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Exported to all over the worid,
Drink rice wine first choose MIPOPO brand
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mipopo mipopo

Here is the worid's best 5G intelligent manufac-
rice wine factory turing industry giant
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5G cloud intelligent AGV | 5G production line intelligent monitoring | 5G machinevision | 5G intelligent office
SCUEREAGY | 5G4 RE it | SR | SGERED A

The worlds first rice wine 360 million yuan 80000 square 150000 t/a
5G intelligent factory investment metersof floor area capacity
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Build the first Chinese

rice wine stock
TiEREXBE— R

Deeply plough the
rice wine industry

for 19 years
RHRETTIL 195

In 2022, the MIPOPO 5G new intelligentindustrial park
officially put into use

20226 KEESGHERK T RIETRNER

Established in September 2004
In February 2019, complete the A round and will IPO 2004298 A1

within five years

2015621 SERAT BEFRIPO National high-tech enterprise
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In December 2013 listed in Wuhan Equity

Trading Trust Center
20135138 FERUXRICR ZHEETOERE

National key leading enterprises in agricultural

great health directed
/ and focusing on /
grain fermentation
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industrialization
ERFRI = E S

320tons intelligent rice silo
PLC program control
20N RER G PLCAE AR

5intelligent production lines with

an annual capacity of 150000 tons
SRR A AR5 A

Screening machine and color sorter
shall strictly control foreign matters

in raw materials
TN S et A A AR

5G real-time intelligent monitoring
combined with Al big data and cloud
computing technology
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Layer by layer with three-level
screening to ensure the integrity

of rice grains
=RERTRERIERKTTE

Diversified and intelligent production
equipment
SIS LSS
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Leading the world's inte-
mationally renowned

eIk EfRAE

It has expanded its overseas market for more than fifteen years, and its products are exported to more than 20 countries and
regions such as the United States, Canada, the European Union, Australia, New Zealand, and Asia.
BB TRE, PRI HEE NEA KR CEAR L. FFa = NS0 NERAHX,

' -y HACCP system certification. 1SO9001 quality management

R system certificationFSSC22000. FSSC22000 food safety
SR LRYA system certification
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Domestic:

The company has set up marketing departments in Beijing, Tianjin, Shanghai, Shenzhen, Xi'an, Chengdu, Zhengzhou,
Wuhan and other places, and its products are exported to many countries and regions at domestic and abroad. Agents
are located in 34 provinces and cities across the country.

Abroad:
It is exported to the United States, Canada, Australia, New Zealand, the Netherlands, Germany, Belgium, Portugal, Spain,
Italy, Chile, Mexico, Peru, Malaysia, Singapore, Israel and other countries and regions.
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Honorand
precipitation brand
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One Chinese Deeply cultivated in the For more than 300 inte-
well-known trademark rice wine industry for 19 years llectual property rights
' Vv '

‘ 3 @

| PEgeA R
L |

Certificate Of Honor @\

F” &
B TERE 2N
Kty )

L Certificate Of Honor @\

B =
Ny S

4
FSSC22000
anzewziig

Certificate Of Honor 9\

b e 214
W Egem s |

‘ Certificate Of Honor @\

A ST
W kmpasom |

|
L Certificate Of Honor @\

EeITACCD .
| EEAE |
- ESLRRINE

Certificate Of Honor

HOR
)

L Certificate Of Honor @\ L

WHLE LR
SNV N

B =
EIPS

U Emmpkew

Certificate Of Honor @\

- .
AR

I o\ |
5 Certificate Of Honor @\
; 1

ISO9001

sk il |

‘ Certificate Of Honor @\

= S
‘ =

Certificate Of Honor @\

g

BB S=E Z i o




mipopo mipopo

Layout of 100 billion
level track

mETIZAFEE

- ; . low-alcohol
Liquid flavoring snack health drink fermented wine
TS Ll g R B

The estimated market size of the four tracks is 100 billion+
M AZFERF(E R IZIME, 3977 1,00012+
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fo Take grain fermentation as the core
U

Liquid flavoring

RASVER *RRAER

Super single products can not only represent the category and transform into brand value, but also have strong derivative
ability, which can help enterprises expand the product lineup, drive the sales of other products, form product clusters,

broaden the moat, and resist the challenge of imitators or followers. health drink low-alcohal

RS fermented wine
BRI R R, B NI E, TR ANIITAERE, SRS BL AF= R, HNE A RNE, TR SR, FHa i, IS E RN E A REXEE
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m ed Liquid flavoring
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Glutinous Rice

Best seller for 19 years

g@gﬁgﬁggggywassmthanuv

900G | 870G | 500G | 400G | 250G

Pure and sweet taste

BIERRER BT

pearl glutinous rice select from north latitude 31.92 °
Fermented with traditional honeycomb yeast.

Natural without any addition, 0% fat, 0% sucrose.

the taste is sweet and mellow.

It has a variety of specifications.

It sells well in more than 20 countries and regions around
the world.
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Capture the younger generation

mipopo

Zhishi Rice Drink o cedreere-
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with beauty and taste

0.5% vol knows more about Ta's wine
0.5%val EETady/NE
White peach flavor | litchi flavor | osmanthus flavor | original flavor

APKER | 70K | BEERR | RER
360ml/708ml >0.5%vol

Flower and fruitintowine interactive bottle

ERALE BiME

Early C late A" is becoming the norm of contemporary young
people,With the rise of "her economy", female consumers in the
alcohol marketThe number of people is gradually increasing,
and the low-alcohol race track is widening,The market size is
growing.Zhishi Rice Drink, a kind of flower and fruit rice drink
specially made for young lady,With rice wine as the base wine,
mixed with flower and fruit juice, taste sweet and smooth,little
drink not drunk, the unique interactive bottle design,Be loved
by young lady.
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(‘%?ﬁffiﬁé HESRAY AFNEE ERBEN AHEmE BE8
Real fermentation of raw milk, no blending, no pigment, no preservatives,
tearable interactive bottle, more interesting
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mipopo
liquid flavouring

Fermented Sauce 2%
Osmanthus F 'avor —HEL AR

A sauce brewing characteristic flower
jam with osmanthus

The real cassia has a good flavor

B EME By SCE

Osmanthus Flavor 410G/bottle
FHERK 410G /#R

The taste s strong enough tomatch different drink

EREBE O BE

Select honey refined cinnamon, and each bottle of cinnamon
contains about 70g.Add the whole osmanthus, the flavor is
fragrant and the appetite is full.It can be directly used for food
and mixing.You can mix a cup of good drink with the sauce at
ease.Simple and easy to use, quick to drink.The fragrance of rice
grains is full, and the fragrance of osmanthus is pure and taste
last long.Fresh and clear sweet, even if you drink it empty.The
taste is soft and sweet, lingering on the tongue for a long time.
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Sweet taste and high quality with variety of eating methods

mipopo

YIZHENGZHI oriental gralin fauic feveuring
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fermentedrice dnink

Nourishing and slightly drunk,
better sleep

Whole ginseng brewing pure oriental tonic
BERE AIEFFEH

300ml/bottle>0.5%vol
300ml/#E SEFEE > 0.5%vol

Ginseng wineis sweet, nourishing and healthy

ERBEH BiFE

Different from the traditional folk formula of ginseng+Baijiu,
ginseng+tea brands that are common in the market and have |-
ownutritional value,A whole branch of original ginseng+rice drink
new products,For health care customers who are not good at dri-
nking and prefer low alcohol,It has created a pure oriental tonic
and low-grade health drink,0n the basis of separating out more
ginseng nutrition and retaining the pleasant feeling of alcohol,
Itis better and easier to drink without astringent and dizzy.

ERIFRIEHESH). SEHEIAS+EEEC S, B EFNMETSHIAS+HRIRGRE,
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96-hour fermented rice wine juice, a whole ginseng stewed at constant temperature,
0% sucrose, 0% fat formula, the ingredient is simple and healthy.
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ZHENXIANnatqreglminousﬁce Shakeflavornicednnk  snack

e e e - New hot snacks hit workers FE 12 [0 Ik > BR
cooking wine Liquidfiavoring favid _ - s smL
A type of cooking wine with special ZE ¥ 1 bf #5% < i) B

blue bott’e and o food add"tiVGS. —2r “BUEER” BIELE 05007 BEiE nature flavor | passionfruit flavor | white peach flavor | snow pear flavor
JROK | BERK | Bk | 5K

“Clean” cooking wine 1248/1 4FhCI0R

HERUL “Fi3" BHE 12 bags/barrel 4 flavors

500ml/#E 12%vol
500ml/bottle 12%vol

0% fat 0% sucrose

O%HERR D%

0%monosodium glutamate

O%%iE A new generation of consumers are eager to pursue

O sugar, 0 fatand 0 calorieThey like snacks and prefer
healthy snacks,Pay attention to the taste, beauty, calories,
health and other factors of snacks.MIPOPO shake rice
drink, 0 fat 0 sucrose, small and portable,Four popular
flavors, easy to eat,Go outing and enjoy delicious rice drink

anytime and anywhere.,

0%spices |l 0% pigment

0%&F# 0%& 5%

0% edible alcohol

0% BHBE
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0% preservative

O%PhiEsH

Looking at the domestic cooking wine industry,
additives are popular,lt also contains more
market opportunitiesYoung consumers are
more concerned about the cleanliness of

the ingredient list.

HEREPIELESR, AMIGTIATTHS, thiERE B Z8hiiE,
FRHBERAERAHERN TS558,

Zhenxian nature cooking wine s a real "pure"
cooking wine,Not only does it not add mon-
osodium glutamate, pigments, preservatives
and edible alcohol,There are no spices, so we
don't grab the fresh ingredients, It is more in
line with the consumption trend of the new
generation_ (.%WDUME@;& EIATHE DAEFREFEE
S Choose a variety of tastes to go to work, travel, and have a new choice of office tea break
BHIEST. BB, EEFRHSE, AN BMAs:, BRFE
Hr—ATEEE A,
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Strong brand promotion Offiine channel development

Wal Mart, Ole |, Wumart and other channels.
5 NRIEFHA R MBS 2ES0000+4E TEE S, HREATRIB O WEEREETIES

Give publicity throughout the network
ENAETIHE

The products of MIPOPO family have strong interactivity and topicality on the whole network, with the content planting
as the core,The product brand is frequently exposed on platforms such as Tiktok, Xiaohongshu Quick hand, Weibo, Zhihu,
and is loved and concerned by young consumers
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Make friends with big stars
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mipopo

mipopo

Enabling industry
Giant supply chain

MRAEIT L Bk Atiy 5

Relying on mature rice wine production experience, MIPOPO has established a first-class, mature and stable supply chain
system in the industry.
The self-owned brand "MIPOPQO" series of rice wine sells well all over the world. At the same time, it supplies raw materials
for many well-known fast consumer brands in China and provides OEM services for low-alcohol liquor brands.
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Brand supportofchannelrequired Copywritingtoavoid Productappearance
documentsqualification Rmark. legalrisks design suggestions
REXEXH AR B ESIH PN

RITERRESZ 1 TEREXBL ISR

Solve barerswithlow costandapid

Brand positioningande-commerce Productmarketanalysis
selling pointsuggestions andpricingguidance developmentand production
MEhEENL SRR PR AIBR JRAE =
TN ENIESEN R AR REE S

OEM full-process solution
Process, standardization and customization
OEME R A = Mz nENL. EFIL

Meet the demand of brand customization More standard customizationprocess

production Market research suggestions, product configuration,
Market data project initiation, R&D, customized product proofing, sample public testing Full-process
product demand, optimization of production line service to create more suitable branded products
Food grade quality management, higher stability ERENERRE
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Long-term product iteration

Dedicated personnel operate and provide services
to jointly analyze the market.Replay data and iter-
ation are to help the brand.Constantly optimize b-
etter products
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Faster and more accurate all-round service

Analysis of industry, product segment and sales ch-
annel construction.Customer demand analysis and
consumption scenario analysis
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Raw material supply
and OEM Brand case
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{Juality Management System { ertificate

ficate Number:00221Q25201R3M ificate Number:002HACCP1200177

CQM hereby certifies that CQM hereby certifies that

GRANNY MI BIOTECHNOLOGY GRANNY. BlD‘I’EFI NOLOGY
(HUBET) ©O., LTI, HUBED CO., LT,
DN 5 v, Ko O ot P i
Cenifcaton A0 No 85, Hsngp Avensc, Xiaogn ity Hubs, R China 88 32 Ko . Hibs PR Chins

Cerifcation Add: No.59, Wenchang Avenue, Xinogan High-ech Industrial Development Zone, tion Add’ No,59, Wenchang Avenue, Xiaogan High-cch Industrial Development Zons.
Hulei, PR China Hubei, PR China

the management system conform to anagément syster conform to

B/T 19001-2016/IS0 9001:2015 GB/T 27341-2009 GB 14881:2013 HACCP Management System
Certification -Supplementary Requirements 1.0

This certifcste s vald t the following scope
Production of rice wine “This cetfcat s valid to th following scope

Production of rice wine.

Issued on: 2021-08-18 Iisied on: 2021-08-18
Expires on: 2024-09-28 Expires on: 2024-09-16.

FERETRIERD

U ERRAREALRNS (10004)  Adies: o3, Zangguang Road, Hadan Disict,Beling, PR, Chiva (100048)

g cam.com.n

CERTIFICATE

Granny Mi Biotéchnology
(HUBEI) CO.,LTD.

Site: No. 59, Wenchang Avenue, High-tech Industrial Development Zone,
Xiaogan city, Hubei Province, P. R. China

Food Safety System
Certification FSSC22000
v5.1, Food Manufacturin:

Certification scheme for food safety management systems consisting of the following elemer
22000:2018,15022002-1:2009 and additional FSSC 22000 requirements (version 5.1)

The certificate is applicable for the scope of:

Production of fermented glutinous rice (steamed rice gelatinization,
fermentation, blending, filling, sterilization)

Food chain (Sub) Category: CIV

reement. Thi cetifcitaalciy is subject tothe organization maintaining thei ystem i accordance

maybe confirmed va

the FSS@2000database of ceriied organisations available at wva280dcom
cetifcate remainsthe property o Intertek, o whor it must bereturned pon request.

ertificate of Registration No:
162202009

Certification Decision Date:
23 February 2022

Initial Certification Date:
23 February 2022

Issue / Re-issue Date:
23 February 2022

Valid Until:
22 February 2025

Calin Moldovean
President, Bt

Intertek Certification Limited, 10A Victory
Pa

ictory Road, Derby DE24 8F, United

Kingdom

Intertek Certification Limited is a
UKAS accredited body under
schedule of accreditation no. 014,

Inthe issuance of this certificate Intertek assumes no labilty to any party other than to the Client, and then only in accordance with the agreed upon Cer
s certi intaining their i itekents for systems certification. Valid
email at certficate.validation@intertek.com or by scanning the code to the right with a smartphone. Validity of this certficate can

i
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Food Safety System
Certification FSSC22000
v5.1, Food Manufacturing
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