior
landscaping, electrical and water hookup, paving, sidewalks, and lighting. Some local governments
may charge an additional amount for utility connections to offset their costs for maintaining water
and sewer plants; these amounts are not included in the estimate provided. Costs can be higher for
various reasons. For example, if extensive storm water retention and landscaping is required or soil
problems or other environmental issues are encountered. These ranges do not include unusual
offsite costs including costs to bring utilities to the property for hookup or government imposed
“impact fees”. Some local governments may also require a performance bond, which is not
included in the above estimate.

We have relied on third parties to provide these estimated costs. For new build Franchised
Restaurants, building costs include the cost to construct a building’s shell structure, systems, and
interior finishes prepped for installation of equipment. For remodel Tim Hortons Shops, these costs
include modifications to the existing exterior structure, systems and finishes, and interior finishes
to satisfy our current design standard. Adding a drive thru to any building type will increase the
building costs. This range of costs does not include metropolitan or unique development areas or
special municipal building and zoning requirements that may present extraordinary acquisition
costs. Building costs will vary by geographic region.
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You must attend and satisfactorily complete our initial training program before you may open your
Franchised Restaurant. In exceptional circumstances, we may waive this training for certain
franchisees based upon their individual circumstances and experience level. The estimated cost for
training also includes the costs incurred while attending the initial training program. For a Standard
Shop, the low estimate assumes two people attending the training for 4 weeks and the high estimate
assumes six people attending the training for 5 weeks. For a Non-Standard Shop, the low estimate
assumes one person attending the training for 4 weeks and two people attending the training for 5
weeks.

This estimate will cover our recommended opening inventory of food items, packaging, cleaning,
uniforms and other supplies.

These costs cover legal and accounting fees, and various licenses and permits like occupancy and
business licenses. If you are (with our approval) negotiating the purchase or lease of the Franchised
Restaurant premises, you should expect to pay approximately $7,000 - $15,000 for legal advice and
services you may need in connection with negotiating the purchase or lease of the Franchised
Restaurant premises. The low estimate assumes you lease the premises. This does not include
legal fees for services provided in conjunction with processing and preparing necessary
immigration documentation for non-U.S. citizens.

This estimate is for the first year’s insurance premium. If you lease or sublease your Franchised
Restaurant premises from us or one of our affiliates, you may be required to pay these insurance
expenses to us, and we will remit these payments to the insurer or landlord. If you own or lease
the Franchised Restaurant premises from a third party, you must pay these expenses directly to the
insurer or landlord under your lease.

Security deposits may be required by the landlord, utilities, and suppliers.

You will need capital to support on-going expenses, such as cash float, payroll, utilities, and
telephone service, if these costs are not covered by Gross Sales. New businesses often generate a
negative cash flow. This amount also includes the $100 Food Safety Modernization Fee, credit
card processing fees between $400 to $3,000, financial management software costs of about $900,
and approximately $3,000 for POS, Back of House, Internet, Wi-Fi, Voice & Security, Digital
Menu Boards, Equipment Support. This amount is an estimate, and we cannot guarantee that you
will not have additional expenses starting your business. Your costs will depend on factors like
your management skill, experience and business acumen, economic conditions, the local market
for your business, competition and the performance of your Franchised Restaurant. We relied on
internal financial records in estimating your needs for additional funds.

Total restaurant cost for New Model is based on restaurants built in 2024. Costs will vary by
geographic region.
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3. Operator Agreement

Type of Estimated Range Method of To Wl!om
. U When Due Payment is to be
Expenditures- Low High Payment Made
Start-up Supplies As
and Initial $1,000 $30,000 As Incurred Suppliers
2/ Arranged
Inventory=
}}:fslolflzate Taxes, As Tim Hortons or
$1,000 $22,000 Monthly other lessor or
Property Taxes and Arranged sublessor
CAM Charges?
Tim Hortons and
.. As suppliers of
4/
Training $20,000 $50,000 Arranged As Arranged transportation,
food, and lodging
Attorneys,
Pr.ofesswnal gl/nd $8.000 $17.000 As As Incurred Accountants,
License Fees> Arranged government
agencies
As Tim Hortons,
Insurance? $150 $21,500 Annually Insurers or
Arranged
Lessor/Sublessor
. . As Tim Hortons
7/ 5
Security Deposits $5,000 $35,000 Arranged As Incurred Utilities, Lessor
Additional Funds® |  $25,000 $42,000 During the first 3 Various
months of operation
TOTAL $60,150 $217,500
Footnotes follow all tables.
1/ Except as otherwise noted, all amounts payable to us or our affiliates are non-refundable.
2/ This estimate will cover our recommended opening inventory of food items, packaging, cleaning,
uniforms and other supplies.
3/ Real estate taxes, personal property taxes and CAM charges will vary considerably, depending on
the Tim Hortons Shop's location.
4/ You must attend and satisfactorily complete our initial training program before you may open your

Tim Hortons Shop. In exceptional circumstances, we may waive this training for certain Operators
based upon their individual circumstances and experience level. The estimated cost for training
also includes the costs incurred while attending the initial training program. For a Standard Shop,
the low estimate assumes two people attending the training for 4 weeks and the high estimate
assumes five people attending the training for 5 weeks. For a Non-Standard Shop, the low estimate
assumes one person attending the training for 4 weeks and two people attending the training for 5

weeks.

5/ These costs cover legal and accounting fees, and various licenses and permits like occupancy and
business licenses. If you are (with our approval) negotiating the lease of the Tim Hortons Shop
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premises, you should expect to pay between $7,000 to $10,000 for legal advice and services you
may need in connection with negotiating the lease of the Tim Hortons Shop premises. This does
not include legal fees for services provided in conjunction with processing and preparing necessary
immigration documentation for non-U.S. citizens.

If you lease or sublease your Tim Hortons Shop premises from us or one of our affiliates, you may
be required to pay these insurance expenses to us, and we will remit these payments to the insurer
or landlord. If you own or lease the Tim Hortons Shop premises from a third party, you must pay
these expenses directly to the insurer or landlord under your lease.

Security deposits may be required by the landlord, utilities, and suppliers. Operators must furnish
a security deposit to us. The security deposit for Operators will be refunded (less any chargeable
expenses as described in the Operator Agreement) when these agreements are terminated.

You will need capital to support on-going expenses, like cash float, payroll, utilities, and telephone
service, if these costs are not covered by Gross Sales. New businesses often generate a negative
cash flow. This amount also includes the $100 Food Safety Modernization Fee, credit card
processing fees between $400 to $3,000, financial management software costs of about $900, and
approximately $3,000 for POS, Back of House, Internet, Wi-Fi, Voice & Security, Digital Menu
Boards, Equipment Support. This amount is an estimate, and we cannot guarantee that you will
not have additional expenses starting your business. Your costs will depend on factors like your
management skill, experience and business acumen, economic conditions, the local market for
your business, competition and the performance of your Tim Hortons Shop. We relied on internal
financial records in estimating your needs for additional funds.
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ITEM 8
RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

Except for Non-Standard Shops located at institutional sites, or if you are purchasing a Tim Hortons
Shop from us, you or your affiliate must purchase or lease the Franchised Restaurant premises directly from
a third party, subject to our approval. If we or our affiliate own or lease the Franchised Restaurant premises,
you must lease or sublease the Franchised Restaurant premises from us or an affiliate. For subleases, we or
our affiliate will usually charge rent as a percentage of sales in addition to a base rent which is an amount
in excess of the amount we are obligated to pay to the landlord as lessee. For leases, we or our affiliate will
usually charge rent based upon our receipt of a competitive rate of return on our investment.

You must operate your Franchised Restaurant in strict conformance with our standards and
operating procedures. These standards and operating procedures are described in the Tim Hortons
Confidential Operations Manual (“Manual”). The Manual consists of, collectively, all manuals, guides,
bulletins, memoranda, notices, audio or video and on-line training materials, computer media, or other
publications, documents, or electronic communications (i.e., Internet or e-mail) that provide information,
advice, standards, requirements, operating procedures, instructions, or policies about the operation of the
Franchised Restaurant. We may, in writing, revise the Manual, or any portion of it, at any time.

Unless we permit you to do otherwise, you must purchase or lease all products, including food and
beverages, fixtures, furnishings, building components, equipment, including point of sale systems, ordering
systems and customer communication systems, decor, signs, paper goods, containers, cartons, packaging,
supplies, and smallwares and other utensils, services, including project management services, product
ingredients, and other items installed in, used, or sold by the Franchised Restaurant (“Items”) solely from
suppliers who have been approved by us and all these Items must meet our specifications. We can designate
ourselves, our affiliates or a third party as the sole supplier for any Item. All or a significant percentage of
the Items used or sold by your Franchised Restaurant may be restricted to a single supplier. As used in this
disclosure document, the term “suppliers” includes manufacturers, distributors, wholesalers and service
providers. We may derive revenues from your purchase of Items from us, our affiliates and other approved
suppliers. We and our affiliates may charge what we consider to be a reasonable mark-up on Items sold to
you.

If you want to purchase any Items for which we have not approved a sole supplier, from a supplier
who is not currently approved by us, you must submit to us a request for approval using our electronic form,
together with evidence of conformity with our specifications as we may require, or you may ask the supplier
to do so. The supplier must demonstrate, to our continuing satisfaction, the ability to meet our standards
and specifications for the Items, agree to our required Master Terms and Conditions of Supply or services
agreement, and possess adequate quality controls and capacity to supply the Items promptly and reliably.
We can inspect and evaluate the supplier’s facilities and products to be supplied, and the supplier must pay,
in advance, all of the estimated reasonable expenses of doing so, with a final payment adjustment made
after completion of the inspection and evaluation. We also may conduct laboratory testing of product
samples at the supplier’s expense, and test market products in existing Tim Hortons Shops. Suppliers also
must provide us with the detailed formulae and preparation instructions for any food products, and detailed
specifications for any packaging materials, such as paper or cardboard specifications. Suppliers must also
provide us with evidence of satisfactory insurance coverage for product liability, including naming us as an
additional insured under their insurance coverage. We generally decide whether to approve a supplier
within 6 months after receipt by us of all information we request. When approving suppliers, we consider
their financial condition, capability to comply with our sustainability, quality and safety standards, technical
ability, reputation, references, nutritional information of products and their ability to provide goods or
services consistently and in a timely manner to a large number of Tim Hortons Shops and/or whether
approval will undermine special pricing benefits available to other Tim Hortons Shops from existing
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suppliers. Otherwise, our criteria for approving suppliers is not available to franchisees and Operators. We
may deny approval of any suggested suppliers if we determine, in our sole discretion, that the product
proposed to be provided does not meet our specifications or the supplier does not meet the then-current Tim
Hortons System standards and criteria for approving new suppliers, and we may revoke approval of a
previously approved supplier if we determine, in our sole discretion, that the product or supplier no longer
meets these standards. For example, this determination may be made if the supplier is not competitive, is
unable to supply products in a consistent and reliable manner, or the products supplied are of inconsistent
or inadequate quality. Upon receipt of written notice of revocation, you must immediately cease purchasing
from any disapproved supplier. Approved suppliers are subject to a monitoring program including regular
audits and product testing. The suppliers pay for the costs incurred to run the program.

We estimate that the required purchases and leases that meet our specifications will represent
approximately 100% of your total purchases and leases in establishing your Franchised Restaurant and 95%
of your total purchases and leases in the continuing operation of the Franchised Restaurant.

As of the date of this disclosure document, we and TDL have an arrangement with third-party
distributors under which the distributors provide the benefits of a warehousing and distribution system for
all Tim Hortons Shops. We purchase certain paper products, uniforms, coffee, food products, beverages,
cleaning supplies, packaging and equipment (“Selected Goods) from TDL and from other affiliated and
non-affiliated suppliers and then re-sell these items to a distributor. TDL also purchases certain goods --
such as smallwares -- (“Articles”) from non-affiliated suppliers and then re-sells these Articles to a
distributor. These distributors, in turn, sell these Selected Goods and Articles to the Tim Hortons Shops.
As of the date of this disclosure document, these distributors were the only parties authorized by us to
distribute Selected Goods and Articles to the Tim Hortons Shops. We and any affiliates from whom we or
TDL may purchase Selected Goods or Articles will derive revenue from sales of Selected Goods and
Articles to these distributors. We also have unaffiliated sole suppliers for certain food, beverages and
equipment including soda products, certain cleaning supplies, digital menu boards, training platforms,
background check services and quality assurance inspection services.

We have a technology strategy we refer to as “Restaurant Technology,” that seeks to integrate a
package of computer and electronic financial, operations, mobile order and pay (paid directly to the credit
card processor), and training programs and platforms and services that are used by Tim Hortons Shops.
These programs and services include point-of-sale (POS) systems, computer equipment, computer and
digital menu board software, equipment for internet, Wi-Fi, credit card processing equipment and stored
value gift card equipment. Franchisees and Operators must secure these programs and services, and use
the vendors that we designate to provide certain on-going maintenance, service and support for these
programs and services.

We are currently the sole supplier of the following:

1. Tim Card Gift Cards - You will sign a Tim Card Addendum with us and a contract with
the provider. You will also sign an amendment to the Tim Card Addendum if you are
selling Cold Stone products at your location. Copies of these documents are attached at
Exhibit F and within the Cold Stone Addendum at Exhibit J.

2. TimZone System - Web-based communication portal and e-mail system known as the
“TimZone.” TimZone allows us, among other things, to advise (via e-mail or portal) about
future promotions and other information related to the Tim Hortons System and/or of
interest to franchisees and Operators, and allows you to, among other things, transmit sales
data to us and to send you invoices and electronic fund transfer notices.
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3. Tim Hortons System’s Technology Infrastructure and Credit Equipment - Through this
package of services, we provide you with a technology package with a black box, training
content and support, a digital menu board equipment warranty, and credit card equipment
support.

We can cancel or modify any of the above-described programs as well as substitute other approved
suppliers at any time.

An Officer of THUSA owns publicly traded shares of Kraft Heinz Foods, Inc., The Coca-Cola
Company and General Mills, suppliers of approved products to the TIM HORTONS® System.

For the fiscal year ended December 31, 2024, we had revenues of $343,784,108, of which
$201,054,601, or approximately 58.5%, represented franchisees’ and Operators’ purchases or leases from
us (including $194,259,066 in purchases of Selected Goods or Articles, $5,784,952 in equipment purchases
and $1,010,583 in equipment leases). Our affiliate, Tim Donut U.S. Limited, Inc. had revenues of
$54,979,694 from leases and subleases with franchisees. All of this information comes from the applicable
party’s internal financial records.

We or our affiliate occasionally receive rebates, commissions, allowances and other benefits from
various suppliers, including the third party distributors disclosed above, as a result of our, our affiliate’s or
our franchisees’ purchases from these suppliers and distributors. We and our affiliate retain these rebates,
commissions, allowances and other benefits. Although not directly related to required purchases or leases
by franchisees, we do receive sponsorship revenue from suppliers in connection with our annual franchise
convention.

We have negotiated purchase arrangements with suppliers. In doing so, we seek to promote the
overall interests of the Tim Hortons System and our interest as the franchisor

We do not have purchasing or distribution cooperatives. We do not provide material benefits to
franchisees or Operators based on a franchisee’s or Operator’s purchase of particular products or services
or use of particular suppliers.

All advertising and promotion by you must be in the media and of the type and format as we may
approve, and must conform to the standards and requirements we specify. Please see Item 11 under the
heading “Advertising” for information about the procedure to obtain our approval for advertising and
promotional materials prepared by you.

All fixtures, furnishings, equipment, required computer or communications hardware and software,
real estate leases, and insurance will already be in place in a Tim Hortons Shop to be operated by an
Operator.

You may construct your own Franchised Restaurant only after receiving all necessary franchise,
site and design approvals to do so from us. If you are approved to construct your own Franchised
Restaurant, the design must be completed (sealed) by a design firm approved by us and must meet our
standards. Upon our request, you must use an approved project management service for the construction
of your Franchised Restaurant. You must prepare a site survey and your construction plans and
specifications for the Franchised Restaurant’s site and building to ensure that they comply fully with all
applicable ADA and similar rules, other applicable ordinances, building codes, permit requirements, and
lease requirements and restrictions. We must review and approve all final construction plans and
specifications before you begin constructing the Franchised Restaurant and all revised or “as built” plans
and specifications during construction. Our review is only to ensure your compliance with our design
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requirements. You are ultimately responsible for ensuring that your design and construction of the
Franchised Restaurant meets all applicable laws. We may inspect the Franchised Restaurant during its
construction. Once the Franchised Restaurant is constructed, we must approve any renovations.
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ITEM 9
FRANCHISEE’S OBLIGATIONS

This table lists your principal obligations under the franchise and other agreements. It will
help you find more detailed information about your obligations in these agreements and in other
items of this disclosure document.

Obligation Section in Agreement Disclosure Document Item
a. Site selection and § 1.02 — 1.03, and Key Contract Data Items 1, 10 and 11
acquisition/lease Page of the Franchise Agreement;

§ 3 of the Operator Agreement;
§ 8.1 of the Asset Purchase Agreement;
Art. VI of the Development Agreement

b. Pre-opening §5.02,5.07,5.09 and 5.12 of the Items 5, 7, and 8
purchases/leases Franchise Agreement;
§ 3 and 4 of the Operator Agreement;
All of the Asset Purchase Agreement
Art. VI and VII of the Development

Agreement
c. Site development and § 1.02 —1.04 and 5.02 — 5.03, 8.04 of Items 7, 8, and 11
other pre-opening the Franchise Agreement;
requirements § 2, 3, and 4 of the Operator

Agreement; Art. 111, V, VI, VII of the
Development Agreement

d. Initial and ongoing § 1.04,5.03 -5.05,11.03, 12.02, 13.02  Item 11
training of the Franchise Agreement;
§ 2 and 3 of the Operator Agreement

e. Opening § 1.03, 1.04 and 5.02 — 5.04, and Key Items 7 and 11
Contract Data Page of the Franchise
Agreement; Art. III, V, VI, VII of the
Development Agreement;
§ 2 and 3 of the Operator Agreement
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Obligation Section in Agreement Disclosure Document Item

f. Fees §3.01,4.01 —4.09, 5.03, 5.05, 5.07, Items 5,6, 7,8, and 11
5.09, 5.11, 7.06, 8.04, 9.09, 10.04,
10.05, 11.03, 12.03, 13.08, 13.11,
15.01, 15.02, 16.02, 17.18 and 22.01,
and Key Contract Data Page of the
Franchise Agreement;

§3,5,7,8,9.3, 16.8, and Key Contract
Data Page of the Lease/Sublease;

§ 4 and 8.2 of the Asset Purchase
Agreement;

Art. I, VII, VIII, X, XIII of the
Development Agreement;

§ 4, 6, and 10 of the Operator

Agreement
g. Compliance with §5.01-5.20, 6.08,7.01 —7.06, 8.03 — Items 8, 11, 14 15, and 16
standards and 8.06,9.01, 9.09, 10.03, 12.01, and 12.02
policies/Operating of the Franchise Agreement;
Manual Art. VI, VII, and IX of the

Development Agreement;
§ 5 of Lease/Sublease;
§ 3 of the Operator Agreement

h. Trademarks and § 1.01, 5.01, 5.08, 5.12, 5.20, 6.01 — Items 13 and 14
proprietary information  6.13, 7.01 — 7.06, 8.06, 12.02, 13.05,
and 13.12 — 13.13 of the Franchise
Agreement;
§ 3 of the Operator Agreement;
Art. 11, IX, X of the Development

Agreement
1. Restrictions on §5.01,5.06-5.07,5.09,5.13,5.15 - Items 8 and 16
products/services 5.16, and 5.20 of the Franchise
offered Agreement;

§ 5 of Lease/Sublease;
§ 3 of the Operator Agreement

J- Warranty and customer  § 5.04 and 5.09 — 5.10 of the Franchise =~ Not applicable
service requirements Agreement;
§ 3 of the Operator Agreement

k. Territorial development  § 8.4 of the Asset Purchase Agreement; Items 1 and 12
and sales quotas Art. 1, 111, V, VI, Schedule 1, Exhibit B
of the Development Agreement
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Obligation Section in Agreement Disclosure Document Item

L. Ongoing § 5.07 of the Franchise Agreement; Items 6, 8, 11, and 16
product/service § 3 and 4 of the Operator Agreement
purchases Art. VIII of the Development
Agreement
m. Maintenance, §5.06,5.08 —5.12, 5.16, 5.20, 6.09, Items 6, 8, and 11
appearance and 12.01, and 21.01 of the Franchise
remodeling Agreement;
requirements § 2.4,4, and 5 of Lease/Sublease;

§ 15 of the Asset Purchase Agreement;
§ 3 and 4 of the Operator Agreement

§ 6.2, 6.4 of the Development
Agreement

n. Insurance § 10.01 — 10.06 of the Franchise Items 6, 7, and 8
Agreement;
§ 4 and 5 of the Lease/Sublease;
§ 9 of the Asset Purchase Agreement;
§ 4 of the Operator Agreement
§ 13.4 of the Development Agreement

0. Advertising §4.04,5.12,5.20,6.01 —6.13,and 8.01 Items 6,7, 8, and 11
— 8.06 of the Franchise Agreement; § 6
of the Operator Agreement;
Art. I, VII, X of the Development
Agreement

p. Indemnification § 1.03,5.04 10.02, and 16.02 and Item 6
Attachment A of the Franchise
Agreement;
§ 3.3, 8, and 16 of the Lease/Sublease;
§ 2(d) of the Owner’s Guaranty;
§ 16 of the Asset Purchase Agreement;
Art. XIIT and §14.70f the Development
Agreement;
§ 3 and 7 of the Operator Agreement

q. Owner’s participation/ § 5.04, 13.02, and 13.04 of the Item 15
management/staffing Franchise Agreement;
§ 1, 3, and 7 of the Operator Agreement

-

Records/reports §4.03,4.04,5.11,9.00 — 9.10 of the Items 6 and 11
Franchise Agreement;
§ 3 and 9.1 of the Lease/Sublease;
§ 3 and 6 of the Operator Agreement
Art. VIII of the Development
Agreement

ltem 9
03/2025 Page 41



Obligation

S.
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03/2025

Inspection/audits

Transfer

Renewal

Post-termination
obligations

Non-competition
covenants

Dispute resolution

Other: Guarantee of
Obligations (Note 1)

Section in Agreement Disclosure Document Item

§ 5.14, 6.12, 9.03, and 9.09 of the Items 6 and 11
Franchise Agreement;

§ 2, 3, 5, and 16 of the Lease/Sublease;

§ 3 and 6 of the Operator Agreement

§ 11.01 — 11.07, and 12.02 of the Item 17
Franchise Agreement;

§ 13 of the Lease/Sublease;

Art. XI of the Development

Agreement;

§ 9 of the Operator Agreement

§ 2.02 and Key Contract Data Page of Item 17
the Franchise Agreement;
§ 2 of the Lease/Sublease

§ 6.02 —6.03, 6.06, 6.08, 9.09, 12.03, Item 17
13.05 - 13.06, 13.09, 13.12 — 13.13,

13.19, and 17.23 of the Franchise

Agreement;

§ 2,9, and 16.7 of the Lease/Sublease;

Articles VII, VIIL, X

§5.3,7.6,9.2,9.3,13.1, 18.10 of the
Development Agreement;

§ 3, 11, and 14 of the Operator

Agreement

§ 6.11,13.05-13.18, and 17.21 of the Item 17
Franchise Agreement;

Art. X of the Development Agreement;

§ 3 and 14 of the Operator Agreement

§ 17.14 — 17.18 of the Franchise Item 17
Agreement;

§ 20.10 of Asset Purchase Agreement;

§ 18.4 of the Development Agreement;

§ 3 of the Operator Agreement;

§ 17.1 and 17.4 of the Lease/Sublease

§ 14.01-03 and Attachment A of the Item 22
Franchise Agreement;

§ 13 and Attachment C of the Operator
Agreement

Art. XIV of the Development

Agreement
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Unless otherwise stated, references in the table to the Franchise Agreement, Lease/Sublease and Operator
Agreement apply to both types of Shops.

L.

ltem 9
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If you transfer your Franchise Agreement to an entity or partnership, or you are an entity or
partnership, all of your owners must personally guaranty all obligations under the Franchise
Agreement and indemnify us and our affiliates for any losses we or our affiliates incur, and any
actions we commence, based upon failure to comply with the Franchise Agreement. The Owner’s
Guaranty is attached to the Franchise Agreement. The Owner’s Guaranty is attached to the
Operator Agreement. If you sign an Development Agreement, your owners must sign the
Development Agreement as guarantors, and as such will guarantee all obligations under it,
including all obligations under any Franchise Agreements granted pursuant to it, and be personally
bound by various of its provisions.
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ITEM 10
FINANCING

If you lease/sublease your Tim Hortons Shop premises location from us or an affiliate the terms of
the lease or sublease will be site-specific. If we construct the leasehold improvements and install all
necessary fixtures, furnishings, signs, and equipment, the rent may reflect the cost of leasehold
improvements. The standard form of lease/sublease is attached as Exhibit E.

Neither we nor any affiliate of ours offers financing to our franchisees or arranges for financing for
our franchisees from other sources. We do not guarantee your notes, leases, or obligations to third parties.
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ITEM 11
FRANCHISOR ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS AND TRAINING

Except as listed below, we are not required to provide you with any assistance:
Pre-Opening Obligations

1. We will provide an initial training program for up to six of your employees, two of which
will be at our cost and the remaining will be at your cost. (Franchise Agreement, Sections 3.01(d) and 5.03;
Operator Agreement, Sections 2 and 3)

2. We will provide advice as we deem advisable regarding the construction of the Franchised
Restaurant to meet our plans and specifications (if the Franchised Restaurant is constructed, equipped, and
furnished by you) or we will as we deem advisable construct, equip, and furnish the Franchised Restaurant,
but you will be responsible for our costs to do so (if we construct, equip, and furnish the Franchised
Restaurant). (Franchise Agreement, Section 3.01)

3. We may provide franchisees or Operators operating their first Tim Hortons Shop certain
on-site pre-opening and opening assistance, which may be with or without charge. The timing, nature, and
duration of this assistance will be at our sole discretion. We do not need to provide to you any pre-opening
and opening assistance under the Franchise Agreement or Operator Agreement if you or one of your
affiliates is a franchisee of an existing Tim Hortons Shop. (Franchise Agreement, Section 3.01(e) and (g);
Operator Agreement, Section 3)

4. We will provide you access to the Confidential Operations Manual. The information
contained in the Manual will remain our property. (Franchise Agreement, Section 3.01(h) and Article VIL;
Operator Agreement, Section 3)

5. Under the Operator Agreement, we will provide Operators with a fully operational Tim
Hortons Shop, including fixtures, equipment, and other tangible personal property identified in the specific
Operator Agreement. (Operator Agreement, Recital A and Section 1)

6. If you lease the Franchised Restaurant premises from anyone other than us or our affiliate
or an entity that you are affiliated with, we must approve the lease terms and you must have the Lease Rider
attached to the Franchise Agreement signed by the landlord or sublandlord of the premises. You must
deliver a copy of your lease to us for our approval at least 10 business days before you sign it. You must
also provide us with a copy of your lease for the Franchised Restaurant premises and the Lease Rider within
10 days after each is fully signed. Any lease for the Franchised Restaurant premises must include provisions
to protect our interests as a franchisor in the property. We have no liability to you regarding the terms or
negotiation of the lease you sign directly with a landlord or sublandlord. (Franchise Agreement, Section
1.03)

7. If you own or lease your Franchised Restaurant premises directly or through an entity
affiliated with you, you or your affiliated entity that owns the property must sign our Lease Option
Agreement, the form of which is attached at Exhibit L. Under the Lease Option Agreement our affiliate
can lease the Franchised Restaurant premises from you or your affiliated entity (as applicable) if the
Franchise Agreement is terminated or expires. (Lease Option Agreement, Section 2.) Your affiliated entity
must also provide these same rights afforded to us within any lease or sublease for the Franchised Restaurant
premises. (Lease Option Agreement, Section 1.)
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8. Under the Development Agreement, we will provide to you a development schedule for
the number of Franchised Restaurants within the Territory you must open and the periods in which you
must open them. (Development Agreement, Section 1.1.61 and Article III and V)

9. Under the Development Agreement, for each Franchised Restaurant to be developed by
you (or your subsidiary or affiliate), we will grant or deny approval for the Franchised Restaurant based on,
at the relevant time, our standard franchise approval criteria, including without limitation, operational
financial, credit, and legal criteria. (Development Agreement, Article VI)

Continuing Obligations

1. We will make available additional training programs as we determine during the term of
the Franchise Agreement or Operator Agreement. (Franchise Agreement, Section 5.05; Operator
Agreement, Section 3)

2. We may revise the Manual to incorporate changes. (Franchise Agreement, Sections 3.01
and 7.04; Operator Agreement, Section 3)

3. We may conduct, when and as frequently as we deem advisable, up to 4 inspections per
year of your Franchised Restaurant; testing of samples of ingredients, products, materials, supplies, and
paper goods from your Franchised Restaurant; and periodic inspections and audits of your Franchised
Restaurant to ensure compliance with the Franchise Agreement (including Tim Hortons’ System standards)
and applicable laws. (Franchise Agreement, Sections 5.13, 6.12 and 9.09; Operator Agreement, Section 3)

4. We may require you to enter into service contracts with service providers we designate, at
your expense, for the evaluation and maintenance of the interior and exterior of your Franchised Restaurant.
(Franchise Agreement, Section 4.11)

5. We will administer the special advertising, marketing and sales promotion account, The
Tim’s National Advertising Program, Inc., and direct the development of advertising and promotional
programs. (Franchise Agreement, Section 3.01(c); Operator Agreement, Sections 3 and 6).

6. We will review for approval and, if appropriate, approve each location for a Franchised
Restaurant you propose to develop under a Development Agreement based on our then-current standards
for site approval. (Development Agreement, Section 6.2)

7. Under the Development Agreement, for each Franchised Restaurant to be developed by
you (or your subsidiary or affiliate), we will grant or deny approval for the Franchised Restaurant based on,
at the relevant time, our standard franchise approval criteria, including without limitation operational,
financial, credit, and legal criteria (Development Agreement, Article VI)

Site Selection and Length of Time Before Opening

It is our current practice not to provide you with a Franchise Agreement until your site has been
selected and approved. You are responsible for all costs to remodel and re-decorate the Franchised
Restaurant premises. If you identify a potential site for your Franchised Restaurant, you must apply for
approval of that site by submitting to us information and materials that we require. We have no obligation
to consider your site submission if you are in default of any agreement with us or do not meet the criteria
for franchise approval at the time of your submission. We can consider any factors, which may include
general location and neighborhood; traffic patterns; accessibility; visibility; demographics; anticipated land
acquisition and construction costs; and existing restaurants in the area. The timeframe for approval of the
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proposed site varies, but we generally approve or disapprove a site within 60 days after we have all
information we have requested. You should not enter into any binding commitments with property owners
or vendors until we have approved your proposed site in writing. You must construct, equip and furnish
the Franchised Restaurant at the approved site in accordance with our approved plans and specifications
and purchase equipment through approved suppliers. We typically assist with these purchases and either
deliver or arrange for the delivery of the equipment to you. You must perform an inventory of equipment
delivered within 3 days of equipment delivery date and smallwares 1 week prior to the Franchised
Restaurant opening. You must conform the premises to local ordinances and building codes and obtain any
required permits. We do not provide services or assistance with construction, installation of equipment or
furnishing the Franchised Restaurant or with obtaining required permits. Y ou must remodel and re-decorate
the Franchised Restaurant premises in accordance with our then current specifications.

If you or your affiliate has our approval to lease or own the property upon which the Franchised
Restaurant premises are located and you are developing and/or constructing the Franchised Restaurant
yourself, the estimated elapsed time between the signing of the Franchise Agreement and the opening of
the Franchised Restaurant is approximately 4 to 6 weeks, depending upon how quickly you obtain property
rights and construct the Franchised Restaurant premises, the need for training, and return to us of the signed
documents. We estimate that the typical length of time between signing the Development Agreement and
the time you begin operating your development business is approximately 3 months to 18 months. Factors
that may affect this timing include your ability to obtain any necessary permits, your ability to secure any
necessary financing and the time needed to close on the acquisition of any existing Franchised Restaurants.

Under the Development Agreement, once we grant franchise approval for a Franchised Restaurant
you propose to develop, you must apply for and obtain our approval to build the Franchised Restaurant at
a particular location within the Territory in accordance with our then-current approval procedures.

Operators will operate a Tim Hortons Shop that contains all required furnishings, fixtures, and
equipment from a location that has already been approved by us. The estimated elapsed time between the
signing of the Operator Agreement and the opening of a Tim Hortons Shop is 1 day to 1 year depending
upon may factors, like the need for training, finalization of a lease for the Tim Hortons Shop, and return to
us of the executed documents and closing funds. The Operator Agreement will specify the date on which
the Operator must open its Tim Hortons Shop for business.

Our offer or approval of any site is not a guarantee or assurance that the Tim Hortons Shop will be
profitable or successful. If we approve a site that you identify, we rely heavily on your knowledge of the
local market in selecting the proposed site. You are encouraged to evaluate the potential site before entering
into a Franchise Agreement or Operator Agreement and you must conduct your own investigations and use
your own business judgment about any potential site.

The Tim Hortons Training Program

All franchisees and Operators must attend and satisfactorily complete our initial training program
before they may open their Tim Hortons Shop. In exceptional circumstances, we may waive this training
for certain franchisees based upon their individual circumstances and experience level. This training is
generally approximately 5 weeks, and is held at a certified training facility in Columbus, Ohio or other
locations we select. The initial training program is typically provided immediately before your Tim Hortons
Shop opening. The cost for this training is up to $500 per person per week.

You are responsible for all other expenses incurred in attending the initial training program,
including the cost of lodging, travel, and living expenses. Your principal owners who will be involved in
the operation of your Tim Hortons Shop, must attend and successfully complete the training. If you retain
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a General Manager, and you must retain a General Manager if you own more than one Tim Hortons Shop,
the General Manager must also attend and successfully complete the training. Likewise, if you retain a
Restaurant Manager for the Tim Hortons Shop, that person must attend and successfully complete the
training. If you or your Managers fail to successfully complete the initial training program to our
satisfaction we can terminate the Franchise Agreement or Operator Agreement. You will be responsible
for all expenses incurred in attending the training program, including the cost of lodging, travel, and living
expenses.

The initial training program is designed to develop the skills necessary to properly operate a Tim
Hortons Shop. We also offer truncated versions of this training program to Tim Hortons managers we
approve. Instructional materials consist of the production manual, various online training modules, and
subject-specific written materials prepared especially for the initial training program.

An overview of the full training program as of December 31, 2024 is as follows:

TRAINING PROGRAM
Classroom Training On-the-Job Training (Full Program)
Subject Hours Subject Hours Location
Welcome to Tim Hortons 1.0 Welcome to Tim 1.0 Columbus, Ohio or
(orientation) Hortons (orientation) Rochester, NY
Beverage Service 30.0
Hospitality & Brand 3.5 Drive Thru (if 36.0 | Columbus, Ohio or
Standards applicable) Rochester, New York
Food Safety 2.5 Equipment 4.0 Columbus, Ohio or
Maintenance Rochester, New York
Coffee Leadership & 4.5 Food Safety 8.0 Columbus, Ohio or
Other Beverages Rochester, New York
Restaurant Management 2.0 Food Preparation and 32.0 Columbus, Ohio or
Routines Food Service Rochester, New York
Restaurant Management 2.0 Digital & Loyalty 1.0 Columbus, Ohio or
Routines P.L.A.N. Rochester, New York
Restaurant 43.0 Columbus, Ohio or
Management Rochester, New York
Operations
REV 8.0 Columbus, Ohio or
Rochester, New York
Clearview overview 8.0 Columbus, Ohio or
and introduction Rochester, New York
Training at Tim’s 8.0 Columbus, Ohio or
Modules Rochester, New York
TOTAL CLASSROOM 15.5 TOTAL ON-THE- 179.0
TRAINING JOB TRAINING
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During the term of the Franchise Agreement or Operator Agreement, you (or a principal of a
partnership or corporate franchisee, or, if you are operating a Non-Standard Shop, you may appoint a
Designated Manager) must attend and complete additional training programs as required by us at the time(s)
and location(s) selected by us. At any additional training programs you must attend, we will provide the
training, instructors and workbook as we deem appropriate, without charge to you, except for a materials
fee not to exceed $1,000 per person. You will be responsible for any and all other expenses incurred in
attending additional training programs such as the cost of travel, lodging, and living expenses.

All training is presently under the supervision of Richard Screnci. Mr. Screnci has been employed
by THUSA since December 2023 serving as Director of Operations Training. Before joining THUSA, Mr.
Screnci had over 10 years of experience in the restaurant industry. Some specific subjects are taught by
employees of Tim Hortons and its affiliate TDL, and employees of the certified training facility, all who
have daily management responsibility in the subject being taught.

Advertising

Under the Franchise Agreement or Operator Agreement, you must make a monthly Advertising
Contribution of 4% of the Gross Sales of the Tim Hortons Shop. These contributions are paid to our current
Tim Hortons System fund, The Tim’s National Advertising Program, Inc. (“TNAP”). We can either
discontinue any System fund or substitute a different fund in place of TNAP. TNAP is a not-for-profit
corporation established on December 15, 1997 under the laws of the State of Ohio. Tim Hortons Shops
operated by us and our affiliates also contribute to TNAP, each month, on the same basis and in the same
amounts as franchisees operating under a Franchise Agreement or Operator Agreement. (Franchise
Agreement Section 8.02; Operator Agreement Section 6). Besides TNAP you do not need to participate in
any other advertising fund.

For Non-Standard Shops located in “captured traffic” locations like offices, hospitals, airports,
colleges, grocery stores, gas and convenience stores, including those in arenas and sports stadiums that
operate only during events, , as we determine, you must make a monthly Advertising Contribution of 3%
of the Gross Sales of the Tim Hortons Shop.

TNAP is directed, maintained and administered by us as follows:

1. We direct all advertising and promotional programs, with sole discretion over the creative
concepts, materials and media used in these programs, and their placement and allocation. There is no
franchise advertising council that advises us on our advertising policies.

TNAP is intended to maximize general public recognition, acceptance and use of the Tim Hortons
System and Tim Hortons Trademarks. Other than through TNAP we have no obligation to conduct
advertising. We are not obligated, in administering TNAP, to make expenditures for you equivalent or
proportionate to your contributions, or to ensure that you benefit directly or pro-rata from expenditures by
TNAP. TNAP is not a trust fund, and we have no fiduciary responsibility to you in connection with the
collection or use of TNAP monies or any other aspect of TNAP’s operations. (Franchise Agreement Section
8.02(a) and (f); Operator Agreement Sections 3 and 6)

2. Contributions to TNAP are used to meet the costs of maintaining, administering, directing,
conducting and developing advertising, marketing, public relations, and/or promotional programs and
materials, and any other activities and related investments and/or initiatives including, for example, capital
investments we believe will enhance the image of the Tim Hortons System, the cost of preparing and
conducting advertising campaigns with various media including the Internet, preparing direct mail
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advertising, market research, employing advertising and/or public relations agencies to assist with these
activities, purchasing promotional items, conducting and administering product introductions, and
providing promotional and other marketing materials and services. The advertising and promotional
programs are prepared primarily by outside advertising agencies. (Franchise Agreement Section 8.02(b);
Operator Agreement Sections 3 and 6). Contributions to TNAP are not used principally to solicit franchise
sales, however, we may use funds to update our website which may contain a page offering franchises for
sale.

3. All sums paid to TNAP are accounted for separately from our other monies, and are not
used to defray any of our expenses, except for the reasonable costs and overhead, if any, we may incur in
activities related to the administration or direction of TNAP and advertising programs, like the cost of
personnel for creating and implementing advertising, promotional, and marketing programs. We prepare
audited financial statements for TNAP; a copy of which will be made available to you upon request, the
cost of the audit to be paid by TNAP. If there is a surplus in TNAP at the end of the year, expenditures
during the next year will be made first from funds contributed during the previous year. We may also loan
money to TNAP. We can terminate TNAP at any time in our sole discretion but, if we do so, any monies
in TNAP at the time of termination will be expended or returned to the contributors. (Franchise Agreement
Section 8.02(c), (d), (e); Operator Agreement Sections 3 and 6)

4, Though the coverage of the advertising, marketing, publications and promotional programs
is currently local in scope, we can allocate your contributions in TNAP among local, regional and national
advertising and promotion. We can also modify this allocation. (Franchise Agreement Section 8.02(a);
Operator Agreement Sections 3 and 6)

We have entered into an agreement with TNAP under which we may, in our sole discretion, loan
up to $35 million, which may be increased at our discretion, to TNAP to fund advertising expenses,
including but not limited to digital menu boards on which TNAP has not yet collected advertising
contributions from franchisees. These loans are interest free and are scheduled to be fully repaid to us by
December 31, 2030. As of the date of this Disclosure Document, we have loaned TNAP approximately
$12 million under this agreement, and we may advance additional funds in the future.

During our fiscal year ended December 31, 2024, 47.1% of the expenditures from TNAP were for
media placement; 26.4% for production of promotional and advertising materials; 21.9% for administrative
expenses generally; and 4.6% for administrative expenses tied to our technology development.

You do not have to participate in a local or regional advertising council. However, all local
advertising and promotion conducted by you must appear in the media and be of the type and format as
approved by us, must be conducted in a dignified manner, over the time frame established by us, and must
conform to the standards and requirements described in the Manual or otherwise in writing. You must
submit all advertising and promotional plans and materials to us before their use, and may not use the
materials unless we have furnished written notice to you authorizing use. We can at any time after you start
using any advertising or promotional plans and materials prohibit further use, effective upon your receipt
of written notice from us.

Before a new Tim Hortons Shop opens or a renovated Tim Hortons Shop re-opens, you must have
your advertising and promotion campaign approved by us. Immediately following the opening or re-
opening of the Tim Hortons Shop, all franchisees and Operators of newly opened or renovated Tim Hortons
Shops must conduct the advertising and promotion campaign which we must approve in advance.
Expenditures for your opening or re-opening promotional campaign are not counted or credited towards
your monthly system advertising fund contributions. We may, at our option, elect to contribute an amount
we determine towards your initial advertising campaign. Franchisees or Operators who take over operations
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of an existing open Tim Hortons Shop may be required to engage in an opening or re-opening promotional
campaign.

Y ou must participate in and furnish information to our market information system in order to assist
us in planning, conducting, and evaluating regional and national advertising and promotional programs.
You must, at your expense, install and maintain in good working order the equipment specified by us to
enable us to electronically gather all relevant information, including Clearview software and other
restaurant technologies. You must pay all initial and ongoing internet and VPN charges incurred in
participating in our market information program. Please see Item 8 and the information under the
subheading “Computer and Other Technology Systems” in this Item 11 for additional information.

Any Internet websites, e-mail addresses, or other means of electronic advertising or commerce
created and/or operated by or for us are considered as advertising and may be paid for by TNAP or a
regional or other advertising program as we determine. Unless authorized by us, you may not register,
create, and/or operate any Internet websites, social media, or Internet domain name or other address that
contains any reference to the Tim Hortons System, any Tim Hortons Trademark, or the Tim Hortons Shop.

The Franchise Agreement and Operator Agreement does not require you to join any local or
regional advertising cooperative.

Computer and Other Technology Systems

At our request, you must purchase or lease at your expense, and subsequently maintain in good
working order, the telecommunications systems, computer hardware and software, required dedicated
telephone and power lines, guest Wi-Fi, modem(s), printer(s), and other computer-related accessories or
peripheral equipment like point-of-sale, back office reporting systems, credit or debit verification,
automatic bank transfer or depository, information storage and/or retrieval transmission systems, and
surveillance or security systems as we specify and may change from time to time. Any changes to the
above items must be approved by us before you sign the Franchise Agreement.

Computer and technology systems will be used for, among other functions, web-based employee
training, recording sales, processing credit and debit card transactions, and other recordkeeping and central
functions. Ifrequested, you must help us connect your computer and technology systems with our computer
and technology systems so that we can independently retrieve and use, for any purpose, the data and
information from your computer and technology systems. Because of the need for compatibility between
interconnected computer and technology systems, you must strictly comply with our standards and
specifications for all item(s) associated with your computer and technology systems. At your expense, you
also must (i) keep your computer and technology systems in good maintenance and repair, and (ii) promptly
install the additions, changes, modifications, substitutions, and/or replacements to your computer hardware,
software, telephone and power lines, and other computer-related facilities as we direct. You must ensure
that you are PCI compliant.

All new Tim Hortons Shops must use the current POS system that we require. This system records
all sales transactions, performs various analyses, and creates reports on sales. This system may be purchased
from our authorized vendor. You must secure or maintain a maintenance contract on your computer
systems. We may choose to change our designated POS system to implement one standardized Tim
Hortons POS system with all of our franchisees, which utilizes new technology of our choosing. All
restaurants must support our approved digital programs as designed, including Digital Ordering, Digital
Payments and Customer Loyalty.
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You must provide your customers with the option of paying for products by credit card. To do so,
you will need to enter into a bank merchant agreement with a credit card service provider or providers
designated by us and purchase the equipment necessary to authorize and process credit card purchases. We
have also established a stored value gift card program called Tim Card you must participate in. You must
acquire the necessary hardware and software and must enter into service contracts with our designated
supplier of stored value gift card processing services. These providers will charge a fee for processing
services. These fees will vary depending upon the amount of sales, the number of transactions processed,
and the type of credit card or stored value gift card processed. We can also require you to accept debit
cards and other non-cash systems. If we require you to do so, you must acquire at your expense, all
necessary hardware and software to do so.

If your Tim Hortons Shop contains a drive-thru, you will also receive, as part of the equipment
package that must be purchased from us or one of our affiliates (as described in Item 5), a wireless
communications system that consists of antennas, vehicle detection board, speakers, menu board,
confirmation screens, headsets, battery and battery chargers. The system also includes software that enables
a customer to place an order from the outside menu board that is communicated to the staff inside the drive-
thru who will prepare the order, as well as a drive thru timer. You must maintain a maintenance contract
on this communications equipment to ensure it remains in good working order.

We estimate that the cost of purchasing or leasing the required hardware and software described
above will range from $50,000 to $81,000. In addition, we estimate that the cost of purchasing or leasing
all of the optional hardware and software described above will range from $500 to $12,000 on an annual
basis. You may be required to purchase licensing and support services for a new standardized POS system.

We estimate that the annual cost of optional or required maintenance, updating, upgrading or
support services will range from $4,400 to $10,500, exclusive of credit card processing fees. These fees
will vary depending upon the amount of sales, the number of transactions processed, and the type of credit
card processed. Except as described above, neither we nor any of our affiliates, nor any other third party
have an obligation to provide ongoing maintenance, repairs, upgrades or updates of your computer
hardware or software.

Manual

A copy of the table of contents to the Confidential Operating Manual provided to franchisees is
attached as Exhibit B. There are a total of 864 pages in the Manual.
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ITEM 12
TERRITORY

We or any affiliate may establish, and/or otherwise license others to establish, at any location other
than your Tim Hortons Shop’s premises, regardless of its geographic proximity to or impact on your Tim
Hortons Shop, other outlets under the same or different Tim Hortons Trademarks and/or under the same or
different system, including the Tim Hortons System (regardless of whether the outlet may compete with
your location). We can also sell or distribute, or license others to sell or distribute, at retail or wholesale,
any products or services under any mark, including the Tim Hortons Trademarks, at or from any location,
regardless of its geographic proximity to or its impact on your Tim Hortons Shop, or by means of telephone,
television, mail order, catalogue, and/or computerized or other electronic remote entry ordering systems,
including, the Internet, delivery units, kiosks, grocery or convenience stores, express units, catering, home
delivery, food trucks, mail order, and other mobile means of delivery. There are no restrictions on us from
soliciting or selling goods or services to customers in your market using any channel of distribution under
our Tim Hortons Trademarks or otherwise. We will not pay you any compensation for soliciting or
accepting orders in your market. All of our rights above apply under a Franchise Agreement, an Operator
Agreement and under a Development Agreement. Under each of these agreements, you will not receive
exclusive territory. You may face competition from other franchisees, from outlets that we own, or from
other channels of distribution or competitive brands that we control.

In certain circumstances, and in our sole discretion, we may grant you certain non-exclusive
development rights under a Development Agreement. Under a Development Agreement, you must open a
minimum number of new Franchised Restaurants in a designated area, or “Territory”. We will determine
the size and location of the Territory at the time you sign the Development Agreement. In determining the
size of the Territory we consider various factors, including the number of Franchised Restaurants you are
committing to develop, your business acumen, financial wherewithal and any prior experience you may
have as a developer. Although the size of a Territory will vary based upon the particular circumstances of
the transaction, Territories will generally be a designated ma