
October 3, 2024

The Home Depot’s ads 
business launches self-service 
ads platform, Orange Access 

(Adweek)
October 8, 2024

TikTok announces new ad tech 
tools for bidding optimization 

(Marketech APAC)

October 16, 2024

Amazon Ads hosts its annual 
Unboxed event and announced 

new full-funnel advertising 
capabilities (Campaign US)

October 22, 2024

Spotify launches an ad 
exchange (Axios)

November 18, 2024

Index Exchange and Cognitiv 
announce partnership focused on 

generative AI for programmatic 
curation (Digiday)

November 19, 2024

Apple begins direct sales for 
Apple News ads (Axios)

November 19, 2024

Criteo announces enhanced 
retail media strategy (Adweek)

November 20, 2024

The Trade Desk announces 
television OS, Ventura, investing 

in programmatic on CTV 
(Axios)

November 21, 2024

Mediaocean announces it is is 
buying Innovid, an adtech 

company (Wall Street Journal)

May, 2024

Netflix announces plans to 
launch its own ad tech platform 

(AdExchanger)

August, 2024

Netflix announces ad tech 
partnerships with Snowflake, 

LiveRamp, InfoSun
(Marketing Brew)

June, 2024

Albertsons Media launches 
Collective TV (Albertsons)

June, 2024

Pinterest launches AI-powered 
media buying tool 

Performance+ (AdWeek)

2024: Notable Ad Tech Innovations 

September 27, 2024: DOJ / Google Ad Tech Trial concludes
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