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Tea 1s the
wise man’s potion

LU YU

Author of The Classic of Tea




With roots from the City of London spanning
hundreds of years, London Tea Exchange
offers one of the widest selection of single
estate premium tea’s from across the globe.
Our unique tea collections are sourced
directly from over forty different countries
and includes some of the rarest teas in

the world, many of which are exclusive to
London Tea Exchange.

We understand that our clients take comfort in
knowing that quality is at the heart of everything we
do. The success of our London store has revealed that
clients are able to distinguish the superior quality of
our teas which has led to an overwhelming demand
for our products and services.

Our philosophy and attitude is founded on the need
for continuous improvement, whilst satisfying our
own passion for achieving excellence. Our vision is
to provide premium teas for restaurants, hotels and
the hospitality sector where high quality luxury teas
can be found and clients can receive the ultimate
hospitality experience.
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‘Our aim is to be the flrst ch e,for clients on
the products and services we vide. Our
ph|Iosophy and attitude is founded on the need
for contlnuous mprovemen&and our desire to
seek a competitive edge,.whllst satisfying our
own passion for achievi g excellence”

Sheikh Aliur Rahman
Chief Executive

- Family of three at tea, 1727, by Richard Collins
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The
ocvrecd

If there were ever a tea brand that fully
captures its inherent meaning, who it serves,
and why it succeeds on so many levels, it is
undoubtedly London Tea Exchange.

For nearly a decade, the brand has evolved and carved an enviable
niche in the growing premium tea market. For it is here that luxury

is experienced through the richness of purity and authenticity,
discovered in the beauty of artistry and delivered with an intuitive
response to personal expectation and taste. No one delivers that kind
of tea experience quite like London Tea Exchange.

London Tea Exchange presents an exceptional prospect to build on
the brand and succeed in maintaining a global presence. Serving an
untapped market for luxury tea, London Tea Exchange will dominate
the competitive landscape with a cost efficient model that offers a
healthy return to partners.

London tea Exchange offers a kind of luxury and depth of flavours
and rarity, where less is more, simplicity speaks volumes and clients
still have the choice they need or desire. The brand has tremendous
momentum as it expands into major gateway cities, established resort
destinations and emerging luxury markets throughout the world. For
not only is London Tea Exchange poised for phenomenal growth and
opportunity, it is poised for greatness and distinction.



The

Afternoon Tea is an Institution in itself.
London Tea exchange wishes to develop
luxury tea rooms that can offer an
exclusive range of rare and single estate
premium teas from across the globe

Our large portfolio of over 300 varieties of premium teas and rare
teas, have been sourced from established tea estates from all major
tea producing countries. Clients will be able to distinguish the
London Tea exchange on three key areas:

Superior quality and authenticity of our teas: Clients will not
simply notice, but able to see, touch and taste the quality

Range of our teas and exclusivity: Clients will be able to choose
teas from across the globe, including access to rare teas which
are Exclusive to London Tea Exchange

Customer service, presentation and care: Clients will receive the
highest level of customer care by professionally trained staff who
will have detailed knowledge and understanding of teas from
across the globe

Our aim is to create luxury tea rooms across the globe with unrivalled
attention to detail with a traditional and vibrant environment where
high quality premium teas can be found and where clients can
receive the ultimate hospitality experience. The feel will be one of
luxury, perfect for purchasing corporate gifts, yet also offer a variety
for friends and family.

We are currently expanding into Europe, Middle East, Asia and
North America.
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London Tea Exchange has longstanding relationships with individual tea

estates with whom we have developed a trustful cooperation spanning
over a decade.

Our teas are sourced from many of the leading tea producing countries including:

% Australia + Guatemala + Nigeria

¥ Bangladesh + Hawaii + Panama

+ Brazil 4+ India ¥ Peru

+ China 4+ Indonesia ¥+ Rwanda

4+ Colombia 4+ Jamaica 4+ South Africa
¥ Costa Rica + Japan ¥ South Korea
% Cuba + Kenya % Sri Lanka

% Dominican Republic + Malawi + Taiwan

% Ecuador + Malaysia + Tanzania

+ Egypt + Morocco + Thailand

+ Ethiopia + Nepal ¥ Turkey

+ Georgia + Nicaragua ¥ Vietnam

Only the finest leaf teas are selected from individual estates and prior to purchase our
experienced tea tasters ensure that teas selected meet our high internal quality standards.



The

We have undertaken extensive market
research using many of our leading tea
products. We have participated in major
international events, exhibitions and
festivals in order to acquire feedback.
They have consistently revealed that
there is an overwhelming international
demand for our products.

The Global tea market has been spurred on by studies advertising
tea’s health benefits and consumers have been turning towards tea
as a more original, more natural affordable luxury. In addition the
cultural connection of tea with all things “civilised “ has made tea
knowledge, including the choice of a favourite tea house, a mark of
sophistication among affluent classes.

The global market for hot beverages is forecast to reach USD $877.7
Billion in value by 2021. The market is primarily spurred by increasing
emphasis on the availability of premium tea. Widespread awareness
of health benefits continue to drive the beverage to new heights of
popularity.

Evidence from the British Tea Council, which is backed by our own
research show tea consumers are increasingly turning to alternate
varieties as sales of premium teas, infusions and other exotic blends
have shot up an impressive 83% in the past two years alone.

Tea is growing in popularity and more people are drinking tea in
the mornings as a substitute for coffee.

Tea is being consumed throughout the day; its milder caffeine
effect allows for multiple cups.

Today’s tea drinkers do not limit their purchase to one season but
drink tea all year long. Iced teas during the summer period are
growing in popularity.

Tea has become the drink of choice for today’s baby boomer
and teas health effects are giving tea a more active, youthful and
healthy image.

Tea Elements within health products are helping to promote a
healthy lifestyle particularly within young women.
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; - “We understand that our clients take comfort
- in knowing that quality is at the heart of
everything we do”







Th London Tea Exchange has developed a wide range of products for the
e gifts and hospitality sector. Our collection includes:

W «» Tea Book Collection: Consisting of seven volumes

* Tea Bag Collection: Consisting of twenty eight premium hand

i - : titched t
Most working professionals accept the idea stitched tea bags

of expensive hot beverages as affordable o Assorted Tea Bag Collection: Consisting of 9 volumes
luxuries, thanks to the marketing efforts of

many of the leading coffee brands. At the o Tea Chest Collection: Available for loose leaf teas and tea bags

same time, fashion is always on the move collection

- now that coffee drinks are so widely
available, astute consumers are looking for
new, more unique luxuries to enjoy.

«» Matcha Energy Drink: One of the first of its kind using organic
Matcha from Uji

London Tea Exchange is not only recognised for the number of high
quality premium teas but also for the number of rare teas, many of
which are sourced exclusively for our customers. We are privileged
to offer our customers some of the most delicate and distinctive
teas in the world, many of which are extremely sought after by tea
connoisseurs from across the globe.
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London Tea Exchange is committed to a set of values that
underpin our core products and services which determines how
we interact with clients. Some of the key factors that make us
different include:

& Client focus: London Tea Exchange provides clients with the highest levels of
service and ensure that meeting their needs remain paramount at all times.

& Integrity and trust: We are committed to the highest ethical standards in our
internal and external relationships. The test of how strong our relationships
within the tea supply chain is reflected in our tea purchasing strategy where
we only buy from plantations that can demonstrate a high level of care for
the tea and its workforce.

& Excellence: We strive for excellence in all we do, ensuring that products and
services are always delivered to the highest standards. We seek continuous
client feedback in order to ensure that we meet the needs of our clients.

o+ Transparency: London Tea Exchange is open, accountable, and responsive to
all our clients.

o$ Commitment: London Tea Exchange is committed to achieving the best we
can for our staff and our customer. We are committed to co-operating with
other companies and to environmentally friendly practices.

«» Exclusivity: We seek to increase the availability of high-quality products and
services to all our clients. Many of our teas will be some of the rarest varieties
in the world and customers can take comfort that London Tea Exchange will
always be seeking exclusive and luxury products on their behalf.
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London Tea Exchange is continually looking into the luxury food
market. We are in the process of launching a number of premium
products over the coming months, London Tea Exchange will be
looking to engage with leading companies as part of our global
reach. Our targets markets include:

4 Europe

4 Middle East

4 Asia

4 United States and Canada
4 Russia

London Tea Exchange is emboldened by luxury, yet stripped of
pretence. Our aim is to locate stores that are masterfully designed
staffed and operated in some of the most desirable destinations
across the globe. Authentic to the core, yet loyal to a set of powerful
values that provide a solid foundation for success.

We invite you to join us, to imagine, collaborate, create, build and bring
to life a brand that knows no boundaries for unprecedented growth.

It would be our privilege to speak to you about London Tea
Exchange development opportunities.

Please contact us at: info@londonteaexchange.co.uk
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LONDON Jfz EXCHANGE

103 Brick Lane, London E1 6SE | Tel: +44(0)203 538 4041 | Email: info@londonteaexchange.co.uk | Web: www.londonteaexchange.co.uk



