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The franchise offered is for a "RooterMan" that features sewer and drain cleaning services which include
the maintenance and cleaning of sewer pipes, emergency plumbing repairs and other related services and
products. Franchises will primarily be sold to individuals who have some experience in providing plumbing,
sewer and/or drain cleaning services.

The total investment necessary to begin operation of a RooterMan franchise is $45,075 to $82,475. This
includes $7,475 that must be paid to the franchisor or affiliate.

This disclosure document summarizes certain provisions of your franchise agreement and other information
in plain English. Read this disclosure document and all accompanying agreements carefully. You must
receive this disclosure document at least 14 calendar days before you sign a binding agreement with, or
make any payment to, the franchisor or an affiliate in connection with the proposed franchise sale. Note,
however, that no governmental agency has verified the information contained in this document.

You may wish to receive your disclosure document in another format that is more convenient for you. To
discuss the availability of disclosures in different formats, contact Paul Flick at 126 Garrett Street, Suite J,
Charlottesville, Virginia 22902, (434) 995-5582.

The terms of your contract will govern your franchise relationship. Don’t rely on the disclosure document
alone to understand your contract. Read all of your contract carefully. Show your contract and this
disclosure document to an advisor, like a lawyer or an accountant.

Buying a franchise is a complex investment. The information in this disclosure document can help you
make up your mind. More information on franchising, such as “A Consumer’s Guide to Buying a
Franchise,” which can help you understand how to use this disclosure document, is available from the
Federal Trade Commission. You can contact the FTC at 1-877-FTC-HELP or by writing to the FTC at 600
Pennsylvania Avenue, NW, Washington, D.C. 20580. You can also visit the FTC’s home page at
www.ftc.gov for additional information. Call your state agency or visit your public library for other sources
of information on franchising.

There may also be laws on franchising in your state. Ask your state agencies about them.

Issuance Date: May 1, 2024



How to Use This Franchise Disclosure Document

Here are some questions you may be asking about buying a franchise and tips on how to

find more information:

QUESTION

WHERE TO FIND INFORMATION

How much can I earn?

Item 19 may give you information about outlet sales, costs,
profits or losses. You should also try to obtain this
information from others, like current and former
franchisees. You can find their names and contact
information in Item 20 or Exhibit F.

How much will I need to
invest?

Items 5 and 6 list fees you will be paying to the franchisor
or at the franchisor’s direction. Item 7 lists the initial
investment to open. Item 8 describes the suppliers you
must use.

Does the franchisor
have the financial
ability to provide
support to my business?

Item 21 or Exhibit B includes financial statements. Review
these statements carefully. Is the franchise system stable,
growing, or shrinking? Item 20 summarizes the recent
history of the number of company-owned and franchised
outlets.

Will my business be the
only RooterMan
business in my area?

Item 12 and the “territory” provisions in the franchise
agreement describe whether the franchisor and other
franchisees can compete with you.

Does the franchisor
have a troubled legal
history?

Items 3 and 4 tell you whether the franchisor or its
management have been involved in material litigation or
bankruptcy proceedings.

What’s it like to be a

Item 20 or Exhibits E and F list current and former

RooterMan franchisees. You can contact them to ask about their
franchisee? experiences.

What else should I These questions are only a few things you should look for.
know? Review all 23 Items and all Exhibits in this disclosure

document to better understand this franchise opportunity.
See the table of contents.




What You Need To Know About Franchising Generally

Continuing responsibility to pay fees. You may have to pay royalties and other fees even
if you are losing money.

Business model can change. The franchise agreement may allow the franchisor to change
its manuals and business model without your consent. These changes may require you to
make additional investments in your franchise business or may harm your franchise
business.

Supplier restrictions. You may have to buy or lease items from the franchisor or a limited
group of suppliers the franchisor designates. These items may be more expensive than
similar items you could buy on your own.

Operating restrictions. The franchise agreement may prohibit you from operating a
similar business during the term of the franchise. There are usually other restrictions. Some
examples may include controlling your location, your access to customers, what you sell,
how you market, and your hours of operation.

Competition from franchisor. Even if the franchise agreement grants you a territory, the
franchisor may have the right to compete with you in your territory.

Renewal. Your franchise agreement may not permit you to renew. Even if it does, you may
have to sign a new agreement with different terms and conditions in order to continue to
operate your franchise business.

When your franchise ends. The franchise agreement may prohibit you from operating a
similar business after your franchise ends even if you still have obligations to your landlord
or other creditors.

Some States Require Registration

Your state may have a franchise law, or other law, that requires franchisors to register
before offering or selling franchises in the state. Registration does not mean that the state
recommends the franchise or has verified the information in this document. To find out if
your state has a registration requirement, or to contact your state, use the agency
information in Exhibit A.

Your state also may have laws that require special disclosures or amendments be made to
your franchise agreement. If so, you should check the State Specific Addenda. See the
Table of Contents for the location of the State Specific Addenda.



Special Risks to Consider About This Franchise

Certain states require that the following risk(s) be highlighted:

l.

Out-of-State Dispute Resolution. The franchise agreement requires you to
resolve disputes with the franchisor by mediation and litigation only in the
state of the franchisor’s principal place of business, which is currently
Virginia. Out-of-state litigation may force you to accept a less favorable
settlement for disputes. It may also cost more to mediate and litigate with the
franchisor in the franchisor’s state than in your own state.

Mandatory Minimum Payments. You must make minimum royalty or
advertising fund payments, regardless of your sales levels. Your inability to
make the payments, may result in termination of your franchise and loss of
your investment.

Turnover Rate. During the last 2 years, a high percentage of franchised
outlets were terminated or ceased operations for other reasons. This franchise
could be a higher risk investment than a franchise in a system with a lower
turnover rate.

Financial Condition. The franchisor’s financial condition, as reflected in its
financial statements (see Item 21), calls into question the franchisor’s
financial ability to provide services and support to you.

Spousal Liability. Your spouse must sign a document that makes your
spouse liable for all financial obligations under the franchise agreement even
though your spouse has no ownership interest in the franchise. This guarantee
will place both your and your spouse’s marital and personal assets, perhaps
including your house, at risk if your franchise fails.

Certain states may require other risks to be highlighted. Check the “State Specific
Addenda” (if any) to see whether your state requires other risks to be highlighted.



STATE OF MICHIGAN
ADDENDUM TO FRANCHISE DISCLOSURE DOCUMENT

The state of Michigan prohibits certain unfair provisions that are sometimes in franchise documents.
If any of the following provisions are in these franchise documents, the provisions are void and cannot
be enforced against you.

(a) A prohibition on the right of a franchisee to join an association of franchisees.

(b) A requirement that a franchisee assent to a release, assignment, novation, waiver, or
estoppel which deprives a franchisee of rights and protections provided in this act [the Michigan Franchise
Investment Law]. This shall not preclude a franchisee, after entering into a franchise agreement, from
settling any and all claims.

(©) A provision that permits a franchisor to terminate a franchise prior to the expiration of its
term except for good cause. Good cause shall include the failure of the franchisee to comply with any
lawful provision of the franchise agreement and to cure such failure after being given written notice thereof
and a reasonable opportunity, which in no event need be more than 30 days, to cure such failure.

(d) A provision that permits a franchisor to refuse to renew a franchise without fairly
compensating the franchisee by repurchase or other means for the fair market value at the time of expiration,
of the franchisee’s inventory, supplies, equipment, fixtures and furnishings. Personalized materials which
have no value to the franchisor and inventory, supplies, equipment, fixtures, and furnishings not reasonably
required in the conduct of the franchise business are not subject to compensation. This subsection only
applies if: (i) the term of the franchise is less than 5 years and (ii) the franchisee is prohibited by the
franchise or other agreement from continuing to conduct substantially the same business under another
trademark, service mark, trade name, logotype, advertising, or other commercial symbol in the same area
subsequent to the expiration of the franchise or the franchisee does not receive at least 6 months advance
notice of franchisor’s intent not to renew the franchise.

(e) A provision that permits the franchisor to refuse to renew a franchise on terms generally
available to other franchisees of the same class or type under similar circumstances. This section does not
require a renewal provision.

® A provision requiring that arbitration or litigation be conducted outside this state
[Michigan]. This shall not preclude the franchisee from entering into an agreement, at the time of
arbitration, to conduct arbitration at a location outside this state [Michigan].

(2) A provision which permits a franchisor to refuse to permit a transfer of ownership of a
franchise, except for good cause. This subdivision does not prevent a franchisor from exercising a right of
first refusal to purchase the franchise. Good cause shall include, but is not limited to:

1) The failure of the proposed transferee to meet the franchisor’s then current
reasonable qualifications or standards.

(i1) The fact that the proposed transferee is a competitor of the franchisor or
subfranchisor.

(iii) The unwillingness of the proposed transferee to agree in writing to comply with
all lawful obligations.



(iv) The failure of the franchisee or proposed transferee to pay any sums owing to the
franchisor or to cure any default in the franchise agreement existing at the time of the proposed transfer.

(h) A provision that requires the franchisee to resell to the franchisor items that are not
uniquely identified with the franchisor. This subdivision does not prohibit a provision that grants to a
franchisor a right of first refusal to purchase the assets of a franchise on the same terms and conditions as a
bona fide third party willing and able to purchase those assets, nor does this subdivision prohibit a provision
that grants the franchisor the right to acquire the assets of a franchise for the market or appraised value of
such assets if the franchisee has breached the lawful provisions of the franchise agreement and has failed
to cure the breach in the manner provided in subdivision (c).

1) A provision which permits the franchisor to directly or indirectly convey, assign, or
otherwise transfer its obligations to fulfill contractual obligations to the franchisee unless provision has
been made for providing the required contractual services.

The fact that there is a notice of this offering on file with the attorney general does not constitute
approval, recommendation, or endorsement by the attorney general.

Any questions regarding this notice should be directed to the Michigan Department of Attorney General,
Consumer Protection Division, Antitrust and Franchise Unit, 670 Law Building, Lansing, Michigan 48913,
(517) 373-7117.
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ITEM 1: THE FRANCHISOR AND ANY PARENTS, PREDECESSORS, AND AFFILIATES

To simplify the language in this Disclosure Document, the words “Rooterman,” “we,” “our” and “us”
refer to RooterMan, LLC, the franchisor of this business. The words “you,” “your,” “yourself,” or
“Franchisee” refer to the person who buys the franchise, whether you are an individual or a corporation,
limited liability company, or other legal entity. If you are a corporation, limited liability company, or other
business entity, “you” also may mean your owners.

The Franchisor

RooterMan, LLC is a limited liability company formed in the State of Delaware on December 7, 2021. Our
principal place of business is 126 Garrett Street, Suite J, Charlottesville, VA 22902. We do business only
under our corporate name and the name “RooterMan”. As of December 31, 2023, there were 70 RooterMan
franchisees operating 703 units in the U.S. and Canada. Our agents for service of process are listed in
Exhibit A to this Disclosure Document. The name and address of our Agent for Service of Process in
Delaware is: United States Corporation Agents, Inc., 221 N. Broad Street, Suite 3A, New Castle, DE 19709.
We began offering franchises in March 2022. We do not offer and have not previously offered franchises
in any other line of business. We do not operate any businesses similar to the Business (defined below).

Our Parents, Predecessor and Affiliates
Our Parents

We are 100% owned by PSB Group, LLC (“PSB Group”), a Delaware entity formed on May 14, 2021,
with its principal place of business at 126 Garrett Street, Suite J, Charlottesville, Virginia, 22902. PSB
Group is 99.9% owned by Premium Service Brands, LLC (“PSB”), a Delaware entity formed on January
20, 2015, with its principal place of business at 126 Garrett Street, Suite J, Charlottesville, Virginia, 22902.
PSB’s sole parent is AE Capital, LLC (“AE Capital”), a Delaware entity formed on January 20, 2015, with
its principal place of business at 126 Garrett Street, Suite J, Charlottesville, Virginia, 22902. None of PSB
Group, PSB, or AE Capital offer franchises in any line of business, nor do any of them provide products or
services directly to our franchisees, but our training program, our internally-prepared marketing and
technology services are provided by PSB personnel who are leased to us based on an allocated share of
their costs.

Our Predecessor

We acquired substantially all of the assets of A Corp., a Massachusetts stock corporation (“A Corp.”) on
January 20, 2022. A Corp. was organized on March 22, 1982 and beginning offering franchises in 1990.
The last known principal business address of A Corp. was 268 Rangeway Road, N. Billerica, MA 01862.
A Corp. operated a business substantially similar to the franchises offered in this Disclosure Document
from its formation until January 2022 and did not offer franchises in any other line of business.

Our Affiliates

Our affiliate, 360 Painting, LLC (“360 Painting”) is the franchisor of businesses that provide a full range
of painting and wall finishing services for both exterior and interior portions of residences and “light
commercial” buildings under the name “360 Painting.” 360 Painting’s principal place of business is 126
Garrett Street, Suite J, Charlottesville, Virginia 22902. 360 Painting has offered franchises since its
formation on April 1, 2013. 360 Painting is the successor of 360 Painting, Inc., which offered and sold
franchises from September 2, 2006 until April 1, 2013. 360 Painting does not and has not previously offered
franchises in any other line of business. 360 Painting engages in no other line of business, and does not own
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or operate any businesses similar to the one it franchises. As of December 31, 2023, there were 132 360
Painting franchisers in the U.S. operating 160 territories.

Our affiliate, Pro-Lift Doors Franchise, LLC (“Pro Lift”) is the franchisor of businesses that offer and sell
a full range of residential and commercial overhead garage services under the name “Pro Lift Garage
Doors.” Pro Lift’s principal place of business is 126 Garrett Street, Suite J, Charlottesville, Virginia 22902.
Pro Lift has been offering franchises since September 1, 2015. Pro Lift does not offer franchises in any
other line of business, does not engage in any other line of business, and does not own or operate any
businesses similar to the one it franchises. As of December 31, 2023, there were 72 Pro Lift franchisees in
the U.S. operating 94 territories.

Our affiliate, Maid Right, LLC (“Maid Right”) is the franchisor of businesses that offer and sell residential
cleaning and related services under the name “Maid Right”. Maid Right’s principal place of business is 126
Garrett Street, Suite J, Charlottesville, Virginia 22902. Maid Right has been offering franchises since April
2018. Maid Right does not offer franchises in any other line of business, does not engage in any other line
of business, and does not own or operate any businesses similar to the one it franchises. As of December
31, 2023, there were 32 Maid Right franchisees in the U.S. operating 44 territories, 9 of which were master
franchisees offering unit franchises in the U.S.

Our affiliate, House Doctors, LLC (“House Doctors”) is the franchisor of businesses that provide
handyman services for both exterior and interior portions of residences and “light commercial” buildings
under the name “House Doctors”. House Doctors’ principal place of business is 126 Garrett Street, Suite J,
Charlottesville, Virginia 22902. House Doctors was originally named Handyman Pro, LLC (“Handyman
Pro”) and began offering Handyman Pro franchises in April 2018. On September 30, 2021, Handyman Pro
acquired the assets of the House Doctors brand and formally changed its name effective on November 9,
2021. As of December 31, 2023, there were 42 House Doctors franchisees operating 50 territories. House
Doctors does not currently have any plans to offer Handyman Pro franchises in the future. House Doctors
does not offer franchises in any other line of business, does not engage in any other line of business, and
does not own or operate any businesses similar to the one it franchises.

Our affiliate, Kitchen Wise, LLC (“Kitchen Wise”) is the franchisor of businesses that market, design, sell
and install custom products and shelving for kitchen and bathroom cabinets and closets under the name
“Kitchen Wise”. Kitchen Wise’s principal place of business is 126 Garrett Street, Suite J, Charlottesville,
Virginia 22902. Kitchen Wise has been offering franchises since October 2019. Kitchen Wise does not
offer franchises in any other line of business, does not engage in any other line of business, and does not
own or operate any businesses similar to the one it franchises. As of December 31, 2023, there were 6
Kitchen Wise franchisees in the U.S. operating 6 territories.

Our affiliate, Rubbish Works, LLC (“Rubbish Works”) is the franchisor of businesses that offer full-
service junk removal for residential consumers under the name “Rubbish Works”. Rubbish Works’
principal place of business is 126 Garrett Street, Suite J, Charlottesville, Virginia 22902. Rubbish Works
has been offering franchises since November 2020 and does not offer franchises in any other line of
business, does not engage in any other line of business, and does not own or operate any businesses similar
to the one it franchises. As of December 31, 2023, there were 4 Rubbish Works franchisees in the U.S.
operating 5 territories.

Our affiliate, The Grout Medic, LLC (“The Grout Medic”) is the franchisor of businesses that provide a
full range of tile and grout restoration, repair, and re-caulking services for both exterior and interior portions
of residences and “light commercial” buildings under the name “The Grout Medic”. The Grout Medic’s
principal place of business is 126 Garrett Street, Suite J, Charlottesville, Virginia 22902. The Grout Medic
has offered franchises since its formation in October 2021. The Grout Medic (a Delaware limited liability
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company) is the successor of The Grout Medic, LLC (a Texas limited liability company), which offered
and sold franchises from December 21, 2018 until September 17, 2021. The Grout Medic does not and has
not previously offered franchises in any other line of business. The Grout Medic engages in no other line
of business, and does not own or operate any businesses similar to the one it franchises. As of December
31, 2023, there were 34 The Grout Medic franchisees in the U.S. operating 61 territories.

Our affiliate, Window Gang, LLC (“Window Gang”) is the franchisor of businesses that offer window
cleaning, gutter cleaning, pressure washing, low pressure chemical washing, deck/fence restoration, roof
washing, house washing, dryer vent cleaning, chimney sweeping and other cleaning services under the
name “Window Gang”. Window Gang’s principal business address is 126 Garrett Street, Suite J,
Charlottesville, Virginia, 22902. Window Gang has been offering franchises since May 2023 and does not
offer franchises in any other line of business, does not engage in any other line of business, and does not
own or operate any similar businesses to the one it franchises. As of December 31, 2023, there were 32
Window Gang franchisees in the U.S. operating 48 territories.

Although not associated with our parents PSB Group, PSB or AE Capital, another affiliate through common
control with our Chief Executive Officer is Purvelo Franchising, LLC (“Purvelo”), which is the franchisor
of boutique spin fitness studio businesses that operate under the name “Purvelo”. Purvelo’s principal place
of business at 1000 W. Main Street, Charlottesville, VA 22903. Purvelo has been offering franchises since
September 2022 and does not offer franchises in any other line of business, does not engage in any other
line of business, and does not own or operate any similar businesses to the one it franchises. As of December
31, 2023, there were 2 Purvelo franchisees in the U.S. operating 2 studios along with 2 company-affiliated
operating studios.

Although not associated with our parents PSB Group, PSB or AE Capital, another affiliate through common
control with our Chief Executive Officer is Eat the Frog Franchising, LLC (“Eat the Frog™), which is the
franchisor of fitness and workout studio businesses that operate under the name “Eat the Frog Fitness”. Eat
the Frog’s principal place of business is at 126 Garrett St., Suite J, Charlottesville, VA 22902. Eat the Frog
became our affiliate following an acquisition that closed on April 1, 2024. Eat the Frog has been offering
franchises since April 1, 2024 and does not offer franchises in any other line of business, does not engage
in any other line of business, and does not own or operate any similar businesses to the one it franchises.
Eat the Frog’s predecessor, ETF Franchising, LLC, franchised the Eat the Frog system from April 2016 to
March 2024. As of December 31, 2023, there were 7 Eat the Frog franchisees in the U.S. operating 7
franchised businesses, 2 third-party licensees in the U.S. operating 2 licensed businesses and no company-
affiliated businesses.

Our Business & the Franchise Offered

We grant franchises to qualified individuals and business entities to establish and operate plumbing and
sewer maintenance and repair services business offering plumbing and sewer maintenance and repair
services under the name “RooterMan” and certain other trademarks, service marks, trade names, and logos
we designate from time to time (collectively referred to as the “Marks”). We refer to the RooterMan
business you will operate as the “RooterMan Business” or simply your “Business.” We began offering
franchises in March 2022. We do not offer and have not previously offered franchises in any other line of
business. We do not operate any businesses similar to the Business.

You will identify and solicit plumbing and sewer maintenance and repair services customers for your
RooterMan Business and we are not obligated to provide customers or accounts to you. RooterMan
Businesses are typically operated from a van or truck and in some instances from a home office.



You must operate your RooterMan Business under the terms of a franchise agreement (“Franchise
Agreement”). A copy of our current form Franchise Agreement is attached as Exhibit C to this Disclosure
Document. The geographic area granted to you under the Franchise Agreement is referred to as the
“Protected Territory.” Your RooterMan Business must offer only authorized services and products we
specify or authorize. We have the right to add, modify, or delete any services or products that you must
offer or sell in your RooterMan Business at any time.

Each RooterMan Business must operate in accordance with our “System”. The distinguishing
characteristics of the System include among other things, brand standards and procedures for business
operations and management; procedures and strategies for marketing, advertising and promotions, signage,
vehicle wrapping, inventory and materials; methods and techniques for cleaning, restoring and protecting
exterior surfaces; methods and techniques for inventory and cost control; the Marks; the Brand Standards
Manual; and brand standards, specifications and procedures for record keeping, accounting, billing,
collections and account management; all of which are designed to enhance the brand and the business and
managerial aspects of the plumbing and sewer maintenance and repair services business.

General Description of the Market and Competition

You will be competing with other local companies who perform sewer, drain and pipe cleaning services
and with plumbers and other individuals who provide similar services. You may also compete with national
or regional companies who perform similar services or franchise or license others to do so. The market for
the Services is developed in most areas and primarily consists of single and multiple dwellings.
Commercial, industrial and governmental customers also utilize the Services.

There may be laws and regulations in effect in your state and in your locality which govern sewer, septic,
and drain cleaning services. You and your attorney should investigate and comply with all relevant laws
and regulations.

Regulations Specific to the Industry

As a plumbing, service, maintenance and repair services contractor, you may be required to obtain a
contractor’s license in certain states. You should investigate whether this requirement will apply to your
Business. Additionally, federal, state, and local laws, rules, regulations and ordinances may apply to the
operation of a RooterMan Business, including those which: (a) establish general standards, specifications
and requirements for the construction, design and maintenance of real property improvements; (b) set
standards pertaining to employee health and safety; and (c) protect the environment by, for example,
regulating disposal of wastewater, airborne concentrations of lead, lead paint removal and disposal of
hazardous chemicals and waste. You should investigate whether there are regulations and requirements that
may apply in the geographic area in which you are interested in locating a RooterMan Business, and you
should consider both their effect and the cost of compliance.

Laws and regulations vary widely from place to place. You should consult an advisor in your area to
determine all applicable laws and regulations. You must obtain all contractor permits and licenses and
operational licenses. We are not required to provide any guidance in compliance with these laws and
regulations, and any guidance that is provided is not guaranteed. You should consult with your attorney
concerning these and other laws, regulations and ordinances that may affect the operation of the Business.
You are solely responsible for investigating and complying with all of these applicable laws, regulations
and other requirements, despite any advice or information that we may give you. We have not specifically
researched these laws in your state and locality to determine their applicability to your Business.



ITEM 2: BUSINESS EXPERIENCE

Chief Executive Officer: Paul Flick

Mr. Flick has served as our CEO at our headquarters in Charlottesville, VA since September 2015. Mr.
Flick has also served as the CEO of PSB at its headquarters in Charlottesville, VA since January 2015. Mr.
Flick also serves as the CEO of our affiliated companies, all of which are headquartered in Charlottesville,
VA: 360 Painting, since April 2013; Pro Lift, since September 2015; Maid Right, since April 2018; Kitchen
Wise, since September 2019; Rubbish Works, since November 2020; House Doctors, since April 2018;
The Grout Medic, since September 2021; RooterMan, since January 2022; and Window Gang since May
2023. Mr. Flick has also served as CEO of Purvelo since May 2022,

Senior Vice President of Operations: Roxanne Conrad

Ms. Conrad has served as Chief Operations Officer of PSB since April 2024 based in Charlottesville, VA
and Naperville, IL. Ms. Conrad served as Senior Vice President of Operations of PSB from November
2023 to March 2024 based in Naperville, IL. From October 2022 to March 2024, Ms. Conrad served as
President of 360 Painting based in Naperville, IL. From March 2019 to February 2021, Ms. Conrad served
as VP of Marketing for Third Party Pet in Naperville, IL. Since January 2018, Ms. Conrad has served as
owner of 360 Painting Naperville, in Naperville, IL and 360 Painting of Saint Charles in Saint Charles, IL.

Chief Marketing Officer: Madeleine Park (Zook)

Ms. Park has served as Chief Marketing Officer of PSB since February 2024. Since July 2021, Ms. Park
has also served as Director of Marketing for Netsertive in Morrisville, NC. From January 2015 to July 2021,
Ms. Park served as the Director of Brands at Threshold Brands in Boston, MA.

Chief Financial Officer: J. Patrick Dannelly

Mr. Dannelly has served as Chief Financial Officer of PSB in Charlottesville, VA since April 2021. From
May 2019 to April 2021, Mr. Dannelly served as Interim Chief Financial Officer for Midway Dental
Supply, LLC in Columbia, Maryland. From 2013 to May 2019, Mr. Dannelly served as Chief Financial
Officer of Authority Brands in Columbia, Maryland.

General Counsel: Nathan King

Mr. King has served as General Counsel of PSB in Charlottesville, VA since July 2023. In June 2023, Mr.
King was in between positions. From February 2023 to May 2023, Mr. King served as President of Sigora
Solar, LLC in Charlottesville, VA. From February 2019 to January 2023, Mr. King served as General
Counsel of Sigora Solar, LLC in Charlottesville, VA. From August 2021 to January 2022, Mr. King served
as Counsel for Voors & Kenefick, P.C. in Scottsville, VA.

Vice President of Rooterman: Carter Purves

Mr. Purves has served as Vice President of RooterMan in Charlottesville, VA since March 2023. From
February 2022 to March 2023, Mr. Purves served as Franchise Development Associate for RooterMan in
Charlottesville, VA. From August 2021 to January 2022, Mr. Purves served as Office Assistant for PSB in
Charlottesville, VA. From December 2020 to July 2021, Mr. Purves worked as Maitre d' within the Food
and Beverage Department at Chartwell Retirement Residence in Ontario, Canada. From December 2018 to
December 2020, Mr. Purves served as a food and beverage service associate at Chartwell Retirement
Residence in Ontario, Canada.



ITEM 3: LITIGATION

Pending Actions

Ginroc Inc, et al. v. Franchise Fastlane LLC CSC Lawyers Inc Service Co, et al. (Case No. 2024CV 00295,
Court of Common Pleas, Stark Cty., OH). On February 13, 2024, franchisees of No-H2O Franchising Inc.
filed a complaint for conversion, fraud, breach of contract, breach of fiduciary duties, and unfair and
deceptive trade practices in connection with entering into franchise agreements to join the No-H20
franchise system. Claims were asserted against the franchisor No-H20 Franchising Inc. (“No-H20”), their
franchise sales organization Franchise Fastlane, LLC (“FF”), and various individuals associated with No-
H20 and FF. One of these individuals is Paul Flick, who was a board member of No-H20 and is listed in
Item 2 of this Disclosure Document. Plaintiffs seek rescission of their franchise agreements, unspecified
monetary damages, and injunctive relief. Mr. Flick was not a board member of No-H20 at the time any of
the plaintiffs signed their franchise agreements with No-H20 and intends to seek his removal from this
suit during the pleadings stage.

Clayton Del Thibodeau and Christina Marie Thibodeau v. House Doctors of St. Joseph LLC, et al. (Case
No. 24AW-CC00032, Circuit Court, Andrew Cty., MO). On February 15, 2024, one of the customers of
a 360 Painting franchisee filed a complaint for breach of contract and unlawful advertising under the
Missouri Merchandising Practices Act, alleging claims related to a job performed by the franchisee. 360
Painting LLC was named as one of the defendants and seeks to remove itself from the suit as soon as
practicable during the pleadings stage.

360 Painting, LLC v. R. Sterling Enterprises, Inc. and Robert Sterling (N.D. Illinois, Case No. 20-cv-
04919). On August 21, 2020, PSB’s subsidiary 360 Painting, LLC filed a lawsuit against former franchisee
R. Sterling Enterprises, Inc. (“RSE”) and Robert Sterling, its guarantor and owner, for fraud,
misrepresentation, and breach of the franchise agreement in connection with RSE’s underreporting of
gross revenues and underpayment of royalties and other fees that were required under the franchise
agreement, as well as tortious interference with contract and trade secrets violations, and seeking
approximately $10,000 in actual damages for franchisee underreporting, an amount to be determined in
general damages related to the fraud, misrepresentation, tortious interference with contract and trade
secrets violation claims, an amount in excess of $100,000 in associated audit costs and attorneys’ fees,
and an amount to be determined in punitive damages in the alternative to the breach of contract damages.
On September 7, 2021, 360 Painting, LLC filed an amended complaint, including all claims in the original
complaint as well as claims of misrepresentation and libel against the defendants seeking an amount to be
determined. On February 15, 2022, defendants amended their answer to include counterclaims for fraud
and misrepresentation in connection with the franchise agreement, statutory claims for wrongful
termination of the franchise agreement, and fraud and breach of contract in connection with a June 23,
2020 contractual rescission agreement of the franchise agreement, and seeking return of the alleged
$54,000 initial franchise fee (with no offset), an amount in excess of $60,000 in actual business losses and
an amount to be determined in attorneys’ fees and costs and related interest. On July 21, 2022, the Court
granted 360 Painting, LLC’s motion to dismiss without prejudice and granted leave for defendants to re-
plead certain counterclaims. On July 29, 2022, defendants filed amended counterclaims, again claiming
breach of the rescission agreement and negligent misrepresentation. 360 Painting, LLC intends to
vigorously pursue its own claims and defend against RSE’s remaining counterclaim.

360 Painting, LLC v. Glenn A. Misiph et. al. (U.S. District Court, Western District of Virginia, Case No.
3:22-cv-00056-NKM). On September 27, 2022, 360 Painting, LLC filed a Complaint against former
franchisee Glenn A. Misiph and AASK Services, LLC, the former unauthorized operator for franchisee,
alleging breach of contract, unjust enrichment and quantum meruit, and seeking injunctive relief arising
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from the former terminated franchisee’s unauthorized use of 360 Painting’s Marks on an unauthorized
website and the posting of content on the unauthorized website, which impairs the goodwill associated
with 360 Painting’s Marks. In addition, 360 Painting alleges breach of the franchise agreement arising
from the operation of the 360 Painting franchise through AASK Services, LLC, an entity not a party to
the franchise agreement, which used 360 Painting’s Marks and other business systems without
authorization. 360 Painting then filed an Amended Complaint alleging breach of the franchise agreement,
unjust enrichment, quantum meruit, tortious interference with contract, misappropriation of trade secrets
under Virginia’s Uniform Trade Secret Act, Defend Trade Secret Act violations, statutory conspiracy
under VA. Code § 18.2-500 and civil conspiracy to tortiously interfere with contract. The parties then
agreed to litigate these claims made by 360 Painting, LLC in Massachusetts as part of the litigation
presently pending as Glenn Misiph et. al. v. 360 Painting, LLC et. al. (U.S. District Court, District of
Massachusetts, Case No. 1:22-cv-11778-AK). In this matter, Glenn Misiph and AASK Services, LLC,
filed a Complaint on October 18, 2022 against 360 Painting, LLC, Premium Service Brands, LLC, and
Paul Flick alleging fraud, fraudulent inducement, negligent misrepresentation, and violations of the
Massachusetts unfair business practices act arising from alleged pre-sale misrepresentations and omissions
in 360 Painting’s FDD, financial documents, other documents, and oral communications. Plaintiffs also
allege breach of contract and breach of the implied duty of good faith and fair dealing arising from 360
Painting’s alleged failure to provide services, failure to account for and use the marketing fund, and
improper termination of Plaintiffs’ franchise. Plaintiffs seek rescission of the franchise agreement, return
of the $54,000 initial franchise fee and all other payments made by Plaintiffs, $217,999 in compensatory
damages, treble damages, and attorneys’ fees. Now that the matters have been consolidated such that
Defendants can file their counterclaims and responsive pleadings to the Plaintiff’s Complaint in
Massachusetts, 360 Painting intends to vigorously pursue its counterclaims against the Plaintiffs.

Litigation Against Franchisees in Last Fiscal Year and from January 1, 2023 to December 31, 2023

None
Prior Actions

360 Painting, LLC v. The DeGregorio, LLC, et al., (U.S. N.D. 1ll., East. Div., Case # 1:21-cv-04577). Filing
date: August 27, 2021. 360 Painting, LLC filed a Complaint against former franchisee Greg DeGregorio
and several associated corporate entities based on Breach of Franchisee Agreement, Breach of Personal
Guaranty, and Fraud/Negligent Misrepresentation based on former franchisee’s royalty reporting. The
parties entered into a settlement of all claims, with neither party admitting fault or liability, on December
24, 2021, pursuant to which 360 Painting paid $21,000. An agreed dismissal order requesting a dismissal
of all claims with prejudice was entered by the Court on January 11, 2022.

Deborah Carreno v. 360 Painting, LLC, et al. (U.S. District Court, Southern District of California, Case
No. 19¢v2239-LAB-BGS). On November 22, 2019, a former 360 Painting franchisee, brought an action
against 360 Painting and other unnamed defendants, alleging breach of the implied covenant of good faith
and fair dealing, negligent misrepresentation, intentional misrepresentation, unjust enrichment and unfair
business practices. Generally, Plaintiff claimed that its difficulty in obtaining state licensing required to
operate the franchised business constituted a default by 360 Painting of its responsibility to support Plaintiff
in opening and operating the franchised business. Plaintiff also claimed that 360 Painting was obligated to
provide advertising materials which were specifically adapted to California’s requirements. Plaintiff also
claimed that 360 Painting failed to provide sufficient field training. Plaintiff sought unspecified
compensatory and special damages, litigations costs and other relief. The parties entered into a settlement



of all claims in November 2021, pursuant to which 360 Painting agreed to pay Plaintiff $57,500. Both
parties claims were dismissed with prejudice by Order dated November 18, 2021.

Dispatch Technologies, Inc. v. Premium Service Brands, LLC (case #1984CV01003, The Superior Court,
Suffolk County, Trial Court of Massachusetts, filed March 29, 2019). Plaintiff was a CRM software vendor
that filed claims for breach of contract, breach of a covenant of good faith and fair dealing and unfair and
deceptive trade practices and seeking unspecified damages and attorneys’ fees relating to unpaid fees for
services rendered after a dispute arose regarding the vendor’s lack of performance under a vendor contract.
The parties settled on May 20, 2019 with Premium Service Brands, LLC agreeing to pay $190,000 to
mutually terminate the contract and be able to pursue a new CRM vendor. The suit was fully dismissed on
June 7, 2019.

YP, LLC d/b/a yellowpages.com, LLC v. 360 Painting, LLC (case # 17CV 7398, Superior Court of Dekalb
County, State of Georgia, filed July 17, 2017). Plaintiff was an advertising vendor that filed claims for a
statement of account, breach of contract and unjust enrichment after a dispute regarding the vendor’s
performance under a yellow pages advertising contract. 360 Painting, LLC brought counterclaims on
October 16, 2017 for breach of contract, negligent misrepresentation and attorneys’ fees on the basis that
the plaintiff failed to perform under the contract. The parties settled all claims with 360 Painting, LLC
agreeing to pay (via installments) $21,000 of the alleged $37,765.19 outstanding principal account balance
due, and the lawsuits were mutually dismissed on August 27, 2018.

MMG-360 LLC, et al. v. Paul Flick, Home Service Franchising, Inc., 360 Painting LLC, Maintenance Made
Simple LLC, et al. (Case No. CV-11-752725, Court of Common Pleas, Cuyahoga County, Ohio). On April
6, 2011, Plaintiff brought an action against Defendants alleging fraud in the inducement and seeking refund
of Plaintiff’s purchase price in a transaction in which Plaintiff entities purchased assets of Defendant entities
for $140,000, which transactions were rescinded shortly after their occurrence; fraud and breach of contract
based on the rescission or settlement agreement entered into between Plaintiffs and Defendants in which
Plaintiffs agreed to accept $100,000 from Defendants in full repayment of the $140,000 original purchase
price paid by Plaintiffs; and seeking declaratory judgment that certain ancillary agreements were canceled
and terminated and that exclusive control over Plaintiff entities revert to Plaintiff Merry Meeting, Inc.
Plaintiffs and Defendants filed cross motions for summary judgment. Plaintiff’s summary judgment motion
was granted control over Plaintiffs MMG-360, LLC; MMG-MMS, LLC; and MMG-MC, LLC was returned
to Plaintiff Merry Meeting, Inc. The parties originally agreed in principal to settlement terms in July 2013
calling for Defendants 360 Painting, LLC and Flick to pay $100,000 to Plaintiffs in exchange for full
general releases by all parties, but the settlement was never finalized. Defendants 360 Painting, LLC and
Flick later contacted Plaintiffs in 2020 and the parties signed a formal settlement agreement dated May 26,
2020 under which Defendants paid $100,000 to Plaintiffs on June 2, 2020 in exchange for full general
releases.

Governmental Actions

In the Matter of 360 Painting, LLC f.k.a. 360 Painting, Inc., and Paul Flick, Administrative Proceeding
Before the Securities Commissioner of Maryland, Case No. 2015-0477, as modified by Order Modifying
Consent Order dated January 4, 2017. On or about February 23, 2016, the Securities Division of the Office
of the Attorney General of the State of Maryland initiated an investigation into the franchise related
activities of 360 Painting, LLC and Paul Flick. On August 18, 2016, the defendants entered into a Consent
Order with the Securities Commissioner, in which they agreed, without admitting or denying any of the
Commissioner’s statements of fact or conclusions of law, except as to the Commissioner’s jurisdiction in
the proceeding, (1) to immediately and permanently cease and desist from the offer and sale of franchises
in violation of the Maryland Franchise Registration and Disclosure Law; (2) to promptly file with the
Securities Division and diligently pursue the completion of an initial application to register the 360 Painting
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franchise offering in Maryland; and (3) to send offers of rescission to two Maryland Franchisees, offering
them the right to rescission of their 360 Painting franchise agreements and to obtain a refund of initial
franchise fees. In an Order Modifying Consent Order dated January 4, 2017, the Consent Order was
modified so that 360 Painting was not required to register its 360 Painting franchise offering in Maryland
as long as no offers or sales of 360 Painting franchises were made in Maryland or to any Maryland residents.
In the Consent Order, the Commissioner concluded that defendants had violated §§ 14-214, 14-216, 14-
228 and 14-229 of the Maryland Franchise Registration and Disclosure Law by offering and selling
franchises in Maryland and to Maryland residents while not registered to offer and sell franchises in
Maryland and using a Franchise Disclosure Document that failed to set forth all information the Securities
Division requires to be included in a Maryland registered Franchise Disclosure Document under the
Maryland Franchise Registration and Disclosure Law and Maryland’s Franchise Regulations. Specifically,
the Commissioner found that, in the Franchise Disclosure Documents distributed to the Maryland
Franchisees, defendants had failed to disclose the lawsuit filed by Leslie Owens Brown referenced above
in Item 3. 360 Painting has corrected this error. The two Maryland Franchisees accepted the rescission
offer.

In the Matter of 360 Painting, LLC, No. 20-AVC-F001, investigation by Illinois Attorney General’s Office.
In January 2020, the Illinois Attorney General’s Office began an investigation of potential violations of the
[linois Franchise Disclosure Act by 360 Painting regarding its failure to obtain a signed Illinois amendment
to the franchise agreement for Illinois franchises between April 2017 and December 2019. 360 Painting
did not contest that Illinois amendments were not executed by Illinois franchisees during this period, but
asserted that: (a) each Illinois franchisee received a properly registered franchise disclosure document,
including an addendum to the disclosures and an amendment to the franchise agreement containing
modifications required by Illinois law; and (b) because each franchisee received the required disclosures,
the failure to obtain executed amendments from each franchisee could not have affected the franchisees’
decision to purchase the franchise. The Illinois Attorney General asserted that because 360 Painting
brought suit against an Illinois franchisee in Virginia (before unilaterally dismissing the case by filing a
Motion to Non-Suit), Illinois franchisees were harmed. On May 22, 2020, 360 Painting entered into an
Assurance of Voluntary Compliance (“AVC”), under which 360 Painting agreed to offer affected
franchisees the opportunity to rescind their franchise agreements, make a $6,000 payment to the state,
disclose the AVC in its disclosure document, and comply with the Illinois Franchise Disclosure Act in the
future.

In the matter of Commonwealth of Virginia, ex. rel. State Corporation Commission v. 360 Painting, LLC,
No. SEC-2020-00055, investigation by the Virginia State Corporation Commission. In 2020, the Virginia
State Corporation Commission began an investigation of potential violations of the Virginia Retail
Franchising Act Rules of the Virginia Administrative Code, 21 VAC 5-110-10 et seq. *the “Act”),
regarding alleged failures to disclose necessary litigation, administrative, or material civil actions involving
360 Painting or Flick, in its 2017-2020 Franchise Disclosure Documents (“FDD’s”). 360 Painting contested
whether the litigation was required to be included in the relevant FDD’s and neither admitted nor denied
the SCC’s allegations. On March 2,2021, an agreed Settlement Order was entered by the State Corporation
Commission’s Clerk’s Office under which 360 Painting agreed to pay $10,000 in monetary penalties,
$1,000 to defray costs of investigation, and agreed not to violate the Act in the future.

In The Matter of the Commissioner of Financial Protection and Innovation v. 360 Painting, LLC, Pro-Lift
Doors Franchise, LLC, Maid Right, LLC, Handyman Pro, LLC, Kitchen Wise, LLC, Renew Crew, LLC,
Rubbish Works, LLC, and Paul Flick, an individual, Administrative Proceeding Before the Department of
Financial Protection and Innovation of the State of California, File Origination ID 33649, 26267, 110487,
293487, 292987, 339827, 99696, 365318, 403947, Consent Order dated November 19, 2021. In early
2021, the Commissioner of Financial Protection and Innovation (“Commissioner”) opened an informal
inquiry regarding alleged failures by defendants to disclose certain litigation, administrative, or material
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civil actions involving defendants in their Franchise Disclosure Documents (“FDD’s”) as well as related
allegations of misrepresentations and omissions in connection with defendant 360 Painting, LLC’s 2017
FDD and related sales activities in California. Defendants contested the Commissioner’s allegations, but
on November 19, 2021, the defendants elected to enter into a Consent Order with the Commissioner, in
which they agreed, without admitting or denying any of the Commissioner’s statements of fact or
conclusions of law, (1) to immediately and permanently cease and desist from the offer and sale of
franchises in violation of the California Franchise Investment Law; (2) to pay penalties of $72,500 and
costs of $10,500 to the Commissioner; (3) to disgorge all initial franchise fees paid by California franchisees
to defendant 360 Painting, LLC and refrain from enforcing or collecting judgments against California
franchisees; (4) to disclose to the Commissioner pending and concluded governmental agency matters,
pending and concluded administrative, criminal and civil actions against defendants and bankruptcies and
debt discharges filed by defendants; (5) to a stop order related to the effectiveness of defendant’s 2021
California applications; and (5) to a bar order against defendant Paul Flick from offering or selling
franchises or filing franchise registrations in California for 36 months.

In the matter of determining whether there has been a violation of the Franchise Investment Protection Act
of Washington by: 360 Painting, LLC, and In the matter of determining whether there has been a violation
of the Franchise Investment Protection Act of Washington by: Pro-Lift Doors Franchise, LLC. State of
Washington Department of Financial Institutions Securities Division, Order No. S-22-3399-22-CO01,
Consent Order dated October 4, 2022. In May 2022, the Securities Division of the Washington Department
of Financial Institutions (DFI) began conducting an investigation regarding the offer and sale of franchises
by Premium Service Brands, LLC and other entities to determine whether there have been any violations
of the Washington Franchise Investment Protection Act (RCW 19.100). Following informal discussions
with the DFI, effective October 4, 2022, 360 Painting, LLC and Pro-Life Doors Franchise, LLC elected to
enter into separate Consent Orders with the DFI, in which they each agreed, without admitting or denying
any of the DFI’s statements of fact or conclusions of law, (1) to cease and desist from any violation of RCW
19.100.170; and (2) to pay investigative costs of $2,000.

In the Matter of 360 Painting, LLC, and Paul Flick, Administrative Proceeding Before the Securities
Commissioner of Maryland, Case No. 2022-0226. In December 2022, the Securities Division of the Office
of the Attorney General of the State of Maryland initiated an investigation into the franchise related
activities of 360 Painting, LLC and Paul Flick. On April 19, 2023, 360 Painting, LLC and Paul Flick entered
into a Consent Order with the Securities Commissioner, in which they agreed, without admitting or denying
any of the Commissioner’s statements of fact or conclusions of law, except as to the Commissioner’s
jurisdiction in the proceeding, (1) to immediately and permanently cease and desist from the offer and sale
of franchises in violation of the Maryland Franchise Registration and Disclosure Law; (2) to pay to the
Office of the Attorney General in conjunction with this Consent Order the sum of $50,000.00 as a civil
monetary penalty; and (3) that the Consent Order is a disclosable order as described under the Maryland
Franchise Law, and Item 3 of the NASAA Franchise Registration and Disclosure Guidelines and Amended
FTC Franchise Rule. In the Consent Order, the Commissioner concluded that defendants had violated §§
'14-216, 14-220, 14-229, and 14-230 of the Maryland Franchise Law and an order of the Securities
Commissioner by failing to disclosure certain lawsuits in Franchise Disclosure Documents filed with the
Securities Division in 2017 to 2019.

Other than these 15 actions, no litigation is required to be disclosed in this Item.
ITEM 4: BANKRUPTCY

No actions are required to be disclosed in this Item.
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ITEM 5: INITIAL FEES
Franchise Fee — New Franchise

The initial franchise fee (“Franchise Fee”) for a new RooterMan Business is $4,975. The Franchise Fee is
payable by wire transfer and generally must be paid in one lump-sum upon execution of the Franchise
Agreement. If you obtain third-party SBA financing, the terms of that financing may require that you pay
the Franchise Fee upon execution of the Franchise Agreement. The Franchise Fee is fully earned when paid
and not refundable.

Discounts Offered

We offer an incentive program for honorably discharged U.S. military veterans and individuals working in
rescue, emergency services and policing who purchase a new Business. We also offer a discount if you
already own and operate an existing franchise in a franchise system owned by us or one of our affiliates
and you are in compliance with the terms of your franchise agreement. The amount of each discount is
10%. They may not be combined.

During our last fiscal year, we sold franchises for a Franchise Fee that ranged from $1,824.25 to $4,975.
Initial Technology Fee

You must pay to us an initial technology fee of $2,500 in one-lump sum upon signing the Franchise
Agreement. The Initial Technology Fee is fully earned when paid and not refundable.

ITEM 6: OTHER FEES
Type of Fee Amount Due Date Remarks
Royalty $3 per 1,000 of population | Tuesday, Based on the Territory population.
in the Territory monthly
Marketing Fund | $1 per 1,000 of population | Tuesday, Based on the Territory population.
in the Territory monthly
Website Fee $199 per month Tuesday,
monthly
Technology Fee | $399 per month, per [ Tuesday, Services include: email, software or
technician monthly other services paid directly by us.
Advertising Up to greater of $10,000 | Upon Demand | Determined by  members  of
Cooperative Fee | or 2% of Gross Sales per Cooperative; if applicable, the
year. Advertising Cooperative Fee is not in

addition to other required marketing
spend. Any Franchisor-owned outlet
that participates in an Advertising
Cooperative will have the same
voting power on fees and other
matters of other members based on
their number of outlets, and will also
contribute on the same basis as other
participants.
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Type of Fee Amount Due Date Remarks
Late Fees and | $100 per late payment, [ Upon demand | Interest also applies to any amount
Insufficient plus 1.5% per month or due revealed by an audit.
Funds Fees the highest rate allowed

by law, whichever is less;

$100/report/week.
Insurance Amount  of  unpaid | Upon demand | Payable if you fail to maintain
Policies premiums plus expenses required insurance coverage and we

in obtaining the policies obtain coverage for you.
Renewal Fee $2,500 Prior to

expiration

Transfer Fee (or | Greater of $10,000 or our | At the time of | If you transfer the Business to an
expenses) actual out-of-pocket | transfer entity you control entirely, you will

expenses pay us only our costs for the transfer.
Annual Attendance fee varies | Upon demand | Attendance fee varies depending on
Convention (recently, $1,000 per convention location.

attendee). $2,000 if you

do not attend, but we may

modify the fees on notice

to you based on our then

current allocated costs.
Cost of | All costs and expenses, | Upon demand | You must reimburse us for all costs
Enforcement including attorneys’ fees and expenses incurred as a result of

your default.

Indemnification | All damages and costs | Upon demand | You must defend lawsuits at your

including attorneys’ fees

cost and hold us harmless against
lawsuits arising from your operation
of the Business.

Warranty Service
after Transfer

Our cost, plus 15%

After transfer,
upon demand

If you transfer the Business and are
unable or fail to perform service on
warranties you issued as a
Franchisee, you must reimburse us
our cost to perform the work, plus an
administrative charge of 15%.

Warranty
Assurance

$10,000

On
termination or
expiration

To ensure that any customer
warranties you issued during the term
are honored, you must post a bond in
an amount equal to 0.5% of your
Gross Sales for the 24 months before
termination or expiration or (if the
amount of the bond would be less
than $10,000) pay us $10,000.

Taxes

Amount  required to
reimburse us for certain
taxes imposed on
payments to us

Upon demand

If any payments to us are taxed (not
income tax), the Royalty will be
increased so that the net payment to
us is the same as without the tax.
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Type of Fee Amount Due Date Remarks
Lost Profits An amount equal to the | Upon demand | We are entitled to our lost profits if
royalties, marketing fund you are terminated for cause or
payments and other fees otherwise fail to operate the business
that you would have paid for the entire term of the Franchise
to us had you operated the Agreement.
Business for the full
duration of the term of the
Franchise Agreement.
NOTES
1. All costs and fees set forth in Item 6 are current as of the issuance date of this franchise disclosure

document. We reserve the right to modify the amount, manner of payment and/or timing for payment for
all fees payable to us or our affiliates, except that we will not modify the amount of the Royalty Fee or the
Market Fund contribution you pay to us during the initial term of your Franchise Agreement. The current
amounts, manner of payment and timing for payment of all fees and costs will be described in our Brand
Standards Manual from time to time.

2. Except as otherwise noted in this Item, all fees are uniformly imposed, fully earned when paid and
non-refundable. Except as otherwise noted in this Item, all fees are payable to, and imposed and collected
by us.

ITEM 7: ESTIMATED INITIAL INVESTMENT
YOUR ESTIMATED INITIAL INVESTMENT — STANDARD MODEL
Type of Expenditure Amount Method of | When Due | To Whom
Payment Payment is Made
Franchise Fee!! $4,975 Wire  |[Upon Signing [Us
Vehicle® $1,500 - $5,000 |As Arranged| Before  |Lessor
Opening
Real Estate and/or $0 - $3,000 As Arranged Before Third Parties or Landlord
Leasehold Opening
Improvements®
Equipment $5,000 - $7,000 |As Arranged Before Third Parties, Approved
& Supplies™ Opening  [Suppliers
Insurance® $2,000 - $5,000 |As Arranged Before Third Parties
Opening
Signage'® $3,000 - $4,000 |As Arranged| Before  |Third Parties, Approved
Opening  [Suppliers
Technology Fee!” $2,500 As Arranged|  Before  |Us
Opening
Grand Opening® $2,500 - $5,000 [As Arranged Before Third Parties
Opening
Training Expenses"” $2,000 - $4,000 [As Arranged Before Third Parties
Opening
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YOUR ESTIMATED INITIAL INVESTMENT - STANDARD MODEL

Type of Expenditure Amount Method of | When Due | To Whom
Payment Payment is Made
Licenses/Bonds!'? $100 - $1,500 |As Arranged Before Licensing Authorities
Opening
Professional Fees! $1,500 - $3,000 |As Arranged| As Necessary |Third Parties

Additional Funds"? (3] $20,000 - $37,500 |As Arranged| As Necessary [You Determine
months)

TOTAL"Y $45,075 — $82,475
NOTES
1. Franchise Fee. The Franchise Fee is described in greater detail in Item 5 of this Disclosure

Document. All payments are fully earned non-refundable unless specifically noted otherwise.

2. Vehicle. This estimate assumes you will lease one vehicle, typically a truck or work van. We have
the right specify requirements relating to the vehicle make and model of vehicles used by the Business, but
have not done so as of the date of this Disclosure Document. The estimate does not include mandatory
vehicle wrapping or other signage. See note 6, below. If you decide to purchase one or more Vehicles, your
costs will likely be higher.

3. Real Estate and/or Leasehold Improvements. We expect that you will operate the Business from a
home office. You may need to make improvements to a home office. In that case, the costs to make those
improvements will typically be about $1,000 or less. If local laws, rules, ordinances or neighborhood
covenants do not permit the operation of the Business from your home or if you decide to locate your office
outside of your home, your real estate costs will likely be higher. Locations for offices are typically in an
industrial or commercial office park. The amount reflects the amount of lease payments for the first three
months that you operate the Business. Lease payments vary considerably depending upon regional and local
factors and the type of lease negotiated by you. Lease payments for a typical small office lease usually
range from $500 to $1,500 per month depending upon the size, location and market demand for the property.
The rate may be higher for a metropolitan area. Landlords typically require that one month’s rent be paid
prior to taking possession and may require an amount equal to one month’s rent as a security deposit. The
high estimate contained in the table above assumes that one month’s rent and a security deposit are required
to be paid before opening.

4. Equipment & Supplies. You will need at least a basic supply of plumbing and sewer parts and
inventory to start your business. Our estimates above assume that your technicians will supply their own
tools, but if you elect to supply tools for your technicians, your costs will be higher. You must also buy
general office supplies including stationery, business cards and typical office equipment including
telephones, computers, monitors and printers. Factors that may affect your cost of office equipment and
supplies include local market conditions, the size of the premises, suppliers’ rates and other factors.

5. Insurance. To satisfy our current insurance requirements, you must obtain certain insurance policies
and minimum coverage amounts described in Item 8. You may have to purchase additional coverage, either
in dollar limits or types, if required by your state’s laws. Factors that may affect your cost of insurance
include the value and age of your equipment, number of employees, your safety record and record of
workers’ compensation claims, record of liability claims and driving record.
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6. Signage. This range includes the cost of all signage used in the Business, including a fully wrapped
vehicle and lawn signs, etc. The signage requirements and costs will vary based upon the size and location
of the Business, local zoning requirements and local wage rates for installation, among other things.

7. Technology Fee. There is a one-time technology fee payable to us before you open your Business.
8. Grand Opening. The estimates in the chart above reflect the amount you may, but are not required

to, spend before opening. You may choose to spend more. Factors that may affect the actual amount you
spend include the type of media used, local media cost, location of the Business, customer demographics
in the surrounding area and local competition.

9. Training. You are not charged an additional fee for initial training, but you must pay for
transportation, meals, lodging and other incidentals while attending training. The total cost will vary
depending on the number of people attending, how far you travel and the type of accommodations you
choose. This estimate does not include a salary for you or your employees during training. You will also
be responsible for approximately $500 to $1,000 in fees for software, hardware and other materials
necessary for proper completion of initial training.

10. Licenses/Bonds. Local government agencies typically charge fees for construction permits,
occupancy permits, and operating licenses, among other things. Your actual costs may vary based on the
requirements of local government agencies.

11. Professional Fees. We recommend that you have a minimum amount of money available to cover
any legal or accounting fees that you may incur in establishing the Business. Your actual costs may vary
based on the complexity of services needed.

12. Additional Funds. We recommend that you have a minimum amount of money available to cover
operating expenses, including employees’ salaries, for the first three months that the Business is open and
the portion of the Grand Opening Advertising to be spent after opening. This estimate does not include a
salary for you or the Designated Manager. Additional working capital may be required if your initial
Business sales are low or your initial operating costs are high. In determining the amount of Additional
Funds, we relied on our experience and the experience of operations staff operating franchise systems of
businesses similar to the one offered in this Disclosure Document.

13. Total. In compiling this chart, we relied on our experience and the experience of operations staff
operating franchise systems of businesses similar to the one offered in this Disclosure Document. The
amounts shown are estimates and may vary for many reasons including the location of your office, the
number of Vehicles you choose to use, whether you lease or buy your Vehicles and the market where your
Business is located. Neither we nor any of our affiliates offers financing for your initial investment.

ITEM 8: RESTRICTIONS ON SOURCES OF PRODUCTS AND SERVICES

You must operate your Business according to our System, which includes (among other things) using only
certain products and services that we require or products and services that meet our specifications. In some
cases, we require that you purchase those products and services only from specific vendors and suppliers,
which may include us or one of our affiliates. We may revise or update the lists of mandatory and approved
products and services, required vendors and suppliers and standards and specifications from time to time.

We estimate that required purchases will be approximately 35% of your purchases of goods and services in
establishing your Business and 55% to 65% of your purchases of goods and services in operating your
Business.
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Except as indicated below, you are not required to purchase or lease products or services from us, from
suppliers approved by us or under our standards and specifications.

Required Purchases from Specified Sources

You currently must purchase, obtain a license for and/or use the following products or services from
vendors or suppliers we designate: contact center services, technology services (e.g., website set-up, design,
keyword optimization, business management software set-up), business management software,
bookkeeping software, bookkeeping services, digital marketing, and online reputation management.

We are currently the only approved supplier for contact center services and the technology services
described above. You must obtain the required bookkeeping software, bookkeeping services and digital
marketing from and pay directly third-party sources we designate. You must obtain and use business
management software and initial digital marketing set-up from third-party vendors and suppliers we specify
and arrange for on your behalf and for which you must pay us.

Approved Products, Services and Vendors

We require that certain other products and services that you use in the operation of your Business be
purchased only from an approved vendor or otherwise meet our standards and specifications. In particular,
we currently have approved vendors for: plumbing and sewer maintenance parts; hardware, tools, and
related supplies; print marketing materials; direct mailing; merchant services; customer financing; job
postings; payroll services; online portals for lead generation; background checks; insurance; and vehicle
wraps. You are not required to purchase from these vendors.

As noted in Items 7 and 11, you must purchase and utilize in the operation of the business a laptop computer
that converts into a tablet and general business software (such as Microsoft Office). You may purchase this
computer hardware and software and any other products or services which must meet our standards and
specifications from any vendor you choose. See Item 11 for description of your computer and software
requirements.

You must obtain the following insurance policies and minimum coverage amounts: (1) comprehensive
general liability insurance against claims for bodily and personal injury, death and property damage caused
by or occurring in conjunction with the operation of the Business, or your conduct of business with a
minimum per occurrence coverage of $1,000,000 and general aggregate liability coverage of $2,000,000;
(2) auto insurance for the Vehicles in an amount required by state law; (3) property and casualty insurance;
(4) workers’ compensation insurance that complies with the statutory requirements of the state in which the
Business is located; and (5) employer liability coverage with a minimum limit of $500,000. You may have
to purchase additional coverage, either in dollar limits or types, if required by your state’s laws. Factors
that may affect your cost of insurance include the value and age of your equipment, number of employees,
your safety record and record of workers’ compensation claims, record of liability claims and driving
record. You may purchase this insurance from a vendor of your choice.

There are currently no purchasing or distribution cooperatives. We have negotiated distribution and supply
arrangements, commissions, and group rates for purchases of certain inventory and supplies necessary for
the operation of the Business. The terms of these arrangements may vary, but may include preferential
pricing or purchasing terms for franchisees, contributions to the Marketing Fund, franchisee training and
educational programs provided by the vendor, rebates paid to us and/or payments to us to support our annual
convention or other franchisee meetings. Rebates and other financial considerations from vendors may be
flat payments or based on the aggregate amount of franchisee purchases.
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We and our affiliates will derive revenues or other material consideration as a result of required purchases
or leases by franchisees. We may use any payments, discounts, or other amounts received from suppliers,
lessors, or other parties in connection with those arrangements without restriction. We are not required to
give you any accounting of those payments, discounts or other amounts or share the benefit of them with
you. Any such amounts may be kept by us as compensation for locating and negotiating with suppliers for
the System. We do not provide material benefits to franchisees based on their use of designated or approved
suppliers. Rebates and other financial considerations from vendors may be flat payments or based on the
aggregate amount of franchisee purchases and current programs include a vehicle lease program, a supplier
rebate of between 3-5%, and lead aggregator vendor rebates that range from a flat fee up to 15%.

Alternative Products, Services and Vendors

The standards and specifications for products and services — including computer hardware - you use in the
Business (and, where applicable, the vendors approved for those products and services) are contained in
the Brand Standards Manual. We may update the Brand Standards Manual with additional or modified
standards and specifications from time to time and you must comply with any additional or modified
standard or specification. If you wish to use any product or service that we have not evaluated or to buy or
lease from a supplier that we have not yet approved or designated, you must provide us with sufficient
information, specifications, and samples so that we may determine whether the product or service meets
our standards and specifications and our supplier criteria. We do not charge you a fee for the evaluation.
We will make our decision within 10 business days. We may establish procedures for requesting approval
of additional products and services or vendors and we may limit the number of products, services or vendors
as we decide best.

Supplier approval may depend on product quality, delivery capabilities, service standards, financial
capacity, customer relations, concentration of purchases with limited suppliers to obtain better pricing or
purchasing terms, warranties, incentives provided to us or the System and any other criteria we determine
is appropriate. We do not make our criteria for approving vendors available to franchisees. We may revoke
our approval of any vendor at any time, by providing written notice or updating the Brand Standards
Manual.

Our Interests

As noted above, we are currently the only supplier for the technology services (e.g., website set-up, design,
keyword optimization, business management software set-up) for which you pay an initial technology fee
and continuing services fees for your Business and Insight Business Solutions, LLC is the only supplier for
contact center services. Except for these services that we supply directly, neither we, our affiliates, nor any
of our officers owns an interest in any of our suppliers.

During our 2023 fiscal year, we derived $3,197 from franchisee purchases and leases, which is 0.25% of
our total revenue of $1,304,940. None of our affiliates derived any revenue from franchisee purchases in
the 2023 fiscal year.

ITEM 9: FRANCHISEE’S OBLIGATIONS

This table lists your principal obligations under the franchise and other agreements. It will help you

find more detailed information about your obligations in these agreements and in other items of this
disclosure document.
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Obligation

Section in Agreement

Disclosure
Document
Item

a. Site Selection and
Acquisition/Lease

FA Section 2.1

Items 11 & 12

b. Pre-Opening Purchases/Leases

FA Section 9

Items 7 & 8

c. Site Development and Other
Pre-Opening Requirements

FA Sections 9, 11.1, and 13

Items 6,7,11 &
16

d. Initial and Ongoing Training

FA Sections 13.1 through 13.4

Items 6, 7 & 11

e. Opening

FA Sections 1,2.1 and 11.1

Item7 & 11

f. Fees

FA Sections 4 and 5

Items 5,6 & 7

g. Compliance with Standards
and Policies/Operating Manual

FA Sections 6, 7, 8,9, 10, 11, 14, 18.3 and 21

Items 8, 13, 15
& 16

h. Trademark and Proprietary
Information

FA Sections 7, 8, 14 and 18.3; Internet Web
Sites and Listings Agreement; Telephone
Listing Agreement

Items 11, 13 &
14

1. Restrictions on FA Section 9 Items 8 & 16
Products/Services Offered

j. Warranty and Customer Service | FA Sections 9.9 and 9.17 Item 16
Requirements

k. Territorial Development and Not Applicable Item 12
Sales Quotas

1. Ongoing Product/Service FA Sections 6.1, 9 and 10.1 Items 8 & 11
Purchases

m. Maintenance, Appearance and | FA Section 9 Item 6
Remodeling Requirements

n. Insurance FA Section 16.2 Items 6, 7 & 8

0. Advertising

FA Section 11; Internet Web Sites and Listings
Agreement; Telephone Listing Agreement

Items 6, 7 & 11

p- Indemnification FA Section 16.1; Internet Web Sites and Item 6
Listings Agreement; Telephone Listing
Agreement
g. Owner’s Participation FA Sections 9.14, 13, 18.4 and 21 Item 15
Management/Staffing
r. Records and Reports FA Sections 6.1 through 6.3 Item 11
s. Inspections and Audits FA Section 6.4 Item 6,11 & 13
t. Transfer FA Section 17 Item 17
u. Renewal FA Section 3.2 Item 17
v. Post-Termination Obligations FA Section 20; Internet Web Sites and Listings | Item 17
Agreement; Telephone Listing Agreement
w. Non-competition Covenants FA Section 18 Item 17
x. Dispute Resolution FA Section 27 Item 17

ITEM 10: FINANCING

We do not offer direct or indirect financing. We do not guarantee your note, lease or obligation.
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ITEM 11: FRANCHISOR’S ASSISTANCE, ADVERTISING, COMPUTER SYSTEMS, AND TRAINING
Except as listed below, we are not required to provide you with any assistance.
Pre-Opening Obligations

Before you open your Business, we will:

1. designate your Protected Territory, as further described in Item 12. (FA Section 2.1 and Exhibit C-
D;

2. provide an initial training program. This training is described in detail later in this Item. (FA Section
13.1);

3. provide to you, on loan, one copy of the Brand Standards Manual, which includes (among other

things) employment applications, interview questions, job descriptions, and suggested pay scales. Our
current Brand Standards Manual is 62 pages long in hard copy format and includes links to approximately
80 hours of video content and a dynamic amount of print copy that changes as necessary to support
franchisees. The Table of Contents of our Brand Standards Manual is attached to this Disclosure Document
as Exhibit D. (FA Section 7). Note that our System does not include any personnel policies or procedures
or security-related policies or procedures that we (at our option) may make available to you in the Brand
Standards Manual or otherwise for your optional use. You will determine to what extent, if any, these
policies and procedures might apply to your operations of your Business. We neither dictate nor control
labor or employment matters for franchisees and their employees and we are not responsible for the safety
and security of your Business employees or customers. You will agree in your Franchise Agreement that
we are not joint employers of your employees and other personnel. We do not and will not share or
codetermine any of your employees’ essential terms and conditions of employment. More specifically, in
no case do we have any authority to determine or set your employees’: (1) wages, benefits, and other
compensation; (2) hours of work and scheduling; (3) the assignment of duties to be performed; (4) the
supervision of the performance of duties; (5) work rules and directions governing the manner, means, and
methods of the performance of duties and the grounds for discipline; (6) the tenure of employment,
including hiring and discharge; and/or (7) working conditions related to the safety and health of employees.
You alone have sole authority to determine any or all your employees’ essential terms and conditions of
employment;

4. provide you with a list of approved suppliers for equipment, signs, fixtures, opening inventory, and
supplies which you will need to obtain. (FA Section 9.10);

5. assist you with setting up certain mandatory software systems, websites and other technology used
in the operation of the business and provide you with an email account. (FA Sections 4.6 and 10.1);

6. if you wish to operate the Business from a location other than your house, consult with you and
respond within 30 days. (FA Section 2.1);

7. suggest pricing policies to the extent permissible under then current law. You will set the minimum
prices you charge for the products and services you offer. We may establish maximum prices for sales
promotions, to the extent permitted by law. (FA Section 9.2); and

8. review an alternative location for your Business, if you do not operate from your home. (FA

Section 2.1)
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Typical Length of Time Before Operation

We estimate that the typical length of time between the signing of the Franchise Agreement and the opening
of a RooterMan Business is no more than 60 days. Factors that may affect your beginning operations include
ability to secure permits, zoning and local ordinances, weather conditions, and delays in installation of
equipment and fixtures. You must open your Business and be operational within three (3) months after
signing the Franchise Agreement (FA Section 1), so you must plan to complete our 3-week training program
before opening. We may terminate your Franchise Agreement if you fail to timely open your Business.

During the Operation of the Business
After the opening of the Business, we will:

1. upon your request and if approved by us, provide you with additional opening assistance
with sales, promotional and operations matters regarding the Business. This assistance will be provided on
days and times as mutually agreed upon by you and us. (FA Sections 12 and 13);

2. periodically advise and offer general guidance to you by telephone, e-mail, facsimile,
newsletters and other methods. Our advice and guidance may consist of knowledge and experience relating
to the authorized services or products, as well as operational methods, accounting procedures, and
marketing and sales strategies. (FA Section 12);

3. at our discretion, make periodic visits to the Business for the purposes of consultation,
assistance and guidance in various aspects of the operation and management of the Business (Franchise
Agreement, Section 12) and make available to you operations assistance and ongoing training as we deem
necessary (FA Sections 12 and 13.4);

4. provide you with changes and additions to the System, the Brand Standards Manual, the
approved or designated suppliers, and the approved products and services, as generally made available to
all franchisees. (FA Sections 7, 8, 9.10 and 9.13);

5. approve forms of advertising materials you will use for Local Advertising, Grand Opening
Advertising and Cooperative Advertising. (FA Section 11.5);

6. maintain a contact center for the purpose of providing centralized customer service and
scheduling for all businesses operating under the System and the Marks. (FA Section 9.21); and

7. suggest pricing policies to the extent permissible under then current law. You will set the
minimum prices you charge for the products and services you offer. We may establish maximum prices for
sales promotions, to the extent permitted by law. (FA Section 9.2).

Advertising and Promotion

Marketing Fund

We have a Marketing Fund to which you must contribute a fee (“Marketing Fund Contribution”) in an
amount equal to the greater of 2% of Gross Sales per week or $50 per week. (FA Sections 4.3 and 11.1).

We may use Marketing Fund Contributions, at our discretion, to meet any and all costs of maintaining,
administering, directing, conducting, developing and preparing advertising, marketing, public relations and
other promotional programs and materials, and any other activities which we believe will enhance the
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system, including the costs of preparing and developing print, radio and television advertising; Internet
advertising; direct mail advertising; marketing surveys; employing advertising or public relations agencies;
purchasing promotional items; and providing promotional and other marketing materials and services to
businesses operating under the System. The coverage of the materials and programs may be local, regional
or national. We may use the Marketing Fund to reimburse us or our affiliates for the internal expenses of
operating an advertising department and administering the advertising program.

In 2023, Marketing Fund expenditures were as follows:

Type of Expense %
Marketing Personnel 46.61%
Digital Marketing and Public Relations 22.72%
Other Franchisee Marketing Costs 13.80%
General and Admin Costs 16.87%
Total 100.00%

We will direct all Marketing Fund programs, with sole discretion over the concepts, materials and media
used in the programs and the placement and allocation of them. The Marketing Fund is intended to
maximize and support general public recognition, brand identity, sales and patronage of RooterMan
Businesses in the United States and Canada and the System. We are not obligated to make expenditures
for you, on your behalf or in your Protected Territory which are equivalent or proportional to your
contributions or to ensure that any particular franchisee benefits directly or pro rata from expenditures by
the Marketing Fund.

All monies paid into the Marketing Fund will be accounted for separately from our general operating
revenues. We anticipate that all contributions to the Marketing Fund will be expended during the Marketing
Fund’s fiscal year in which they are received. The Marketing Fund is not a trust, and we assume no fiduciary
duty in administering the Marketing Fund. Marketing Fund surpluses, if any, may be expended in the
following fiscal year(s). We may advance money to the Marketing Fund from time to time. In this event,
we may be reimbursed by the Marketing Fund for the monies advanced, including a reasonable interest
rate. The Marketing Fund will not be audited, but if you make a written request to us, we will provide you
an annual report of expenditures and advertising contributions for the fiscal year most recently ended.

All RooterMan Businesses owned by us or our affiliates will make similar contributions to the Marketing
Fund as required of you. No portion of the Marketing Fund is used to solicit new franchise sales.

Cooperative Advertising

Although we are not obligated to do so, we may create a Cooperative Advertising program for the benefit
of all RooterMan businesses located within a particular region. We have the right to (a) allocate any portion
of the Marketing Fund to a Cooperative Advertising program, and (b) collect and designate all or a portion
of the Local Advertising for a Cooperative Advertising program. We will determine the geographic territory
and market areas for each Cooperative Advertising program and will notify each franchisee of their
obligations to participate, in writing. We expect that any Advertising Cooperatives will include all units
operating in a single advertising market. We may require cooperatives to be changed, dissolved or merged.
We have not established any requirements relating to the form, content or availability of the financial
statements, if any, for a Cooperative Advertising program, but we anticipate that any financial statements
prepared by a Cooperative Advertising program will be available to each franchisee who is a member and
to us. You must participate in any Cooperative Advertising program established in your region, and we may
establish an advertising council for you and the other franchisees in that region to self-administer the
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program. Franchisee’s payments to any Advertising Cooperative shall be determined by Franchisee and
those other franchisees of the RooterMan System and/or Franchisor, as the case may be, who are
participants in such Advertising Cooperative, as set forth in the by-laws of that Advertising Cooperative or
membership, dues, participation or other payment agreements of such Advertising Cooperative. Franchisee,
however, may not be required to spend more than the greater of $10,000 or 2% of Gross Sales per annum
in connection with any Advertising Cooperative. (FA Section 11.4) Any Franchisor-owned outlet that
participates in an Advertising Cooperative will contribute on the same basis as other participants.

Advertising Council

We have formed an advertising council consisting of RooterMan Businesses (the “Advertising Council”)
in which you may be required to participate and provide advice and counsel regarding our use of the
Marketing Fund. We select members of the Advertising Council based on a variety of objective and
subjective factors, including volume of business, collaborative disposition, availability, and personal
interest, among others. The Advertising Council functions in an advisory capacity only and does not
exercise authority over the Marketing Fund or over us. We have not established any governing documents
for the Advertising Council. We reserve the right to change or dissolve the advertising council. You may
be required to pay your own expenses associated with participating in Advertising Council activities and
pay dues assessed for the administration of the Advertising Council. We will pay our proportionate share
of Advertising Council dues based on the number of RooterMan Businesses we or our affiliates operate.
From time to time, we may also seek input or feedback from the Advertising Council on System operational
issues or other matters beyond advertising.

Local Advertising

In addition to contributions to the Marketing Fund, you must spend at least ten percent (10%) of your Gross
Sales per month on advertising in the Protected Territory (either by way of direct promotion or participation
in an Advertising Cooperative). You must provide us with evidence each month that you have spent the
required amount on local advertising. We may require that your minimum local advertising expenditure be
allocated to advertising of certain types, using specific vendors, in particular channels or as a component
of a broader campaign.

We may also require that any local marketing or advertising include reference (in a form we determine) to
one or more franchise systems which may be owned by us or our affiliates; provided that a substantial focus
of those materials, programs or activities includes the promotion of the Business.

Y our advertising must be in such media, and of such type, format and other particulars as we approve, must
be conducted in a dignified manner, and must conform to our standards and requirements. Any and all
advertising and marketing materials (whether developed in connection with an Advertising Cooperative or
otherwise) not prepared or previously approved by us must be submitted to us at least 14 days prior to any
publication or run date for approval, which we may withhold for any or no reason. We will provide you
with written notification of approval or disapproval within a reasonable time. If we do not notify you of
approval or disapproval within 10 days of our receipt of the materials, the materials will be approved. You
must discontinue the use of any approved advertising within five days of your receipt of our request to do
so. You may not conduct advertising or promotion on or through the Internet/world wide web or other
electronic transmission via computer without our express prior written approval. All of you advertising
and promotion must be factually accurate and shall not detrimentally affect the Marks or the System, as we
determine. You must use the telephone number provided by us in connection with all marketing initiatives.

We are not required to conduct local advertising for you, nor are we required to spend any specific amount
of money on advertising in your Protected Territory.

22



Computer/Point-of Sale System
Hardware

You must purchase and use a laptop PC (not a Mac computer) designated and approved by us that converts
into a tablet. (FA Section 10). If we elect to modify our computer hardware or software requirements, you
must upgrade your equipment at the actual cost of the upgrade. There are no contractual limits on the
frequency or cost of upgrades. You may use hardware and software that you currently own in the operation
of your RooterMan business so long as it meets our standards and specifications. If you purchase new
hardware and software, your costs will be approximately $1,200 to $1,500. We have no contractual
obligation for the maintenance, repairs, updates or upgrades to your computer system. You are not required
to incur any annual costs for optional or required maintenance, updating, upgrading or support contracts for
the computer systems.

Contact Center
You must use our Call Center services, described in Item 8. Through the business management software
(described below), the Call Center answers customer calls, takes basic customer information and schedules
appointments for your Business based on the availability you indicate. The fee for these services is one

component of the monthly Technology Fee of $399 per technician.

Business Management Software

You must use business management software for the management of the Business through our approved
vendor (or vendors), which is also described in Item 8. Other than this business management software, there
are no additional maintenance costs. As noted in Items 5 and 6, the initial cost of our customized software
platforms is $2,500. Currently, the ongoing cost for this software is included in the monthly Technology
Fee (currently $399/month per technician), which can be modified by us by providing notice to you.

Internet

You must obtain and install a high-speed Internet connection (through DSL or cable modem) to your
computer system and maintain and use the e-mail address and account (or accounts) we provide to you, to
which you will have access and through which we may contact you. (FA Section 10) We own your email
account and have the right to independently access it at any time without first notifying you. You must
cooperate with us to enable our access to your computer system to enable us to have independent access to
obtain this data (for example, by providing your password). (FA Section 10)

Websites

You must use our approved website provider for advertising your business on the internet. We will provide
the URL for your website.

Our Access to Your Data

Any System computer hardware and software programs and databases (including, but not limited to, email
accounts and platforms) that we require to be used in your Business or that we permit you to use in your
Business, must provide us continuous and independent remote access, at your expense, to all of the
information stored in or compiled by such computer hardware and software programs and databases.
Currently, this includes bookkeeping, customer service, scheduling, and marketing data, but we may expand
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our collection of data to include any other data which we believe will enable us to more effectively or
efficiently manage the System or promote System services. We will not disclose to any third party any
specific financial or other information directly associated with you or the Business unless authorized by
you. But, we may use your financial and operational data to create a financial performance representation,
and we may disclose information to our employees, attorneys, accountants, consultants, agents and others
retained or employed by us who have a need to know the information in order to facilitate the administration
of the relationship between you and us, or to comply with applicable law, court orders or accounting rules.
During the term of the Franchise Agreement, we will have independent access to, and we may collect and
disclose to other franchisees operating in the System data relating to your operation of the Business for the
purpose of benchmarking or performance recognition, or for preparing financial performance
representations for prospective franchisees. After termination of the Franchise Agreement, we may release
such information to other franchisees and prospective franchisees.

Upgrades, Updates and Maintenance

Currently, each of the required software programs used in the operation of the business are provided on a
software-as-a-service basis, so you are not required to spend any additional money annually on upgrades,
updates or maintenance of those systems. We do not generally require that you spend any money annually
on upgrades, updates or maintenance to your computer hardware systems. But, you are responsible for
ensuring that your hardware performs adequately and maintains compatibility with the required software
programs, which may require you to service or upgrade your hardware.

Site Selection

You may operate your Business from your home, provided that it is equipped with a high-speed Internet
connection that is “always on” (such as DSL or cable modem), and that you make adequate provisions for
storage of equipment and supplies. If you prefer, you may locate your Business elsewhere provided that the
proposed alternate location meets our specifications and is expressly approved by us in writing. The criteria
that we use in deciding whether to approve a location outside of your home are whether (a) it is located
within the Protected Territory (which will be designated in reference to your home address), and (b) it is
suitable for use of the equipment required in the Business and for storage of equipment and supplies.

We will respond to your request for approval within 30 days after you provide us with the information
necessary for us to determine that it will otherwise satisfy our criteria. There is no time limit for the
Franchisor to approve or disapprove a site. We will not unreasonably withhold our approval of your
proposed location outside of your home; however, you must operate the Business from your home until we
approve an alternative location in writing. In addition, you must operate from your home if we do not
approve or agree upon an alternative location in writing. We do not have to agree with you on a site if you
operate from your home. However, if we and you cannot agree on a site outside your home, but you proceed
to operate at an unapproved site outside your home, then we may issue you a default under your Franchise
Agreement, which if not timely cured may result in your Franchise Agreement being terminated, you have
having to cease operating the Business and you forfeiting your initial franchise fee to us. We do not
generally own the location of your Business. We do not provide any assistance to you in conforming the
premises of your Business to local ordinances and building codes or obtaining any required permits.

Training

You (or your principal owner, if you are an entity) and your Manager must attend and successfully complete
(to our satisfaction) an initial training program before the Business may open. Y ou must complete the initial
training program no later than three months after the Effective Date of the Franchise Agreement. We do
not charge a fee for participation in the initial training program; but, you are responsible for the costs and
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expenses (such as transportation, lodging, meals, incidentals and compensation) of each person who attends
the training. The Business must be operated at all times by a person who has successfully completed the
initial training program (to our satisfaction). We reserve the right to waive all or a portion of the initial
training program in our sole discretion. You may, provided space is available and upon reasonable notice,
have additional representatives attend the initial training program. All travel, living, and related expenses
incurred by your representatives during training (if any) will be at your cost and expense. You must train
your own employees and other management personnel.

The initial training program is overseen by Premium Service Brands’ training and performance team, led
by our Senior Vice President of Performance Gabriel Colon (5 years of training experience). Any other
instructors will, at least, have completed the training program they will teach. Our confidential Brand
Standards Manual is used as the instructional material for our Initial Training program. After you have been
trained, we may periodically require that you, your manager(s) and/or employees attend refresher-training
programs concerning operation of the Business, and if you attend you must pay all your own expenses. The
initial training program includes a week-long (approximately 40 hours) specialist-directed on-boarding
program and 40 hours of on-line training. The schedule for our initial training program is provided below.
The training program spans a period of 4 weeks and a new training program begins approximately every
fifth week.

The on-boarding program is guided by an on-boarding specialist, who will help you understand and
complete much of the administrative work necessary to enable you to apply the information covered in the
virtual and live training programs to the opening of your Business. On-boarding is done at your own pace,
using web-based materials we provide. We ask trainees to expect onboarding to take 40 hours. After on-
boarding, we provide virtual, Internet-based training over a two-week period. We reserve the right modify
any in-person aspects of our initial training and on-boarding programs due to COVID-19 or other similar
events that may restrict travel or in-person activities for certain periods of time.

The topics and agenda for the virtual training program is provided in the chart below.

TRAINING PROGRAM
Hours of Hours of On -
Subject Classroom the - job Location
Training Training
Virtual Program

Welcome and Core Business Principles 43 0 Internet
Marketing 101 and Marketing Spend > 0 Internet
Financial Planning 4 0 Internet
Production Processing & Hiring 101 > 0 Internet
CRM 101 & CRM On Boarding 8 0 Internet
Meet Your Coach 2 0 Internet
Sales 101 - The 10 Step Sales Process 4 0 Internet
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Hours of Hours of On -
Subject Classroom the - job Location

Training Training
History/Philosophy of RooterMan 1 0 Internet
Use of Brand Standards Manual 0.5 0 Internet
Services Provided to RooterMan Franchisees 0.5 0 Internet
Pre-Opening Procedures 2 0 Internet
Human Resources 4 0 Internet
Advertising/Marketing 4 0 Internet
Financial Reporting Requirements 2 0 Internet
Total 62.5 28

Currently, we do not have planned or scheduled required training programs in addition to the initial training
program. We may periodically require you to attend periodic training programs in addition to the initial
training which address new developments in the market or changes to the System. For example, if we adopt
and implement a new software program or platform, we may require you to obtain one or more training
sessions relating to it. Many of our additional training courses are available for our franchisees to complete
through our on-line learning management system. Required additional training, if any, may be conducted
through this learning management system or live. Live training may be conducted online, at our
headquarters in Charlottesville, VA or at your location, as we deem appropriate. Any additional required
training must be completed by you and/or your general manager (if the person managing the day-to-day
operations of the Business is not you) to our satisfaction. You must bear any costs you incur (including any
travel and living expenses) in connection with any additional training and we may require that you pay us
a fee (as described in Item 6). The instructional materials for any additional training programs may include
the Brand Standards Manual or third-party technical manuals.

ITEM 12: TERRITORY

When you sign the Franchise Agreement, we will grant you a Protected Territory, which we define as the
residential geographic area in which you will have the right to use the Marks and the System to operate
your RooterMan Business and which will be set forth in your Franchise Agreement. You must operate your
franchise only in the Protected Territory, and only from your home office (or other approved office space)
and the Vehicles. Your Protected Territory will be delineated by zip codes and will consist of a geographic
area containing not less than 125,000 people as of the date of the Franchise Agreement.

You will not receive an exclusive territory. You may face competition from other franchisees, from outlets
that we own, or from other channels of distribution or competitive brands that we control. However, if you
are in compliance with the Franchise Agreement, we will not establish or operate, or license others to
establish or operate, RooterMan Businesses within the Protected Territory. We do not offer any options,
rights of first refusal or similar rights to acquire additional franchises. We retain the right to: (a) own and
operate, and license to others the right to own and operate RooterMan or Businesses outside of your
Protected Territory using the Marks or any other marks; (b) own and operate and license to others the right
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to own and operate similar businesses inside or outside of the Protected Territory under different marks; (c)
use the Marks and System in connection with conducting marketing and promotional activities within it
outside the Protected Territory, including marketing and promotional activities related to the solicitation of
National Accounts (defined below); (d) use the Marks and System to offer services and products, or related
items, or in alternative channels of distribution, including the sale of goods or services through wholesale
and retail stores, via the Internet, through mail order catalog, and via direct marketing through telephone,
television, or radio within or outside of your Protected Territory; (¢) develop or become associated with
other concepts (including dual branding relationships and/or operation of other franchise systems), whether
or not using the System and/or the Marks, and award franchises under other concepts for locations
anywhere; (f) acquire, be acquired by, merge, affiliate with or engage in any transaction with other
businesses (whether competitive or not), with units located anywhere, and if such transaction involves the
operation or license of a business in the Protected Territory, may include the conversion such a business to
one operated under the Marks and the System; and (g) engage in any other activities not expressly prohibited
by the Franchise Agreement. We are not required to pay you for soliciting or accepting orders from inside
your Protected Territory.

We may enter into agreements, periodically, with customers that we consider “National Accounts” (that is,
customers that contract with us or with our affiliate for the provision of services at more than one location).
If we enter into an agreement with a National Account that requires services in your Protected Territory
and you are then in compliance with the Franchise Agreement, we will offer you the right to provide the
services on the terms provided in the contract with the National Account. You will have 10 days to accept
or reject the opportunity to provide services to the National Account on the terms contained in the National
Account contract. If you decline the opportunity or fail to respond within 10 days, we may provide the
services directly or offer the opportunity to another franchisee or a third party. If any National Account
informs us that your services do not meet their standards or their selection criteria, we may offer the
opportunity to service the National Account to another franchisee. You will be compensated only for the
services that you provide.

You may not solicit customers or advertise outside of your Protected Territory, and you may not advertise
on the Internet, without our prior written consent. You have no right to use other channels of distribution,
such as the Internet, catalog sales, telemarketing, or other direct marketing, to make sales outside your
Protected Territory. Any such activities will be a material default under your Franchise Agreement.

Y ou must obtain our written consent and approval before opening an office location other than your home
office. The conditions under which we will approve an office re-location are the same as those under which
we will approve any office outside your home, and they are described in Item 11.

You will not receive an exclusive territory. You may face competition from other franchisees, from outlets
that we own, or from other channels of distribution or competitive brands that we control.

If the US Postal Service modifies any of the zip codes encompassed by the Protected Territory or which
represent the area included in the Protected Territory, we may modify the Protected Territory to account
for the modification. The modified Protected Territory may result in fewer people being included in or a
smaller geographic area being represented by the Protected Territory.

Except as described above, you are not required to achieve a sales or market penetration quota and we
cannot change the Protected Territory without your consent.
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ITEM 13: TRADEMARKS
We grant you the right to operate a Business under the name “ROOTERMAN”.

We have registered the following marks on the United States Patent and Trademark Office’s Principal
Register.

RooterMan licenses You to use the "Rooter Man" marks. These marks include our current and future
trademarks in the operation of Your RooterMan franchise. By trademarks, RooterMan means trade names,
trademarks, service marks and logos used to identify Your RooterMan Franchised Business:

The trademarks listed below were registered on the United States Patent and Trademark Office Principal
Register by RooterMan, LLC.

"ROOTERMAN"
Registration Date: September 3, 1991
Registration No.: 1,655,782

— Rﬂﬂﬂ'ﬂm

cX\ ‘ i e

“A ROOTERMAN TO THE RESCUE"
Registration Date: August 20, 1991
Registration No.: 1,654,512

— —

“TO THE RES CUE”

"ROTOR-MAN"
Registration Date: August 2, 1991
Registration No.: 1,848,341

“ROOTERMAN PLUMBERS TO THE RESCUE”
Registration Date: August 14, 2012
Registration No.: 4,189,503
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PLUIMBERS

“To TrHhe Rescue”

“SEWER MAN”
Registration Date: January 18, 2000
Registration No. 2308796

“ROOTERMAN (words only)” Registration Date: October 12, 2010

Registration No. 3,859,654
[ |
-~ ®
o=

“ROOTERMAN TO THE RESCUE”
Registration Date: March 17, 2020
Registration No. 6,013,446

ROOTER.//4]

”1'0 TIIE RESCUE”

‘GRM”
Registration Date: March 17, 2020
Registration No. 6,013,441
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“RM (and design)” Registration Date: April 7, 2020
Registration No. 6,027,468

“RM (and design)” Registration Date: April 7, 2020
Registration No. 6,027,470

We have filed required affidavits and renewals pertaining to these marks, and we intend to renew the
registrations and file all appropriate affidavits for the marks at the times required by law.

The trademarks listed below were registered with Canadian Intellectual Property Office by RooterMan:

"ROOTERMAN"
Registration Date: June 25, 2002 Registration No.: TMA563953

o ROUTER L)

-%
0
\
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“ROOTERMAN PLUMBERS TO THE RESCUE”

Registration Date: October 2, 2002 Registration No.: TMA568429
RODT=R(/.).]
Y, _J @

PiomeeRrs \\J;] 70 7rhe Rescue”

“SEWER MAN”
Application Date: October 2, 2019
Application No. 1988014

Y ou must follow our requirements when you use the Marks. You must use only the Marks that we designate
and you may use them only in the manner we authorize. You may use the Marks only in connection with
operating your Business in the Protected Territory, or in advertising for the business in the Protected
Territory. You may not use the Marks as part of your corporate or other legal name.

There are currently no agreements in effect that significantly limit our rights to use or license the use of the
Marks that are material to you. There are currently no effective material determinations of the USPTO,
trademark trial and appeal board, any state trademark administrator or any court; pending infringement,
opposition or cancellation; or pending material litigation involving the Marks. There are no infringing or
prior superior uses actually known to us that could materially affect the use of the Marks in this state or any
other state in which the RooterMan business is to be located.

You will not receive any rights to the Marks other than the nonexclusive right to use them in the operation
of your RooterMan business. You may only use the Marks in accordance with our standards, operating
procedures and specifications. Any unauthorized use of the Marks by you is a breach of the Franchise
Agreement and an infringement of our rights in the Marks. You may not contest the validity or ownership
of the Marks, including any Marks that we license to you after you sign the Franchise Agreement. You may
not assist any other person in contesting the validity or ownership of the Marks.

You must immediately notify us of any apparent infringement of, or challenge to your use of, any Mark, or
any claim by any person of any rights in any Marks, and you may not communicate with any person other
than us and our counsel regarding any infringements, challenges or claims unless you are legally required
to do so; however, you may communicate with your own counsel at your own expense. We may take
whatever action we deem appropriate in these situations, and we have exclusive control over any settlement
or proceeding concerning any Mark. You must take any actions that, in the opinion of our counsel, may be
advisable to protect and maintain our interests in any proceeding or to otherwise protect and maintain our
interests in the Marks.
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We can require you to modify or discontinue the use of any Mark and to use other trademarks or service
marks. We will not be required to reimburse you for modifying or discontinuing the use of a Mark or for
substituting another trademark or service mark for a discontinued Mark. We are not obligated to reimburse
you for any loss of goodwill associated with a modified or discontinued Mark.

We will reimburse you for all of your expenses reasonably incurred in any legal proceeding disputing your
authorized use of any Mark, but only if you notify us of the proceeding in a timely manner and you have
complied with our directions with regard to that proceeding. We have the right to control the defense and
settlement of that proceeding. Our reimbursement does not include your expenses for removing signage or
discontinuing your use of any Mark. Our reimbursement also does not apply to any disputes where we
challenge your use of a Mark. Our reimbursement does not apply to legal fees you incur in seeking separate,
independent legal counsel.

You must use the Marks as the sole trade identification of the Business; but, if your RooterMan business is
a conversion franchise, during the first six (6) months that your Franchise is open, we may, allow you to
display secondary signage referring to your prior trade name. You may not use any Mark or part of any
Mark as part of your corporate name in any modified form. You may not use any Mark in connection with
the sale of any unauthorized products or services, or in any other manner that we do not authorize in writing.
You must obtain a fictitious or assumed name registration if required by your state or local law.

You must notify us if you apply for your own trademark or service mark registrations. Y ou must not register
or seek to register as a trademark or service mark, either with the USPTO or any state or foreign country,
any of the Marks or a trademark or service mark that is confusingly similar to any of our Marks.

ITEM 14: PATENTS, COPYRIGHTS, AND PROPRIETARY INFORMATION

There are no patents of which we are aware that are material to the RooterMan businesses, and there are no
patents pending. We own copyrights in the Brand Standards Manual, our estimating software, marketing
materials and other copyrightable items that are part of the System. While we claim copyrights in these and
similar items, we have not registered these copyrights with the United States Registrar of Copyrights and
need not do so to protect them. You may use these items only as we specify while operating the Business,
and you must stop using them if we direct you to do so. You must promptly tell us when you learn about
any unauthorized use of copyrighted information. We have the right to control any litigation concerning
our copyrighted materials. We are not obligated to protect your rights to use the copyrighted materials.

There are currently no effective determinations of the Copyright Office (Library of Congress) or any court
regarding the copyrighted materials. Our right to use or license copyrighted items is not materially limited
by any agreement or known infringing use.

We have developed certain Confidential Information, including certain trade secrets, methods of business
management, sales and promotion techniques, and know-how, knowledge of, and experience in operating
plumbing and sewer maintenance and repair services businesses, and we may divulge this information in
confidence to qualified franchisees and managers. We will provide our Confidential Information to you
during training, in the Brand Standards Manual and as a result of the assistance we furnish you during the
term of the franchise. You may only use the Confidential Information for the purpose of operating your
RooterMan business. You may only divulge Confidential Information to employees who must have access
to it to operate the RooterMan Business. You must enforce the confidentiality provisions as to your
employees.
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Individuals with access to Confidential Information, including your owners (and members of their
immediate families) officers, directors, executives, managers and professional staff, are required to execute
the Personal Covenants contained in the Franchise Agreement as Exhibit C-2, which are substantially the
same as the noncompetition, non-solicitation and confidentiality covenants contained in the Franchise
Agreement.

All ideas, concepts, techniques or materials concerning your RooterMan business, whether or not
protectable intellectual property and whether created by or for you or your owners or employees, must be
promptly disclosed to us and will be deemed our sole and exclusive property and a part of the System that
we may choose to adopt and/or disclose to other franchisees. Likewise, we will disclose to you concepts
and developments of other franchisees that we make part of the System. You must also assist us in obtaining
intellectual property rights in any concept or development if requested.

ITEM 15: OBLIGATION TO PARTICIPATE IN THE ACTUAL OPERATION OF THE FRANCHISE
BUSINESS

Your Business must always be under the direct, “on-premises”, full-time supervision of a Designated
Manager, which is you if you are an individual, or is an individual you select if you are a business entity.
The Designated Manager must meet our minimum standards and must attend and satisfactorily complete
our initial training program before opening the Business. Your Designated Manager must also satisfactorily
complete the on-the-job training program before opening your Franchise. You must keep us informed of
the identity of your current Designated Manager. If you are a corporation or other business entity and the
Business is under the supervision of a Designated Manager, he or she does not have to be one of your
owners or otherwise have an equity interest in the Business.

If you are not an individual, all principals of your organization (i.e., persons or partners who sign the
Franchise Agreement and in the case of a corporation, partnership, or limited liability company, the
shareholders, partners, managers or members of that organization and their respective spouses), must sign
the Guaranty Agreement presented as an exhibit to the Franchise Agreement as Exhibit C-6, as we deem
necessary for adequate security. This is a personal guarantee of the obligations under the Franchise
Agreement. This Guaranty Agreement gives us the right to collect any amounts due us from each guarantor
personally.

As described in Item 14, individuals having access to Confidential Information are required to execute the
Personal Covenants contained in the Franchise Agreement as Exhibit C-2, which are substantially the same
as the noncompetition, non-solicitation and confidentiality covenants contained in the Franchise
Agreement.

ITEM 16: RESTRICTIONS ON WHAT THE FRANCHISEE MAY SELL

You may only use your home office, or another office location selected by you with our approval, and the
Vehicles for the operation of your Business, and you must not use, or permit the use of, that office or those
Vehicles for any other purpose without our written consent. You must operate your Franchise in strict
conformity with the methods, standards and specifications in the Brand Standards Manual and as we may
require otherwise in writing. You may not deviate from these standards, specifications and procedures
without our written consent.

You must offer all the services and products we specify in strict accordance with our standards and
specifications. We have the right, using our reasonable business judgment, to specify the maximum prices
at which you must offer some or all the products and services. You may not sell any services or products
that we have not authorized, and you must discontinue offering any services or products that we may, in
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our sole discretion, disapprove in writing at any time. If your franchise is a conversion, you must stop using
all products, supplies and equipment that we have not approved or that does not conform to our System.

We may periodically change the required or authorized products or services for RooterMan Businesses.
There are no limits on our right to do so. If we modify the System, you may be required to add or replace
equipment, signs and fixtures, and you may have to make improvements or modifications as necessary to
maintain uniformity with our current standards and specifications.

ITEM 17: RENEWAL, TERMINATION, TRANSFER, AND DISPUTE RESOLUTION

THE FRANCHISE RELATIONSHIP

This table lists certain important provisions of the franchise and related agreements. You should
read these provisions in the agreements attached to this Disclosure Document.

Section in
Provision Franchise Summary
Agreement
Length of the franchise | Section 3.1 10 years.
term
Renewal or extension of | Section 3.2 2 additional successive terms of 10 years each, subject to
the term (c) below.
Requirements for | Section 3.2 You may renew if you: give timely written notice; have

franchisee to renew or
extend

complied with the Franchise Agreement; are not in default;
sign the then-current Franchise Agreement which may have
terms and conditions materially different from those in your
original contract; pay a renewal fee; maintain, update
and/or replace the Vehicles; maintain, refurnish, renovate,
modernize and remodel the Business; have satisfied your
monetary obligations; meet current qualifications and
training requirements; and sign a general release (subject to
state law).

Termination by franchisee

Section 19.1

You may terminate the Franchise Agreement if we
materially breach it and we fail to cure our breach, or as
provided by state law.

Termination by franchisor | Not No provision.

without cause Applicable

Termination by franchisor | Sections 19.2 | We can terminate your Franchise Agreement if you are in
with cause and 19.3 default.

“Cause” defined — curable
defaults

Section 19.3

You will have 10 days to cure: failure to make payments
due; failure to operate the Business under the supervision
of an approved Manager. You will have 30 days to cure:
failure or refusal to submit reports or statements, failure to
relocate or a default under any lease, failure to obtain or
provide proof of insurance, failure to reopen after casualty,
and any other default under a provision of the Franchise
Agreement.

“Cause” defined — non-
curable defaults

Section 19.2

Noncurable defaults include: failure to complete initial
training; failure to commence operation; abandonment,
failure or refusal to actively operate the Business;
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Provision

Section in
Franchise
Agreement

Summary

bankruptcy, insolvency or having a trustee or receiver
appointed; dissolution; failure to pay amounts owed,
felony, crime of moral turpitude or other crime that may
adversely affect our reputation and goodwill;
environmental, health or safety hazards; misrepresentation;
unauthorized transfer; failure to comply with your
obligations with respect to the Marks; failure to comply
with covenants; unauthorized use or disclosure of
confidential information or trade secrets; fail to comply
with any law; maintaining false books or records or
denying our access to books and records; submitting a
financial report or other data that underestimates fees;
multiple defaults within a twelve month period; material
default under any other agreement you have with us; or 3
or more failed payments within any 12 month period.

Franchisee’s  obligations
on termination or non-
renewal

Section 20;
Internet Web
Sites and
Listings
Agreement;
Telephone
Listing
Agreement

You must: return all Confidential Information; stop using
the System and the Marks and refrain from doing business
under a confusing name or manner; pay all sums owed to
us; de-identify the Vehicles and the Business; cancel or
assign to us any assumed names; assign your telephone and
facsimile numbers to us; fulfill warranties obligations and
either (i) post a bond equal to 0.5% of your gross sales for
the last 24 months, or (ii) pay us a fee; comply with the
covenants not to compete and any other surviving
provisions of the Franchise Agreement.

Assignment of contract by
franchisor

Section 17.1

There are no restrictions on our right to assign our interest
in the Franchise Agreement

“Transfer” by franchisee —
definition

Section 17.2

“Transfer” includes transfer of ownership or any interest in
the Business, the Franchise Agreement, the Vehicle(s), the
Business’s assets or the franchisee entity or its owners if an
entity.

Franchisor approval of
transfer by franchisee

Section 17.2
and Section
17.4

Y ou may not transfer without our prior written consent.

Conditions for franchisor
approval of transfer

Section 17.4

You may transfer if you: have paid all monetary
obligations; are not in default; sign a general release
(subject to state law); pay to us a transfer fee; offer us, and
we decline to exercise, a right of first refusal; provide us
with copies of all transfer documents and the terms and
conditions will not affect adversely the operation of the
Business by transferee; subordinate debt; remain liable for
all warranties. The transferee must: meet our standards; be
bound jointly and severally or execute our then current
form of franchise agreement; obtain all necessary consents
and approvals; comply with applicable laws; if we request,
refurbish the Vehicles or purchase additional Vehicles.
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Section in

Provision Franchise Summary
Agreement
Franchisor’s right of first | Not No provision.
refusal to acquire | Applicable
franchisee’s business
Franchisor’s option to | Not No provision.
purchase franchisee’s | Applicable
business
Death or disability of | Section 17.3 | Within 6 months of your death or disability, the Franchise
franchisee Agreement must be transferred to a party approved by us.

Non-competition
covenants during the term
of the franchise

Section 8.1

You, your spouse, and your owners and managers, and their
spouses (subject to state law) may not: have any interest in
a Competitive Business; or, perform services for a
Competitive Business, which is located (i) within the
Protected Territory, or (ii) within a radius of twenty (20)
miles as the crow flies of the Protected Territory, or (iv)
within a radius of twenty (20) miles as the crow flies of any
other RooterMan Business or RooterMan Business in
development that has been assigned a protected; or (v)
within the United States of America; or (vi) within the
world. A Competitive Business is defined as any business
operating, or granting franchises or licenses to others to
operate, in any business which offers or sells plumbing and
sewer maintenance and repair services (other than another
RooterMan Business operated by you under and license
from us).

Non-competition
covenants after the
franchise is terminated or
expires

Section 18.1
and 18.2

For 2 years after the termination or expiration, you and the
Bound Parties (subject to state law) may not: (a) have any
interest in a Competitive Business or perform services for
a Competitive Business; or (b) solicit any of our or any of
our franchisee’s customers or vendors or otherwise
interfering with or disrupting these customer or vendor
relationships, which is (i) located or operating within the
Protected Territory; (ii) located or operating within a radius
of twenty (20) miles as the crow flies of the Protected
Territory; or (iii) located in or operating within twenty (20)
miles of the primary office of any other RooterMan
Business or RooterMan Business in development that has
been assigned a protected territory.

Modification of the

agreement

Section 7 and
36

The Franchise Agreement can be modified only by written
agreement between you and us. We may modify the Brand
Standards Manual without your consent to reflect changes
in the RooterMan System and RooterMan Business
operating requirements.

Integration/merger clause

Section 36

Any representations or promises outside of the Franchise
Disclosure Document and other agreements may not be
enforceable (subject to state law). Nothing in the Franchise
Agreement or any related agreement, however, is intended
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Provision

Section in
Franchise
Agreement

Summary

to disclaim the representations made in the Franchise
Disclosure Document furnished to you.

u. | Dispute resolution by
arbitration or mediation

Section 27.2

Subject to applicable law, you must first bring any claim or
dispute between you and us to our Chief Executive Officer,
and make every effort to resolve the dispute internally. If
unsuccessful, except as to injunctive relief or specific
performance actions, before the filing of any litigation, we
and you agree to mediate any dispute, controversy or claim
before bringing suit.

v. | Choice of forum

Section 27.2

Subject to applicable state law, any mediation or litigation
must be pursued in courts located in the county and state in
which we maintain our principal place of business
(currently the City of Charlottesville, VA).

w. | Choice of law

Section 27.1

Subject to applicable state law, Virginia law applies, except
disputes over the Marks will be governed by the United
States Trademark Act of 1946 (Lanham Act, 15 U.S.C. Sec.
1051 et seq.).

ITEM 18: PUBLIC FIGURES

We do not use any public figure to promote our franchise.

ITEM 19: FINANCIAL PERFORMANCE REPRESENTATIONS

The FTC’s Franchise Rule permits a franchisor to provide information about the actual or potential financial
performance of its franchised and/or franchisor-owned outlets, if there is a reasonable basis for the
information, and if the information is included in the disclosure document. Financial performance
information that differs from that included in Item 19 may be given only if: (1) a franchisor provides the
actual records of an existing outlet you are considering buying; or (2) a franchisor supplements the
information provided in this Item 19, for example, by providing information about possible performance at
a particular location or under particular circumstances.

We do not make any representations about a franchisee’s future financial performance or past financial
performance of company-owned or franchised outlets. We also do not authorize our employees or
representatives to make any such representations either orally or in writing. If you are purchasing an existing
outlet, however, we may provide you with the actual records of that outlet. If you receive any other financial
performance information or projections of your future income, you should report it to the franchisor's
management by contacting Paul Flick, 126 Garrett Street, Suite J, Charlottesville, VA 22902, (434) 995-
5582, the Federal Trade Commission, and the appropriate state regulatory agencies.
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ITEM 20: OUTLETS AND FRANCHISE INFORMATION

Table No. 1
Systemwide Outlets Summary
in the U.S. For years January 1, 2021 to December 31, 2023

Outlet Type Year Outlets at the Outlets at the Net Change
Start of the End of the
Year Year

Franchised 2021 676 689 +13
2022 689 676 -13
2023 676 653 -23

Company-owned 2021 0 0 0
2022 0 0 0
2023 0 0 0

Total Outlets 2021 676 689 +13
2022 689 676 -13
2023 676 653 -23

*This chart reflects certain 2022 or 2021 unit count corrections discovered while reconciling 2023 unit counts. The
reconciliations generally track openings that were not previously reflected in the chart in prior years.

Table No. 2
Transfers of Outlets from Franchisees to New Owners
For years January 1, 2021 to December 31, 2023

State Year Number of Transfers
California 2021 4
2022 0
2023 0
Massachusetts 2021 11
2022 9
2023 0
Michigan 2021 0
2022 0
2023 10
Ohio 2021
2022 0
2023
Pennsylvania 2021 21
2022 0
2023 0
Texas 2021 0
2022 0
2023 11
Total 2021 39
2022 9
2023 21
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Status of Franchised Outlets

Table No. 3

For years January 1, 2021 to December 31, 2023

State Year | Outlets Outlets | Termina Non- Reacquired Ceased Outlet at
at Start Opened tions Renewals by Operations End of the
of Year Predecessor — Other Year

Reasons!
Alabama 2021 16 1 0 0 0 11 6
2022 6 0 0 0 0 0 6
2023 6 0 0 0 0 0 6
Arizona 2021 4 0 0 0 0 0 4
2022 4 0 0 0 0 0 4
2023 4 0 4 0 0 0 0
California 2021 99 13 0 0 0 6 106
2022 106 0 2 0 0 0 104
2023 104 0 0 4 0 0 100
Colorado 2021 3 0 0 0 0 0 3
2022 3 0 0 0 0 0 3
2023 3 0 0 0 0 0 3
Connecticut 2021 20 4 0 0 0 0 24
2022 24 0 0 0 0 0 24
2023 24 0 0 0 0 0 24
Florida 2021 32 3 0 0 0 0 35
2022 35 12 0 0 0 0 47
2023 47 0 0 0 0 0 47
Georgia 2021 5 0 3 0 0 2 0
2022 0 1 0 0 0 0 1
2023 1 3 0 0 0 0 4
Hawaii 2021 1 9 0 0 0 0 10
2022 10 0 0 0 0 0 10
2023 10 0 0 0 0 0 10
Idaho 2021 2 0 0 0 0 0 2
2022 2 0 0 0 0 0 2
2023 2 0 0 0 0 1 1
Illinois 2021 20 2 0 0 0 4 18
2022 18 0 0 0 0 3 15
2023 15 0 0 0 0 2 13
Indiana 2021 7 3 0 0 0 0 10
2022 10 0 0 0 0 0 10
2023 10 0 0 0 0 0 10
Kansas 2021 12 0 0 0 0 0 12
2022 12 0 0 0 0 0 12
2023 12 0 0 0 0 0 12
Louisiana 2021 6 0 0 0 0 0 6
2022 6 0 0 0 0 0 6
2023 6 0 0 0 0 0 6
Maine 2021 3 0 0 0 0 0 3
2022 3 0 0 0 0 0 3
2023 3 0 0 0 0 0 3
Maryland 2021 9 0 0 0 0 0 9
2022 9 0 0 0 0 0 9
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State Year | Outlets Outlets | Termina Non- Reacquired Ceased Outlet at
at Start Opened tions Renewals by Operations End of the
of Year Predecessor — Other Year

Reasons!
2023 9 0 0 0 0 0 9
Massachusetts 2021 48 0 0 0 0 0 48
2022 48 0 0 0 0 0 48
2023 48 0 0 0 0 0 48
Michigan 2021 21 0 0 0 0 0 21
2022 21 0 0 0 0 0 21
2023 21 0 0 0 0 0 21
Minnesota 2021 18 0 0 0 0 0 18
2022 18 0 0 0 0 0 18
2023 18 0 0 0 0 0 18
Mississippi 2021 1 0 0 0 0 1
2022 1 0 0 0 0 0 1
2023 1 0 0 0 0 0 1
Missouri 2021 4 4 0 0 0 0 8
2022 8 0 0 0 0 0 8
2023 8 0 0 0 0 0 8
Nebraska 2021 3 0 0 0 0 0 3
2022 3 0 0 0 0 0 3
2023 3 0 0 0 0 0 3
Nevada 2021 8 0 0 0 0 0 8
2022 8 0 0 0 0 5 3
2023 3 0 0 0 0 0 3
New Hampshire 2021 9 0 0 0 0 0 9
2022 9 0 0 0 0 0 9
2023 9 0 0 0 0 0 9
New Jersey 2021 80 0 0 0 0 13 67
2022 67 0 0 0 0 0 67
2023 67 0 0 0 0 0 67
New York 2021 27 8 0 0 0 1 34
2022 34 0 0 4 0 0 30
2023 30 1 0 0 0 0 31
North Carolina 2021 15 0 0 0 0 7 8
2022 8 0 0 0 0 0 8
2023 8 0 0 0 0 0 8
North Dakota 2021 2 0 0 0 0 0 2
2022 2 0 2 0 0 0 0
2023 0 0 0 0 0 0 0
Ohio 2021 46 3 0 0 0 6 43
2022 43 0 0 0 0 0 43
2023 43 0 0 10 0 0 33
Oregon 2021 0 2 0 0 0 0 2
2022 2 0 0 0 0 0 2
2023 2 0 0 0 0 0 2
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State Year | Outlets Outlets | Termina Non- Reacquired Ceased Outlet at
at Start Opened tions Renewals by Operations End of the
of Year Predecessor — Other Year

Reasons'
Pennsylvania 2021 14 34 0 0 0 0 48
2022 48 0 10 0 0 0 38
2023 38 0 0 0 0 0 38
Rhode Island 2021 8 0 0 0 0 0 8
2022 8 0 0 0 0 0 8
2023 8 0 0 0 0 0 8
South Carolina 2021 23 0 0 0 0 1 22
2022 22 0 0 0 0 0 22
2023 22 0 0 0 0 0 22
Tennessee 2021 15 0 0 0 0 4 11
2022 11 4 0 0 0 0 15
2023 15 1 0 0 0 5 11
Texas 2021 36 0 0 0 0 4 32
2022 32 0 4 0 0 0 28
2023 28 0 0 0 0 0 28
Vermont 2021 1 0 0 0 0 1 0
2022 0 0 0 0 0 0 0
2023 0 0 0 0 0 0 0
Virginia 2021 35 0 0 0 0 10 25
2022 25 0 0 0 0 0 25
2023 25 0 0 0 0 0 25
Washington 2021 9 0 0 0 0 0 9
2022 9 0 0 0 0 0 9
2023 9 0 0 0 0 0 9
Washington D.C. 2021 2 0 0 0 0 0 2
2022 2 0 0 0 0 0 2
2023 2 0 0 2 0 0 0
Wisconsin 2021 12 0 0 0 0 0 12
2022 12 0 0 0 0 0 12
2023 12 0 0 0 0 0 12
The U.S. Total 2021 676 86 3 0 0 70 689
2022 689 17 18 4 0 8 676
2023 676 5 4 16 0 8 653

*This chart reflects certain 2022 or 2021 unit count corrections discovered while reconciling 2023 unit counts. The
reconciliations generally track openings that were not previously reflected in the chart in prior years.

Table No. 4
Status of Company-Owned Outlets
For years January 1, 2021 to December 31, 2023
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State Year QOutlets at Outlets Outlets Outlets Outlets Sold Outlets
Start Opened Reacquired Closed to at End
of the Year from Franchisee of the
Franchisee Year
Total 2021 0 0 0 0 0 0
2022 0 0 0 0 0 0
2023 0 0 0 0 0 0
Table No. 5
Projected Openings as of December 31, 2023
State Franchise Projected New Projected New Company-
Agreements Signed Franchised Outlet in the owned Outlet in the Next
But Outlet Not Next Fiscal Year Fiscal Year
Opened
Georgia 3 3 0
Total 3 3 0

The Rooter Man Franchisees’ information is disclosed in Exhibit D attached to this disclosure document.
The information of Former Rooter Man Franchisees who had a unit terminated, canceled, not renewed, or
otherwise voluntarily or involuntarily ceased to do business under the franchise agreement during the year
of 2023 is disclosed Exhibit E attached to this disclosure document.

If You buy this franchise, Your contact information may be disclosed to other buyers when you leave the
franchise system. RooterMan does not own any operating units and is not selling any previously-owned
franchised outlet now under its control. RooterMan does not have any franchisees who entered into a
confidentiality agreement to restrict them from disclosing their experiences with RooterMan. However, the
franchise agreement includes a confidentiality clause prohibiting the franchisee from disclosing the
proprietary information of RooterMan including without limitation the RooterMan’s trade secrets.

Attached as Exhibit E to this Disclosure Document is a list of the RooterMan franchisees as of the date of
this Disclosure Document and attached as Exhibit F is a list of RooterMan franchisees who have been
terminated, cancelled or otherwise ceased to do business under the Franchise Agreement during the year
ended December 31, 2023 or who have not communicated with us within 10 weeks of the date of this
Disclosure Document. If you buy a RooterMan franchise, your contact information may be disclosed to
other buyers when you leave the franchise system.

Confidentiality Agreements

In the last 3 years, some franchisees may have signed confidentiality clauses. In some instances, current
and former franchisees sign provisions restricting their ability to speak openly about their experience with
the RooterMan franchise system. You may wish to speak with current and former franchisees, but be aware
that not all such franchisees will be able to communicate with you.

Trademark-Specific Franchisee Organizations

As of the date of this Disclosure Document, there are no trademark-specific franchisee organizations
associated with the RooterMan system that we have created, sponsored, or endorsed, and there are no
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independent trademark-specific franchisee organizations that have asked to be included in our Disclosure
Document.

ITEM 21: FINANCIAL STATEMENTS
Exhibit B to this disclosure document contains the following:

a. the unaudited, interim consolidated financial statements of our affiliate, Premium Service
Brands, LLC and Subsidiaries as of and for the three month period ended March 31, 2024.

b. the audited consolidated financial statements of our affiliate, Premium Service Brands,
LLC and Subsidiaries as of and for the years ended December 31, 2023, December 31, 2022 and December
31, 2021.
Our separate financial statements are not included in this disclosure document. Should we fail to fulfill our
duties and obligations to our franchisees under their franchise agreements, Premium Service Brands, LLC
absolutely and unconditionally guarantees to assume those duties and obligations. Copies of the Guarantees
of Performance by Premium Service Brands, LLC are included in Exhibit B.
The fiscal year for both us and Premium Service Brands, LLC is December 31* of each calendar year.

ITEM 22: CONTRACTS

The following contract is attached to this Disclosure Document:

Exhibit C Franchise Agreement
Exhibit G Franchise Compliance Questionnaire
ITEM 23: RECEIPTS

Our copy and your copy of the Disclosure Document Receipt are located on the last 2 pages of this
Disclosure Document. Please sign, date and return 1 copy of the Receipt to us and keep the other copy for
your records.
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EXHIBIT A

TO ROOTERMAN, LLC
FRANCHISE DISCLOSURE DOCUMENT

LIST OF STATE ADMINISTRATORS AND AGENTS FOR SERVICE OF PROCESS

State Franchise Administrator Agent for Service of Process
California Commissioner of Financial Protection Commissioner of Financial Protection and
and Innovation Innovation
Department of Financial Protection and Department of Financial Protection and
Innovation Innovation
320 West 4th Street, Suite 750 320 West 4th Street, Suite 750
Los Angeles, California 90013 Los Angeles, California 90013
(213) 576-7505 or (866) 275-2677 (213) 576-7505 or (866) 275-2677
Website: http://www.dfpi.ca.gov/ Website: http://www.dfpi.ca.gov/
Email: Ask.DFPI(@dfpi.ca.cov Email: Ask.DFPI(@dfpi.ca.gov
Hawaii Commissioner of Securities Commissioner of Securities
Dept. of Commerce & Consumer Affairs | 335 Merchant Street, Room 205
Business Registration Division Honolulu, HI 96813
335 Merchant Street, Room 205 808-586-2722
Honolulu, HI 96813
808-586-2722
Ilinois Office of the Attorney General Attorney General
Franchise Bureau 500 South Second Street
500 South Second Street Springfield, IL 62701
Springfield, IL 62706 217-782-4465
217-782-4465
Indiana Secretary of State, Securities Division Secretary of State
302 West Washington, Room E-111 302 West Washington, Room E-111
Indianapolis, IN 46204 Indianapolis, IN 46204
317-232-6681 317-232-6681
Maryland Office of the Attorney General Maryland Securities Commissioner
Division of Securities 200 St. Paul Place
200 St. Paul Place Baltimore, MD 21202-2020
Baltimore, MD 21202-2020 410-576-6360
410-576-6360
Michigan Michigan Office of Attorney General Michigan Office of Attorney General
Consumer Protection Division Consumer Protection Division
Franchise Section Franchise Section
525 West Ottawa Street 525 West Ottawa Street
G. Mennen Williams Building, 1st Floor | G. Mennen Williams Building, 1st Floor
Lansing, MI 48909 Lansing, MI 48909
517-373-7622 517-373-7622
Minnesota Commissioner of Commerce Commissioner of Commerce

Department of Commerce
85 7th Place East, Suite 280
St. Paul, MN 55101

Department of Commerce
85 7th Place East, Suite 280
St. Paul, MN 55101
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mailto:Ask.DFPI@dfpi.ca.gov
http://www.dfpi.ca.gov/
mailto:Ask.DFPI@dfpi.ca.gov

State

Franchise Administrator

Agent for Service of Process

651-539-1500

651-539-1500

New York NYS Department of Law New York Secretary of State
Investor Protection Bureau One Commerce Plaza
28 Liberty Street, 21* Floor 99 Washington Avenue
New York, NY 10005 Albany, NY 12231
212-416-8222 518-473-2492

North North Dakota Securities Department Securities Commissioner

Dakota 600 E. Boulevard Avenue, North Dakota Securities Department
State Capitol, 14" Floor, Dept 414 600 E. Boulevard Avenue,
Bismarck, ND 58505-0510 State Capitol, 14" Floor, Dept 414
701-328-4712 Bismarck, ND 58505-0510

701-328-4712

Rhode Island | Department of Business Regulation Director of Department of Business
Securities Division Regulation, Securities Division
1511 Pontiac Avenue, Bldg. 69-2 1511 Pontiac Avenue, Bldg. 69-2
Cranston, RI 02920 Cranston, RI1 02920
401-462-9527 401-462-9527

South Department of Labor and Regulation Division of Insurance

Dakota Division of Insurance Securities Regulation
Securities Regulation 124 S. Euclid, 2" Floor
124 S. Euclid, 2nd Floor Pierre, SD 57501
Pierre, SD 57501 605-773-3563
605-773-3563

Virginia State Corporation Commission Clerk of the State Corporation
Division of Securities and Retail Commission
Franchising 1300 East Main Street, 1st Floor
1300 East Main Street, 9th Floor Richmond, VA 23219
Richmond, VA 23219 804-371-9733
804-371-9051

Washington | Securities Division, Director of Dept. of Financial Institutions
Department of Financial Institutions Securities Division — 3rd Floor
PO Box 41200 150 Israel Road, S.W.
Olympia, WA 98504-1200 Tumwater, WA 98501

360-902-8760
Wisconsin Division of Securities Division of Securities

4822 Madison Yards Way, North Tower
Madison, Wisconsin 53705
(608) 266-2139

4822 Madison Yards Way, North Tower
Madison, Wisconsin 53705
(608) 266-2139




EXHIBIT B

TO ROOTERMAN, LLC
FRANCHISE DISCLOSURE DOCUMENT

FINANCIAL STATEMENTS AND GUARANTEES OF PERFORMANCE



THESE FINANCIAL STATEMENTS HAVE BEEN PREPARED WITHOUT AN
AUDIT. PROSPECTIVE FRANCHISEES OR SELLERS OF FRANCHISES SHOULD BE
ADVISED THAT NO INDEPENDENT CERTIFIED PUBLIC ACCOUNTANT HAS
AUDITED THESE FIGURES OR EXPRESSED AN OPINION WITH REGARD TO

THEIR CONTENT OR FORM.



Premium Service Brands, LLC
Unaudited Consolidated Balance Sheets
March 31,2024 and December 31,2023

Assets

Current assets
Cash and cash equivalents
Accounts receivable, net
Prepaid expenses and other current assets

Total current assets

Property and equipment, net
Right-of-use lease asset
Intangible assets, net
Goodwill

Other assets

Total assets

Liabilities and Members' Deficit

Current liabilities
Accounts payable
Accrued and other liabilities
Deferred revenue, current
Current maturities of long-term debt

Total current liabilities
Long-term debt, net
Lease liability
Deferred revenue, noncurrent

Total liabilities

Members' deficit

Total liabilities and members' deficit

2024 2023
877,978 722,074
2,112,842 2,838,106
1,566,108 2,486,419
4,556,928 6,046,599
727,958 728,024
1,588,332 1,633,661
12,552,399 12,925,497
7,068,688 7,068,689
7,530,474 7,097,279
34,024,779 35,499,749
542,730 435,883
2,415,815 3,368,024
1,860,040 1,860,040
599,500 599,500
5,418,085 6,263,447
20,634,250 19,918,725
1,664,932 1,693,259
12,551,919 12,809,637
40,269,186 40,685,068
(6,244,407) (5,185,319)
34,024,779 $ 35,499,749




Premium Service Brands, LLC
Unaudited Consolidated Statements of Operations
For the Three Month Period Ended March 31, 2024 and the Year Ended December 31,2023

2024 2023

Revenues
Franchise service fees $ 3,896,547 $ 17,385,428
Franchise sales fees 1,094,717 4,940,724
Other revenues 651,023 1,266,744

Total revenues 5,642,287 23,592,896
Costs and expenses
Franchise support expenses 3,094,088 9,990,315
Franchise sales expenses 1,329,535 5,579,325
General and administrative expenses 1,103,528 4,444,841
Transaction costs - 103,047
Depreciation and amortization 482,721 1,671,567

Total costs and expenses 6,009,872 21,789,095

Operating income (367,585) 1,803,801
Interest income (179) (2,443)
Interest expense 691,682 2,540,123

Net income $ (1,059,088) $ (733,879)




Premium Service Brands, LLC

Unaudited Consolidated Statements of Changes in Members' Equity

For the Three Month Period Ended March 31, 2024 and the Year Ended December 31,2023

Balances at December 31, 2022

Net income

Distributions to Members

Balances at December 31, 2023

Net income

Balances at March 31, 2024

Accumulated

Members'

Deficit

(3,015,800) $ (685,640) $

(3,701,440)

(733,879)
(750,000)

(3,765,800) (1,419,519)

(5,185,319)

(1,059,088)

(1,059,088)

(3,765800) $  (2,478,607) $

(6,244,407)




Premium Service Brands, LLC
Unaudited Consolidated Statements of Cash Flows

For the Three Month Period Ended March 31, 2024 and the Year Ended December 31,2023

Cash flows from operating activities
Net income
Adjustments to reconcile net income to net cash
provided by (used in) operating activities
Depreciation and amortization
Amortization of deferred loan costs
Payments on contingent consideration liabilities
Changes in assets and liabilities
Accounts receivable
Prepaid expenses and other current assets
Other assets
Accounts payable
Accrued and other liabilities
Deferred revenue
Other long-term liabilities
Net cash provided by operating activities
Cash flows from investing activities
Business acquisitions, net of cash acquired
Purchases of property and equipment
Capitalized software development costs
Net cash used in investing activities
Cash flows from financing activities
Member distributions
Borrowings from long-term debt, net of deferred financing cost
Repayments of long-term debt

Net cash provided by (used in) financing activities
Increase in cash and cash equivalents
Cash and cash equivalents

Beginning of year
End of year

2024 2023
(1,059,088) $  (733,879)
482,721 1,671,567
22,765 79,207
725,264 (661,073)
920,311 (31,950)
(433,195) (1,564,311)
106,847 243,259
(952,209) 209,310
- 311,391
(257,718) 1,908,039
(444,302) 1,431,560
- (5,979,862)
(28,319) (87,473)
(87,000) (405,933)
(115,319) (6,473,268)
- (750,000)
1,200,000 6,778,500
(484,475) (1,164,875)
715,525 4,863,625
155,904 (178,083)
722,074 900,157
877,978 $ 722,074
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{m ROBINSON, FARMER, COX ASSOCIATES, PLLC
—— Certified Public Accountants

CPAs | CONSULTANTS

Independent Auditors’ Report

Board of Managers
Premium Service Brands, LLC and Subsidiaries

Opinion

We have audited the accompanying consolidated financial statements of Premium Service Brands, LLC and
Subsidiaries, which comprise the consolidated balance sheets as of December 31, 2023 and 2022, and the related
consolidated statements of operations, changes in member's equity, and cash flows for the years then ended, and the
related notes to the financial statements.

In our opinion, the financial statements referred to above present fairly, in all material respects, the financial position
of Premium Service Brands, LLC and Subsidiaries as of December 31,2023 and 2022, and the results of its operations
and its cash flows for the years then ended in accordance with accounting principles generally accepted in the United
States of America.

Basis for Opinion

We conducted our audits in accordance with auditing standards generally accepted in the United States of America.
Our responsibilities under those standards are further described in the Auditors’ Responsibilities for the Audit of
the Financial Statements section of our report. We are required to be independent of Premium Service Brands, LLC
and Subsidiaries, and to meet our other ethical responsibilities in accordance with the relevant ethical requirements
relating to our audits. We believe that the audit evidence we have obtained is sufficient and appropriate to provide
a basis for our audit opinion.

Responsibilities of Management for the Financial Statements

Management is responsible for the preparation and fair presentation of the financial statements in accordance with
accounting principles generally accepted in the United States of America, and for the design, implementation, and
maintenance of internal control relevant to the preparation and fair presentation of financial statements that are
free from material misstatement, whether due to fraud or error.

In preparing the financial statements, management is required to evaluate whether there are conditions or events,
considered in the aggregate, that raise substantial doubt about Premium Service Brands, LLC and Subsidiaries ability
to continue as a going concern within one year after the date that the financial statements are available to be issued.



Auditors’ Responsibilities for the Audit of the Financial Statements

Our objectives are to obtain reasonable assurance about whether the financial statements as a whole are free from
material misstatement, whether due to fraud or error, and to issue an auditors’ report that includes our opinion.
Reasonable assurance is a high level of assurance but is not absolute assurance and therefore is not a guarantee that
an audit conducted in accordance with generally accepted auditing standards will always detect a material
misstatement when it exists. The risk of not detecting a material misstatement resulting from fraud is higher than
for one resulting from error, as fraud may involve collusion, forgery, intentional omissions, misrepresentations, or
the override of internal control. Misstatements are considered material if there is a substantial likelihood that,
individually or in the aggregate, they would influence the judgment made by a reasonable user based on the financial
statements.

In performing an audit in accordance with generally accepted auditing standards, we:
e Exercise professional judgment and maintain professional skepticism throughout the audit.

e [dentify and assess the risks of material misstatement of the financial statements, whether due to fraud or error,
and design and perform audit procedures responsive to those risks. Such procedures include examining, on a
test basis, evidence regarding the amounts and disclosures in the financial statements.

e Obtain an understanding of internal control relevant to the audit in order to design audit procedures that are
appropriate in the circumstances, but not for the purpose of expressing an opinion on the effectiveness of
Premium Service Brands, LLC and Subsidiaries internal control. Accordingly, no such opinion is expressed.

e Evaluate the appropriateness of accounting policies used and the reasonableness of significant accounting
estimates made by management, as well as evaluate the overall presentation of the financial statements.

e (Conclude whether, in our judgment, there are conditions or events, considered in the aggregate, that raise
substantial doubt about Premium Service Brands, LLC and Subsidiaries ability to continue as a going concern for
areasonable period of time.

We are required to communicate with those charged with governance regarding, among other matters, the planned
scope and timing of the audit, significant audit findings, and certain internal control related matters that we
identified during the audit.

MM/ W, favc W
Charlottesville, Virginia
April 8, 2024



Premium Service Brands, LLC
Consolidated Balance Sheets
December 31,2023 and 2022

2023 2022
Assets
Current assets
Cash and cash equivalents $ 722,074 $ 900,157
Accounts receivable, net 2,838,106 2,173,026
Prepaid expenses and other current assets 2,486,419 2,451,969
Total current assets 6,046,599 5,525,152
Property and equipment, net 728,024 439,883
Right-of-use lease asset 1,633,661 1,766,912
Intangible assets, net 12,925,497 9,058,889
Goodwill 7,068,689 5,433,689
Other assets 7,097,279 5,532,968
Total assets $ 35,499,749 $ 27,757,493
Liabilities and Members' Deficit
Current liabilities
Accounts payable $ 435,883 $ 119,623
Accrued and other liabilities 3,368,024 2,267,445
Deferred revenue, current 1,860,040 1,548,649
Current maturities of long-term debt 599,500 306,000
Total current liabilities 6,263,447 4,241,717
Long-term debt, net 19,918,725 14,519,393
Lease liability 1,693,259 1,796,225
Deferred revenue, noncurrent 12,809,637 10,901,598
Total liabilities 40,685,068 31,458,933
Members' deficit (5,185,319) (3,701,440)
Total liabilities and members' deficit $ 35,499,749 $ 27,757,493

The accompanying notes are an integral part of these consolidated financial statements.
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Premium Service Brands, LLC
Consolidated Statements of Operations
For the Years Ended December 31, 2023 and 2022

2023 2022
Revenues
Franchise service fees $ 17,385,428 $ 15,264,329
Franchise sales fees 4,940,724 5,651,579
Other revenues 1,266,744 1,028,652
Total revenues 23,592,896 21,945,060
Costs and expenses
Franchise support expenses 9,990,315 8,680,470
Franchise sales expenses 5,579,325 5,573,085
General and administrative expenses 4,444,841 3,697,732
Transaction costs 103,047 101,430
Depreciation and amortization 1,671,567 1,445,548
Total costs and expenses 21,789,095 19,498,265
Operating income 1,803,801 2,446,795
Interest income (2,443) (5,694)
Interest expense 2,540,123 1,504,408
Net income $ (733,879) $ 948,081

The accompanying notes are an integral part of these consolidated financial statements.
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Premium Service Brands, LLC
Consolidated Statements of Changes in Members' Equity
For the Years Ended December 31, 2023 and 2022

Members' Accumulated Members'
Capital Deficit Deficit
Balances at December 31, 2021 $ (2,234,887) $ (1,633,721) $ (3,868,608)
Net income - 948,081 948,081
Distributions to Members (780,913) - (780,913)
Balances at December 31, 2022 (3,015,800) (685,640) (3,701,440)
Net income - (733,879) (733,879)
Distributions to Members (750,000) - (750,000)
Balances at December 31, 2023 $ (3,765,800) $ (1,419,519) $ (5,185,319)

The accompanying notes are an integral part of these consolidated financial statements.
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Premium Service Brands, LLC
Consolidated Statements of Cash Flows

For the Years Ended December 31, 2023 and 2022

Cash flows from operating activities
Net income
Adjustments to reconcile net income to net cash
provided by (used in) operating activities
Depreciation and amortization
Amortization of deferred loan costs
Payments on contingent consideration liabilities
Changes in assets and liabilities
Accounts receivable
Prepaid expenses and other current assets
Other assets
Accounts payable
Accrued and other liabilities
Deferred revenue
Other long-term liabilities

Net cash provided by operating activities

Cash flows from investing activities
Business acquisitions, net of cash acquired
Purchases of property and equipment
Capitalized software development costs

Net cash used in investing activities

Cash flows from financing activities
Member distributions

Borrowings from long-term debt, net of deferred financing cost

Repayments of long-term debt

Net cash provided by (used in) financing activities

Increase in cash and cash equivalents

Cash and cash equivalents
Beginning of year

End of year

2023 2022
(733,879) $ 948,081
1,671,567 1,445,548

79,207 69,742
- (33,819)
(661,073) (224,286)
(31,950) (1,163,663)
(1,564,311) (201,140)
243,259 (166,886)
209,310 (71,621)

311,391 85,663

1,908,039 277,322
1,431,560 964,941

(5,979,862) (4,050,000)

(87,473) (56,961)
(405,933) (106,529)

(6,473,268) (4,213,490)
(750,000) (780,913)
6,778,500 4,475,450

(1,164,875) (933,167)
4,863,625 2,761,370
(178,083) (487,179)

900,157 1,387,336
722,074 $ 900,157

The accompanying notes are an integral part of these consolidated financial statements.
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Premium Service Brands and Subsidiaries
Notes to Consolidated Financial Statements
For the Years Ended December 31, 2023 and 2022

1. Organization and Description of Business

Premium Service Brands, LLC (the “Company” or “PSB”) is the parent company of a number of franchisors operating in the
United States and internationally which includes the following companies; 360 Painting, LLC (“360 Painting”), House
Doctors, LLC, (“House Doctors”), Kitchen Wise, LLC (“Kitchen Wise”), Maid Right, LLC (“Maid Right”), Pro-Lift Doors
Franchise, LLC (“Pro-Lift Doors”), Renew Crew, LLC (“Renew Crew”), Rubbish Works, LLC (“Rubbish Works”), Rooterman,
LLC (“Rooterman”), The Grout Medic, LLC (“The Grout Medic”), Window Gang, LLC (“Window Gang”), Insight Business
Solutions, LLC (“Insight”) and PSB Group, LLC (“PSB Group”). In 2023, the operations of Renew Crew were combined with
the operations of Window Gang.

Franchised outlets as of December 31, 2023 and 2022 are summarized as follows:

Acquired Sold Closed
Franchises as during during during Franchises as of
December 31, 2022 the year the year the year December 31,2027

360 Painting 138 - 41 19 160
House Doctors 50 - 13 10 53
Kitchen Wise 8 - - 2 6
Maid Right 38 - 20 14 44
Pro-Lift 68 - 41 15 94
Renew Crew 2 - 3 5 -
Rooterman 726 - 5 28 703
Rubbish Works 10 - 5 9 6
The Grout Medic 59 - 4 2 61
Window Gang - 48 - - 48
1,099 48 132 104 1,175

2. Summary of Significant Accounting Policies
Financial Statement Preparation and Principles of Consolidation

The consolidated financial statements include the accounts of the Company and its wholly owned subsidiaries. All
intercompany accounts and transactions have been eliminated in consolidation.

Use of Estimates

The preparation of the consolidated financial statements in conformity with accounting principles generally accepted in the
United States of America requires management to make estimates and assumptions that affect the reported amounts as
assets and liabilities and disclosure of contingent assets and liabilities at the date of the consolidated financial statements,
and the reported amounts of revenues and expenses during the reporting period. The areas that require the use of
significant management estimates include purchase price allocation and the carrying value of goodwill and other long-lived
assets.



Premium Service Brands and Subsidiaries
Notes to Consolidated Financial Statements (Continued)
For the Years Ended December 31, 2023 and 2022

2. Summary of Significant Accounting Policies: (Continued)
Revenue Recognition

The following describes principal activities from which the Company generates its revenues and the associated revenue
recognition policy:

Franchise Service Fees

Franchise service fees consist of royalty, call center, technology, national advertising and service fees charged to franchisees.
Royalties generally range from 4% to 6% of the franchisee’s gross sales, depending on the particular franchise concept and
upon other factors. The Company recognizes revenue for royalties as they become billable when the underlying franchisee
sales occur. Call center, technology and service fees provide a distinct benefit from the franchise right and are therefore
separate performance obligations. Fees for these services are generally billed as a monthly fixed or usage-based amount
and are recognized as revenue as the services are performed. The Company administers national advertising funds (“NAF”)
which are funded by the franchisees and are used to pay for the costs of preparing and producing various advertising and
marketing materials for the franchisees. The advertising funded through the NAF benefits the franchise brands overall,
rather than the individual franchise owners, and therefore is not a performance obligation separate from the overall
franchise right. Any underspending or overspending of the NAF contributions are recorded as accrued and other liabilities
or prepaid expenses and other current assets on the consolidated balance sheets.

Franchise Sales Fees

Franchise sales fees consist of initial franchise, renewal and termination fees. The Company’s primary performance
obligation under the franchise agreements is granting rights to use the Company’s intellectual property over the term of the
franchise agreement. Initial franchise fees are not a service distinct from the overall initial franchise right performance
obligation and are therefore recognized on a straight-line basis over the franchise agreement term.

Other Revenues

Other revenues consist primarily of rebates and convention attendance and sponsorship fees. Rebates received from third-
party vendors in return for the Company maintaining a buying program that connects the vendors with the Company’s
franchise customers are recognized as revenue as they become due, which is generally on a quarterly basis. Rebates are
calculated as a percentage of third-party sales. Convention attendance and sponsorship fees are recognized at the time of
the convention.

Cash and Cash Equivalents

The Company considers all cash and highly liquid investments purchased with an initial maturity of three months or less to
be cash or cash equivalents. Cash consists primarily of cash on hand and cash on deposit. The Company maintains its cash
in banks in which deposits may, from time to time, exceed federally insured limits. The Company has not experienced any
losses in such accounts and believes that it is not exposed to any significant credit risks related to cash.

In accordance with FASB Accounting Standards Update (“ASU”) 2016-15 Statement of Cash Flows (Topic 230), cash
payments made not soon after (defined as more than three months) the acquisition date of a business combination to settle
any contingent consideration liabilities, the payments are separated and classified as cash outflows from financing activities
and operating activities. Cash payments up to the amount of the contingent consideration liability recognized at the
acquisition date (including measurement-period adjustments) are classified as financing activities; any excess is classified
operating activities. The Company did not pay any contingent consideration during the years ended December 31, 2023 or
2022.



Premium Service Brands and Subsidiaries
Notes to Consolidated Financial Statements (Continued)
For the Years Ended December 31, 2023 and 2022

2. Summary of Significant Accounting Policies: (Continued)
Accounts Receivable and Allowance for Doubtful Accounts

Accounts receivable are stated at the amount management expects to collect from outstanding balances. Management
determines the allowance for doubtful accounts based on its assessment of the current status of individual accounts.
Uncollectible accounts are written off against the allowance when collection of the amounts appears doubtful. As of
December 31, 2023 and 2022, the allowance for doubtful accounts was $232,343 and $51,605, respectively. During the
years ended December 31,2023 and 2022, the Company had write-offs of uncollectable accounts of $106,971 and $213,616,
respectively.

Contract Balances

Contract liabilities, in accordance with FASB ASC 606, are amounts collected, or an unconditional right to consideration
(receivable) in advance of delivery of goods or services. Contract liabilities are typically related to billed amounts for
obligations that have not yet been satisfied and therefore may not be recognized until the conditions of the contract are met.
The current portion of contract liabilities is included in deferred revenue on the consolidated balance sheets. Long-term
contract liabilities are included in other long-term liabilities on the consolidated balance sheets. The following table
presents closing balances of contract liabilities as of December 31, 2023 and 2022:

2023 2022
Contract liabilities, short-term $ 1,860,040 $ 1,548,649
Contract liabilities, long-term $ 12,809,637 $ 10,901,598

Costs Incurred to Obtain a Contract with Customers

The Company capitalizes commissions paid to brokers that are a direct result of obtaining a new franchise agreement and
amortizes these costs over the franchise agreement period. The short term and long-term portion of the deferred costs
related to these arrangements are included in prepaid expenses and other current assets and in other assets, respectively,
on the consolidated balance sheets.

Property and Equipment

Property and equipment is stated at historical cost and depreciated using the straight-line method over the estimated useful
life of the assets. Additions and betterments are capitalized, maintenance and repairs which do not extend the useful life of
the assets are expensed as incurred in general and administrative expenses on the consolidated statements of operations.

Capitalized Software

The Company capitalizes certain costs incurred in the development of various internally used software platforms, in
accordance with FASB ASC 350-40, “Internal-Use Software”, which requires certain costs incurred during the application
development stage be capitalized and other costs incurred during the preliminary project and post-implementation stages
be expensed as they are incurred. The Company capitalizes software development costs when the preliminary project stage
is completed and the technological feasibility is established. Capitalized costs include personnel and related expenses for
employees and third-party contractors who are directly associated with and who devote time to internal-use software
projects. Any costs incurred to significantly upgrade or enhance the Company’s software platforms are also capitalized.
Costs related to the preliminary project activities and post-implementation support activities are expensed as incurred.
Amortization of capitalized software costs accounted for in accordance with FASB ASC 350-40 and ASC 985-20 are
recognized in depreciation and amortization on the consolidated financial statements using a straight-line method over an
estimated useful life of one to two years.



Premium Service Brands and Subsidiaries
Notes to Consolidated Financial Statements (Continued)
For the Years Ended December 31, 2023 and 2022

2. Summary of Significant Accounting Policies: (Continued)
Leases

The Company accounts for lease contracts in accordance with ASC 842. As of December 31,2023, the Company’s only facility
lease is classified as an operating lease. The Company recognizes as asset for the right to use an underlying leased asset for
the lease term and records lease liabilities based on the present value of the Company’s obligation to make lease payments
under the lease. As the Company’s lease does not specify an implicit rate, the Company uses a best estimate of its
incremental borrowing rate to discount future lease payments. The Company estimates its incremental borrowing rate
based on observable information about risk-free interest rates that are the same tenure as the lease term, adjusted for
various factors, including the effects of assumed collateral, the nature of how the loan is repaid, and the Company’s credit
risk.

The Company evaluates options included in its lease agreement to extend or terminate the lease. The Company will reflect
the effect of exercising those options in the lease term when it is reasonably certain that the Company will exercise that
option. In assessing whether it is reasonably certain that the Company will exercise an option, the Company considers
factors such as:

e The lease payments due in any optional period;

e Penalties for failure to exercise (or not exercise) the option;

e  Market factors, such as the availability of similar assets and current rental rates for such assets;
e The nature of the underlying leased asset and its importance to the Company’s operations; and
e The remaining useful lives of any related leasehold improvements.

Lease expense for operating leases is recognized on a straight-line basis over the lease term. Variable lease payments, if
any, are recognized in the period when the obligation to make those payments is incurred. Lease incentives received prior
to lease commencement are recorded as a reduction in the right-to-use asset. Fixed lease incentives received after lease
commencement reduce both the lease liability and the right-of-use asset.

Intangible Assets

Intangible assets consist of trademarks and franchise relationships. Intangible assets are stated at their estimated fair value
at the date of acquisition. Amortization is computed over the estimated useful lives of the related intangible assets using
the straight-line method.

Long-lived Assets

In accordance with FASB ASC 360-10, Accounting for Impairment or Disposal of Long-Lived Assets, long-lived assets, such
as property and equipment and intangible assets, are reviewed for impairment, at least annually, or whenever events or
changes in circumstances indicate that the carrying amount of an asset may not be recoverable. Recoverability of assets to
be held and used is measured by a comparison of the carrying amount of an asset to estimated undiscounted future cash
flows expected to be generated by the asset. If the carrying amount of an asset exceeds its estimated future cash flows, an
impairment charge is recognized at the amount by which the carrying amount of the asset exceeds the fair value of the asset.
The Company recognized an impairment charge of $137,988 for the year ended December 31, 2022 related to the
trademarks and franchise relationships of Renew Crew based on continued deterioration in economic performance of the
franchised outlets of the brand. The impairment charge is included in depreciation and amortization expense on the
consolidated statements of operations. The Company did not recognize any impairment charges for the year ended
December 31, 2023.
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Premium Service Brands and Subsidiaries
Notes to Consolidated Financial Statements (Continued)
For the Years Ended December 31, 2023 and 2022

2. Summary of Significant Accounting Policies: (Continued)
Goodwill

Goodwill represents the excess of acquisition costs over the fair value of assets and liabilities acquired, including specifically
identified intangible assets. Goodwill is not amortized but is tested for impairment annually as of the last day of each fiscal
year in line with guidance prescribed by FASB ASU 2021-03 “Accounting Alternative for Evaluating Triggering Events” and
evaluated if the facts and circumstances at year end indicate if any triggering event existed.

In conducting impairment testing, the Company has the option to first assess qualitative factors to determine whether the
existence of events or circumstances leads to a determination that it is more likely than not that the estimated fair value of
areporting unit is less than its carrying amount. If the Company performs a qualitative assessment and determines that the
carrying value more likely than not exceeds the fair value, then the quantitative impairment test is performed, otherwise no
further analysis is required. The Company also may elect not to perform the qualitative assessment and, instead, proceed
directly to the quantitative impairment test. The ultimate outcome of the goodwill impairment assessment will be the same
whether the Company chooses to perform the qualitative assessment or proceed directly to the quantitative impairment
test.

The Company chose to perform a qualitative impairment test for goodwill as of December 31, 2023 and 2022. The Company
recognized an impairment charge of $169,724 for the year ended December 31, 2022 related to the goodwill of Renew Crew
based on continued deterioration in economic performance of the franchised outlets of the brand. The goodwill impairment
charge is included in depreciation and amortization expense on the consolidated statements of operations.

Deferred Loan Costs

In accordance with FASB ASU 2015-03, Simplifying the Presentation of Debt Issuance Costs, the Company defers certain
loan costs, which are presented as a reduction of long-term debt on the consolidated balance sheets. These costs are
amortized over the term of the debt using the straight-line method, which approximates the effective interest method.
Amortization of $79,207 and $69,742 is included in interest expense on the consolidated statements of operations for the
years ended December 31, 2023 and 2022, respectively.

Taxes

The Company and its subsidiaries are limited liability companies and are not subject to federal or state income taxes.
Accordingly, no provision has been made for federal or state income taxes since these taxes are the responsibility of
individual members. The Company utilizes a two-step approach for recognizing and measuring uncertain tax positions
accounted for in accordance with the asset and liability method. The first step is to evaluate the tax position for recognition
by determining whether evidence indicates that it is more likely than not that a position will be sustained if examined by a
taxing authority. The second step is to measure the tax benefit as the largest amount that is 50% likely of being realized
upon settlement with a taxing authority. There were no amounts recorded as of December 31, 2023 or 2022 related to
uncertain tax positions.

Advertising Costs

The Company administers national advertising funds (NAF) which are funded by the franchisees for which the associated
revenue is recognized in franchise service fees on the consolidated statement of operations. The NAF pays for costs of
preparing and producing various advertising and marketing materials for the franchisees. The NAF advertising expenses
are recognized as incurred and are included in franchise support expenses on the consolidated statements of operations.
NAF advertising expenses for the years ended December 31, 2023 and 2022 were $991,224 and $1,143,726, respectively.
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Premium Service Brands and Subsidiaries
Notes to Consolidated Financial Statements (Continued)
For the Years Ended December 31, 2023 and 2022

2. Summary of Significant Accounting Policies: (Continued)
Advertising Costs: (Continued)

Non-NAF advertising expenses are recognized as incurred and included in franchise sales expenses on the consolidated
statements of operations. Non-NAF advertising expenses for the years ended December 31, 2023 and 2022 were $559,056
and $461,056, respectively.

Foreign Currently Translation

The assets and liabilities of foreign operations in Canada, whose functional currency is other than the U.S. dollar, are
translated to U.S. dollars at the period end exchange rates and revenues and expenses are translated at average exchange
rates for the period. For all operations, the monetary items denominated in currencies other than the functional currency
are remeasured at period-end exchange rates and transaction gains and losses are included in general and administrative
expense in the consolidated statements of operations. Impacts resulting from the foreign currency fluctuations were not
significant to the consolidated financial statements as of and during the periods presented.

Fair Value Measurements

The Company applies fair value accounting for all financial assets and liabilities and nonfinancial assets and liabilities that
are recognized or disclosed at fair value in the consolidated financial statements on a recurring basis. The Company defines
fair value as the price that would be received from selling an asset or paid to transfer a liability in an orderly transaction
between market participants at the measurement date. When determining the fair value measurements for assets and
liabilities, which are required to be recorded at fair value, the Company considers the principal or most advantageous
market in which the Company would transact and the market-based risk measurements or assumptions that market
participants would use in pricing the asset or liability, such as inherent risk, transfer restrictions and credit risk.

The Company applies the following fair value hierarchy, which prioritizes the inputs used to measure fair value into three
levels and bases the categorization within the hierarchy upon the lowest level of input that is available and significant to the
fair value measurement:

Level 1 Quoted prices in active markets for identical assets or liabilities.

Level 2 Observable inputs other than quoted prices in active markets for identical assets and liabilities, quoted prices
for identical or similar assets or liabilities in inactive markets, or other inputs that are observable or can be
corroborated by observable market data for substantially the full term of the assets or liabilities.

Level 3 Inputs that are generally unobservable and typically reflect management’s estimates of assumptions that
market participants would use in pricing the asset or liability. The carrying amounts of cash and cash
equivalents, accounts receivable, inventory, prepaid expenses, accounts payable, accrued liabilities and deferred
franchise fees approximate fair value because of the short maturity of the instruments. The carrying value of
long-term debt approximates fair value as the stated interest rates are at market rates.
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Premium Service Brands and Subsidiaries
Notes to Consolidated Financial Statements (Continued)
For the Years Ended December 31, 2023 and 2022

2. Summary of Significant Accounting Policies: (Continued)
Recently Issued Accounting Pronouncements

Business Combinations

In October 2021, the FASB issued ASU 2021-08, “Business Combinations (Topic 805): Accounting for Contract Assets and
Contract Liabilities from Contracts with Customers.” The amendments in this Update require that an entity (acquirer)
recognize and measure contract assets and contract liabilities acquired in a business combination in accordance with Topic
606. At the acquisition date, an acquirer should account for the related revenue contracts in accordance with Topic 606 as
if it had originated the contracts. To achieve this, an acquirer may assess how the acquiree applied Topic 606 to determine
what to record for the acquired revenue contracts. Generally, this should result in an acquirer recognizing and measuring
the acquired contract assets and contract liabilities consistent with how they were recognized and measured in the
acquiree’s financial statements (if the acquiree prepared financial statements in accordance with generally accepted
accounting principles [GAAP]). However, there may be circumstances in which the acquirer is unable to assess or rely on
how the acquiree applied Topic 606, such as if the acquiree does not follow GAAP, if there were errors identified in the
acquiree’s accounting, or if there were changes identified to conform with the acquirer’s accounting policies. In those
circumstances, the acquirer should consider the terms of the acquired contracts, such as timing of payment, identify each
performance obligation in the contracts, and allocate the total transaction price to each identified performance obligation
on a relative standalone selling price basis as of contract inception (that is, the date the acquiree entered into the contracts)
or contract modification to determine what should be recorded at the acquisition date. The amendments in this Update also
provide certain practical expedients for acquirers when recognizing and measuring acquired contract assets and contract
liabilities from revenue contracts in a business combination. The amendments in this Update are effective for fiscal years
beginning after December 15, 2023. The Company is currently reviewing the requirements of the standard and evaluating
the impact on its consolidated financial statements.

3. Acquisitions
Window Gang

In May 2023, the Company entered into an asset purchase agreement to acquire substantially all of the assets of Window
Gang Ventures Corporation, Inc. for an aggregate net purchase price of $6,750,000. The transaction was funded by
$6,100,000 in draws on the existing term loan facility and $750,000 in deferred consideration. Window Gang is a window
cleaning franchising company and has been acquired to allow for the expansion of the Company’s presence within its home
services franchising platform. All goodwill that has been recognized in the acquisition related to intangible assets that do
not qualify for separate recognition. Identified goodwill is expected to be deductible for tax purposes.

As a result of the transaction, the Company incurred and expensed transaction costs of $103,047 which are included in
transaction costs on the consolidated statements of operations.

In accordance with guidance issued by the FASB for business combinations, the purchase price was allocated to the assets
acquired and liabilities assumed based on their estimated fair values. The purchase price was allocated as follows:

Assets acquired

Current assets $ -

Goodwill 1,635,000

Intangible assets 5,190,000
Assets acquired 6,825,000
Liabilities assumed (75,000)
Purchase price $ 6,750,000
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Premium Service Brands and Subsidiaries
Notes to Consolidated Financial Statements (Continued)
For the Years Ended December 31, 2023 and 2022

3. Acquisitions: (Continued)

Insight Business Solutions
In January 2023, the Company entered into a membership interest purchase agreement to acquire Insight Business
Solutions, LLC for an aggregate purchase price of $1. Insight operates a contact center and has been acquired to allow the

Company’s franchisees to process communications with customers within its home services franchising platform.

As a result of the transaction, the Company incurred and expensed transaction costs of $33,017 which are included in
transaction costs on the consolidated statements of operations.

In accordance with guidance issued by the FASB for business combinations, the purchase price was allocated to the assets
acquired and liabilities assumed based on their estimated fair values. The purchase price was allocated as follows:

Assets acquired

Current assets $ 24,145

Property and equipment 112,624

Other assets 2,500
Assets acquired 139,269
Liabilities assumed (139,268)
Purchase price $ 1

Rooterman

In January 2022, the Company entered into an asset purchase agreement to acquire substantially all of the assets of A Corp,
Inc. for an aggregate net purchase price of $3,900,000. The transaction was funded by $3,950,000 in draws on the existing
term loan facility and $42,267 in cash on hand. Rooterman is a sewer and drain maintenance and repair franchising
company and has been acquired to allow for the expansion of the Company’s presence within its home services franchising
platform. All goodwill that has been recognized in the acquisition related to intangible assets that do not qualify for separate
recognition. Identified goodwill is expected to be deductible for tax purposes.

As a result of the transaction, the Company incurred and expensed transaction costs of $33,017 which are included in
transaction costs on the consolidated statements of operations.

In accordance with guidance issued by the FASB for business combinations, the purchase price was allocated to the assets
acquired and liabilities assumed based on their estimated fair values. The purchase price was allocated as follows:

Assets acquired

Current assets $ -

Goodwill 1,635,000

Intangible assets 5,190,000
Assets acquired 6,825,000
Liabilities assumed (75,000)
Purchase price $ 6,750,000
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Premium Service Brands and Subsidiaries
Notes to Consolidated Financial Statements (Continued)
For the Years Ended December 31, 2023 and 2022

3. Acquisitions: (Continued)
Andy on Call
In March 2022, House Doctors entered into an asset purchase agreement to acquire substantially all of the assets of Andy
on Call, LLC for an aggregate net purchase price of $150,000. The transaction was funded by cash on hand. Andy on Call is
a home improvement and handyman franchising company and has been acquired to allow for the expansion of House
Doctors.

4. Prepaid Expenses and Other Current Assets

Prepaid expenses and other current assets consisted of the following as of December 31, 2023 and 2022:

2023 2022
Notes receivable $ 14,547 $ 24,990
Prepaid expenses 1,324,609 1,514,830
Prepaid commissions 985,918 751,616
Other current assets 161,344 160,533

Total prepaid expenses and other current assets $ 2486419 $ 2,451,969

5. Property and Equipment

Property and equipment consisted of the following as of December 31, 2023 and 2022:

Estimated

Useful Life 2023 2022
Office equipment 3-5years $ 224,403 $ 101,801
Software for internal use 1- 2 years 687,106 241,013
Leasehold improvements 5 years 322,751 314,840
Software in development 53,918 13,402
Total property and equipment 1,288,177 671,056
Less: Accumulated depreciation and amortization (560,153) (231,173)
Property and equipment, net $ 728,024 $ 439,883

Depreciation and amortization expense related to property and equipment recognized in the consolidated statement of
operations was $348,175 and $152,162 for the years ended December 2023 and 2022, respectively.

15
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Notes to Consolidated Financial Statements (Continued)
For the Years Ended December 31, 2023 and 2022

6. Intangible Assets and Goodwill
Intangible Assets

Intangible assets consisted of the following as of December 31, 2023 and 2022:

2023
Weighted
Average
Estimated Gross Accumulated Net Remaining
Useful Life Amount Amortization Amount Useful Life
Franchise relationships 10years $ 13,763,800 $ 2,273,903 $ 11,489,897 8.3
Trademarks 15 years 1,656,200 220,600 1,435,600 12.4
Intangible assets $ 15,420,000 $ 2,494,503 $__ 12,925,497
2022
Weighted
Average
Estimated Gross Accumulated Net Remaining
Useful Life Amount Amortization Amount Useful Life
Franchise relationships 10years $ 9,133,400 $ 1,258,127 $ 7,875,273 8.8
Trademarks 15 years 1,326,100 142,484 1,183,616 12.8
Intangible assets $_ 10,459,500 $ 1,400,611 $ 9,058,889

Amortization expense related to intangible assets was $1,323,392 and $1,293,384 for the years ended December 31, 2023
and 2022, respectively.

Estimated amortization expense for the subsequent five years and thereafter is as follows:

2024 $ 1,492,392
2025 1,492,392
2026 1,492,392
2027 1,492,392
2028 1,491,983
Thereafter 5,463,946

$___12,925497

Goodwill

Changes in the net carrying value of goodwill for the years ended December 31, 2023 and 2022 are as follows:

Balance at December 31, 2021 $ 4,830,387
Acquisition of Rooterman 739,207
Contingent consideration of House Doctors 33,819
Impairment of Renew Crew ( 169,724!
Balance at December 31, 2022 $ 5,433,689
Acquisition of Window Gang 1,635,000
Balance at December 31, 2022 $ 7,068,689
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Notes to Consolidated Financial Statements (Continued)
For the Years Ended December 31, 2023 and 2022

7. Other Long-term Assets

Other long-term assets consisted of the following as of December 31, 2023 and 2022:

2023 2022
Prepaid commissions $ 7,062,651 §$ 5,458,508
Notes receivable 34,628 74,460

Total other long-term assets $ 7,097,279 §$ 5,532,968

8. Long-term Debt

Long-term debt consisted of the following as of December 31, 2023 and 2022:

2023 2022
Term loans $ 12,293,250 $ 6,370,000
Delayed draw term loans 8,475,375 8,663,500
Total debt 20,768,625 15,033,500
Less: Current portion (599,500) (306,000)
Less: Unamortized deferred loan costs (250,400) (208,107)
Long-term debt $ 19,918,725 $ 14,519,393

In September 2021, PSB Group entered into a $6,500,000 term loan, a $10,000,000 delayed draw term loan and a $2,250,000
revolving loan of credit agreement with a financial institution (the “Credit Agreement”) in order to fund acquisitions
completed in 2021 and 2022.

In January 2022, the Company borrowed $3,950,000 under the delayed draw term facility for the acquisition of Rooterman.
As part of the funding of this delayed draw term loan, the Company incurred and deferred $59,250 of related costs.

In October 2022, PSB Group entered into the Second Amendment to the Credit Agreement in order to replace the London
Interbank Offering Rate (“LIBOR”) with the SOFR rate, a rate equal to the secured overnight financing rate as administered
by the Federal Reserve Bank of New York.

In May 2023, PSB Group entered into the Third Amendment to the Credit Agreement (the “Amended Credit Agreement”) in
order to fund the acquisition of Window Gang. The Company borrowed $6,100,000 under the Amended Credit Agreement
as the First Additional Term Loan Advance.

In December 2023, PSB Group entered into the Fourth Amendment to the Amended Credit Agreement in order to allow for the
transfer of the assets of Renew Crew to Window Gang.

Interest on all borrowings under the Amended Credit Agreement is at either the base rate or the SOFR rate, as elected by
the Company plus a premium. The base rate is a variable rate equal to the greater of (i) the Federal Funds Rate plus one-
half percent (0.50%) per annum, (ii) the Prime Rate, (iii) the sum of the one-month SOFR rate and two and one-quarter of
one percent (2.25%), and (iv) three and one-half of one percent (3.50%) per annum. The base rate premium is 4.75% per
annum for any term loan or delayed draw term loan and 0.75% per annum for revolving loans. The SOFR premium is 7.25%
per annum for any term loan or delayed draw term loan and 3.25% per annum for revolving loans.
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8. Long-term Debt: (Continued)

As of December 31, 2023, all borrowing under the Amended Credit Facility were SOFR loans with effective interest rates
ranging from 12.71% to 12.89% for term and delayed draw term loans. The Amended Credit Agreement provides for an
annual commitment fee of 0.5% per annum on the excess of the maximum available credit on the revolving loans over
average borrowings.

Substantially all of the assets of the Company collateralize the Amended Credit Agreement. The Amended Credit Agreement
requires, among other things, maintenance by the Company of minimum levels of cash flow coverage, leverage to EBITDA
ratios, and also limits capital expenditures. As of December 31,2023, the Company was in compliance with these covenants.
The Credit Agreement expires on September 17, 2026.

As of December 31, 2023 and 2022, $239,258 and $0 of interest was included in accrued liabilities in the consolidated
balance sheets, respectively.

Future maturities of long-term debt as of December 31, 2023 are as follows:

2024 $ 599,500
2025 783,000
2026 19,386,125

§___20768,625

9. Leases

The Company currently has one lease relating to its corporate headquarters. The Company recognized operating lease
expense of $340,260 for the years ended December 31, 2023 and 2022 in accordance with ASC 842. Cash payments made
during the years ended December 31, 2023 and 2022 totaled $309,976 and $300,947, respectively and are presented within
cash outflows from operating activities. The discount rate used by the Company in determining the lease liability was 12%.

Future payments due under operating leases as of December 31, 2023 are as follows:

2024 $ 319,275
2025 328,853
2026 338,719
2027 348,880
2028 359,347
Thereafter 869,767
$ 2,564,841
Less effects of discounting (871,582)
Lease liability $ 1,693,259
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10.

11.

12.

Stock Based Compensation

In accordance with the Second Amended and Restated Operating agreement of the Company, the Board of Managers has the
authority to issue up to 7,000 of Class A Common Units (“Class A”) and 333.33 of Class B Common Units (“Class B”) to
management. Both Class A and Class B Units vest in accordance with the respective grant agreements depending on the
classification of time vesting or performance vesting based on return of capital. The time vesting units vest over a five-year
period beginning on the first anniversary date of the first grant agreements in March 2022. The performance vesting based
on return of capital vest on the sale of the Company. As of December 31, 2023, 4,000 Class A and 111.11 Class B Units’ had
been granted and 375 Class A and 8.33 Class B Units had vested.

Contingencies

The Company is engaged in various legal proceedings incidental to its normal business activities. Management has
determined that it is not probable that the Company has incurred any loss contingencies as defined in FASB ASC Topic 450,
Contingencies. Accordingly, no liabilities have been recorded for such matters as of December 31, 2023 and 2022.
Management believes that the outcome of such matters will not have a material effect of the Company’s consolidated
financial statements.

Employee Benefits Plans
The Company sponsors a 401 (k) plan covering the majority of its employees meeting certain eligibility requirements. The
plan provides for matching contributions of 100% of the first 3% of employee contributions, 50% of the remaining employee

contributions, up to 4% of the participating employees contributions. The Company’s contributions to the plan totaled
$179,957 and $151,049 for the years ended December 31,2023 and 2022, respectively.
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Independent Auditors’ Report

Board of Managers
Premium Service Brands, LLC and Subsidiaries

Opinion

We have audited the accompanying consolidated financial statements of Premium Service Brands, LLC and
Subsidiaries, which comprise the consolidated balance sheets as of December 31, 2022 and 2021, and the related
consolidated statements of operations, changes in member's equity, and cash flows for the years then ended, and the
related notes to the financial statements.

In our opinion, the financial statements referred to above present fairly, in all material respects, the financial position
of Premium Service Brands, LLC and Subsidiaries as of December 31,2022 and 2021, and the results of its operations
and its cash flows for the years then ended in accordance with accounting principles generally accepted in the United
States of America.

Basis for Opinion

We conducted our audits in accordance with auditing standards generally accepted in the United States of America.
Our responsibilities under those standards are further described in the Auditors’ Responsibilities for the Audit of
the Financial Statements section of our report. We are required to be independent of Premium Service Brands, LLC
and Subsidiaries, and to meet our other ethical responsibilities in accordance with the relevant ethical requirements
relating to our audits. We believe that the audit evidence we have obtained is sufficient and appropriate to provide
a basis for our audit opinion.

Change in Accounting Principle

As discussed in Note 2 to the financial statements, in 2022, Premium Service Brands, LLC and Subsidiaries adopted
new accounting guidance, FASB ASU 2016-02 (Topic 842), Leases. Our opinion is not modified with respect to this
matter.

Responsibilities of Management for the Financial Statements

Management is responsible for the preparation and fair presentation of the financial statements in accordance with
accounting principles generally accepted in the United States of America, and for the design, implementation, and
maintenance of internal control relevant to the preparation and fair presentation of financial statements that are
free from material misstatement, whether due to fraud or error.

In preparing the financial statements, management is required to evaluate whether there are conditions or events,
considered in the aggregate, that raise substantial doubt about Premium Service Brands, LLC and Subsidiaries ability
to continue as a going concern within one year after the date that the financial statements are available to be issued.



Auditors’ Responsibilities for the Audit of the Financial Statements

Our objectives are to obtain reasonable assurance about whether the financial statements as a whole are free from
material misstatement, whether due to fraud or error, and to issue an auditors’ report that includes our opinion.
Reasonable assurance is a high level of assurance but is not absolute assurance and therefore is not a guarantee that
an audit conducted in accordance with generally accepted auditing standards will always detect a material
misstatement when it exists. The risk of not detecting a material misstatement resulting from fraud is higher than
for one resulting from error, as fraud may involve collusion, forgery, intentional omissions, misrepresentations, or
the override of internal control. Misstatements are considered material if there is a substantial likelihood that,
individually or in the aggregate, they would influence the judgment made by a reasonable user based on the financial
statements.

In performing an audit in accordance with generally accepted auditing standards, we:
e Exercise professional judgment and maintain professional skepticism throughout the audit.

e [dentify and assess the risks of material misstatement of the financial statements, whether due to fraud or error,
and design and perform audit procedures responsive to those risks. Such procedures include examining, on a
test basis, evidence regarding the amounts and disclosures in the financial statements.

e Obtain an understanding of internal control relevant to the audit in order to design audit procedures that are
appropriate in the circumstances, but not for the purpose of expressing an opinion on the effectiveness of
Premium Service Brands, LLC and Subsidiaries internal control. Accordingly, no such opinion is expressed.

e Evaluate the appropriateness of accounting policies used and the reasonableness of significant accounting
estimates made by management, as well as evaluate the overall presentation of the financial statements.

e Conclude whether, in our judgment, there are conditions or events, considered in the aggregate, that raise
substantial doubt about Premium Service Brands, LLC and Subsidiaries ability to continue as a going concern for
areasonable period of time.

We are required to communicate with those charged with governance regarding, among other matters, the planned
scope and timing of the audit, significant audit findings, and certain internal control related matters that we
identified during the audit.

Charlottesville, Virginia
March 16, 2023



Premium Service Brands, LLC
Consolidated Balance Sheets
December 31,2022 and 2021

2022 2021
Assets
Current assets
Cash and cash equivalents $ 900,157 $ 1,387,336
Accounts receivable, net 2,173,026 1,884,903
Prepaid expenses and other current assets 2,451,969 1,230,752
Total current assets 5,525,152 4,502,991
Property and equipment, net 439,883 428,554
Right-of-use lease asset 1,766,912 -
Intangible assets, net 9,058,889 6,742,551
Goodwill 5,433,689 4,830,387
Other assets 5,532,968 5,389,383
Total assets $ 27,757,493 $ 21,893,866
Liabilities and Members' Deficit
Current liabilities
Accounts payable $ 119,623 $ 286,509
Accrued and other liabilities 2,267,445 2,306,471
Deferred revenue, current 1,548,649 1,462,986
Lease liability, current 102,966
Current maturities of long-term debt 306,000 293,667
Total current liabilities 4,344,683 4,349,633
Long-term debt, net 14,519,393 10,919,701
Lease liability, noncurrent 1,693,259 -
Deferred revenue, noncurrent 10,901,598 10,493,140
Total liabilities 31,458,933 25,762,474
Members' deficit (3,701,440) (3,868,608)
Total liabilities and members' deficit $ 27,757,493 $ 21,893,866

The accompanying notes are an integral part of these consolidated financial statements.
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Premium Service Brands, LLC
Consolidated Statements of Operations
For the Years Ended December 31,2022 and 2021

2022 2021
Revenues
Franchise service fees $ 15,264,829 $ 9,538,356
Franchise sales fees 5,651,579 2,110,093
Other revenues 1,028,652 723,201
Total revenues 21,945,060 12,371,650
Costs and expenses
Franchise support expenses 8,680,470 5,255,288
Franchise sales expenses 5,573,085 3,161,409
General and administrative expenses 3,697,732 2,931,126
Transaction costs 101,430 302,829
Depreciation and amortization 1,445,548 302,370
Total costs and expenses 19,498,265 11,953,022
Operating income 2,446,795 418,628
Forgiveness of PPP loan - (370,117)
Interest income (5,694) (7,216)
Interest expense 1,504,408 283,733
Net income $ 948,081 $ 512,228

The accompanying notes are an integral part of these consolidated financial statements.
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Premium Service Brands, LLC
Consolidated Statements of Changes in Members' Equity
For the Years Ended December 31, 2022 and 2021

Members' Accumulated Members'
Capital Deficit Deficit
Balances at December 31, 2020 (2,949,326) $ (2,145,949) $ (5,095,275)
Capital Contributions 1,250,796 - 1,250,796
Net income - 512,228 512,228
Distributions to Members (536,357) - (536,357)
Balances at December 31, 2021 (2,234,887) (1,633,721) (3,868,608)
Net income - 948,081 948,081
Distributions to Members (780,913) - (780,913)
Balances at December 31, 2022 (3,015,800) $ (685,640) $ (3,701,440)

The accompanying notes are an integral part of these consolidated financial statements.

5



Premium Service Brands, LLC
Consolidated Statements of Cash Flows

For the Years Ended December 31,2022 and 2021

Cash flows from operating activities
Net income
Adjustments to reconcile net income to net cash
provided by (used in) operating activities
Depreciation and amortization
Gain on forgiveness of PPP loan
Amortization of deferred loan costs
Payments on contingent consideration liabilities
Changes in assets and liabilities
Accounts receivable
Prepaid expenses and other current assets
Other assets
Accounts payable
Accrued and other liabilities
Deferred revenue

Other long-term liabilities
Net cash provided by operating activities

Cash flows from investing activities
Business acquisitions, net of cash acquired
Purchases of property and equipment

Capitalized software development costs
Net cash used in investing activities

Cash flows from financing activities
Member contributions

Member distributions

Borrowings from long-term debt, net of deferred financing cost

Repayments of long-term debt

Net cash provided by (used in) financing activities

Increase in cash and cash equivalents

Cash and cash equivalents
Beginning of year

End of year

2022 2021
948,081 $ 512,228
1,445,548 302,370
- (370,117)
69,742 10,701
(33,819) -
(224,286) (888,492)
(1,163,663) (427,539)
(201,140) (2,021,857)
(166,886) 160,508
(71,621) 469,749
85,663 430,187
277,322 3,006,812
964,941 1,184,550
(4,050,000) (11,085,394)
(56,961) (319,835)
(106,529) (147,887)
(4,213,490) (11,553,116)
- 1,250,796
(780,913) (536,357)
4,475,450 11,136,000
(933,167) (230,000)
2,761,370 11,620,439
(487,179) 1,251,873
1,387,336 135,463
900,157 $ 1,387,336

The accompanying notes are an integral part of these consolidated financial statements.



Premium Service Brands and Subsidiaries
Notes to Consolidated Financial Statements
For the Years Ended December 31, 2022 and 2021

1. Organization and Description of Business

Premium Service Brands, LLC (the “Company” or “PSB”) is the parent company of a number of franchisors operating in the
United States and Canada which includes the following companies; 360 Painting, LLC (“360 Painting”), Maid Right, LLC
(“Maid Right”), Pro-Lift Doors Franchise, LLC (“Pro-Lift Doors”), Kitchen Wise, LLC (“Kitchen Wise”), House Doctors, LLC,
(“House Doctors”), Renew Crew, LLC (“Renew Crew”), Rubbish Works, LLC (“Rubbish Works”), Rooterman, LLC
(“Rooterman”), The Grout Medic, LLC (“The Grout Medic”), and PSB Group, LLC (“PSB Group”).

Prior to November 2021, House Doctors was known as Handyman Pro, LLC (“Handyman Pro”).
Franchised outlets as of December 31, 2022 and 2021 are summarized as follows:

Acquired Opened Closed
Franchises as during during during Franchises as of
December 31,2021 the year the year the year December 31, 2022

360 Painting 126 - 53 43 136
Maid Right 25 - 17 6 36
Pro-Lift 52 - 28 12 68
Renew Crew 17 - - 15 2
House Doctors 40 13 6 13 46
Kitchen Wise 24 - 2 18 8
Rooterman - 694 5 27 672
Rubbish Works 8 - 6 4 10
The Grout Medic 67 - 3 12 58

359 707 120 150 1036

2. Summary of Significant Accounting Policies
Financial Statement Preparation and Principles of Consolidation

The consolidated financial statements include the accounts of the Company and its wholly owned subsidiaries. All
intercompany accounts and transactions have been eliminated in consolidation.

Use of Estimates

The preparation of the consolidated financial statements in conformity with accounting principles generally accepted in the
United States of America requires management to make estimates and assumptions that affect the reported amounts as
assets and liabilities and disclosure of contingent assets and liabilities at the date of the consolidated financial statements,
and the reported amounts of revenues and expenses during the reporting period. The areas that require the use of
significant management estimates include purchase price allocation and the carrying value of goodwill and other long-lived
assets.



Premium Service Brands and Subsidiaries
Notes to Consolidated Financial Statements (Continued)
For the Years Ended December 31, 2022 and 2021

2. Summary of Significant Accounting Policies: (Continued)
Revenue Recognition

The following describes principal activities from which the Company generates its revenues and the associated revenue
recognition policy:

Franchise Service Fees

Franchise service fees consist of royalty, call center, technology, national advertising and service fees charged to franchisees.
Royalties generally range from 4% to 6% of the franchisee’s gross sales, depending on the particular franchise concept and
upon other factors. The Company recognizes revenue for royalties as they become billable when the underlying franchisee
sales occur. Call center, technology and service fees provide a distinct benefit from the franchise right and are therefore
separate performance obligations. Fees for these services are generally billed as a monthly fixed or usage-based amount
and are recognized as revenue as the services are performed. The Company administers national advertising funds (“NAF”)
which are funded by the franchisees and are used to pay for the costs of preparing and producing various advertising and
marketing materials for the franchisees. The advertising funded through the NAF benefits the franchise brands overall,
rather than the individual franchise owners, and therefore is not a performance obligation separate from the overall
franchise right. Any underspending or overspending of the NAF contributions are recorded as accrued and other liabilities
or prepaid expenses and other current assets on the consolidated balance sheets.

Franchise Sales Fees

Franchise sales fees consist of initial franchise, renewal and termination fees. The Company’s primary performance
obligation under the franchise agreements is granting rights to use the Company’s intellectual property over the term of the
franchise agreement. Initial franchise fees are not a service distinct from the overall initial franchise right performance
obligation and are therefore recognized on a straight-line basis over the franchise agreement term.

Other Revenues

Other revenues consist primarily of rebates, product sales revenues and convention sponsorship and attendance fees.
Rebates received from third-party vendors in return for the Company maintaining a buying program that connects the
vendors with the Company’s franchise customers are recognized as revenue as they become due, which is generally on a
quarterly basis. Rebates are calculated as a percentage of third-party sales. The Company sells products to franchisee
customers. The Company acts as an agent in respect of certain third-party products that are sold through the Company’s
online platforms. The Company has no inventory risk on these products as they are dropped shipped to the franchisees and
the third-party vendor are primarily responsible for fulfilling the orders.

Cash and Cash Equivalents

The Company considers all cash and highly liquid investments purchased with an initial maturity of three months or less to
be cash or cash equivalents. Cash consists primarily of cash on hand and cash on deposit. The Company maintains its cash
in banks in which deposits may, from time to time, exceed federally insured limits. The Company has not experienced any
losses in such accounts and believes that it is not exposed to any significant credit risks related to cash.

In accordance with FASB Accounting Standards Update (“ASU”) 2016-15 Statement of Cash Flows (Topic 230), cash
payments made not soon after (defined as more than three months) the acquisition date of a business combination to settle
any contingent consideration liabilities, the payments are separated and classified as cash outflows from financing activities
and operating activities. Cash payments up to the amount of the contingent consideration liability recognized at the
acquisition date (including measurement-period adjustments) are classified as financing activities; any excess is classified
operating activities.



Premium Service Brands and Subsidiaries
Notes to Consolidated Financial Statements (Continued)
For the Years Ended December 31, 2022 and 2021

2. Summary of Significant Accounting Policies: (Continued)

In April 2022, the Company paid $33,819 to settle a contingent consideration liability arising from the acquisition of House
Doctors. The Company did not pay any contingent consideration during the year ended December 31, 2021.

Accounts Receivable and Allowance for Doubtful Accounts

Accounts receivable are stated at the amount management expects to collect from outstanding balances. Management
determines the allowance for doubtful accounts based on its assessment of the current status of individual accounts.
Uncollectible accounts are written off against the allowance when collection of the amounts appears doubtful. As of
December 31,2022 and 2021, the allowance for doubtful accounts was $51,605 and $40,084, respectively. During the years
ended December 31, 2022 and 2021, the Company had write-offs of uncollectable accounts of $213,616 and $26,526,
respectively.

Contract Balances

Contract liabilities, in accordance with FASB ASC 606, are amounts collected, or an unconditional right to consideration
(receivable) in advance of delivery of goods or services. Contract liabilities are typically related to billed amounts for
obligations that have not yet been satisfied and therefore may not be recognized until conditions of the contract are met.
The current portion of contract liabilities is included in deferred revenue on the consolidated balance sheets. Long-term
contract liabilities are included in other long-term liabilities on the consolidated balance sheets. The following table
presents closing balances of contract liabilities as of December 31, 2022 and 2021:

2022 2021
Contract liabilities, short-term $ 1,548,649 $ 1,462,986
Contract liabilities, long-term $ 10,901,598 $ 10,493,140

Costs Incurred to Obtain a Contract with Customers

The Company capitalizes commissions paid to brokers that are a direct result of obtaining a new franchise agreement and
amortizes these costs over the franchise agreement period. The short term and long-term portion of the deferred costs
related to these arrangements are included in prepaid expenses and other current assets and in other assets, respectively,
on the consolidated balance sheets.

Property and Equipment

Property and equipment is stated at historical cost and depreciated using the straight-line method over the estimated useful
life of the assets. Additions and betterments are capitalized, maintenance and repairs which do not extend the useful life of
the assets are expensed as incurred in general and administrative expenses on the consolidated statements of operations.

Capitalized Software

The Company capitalizes certain costs incurred in the development of various internally used software platforms, in
accordance with FASB ASC 350-40, “Internal-Use Software”, which requires certain costs incurred during the application
development stage be capitalized and other costs incurred during the preliminary project and post-implementation stages
be expensed as they are incurred. The Company capitalizes software development costs when the preliminary project stage
is completed and the technological feasibility is established. Capitalized costs include personnel and related expenses for
employees and third-party contractors who are directly associated with and who devote time to internal-use software
projects. Any costs incurred to significantly upgrade or enhance the Company’s software platforms are also capitalized.
Costs related to the preliminary project activities and post-implementation support activities are expensed as incurred.
Amortization of capitalized software costs accounted for in accordance with FASB ASC 350-40 and ASC 985-20 are
recognized in depreciation and amortization on the consolidated financial statements using a straight-line method over an
estimated useful life of one to three years.



Premium Service Brands and Subsidiaries
Notes to Consolidated Financial Statements (Continued)
For the Years Ended December 31, 2022 and 2021

2. Summary of Significant Accounting Policies: (Continued)
Leases

Effective January 2022, the Company accounts for lease contracts in accordance with FASB ASC 842. As of December 31,
2022, the Company’s only facility lease is classified as an operating lease. The Company recognizes an asset for the right to
use an underlying leased asset for the lease term and records lease liabilities based on the present value of the Company’s
obligation to make lease payments under the lease. As the Company’s lease does not specify an implicit rate, the Company
uses a best estimate of its incremental borrowing rate to discount future lease payments. The Company estimates its
incremental borrowing rate based on observable information about risk-free interest rates that are the same tenure as the
lease term, adjusted for various factors, including the effects of assumed collateral, the nature of how the loan is repaid, and
the Company’s credit risk.

The Company evaluates options included in its lease agreement to extend or terminate the lease. The Company will reflect
the effect of exercising those options in the lease term when it is reasonably certain that the Company will exercise that
option. In assessing whether it is reasonably certain that the Company will exercise an option, the Company considers
factors such as:

e The lease payments due in any optional period;

e Penalties for failure to exercise (or not exercise) the option;

e Market factors, such as the availability of similar assets and current rental rates for such assets;
e The nature of the underlying leased asset and its importance to the Company’s operations; and
e The remaining useful lives of any related leasehold improvements.

Lease expense for operating leases is recognized on a straight-line basis over the lease term. Variable lease payments, if
any, are recognized in the period when the obligation to make those payments is incurred. Lease incentives received prior
to lease commencement are recorded as a reduction in the right-to-use asset. Fixed lease incentives received after lease
commencement reduce both the lease liability and the right-of-use asset.

Intangible Assets

Intangible assets consist of trademarks and franchise relationships. Intangible assets are stated at their estimated fair value
at the date of acquisition. Amortization is computed over the estimated useful lives of the related intangible assets using
the straight-line method.

Long-lived Assets

In accordance with FASB ASC 360-10, Accounting for Impairment or Disposal of Long-Lived Assets, long-lived assets, such
as property and equipment and intangible assets, are reviewed for impairment, at least annually, or whenever events or
changes in circumstances indicate that the carrying amount of an asset may not be recoverable. Recoverability of assets to
be held and used is measured by a comparison of the carrying amount of an asset to estimated undiscounted future cash
flows expected to be generated by the asset. If the carrying amount of an asset exceeds its estimated future cash flows, an
impairment charge is recognized at the amount by which the carrying amount of the asset exceeds the fair value of the asset.
The Company recognized an impairment charge of $137,988 for the year ended December 31, 2022 related to the
trademarks and franchise relationships of Renew Crew based on continued deterioration in economic performance of the
franchised outlets of the brand. The impairment charge is included in depreciation and amortization expense on the
consolidated statements of operations. The Company did not recognize any impairment charges for the year ended
December 31, 2021.
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Premium Service Brands and Subsidiaries
Notes to Consolidated Financial Statements (Continued)
For the Years Ended December 31, 2022 and 2021

2. Summary of Significant Accounting Policies: (Continued)
Goodwill

Goodwill represents the excess of acquisition costs over the fair value of assets and liabilities acquired, including specifically
identified intangible assets. Goodwill is not amortized but is tested for impairment annually as of the last day of each fiscal
year in line with guidance prescribed by FASB ASU 2021-03 “Accounting Alternative for Evaluating Triggering Events” and
evaluated if the facts and circumstances at year end indicate if any triggering event existed.

In conducting impairment testing, the Company has the option to first assess qualitative factors to determine whether the
existence of events or circumstances leads to a determination that it is more likely than not that the estimated fair value of
areporting unit is less than its carrying amount. If the Company performs a qualitative assessment and determines that the
carrying value more likely than not exceeds the fair value, then the quantitative impairment test is performed, otherwise no
further analysis is required. The Company also may elect not to perform the qualitative assessment and, instead, proceed
directly to the quantitative impairment test. The ultimate outcome of the goodwill impairment assessment will be the same
whether the Company chooses to perform the qualitative assessment or proceed directly to the quantitative impairment
test.

The Company chose to perform a qualitative impairment test for goodwill as of December 31,2022 and 2021. The Company
recognized an impairment charge of $169,724 for the year ended December 31, 2022 related to the goodwill of Renew Crew
based on continued deterioration in economic performance of the franchised outlets of the brand. The goodwill impairment
charge is included in depreciation and amortization expense on the consolidated statements of operations. As of December
31, 2021, the Company determined that the recorded value for goodwill was not impaired.

Deferred Loan Costs

In accordance with FASB ASU 2015-03, Simplifying the Presentation of Debt Issuance Costs, the Company defers certain
loan costs, which are presented as a reduction of long-term debt on the consolidated balance sheets. These costs are
amortized over the term of the debt using the straight-line method, which approximates the effective interest method.
Amortization of $69,742 and $10,701 is included in interest expense on the consolidated statements of operations for the
years ended December 31, 2022 and 2021, respectively.

Taxes

The Company and its subsidiaries are limited liability companies and are not subject to federal or state income taxes.
Accordingly, no provision has been made for federal or state income taxes since these taxes are the responsibility of
individual members. The Company utilizes a two-step approach for recognizing and measuring uncertain tax positions
accounted for in accordance with the asset and liability method. The first step is to evaluate the tax position for recognition
by determining whether evidence indicates that it is more likely than not that a position will be sustained if examined by a
taxing authority. The second step is to measure the tax benefit as the largest amount that is 50% likely of being realized
upon settlement with a taxing authority. There were no amounts recorded as of December 31, 2022 or 2021 related to
uncertain tax positions.

Advertising Costs

The Company administers national advertising funds (NAF) which are funded by the franchisees for which the associated
revenue is recognized in franchise service fees on the consolidated statement of operations. The NAF pays for costs of
preparing and producing various advertising and marketing materials for the franchisees. The NAF advertising expenses
are recognized as incurred and are included in franchise support expenses on the consolidated statements of operations.
NAF advertising expenses for the years ended December 31, 2022 and 2021 were $750,411 and $792,568, respectively.
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Premium Service Brands and Subsidiaries
Notes to Consolidated Financial Statements (Continued)
For the Years Ended December 31, 2022 and 2021

2. Summary of Significant Accounting Policies: (Continued)
Advertising Costs: (Continued)

Non-NAF advertising expenses are recognized as incurred and included in franchise sales expenses on the consolidated
statements of operations. Non-NAF advertising expenses for the years ended December 31, 2022 and 2021 were $315,295
and $177,681, respectively.

Foreign Currency Translation

The assets and liabilities of foreign operations in Canada, whose functional currency is other than the U.S. dollar, are
translated to U.S. dollars at the period end exchange rates and revenues and expenses are translated at average exchange
rates for the period. For all operations, the monetary items denominated in currencies other than the functional currency
are remeasured at period-end exchange rates and transaction gains and losses are included in general and administrative
expense in the consolidated statements of operations. Impacts resulting from the foreign currency fluctuations were not
significant to the consolidated financial statements as of and during the periods presented.

Fair Value Measurements

The Company applies fair value accounting for all financial assets and liabilities and nonfinancial assets and liabilities that
are recognized or disclosed at fair value in the consolidated financial statements on a recurring basis. The Company defines
fair value as the price that would be received from selling an asset or paid to transfer a liability in an orderly transaction
between market participants at the measurement date. When determining the fair value measurements for assets and
liabilities, which are required to be recorded at fair value, the Company considers the principal or most advantageous
market in which the Company would transact and the market-based risk measurements or assumptions that market
participants would use in pricing the asset or liability, such as inherent risk, transfer restrictions and credit risk.

The Company applies the following fair value hierarchy, which prioritizes the inputs used to measure fair value into three
levels and bases the categorization within the hierarchy upon the lowest level of input that is available and significant to the
fair value measurement:

Level 1 Quoted prices in active markets for identical assets or liabilities.

Level 2 Observable inputs other than quoted prices in active markets for identical assets and liabilities, quoted prices
for identical or similar assets or liabilities in inactive markets, or other inputs that are observable or can be
corroborated by observable market data for substantially the full term of the assets or liabilities.

Level 3 Inputs that are generally unobservable and typically reflect management’s estimates of assumptions that
market participants would use in pricing the asset or liability. The carrying amounts of cash and cash
equivalents, accounts receivable, inventory, prepaid expenses, accounts payable, accrued liabilities and deferred
franchise fees approximate fair value because of the short maturity of the instruments. The carrying value of
long-term debt approximates fair value as the stated interest rates are at market rates.

12



Premium Service Brands and Subsidiaries
Notes to Consolidated Financial Statements (Continued)
For the Years Ended December 31, 2022 and 2021

2. Summary of Significant Accounting Policies: (Continued)
Recently Issued Accounting Pronouncements

Business Combinations

In October 2021, the FASB issued ASU 2021-08, “Business Combinations (Topic 805): Accounting for Contract Assets and
Contract Liabilities from Contracts with Customers.” The amendments in this Update require that an entity (acquirer)
recognize and measure contract assets and contract liabilities acquired in a business combination in accordance with Topic
606. At the acquisition date, an acquirer should account for the related revenue contracts in accordance with Topic 606 as
if it had originated the contracts. To achieve this, an acquirer may assess how the acquiree applied Topic 606 to determine
what to record for the acquired revenue contracts. Generally, this should result in an acquirer recognizing and measuring
the acquired contract assets and contract liabilities consistent with how they were recognized and measured in the
acquiree’s financial statements (if the acquiree prepared financial statements in accordance with generally accepted
accounting principles [GAAP]). However, there may be circumstances in which the acquirer is unable to assess or rely on
how the acquiree applied Topic 606, such as if the acquiree does not follow GAAP, if there were errors identified in the
acquiree’s accounting, or if there were changes identified to conform with the acquirer’s accounting policies. In those
circumstances, the acquirer should consider the terms of the acquired contracts, such as timing of payment, identify each
performance obligation in the contracts, and allocate the total transaction price to each identified performance obligation
on a relative standalone selling price basis as of contract inception (that is, the date the acquiree entered into the contracts)
or contract modification to determine what should be recorded at the acquisition date. The amendments in this Update also
provide certain practical expedients for acquirers when recognizing and measuring acquired contract assets and contract
liabilities from revenue contracts in a business combination. The amendments in this Update are effective for fiscal years
beginning after December 15, 2023. The Company is currently reviewing the requirements of the standard and evaluating
the impact on its consolidated financial statements.

3. Acquisitions
Rooterman

In January 2022, the Company entered into an asset purchase agreement to acquire substantially all of the assets of A Corp,
Inc. for an aggregate net purchase price of $3,900,000. The transaction was funded by $3,950,000 in draws on the existing
term loan facility and $42,267 in cash on hand. Rooterman is a sewer and drain maintenance and repair franchising
company and has been acquired to allow for the expansion of the Company’s presence within its home services franchising
platform. All goodwill that has been recognized in the acquisition related to intangible assets that do not qualify for separate
recognition. Identified goodwill is expected to be deductible for tax purposes.

As a result of the transaction, the Company incurred and expensed transaction costs of $33,017 which are included in
transaction costs on the consolidated statements of operations.

In accordance with guidance issued by the FASB for business combinations, the purchase price was allocated to the assets
acquired and liabilities assumed based on their estimated fair values. The purchase price was allocated as follows:

Assets acquired

Current assets $ 63,837

Goodwill 739,207

Intangible assets 3,290,000
Assets acquired 4,093,044
Liabilities assumed (193,044)
Purchase price $ 3,900,000
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Premium Service Brands and Subsidiaries
Notes to Consolidated Financial Statements (Continued)
For the Years Ended December 31, 2022 and 2021

3. Acquisitions: (Continued)
Andy on Call

In March 2022, House Doctors entered into an asset purchase agreement to acquire substantially all of the assets of Andy
on Call, Franchising, Inc. (“Andy on Call”) for an aggregate net purchase price of $150,000. The transaction was funded by
cash on hand. Andy on Call is a home improvement and handyman franchising company and has been acquired to allow for
the expansion of House Doctors.

The Grout Medic

In September 2021, the Company entered into an asset purchase agreement to acquire substantially all of the assets of The
Grout Medic LLC for an aggregate net purchase price of $6,194,371. The transaction was funded by $6,500,000 in draws on
the existing term loan facility and $93,888 in cash on hand. The Grout Medic is a tile and grout restoration and maintenance
franchising company and has been acquired to allow for the expansion of the Company’s presence within its home services
franchising platform. All goodwill that has been recognized in the acquisition related to intangible assets that do not qualify
for separate recognition. Identified goodwill is expected to be deductible for tax purposes.

As a result of the transaction, the Company incurred and expensed transaction costs of $276,303 which are included in
transaction costs on the consolidated statements of operations.

In accordance with guidance issued by the FASB for business combinations, the purchase price was allocated to the assets
acquired and liabilities assumed based on their estimated fair values. The purchase price was allocated as follows:

Assets acquired

Current assets $ 68,337
Goodwill 2,726,787
Intangible assets 3,520,000
Other assets 119,805
Assets acquired 6,434,929
Liabilities assumed (240,558)
Purchase price $ 6,194,371

House Doctors

In September 2021, Handyman Pro entered into an asset purchase agreement to acquire substantially all of the assets of
Saltire Brands, LLC (doing business as House Doctors) for an aggregate net purchase price of $4,984,834. The transaction
was funded by $4,850,000 in draws on the existing delayed term loan facility and $134,834 in cash on hand. House Doctors
is a home improvement and handyman franchising company and has been acquired to allow for the expansion of the
Company’s presence within its home services franchising platform. All goodwill that has been recognized in the acquisition
related to intangible assets that do not qualify for separate recognition. Identified goodwill is expected to be deductible for
tax purposes.

As a result of the transaction, the Company incurred and expensed transaction costs of $23,084 which are included in
transaction costs on the consolidated statements of operations.
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Premium Service Brands and Subsidiaries
Notes to Consolidated Financial Statements (Continued)
For the Years Ended December 31, 2022 and 2021

3. Acquisitions: (Continued)

In accordance with guidance issued by the FASB for business combinations, the purchase price was allocated to the assets
acquired and liabilities assumed based on their estimated fair values. The purchase price was allocated as follows:

Assets acquired

Current assets $ 241,483

Goodwill 1,776,390

Intangible assets 3,080,000
Assets acquired $ 5,097,873
Liabilities assumed (113,039)
Purchase price $ 4,984,834

4. Prepaid Expenses and Other Current Assets

Prepaid expenses and other current assets consisted of the following as of December 31, 2022 and 2021:

2022 2021
Notes receivable $ 24,990 $ 33,372
Prepaid expenses 1,514,830 468,374
Prepaid commissions 751,616 701,169
Other current assets 160,533 27,837
Total prepaid expenses and other current assets $ 2,451,969 $ 1,230,752
5. Property and Equipment
Property and equipment consisted of the following as of December 31, 2022 and 2021:

Estimated

Useful Life 2022 2021
Office equipment 3-5years $ 101,801 $ 277,048
Software for internal use 1- 2 years 241,013 90,040
Leasehold improvements 5 years 314,840 93,632
Software in development 1 -3 years 13,402 57,847
Total property and equipment 671,056 518,567
Less: Accumulated depreciation and amortization (231,173) (90,013)
Property and equipment, net $ 439,883 $ 428,554

Depreciation and amortization expense related to property and equipment recognized in the consolidated statement of
operations was $152,162 and $80,768 for the years ended December 2022 and 2021, respectively.

15



Premium Service Brands and Subsidiaries
Notes to Consolidated Financial Statements (Continued)
For the Years Ended December 31, 2022 and 2021

6. Intangible Assets and Goodwill
Intangible Assets

Intangible assets consisted of the following as of December 31, 2022 and 2021:

2022
Weighted
Average
Estimated Gross Accumulated Net Remaining
Useful Life Amount Amortization Amount Useful Life
Franchise relationships 10 years $ 9,133,400 $ 1,258,127 $ 7,875,273 8.8
Trademarks 15 years 1,326,100 142,484 1,183,616 12.8
Intangible assets $ 10,459,500 $ 1,400,611 $ 9,058,889
2021
Weighted
Average
Estimated Gross Accumulated Net Remaining
Useful Life Amount Amortization Amount Useful Life
Franchise relationships 10 years $ 6,033,400 $ 250,508 $ 5,782,892 9.5
Trademarks 15 years 986,100 26,441 959,659 13.5
Intangible assets $ 7,019,500 $ 276,949 $ 6,742,551

Amortization expense related to intangible assets was $985,674 and $221,602 for the years ended December 31, 2022 and
2021, respectively.

Estimated amortization expense for the subsequent five years and thereafter is as follows:

2023 $ 970,392
2024 970,392
2025 970,392
2026 970,392
2027 970,392
Thereafter 4,206,929
$___ 9058889

Goodwill

Changes in the net carrying value of goodwill for the years ended December 31, 2022 and 2021 are as follows:

Balance at December 31, 2020 $ 327,210
Acquisition of The Grout Medic 2,726,787
Acquisition of House Doctors 1,776,390
Balance at December 31,2021 $ 4,830,387
Acquisition of Rooterman 739,207
Contingent consideration of House Doctors 33,819
Impairment of Renew Crew (169,724)
Balance at December 31, 2022 $ 5,433,689
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Premium Service Brands and Subsidiaries
Notes to Consolidated Financial Statements (Continued)
For the Years Ended December 31, 2022 and 2021

7. Other Long-term Assets

Other long-term assets consisted of the following as of December 31, 2022 and 2021:

2022 2021
Prepaid commissions $ 5,458,508 $ 5,257,368
Notes receivable 74,460 132,015

Total other long-term assets $ 5,532,968 $ 5,389,383

8. Long-term Debt

Long-term debt consisted of the following as of December 31, 2022 and 2021:

2022 2021
Term loan $ 6,370,000 $ 6,500,000
Delayed draw term loans 8,663,500 4,850,000
Kitchen Wise acquisition financing - 66,667
Total debt 15,033,500 11,416,667
Less: Current portion (306,000) (293,667)
Less: Unamortized deferred loan costs (208,107) (203,299)
Long-term debt $ 14,519,393 $ 10,919,701

In September 2021, PSB Group entered into a $6,500,000 term loan, a $10,000,000 delayed draw term loan and a $2,250,000
revolving loan of credit agreement with a financial institution (the “Credit Agreement”) in order to fund acquisitions
completed in 2021 and 2022.

In September 2021, the term loan was funded for the acquisition of The Grout Medic. As part of the funding of the term loan,
the Company incurred and deferred $141,250 of related costs.

In September 2021, the Company borrowed $4,850,000 under the delayed draw term facility for the acquisition of House
Doctors. As part of the funding of this delayed draw term loan, the Company incurred and deferred $72,750 of related costs.

In January 2022, the Company borrowed $3,950,000 under the delayed draw term facility for the acquisition of Rooterman.
As part of the funding of this delayed draw term loan, the Company incurred and deferred $59,250 of related costs.

In October 2022, PSB Group entered into the Second Amendment to the Credit Agreement (the “Amended Credit

Agreement”) in order to replace the London Interbank Offering Rate (“LIBOR”) with the SOFR rate, a rate equal to the
secured overnight financing rate as administered by the Federal Reserve Bank of New York.
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Premium Service Brands and Subsidiaries
Notes to Consolidated Financial Statements (Continued)
For the Years Ended December 31, 2022 and 2021

8.

10.

Long-term Debt: (Continued)

Interest on all borrowings under the Amended Credit Agreement is at either the base rate or the SOFR rate, as elected by
the Company plus a premium. The base rate is a variable rate equal to the greater of (i) the Federal Funds Rate plus one-
half percent (0.50%) per annum, (ii) the Prime Rate, (iii) the sum of the one-month SOFR rate and two and one-quarter of
one percent (2.25%), and (iv) three and one-half of one percent (3.50%) per annum. The base rate premium is 4.75% per
annum for any term loan or delayed draw term loan and 0.75% per annum for revolving loans. The SOFR premium is 7.25%
per annum for any term loan or delayed draw term loan and 3.25% per annum for revolving loans.

As of December 31, 2022, all borrowing under the Credit Facility were SOFR loans with effective interest rates of 11.49%
for term and delayed draw term loans. The Credit Agreement provides for an annual commitment fee of 0.5% per annum
on the excess of the maximum available credit on the revolving loans over average borrowings.

Substantially all of the assets of the Company collateralize the Credit Agreement. The Credit Agreement requires, among
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